
On November 11th, Remembrance Day, we have a collective 
duty and responsibility to remember the personal sacrifi ces 
our Veterans and those who didn’t come home made for 

the peace and freedom we enjoy today. We owe them a debt 
of gratitude, which we can never repay for their selfl ess service. 

However, by wearing a poppy, attending a 
Remembrance ceremony in the community, 

and sharing their stories, we are saying “thank you” 
and showing our heartfelt respect.

The peace, freedom, and democracy we enjoy today 
is due to the immense sacrifi ces of those who answered the 
call of duty for Canada. Canadians from the First World War 

to modern confl icts in the Middle East and Afghanistan, 
left their lives and their loved ones to serve their country,

 with many never returning home. They stood and continue 
to stand up against tyranny and oppression, 

while safeguarding our security and democracy.

We must ensure the torch of Remembrance always 
burns brightly and that we never allow their memory to fade.

On Remembrance Day, let’s join together to show our deep 
appreciation for the exceptional Canadians who’ve selfl essly served 
and continue to serve Canada in times of war, confl ict, and peace.

WE REMEMBER

2022 REMEMBRANCE CEREMONIES 
IN DUFFERIN-CALEDON

Following more than two years 
of the pandemic, Remembrance 

services are returning to 
communities across Canada 

where the public may, once again, 
come together in-person, 

to honour the exceptional men 
and women who’ve served and 

currently serve our country. 
Below you will fi nd details for 
2022 Remembrance services 

in Duff erin-Caledon:

MANSFIELD
Friday, November 11, 2022

10:45 a.m.
Mansfi eld Ball Park (Airport Rd.)

Mansfi eld

GRAND VALLEY                           
Friday, November 11, 2022

10:30 a.m.                                      
Grand Valley Cenotaph                

Corner of Amaranth/Main St.        
Grand Valley           

CALEDON EAST
Friday, November 11, 2022            

10:50 a.m.                                     
Caledon East Cenotaph (Town Hall)

6311 Old Church Road
Caledon East

ORANGEVILLE
Friday November 11, 2022

10:30 a.m.
Orangeville Cenotaph

(Behind Town Hall)
Orangeville

SHELBURNE
Friday, November 11, 2022

11:00 a.m.
Shelburne Cenotaph

Victoria Street, just south of Highway 89 
(front of the town administrative offi  ces)

Shelburne
The Royal Canadian Legion Branch 220 

at 230 William St., in Shelburne will 
have a Remembrance Day service on 

Nov. 11. Participants can meet at 9:45 a.m. 
for the parade that will begin at 10:40 a.m. 

from the Legion to the cenotaph.

105TH ANNIVERSARY OF THE 
BATTLE OF VIMY RIDGE 

This year marks the 105th anniversary of the Battle of Vimy Ridge, 
fought during the First World War, which many argue saw Canada emerge 

as a nation when four divisions of the Canadian Corps (comprised of soldiers 
from across Canada), fought in tandem to seize a German stronghold. 

When the Battle of Vimy Ridge began early in the morning on Easter Monday, 
April 9, 1917, the world had been at war for almost three grueling years. 

Following the initial gains made by the German forces, the Western Front had 
fast become a stalemate of trench fi ghting. The result was a front line zigzagging 

for almost 1,000 kilometres from the coast of Belgium to the Swiss border.

Trench warfare tested the morale of the soldiers, as they endured mud, 
cold temperatures, and vermin, such as fl eas, rats, and lice. If that wasn’t 

bad enough, they also endured “No Man’s Land,” a thin strip of land between 
opposing trenches that consisted of barbed wire, mud, shell craters, accompanied 

by machine gun fi re, artillery, and snipers. When soldiers climbed “over the top” 
for an attack, this is what they faced. These circumstances also made it 

very diffi  cult to recover the injured and the dead.

The Battle of Vimy Ridge was a huge success, but it came at a tremendous price. 
Of the 650,000 Canadians who served in WWI, 100,000 fought at the 

Battle of Vimy Ridge. Canada suff ered more than 10,600 casualties with 
nearly 3,600 of which making the ultimate sacrifi ce. This battle, along with 
other Canadian battles and campaigns of the First World War, increased 

Canada’s standing on the world stage and contributed to our country 
having a separate signature on the Treaty of Versailles.
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2022 POPPY CAMPAIGN
When we wear a Poppy, it’s one small, but important  
way we can demonstrate our gratitude and honour  

those who’ve served Canada.
Each year, Royal Canadian Legion Branches in  

Canadian cities, towns, and communities, including here  
in Dufferin-Caledon, organize the Poppy Campaign.

Legionnaires volunteer their time to support their local   
Legion Branches with the Campaign, which operates  

from the last Friday of October to November 11.
Poppies are free to anyone who wishes to wear one;  

however, our local Legion Branches greatly appreciate any 
donations to the Poppy Fund. The funds raised during the 

Poppy Campaign are held in Trust at the Branch level.  
When you make a donation to the Poppy Fund, you can 

know you’re directly supporting Veterans and their families 
within our community, as well as the vitally important  

work the Legions perform throughout the year.
Let’s show how much our Veterans, and their sacrifices, 

mean to each of us by wearing a Poppy.

80TH ANNIVERSARY OF THE DIEPPE RAID
This year represents the 80th anniversary of the  

Dieppe Raid of August 19, 1942, during WWII. It’s been  
called one of the “darkest chapters” in Canada’s military 
history, due to the considerable losses and the raid not 

meeting its objectives. Nevertheless, the incredible courage 
and heroism demonstrated by those who served in the raid 

contributed the victory of the Allies a few years later.

Canada suffered significant losses from the Dieppe Raid.  
Of the 4,963 Canadians who embarked on the mission,  

only an estimated 2,200 returned to England with many being 
wounded. More than 3,350 Canadians became casualties, 

including 916 who made the ultimate sacrifice for our country, 
and roughly 1,950 more who were taken prisoner.  

The Canadian soldiers who became prisoners were treated 
poorly in prisoner of war camps with most remaining 

imprisoned for over two-and-a-half years.

While the losses from the Dieppe Raid were devastating and 
most objectives of the attack were not achieved, the lessons 
drawn from this amphibious attack significantly contributed 
to successes seen in later operations of the Second World 

War, such as amphibious landing techniques. The experience 
gained from this raid would help save lives on the beaches of 
Normandy for D-Day almost two years later on June 6, 1944.

We will never forget the extraordinary sacrifices of those  
who served in the Dieppe Raid so that we may live in  

peace and enjoy the freedoms we have today.



   

Contact us today!  519-942-1568                 

Financing options available

308 Broadway, Unit 4 
Orangeville, Ontario
www.donsheatingandcooling.com 
info@donsheatingandcooling.com

Considering the current upheaval in the 
world of Canadian hockey that has been mak-
ing the news recently, former hockey player 
Justin Davis’s book, Conflicted Scars: An 
Average Player’s Journey to the NHL, couldn’t 
have been released at a better time.

Davis chronicles his athletic experience 
through three levels of Junior hockey, a career 
in the OHL, and becoming an NHL draft pick 
for the Washington Capitals.

Davis is now a phys ed teacher at Oran-
geville District Secondary school and also 
coaches the school’s boy’s hockey team.

“I played AAA in Halton, Junior C in Flam-
borough, Junior B in Cambridge, and then 
on to the OHL,” Davis said of playing every 
Junior division in the province. “I played in 
the OHL when I was in grade 11.”

He was on the Ottawa 67’s in 1999 – the 
year the team won the Memorial Cup. He was 
drafted by the Capitals but never played a 
game for them.

Davis decided to start writing a memoir of 
his hockey career when he had to take time 
off of work to deal with problems he still 
experienced from getting concussions while 
playing on the ice.

“I had my NHL draft jersey, my Memorial 
Cup ring, an Allan Cup ring, and I won a cham-
pionship at Western, but I really kind of had it 
hidden away, and my kids would always ask 
about it. I was off work on a short-term dis-
ability with a back injury and had post-con-
cussion issues. I thought I’d write a little 
memoir to my kids - 10 to 15 pages – and tell 
them about my career in case I start to forget 
things in 15 years.”

He started writing the memoir in chrono-
logical order. He pieced together his career 
over many years, but during the process, he 
had a revelation of sorts.

The incidents he was writing about started 
to show a dark pattern of how the hockey 
world works. From hazing rituals to injuries, 
Davis realized that the incidents that took 
place should have never happened.

“I remembered some of the hazing stuff, 
and some of the injuries, and some of the mis-
treatment,” Davis recalled. “I’d run into guys 
at weddings and other places, and say ‘did this 
really happen?”

Some of the hazing rituals would take place 
with a coach only a few feet away, but turning 
a blind eye to kids abusing other kids for the 
sake of being part of the team was a tradition.

“When they did those things, I thought of 

it as a badge of honour, I was happy – every-
body does it, we’ve all been through it. Then 
you realize the adult who was there to protect 
you was three seats away, watching a movie 
and pretending it isn’t happening. When I got 
major concussions and was throwing up all 
over the bench, the coach sees this, but then 
sends you out on a power play.”

Davis recalled getting a bad concussion 
while playing a game in the U.S. At first, the 
team tried to bring him back to Canada to 
avoid paying U.S. hospital bills. However, the 
team trainer insisted he needed to get to a 
hospital. He spent three days in an ICU, at a 
Detroit hospital. The team tried to charge his 
parents for the $15,000 hospital bill.

After another concussion, he spent the rest 
of the game laying alone on the floor in the 
showers rather than getting medical attention.

The rise through the ranks of hockey can 
be very intimidating for a young player, espe-
cially when they are uprooted at a young age 
and sent to another town to play the sport.

“I was traded while in my math class when 
I was in Kingston, and took a bus to London 
and played for my new team that same night,” 
Davis said. 
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A.M. KORSTEN
INC.JEWELLERS

163 Broadway
Orangeville

519.941.1707
www.korstenjewellers.com

Got an idea?
Let’s talk.

OPC
ORANGEVILLE PRECAST

CONCRETE LTD.

519-941-4050
633341 Hwy. #10

1.5 miles N of Orangeville

orangevilleprecast.ca

Your area landscape 
products dealer

www.JohnWalkinshaw.com

519-942-7413 
John@johnwalkinshaw.com

Looking to list 
your home?
Call me today to learn how I can 
e� ectively and safely sell your 
home for more money in less time. 

CUPE STRIKE: Members of the local branch of Canadian Union of Public Employees (CUPE) held a protest in front of Dufferin–Caledon MPP Sylvia Jones’ 
office on Friday (Nov. 4) in response to the Ford government passing Bill 28, which made the strike action illegal. CUPE has since called off the strike in 
response to the province dropping Bill 28. Read a full story on the strike on Page A4.

SAM ODROWSKI PHOTO

Local teacher pens memoir on NHL
career and the dark side of hockey

519-940-8521
324 Broadway, Orangeville

• Complete Brake Service
   For All Makes & Models
• Complete Diagnostic Services
• Starters & Alternators
• A/C Systems
• Complete Tuneups
• Exhaust & Muffler Systems

HOURS OF OPERATION: MON-FRI 8AM TO 5PM  
SAT 8AM TO 1PM • CLOSED SUNDAY

JERRY GOULD
Broker

  jerrysayssold@rogers.com
519-217-7653 |   519-942-8700
www.kissrealty.ca
 Re/Max Real Estate Centre Inc.
115 First St., Orangeville,
ON L9W 3J8

Saturdays 9 am – 1 pm 
inside Town Hall 
at 87 Broadway

Written By SAM ODROWSKI

Continued on Page A5

“I took a bus back to the Soo [Sault Ste. Marie], and woke up in a stranger’s house – all within a day of being traded. It’s not 
the glamorous thing that people think. I want people to know what they’re putting their kids into. It’s hockey culture. You’re 
doing these things from the age of eight and nine, and all the way up, so you get to the point where you’re 18 and 19, and it’s 
now normal. It wasn’t until I was removed from hockey that I realized this stuff just isn’t normal. Hockey is the only sport that 
people move away at age 15, 16, and 17, and live with strangers, so the coaches and GM’s become even more powerful. And 
you’re playing with people that are five or six years older than you.”

As a grown man, now away from the sport, Davis re-examined his time in hockey and realized the incidents of abuse and 
mistreatment aren’t just a normal way to go through life as a young person.

Part of the problem of hockey culture is the ‘old boys’ network way of doing things. The common thought in many circles 
is ‘we went through it, now it’s your turn.’

Davis said one of the problems in hockey, is that when someone is caught doing something nefarious, they will fire the per-
son and replace them, but not replace the culture and attitude that goes along with it. Since the release of the book, he said 
he’s been receiving a lot of messages from former players and others involved in the sport.

“It’s brought people together to talk about it,” Davis said. “It’s been a non-stop conversation and people realize they have 
been mistreated as well. I just want people to talk, and hope it doesn’t happen to the next generation.”

Davis volunteers for the Guelph Storm as a player mentor and liaison. If something happens to a player, they can report it 
to Davis, who can report it to the League independently.

He did say he had many good experiences in hockey, recalling one coach who was the best coach and person he ever played 
with.

The book, Conflicted Scars: An Average Player’s Journey to the NHL is available on Amazon and at Indigo.
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519-941-1090   www.canadiantire.ca   95 First St.
Now Offering Skate Sharpening

Orangeville 

We’ve got sporting goods equipment for team 
sports including hockey, soccer, baseball, 
basketball, volleyball, football and more!

Lest We Forget

SYLVIA JONES, MPP 
DUFFERIN-CALEDON

1-800-265-1603 
www.sylviajonesmpp.ca

To our military personnel past and 
present, thank you for your service.

Working For You!

COMING SOON
The All-New 2023 Honda CRV.

YOUCANYOUCAN

Correction
A story that ran on Page A9 of the Or-

angeville Citizen incorrectly stated that 
Domestic Divas grand reopening is hap-
pening on Nov. 16. The reopening is tak-
ing place Nov. 19 from 11 a.m. to 3 p.m. 

The article also incorrectly stated that the 
address is 16 Robb Blvd., the correct ad-
dress is 19 Robb Blvd, Unit 1. The Citizen 
apologizes for any confusion or inconve-
nience this may have caused. 

Local veterans share lessons learned while serving their country

Canada has been instrumental in peace-
keeping missions around the globe and 
the many veterans who fought to protect 
the country’s interests are top of mind for 
many Canadians as Remembrance Day 
approaches.

But remembering and honouring their 
sacrifices is a focus 365 days a year for local 
veterans and Royal Canadian Legion Oran-
geville Branch 233 members Chuck Simp-
son, Barry Kimber and Bryan Goustos.

The Citizen recently spoke with these vet-
erans, who shared some of the important life 
lessons and values they learned while serv-
ing in the Canadian Armed Forces. Lessons 
that have carried on with them to this day.

Simpson, who served for a little over 37 
years in missions across the Middle East, 
including Israel, Jordan, Syria, Lebanon, 
Egypt and Cyprus, said serving in the mili-
tary set him on the right path in life.

“I was straying,” he told the Citizen. “Let’s 
just say I wasn’t a nice kid and I was work-
ing towards being an even worse kid, but the 
military saved me.”

Simpson said he learned the importance 
of being physically and mentally fit, respect, 
the value of hard work, discipline, and com-
radery.

“It was an eye-opener,” Simpson said. 
“That hard work doesn’t hurt, respect is 
good to have, and to treat people as you 
would like to be treated yourself.”

From day one, you learn about the impor-
tance of teamwork, said Kimber, who served 
for three years on a radar base. 

“You grow up very quickly because you 

find out about the realities of the world. You 
learn to respect each other and the capabil-
ities of each other, and you’re always pre-
paring for the day when you’re going to be 
called upon in order to do something spe-
cial,” Kimber remarked.

Goustos, who served for 25 years, going 
on tours in Cyprus, Iraq-Kuwait and Bosnia, 
said he learned that you can push yourself a 
lot harder than you realize.

“You don’t always need eight hours sleep,” 
he noted.

His son, who’s a combat engineer, has also 
learned that lesson firsthand. In his training 
as a combat engineer, he did exercises that 
would go for roughly 28 hours before get-
ting 20 minutes to sleep and doing it all over 
again, Goustos told the Citizen.

Kimber, Goustos and Simpson say they 
never regret the day they joined the military 
and would encourage young people to join if 
they have an interest.

“If people are not sure what they want to 
do in their lives, or they just want to expe-
rience some life lessons. It’s a marvellous 
way to find that out,” said Simpson. “I can 
tell you right now, the military is looking for 
people, they’re advertising like crazy.”

The Orangeville Legion, which has 276 
members, is important to Simpson, Goustos 
and Kimber, especially as veterans them-

selves. They say having an organization 
that’s dedicated to helping others who have 
served, in addition to supporting the com-
munity at large, is critical. 

“I think the Legion is an organization that 
does a lot of marvellous things for veterans 
and their families,” said Kimber. “I’m cur-
rently also the service officer so I directly 
work with veterans in the area, and even 
during my lunchtime today, I had some-
body call me about getting some help for 
somebody that requires help, who’s a vet-
eran, through social services and things 
like that. It’s an amazing, gratifying thing to 
help somebody who served our country, and 
we’re here to support that.”

Money raised through the Poppy Cam-
paign directly supports veterans and their 
families, and Simpson, who is chair of the 
campaign. He told the Citizen he encourages 
veterans to reach out to the Legion for any 
assistance they may need.

Other ways the local Legion supports the 
community is by donating to not-for-profit 
organizations like Family Transition Place, 
Big Brothers and Big Sisters Dufferin, Alz-
heimer Society of Dufferin, Orangeville 
Food Bank, Headwaters Hospital, and Oran-
geville Fire Services.

Sadly, some Royal Canadian Legions had 
to close permanently through the pandemic 
due to a lack of volunteers and funding, cre-
ating a hole in the communities they previ-
ously served for several decades. 

The local Legion was founded in 1935 and 
has grown significantly since its inception, 
but compared to a couple of decades ago, 
membership is a fraction of what it once 
was.

Kimber said when he first joined the 
Legion 35 years ago, there were over 1,000 
members and now there’s about a quarter of 
that number.

Anyone who would like to join the Oran-
geville Legion is welcome, you do not have 
to be a veteran or related to one. 

Anyone who is a Canadian citizen in good 
standing is welcome to join.

To learn more about joining, email rcl233@
rogers.com or call 519-942-4895.

LOCAL VETS: Bryan Goustos (left), Barry Kimber (centre) and Chuck Simpson (right), who 
all served for the Canadian Armed Forces, shared some of the lessons they learned while 
serving their country. 
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Community Calendar
This ad space is provided by 

Tim Hortons Orangeville and is intended 
for use by non-profit organizations

For information on how to include your 
community event in this calendar, 

please call 519-941-2230

DUFFERIN COUNTY FOOD DISTRIBUTION 
PROGRAMS - CENTRALIZED LOCATION

In response to COVID-19, food programs in Dufferin 
County have come together to provide centralized 

points for food distribution. 
In Orangeville: Now operating out of the new 
Orangeville Food Bank, 3 Commerce Blvd.

Tuesday 10:00 am - 1:00 pm
Wednesday 5:00 pm - 8:00 pm
Thursday 10:00 am - 1:00 pm

Friday 10:00 am - 1:00 pm
Saturday 9:00 am - 12:00 pm

Friday, November 11th at 10:40 AM
ROYAL CANADIAN LEGION BRANCH 233 

REMEMBRANCE DAY CEREMONY
On Friday, November 11, the Royal Canadian Legion 
Branch 233 will host its annual Remembrance Day 

Ceremony at Alexandra Park. 
The parade will begin down Broadway at 10:30 a.m. 

from the Legion. The ceremony is set to begin at 
Alexandra Park at 10:40 a.m. 

Oct 18 to Dec 14, 2022 at 12:00 PM
ORANGEVILLE AUTOSPORT’S 

ANNUAL WINTER WEAR DRIVE
Orangeville Autosport is running its annual 

Winter Wear Drive. We are collecting Clean and 
gently used winter coats, hats, mittens, gloves, 

scarves and boots for Adults and Children. 
Donations can be dropped off at 

326 Broadway Avenue, Orangeville.
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Let’s Get Social

Council meetings have wrapped up for this term of council.
Regular meetings of council will resume on November 28.
To view previous council meetings visit the Town of
Orangeville’s YouTube channel.

The Corporation of the 
Town of Orangeville

invites applications for the position of

General Manager, Community Services
Community Services Department

(Full-time position, 35 hours per week)
The General Manager, Community Services is accountable for the leadership 
and administration of all divisions within the Community Services 
Department, which includes Facilities and Parks, Recreation and Events, 
Economic Development and Culture, Libraries, and Fire Services Divisions.

The Town of Orangeville is seeking a progressive executive that is passionate
with a team focused leadership style.

Requirements include:
• University degree in Business Administration, Public Administration, Arts, 

Leisure, or related disciplines and/or equivalency. 
• A minimum of ten (10) years of leadership and management experience in a 

senior municipal or provincial role. 
• Experience working with elected officials and a large diverse workforce in 

unionized and non-unionized environment.
• Demonstrated experience leading transformational change with a 

team focused leadership style that improves effectiveness and makes 
recommendations on enhancing operational areas.

• Knowledge of current issues facing local government in Ontario, particularly as 
they relate to Recreation, Facilities and Parks, Economic Development, Library 
and Fire Service. 

Successful candidates will be required to complete a background check, 
including but not limited to a Criminal Record and Judicial Matters Check, in 
accordance with the duties of this position. 

Salary Range: $154,645.40 to $180,908.00, Band 16 on the Town’s 2022 Pay 
Grid, plus a comprehensive benefits package.

Qualified candidates are invited to submit their resumes, in confidence, to 
Sarah Alexander, Co-ordinator, Human Resources, no later than 4 p.m. on 
Friday, November 18, 2022. 

For the full position requirements and details on the Town’s vaccination policy 
visit orangeville.ca/jobs.

AGES 5
AND

UNDER

Tuesdays & Thursdays @ 10:30 a.m.
SEPT 20 TO NOV 24    |    ALDER ST. LIBRARY

Share books, rhymes, and
songs with Ms. Erin and
develop a love of reading. 

No registration required, drop in.
orangevillelibrary.ca 

To register and receive
the event link please visit
orangevillelibrary.ca 

Fun and interactive science, technology,
engineering and math activities!

October 4 to December 13
Tuesdays, 6 to 7 p.m.

MONTHLY WORKSHOPS FROM

VIRTUAL FALL

STEM
CLUB

GRADES
1 to 8

FOOD BANK
COLLECTIONS
Orangeville Fire will be collecting
donations for the Orangeville Food
Bank during the Santa Claus Parade
along the parade route.

On December 3, they will
be collecting donations at
Orangeville Sobeys from
10 a.m. to 2 p.m.

Monetary donations can be made directly to
the Food Bank at orangevillefoodbank.org

H O S P I C E  D U F F E R I N ,  3 0  C E N T R E  S T .

December 1, 1:30 – 3 p.m.

“a transcendent portrait

of the unbearable anguish

of grief and the enduring

power of familial love”

100% Certainty
Book Club

Join the Orangeville Public Library and Hospice Du�erin as we read,
converse and work together to lessen our discomfort facing death.

A  C O M M U N I T Y  I N I T I A T I V E

The 100% Certainty Project

Death: Something to talk about

Copies of the book will be provided.
Please register at orangevillelibrary.ca

SAVE
THE DATE 

An afternoon of literary
delight featuring:
Eva Jurczyk, Hugh Brewster,

Laurie McGaw and Carol Newall

Presented in Partnership with the
Orangeville Public Library and BookLore. 

For more information visit
orangevillelibrary.ca

Sunday, November 27
2 p.m. at Orangeville Town Hall 

The Inaugural Meeting of the Town of Orangeville’s Council is scheduled for 
Monday, November 21, 2022, commencing at 7 p.m. 
The agenda will be posted online at calendar.orangeville.ca/meetings 
by November 17, 2022. 

Members of the Public
Members of the public are invited to attend the Inaugural Meeting of Council 
in person at the Town Hall Opera House, located at 87 Broadway, Orangeville 
and may reserve tickets online at Orangeville.ca/NewCouncil2022. 
Registration is appreciated, but not required; or view the Inaugural Meeting 
online, through the Town’s live broadcast of this meeting at
youtube.com/c/OrangevilleCouncil.

Public Participation During 
Inaugural Meeting of Council

Library Closure Notice
The Alder Street location of the Orangeville Public
Library and the satellite location at 49 Town Line
(the train station) will be closed on Monday, Nov. 14
for sta� training. 

Regular hours will resume at both locations on
Tuesday, November 15:

49 Town Line: Monday - Friday 10 a.m. to 6 p.m.

Alder Library: Monday - Friday 9 a.m. to 8 p.m.
 Saturday 9 a.m. to 5 p.m.
 Sunday 12 p.m. to 4 p.m.

T H E  C O R P O R AT I O N  O F  T H E

Town of Orangeville

Inaugural Meeting
of Council
O P E R A  H O U S E
8 7  B R O A D WAY

N O V E M B E R  2 1 ,  2 0 2 2
7 : 0 0  P. M .

Registration is recommended at
Orangeville.ca/NewCouncil2022

�e public is invited to the Town of Orangeville’s
Remembrance Day ceremony, to be held at

Alexandra Park beginning at 10:40 a.m.

This year, the annual parade from the Legion will resume.
The parade will begin down Broadway at 10:30 a.m. from

the Legion. A rolling road closure will be implemented
for the parade.

The ceremony will also be broadcast live on
the Town of Orangeville Facebook page. 

Please be aware there will be some road closures
beginning in the morning around Town Hall to

accommodate the ceremony. 

Register
your float

today! 

Please apply online at
downtownorangeville.ca

The Parade team
is looking for

�oats and parade
participants.

SATURDAY NOVEMBER 19! SATURDAY NOVEMBER 19! 

SANTA CLAUS
IS COMING TO TOWN
SANTA CLAUS
IS COMING TO TOWN

Beginning in late October, loose leaves will be collected on
Orangeville streets with mature boulevard trees only,
using a vacuum truck. The Town will be divided in two zones -
north of Broadway and south of Broadway. Collection will run for
approximately 4 weeks and will be weather dependent!

Please Remember:
• Loose leaf collection areas will be determined by Orangeville Public Works.
• Rake leaves from boulevard trees only (those trees on the town’s right of way)

to the curb. Please DO NOT rake leaves onto the road.
• Reduce parking on the road where possible to help collection crews access the leaves.
• Piles of leaves with debris and branches will not be collected.
• All other yard waste from your property (leaves, branches, brush) can be set out

in bags, bundles or labelled containers for collection in the County’s regular bi-
weekly yard waste program, which will continue to run until the end of November.

Loose Leaf Collection Schedule:
• North of Broadway - First and third week of the month.
• South of Broadway - Second and fourth week of the month.

For more information on loose leaf collections, please call the Town
of Orangeville’s Public Works Department at 519-941-0440 ext. 4500.

LOOSE LEAF COLLECTION
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E X E C U T I V E  C H E F
DENIS JARICOT

The Vista Restaurant

Extraordinary Cuisine. Extraordinary Experience.

T: (365) 200 2031

WWW.THEVISTARESTAURANT.CA 

20706 HEART LAKE RD, CALEDON ON L7K 2A2

The Vista
CONTEMPORARY FINE�DINING

by Chef Denis

SEA FOOD
T A P A S

The Vista by Chef Denis, exquisite 
experience of contemporary fine-dining 
and traditional Canadian cuisine with a 
delicious French twist.

Government, union return to negotiations after brief labour disruption

Students at Upper Grand District schools 
began the week certain they’d be learning 
online again at some point.

The school board had informed parents 
of plans to have secondary students learn-
ing by way of online classrooms by Tuesday 
with elementary school students doing the 
same by Wednesday.

And it seemed to be a sure thing as both 
the provincial government and the Canadian 
Union of Public Employees’ (CUPE) facet 
that represents schools’ secretaries, clerks, 
computer technicians, custodial and mainte-
nance staff, and educational assistants had 
their heels dug in to hold their respective 
positions.

“All along, we made a promise to do what-
ever it takes to keep kids in class,” said Ed-
ucation Minister Stephen Lecce. “We will 
keep that promise.”

But then Premier Doug Ford offered 
during a press conference Monday to start 
the wheels going toward repealing Bill 28, 
the Keeping Students in Class Act. That’s the 
legislation that was designed and passed the 
previous week to make the labour disrup-
tion illegal.

“For the sake of Ontario’s two million stu-
dents, to keep classrooms open, they’ve left 
us with no choice but to pass the Keeping 
Students in Class Act,” Lecce had said the 
previous week.

“It’s disappointing that we got here. All 
along we had hoped to reach an agreement 
that’s right for students, right for parents, 
right for workers and right for taxpayers. 
But CUPE wouldn’t budge. They refused to 
take a strike off the table.”

One of the more irksome points of con-

tention was that the government used Sec-
tion 33 of the Canadian Charter of Rights 
and Freedoms, called the Notwithstanding 
Clause, in the new legislation. CUPE mem-
bers walked off the job Nov. 4 in protest of 
the use of Section 33.

Workers represented by CUPE 256, the 
union for custodial and maintenance staff 
across the Upper Grand District School 
Board, were out protesting in front of Duf-
ferin–Caledon MPP Sylvia Jones’ office on 

Nov. 4 and 7.
CUPE 256 vice president Mike Bentley 

spoke with the Citizen at the local protest 
on Nov. 4 and said the province’s use of 
the Notwithstanding Clause to protect the 
government from constitutional challenges 
when declaring their strike illegal has sent 
a chill through other unions who negotiate 
with the government.

“This is bigger than just the school boards, 
this is all of Ontario, this is union, labour 
forces all throughout Canada,” he said. “Ev-
eryone’s watching this.”

Bentley added that CUPE is happy to go 
back to the table and negotiate to resolve 
the outstanding issues concerning their 
contracts, and that started to take place on 
Tuesday when negotiations resumed. 

The caveat to the premier’s offer to re-
turn to the negotiating table was that Bill 28 
would be scrapped if CUPE tore down their 
picket lines as a sign of good faith. 

Many school boards throughout the prov-
ince had already returned their students to 
learning by way of online classroom plat-
forms (Google Classroom, Brightspace, 
Seesaw). It harkened back to the early shut-
down days of the COVID-19 pandemic.

Initially, the union’s wage proposal was 

an increase of $3.25 per hour each year in 
a three-year collective agreement. The gov-
ernment offered 2.5 per cent wage increas-
es for workers who earn less than $43,000 a 
year and an increase of 1.5 per cent for peo-
ple who earn more.

Bentley noted that over the last 10 years, 
the workers he represents have seen one per 
cent pay raises or pay freezes, adding up to 
8 per cent, while inflation has climbed up to 
almost 20 per cent.    

The wages are currently being renegoti-
ated between CUPE and the provincial gov-
ernment. 

“We’re willing to make a fair deal,” the 
premier said. “One that offers more help 
for lower-income workers. We want a deal 
that’s fair for students, fair for workers, fair 
for parents, and fair for taxpayers.

“We know we can get there.”
He said a deal with CUPE has impacts on 

broader public service salaries as well as the 
government’s ability to invest in services.

“These are complex discussions, espe-
cially given the economic climate we’re in,” 
Ford said. “Record high inflation, economic 
uncertainty, cost of living challenges that ev-
ery family is facing.”

CUPE LEADER: CUPE 256 vice president Mike Bentley leads the 
education workers strike in front of Dufferin–Caledon MPP Sylvia 
Jones’ office on Broadway, in response to Bill 28 on Nov. 4.

SAM ODROWSKI PHOTOS

Written By SAM ODROWSKI & JAMES MATTHEWS
LOCAL JOURNALISM INITIATIVE REPORTER

LOCAL PROTEST: A group of office staff workers, represented by 
Canadian Union of Public Employees (CUPE) were on Broadway 
protesting the provincial government’s Bill 28, a piece of legislation 
that forces a contract and makes strike action illegal last Friday.

EDUCATION STRIKE: Workers represented by Canadian Union of Public Employees (CUPE) strike along Broadway on Nov. 4.

Orangeville residents invited to inaugural 
meeting of council for 2022–2026 term

The Town of Orangeville’s council 
meetings are set to resume on November 
21, where the council-elect will be offi-
cially sworn into their new roles.

As part of this inaugural meeting, May-
or Elect Lisa Post, Deputy Mayor Elect 
Todd Taylor, and Councillors Elect Joe 
Andrews, Andy Macintosh, Tess Pren-
dergast, Debbie Sherwood, and Rick Ste-
vens, will be sworn in, beginning their 
four-years of service to the residents of 
Orangeville. 

The meeting will be held at the Oran-
geville Opera House and members of the 
public are invited to attend. 

To ensure there is enough seating, the 
Town of Orangeville kindly requests that 
residents and members of the media reg-
ister in advance of the meeting at oran-
geville.ca/NewCouncil2022 . 

The meeting will also be streamed on-
line on the Town of Orangeville YouTube 
Channel.
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IT'S TIME TO TOYOTA

RAV4

BASED ON GLOBAL AUTOMAKERS OF CANADA CANADIAN MANUFACTURER 
SELF-REPORTED CALENDAR YEAR 2021 RETAIL & FLEET SPORT UTILITY VEHICLES SALES.

Hi, My name is JJ, 
I love working out and 
I love working deals! 
Let’s place your order today so you 
can � ex with your new Toyota!
See you soon.

JJ Singh 
SALES PROFESSIONAL

713003 1st Line East, Orangeville
1-866-617-9097
www.orangevilletoyota.ca
Sales: Mon-Thurs 9-7, Fri 9-5, Sat 9-4   Service: Mon-Thurs 8-6, Fri 8-5, Sat 8-3

Continued from FRONT

Local teacher pens memoir on NHL career and the dark side of hockey
“I took a bus back to the Soo [Sault Ste. 

Marie], and woke up in a stranger’s house – 
all within a day of being traded. It’s not the 
glamorous thing that people think. I want 
people to know what they’re putting their 
kids into. It’s hockey culture. You’re doing 
these things from the age of eight and nine, 
and all the way up, so you get to the point 
where you’re 18 and 19, and it’s now normal. 
It wasn’t until I was removed from hockey 
that I realized this stuff just isn’t normal. 
Hockey is the only sport that people move 
away at age 15, 16, and 17, and live with 
strangers, so the coaches and GM’s become 
even more powerful. And you’re playing with 
people that are five or six years older than 
you.”

As a grown man, now away from the sport, 
Davis re-examined his time in hockey and 
realized the incidents of abuse and mistreat-
ment aren’t just a normal way to go through 
life as a young person.

Part of the problem of hockey culture is 
the ‘old boys’ network way of doing things. 
The common thought in many circles is ‘we 
went through it, now it’s your turn.’

Davis said one of the problems in hockey, 
is that when someone is caught doing some-
thing nefarious, they will fire the person and 
replace them, but not replace the culture and 
attitude that goes along with it. Since the 
release of the book, he said he’s been receiv-
ing a lot of messages from former players 
and others involved in the sport.

“It’s brought people together to talk about 
it,” Davis said. “It’s been a non-stop conver-
sation and people realize they have been 
mistreated as well. I just want people to talk, 
and hope it doesn’t happen to the next gen-
eration.”

Davis volunteers for the Guelph Storm as 
a player mentor and liaison. If something 
happens to a player, they can report it to 
Davis, who can report it to the League inde-
pendently.

He did say he had many good experiences 
in hockey, recalling one coach who was the 
best coach and person he ever played with.

The book, Conflicted Scars: An Average 
Player’s Journey to the NHL is available on 
Amazon and at Indigo.

Branching Out Support Services holding Spice Drive for local food bank

The Orangeville Food Bank receives lots of 
non-perishable food donations through the 
holiday season, but a common staple for any 
kitchen that’s rarely on their shelves is spices.

This issue was recently recognized by Nicole 
Fortin, participant of Branching Out Support 
Services (BOSS), which offers programming 
to people who have neurodiversities.

The people that BOSS serves volunteer at 
the local food bank on Wednesdays and in 
speaking with the food manager there, Fortin 
learned that all they have is pepper and salt for 
their clients.

This sparked her idea of running a Spice 
Drive, similar to a food drive but for spices, 
running now until Dec. 15.

Anybody who has new or sealed spices in 
their cupboards is encouraged to drop them 
off at Branching Out Support Services, 5A First 
Street, in the brown box between their doors. 

When developing the Spice Drive fund-
raiser, Fortin said she thought of all the spices 
she uses that might be needed by users of the 
local food bank, and how they make food taste 
a lot better.

“They don’t want a plain chilli or soup or 
nachos or tacos that they’re making that day… 
it’s boring,” she told the Citizen. “You want the 
taste to be good, make the food more flavour-
ful.”

Some of the spices she recommends for 
donation include dill, oregano, chilli powder, 
turmeric, taco seasoning, bay leaves, nutmeg 
and cayenne but all spices are welcome – 
sweet or savoury.

The spice drive is a team effort by the partic-
ipants at Branching Out Support Services and 
a continuation of the work they do to help the 
community.

All of the spices collected by Branching Out, 
now through Dec. 15, will be delivered to the 
Orangeville Food Bank.

SPICE COLLECTING TEAM: From left to right: Nicole Fortin, Michael Bradding, Shaaan-e-
Abbas Jamal, Christopher Preston, Sarah Godfrey and Kayla Zaiaichkowski of Branching 
Out Support Services is the team behind the Spice Drive. They’re collecting spices at 5A 
First Street until Dec. 15, with all the spices collected going to the Orangeville Food Bank.

SAM ODROWSKI PHOTO

HOCKEY JOURNEY:  Local author, Justin Da-
vis, has released his book, Conflicted Scars: 
An Average Player’s Journey to the NHL. The 
book chronicles his hockey journey from Ju-
nior level to being a draft pick in the NHL.

CONTRIBUTED PHOTO

Written By SAM ODROWSKI

Annual Christmas market at Alton Mill Art Gallery encourages ‘Artful Giving’

Local artists are once again challenging 
themselves to create unique holiday gifts 
for the annual Artful Giving Artisan Gift and 
Fine Art Sale.

The sale is being held in the Headwaters 
Arts Gallery at the Alton Mill Arts Centre and 
began on November 9.

An official opening reception for the sale 
will be held on November 19 from 1 to 3 p.m. 
and the artists themselves will be on hand to 

discuss their work.
There’s a vast number of different medi-

ums the over 20 artists who will be at the 
sale work in, and sale attendees will be able 
to find the following and more: handcrafted 
jewelry; wood-turned bowls; reclaimed 
wood wallets and purses; blown glass; hand-
built and glazed clay; fibre bowls; textiles; 
woodcut prints; watercolour, acrylic and 
oil paintings; hand-painted Christmas orna-
ments; one-of-a-kind handmade cards; sculp-
tures in carved wood; wood epoxy inlaid, 

forged copper pendants on leather; copper 
flowers with patina; and iron keychains.

Susan Powell, chair of Headwaters Arts’ 
marketing and communications committee, 
explained the sale has gifts available at a 
variety of different price points.

She said there’s everything from Christmas 
cards to stocking stuffers to big gifts.

“There’s so many quality, cool, one-of-a-
kind items,” said Powell. “What I like best 
about this is that it really excites artists. It 
challenges them to make something that’s 

very unique and creative.”
Powell said the sale encourages artists to 

take their respective mediums to the next 
level, and that it’s fun to shop at the sale 
because it’s essentially an art gallery, too.

“There’s so much to look at,” said Powell. 
“It’s really kind of fun, it’s a great shopping 
experience. Let’s face it, it’s really cool.”

The Artful Giving Sale runs until January 
8, 2023 and the Headwaters Arts Gallery 
is open from 10 a.m. to 5 p.m. Wednesday 
through Sunday and holiday Mondays.

Written By ZACHARY ROMAN
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[BRACKETT
Auto Group

rangevilleO Chrysler

rangevilleO Chrysler

[BRACKETT
Auto Group

1-888-243-6343
HWY# 9, EAST OF HWY# 10, ORANGEVILLEHWY# 9, EAST OF HWY# 10, ORANGEVILLE

orangevillechrysler.com

PROVIDING THE BEST SERVICE & VEHICLES TO OUR CUSTOMERS

SOUTHERN ONTARIO’S             SELECTION OF PRE-OWNED CARS & TRUCKS Best
OVER 399 PRE-OWNED VEHICLES TO CHOOSE FROM

@ 6.99%
0.A.C 

C.O.B $3,579$0 DOWN

2017 CHEVROLET CRUZE LT TURBO SEDAN

$15,909
+HST/LIC

$62
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

STK# B11172A • 125,002 KM • MYLINK, HEATED CLOTH, REMOTE START, 
16 INCH ALLOYS, POWER WINDOWS/LOCKS/MIRRORS, CLIMATE, 

REAR CAMERA, CLEAN CARFAX! 

@ 6.99%
0.A.C 

C.O.B $6,054$0 DOWN

2018 DODGE GRAND CARAVAN CREW PLUS

$26,909
+HST/LIC

$106
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

STK# U295651 • 126,172 KM • 3.6L V6, 7-PASSENGER, NAVIGATION, HEATED LEATHER 
SEATING, HEATED STEERING WHEEL, STOW N GO, TRI ZONE CLIMATE CONTROL, POWER 

SLIDING DOORS, POWER LIFTGATE, REMOTE START, REAR CAMERA, UCONNECT, CD/MP3, 
               POWER WINDOWS/LOCKS/MIRRORS, POWER DRIVERS SEAT, GOOD KMS! 

@ 6.99%
0.A.C 

C.O.B $14,826$0 DOWN

2020 JEEP GRAND CHEROKEE LIMITED X 4X4

$55,909
+HST/LIC

$194
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# U215625 • 42,689 KM • 5.7L HEMI V8, 8-SPEED AUTOMATIC, LIMITED X HOOD, GRANITE 
GRILLE/TRIM/ALLOYS, NAV, HEATED LEATHER, POWER LIFTGATE, PANORAMIC SUNROOF, REMOTE 

START, UCONNECT 4C, APPLE CARPLAY/ANDROID AUTO, ALPINE AUDIO, REAR CAMERA, PARK 
                       ASSIST, HID LIGHTING, 20 INCH GRANITE WHEELS, 5YR/100K GOLD WARRANTY!

@ 6.99%
0.A.C 

C.O.B $10,584$0 DOWN

2020 JEEP COMPASS LIMITED 4X4

$39,909
+HST/LIC

$139
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# U235992 • 47,028 KM • 2.4L TIGERSHARK 4-CYLINDER, 4X4, 9-SPEED AUTO, 
NAVIGATION, UCONNECT 4C, PANORAMIC SUNROOF, BEATS AUDIO, HEATED LEATHER, HEATED 

STEERING WHEEL, REMOTE START, DUAL ZONE CLIMATE, REAR CAMERA, TOW PACKAGE, 
          POWER GROUP, 19 INCH MACHINED/BLACK ALLOYS, CLEAN CARFAX! 

@ 6.99%
0.A.C 

C.O.B $9,230$0 DOWN

2021 KIA SELTOS SX TURBO AWD

$34,809
+HST/LIC

$121
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# U124101 • 52,285 KM • 1.6L TURBO 4-CYLINDER, 7-SPEED AUTOMATIC, NAVIGATION, 
SUNROOF, BOSE, HEATED/COOLED SOFINO LEATHER BUCKETS, HEATED STEERING WHEEL, 

CLIMATE, REMOTE START, BLUETOOTH, REAR CAMERA, 18 INCH ALLOYS, FOGLIGHTS, BLIND  
      SPOT ALERT, LANE KEEP ASSIST, SMART CRUISE, CLEAN CARFAX! 

@ 6.99%
0.A.C 

C.O.B $9,787$0 DOWN

2019 GMC ACADIA SLE ALL TERRAIN AWD

$36,909
+HST/LIC

$128
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# U209363 • 112,508 KM •ALL TERRAIN, 3.6L V6, HEATED CLOTH, 7-PASSENGER, 
DUAL SUNROOF, REMOTE START, DUAL-ZONE A/C, POWER LIFTGATE, GMC INTELLILINK, 

REAR CAMERA, REAR PARK ASSIST, 18 INCH ALLOYS, 2 SETS OF TIRES/WHEELS, 
TOW PKG, 1-OWNER, CLEAN, HIGHWAY KMS! 

@ 6.99%
0.A.C 

C.O.B $10,318$0 DOWN

2019 RAM 1500 CLASSIC SXT CREW 4X4

$38,909
+HST/LIC

$135
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

STK# U575043 • 90,974 KM • 5.7L HEMI V8, 6-SPEED AUTO, 4X4, 3.55 AXLE, 
5.7FT BOX, CLOTH BENCH, CHROME BUMPERS, 20 INCH CHROME ALLOY WHEELS, 

CLIMATE, POWER WINDOWS/LOCKS/MIRRORS, REAR CAMERA, FOG LIGHTS, 
1-OWNER, 5YR/100K GOLD, OCL ORIGINAL!

@ 6.99%
0.A.C 

C.O.B $11,379$0 DOWN

2019 RAM 1500 CLASSIC YELLOW STINGER EXPRESS CREW 4X4

$42,909
+HST/LIC

$149
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# U667447 • 76,672 KM • 5.7L HEMI V8, 8-SPEED AUTO, 4X4, 3.92 AXLE, 5.7FT BOX, 
CLOTH BENCH, UCONNECT 8.4, REAR CAMERA, BODY COLOUR BUMPERS, BLACKOUT 

BADGING AND HEADLIGHTS, 20 INCH BLACK ALLOYS, SPORT HOOD, DUAL ZONE CLIMATE, 
              POWER WINDOWS/LOCKS/MIRRORS, HITCH, 1-OWNER, CLEAN CARFAX!

@ 6.99%
0.A.C 

C.O.B $8,304$0 DOWN

2018 JEEP GRAND CHEROKEE LIMITED 4X4

$36,909
+HST/LIC

$145
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

STK# U510231 • 121,123 KM • 3.6L V6, 8-SPEED AUTOMATIC, NAVIGATION, HEATED LEATHER, 
HEATED SECOND ROW, POWER LIFTGATE, POWER SUNROOF, REMOTE START, UCONNECT 4C, 

APPLE CARPLAY/ANDROID AUTO, ADVANCED SAFETY, ADAPTIVE CRUISE, REAR CAMERA, 
PARK ASSIST, TOW PACKAGE, 20 INCH WHEELS, CERTIFIED! 

@ 6.99%
0.A.C 

C.O.B $7,631$0 DOWN

2017 FORD F-150 XLT SUPERCREW 4X4

$33,909
+HST/LIC

$135
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

STK# UB56632 • 147,534 KM • 3.5L V6, 6-SPEED AUTOMATIC, 5.5FT BOX, 
3.73 AXLE, 4X4, CLOTH BENCH SEATING, MICROSOFT SYNC, CLIMATE, FOGS, 

CHROME BUMPERS, 20 INCH ALLOY WHEELS, CERTIFIED AS-TRADED!

@ 6.99%
0.A.C 

C.O.B $10,889$0 DOWN

2017 NISSAN TITAN XD PRO-4X CREW 4X4

$47,909
+HST/LIC

$190
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

STK# U509528 • 108,964 KM • 5.0L CUMMINS DIESEL V8, 6-SPEED AUTOMATIC, HEATED 
LEATHER/CLOTH BUCKETS, NAVIGATION, BLUETOOTH, DUAL CLIMATE, REAR CAMERA, 18 INCH 

DARK ALLOYS, SIDE STEPS, POWER SLIDING REAR WINDOW, FOG LAMPS, GREY BUMPERS, 
                  ROCKFORD FOSGATE AUDIO, 1-OWNER, CLEAN CARFAX, TONNEAU COVER! 

@ 6.99%
0.A.C 

C.O.B $11,844$0 DOWN

2021 KIA SORENTO LX+ AWD 

$43,909
+HST/LIC

$153
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# U003587 • 6,732 KM •2.5L 4-CYLINDER, 8-SPEED AUTO, 7-PASSENGER, HEATED CLOTH 
SEATING, POWER GROUP, CLIMATE, BLUETOOTH, REAR CAMERA, 17 INCH ALLOYS, LANE KEEP 

ASSIST, FORWARD COLLISION ALERT, APPLE CARPLAY/ANDROID AUTO, 1-OWNER! 

@ 6.99%
0.A.C 

C.O.B $11,882$0 DOWN

2020 FORD EXPLORER XLT 4WD

$44,809
+HST/LIC

$156
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# UA73677 • 94,223 KM • 202A, 4WD, 2.3L ECOBOOST 4-CYLINDER, 
7-PASSENGER, HEATED ACTIVEX SEATING, SYNC, TRI-ZONE CLIMATE, 

20 INCH ALLOYS, LED LIGHTING, REAR CAMERA, 
PARK ASSIST, HIGHWAY KMS! 

@ 6.99%
0.A.C 

C.O.B $11,909$0 DOWN

2019 RAM 1500 SXT QUAD 4X4

$44,909
+HST/LIC

$156
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# U545697 • 36,303 KM • 5.7L HEMI V8, 8-SPEED AUTO, 3.21 AXLE, 6FT BOX, 
UCONNECT 5.0, CLOTH BENCH SEAT, 18 INCH ALLOY WHEELS, CLIMATE, REAR CAMERA, 

HITCH, CHROME BUMPERS, GOOD KMS, CLEAN CARFAX! 

@ 6.99%
0.A.C 

C.O.B $6,481$0 DOWN

2018 AUDI Q3 2.0T PROGRESSIV AWD

$28,809
+HST/LIC

$113
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

STK# U007847 • 104,123 KM • 2.0L TURBO 4-CYLINDER, 6-SPEED AUTOMATIC, 
NAVIGATION, PANORAMIC SUNROOF, HEATED LEATHER, 5-PASSENGER, 

DUAL-ZONE CLIMATE, BLUETOOTH, 18 INCH ALLOYS, REAR CAMERA, PARK ASSIST, 
POWER LIFTGATE, 2 SETS OF TIRES/WHEELS, CERTIFIED! 

@ 6.99%
0.A.C 

C.O.B $13,568$0 DOWN

2018 DODGE CHARGER SRT 392

$60,309
+HST/LIC

$237
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

STK# U298540 • 23,003 KM • 6.4L HEMI, 8-SPEED AUTOMATIC, 485HP, RWD, NAV, SUNROOF, 
HEATED/COOLED BLACK LAGUNA LEATHER SEATS, REAR HEATED SEATS, REMOTE START, HAR-

MAN/KARDON AUDIO, REAR CAMERA, 20 INCH BLACK ALLOY WHEELS, BLIND SPOT, 
                  ADAPTIVE CRUISE, TECHNOLOGY PACKAGE, 5YR/100K GOLD WARRANTY! 

@ 6.99%
0.A.C 

C.O.B $10,104$0 DOWN

2018 JEEP WRANGLER UNLIMITED SPORT S 4X4

$44,909
+HST/LIC

$176
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

STK# U326040 • 58,559 KM • 3.6L 6-CYLINDER, 8-SPEED AUTOMATIC,
 HARDTOP, CLOTH BUCKET SEATS, A/C, 17 INCH ALLOYS, UCONNECT 5.0, 

POWER WINDOWS/LOCKS/MIRRORS, REAR CAMERA, 
TOW PACKAGE, GOOD KMS! 

@ 6.99%
0.A.C 

C.O.B $7,629$0 DOWN

2017 AUDI Q7 3.0T TECHNIK QUATTRO

$33,909
+HST/LIC

$133
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

STK# U020259 • 183,742 KM • 3.0L V6, 8-SPEED AUTOMATIC, PANORAMIC SUNROOF, 
HEATED/COOLED LEATHER, HEATED STEERING WHEEL, HEATED 2ND ROW, 7-PASSENGER, 

QUAD-ZONE CLIMATE, NAVIGATION, BLUETOOTH, 20 INCH ALLOYS, REAR CAMERA, 
REAR PARK ASSIST, POWER LIFTGATE, CERTIFIED AS-TRADED! 

@ 6.99%
0.A.C 

C.O.B $15,278$0 DOWN

2020 FORD EXPLORER ST AWD

$57,609
+HST/LIC

$200
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# UD11192 • 62,516 KM • 3.0T ECOBOOST 6-CYLINDER, 400HP, 10-SPEED AUTOMATIC, 
6-PASSENGER, NAVIGATION, HEATED/COOLED LEATHER, HEATED STEERING WHEEL, HEATED 

2ND ROW, SYNC, TRI-ZONE CLIMATE, DUAL SUNROOF, 21 INCH BLACK ALLOYS, LED LIGHTING,   
           REAR CAMERA, PARK ASSIST, POWER LIFTGATE, B&D AUDIO, CLEAN!

@ 6.99%
0.A.C 

C.O.B $14,295$0 DOWN

2019 RAM 1500 REBEL QUAD 4X4

$53,909
+HST/LIC

$187
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# U728133 • 44,867 KM • HEMI, 3.92 AXLE, 6.4FT BOX, 4X4, NAVIGATION, SUNROOF, 
UCONNECT12, HEATED LEATHER BUCKETS/HEATED WHEEL, REMOTE START, DUAL ZONE 

CLIMATE, REBEL LEVEL 2 GROUP, 18 INCH REBEL ALLOYS, ALPINE AUDIO, REAR CAMERA, PARK 
ASSIST, TOW PACKAGE, 1-OWNER, CLEAN CARFAX, GOOD KMS! 

@ 6.99%
0.A.C 

C.O.B $9,744$0 DOWN

2018 FORD F-150 XLT SPORT CREW 4X4

$43,309
+HST/LIC

$170
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

STK# UC73300 • 100,123 KM • 3.5L ECOBOOST V6, 10-SPEED AUTOMATIC, 
5.5FT BOX, 4X4, NAVIGATION, HEATED CLOTH BUCKETS, REMOTE START, REAR CAMERA, 

MICROSOFT SYNC, CLIMATE, SIDE STEPS, BEDLINER, TONNEAU COVER, FOGS, 
BODY COLOUR BUMPERS, 20 INCH SPORT ALLOY WHEELS! 

@ 6.99%
0.A.C 

C.O.B $11,844$0 DOWN

2019 RAM 1500 CLASSIC BLACK EXPRESS CREW 4X4

$43,909
+HST/LIC

$153
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# 03327 • 45,528 KM • 5.7L HEMI V8, 8-SPEED AUTO, 4X4, 3.92 AXLE, 5.7FT BOX, 
CLOTH BENCH, UCONNECT 8.4, REAR CAMERA, BODY COLOUR BUMPERS, BLACKOUT BADGING 
AND HEADLIGHTS, 20 INCH BLACK ALLOYS, DUAL ZONE CLIMATE, POWER WINDOWS/LOCKS/

MIRRORS, HITCH, 1-OWNER, CLEAN, GOOD KMS!

@ 6.99%
0.A.C 

C.O.B $16,948$0 DOWN

2020 RAM 1500 REBEL CREW 4X4

$63,909
+HST/LIC

$222
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# U419101 • 26,126 KM • HEMI, 3.92 AXLE, 5.7FT BOX, 4X4, 5YR/100K GOLD PLUS SYN-
THETIC OIL CHANGES, NAV, PANORAMIC SUNROOF, UCONNECT12, HEATED LEATHER BUCKETS/
HEATED WHEEL, DUAL ZONE CLIMATE, REBEL LEVEL 2 GROUP, 18 INCH REBEL ALLOYS, ALPINE 

            AUDIO, REAR CAMERA, PARK ASSIST, TOW PACKAGE, CLEAN CARFAX!

@ 6.99%
0.A.C 

C.O.B $11,844$0 DOWN

2019 RAM 1500 CLASSIC SLT CREW 4X4

$43,909
+HST/LIC

$153
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# 03344 • 32,201 KM • 5.7L HEMI V8, 8-SPEED AUTO, 4X4, 3.92 AXLE, 5.7FT BOX, 
REMOTE START, CLOTH BENCH, UCONNECT 5.0, REAR CAMERA, CHROME BUMPERS, 

17 INCH ALLOYS, CLIMATE CONTROL, POWER WINDOWS/LOCKS/MIRRORS, 
BEDLINER, HITCH, TRAILER BRAKE, 1-OWNER, GOOD KMS! 

@ 6.99%
0.A.C 

C.O.B $28,085$0 DOWN

2021 FORD F-350 PLATINUM CREW 4X4

$105,909
+HST/LIC

$368
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# 03613 • 17,768 KM • 6.7L POWERSTROKE DIESEL, 10-SPEED TRANSMISSION, 
4X4, 6.6FT BOX, 20 INCH CHROME MULTISPOKE WHEELS, NAVIGATION, SUNROOF, 

HEATED/COOLED LEATHER, REAR HEATED LEATHER, HEADS UP DISPLAY, TECH PACKAGE, 
360 REAR CAMERA/PARK ASSIST, 1-OWNER, CLEAN CARFAX! 

@ 6.99%
0.A.C 

C.O.B $14,030$0 DOWN

2020 JEEP WRANGLER UNLIMITED SAHARA 4X4

$52,909
+HST/LIC

$184
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# U109135 • 46,378 KM • 2.0L TURBO 4-CYLINDER, 8-SPEED AUTO, UCONNECT 7.0, 
HEATED LEATHER BUCKETS, HEATED STEERING WHEEL, REMOTE START, DUAL ZONE CLIMATE, 

18 INCH ALLOYS, HARD TOP, REAR CAMERA, CLEAN CARFAX!

@ 6.99%
0.A.C 

C.O.B $10,778$0 DOWN

2018 BMW X5 XDRIVE35i

$47,909
+HST/LIC

$188
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

STK# UX99515 • 84,242 KM • 3.0L TURBO 6-CYLINDER, 8-SPEED AUTOMATIC, 5-PASSENGER, 
NAVIGATION, SUNROOF, HEADS UP DISPLAY, BLUETOOTH, 19 INCH ALLOYS, LED LIGHTING, 

HEATED LEATHER, HEATED WHEEL, HEATED 2ND ROW, MEMORY SEATING, QUAD-ZONE CLIMATE, 
PARK ASSIST, REAR CAMERA, CLEAN CARFAX, GOOD KMS! 

@ 6.99%
0.A.C 

C.O.B $6,504$0 DOWN

2017 HONDA ACCORD TOURING CVT SEDAN

$28,909
+HST/LIC

$114
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

STK# U808691 • 99,123 KM • 2.4L, HEATED LEATHER, HEATED REAR SEATS, 
NAVIGATION, HONDASENSE, 19 INCH ALLOYS, REMOTE START, CLIMATE CONTROL, 

BLUETOOTH, ANDROID AUTO/APPLE CARPLAY, PREMIUM AUDIO, LED LIGHTS, 
POWER DRIVERS SEAT, POWER GROUP, GOOD KMS!

@ 6.99%
0.A.C 

C.O.B $26,494$0 DOWN

2022 RAM 2500 LARAMIE NIGHT MEGA CAB 4X4

$99,909
+HST/LIC

$347
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# U168581 • 14,440 KM • 6.7L CUMMINS DIESEL, 6-SPEED AUTOMATIC, 3.73 AXLE, 
6.4FT BOX, 4X4, NAV, UCONNECT12, HEATED/COOLED LEATHER BUCKETS, HARMAN/KARDON AUDIO, 

REMOTE START, DUAL ZONE CLIMATE, LARAMIE LEVEL 2 GROUP, 20 INCH BLACK ALLOYS, 
       REAR VIEW CAMERA, PARK ASSIST, TOW PACKAGE, 5TH WHEEL PREP!

@ 6.99%
0.A.C 

C.O.B $7,931$0 DOWN

2020 HYUNDAI KONA 2.0 LUXURY AWD 

$29,909
+HST/LIC

$104
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

STK# U451347 • 56,370 KM •2.0L 4-CYLINDER, 6-SPEED AUTOMATIC, HEATED LEATHER 
BUCKETS, HEATED STEERING WHEEL, CLIMATE, POWER SUNROOF, BLUETOOTH, 

REAR CAMERA, 17 INCH ALLOYS, FOGLIGHTS, BLIND SPOT ALERT, 
LANE KEEP ASSIST, CLEAN CARFAX, GOOD KMS! 
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Weekly Farmers Market moves indoors at Town Hall

INDOOR FARMERS’ MARKERT: The first indoor Orangeville Famers’ Market of the season was held on Saturday (Nov. 5) at Town Hall, featuring produce, meats, small batch and ready-
to-eat sweets, and handcrafted goods. The market will return to Town Hall every Saturday until Dec. 17, when it will pause for three weeks and then resume running weekly from Jan. 
7 to April 22.

PETER RICHARDSON PHOTOS
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[BRACKETT
Auto Group Providing the best service and vehicles to our customers

SOUTHERN ONTARIO’S             SELECTION OF PRE-OWNED CARS & TRUCKS Best
OVER  399 PRE-OWNED VEHICLES TO CHOOSE FROM

Providing the best service and vehicles to our customers [BRACKETT
Auto Group

orangevillevw.ca

@ 7.99%
0.A.C 

C.O.B $13,959$0 DOWN

2019 VOLKSWAGEN BEETLE CONVERTIBLE

$39,999
+HST/LIC

STK# 6334P • 67,032 KM • 
ONE-OWNER, APP-CONNECT, ANDROID AUTO/APPLE CARPLAY,

FENDER PREMIUM AUDIO

$163
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 7.99%
0.A.C 

C.O.B $3,103$0 DOWN

2014 VOLKSWAGEN BEETLE COUPE

$15,999
+HST/LIC

STK# 6323T • 186,085 KM • 
EW FRONT BRAKES, NEW TIRES, 

RECENTLY TRADED, ALLOY WHEELS

$102
WEEKLY + HST

48 MONTHS WEEKLY
LICENSING EXTRA

@ 7.99%
0.A.C 

C.O.B $6,958.22$0 DOWN

2018 VOLKSWAGEN TIGUAN AWD

$23,499
+HST/LIC

STK# 6321T • 164,737 KM • 
HEATED SEATS, ACCIDENT-FREE CARFAX REPORT, 

ONE OWNER, RECENT TRADE

$108
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

@ 7.99%
0.A.C 

C.O.B $17,739.49$0 DOWN

2016 TESLA MODEL S AWD

$59,909
+HST/LIC

STK# B11205A • 125,553 KM • 
ALL-WHEEL DRIVE, HEATED LEATHER SEATS, ALLOY WHEELS, 

NAVIGATION, CLIMATE, ALL GLASS PANORAMIC ROOF

$274
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

@ 10.99%
0.A.C 

C.O.B $5,566$0 DOWN

2014 VOLKSWAGEN EOS

$20,490
+HST/LIC

STK# P23313A • 64,310 KM • 
HEATED SEATS, SUNROOF, 

POWER CONVERTIBLE TOP, CRUISE CONTROL

$139
WEEKLY + HST

48 MONTHS WEEKLY
LICENSING EXTRA

@ 7.99%
0.A.C 

C.O.B $9,655$0 DOWN

2019 FORD ESCAPE TITANIUM 4X4

$32,605
+HST/LIC

STK# 6262T • 57,132 KM • 
ALL-WHEEL DRIVE, LEATHER, PANORAMIC SUNROOF, 

HEATED FRONT SEATS, NAVIGATION.

$150
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

@ 7.99%
0.A.C 

C.O.B $11,993$0 DOWN

2020 TOYOTA SIENNA LE

$40,499
+HST/LIC

STK# 6292P • 84,508 KM • 
ALLOY WHEELS, REAR VIEW CAMERA, 

DUAL-ZONE CLIMATE CONTROL, HEATED FRONT SEATS.

$186
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

@ 7.99%
0.A.C 

C.O.B $11,311$0 DOWN

2020 DODGE GRAND CARAVAN GT FWD

$38,199
+HST/LIC

STK# 6293P • 74,669 KM • 
LEATHER, REMOTE START, NAVIGATION, 

STOW AND GO SEATING, POWER SLIDING DOORS.

$175
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

519-941-3317
633222 ON-10 ONTARIO, MONO

orangevillevw.ca

519-941-3317
633222 ON-10 ONTARIO, MONO

2022 Atlas
Cross Sport Execline 4Motion
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Lestwe
In Flanders fields the poppies blow
Between the crosses, row on row,
    That mark our place; and in the sky
    The larks, still bravely singing, fly
Scarce heard amid the guns below.

We are the Dead. Short days ago
We lived, felt dawn, saw sunset glow,
    Loved and were loved, and now we lie,
        In Flanders fields.

Take up our quarrel with the foe:
To you from failing hands we throw
    The torch; be yours to hold it high.
    If ye break faith with us who die
We shall not sleep, though poppies grow
        In Flanders fields.

-John McCrae

 99 FIRST ST., ORANGEVILLE 
519-941-1090

Lest We Forget

WWW.KISSREALTY.CA 519-942-8700

Team Manager/Sales Representative
519-217-6729

Kim Giles
Broker

519-217-7653

Jerry Gould
Sales Representative

519-940-1731

Laurie Drury

WWW.KISSREALTY.CA 519-942-8700

Team Manager/Sales Representative
519-217-6729

Kim Giles
Broker

519-217-7653

Jerry Gould
Sales Representative

519-940-1731

Laurie Drury
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Remembrance Day poppies have 
blossomed on the old Orangeville clock 
tower.

It’s part of local public library’s Poppy 
Project. Hand-crafted poppies are 
attached to four panels that adorn the 
clock tower.

More than 3,300 cloth poppies, some 
crocheted and others knitted, have been 
used in the project to mark Remembrance 
Day.

Community groups and individuals 
have been involved in the project that 
began when Orangeville volunteer Laura 
Austin approached town council in 
January.

A friend of hers lives in Stouffville 
where they covered their clock tower 
with cloth poppies. She thought it’d be 
a dandy idea to see Orangeville’s clock 
tower cloaked in the red of knitted and 
stitched and crocheted poppies.

The Royal Canadian Legion Branch 233 
blessed the initiative in May and Austin 
said the project took off.

“It was very grassroots, kind of an 
organic-type process,” Austin said. “I 
certainly didn’t create the idea. Lots of 
different communities ... do it.”

A testament to its popularity is in the 
many volunteers who came forward to 
get the plan off the ground locally, she 
said.

“All of them (fabric poppies) are 
little pieces of art,” she said. “They’re 
gorgeous.”

Austin said she’s had many years of 
involvement with various community 
groups. And, given the calibre of people 
she’s volunteered with over about 30 
years, she isn’t surprised by the support 
the Orangeville Poppy Project has 
garnered.

“I understand how the community 
operates. Our new branding ‘Love, 
Orangeville’ is so perfect because that’s 
really what it’s like.

“There’s two degrees of separation in 
Orangeville. Everybody is connected 
somehow. That’s why it’s such a 
wonderful place. We all work in harmony 
together.”

Darla Fraser, CEO at the Orangeville 
library, said a lot of hard work, passion, 
and community spirit has gone into the 
unique way for residents to pay respect 
to veterans and those whose lives have 
been lost in the country’s wars.

“It’s been absolutely incredible to 
see the excitement and passion of the 
community around this project,” said 
Fraser. 

“We have so many poppies, and they 
just keep coming in.

“This will be a truly inspirational and 
[a] beautiful tribute in our downtown 
to service members past, present and 
future.”

The project exceeded its target of 2,022 
handmade poppies, with more than 3,300 
being provided by local crafters.

Poppies have been provided by 
individuals and community groups such 
as church groups, the Lord Dufferin 
Centre, local seniors groups, Orange 
thREADS, the horticultural society, and 
local Brownies and Scouts.

Written By JAMES MATTHEWS
LOCAL JOURNALISM INITIATIVE REPORTER

BRAKES BRAKES PLUSPLUS
Complete Auto ServiceComplete Auto Service

519-940-8521
324 Broadway,

Orangeville

In Memory of Frank Harvey.

I cried when you passed away, I still cry 
today.  Although I loved you dearly, I 

couldn’t make you stay. A golden heart 
stopped beating, Hard working hands at 

rest.  God broke my heart to prove to 
me he only takes the best. 

Thank you to all of 
the brave men and 
women who fought 

for our future. 
We remember.

C O M M U N I T Y  B A N D S  T O G E T H E R  I N 
C LO C K  T O W E R  P O P P Y  P R O J E C T

Elaine Kehoe 
Manager/Salesperson

Slavens & Associates Real Estate Inc. 
Brokerage – In The Hills

Cell: 416.278.0662
Email:  ekehoe@sympatico.ca

Web:  elainekehoe.com

We remember those who 
have sacrificed for our freedom.

LEST WE FORGETLEST WE FORGET

Photo: By Elaine Kehoe

400 Richardson Road
Orangeville, ON
519-941-2401
www.bryansfuel.on.ca

Thank you 
for your service and 

sacrifice for our freedom. 
               

            We 
               Remember

It’s been absolutely 
incredible to see the 
excitement and pas-
sion of the community 
around this project.

–Darla Fraser
Orangeville Library CEO

“

POPPY CLOCK TOWER:  Over 3,300 knitted and crocheted poppies are attached to Or-
angeville’s clock tower as a tribute to veterans and those who paid the ultimate sacrifice 
while serving. The clock tower is located on a median along Broadway in downtown Oran-
geville. The poppies will remain on the clock tower until Nov. 14. They were first installed 
on Nov. 2.

SAM ODROWSKI PHOTO
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No one has more self-confidence than the person who does a crossword puzzle with a pen.

Puzzle No. 22B310 • Solution on page: CLASSIFIEDS SECTIONThe Citizen CROSSWORD
CLUES ACROSS
1. Greek mountain
 5. One dependent on 
something
11. Gratitude
14. Glazed ceramic ware
15. Paddling 
18. Step
19. More greasy
21. Upper-class young 
woman
23. Light beige
24. Belief in a supreme 
being
28. Indigenous people of 
Scandinavia
29. A beloved princess
30. Transfer property
32. Field force unit
33. Automated teller
35. When you hope to get 
there
36. Sino-Soviet block 

(abbr.)
39. Politicians Fischer and 
Conroy are two
41. Blood type
42. Stringed instrument
44. Curses
46. Barbary sheep
47. Belonging to a thing
49. Supporters
52. Leaf-footed bug
56. A shower of water
58. Attribute to
60. Intermittent
62. Soda waters
63. Scottish island
CLUES DOWN
 1.  Klutz
 2. Relaxing places
 3. Expel saliva
 4. The extended location 
of something
 5. Certified
 6. Cease to exist

 7. Powerful legal pro
 8. The OJ trial judge
 9. Popular greeting
10. “90210” actress 
Spelling
12. __ Blyton, children’s 
author
13. “This Is Us” star Fitch
16. Battery cell with a 
nickel alode
17. Full of bacteria
20. Remains of an old 
building
22. Exist
25. It gets you into places
26. Witness
27. The spreading of a 
disease to another part of 
the body
29. Father
31. Touch gently
34. Licensed for Wall 
Street

36. Herring-like fish
37. Lute used in N. Indian 
music
38. Mirabel shouldn’t talk 
about him
40. Atomic #62
43. Religious
45. Silvery-white metal 
(abbr.)
48. Influential civil rights 
organization
50. Acknowledgment 
(abbr.)
51. Turn away 
53. Kidney disease (abbr.)
54. Smooth-feeling fabric
55. Competently
57. Sea eagle
58. General’s assistant 
(abbr.)
59. It helps you see
61. Emerging technology

Arts
Entertainment

&
Matilda Jr. coming to Grace Tipling Hall this Friday

“I do this for the community, for the 
kids,” says Alison Port, who is directing 
Matilda Jr. which opens this Friday, Nov. 
18 and runs as weekend shows until Nov. 
27 at Grace Tipling Hall.

Ms. Port is owner of LP Stage Produc-
tions, who came to Shelburne in 2011 and 
has been doing two shows a year with the 
youngsters in the community. 

The famous story by Ronald Dahl of 
Matilda, a gifted girl whose cruel parents 
make her life miserable, tells about how 
one small girl can turn things around. 
Although Matilda does learn she has some 
very special skills, we have to wait and 
watch her despair.

A musical as well, this junior production 
brings the opportunity for young people to 
stretch their talents and have a wonderful 
time.

According to Ms. Port, rehearsals are 
going well and the teens and children 
involved are having a lot of fun. There are 
38 cast members, ranging in ages between 
four and 18. Typical of theatre, the actors 
younger and older are: “working well 
together, “ said Ms. Port. “The younger kids 
are amazing and the older ones are really 
great with them. “

Ms. Port has been busy dictating 113 
letters to hang on the curtain as part of 
Matilda’s magic and to make the curtains 
look more interesting, she told us, as dec-
oration.

Matilda reads not just single letters but 
whole messages. The letters make the 
background look more interesting. The 
challenge in creating the special effects for 
such a magical show is always met with the 
creative crew and innovative solutions are 
the mark of enthusiasm for the production.

Any activity related to the arts is good 
for children, Ms. Port reckons. It is a good 
thing, as there are lots of kids who are not 
interested in sports. 

Matilda’s life’s dilemma is not only her 
difficult parents but also the monster head-
mistress, Miss Trunchbull, a demon of a 

woman who hates Matilda and looks to her 
harm and even death – how can Matilda 
survive? 

Discovering her gift for telekinesis is a 
tremendous boon, that and her natural 
cleverness assure her an advantage over 
her oppressors. The possibilities of Ms. 
Trunchbull’s fate at Matilda’s hands are 
worthy of cheering.

There is plenty of room in the story for 
other young actors as students and fellow 
conspirators as the tale unfolds and offers 
so much opportunity for youngsters to 
develop self-confidence and a love of the-
atre that will remain for their lifetimes.

This first show for Matilda opens this 
weekend  - for tickets, go to Eventbrite or 
call the town at 519 925 2600.

PREPARING FOR THE SHOW: The cast of the upcoming community play Matilda do a rehearsal as they prepare for opening day on Nov. 
18 at Grace Tipling Hall.

CONTRIBUTED PHOTO

Written By CONSTANCE SCRAFIELD

Do You Have A

EMAIL US!
mail@citizen.on.ca
Subject: News Tip

LOCAL
NEWS
TIP?
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RARE OPPORTUNITY ON 8 ACRES

SUCCESSFUL BUYING & SELLING 
WITH PROVEN RESULTS

$ 698,999

INGROUND POOL & HOT TUB

$ 599,000
• 3+1 Bed, 2 Bath, 1.5 Heated Garage / Workshop
• Large & Bright Living Rm with Picture Window
• Family Room w/ Cathedral Ceiling & Skylight
• Gas Fireplace & Walk Out to Deck with Hot Tub
• Inground Pool with Patio & BBQ Gazebo & Deck
• Large Finished Rec Room with Gas Fireplace 
• Great In Town Location Close to Schools & Parks

• 2 Bed, 1 Bath on Tree Lined 0.94 Acre Property
• Open Concept with high ceilings & Lg Windows
• Feature Wall with Brick Hearth & Wood Stove
• Kitchen with Hardwood Floor & Stainless Appl.
• Main Floor Bedrooms with Beamed Ceilings
• Lg Windows & Spiral Staircase to 260 Sq Ft Loft 
• Beautiful & Private Country Lot w/ Mature Trees

SHELBURNE MELANCTHON

CONVERTED SCHOOL HOUSE

$ 650,000

IN TOWN BRICK BUNGALOW

$ 589,000

CHARMING 2 STOREY

$ 799,000

$1,249,000

$ 1,949,000

STUNNING 2 STOREY ON 2.5 ACRE COUNTRY LOT 

 4.79 ACRE PRIVATE COUNTRY ESTATE HOME CLOSE TO TOWN

Anita
Bentley**

Louise
Watts**

• 2+1 Bed, 2+1 Bath on Lg Mature Treed Lot
• Excellent Intown Location on Quiet Street
• Combined Living & Dining w/ 2 Bay Windows
• Eat in Kitchen w/ Garage Access & Stairs to LL
• Full Basement with Potential for In Law Suite
• Beautiful Mature Treed Property w/ BBQ Deck
 

Marg
McCarthy*** 

Rafia 
Tanveer*

Katie
Prince*

Meg 
Schaefer*

• Spacious 4 Bed, 3 Bath w/ 2 Car Garage
• Fully Fenced Yard with Front Gate & Security
• Modern Open Concept Kitchen, Dining & Family Rm
• Primary Bed w/ Balcony, 4pc Ensuite, His & Hers
• Walk Out to Large 2 Tiered Deck, Yard & Hot Tub
• Lg Finished Lower Level Rec Rm & Sep. Work Shop
• Beautiful Country Property Just Mins from Town

• Stunning 3 Bed, 3 Bath All Brick Bungalow
• 2 Car Heated Garage + Det. Garage / Workshop
• Gated Paved Circular Drive with 20+ Parking 
• Modern, Bright & Spacious Family Home 
• Chef's Eat In Kitchen with Island Breakfast Bar
• 110 x 20 Entertainers BBQ & Lounging Patio
• 4 Minutes from Downtown Shelburne. A Must See!

SHELBURNE SHELBURNE

AMARANTH

MONO

MELANCTHON

BROKERAGE

LOOKING TO BUY OR SELL?

*Sales Representative ***Broker of Record **Administration

COUNTRY PROPERTY WITH TRANQUIL RIVER & POND

• 3 Bed, 2 Bath & Private Fully Fenced Back Yard
• Walking Distance to Park, Downtown & Shopping
• Covered Front Porch Entry & Foyer w/ Dbl Closet
• Living Rm w/ Gas Fireplace & Walk Out to Deck
• Dining Area with Lg Bay Windows & Pantry
• Beautiful Perennial Gardens & Mature Shrubs

• 3 Bed, 2 Bath w/ 1.5 Car Garage w/ Inside Access
• Unique Converted School House on Beautiful Lot
• Bright Living Rm w/ Wood Stove & Brick Wall
• Main Floor Dbl Sink, 5pc Bath w/ Infloor Heating
• Lg Family Rm with Walk Out to Patio & Yard
• A Must See, One of a Kind Mature Treed Property!

Not intended to solicit to buyers/sellers already under contract

  CALL TODAY!

LEST WE FORGET

519.925.6948

MCCARTHYREALTY.CA

Season of giving gets kick-start with Headwaters 
Foundation’s biggest matching challenge to date

Thanks to a generous donation by the 
Morningview Foundation, contributions 
to Headwaters Hospital Foundation will 
be doubled all holiday season long or 
until $700,000 in matching donations is 
exhausted.

Headwaters Health Care Foundation is 
helping donors’ dollars go further by dou-
bling their impact all holiday season long.

All gifts made in support of Headwaters 
will be matched dollar-for-dollar by the 
Morningview Foundation to a maximum of 
$700,000. 

“This is Headwaters Foundation’s biggest 
matching challenge to date,” said the hospi-
tal in a Nov. 1 press release.

All donations received in response to this 
challenge will be used to purchase vital 
medical equipment and upgrades for the 
local hospital. 

“As you may know, the government does 
not provide funding for all of the vital med-

ical equipment the hospital needs,” said 
Headwaters Hospital. “Generous commu-
nity support to meet the $700,000 challenge 
match pledged by Morningview Foundation 
will allow Headwaters to purchase equip-
ment needed to continue providing out-
standing care, close to home, for our com-
munity.”

 The Morningview Foundation noted the 
importance of supporting the local hospital.

“The past few years have made us all 
appreciate how important Headwaters 
Health Care Centre is to our community,” 

said the foundation in a statement. “Now 
it’s time to come to the aid of Headwaters 
and we hope our community will rise to the 
challenge to meet the entire $700,000 match 
and more.”

K.C. Carruthers, Headwaters Foundation 
CEO also noted the importance of donating 
to the hospital and the significance of Morn-
ingview Foundation matching donations 
dollar-for-dollar  

“This incredible gift will inspire the com-
munity to support Headwaters with gen-
erous hearts during this season of giving. 
Through this matching gift challenge, every 
donation will have more impact, matched 
dollar-for-dollar in support of better health 
care for our patients and families,” said K.C. 
Carruthers. 

Donations can be made at www.hhcfoun-
dation.com or call 519-941-2702 ext. 2303. 

Acclamations blamed for low voter turnout in Mono

About a quarter of Mono’s eligible voters 
marked ballots in the municipal election on 
Oct. 24.

Only 1,880 residents voted out of a pool 
of 7,486 eligible voters. That’s a hair over a 
quarter for a 25.1 per cent voter turnout to 
choose three councillors from a field of nine 
candidates.

The mayor and deputy mayor positions 
were filled by acclamation weeks earlier. 
And Fred Simpson, the town’s clerk, believes 
acclamations to those key council positions 
may be to blame for the low voter turnout.

Mono made online and telephone voting 
available this year, just as it was in the last 
election in 2018. And, while that’s hoped to 
make the voting process easier, it’s more 
designed to address poll accessibility rather 
than voter turnout.

“The people who can’t get out (to vote),” 
he said. “When weather’s an issue, it can 
come to be a factor then. Though it wasn’t an 
issue with this election. We had pretty good 
weather.”

Mono saw a higher voter turnout in 2018, 
with 33 per cent of eligible voters having 
marked ballots.

“Neither of them (percentages) are stellar 
by any measure,” he said. “But it did go down 

this election compared to the previous elec-
tion.”

In fact, low voter participation was the 
norm in many other Ontario municipal elec-
tions.

Brampton and Mississauga each drew 25 
per cent of their eligible voters to the polls. 
In Ottawa, still less than half of eligible vot-
ers marked a ballot. A mere 44 per cent voted 
in the municipal contest in Canada’s capital 
city, the seat of our national Parliament.

Even in the June 2022 provincial election, 
Ontario recorded its lowest voter turnout 
ever with about 43 per cent of 11 million reg-
istered voters having participated.

That’s almost 14 per cent lower than in the 

2018 provincial election.
Some political scientists and election vet-

erans have pegged the cause of low turnout 
in the municipal elections on there being few 
competitive races in most municipalities.

“One of the things that comes into play, 
and this isn’t unique to Mono, is that when 
you have acclamations such as we did ... in 
this election, you tend not to get as high of a 
turnout,” Simpson said.

“And that was seen as probably a trend 
across the entire province this last election. 
Acclamations were up, the number of people 
who ran for offices across the province was 
down.”

Written By JAMES MATTHEWS
LOCAL JOURNALISM INITIATIVE REPORTER

Local DJ Services Available

In need of professional DJ services for your 
party, wedding or event?

Look no further than Dufferin DJs! 
We have everything you need to get the 

dance floor movin’ & groovin’!
Contact us at DufferinDJs@gmail.com 

or 289-404-4579 to learn more 
and get a quote.



HEAR MORE and

SPEND LESS
Call 519-925-1215  

to book your  
appointment today!

North Dufferin Wellness Centre 
712 Main St. E, Unit 101 - Shelburne

519-925-1215  Quality Hearing Care for Less

Crystal Cecco, HIS  
Hearing Instrument 
Specialist/Co-Owner

Mimi is a very affectionate, hilarious 
and playful 1-2 year old gal. She makes 
everyone laugh, and is always playing 
and wanting to be with you. Mimi was 
a young mom who now deserves her 
chance with a home of her own. Mimi 
gets along well with other cats. She 
is spayed, vaccinated, microchipped, 
dewormed, and flea treated.
Adoption fee 180.00

Check our facebook page to see the other kitties looking for their 
forever home. Donations always needed to help care for the cats as 
we are not funded at all, and rely on donations and fundraisers. If you 
would like to volunteer as well we are always appreciative. 

FERAL CAT RESCUE INC.
519-278-0707 Mimi

adopt 
a cat
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IITT’’SS  BBAACCKK
TTHHEE  TTOOOONNIIEE  TTUURRKKEEYY  SSUUPPPPEERR

A COMMUNITY HARVEST 
FESTIVAL MEAL

    FRIDAY, NOVEMBER 25,  2022
Doors open at 5:30 - Dinner at 6:00 pm

At St. John’s Church 3907 Hwy 9, 
3 kms east of Hwy 10

MENU 
TURKEY WITH ALL THE FIXIN’S
Potatoes, gravy, veggies and roll

Pie for dessert

AND ALL FOR JUST A TOONIE
(FREE WILL OFFERINGS GLADLY 

ACCEPTED)

     Limited to the first 100 callers.
 Tickets available by calling 519-941-1950

Tickets must be reserved by Friday 
November 18th.

St. John’s Anglican Church East Orangeville: (519) 941-1950
www.stjohnsorangeville.ca

hazardous & electronic 
waste event THIS SATURDAY!

Date: Saturday, November 12, 2022
Time: 8am-3pm
Location: Orangeville Fairgrounds  
  247090 Side Rd 5, Mono

Hazardous waste includes automotive containers, cleaning products, fluorescent lights,
batteries, paints, pesticides, pharmaceuticals, syringes, and much more.

Electronic waste includes audio equipment, cameras, computers, home entertainment
equipment, phones, and household electronic items, including lamps, alarm 
clocks, microwaves, toasters, and small appliances.

Limitations No waste from industrial, commercial, or institutional sources. No white 
goods/large appliances (including any appliances with freon). No garbage, 
or recycling. No unidentified/unknown materials. No drums of materials. 

This is the FINAL EVENT for 2022.
Visit dufferincounty.ca/waste for a full listing of acceptable materials and limitations.

For Residents of Dufferin County, including Amaranth, East Garafraxa, Grand Valley, 
Melancthon, Mono, Mulmur, Orangeville and Shelburne.

Residents will be required to unload their own items.

519.941.2816 ext. 2620

High school collect over 3,000 lbs of donations for food bank
With the rising cost of food, more families 

and individuals than ever before are reach-
ing out to food banks for help putting grocer-
ies in their cupboards.

Food banks across the country are report-
ing a marked increase in people registering 
and hoping to supplement their food needs.

Students in the Grade 11 Leadership Class 
at Orangeville District Secondary School 
again rose to the challenge and collected 
more than 3,000 lbs of non-perishable food 
items for the Orangeville Food Bank.

“The Leadership Class takes on initiatives 

that are school-wide or community-wide, 
specifically this Leadership Class has more 
to do with community initiatives so we’ll do 
things like the toy drive with the Salvation 
Army, the food drive in the fall, and the Cold-
est Night of Year in February,” explained 
Leadership Class teacher, Corin Mercey. 
“The class is open to everybody so I have a 
huge range of students.”

For the past couple of years, the students 
had to change their method of collecting 
food due to pandemic restrictions.

“We had to find another way to collect 
donations,” she explained. “We delivered our 
own flyers out to the community and the kids 

did it on their own time and we did it as a 
class as well, and they went out and picked 
up food from the porches.”

This year things were back to a more nor-
mal operation but the methods used were 
similar. 

“This year we did the same thing,” Ms. 
Mercey said. “Each kid creates their own let-
ter and I print them off for them. On their 
own time, they’ll go home and deliver them 
on their streets and neighbourhood. We also 
did it as a class. One day we all went out and 
delivered them to streets around the school. 
We put a specific date that we will be com-
ing around. We had the food manager of the 

[Orangeville] Food Bank come into the class 
to give a presentation. We started doing it in 
mid-September and our last day was October 
19.”

The Leadership class is now looking for-
ward to their next project which is working 
with and fundraising for The Coldest Night 
of the Year, a nationwide initiative.

The Coldest Night of the Year raises funds 
for shelters and food banks.

It is held in mid-February to help people 
understand what it is like to be on the streets 
on a cold night with nowhere to go.

Written By BRIAN LOCKHART

Seven vehicles recovered by Dufferin OPP at Amaranth address
Dufferin OPP recently recovered seven 

stolen vehicles from an address in Ama-
ranth Township as a result of a search war-
rant. 

Last Thursday (Nov. 3) shortly after 9:00 
a.m., Dufferin OPP entered into a stolen vehi-
cle investigation. The vehicle was reported 
stolen from York Region area and believed 
to be located at an address in Amaranth. Duf-
ferin Community Street Crime Unit (CSCU) 
with the assistance of Uniform members, 
Central Region Canine Unit and Muskoka 

CSCU, executed a search warrant recovering 
a total of seven stolen vehicles.

As a result of the investigation, the follow-
ing was seized:

• 2021 Toyota Highlander, grey in colour - 
Value $55,000

• 2022 Toyota Highlander, black in colour 
- Value $60,000

• 2019 Tacoma, grey in colour - Value 
$45,000

• 2022 Toyota Highlander, grey in colour - 
Value $60,000

• 2019 Honda CRV, black in colour - Value 
$40,000

• 2018 Honda CRV, silver in colour - Value 
$40,000

• 2019 Honda CRV, black in colour - Value 
$40,000

In total, officers recovered seven vehicles 
from the Dufferin County address which 
were stolen from York Region, Peel Region, 
and Toronto. The total value of the stolen 
vehicles is approximately $340,000.

The investigation remains ongoing. Any-
one with information regarding this investi-
gation of any other criminal activity is asked 
to contact Dufferin OPP at 1-888-310-1122 
or Crime Stoppers to remain anonymous at 
1-800-222-TIPS (8477). You can also submit 
your information online at https://ontarioc-
rimestoppers.ca/. 

Dufferin OPP is committed to enforce-
ment initiatives targeting this issue and will 
continue to educate residents on crime pre-
vention strategies to minimize victimization.

Auto theft crime prevention tips:
Today’s auto thieves are increasingly 

turning to technology that bypasses secu-
rity systems allowing vehicles to be stolen. 
Electronic auto theft is on the rise as more 
vehicles are equipped with technology such 
as keyless entry fobs. In fact, the insurance 
industry has seen the growing trend that 
thieves are able to copy fob information and 
steal cars right from your driveway. The term 
“relay thefts” involves the use of equipment 
designed to boost and exploit the signals 
sent out by a vehicle’s legitimate key fob. 
This allows for a thief to unlock and start an 
engine of a vehicle remotely. 

Residents can help protect their vehicles 
by taking any of the following crime preven-
tion measures:

• Ensure your vehicle keys are kept well 
away from doors and windows

• Use a signal blocking pouch/box - they 
can block your key fob from transmitting its 
code to the vehicle as the pouch is lined with 
layers or metallic material

• Turn off the keyless fob wireless signal 
at night (refer to your car manual for instruc-
tions)

• Use a steering wheel lock or car alarm 
- this could add a significantly delay or be a 
deterrent for thieves

• Consider a secondary audible car alarm 
- which works by using sensors placed in dif-
ferent points of your vehicle

• Park in the garage (if possible)
• Insert a car tracker - unusual activity is 

monitored, and car can be tracked using GPS 
if stolen

Police and its insurance industry partners 
also want to raise public awareness about 
the opportunities for criminals who intend to 
steal personal identification from unsecured 
vehicles. Licenses, insurance, vehicle owner-
ships, passports, as well as mobile devices 
or laptops, offer criminals the opportunity to 
further victimize individuals who do not lock 
their vehicles, or who leave their valuables 
in plain view.

Vehicle owners/passengers can do simple 
things to decrease the risk of being victim-
ized, such as:

• Never leave a running vehicle unattended
• Lock your doors
• Roll up your windows
• Keep valuables out of sight
• Keep your registration and proof of 

insurance in your wallet or purse, not in the 
glove box

• Pocket your keys
• At night or during extended parking peri-

ods, always park in a well-lit area.

HIKE FUNDRAISER: Family Transition Place (FTP) receives a cheque for $5,000 from 
Linda Murphy’s fundraising campaign, Boots on the Bruce for Shelter fundraiser, a 
900 km hike along the Bruce Trail to support domestic violence victims. After eight 
weeks, Linda raised over $60,000 with all of the donations going to women and chil-
dren in need of a shelter. From left to right: Bonnie Waterfield of FTP, Norah Kennedy 
of FTP, Linda Murphy and Kelly Lee of FTP.

CONTRIBUTED PHOTO
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Now is the time to check that your mailbox and post are in good repair. 

                                                                            519.941.2816 ext. 2600   
publicworks@dufferincounty.ca                             

    
                                   

Find road conditions and closures at: 
https://www.dufferincounty.ca/residents/roads-and-traffic 

Additional road information: www.municipal511.ca 

Follow us on Twitter @dufferinroads    
 

THE 
PLOWS 
ARE 
COMING 

• Metal is the preferred material for rural 
mailboxes 

• There should be a solid connection from 
the box to a 6-inch top, wood post in 
good condition 

• Front of the box to be at the grass line, 
a minimum of 3 feet off the edge of 
pavement 

• Remember to clear the snow upstream 
from your mailbox and post! 
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BBQSauceNation.comBBQSauceNation.com

free same day delivery*
*IF ORDERED BY 3PM MONDAY - THURSDAY, OTHERWISE NEXT DAY. 

ORANGEVILLE ONLY

bbq season never ends

BRINGING YOU SOME OF THE BEST, 
AWARD WINNING, 

SMALL BATCH BBQ SAUCE 
FROM SOUTHERN USA BBQ COUNTRY

Caledon East hair salon celebrates 20 years in business
Albina Carusi grew up in Caledon East and 

always loved its small-town feeling.
She worked in Bolton as a hairstylist for 

some time before deciding she wanted a 
change. While she loved the person she 
worked for, one day she had a client tell her 
there used to be a hair salon in Caledon East 
but it closed. Until that point, Carusi had 
never thought about opening a business, but 
with a gap in the market, she knew it would 
be a good time.

Carusi discussed the idea with her hus-
band, and soon they decided to make a 
deposit on the Caledon East unit where 
Carusi Hair Salon is now located.

Carusi actually found out she was preg-
nant the very same day she paid the deposit. 
Carusi still went through with opening her 
business, and started it with her niece and 
two other hairstylists who ventured out with 
her from their old job.

Things went well business-wise, and 
Carusi soon learned she was pregnant with 
twins. When she gave birth, she stepped 
away from the business for a year and came 
back to it in good shape thanks to her staff, 
who she said are amazing.

Carusi Hair Salon wasn’t always as big in 
size as it is now. In 2006, Carusi took over the 
adjacent unit to her original unit, giving her 
frontage on Airport Road which was great 

for her businesses’ visibility.
“That opportunity knocked on my door 

because I didn’t want to expand. But it was a 
good business move to expand because now 
I have frontage,” said Carusi. “I’m glad I did.”

In 2018, Carusi renovated her salon and 
gave it a spacious, modern feel. Unfortu-
nately, it wasn’t too far after that time that 
the COVID-19 pandemic hit and hair salons 
had to be shut down.

It was a tough period for business; how-
ever, now she said they are coming back as 
you can’t beat the social experience and ser-
vice you get when you’re at a salon.

On November 4, Carusi held a party at her 
salon for family, friends, team and customers 
to celebrate 20 years in business. She hadn’t 
thought it was such a big deal until many 
people close to her told her it was, so she 
decided to throw the party. Caledon Mayor 
Allan Thompson even stopped by to give his 
congratulations.

“I’ve been very fortunate, with great sup-
port from my family, my husband, my staff, 
the community — they love to support small 
businesses,” said Carusi. “People, they’ll go 
out of their way to come and pick up their 
products from us and support us as a small 
business rather than get it from Amazon, it’s 
great.”

Carusi said she was extremely happy 
with the turnout at the party, and said it’s a 
pleasure to be a part of the small business 

community in Caledon East. She said she’s 
excited for the growth coming to town as it 
means more potential clients. Carusi added 
she’s always looking for stylists, both as 
employees or stylists who want to rent a 
chair.

When reflecting on her business, Carusi 

said she couldn’t have done it without the 
people of Caledon.

“They’re so nice, they’re still supporting 
us and we’ve been here for 20 years,” said 
Carusi. “I wouldn’t be here today if it wasn’t 
for my amazing team.”

The 2022 Words the Orangeville Way liter-
ary lineup infuses local content and history 
with a panel discussion moderated by Or-
angeville’s own freelance writer, Bernadette 
Hardaker. Join the Orangeville Public Library 
in partnership with BookLore as they present 
an afternoon of mystery, secrets and fashion 
on Sunday, Nov. 27 at 2 p.m. in the Orangeville 
Town Hall Atrium. 

The panel includes authors Eva Jurczyk, 
Carol Newall, Hugh Brewster, and illustra-
tor Laurie McGaw, whose most recent books 
touch on themes of determination and female 
achievement. 

Eva Jurczyk’s debut novel, The Depart-
ment of Rare Books and Special Collections, 
is a mystery told from the point of view of 
Liesl Weiss, a librarian sleuth who works 
with historical and rare books in a university 
library set in Toronto. A priceless manuscript 
is missing and then a colleague is found dead.

Carol Newall’s discovery of a family secret 

led her to learn more about British Home 
Children in Canada. Her recently released 
biography, Outside the Gate: A True Story 
of a British Home Child in Canada, tells her 
grandmother, Winnie Cooper’s story of love 
and loss, pain and joy growing up on a farm 
outside Hillsburgh.

Hugh Brewster and illustrator Laurie Mc-
Gaw’s junior biography, Unsinkable Lucile: 
How a Farm Girl Became the Queen of Fash-
ion and Survived the Titanic, tells the story 
of how a farm girl from Guelph named Lucy 
Sutherland became the queen of high society 
fashion during the Edwardian age.

Light refreshments, book sales and sign-
ing will follow the panel discussion. Please 
register in advance at orangevillelibrary.ca/
WOW2022 or call the library at 519-941-0610.

‘Words the Orangeville Way’ connects readers
to authors for an afternoon of literary discovery

Joint fundraiser being held by Hospice
Dufferin and Alzheimer Society of Dufferin

Hospice Dufferin and Alzheimer Soci-
ety of Dufferin County will be hosting a 
joint fundraiser called “A Night in Paris” 
next Tuesday (Nov. 15).

“It is unique to have two charities join 
together for a fundraiser, however, it’s the 
right fit as both of these charities have 
similar synergies which, make this a per-
fect fundraiser to support.” Resource De-
velopment Communications Coordinator 
RaDeana Montgomery of Hospice Duffer-
in said. 

“Money raised from this event will be 
split equally between the two organiza-
tions to support clients in Dufferin Coun-
ty, who are experiencing Dementia, Alz-
heimer’s, a life-limiting illness like cancer, 
grief, or are caregivers.”  

A Night in Paris fundraiser is a magical 
evening at Hockley Valley Resort, where 
guests have the opportunity to sample the 
most delicious desserts from local restau-
rants, Le Finis, Georgian Shores, and 
Quest for Cakes, Georgian Shores, Hock-
ley Valley Resort and 10 of Tarts   

This fundraiser will be decorated beau-
tifully using the theme of Paris and the 
premise that there is “joy” in eating your 
desserts before your main meal. There 
will be music, a silent and live auction and 
other fun events during the evening.  

“The creation of this event provides an 
opportunity for the community to come to-
gether to celebrate the upcoming holiday 
season as well as, create an event where 
businesses, friends, spouses, etc. can at-
tend without having to organize their own 
staff holiday parties,” said Montgomery.

Since, 1988, Hospice Dufferin has been 
providing compassion, care, and support 
to people in the community who are ex-
periencing the challenges of a life-limit-
ing illness, who are bereaved, or who are 
caregivers to those they love. 

Hospice Dufferin’s vision is to provide 
peace, comfort, and dignity for all people 
in the community. 

In 2021, the organization supported 55 
per cent of its clients dying at home as 
per their wishes, representing an increase 
from 38 per cent dying at home in 2020. 

In 2021, Hospice Dufferin served 297 
clients and completed 3,976 sessions of 
service. In addition, they were able to pro-
vide caregivers with 50 caregiver support 
bags.

The Alzheimer Society of Dufferin 
County was established in 1999 to provide 
information and supports to residents of 
the community. There were over 100 new 
referrals that came in last year and the 
team provided over 5,165 units of service 
in 2021-2022. Over the year 2021-2022, 
there were over 35 personalized Montes-
sori kits put together and hand-delivered 
to clients. 

The organization exist to alleviate the 
personal and social consequences of Alz-
heimer’s Disease and other dementia and 
to promote research.

The public’s support of a silent auction 
or live auction donation to the A Night in 
Paris fundraiser will help Hospice Duffer-
in and the Alzheimer Society of Dufferin 
County fund their operations.

Hospice Dufferin will be using money 
raised to fund its wellness programs for 
hospice clients which are essential to en-
courage positivity. These include: music 
therapy sessions, exercise for caregivers, 
journaling, and meditation.

The Alzheimer Society of Dufferin 
County will be using the funds generat-
ed to ensure that its Music Therapy Pro-
gram continues to grow, reach additional 
clients, and reconnect people with the 
soundtrack of their lives.

This is done through in-person and vir-
tual events as well as providing personal-
ized MPS players to clients.

To purchase tickets to A Night in Par-
is, visit hospicedufferin.com/anightin-
paris or alzheimer.ca/dufferincounty/en/
whats-happening/events/night-paris 

Written By ZACHARY ROMAN
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[BRACKETT
Auto Group

OVER 399 PRE-OWNED 
VEHICLES TO CHOOSE FROM
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SOUTHERN ONTARIO’S          SELECTION OF PRE-OWNED CARS & TRUCKS Best

macmastergm.com
1-888-279-9922
HWY# 9, EAST OF HWY#10, ORANGEVILLE

@ 6.99%
0.A.C 

C.O.B $9,259$0 DOWN

2020 BUICK ENCORE GX ESSENCE AWD

$121
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

$34,909
+HST/LIC

STK# B11241 • 32,309 KM • 1.3L TURBO 3-CYLINDER, NAV, SUNROOF, HEATED LEATHER, 
REMOTE START, POWER SEAT, POWER WINDOWS/LOCKS/MIRRORS, REAR CAMERA, PARK 
ASSIST, FORWARD COLLISION ALERT, LANE DEPARTURE, DUAL ZONE CLIMATE CONTROL, 
BUICK INTELLILINK, 18 INCH ALLOYS, 1-OWNER, CLEAN CARFAX, MACMASTER ORIGINAL! 

@ 6.99%
0.A.C 

C.O.B $7,109$0 DOWN

2021 HYUNDAI KONA 2.0 ESSENTIAL FWD

$93
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

$26,809
+HST/LIC

STK# B11254 • 47,921 KM • 2.0L 4-CYLINDER, 6-SPEED AUTOMATIC, 
HEATED CLOTH BUCKETS, CLIMATE, BLUETOOTH, REAR CAMERA, 

16 INCH ALLOYS, 1-OWNER, CLEAN CARFAX, LEASE BUYOUT!

@ 6.99%
0.A.C 

C.O.B $13,474$0 DOWN

2021 GMC ACADIA SLE AWD

$177
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

$50,809
+HST/LIC

STK# B10961 • 12,763 KM • 3.6L V6, 9-SPEED AUTOMATIC, HEATED CLOTH 
BUCKETS, 6-PASSENGER, REMOTE START, DUAL-ZONE A/C, REAR A/C, 
POWER LIFTGATE, GMC INTELLILINK, REAR CAMERA, PARK ASSIST, 
DRIVER ALERT PACKAGE 2, 1-OWNER, CLEAN CARFAX, LOW KMS! 

@ 6.99%
0.A.C 

C.O.B $12,705$0 DOWN

2021 CHEVROLET COLORADO LT CREW 4X4

$167
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

$47,909
+HST/LIC

STK# B10959 • 12,107 KM • 3.6L V6, 4X4, 5FT BOX, 3.42 AXLE, 
REMOTE START, CLOTH BUCKETS, REAR CAMERA, CLIMATE CONTROL, 
17 INCH ALLOY WHEELS, FOG LAMPS, BOXLINER, CHEVROLET MYLINK, 

1-OWNER, CLEAN CARFAX, LOW KMS!

@ 6.99%
0.A.C 

C.O.B $11,844$0 DOWN

2020 CHEVROLET SILVERADO 1500 CUSTOM CREW

$153
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

$43,909
+HST/LIC

STK# B11027 • 71,024 KM • 4X4, 2.7L TURBO 4-CYLINDER, 8-SPEED AUTOMATIC, 
3.42 AXLE, 5.8FT BOX, CLOTH BENCH SEAT, TOW PACKAGE, POWER GROUP, 

REMOTE START, AIR CONDITIONING, MYLINK, 20 INCH SILVER ALLOYS, ANDROID 
AUTO/APPLE CARPLAY, REAR CAMERA, 1-OWNER, CLEAN CARFAX! 

@ 6.99%
0.A.C 

C.O.B $10,584$0 DOWN

2021 NISSAN MURANO SV AWD

$139
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

$39,909
+HST/LIC

STK# 22520A • 27,223 KM • V6, NAVIGATION, PANORAMIC SUNROOF, 
HEATED CLOTH BUCKETS, DUAL ZONE CLIMATE, REMOTE START, 

POWER LIFTGATE, 5-PASSENGER, 18 INCH ALLOYS, 
REAR CAMERA, CLEAN CARFAX, GOOD KMS! 

@ 6.99%
0.A.C 

C.O.B $11,453$0 DOWN

2017 FORD MUSTANG GT CALIFORNIA SPECIAL

$200
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

$50,909
+HST/LIC

STK# B11014 • 13,287 KM • 5.0L COYOTE V8, 6-SPEED AUTOMATIC, 435HP, 
HEATED AND COOLED LEATHER/SUEDE BUCKETS, 19 INCH MACHINED/BLACK 
ALLOY WHEELS, UNIQUE GRILLE/FRONT SPLITTER, MICROSOFT SYNC, DUAL 
ZONE CLIMATE, REMOTE START, REAR CAMERA, CLEAN CARFAX, LOW KMS!

ROGERS - CHANNEL 63
Or Stream Online At www.rogerstv.com/dufferin-caledon

Every Tuesday @ 7:00 PM

TV BINGOTV BINGO

$3000.00 WEEKLY 
PRIZES

LOT. LIC. M841728

THE BRACKETT AUTO GROUP SUPPORTS
Name
Metro
Zehrs - Orangeville
Sobeys
Broadway Shell
Raceway Esso
7-Eleven
Daily Convinience
Total Convenience & Video
ConWINience
The Scrap Club 
Hillsburgh Foodland
Grand Valley Clover Farm
Marc’s Your Independent Grocer
Erin Rexall Drugstore
Foodland - Caledon East
OK Convenience Store & Gas
Subway Caledon
Zehrs - Bolton
Food Basics - Bolton
Jus Jus -  Bolton

PICK UP YOUR TV BINGO CARDS AT ANY THESE LOCATIONS
Address
150 First St.
50 4th Ave.
500 Riddel Rd.
226 Broadway
87 First St.
268 Broadway
200 Elizabeth St.
1-41 Broadway
235 Centennial Rd., Unit C
1 Anne St., Hillsburgh
102 Trafalgar Rd.
5 Main St. S.
134 Main St.
123 Main St.
15771 Airport Rd. #4A
15977 Airport Rd., Caledon East

487 Queen St. S
301 Queen St. S
19 Queen St. N

City
Orangeville
Orangeville
Orangeville
Orangeville
Orangeville
Orangeville
Orangeville
Orangeville
Orangeville
Hillsburgh
Hillsburgh
Grand Valley
Erin
Erin
Caledon East
Caledon East
Caledon Village
Bolton
Bolton
Bolton

@ 6.99%
0.A.C 

C.O.B $10,318$0 DOWN

2019 GMC TERRAIN DENALI AWD

$135
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

$38,909
+HST/LIC

STK# B11160 • 49,176 KM • 2.0T, NAVIGATION, PANORAMIC SUNROOF, 
HEATED/COOLED LEATHER, DUAL ZONE CLIMATE, POWER LIFTGATE, 

19 INCH ALLOYS, REMOTE START, PARK ASSIST, SURROUND VIEW CAMERA, 
DRIVER ALERT PKG II, 1-OWNER, CLEAN CARFAX, MACMASTER ORIGINAL! 

@ 6.99%
0.A.C 

C.O.B $7,629$0 DOWN

2017 BUICK ENCLAVE PREMIUM AWD

$133
WEEKLY + HST

72 MONTHS WEEKLY
LICENSING EXTRA

$33,909
+HST/LIC

STK# B10970 • 131,931 KM • V6, NAVIGATION, DUAL SUNROOF, HEATED/COOLED 
CHOCCOCHINO LEATHER, TRI-ZONE CLIMATE, POWER LIFTGATE, REMOTE START, 
7-PASSENGER, REAR CAMERA, PARK ASSIST, 19 INCH ALLOYS, 2 SETS OF TIRES/

WHEELS, TOW PACKAGE, 1-OWNER, CLEAN CARFAX! 

@ 6.99%
0.A.C 

C.O.B $9,787$0 DOWN

2019 MAZDA CX-5 SIGNATURE AWD

$128
WEEKLY + HST

84 MONTHS WEEKLY
LICENSING EXTRA

$36,909
+HST/LIC

STK# B10847B • 40,123 KM • 2.5L SKYACTIV 4-CYLINDER, 6-SPEED AUTOMATIC, NAVIGATION, 
SUNROOF, BLUETOOTH, HEATED/COOLED LEATHER BUCKETS, REAR CAMERA, POWER WIN-
DOWS/LOCKS/MIRRORS, 19 INCH ALLOY WHEELS, 2 SETS OF TIRES/WHEELS, DUAL ZONE 
CLIMATE, BOSE, POWER LIFTGATE, LED LIGHTING, 1-OWNER, CLEAN CARFAX, LOW KMS! 



519-941-0602
95 First St. Unit G1, Orangeville

CALL TO BOOK 
YOUR EYE EXAM

LARGE SELECTION 
OF FRAMES!LOCALLY OWNED & OPERATED

FOR OVER 25 YEARS

519-942-1000
speedyglassorangeville.ca

60-4th Ave, Orangeville    
519-941-5407

ORANGEVILLEORANGEVILLE MONDAY – FRIDAY       7:00 - 8:00 
SATURDAY        8:00 - 6:00
SUNDAY         9:00 - 4:00

SPORTSSPORTS

Students will learn the skills in the classroom or virtually and 
experience them hands-on with their in-car instructor.

• Freeway and highway driving
• Risk perception
• Gravel shoulder recovery
• Threshold/ABS braking
• Rear crash avoidance

• Head-on collision avoidance
• Emergency braking
• Brake and avoid techniques
• Swerving techniques
• Handling adverse conditions

Virtual Course
Weekends

May 7 & 8 and 
May 14 & 15
10-3:30pm

REGISTER NOW! Visit yd.com, call 844-231-1882 or email orangeville@youngdrivers.com

Ask about our ROAD TEST GUARANTEE!
FOR DETAILS 
ON COURSES
PLEASE CALL 
OUR OFFICE$1149.44

ODDS Junior girl’s basketball team remains undefeated
The Orangeville District Secondary School 

Bears Junior girl’s basketball team is head-
ing into the District 10 playoffs after finish-
ing the regular season in first place with 20 
points, dominating the high school basket-
ball courts this season.

The Bears are undefeated winning ten 
games in a row. Throughout the regular sea-
son, the squad has averaged an impressive 54 
points per game while allowing an average of 
30 points per game against them. 

They have played a consistent game all 
season.

There are six schools entered in the Dis-
trict 10 junior girls basketball competition 
this year. 

With the Bears on top, the squad from 
Bishop Macdonell from Guelph is in second 
place with a 7-3 record and 14 points. They 
are followed by John F. Ross CVI, also a 
Guelph team with a 5-5 record and ten points 
for the season.

Centre Wellington finished in fourth place 
with a 4-6 record.

With the regular season over, the teams 
will head into playoff mode with the first 
games getting underway on Tuesday, Nov. 8.

Both ODSS and Bishop Macdonell will get 
a bye in the quarter-final round.

The quarter-final will match Guelph Colle-
giate with Centre Wellington, and Centennial 
Collegiate with John F. Ross. The winners of 
those games will advance to the semi-final 
and be up against ODSS and BMAC.

The ODSS semi-final game is scheduled to 
take place in the Orangeville gym on Thurs-
day, Nov. 10.

After the semi-final, the two remaining 
teams will play for the District 10 champion-
ship on Saturday, Nov. 12.

The championship game will take place at 
the University of Guelph.

TAKING A SHOT: The Orangeville District Secondary School Bears junior basketball team host the Centennial Collegiate Spartans on the 
court at ODSS on Tuesday, Nov. 1. The Bears are undefeated for the season with a 10-0 record and are first place in the District 10 stand-
ings. The District 10 quarter-final playoffs were underway on Tuesday, Nov. 8. The semi-finals are scheduled for Thursday, November 10, 
with the District championship game slated for Saturday, Nov. 12, at the University of Guelph.

BRIAN LOCKHART PHOTO

The Orangeville Flyers U18A team will be 
sporting lavender jerseys and socks during 
November to support the Hockey Fights Can-
cer initiative.

The team will be participating in a variety 
of fundraising activities including selling pur-
ple cowbells, lanyards, bracelets, ribbons, and 
pins. They will also have baked goods available 
at home games and during the local tourna-
ment that will be held at the Alder Street Rec-

reation Centre on Nov. 25 to 27.
Hockey Fights Cancers is an initiative that 

was founded in 1998 by the National Hockey 
League and the National Hockey League Play-
er’s Association.

Since it started, the Hockey Fights Cancer 
program has raised more than $28 million 
through donations to support the cancer pro-
grams of local and national cancer research 
institutions, children’s hospitals, player chari-
ties, and local charities.

Funds raised help the Canadian Cancer Soci-

ety and Movember initiative to support people 
affected by cancer, their families, and caregiv-
ers by providing lodging, transportation, and 
support.

Many cancer patients and their families need 
to travel away from home for treatment. The 
funds provide a place for them to stay when 
away from home.

Transportation is also difficult for some peo-
ple needing treatment and funds assist people 
who need a ride to get to their appointments.

You can support this initiative by visiting 

the U18A Flyers at the Alder Street Recreation 
Centre and making a donation or picking up 
your Hockey Fights Cancer Merchandise.

The team debuted their Lavender Jerseys 
and HDC merchandise at their home game at 
the Alder arena on Saturday, Nov. 5, when they 
played against the New Hamburg Huskies.

The team’s goal is to raise $2,500.
You can find out when the team is playing 

and when you can drop by to pick up your 
HFC swag online by visiting: www.orangevil-
leminorhockey.com/Teams/2835.

Orangeville Flyers U18A team supporting cancer initiative

Written By BRIAN LOCKHART

Written By BRIAN LOCKHART

Provincial program helping young athletes

The Ontario Minor Hockey Association has 
announced the recipient communities across 
Ontario that have received free equipment to 
start the hockey season.

The program is designed to encourage new 
hockey families to try the sport.

Selected hockey associations were given full 
sets of free CCM player and goalie equipment 
to loan out to young players to use as needed. 
The equipment is sized for U9 and under age 
groups.

A total of 70 hockey associates were selected 
to receive a full set of goalie gear, and 10 asso-
ciations received 10 full sets of player gear.

“Programs like Player Assist and Goalie 
Assist are crucial in helping our Associations 
remove some of the challenges in bringing 
young players into the game,” said OMHA 
executive director Ian Taylor. “We hope 
that these programs can help alleviate some 
stresses within our communities and encour-

age new families to try out hockey.” 
The full sets of equipment include a catcher, 

blocker, chest protector, pads, stick, and bag 
for goalies, and shin pads, pants, shoulder 
pads, elbow pads, gloves, helmet, and neck 
guard, for players.

The Player and Goalie Assist program makes 
it easier for new hockey families to learn the 
game without facing any financial barriers or 
having to commit to purchasing new equip-
ment. Each set of equipment can be used by 
the local association at its discretion – either 
loaning it out for the season or giving it directly 
to players to keep as needed.

Many hockey associations hold an annual 
equipment swap before hockey season as they 
know how important it is to offer parents an 
opportunity to save money.

All hockey associations were encouraged to 
apply for the Assist program. 

The OMHA previously ran Player and Goalie 
Assist programs. However, this is the first year 
the two programs are running at the same time.    

Written By BRIAN LOCKHART

WESTSIDE WIN: The Westside Secondary School Thunder senior girls basketball 
team hosted Norwell District Secondary School on the court at Westside on Wednes-
day, Oct. 26. The Thunder led for the entire game and finished off with a 32-28 win. 
With the top four teams heading into the District 4 playoffs, the Westside team was 
squeezed out and is not eligible this season.

BRIAN LOCKHART PHOTO
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GENERAL MANAGER
Doug Rowe

Well, the suits that ran Rogers Sports-
net on November 11, 2019, finally got their 
way: they finally found an excuse to fire Don 
Cherry. 

That was truly a sad day for much of Can-
ada; or more specifically, truly a sad day for 
blue-collar and small-town English Canada. 
The white-collar people in the big cities 
always tended to look down on Cherry and 
his traditional small-town Canada attitudes, 
especially the people who ran the CBC (and 
now Rogers Sportsnet). And French Can-
ada has never truly warmed up to Cherry 
for reasons of their own, despite Cher-
ry’s tireless Canada-first work highlighting 
worthwhile charities, courageous Canadian 
Soldiers both past and present, heroic First 
Responders and current-day hockey-loving 
children who perished under tragic circum-
stances. The people who ran the networks 
were probably popping champagne corks in 
celebration of the firing at the time.   

Don Cherry has always been a very polar-
izing figure; you either love him or you hate 
him for reasons of your own and there is 
usually no middle ground. (How could a guy 
who only got seven minutes a week to speak 
get so many people so riled up so fast?) And 
while I don’t always agree with him, I love 
him because of his unwavering and uncon-

ditional love and support for the best damn 
country in the whole wide world, Canada.  

I’ve always felt that Canadians need to be 
a bit more outwardly and positively expres-
sive in their pride for the country. But Cana-
dian pride does tend to come out in certain 
situations and hockey is one of those things 
where Canadian pride really manifests itself.   

And because of that, Don Cherry and 
‘Coaches Corner’ have become a tradition 
in this country; but sadly, Canadian tradi-
tions in this country are slowly being chipped 
away and discarded by the people who run 
our television networks. 

I was watching Coaches Corner the night 
Cherry said what he said on Saturday, 
November 9, 2019. Despite his poor choice 
of words, I understood where he was com-
ing from at the time and I agreed with his 
broader intent. Don Cherry is many things, 
but it was not his intent to be racist that night 
and he even said so the next day. All he was 
trying to do was to get the people in the cit-
ies to buy and wear a poppy to support the 
soldiers who made our way of life possible. 
The poppy campaign still goes fairly strong 
in small-town Canada, but the biggest cities 
in Canada are becoming very international 
and cosmopolitan. 

And because of this, Canadian traditions 

and values in those cities are beginning to 
fall by the wayside. Cherry simply wanted 
the people in the cities to buy a poppy as 
an outward showing of support and appre-
ciation for the privilege of being Canadian 
by giving something back to the people who 
made this society what it is at the cost of 
their lives. Is that so much to ask?     

To be fair, Cherry never did express him-
self well; his grasp of the English language 
at times is dubious at best. And because of 
that, combined with his candour and blunt 
honesty, a lot of what he said could be taken 
the wrong way if you were so inclined and 
that got him into hot water more than once 
over the years. But the average small-town 
Canadian usually knew exactly what he 
meant. 

And many people in this country, espe-
cially in the heartland outside of the big cit-
ies, responded positively to his raw honesty 
and love of hockey and country. They knew 
he meant every word he said. And they love 
Canada as much as Cherry does and want 
to maintain the positive traditions that made 
this country great in the first place. 

Despite Cherry sticking up for him in the 
past, Ron MacLean did not return the favour 
and the next night threw Cherry under the 
bus. He apologized to the nation for what 

Cherry said on the 
Sunday night Rogers 
Hometown Hockey 
Pregame broadcast. 
But Cherry’s not like 
that. I can probably 
guess what happened when the network 
spoke to Cherry: they asked him to apologize 
and he refused. He probably said he had no 
reason to apologize for anything because he 
meant every word he said. And that finally 
gave the network the long-awaited excuse 
to fire him.  

Don Cherry is an Umpire in the great 
game of life. He calls them as he sees 
them, whether you like it or not. And once 
he makes the call he won’t back down from 
it no matter what, especially when he thinks 
he’s right. A rare and courageous quality in 
a public figure in this day and age. 

Despite only having a pulpit of seven min-
utes a week to speak from over the years, 
Don Cherry became an icon in this country. 
And whether you love him or you hate him, 
Saturday nights since he was fired have not 
been the same. 

(P.S. Remember to support the veterans 
and get a poppy! Lest we forget.)

The firing of Don Cherry KEITH SCHELL
 REMEMBERING WHEN

With Christmas approaching, there are 
many traditions that go along with the holiday 
season.

A tradition is, of course, something you do, 
just because that’s the way it has always been 
done.

You may have a family tradition like putting 
the Popeye Christmas ornament on the tree 
every year because Uncle Eggbert started it 
off in 1935 when he returned from his road trip 
with a souvenir and every year Popeye gets a 
prominent place to hang.

I’m all for traditions – they can be something 
personal, or on a larger scale like a national 
tradition of climbing onto your chimney during 
a summer solstice and waving your underwear 
at the clouds to ensure a good harvest season.

However, a tradition for the sake of it has a 
lot of drawbacks.

I once had a discussion with the execu-
tive members of a small town fair committee, 
who were lamenting the fact that they had low 
attendance every year.

I pointed out the fact that they hold their fair 
on a holiday and the reason for low attendance 
was because a lot of people go out of town 
that weekend. I suggested moving the fair 

date back by one week when everyone had 
returned home.

“We can’t do that,” I was told. “It’s our tradi-
tion. We’ve held the fair on this weekend for 
150 years!”

It may be their tradition, but they have also 
had low attendance ever since the automobile 
was invented.

“We went through it, so now it’s their turn.” 
That’s another reason for traditions that make 
absolutely no sense at all.

There are clubs, groups, and other organi-
zations that have ridiculous traditions of initi-
ation or hazing based on the fact that “We’ve 
always done it that way.”

In many cases, those initiations are humil-
iating or downright dangerous. Over the past 
few years, many cases of outright abuse have 
been in the news.

What kind of tradition is it, to force some 18 
year-old kid, to down a full bottle of whiskey at 
a frat party? There’s been more than one kid 
who ended up with alcohol poisoning, falling 
from a balcony, or dying from being forced to 
drink way too much, as part of an initiation rit-
ual.

But that’s the tradition and the way they’ve 

always initiated new recruits.
At one time, medical students in residency, 

(if I have that term correct) were given 36-hour 
shifts at hospitals. I’m not sure if the practice 
still goes on, and I couldn’t find anyone to ver-
ify for me, but it did occur. The reasoning was 
that new doctors must be exposed to a variety 
of situations and learn how to deal with them.

Except, being attended to for a medical 
emergency by someone who is so exhausted 
they lack proper judgment was creating a lot 
of problems.

I watched an investigative news show on 
this, where they tried to find a reason why 
someone who was being counted on to make 
potentially life or death decisions, would have 
to do so after being sleep-deprived.

After trying to find the real answer, all they 
could come up with was a bunch of older doc-
tors who said, “We had to do it, now they have 
to do it.”

Traditional dress is another area that some-
times needs to be done away with. Yes, I 
get it - your great-great-great-great grand-
mothers wore grass and dirt hats and ankle-
high wooden boots when it was onion planting 
time. Does that really mean the current gen-

eration should don the 
same costume a couple 
of centuries later during 
the annual festival in the 
town square? Maybe it 
just belongs in a museum.

There’s an army unit in Europe, that during 
ceremonial events, wear their traditional uni-
form. The uniform looks something like a cross 
between a ballet dancer’s tutu and a clown 
school graduation suit.

You would think that some high-ranking 
military figure, would finally come out and say 
it’s time to put that thing in a closet and start 
dressing like soldiers. But no, tradition dictates 
this military unit should look ridiculous every 
time they’re on parade.

I’m all for carrying traditions – as long as 
they are good ones. I guess the argument is 
that what may not be good for some, may be 
good for others.

But still, I think the River Dancers should 
chuck tradition and move their arms when they 
dance.

Traditions BRIAN LOCKHART 
FROM THE SECOND ROW
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Open letter to MPP Sylvia Jones re: Bill 
Dear Sylvia Jones;
Feb. 17, 2022 - prior to the election of your 

party - you sent out this statement:
“The Ontario government continues to de-

liver on its commitment to put more money 
in the pockets of seniors, workers and fam-
ilies,”

which is in direct contrast to the action 
taken yesterday that will result in 55,000 
individuals - both workers and families of 
workers seeing their wages continue to fall 
relative to the costs of living. 

The use of the notwithstanding clause to 
deny the charter-protected right to collec-
tively bargain shows your government has 
no interest in keeping money in the pockets 
of workers who have kept our schools clean 
and functioning throughout these difficult 

pandemic times. 
To force a contract that removes sick days 

for workers who have given and still give 
their all shows an utter lack of connection 
or understanding of what they have done 
to support our children for the last several 
years. 

Your government recently reported a 
$2.1 Billion budget surplus. Step up and be 
thankful to our school staff by listening to 
the challenges they are facing from substan-
tial increases to the cost of living. Forcing 
them to accept a wage increase well below 
inflation is both disrespectful and makes me 
ashamed of my government.

Sincerely,
Deb Walks, PhD.

Amaranth, Ont.
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It really is worth coming to the Royal Agri-
cultural Winter Fair in Toronto at the Ener-
care Centre. Horses to be sure and cows 
naturally, all the farm pals you might expect 
to see at such a fair, fall fair, all that but this 
is all indoors and is the largest of its kind in 
North America.

The Royal is celebrating 100 years with 
all things cultural and innovative when it 
comes to food and Remington, sustainable 
farming and processing food, especially 
meat. There is so much more – the fabu-
lous international horse shows, so many 
categories of jumping, dressage, carriages, 
the Royal Mounted Police doing their musi-
cal ride – they even have a three-tier event-
ing class.

From where I am sitting in my booth 
here, I can hear the riotous cheering for the 
skills of the Super Dogs which is so often 
repeated when a fine horse from overseas 
or a town close by jumps a clear round over 
tall jumps, jumps looking like brick walls 
(they are not),  three bar jumps in succes-
sion.

Personally, l am also fond of the unusual 
people there are to meet and l thought I 
would introduce you to a couple of people 
with interesting stories.

Glen Smyth and his brother, Alex, used 
to pick the crab apples on their family farm 
near Waterloo for mom to make crabapple 
jelly. One year they picked the apples also 

from their own farm’s front and came in 
with enough to make 200 jars, rather more 
than the family could consume over a win-
ter season.

They offered them for sale to a local 
cheese shop who came back to them for 
more. A natural lead to picking the crabap-
ples on other farms brought the brothers to 
a business. They put it out there that they 
would come to the properties of people with 
good crabapple trees and pick the apples.

“This is also to persevere the trees,” 
said Glen Smyth, talking to us at his stand, 
“Because the apples are so small, people 
don’t want them and they are in danger of 
dying.

So intent are they about this that the 
Smyth brothers will travel as far as Bar-
rie, Peterborough and London to cultivate 
the apples, noting that the trees can range 
from 40 feet tall to 40 feet wide down to 
average smaller trees. As well, there is no 
commercial cultivation of crabapples. 

They have planted trees on a small acre-
age in Wellesley, where they are satisfied 
the crops will be adequate for the produc-
tion of their new product from the crabap-
ples. 

Calling their company Appleflats Foods 
and they have started. Instead of jelly, they 
have begun to make juice, combining the 
apples with pear or peaches, to make a 
clean-tasting juice, suitable also as a fine 

mixer with alcohol.
“Cider is coming next,”  Mr. Smyth 

assured us, adding, “we want other 
orchards to grow crabapples to save the 
species.”

Picture this from Todd Croxall’s Con-
trolled Environment Farming and Food 
Alliance (CEFFA): an indoor space of 
4,000 square feet, filled with herbs and 
greens being grown horizontally, their roots 
embedded in trenches running down metal 
tubes. Running through the trenches is fish 
water which is cleaned by the roots absorb-
ing the nutrients from the fish and return-
ing the water to the fish tanks cleaned and 
fresh again.

The plants are stimulated to robust 
growth by light which has been calculated 
to nourish the greenery in an accurate 
reflection of natural light. The results are 
quite amazing and the quality and quantity 
of the produce. 

Mr. Croxall, founder of this system came 
to it in a moment of intense inspiration 
when he realized he no longer had to work 
in his job in the finance industry.

“The is all about community growing,” 
he avered. “I want to go to communities 
and help them set up indoor growing, care 
through food. Farming Alliance is designed 
to take the fear away from people who grow 
their own food in a different way. We’re 
going to try to go into communities to show 

how this can work.”
Ah, the Royal. So 

many interesting 
ideas about what 
matters, how that’s 
not only food but the 
modern approach to providing it to growing 
populations. It is all presented in the most 
entertaining ways – such lively conversa-
tions and surprising things to learn. A per-
fect visit for kids is the Royal, where there 
are kid-friendly activities that show them 
the new methods of caring for our world 
without harming it. 

It has been interesting to note the focus 
on community and hands-on learning at a 
time when so much of life is the mere the-
ory of digital experience. Lots of children 
in cities have never been close to a cow or 
understood how their food comes to be on 
their dinner plates.

In many ways, this has been the cen-
tury-old mantra of the Royal, what has 
kept it as an important annual ten-day fair 
with everything to make it worth the trip to 
Toronto.

By the bye, Todd Croxall, fish are Koi. 
Thought of by some cultures as magical, 
they live up to 75 years and can be worth 
thousands of dollars.

Back to the Royal CONSTANCE SCRAFIELD 
WITH YOUR PERMISSION

I grew up in a tight-knit small town where 
everyone knew one another well, so I never 
really had to think of making new friends until 
I moved to a larger town and had to face high 
school. I had trouble making new friends due 
to my shyness and nervousness around new 
people. I’d go over worst case scenarios of 
every new interaction before letting myself 
actually get to know people, which left me 
uninspired to make new friends. Honestly, 
that fear can be justified, as the beginning 
of high school, can be a battlefield for queer 
kids such as myself. Luckily, my first year 
of high school went fine, I made some new 
friends, and learned some new methods to 
control my social phobia along the way.

Think of your socialization as a skill. 
Like any skill, such as learning a new instru-
ment, you need practice to improve. Luck-
ily, you’ve most likely been working on this 
skill for your entire life, so you already have 
a starting point to build off of. Some people 
may be more or less skilled than you, and 
that is alright. The only person you need to 
be better than is your past self.

Go out of your comfort zone. When I 
started high school, I flooded my schedule 
with extracurriculars and turned down most 
invitations to hang out. I stuck to what I was 
comfortable with, and though there is nothing 
wrong with that, venturing outside my com-
fort zone helped me explore new things. I 
did this by leaving some clubs, and spending 
some time with different people. Disrupting 
my usual habits helped me discover new 
friends and routines that I am grateful to have 
in my life now, and thanks to this my comfort 
zone has expanded!

Don’t overthink it. A lot of my social 
phobia stems from nervousness: “what if 
this doesn’t go as planned?” Yet, I tend to 
forget that more often than not, people are 
too caught up in their own appearances to 
remember my mess-ups. Also, obsessively 
comparing yourself to others doesn’t bring 
you anywhere. You can’t accurately evaluate 
someone else compared to you, because 
you both are different people, and that is ok. 
It’s never a competition about who has more 
friends or knows more people. It only matters 

that you are satisfied with yourself.
Ditch your social media. Social media 

platforms can be a great way to connect 
with new people, but in my experience, they 
cause more harm than good. Though it can 
be nice to see what other people are up to, 
social media only displays a curated version 
of someone else’s social life, and by exten-
sion makes you feel insecure in your own 
social life. Social media is designed to feed 
on your insecurities, and this might make you 
even less motivated to work on your social 
skills. You don’t even have to delete your 
accounts: just limiting time on these plat-
forms can help.

If things go south, just walk out. If a 
social situation does go bad, remember you 
can leave an interaction whenever you want. 
If you are feeling unsafe, uncomfortable or 
upset, you don’t owe it to someone to be 
their friend. I have utilized this knowledge 
many times, specifically when I meet new 
people and they do or say something out of 
line. You don’t need to give an explanation 
to anyone if you don’t want to, because you 

have agency to make the 
choice of whether some-
one is actively worth your 
time or not. 

Social phobia is so 
common because people can sometimes 
be scary, but people can also be interesting, 
kind and vibrant. There is always someone 
new to meet that could improve your life and 
benefit you as a person. There are people 
that enrich my life that I would’ve never met 
if I didn’t push myself out of my comfort zone 
and adjust my mindset. Though I definitely 
have improved on my social phobia, I still 
have room to grow. It’s a difficult skill to work 
on, but as with most things in life, the work 
you put towards improving pays off. Who 
knows, maybe there’s someone out there 
who would benefit from meeting you.

The “Open Mind” column is sponsored 
by community partners who are committed 
to raising awareness about mental health, 
reducing stigma and providing information 
about resources that can help. Contact pfrap-
pier@homewoodhealth.com to learn more.

Conquering Social Phobia
ALBA ZALLI
OPEN MIND

Canada’s Competition Bureau has 
decided to investigate the Canadian food 
industry, specifical-ly our grocery sector. 
Better late than never, I suppose.

For years, many called for such an 
investigation while recognizing that the 
Bureau has little au-thority or power over 
anything. Even its new director admit-
ted to the problem of powerlessness. 
For instance, the Bureau can’t force any 
company to submit any body of evidence 
for the up-coming study.

It’s sad that the Bureau waited until 
food inflation became a political hot 
potato to call for an in-vestigation.

But make no mistake: this study is all 
about the Bureau, nothing more. It needs 
a different ap-proach and a new per-
spective on things and clearly requires 
more knowledge about the food industry. 
When evaluating mergers and acquisi-
tions, the food industry deserves a lon-
gitudinal analysis – observing the same 
participants over a period of time – to 
better appreciate how con-solidation can 
impact sectors over time, as we’ve seen 
in groceries and processing. Limited 
competition can work if independents 
and smaller players remain somewhat 
sheltered from over-bearing market 
forces. Miscalculated compromises can 
only lead to regulators overlooking our 
market’s most fundamental element, the 

consumer.
Consumers in many cities now have 

only one grocer, with fewer in-store 
choices due to the con-tinuous pressure 
imposed on food processors, especially 
smaller operators. Many have given up. 
Unlike other industries, food manufac-
turers must pay grocers to do business 
with them. List-ing fees, marketing costs, 
and the list goes on – a foreign concept 
for people who may not un-derstand the 
economics of food distribution.

Canadians should not expect signif-
icant changes to the industry coming 
from the study anytime soon. For years, 
the Bureau has rubber-stamped deals 
and investigated accusations of col-
lu-sion countless times, with limited suc-
cess. Chocolate, salmon, and of course, 
bread are some examples. That needs to 
change.

Consumers were insulted in 2017 when 
Canadians learned about Loblaws’ bread 
price-fixing scheme – an ethical blun-
der by our country’s number one grocer. 
When it offered $25 gift cards as com-
pensation, everything seemed forgotten 
and forgiven. Not quite. With higher food 
prices, the bread price-fixing scandal 
rapidly became a moral issue for Cana-
dians.

The bread price-fixing investigation 
actually started in 2015 when Loblaws 

admitted its wrongdo-ing. For 14 years, 
from 2001 to 2015, it, along with Weston 
Bakeries, owned by Weston Compa-nies 
at the time, admitted to fixing bread 
prices in Canada. The scheme allegedly 
included five more companies; all denied 
involvement. After seven years, we still 
haven’t seen anyone being accused or 
fined. Competition laws prohibit collu-
sion, and companies can receive fines of 
up to $25 million and 14 years in prison. 
But without a watchdog watching, the 
Bureau has a lot of unfinished business.

Canadians are violently voicing their 
frustration, singling out grocers, mainly 
Loblaws, as the in-flation boogeymen. 
The evidence of profiteering is weak at 
best, but it doesn’t matter. Even re-por-
ters from other countries couldn’t believe 
the backlash against Loblaws when it 
opted to freeze prices last week for its No 
Name products. Loblaws is arguably the 
most hated grocer in the world.

This is no accident. Canadians have 
an awkward relationship with grocers for 
one simple reason – many feel unpro-
tected and left hanging high and dry. 
Because the Bureau is idle on so many 
fronts, Canadians have been left to take 
matters into their own hands, and who 
can blame them?

It’s different in the United Sta; it can 
take just a few months between law-

makers accusing 
food companies and 
getting them to write 
cheques to consum-
ers. This happened in 
the case of JBS, the 
meat packer, which paid US$52.5 mil-
lion to settle a price-fixing lawsuit. U.S. 
lawmakers are also pushing back on the 
$24.6 billion U.S. Kroger-Albertson deal, 
arguing it would create a monster of a 
grocer with a 15 per cent market share. 
The new company may be forced to let 
go of up to 375 stores and create a rival 
to get regulatory approval.

This would never happen in Canada 
under the current regime. And by the 
way, both Loblaws and Empire/Sobeys 
already have more than 15 per cent of 
the Canadian market. The Bureau is 
sleepwalking through these deals.

The report should be complete by June 
2023. Hopefully, the Bureau will give itself 
a road map for fundamental changes that 
will provide it with more authority to apply 
more rigour to any case presented before 
it. But before that, the Bureau will need to 
do some soul-searching.

Let’s call it like it is. Canadians deserve it.
Dr. Sylvain Charlebois is senior direc-

tor of the agri-food analytics lab and a 
professor in food dis-tribution and policy 
at Dalhousie University.

 Competition Bureau not doing its job SYLVAIN CHARLEBOIS
TROY MEDIA
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Toronto’s cost of living
Sir:

The cost of living in Toronto has been held 
artificially low by a mayor who has the polit-
ical clout to demand huge financial support 
from Ontario and Canadian taxpayers out-
side of Toronto.

Part of the demand for Toronto housing 
is because newcomers don’t realize that the 
cost of living in Toronto is much higher than 
announced.  Mark Twain noted in one of his 
novels that differences in living costs can 

vary enormously from county to county; in 
Toronto this translates to a need for a high-
er minimum wage than in, say, Sudbury.  If 
Toronto’s minimum wage were raised to a 
living level, it would also raise the salaries 
of other Toronto workers so they can stay 
above the bottom line, and life would be-
come still more costly and more realistic.  
Property tax rates would rise to something 
more than half of those in rural communi-
ties.

That would doubtless persuade some busi-

nesses to take themselves and their workers 
to other parts of Ontario and Canada, which 
would tend to level the political playing field 
but would not affect the Canadian economy 
at all.

It would also help to stop feeding Ontar-
io and Canadian tax money to Mayor Tory 
so he can erect elevated parks above his 
railway tracks, create excessively beautiful 
subways and truck in huge Quebec rocks to 
decorate a small downtown beach.  The CN 
tower is just as ugly as its Paris equivalent, 

and just as useless.  Trinkets like metal um-
brellas aren’t wanted in a period of general 
national penury.

Mayor Tory’s delusional concept of city 
economics may bring federal and political 
politicians to heel with wads of cash, but it 
does nothing to benefit Canada.

Charles Hooker  
East Garafraxa



Don’t like doing your books?
We offer comprehensive bookkeeping services, so 
you can concentrate on what you do best!

Located in FEVERSHAM
Tel: 705-444-4674   Email: susan@mullinbookkeeping.ca

Tel: 705-444-4674   Email: susan@mullinbookkeeping.ca or info@mullinbookkeeping.ca

Don’t like doing your books?
We offer comprehensive bookkeeping services, so 
you can concentrate on what you do best!

Located in FEVERSHAM
Tel: 705-444-4674   Email: susan@mullinbookkeeping.ca

Don’t like 
doing your 

books?
Serving clients in Feversham and surrounding areas

We offer comprehensive bookkeeping 
services, so you can concentrate on 

what you do best!

ARBORISTS

BOOKKEEPING

GARAGE DOOR
EXPERTS

GARAGE DOORS

519-942-1956 • 1-800-957-5865  
www.allmontdoors.com

Visit our showroom at  
48 Centennial Road, Unit #20, Orangeville

Every detail guaranteed.

GARAGE DOORS

FLOORING

DISPOSAL SERVICES

CONTRACTING

CLEANING

Hire?NEED TO

Call 519-925-2832 to advertise. FreePressShelburneCall Caledon at 905-857-6626 
or Orangeville at 519-941-2230 to advertise.

Teggart Contracting Inc. 
& Tree Services

info@tcincorporated.com     647-274-8174
www.tcincorporated.com

Excavating, land clearing demolition & project 
management contractor serving the GTA

When you buy from a small business 
you’re not helping a C.E.O buy a 

3rd holiday home, you are helping a little 
girl get dance lessons, a little boy get his 
team jersey, a mom or dad put food on 

the table, a family pay a mortgage 
or a student pay for college.

Thanks for shopping local!

Quality Trim 
& Flooring

2.19/ft
Wholesale price

416-677-7555
Renovations – Washrooms, Kitchens, Lower Levels

Hardwood, Refinishing
Hardwood, Laminate,

Stairs, Carpet, Tiles, Granite
Sales • Installation • Repairs(647) 907-7470

www.pearlknstructions.com
1153 Canal Rd, Bradford ON

Terry Sullivan, BSc (Agr), CFP

Providing comprehensive financial planning and independent 
investment and insurance advice to families and businesses.

Trevor Pugh, BSc (Eng), CFP
Jennifer Roblin, CPA, CGA

888-820-9426 • info@starviewfinancial.com
starviewfinancial.com

519-941-4813

starviewfinancial.com

keybase.com

@starviewfinancial @starviewfa

Keybase Financial Group 
is a mutual fund dealer
regulated by the MFDA

FINANCIAL SERVICES

F W JOHNSON
Chartered Professional Accountant

ORGANIZING

MJ PAINTING
MWILAJERRY@GMAIL.COM • 647.985.8071

SERVICES
• HOUSE PAINTING  
 SERVICES
• FLOORING  
 INSTALLATION 
• BASE BOARD/  
 TRIM INSTALLATION 
• REPLACE TOILETS 
• TV MOUNTING
• FENCE REPAIR
• SHED BUILDING

COPPERTONE
LTDPaving

ORANGEVILLE

Complete Paving Service
Asphalt Sealing
Asphalt Paving
Free Estimates
Grading & Excavating
Interlock
Snow Removal

519-941-4246 

Specialists in driveway &
parking lot paving

Locally Owned
& Operated
Duane Breese
Fax (519) 943-1025HANDYMAN SERVICES

PAVING SERVICES

COMMERCIAL •  INDUSTRIAL •  RESIDENTIAL 
905-303-5503 1-877-303-5503

charlie spano
14-3650 langstaff rd., 
suite 344, woodbridge

charlie.spano@yahoo.ca www.spanopavingltd.com

Need help organizing your space? 

Need help packing or unpacking?

Closets � Offices � Bedrooms � Basements

Garages � Kitchens � and More!

416-902-3041 • lexie_0798@hotmail.com •        organizedbylexie

PLEASE RECYCLE THIS NEWSPAPER!

Our Services:  OFFICE • MEDICAL • DAYCARE   
                       COMMERCIAL • JANITORIAL

647 333 3760
FREE 
ESTIMATE

Call for a

topmaxcleaning.com

ELECTRICAL

LANDSCAPE / GARDEN
KEN-MAINTAIN
FOR ALL YOUR OUTDOOR 
MAINTENANCE

Lawns, gardens and snow

519-288-5787
ken-maintain@bell.net
www.ken-maintain.ca

KEN 
HUNT

HONEYCHURCH

647.302.6246

LAWN, GARDENS 
AND SNOW 
CALL OR TEXT

ESTHETICS

519-307-7600
83C Broadway, Orangeville ON

www.FlawlessStudio.ca

Laser Hair Removal 
 Teeth Whitening

Botox & Fillers

MORTGAGE AGENT

Carol Freeman
Mortgage Broker

FOREST CITY FUNDING Lic # 10671
211 MAIN ST E, SHELBURNE, ON  L9V 3K4 

INDEPENDENTLY OWNED AND OPERATED

519-925-6700 X102 
CELL: 519-938-6518 

FAX: 519-925-6800
cfreeman@dominionlending.ca

WWW.CAROLFREEMAN.CA

519-925-6700
CELL: 519-938-6518

thefreemanmortgagegroup@gmail.com

www.carolfreeman.ca

VALKO FINANCIAL LTD.  Lic : 13047 211 Main St. E, Shelburne, ON • L9V 3K4
Independently Owned & Operated
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WATER WELLS

519-878-4761

FREE QUOTE

www.godontreecare.com
godontreecare@gmail.com

Tree Removal
Stump Grinding
Tree, shrub, 
and hedge pruning
Full clean up 
and disposal
Fully Insured
Free Wood and 
Free Wood chips 

TREE SERVICES

TRANSPORTATION

Specialized Transportation Professionals
Flatbeds    Drop Decks    Roll Tight Trailers    Float Service

  Reefer Service      Oversize Load Service

For Your Transportation Needs 
Email: chris@sstransport.ca

SKYLIGHTS

WE FIX SKYLIGHTS!

www.brightskylights.ca

Call Joe at any time
416-705-8635 

BRIGHT
SKYLIGHTS

INC.

• Skylights replaced?
• No mess in your home
• Leak-proof -
   Guaranteed!
• Licensed & Insured
• 10 year Guarantee

brightskylights@gmail.com

Call Joe to check 
your skylights 
this Summer!

• Skylights replaced?
• No mess in your home
• Leak-proof-Guaranteed!
• Licensed & Insured
• 10 year Guarantee

416.705.8635

WE FIX SKYLIGHTS

PLEASE 
RECYCLE 

THIS NEWSPAPER!
ADVERTISING LOCALLY WORKS!

SEPTIC

ROOFING

SECURITY

519-217-3528 
www.robertsroofinginc.ca
Headwaters Region • inforobertsroofing@gmail.com

PLUMBING

Licensed & Insured Plumbing 
& HVAC Technicians

We use the latest technologies for 
installation and repair

Ask about our senior’s discount
SHOWROOM: 48 CENTENNIAL ROAD, ORANGEVILLE

1-800-659-1879
   www.theplumbingexpert.ca

Plumbing • Heating • Cooling 
Water Filtration & Drains

EMERGENCY SERVICE • VIRTUAL ASSESSMENTS  
“Let our family keep your family comfortable!”

in Business

WE DO IT ALL WITH JUST ONE CALL!

ROOFING

905-757
ROOF
( 7 6 6 3 )

Avai l abl e for  Fal l  2022

Serving the Caledon, Orangeville, 
New Tecumseth & King City areas

How to create a marketing plan for your business: SBEC
A marketing plan lays out the market-

ing and advertising strategies that a busi-
ness intends to implement over a specific 
time period. It details how the business will 
reach the desired target market, and how 
the owner will convince those customers to 
purchase the products or services offered. 
Initiatives undertaken and targeted revenue 
goals should always be tied to the marketing 
plan in order to gauge the effectiveness of the 
activities and the return on investment. For 
most businesses, plans are contained to 12 
months as market conditions and company 
strategies change periodically.

Conduct a SWOT Analysis
Similar to writing the business plan, the 

development of an effective marketing plan 
requires lengthy research and analysis. The 
first step is to understand the business’s posi-
tion in the marketplace. This is achieved by 
conducting a SWOT (strengths, weaknesses, 
opportunities, and threats) analysis. 

Strengths -These are things that you do 
well, and which help to differentiate your 
business from the competitors. 

Weaknesses - It is important to understand 
the limitations of your operation and the 
areas where improvements could be made. 

Opportunities - To grow and become more 
profitable, opportunities should be explored 
and trends occurring in your industry should 
be examined. 

Threats - Business owners must realis-
tically evaluate any threats or factors that 
could negatively impact the enterprise and 
determine any strategies available to over-
come these issues. 

Once the business owner understands 
the internal business challenges and oppor-
tunities, the competitive landscape can be 
reviewed to determine how to best position 
the business amongst competitors.

Identify and understand your target 
customers

The next area to concentrate on is the seg-
mentation of your customers. Define them by 
age, gender, geographic location, etc. and try 
to gain an understanding of what motivates 
them to buy. Questions to ask may include:   

• Who are your key target customer groups?  

• What features do they want in the prod-
uct or service?  

• Does your offering solve a problem for 
them or fulfill a specific need or want?

Focus on the four “Ps” 
With a comprehensive SWOT analysis 

completed, it is time to set objectives for the 
marketing plan. The goal may be to increase 
market share, build awareness, increase 
the number of customers buying your prod-
uct, or obtaining a specific revenue target. 
Remember to set goals that are SMART (spe-
cific, measurable, achievable, realistic, and 
timely). When determining which vehicles 
to use for your campaigns, it is beneficial to 
address each customer segment using the 
four “Ps” of marketing. 

• Product – Based on the customer seg-
ment you are targeting, the key features of 
the product are those that would entice the 
customer to buy. This message can be modi-
fied for the same product when targeting dif-
ferent customer segments.

• Price – Understand all the costs associ-
ated with the product or service when using 

price as a marketing tool. Modifying the regu-
lar price to attract new customers or utilizing 
a special price point to position your prod-
ucts against the competition are examples of 
pricing strategies. Before implementing any 
strategy, it should be evaluated for the lon-
ger-term benefits and to ensure that prices 
can be raised at the end of the marketing 
campaign. Increasing sales volumes isn’t 
always a wise decision if doing so leads to an 
unhealthy gross margin.

• Place – Customers must be able to find 
your business and deliverables easily. In 
today’s world, it is best to have your products 
accessible in both physical locations as well 
as online. Be sure to have products avail-
able where the customers are most likely to 
search for them and want to buy them.

• Promotion – Creating awareness of the 
business and building brand recognition 
is critical. Strategies used to appeal to cus-
tomers may differ depending on the audi-
ence that you are trying to reach. A multi-
pronged approach will be required if there is 
more than one target customer set that the 
business serves. Social media channels and 
online reviews provide great examples of 
how a business can use different tactics to 
reach unique buyers.

The final stage in building a marketing 
plan is to create a budget. For most small 
businesses, money is tight and a prudent 
approach is necessary. Be very detailed in 
setting the marketing budget and ensure 
that sufficient funds are allocated to gener-
ate the outreach necessary to achieve goals. 
By clearly defining your objectives you can 
confidently support the cost of a marketing 
campaign.    

Don’t forget to conduct a thorough analysis 
at the end of each phase of a marketing cam-
paign. Determine what components were 
successful and which can be eliminated or 
tweaked in the future. Developing a compre-
hensive and successful marketing plan takes 
time and patience but is a key component for 
any successful venture.  

OVER

PRE-OWNED
VEHICLES IN-STOCK

350

www.macmastergm.com
519-941-1360
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OPEN TO THE PUBLIC
Mon. to Sat. & Holiday Mondays

473051 County Rd. 11, Orangeville
519-943-0101

NOW ACCEPTING EWASTE AT NO 
CHARGE WE BUYSCRAP METAL

Providing Internet service and 
support since 1994.

Get Connected. Contact us:
www.sentex.ca  888-4-sentex

AREA WIDE

CLASSIFIEDSCLASSIFIEDS
HELP

WANTED
HELP

WANTED

• Electrical Assembler
• Propane Technician
• Highway Cargo 
   Tanker Repair
• Decal/ Wrap Specialist
• Licensed Mechanic 310T
• Bodyman
• General labour

• Welder – Fabricator
• Hydraulic Technician
• Assistant Shop Foreman
• Shipping & Receiving 
• Pluming Assembler
• Welder – Pipefitter

www.dependable.ca
Applying method: In Person at

275 Clarence Street, Brampton L6W 3R3

JOIN OUR TEAM
USED VEHICLES USED VEHICLESUSED VEHICLES USED VEHICLES HELP

WANTED
HELP

WANTED

PLEASE RECYCLE THIS NEWSPAPER!

NOW ACCEPTING EWASTE AT NO CHARGE. 
WE BUY SCRAP METAL.

When you buy from a small business 
you’re not helping a C.E.O buy a 

3rd holiday home, you are helping a little 
girl get dance lessons, a little boy get his 
team jersey, a mom or dad put food on 

the table, a family pay a mortgage 
or a student pay for college.

Thanks for shopping local!

FOR LEASE

CONDO FOR SALE

AUCTIONS AUCTIONS

Call Debbie at 519-925-2832 for more info.

We are currently seeking 

NEWSPAPER CARRIERS 
to deliver once a week for the Orangeville 

Citizen & Shelburne Free Press on

WILLOW ST  •  MARIE ST

JELLY ST  •  CENTRE ST

JAMES ST  •  FIRST AVENUE

VICTORIA STREET  •  SIMON STREET

CALLINGCALLING
ALL ALL 
KIDS!KIDS!MT. FOREST AG AUCTIONS 

“Live” Fall Ag. Consignment Auction Sale  
Of Tractors, Machinery, Equipment, Tools, Misc.,etc.

Located-East of Mt. Forest, on Southgate Rd. 04 Fire # 43853

On Wed. November 16th at 9:00am
TRACTORS: 2001 CIH. MX 150 cab,w/long axles,10,260hrs.;JD. 7210, OS.,4wd.,6,500hrs.; JD.2955 
OS.,4wd.,11,000hrs.; JD.2130 w/canopy, New Hi-Low & pto.(1,250hrs.on new engine); JD.2130 w/Q720 
ldr.w/bucket,6,000 hrs.; CAT 3257B Trackldr. w/cab, 3,500hrs.; 2011 NH.C232 Trackldr.,w/cab, bucket 
2,200hrs;NH. LS180 skidsteer w/bucket, 5,500hrs.; Manitou Telehandler model 741 w/4100kg lift capac-
ity,7 meter reach,approx.8,000hrs: J D. 310C, 2wd., OS.Backhoe(hrs.unknown).
MACHINERY, EQUIP.: Haying Tubeline 6500 AX2 bale wrapper; MF.1393 Discbine steel on steel 
rolls (2 seasons);NH. 1431 discbine w/drawbar hitch;40ft.Ebersol bale elevator w/motor; Stoll single ro-
tor hayrake; Harvesting – NH. 892 Harvester w/990W hayhd; JD.3950 Harvester w/7ft. hayhd.;NH.824 
cornhd;NH.3 row cornhd.;2 Demco 450 gravity wagons on 14T Horst gears; NH.forageblower; Dion 
1016 foragewagon; other grain wagons;Tillage- JD.7000, 4 row cornplanter; 15ft.sprocketpacker,hyd.
lift;MF.33 seeddrill,17run w/grass & fert.;Cults.-CIH 4300,30ft..;Mckee 21ft.S-tine; 16ft. harrows(off 
cult.)Spreaders- JD.40 DB.;NH.800 w/topbeater &endgate; Snowblowers-Agro-Trend S72;Lucknow 
7ft.;Meteor 5 ½ ft. & 8ft.;others; Feeding/ Livestock Equip.- “NEW” Hercules fully hyd. cattle chute 
w/cow-catcher & double hd. gate; Rissler feed conveyor,bottom drag;Valmetal meterMill (fine & course 
rolls); Jaylor 1350 trailer TMR mixer;Valmetal Lg.bale chopper w/Honda engine; other feeders;Duals/At-
tach.- 2 FireS. 23degree tires 20.8x38 (for duals);8 tires 445x65x22.5 on 8 bolt rims;18.4x38 T-rail (bolt-
on);pair 18.4x26 Diamond Tread tires on 10bolt; sanding bucket & blade (for skidsteers);Alo-balespear; 
frame to mountfront snowblower on (JD. 5320)& blade:820kg bellyweight &2 front weights (for 8600 
series MF.or Agco RT tractors);compact tractor Tire chains;Other Machinery- 2 Danuser 3pth. posthole 
auger (1 w/2bits);older posthole auger; 3pth. Landscaper blade (for backhoe);3pth.elect. cementmixer;5th 
wheel Hay trailer(joe dog sells separate); sm. TA. flatbed trailer w/ramps;spreader for woodhauling10,000 
kw.gas Generator;CIH.735, vari-width,5furrow plow; walking plow;other machinery not listed.BUILD-
INGS,TOOLS, MISC.,ETC.: 1- 19ft.Grain bin 4.5Ring & 2 -19ft.Grain bins 4 Rings (All to be disman-
tled near Mt.Forest);Calhoun 42ft.x80ft. Coverall building w/tarp;Calhoun 42ft.x100ft.coverall building 
w/ No tarp, (Both building already dismantled);Rosco Grainbin 14ft.x6Ring w/ fullfloor aeration,6”unload 
(dismantled on skids);Bolens 42” lawnmower;21” Ariens self-propelled lawnmower;Stihl TS 800 quick-
cutsaw;Stihl & Dolmar 510 chainsaws;10 Agri-Plast. calf-hutches w/penning; “New” 8ft.x12ft. Run-In 
Shed; 600 pcs.of “New” 2x6 White cedar (8,10,12ft.lengths);40ft.”New” White cedar pickett fence  (10ft.
sections);Auto Seat buggy w/fenders;Lg. qty.light metal shelfing 2ft.x3ft.;16 Alum.gates for Rd.pen for 
horses (like new);variety of ext.ladders,gates,bikes,etc.;Lg.qty.of “New” seconds steel,tubing,I-beams for 
stabling,etc.; other items & wagon loads of small items.NOTES: Consign items- Please call Orvie L.Mar-
tin 519-323-3256 or Amos Bearinger 519-323-1342 Receiving items Nov.9,10,11,12,&14. We reserve the 
right to accept or refuse items. NO HOUSEHOLD or VEHICLES. TERMS: Cash sale day, cheques 
with ID only. Lunch booth, 2 sale rings. Sales Yard- 519-509-2828, Loader available from sale day until 
Nov.19.Owners, Auctioneers, Organizers not responsible for accidents, injury, deletions or loss of proper-
ty sale day. All verbal announcements take precedence over written material.Please go to www.theauc-
tionsadvertiser.com (search Mt.Forest Ag.Auctions) AUCTIONEERS: DAVID MCPHEE, 
GLENN SINCLAIR, DENNIS KIDD, DARREN EBY                                     

Looking for 
EXPERIENCED NURSE 
in Diabetes for part-time 

to join new medical practice 
in Orangeville. 

Please call 
Mohsin Sam at 
647-229-2003 

or email at 
mohsinsam1971@yahoo.ca

Directions: Go west through Orangeville on Hwy 9 to County Rd 16 (Veterans Way at Greenwood 
Cemetery), turn north 5 miles to farm on East side. OR  From Shelburne go east on Hwy 89 for  
2 miles to Mono-Amaranth Townline, turn south & go 5 miles to farm on East side.
Cattle: 25 Black Angus Heifers: bred Blk Angus; 15 Tan & X-bred Heifers: bred  Blk Angus;  
20 Blacks & Tans X-bred Heifers: bred Red Angus;  10 X Cows with calves at side 
**Cows will be preg checked by Cheltenham Vet Clinic prior to sale
Equipment: John Deere 7ft snowblower, John Deere MX3 HD 7ft bushog

Lunch Booth                                                                         Washroom Available
Terms & Conditions: Cash or cheque with proper I.D. on day of sale. Owner & Auctioneer will 
not be responsible for any accidents or loss on day of sale. All announcements on day of sale 
will take precedence over printed ads.

Auctioneers:  Kevin McArthur (519) 942-0264      Scott Bessey  (519) 843-5083
www.theauctionadvertiser.com/KMcArthur 

Herd Dispersal
Live Auction Sale

of
60-70 Bred Cows/Heifers

Saturday November 19, 11:00am
to be held at 554447 Mono-Amaranth TLine, Mono, ON

Prime Downtown Corner Building 
Lower Level For Lease at 

109 Adeline St, Shelburne. 

1 room basement apartment. 
Excellent exposure and easy access. 
Mixed Use; Good for Commercial & 
Residental, or both, live and work. 

$1550/month or best offer. Parking, 
full 3 piece bathroom, 1 room with 
another large space. No kitchen. 
Seperate entrance. Many nearby 
amentities; restaurants, bars, coin 

laundry, schools, parks, services, etc. 
Please email:  

info@dhillonsinc.com

FOR LEASE

BROMOUNT CONDO
Orangeville

(adjacent to Lord Dufferin Centre)
Large 2 bedroom unit, 6th floor
Beautiful sunny westerly view, 
A/C and underground parking.

Ideal for mature couple 
looking to downsize 

or rental investment property. 
Available immediately. 

$450,000 includes 
stove and fridge 

Call 519-939-1578
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When you buy from a small business 
you’re not helping a C.E.O buy a 

3rd holiday home, you are helping a little 
girl get dance lessons, a little boy get his 
team jersey, a mom or dad put food on 

the table, a family pay a mortgage 
or a student pay for college.

Thanks for shopping local!

“Beer, it’s the best damn  
drink in the world.”

Cheers to Jack Nicholson

HOCKLEYBEER.CA

2 BEDROOM, 1 BATH, 
BASEMENT  - for rent in 
Shelburne. Separate en-
trance. Clean and bright. 
Laundry, utilities and ap-
pliances included. Internet/
TV not included. 2 Tandem 
driveway parking spaces. 
$2000/month. No pets, no 
smoking. Landlord has al-
lergies. Inquiries call McCa-
rthy Realty 519-925-6948.

CASH FOR SCRAP VE-
HICLES. Scrap vehicles 
wanted, any size. No 
ownership required. Fast 
service, free towing, loose 
scrap removed. Also, cash 
paid on the spot. Call 905-
859-0817 or 647-227-3954. 
Open Sundays.

BARTENDER for OR-
ANGEVILLE LEGION 
– Part-time. Wednesday – 
Saturday, 1:30 – 6:30 pm. 
Must have Smart Serve. 
Send resume to Attn: Bar-
ry Kimber:  barry.kimber@
sympatico.ca.

HOUSEKEEPER / CHILD 
CARE URGENTLY NEED-
ED – part-time, live out 
position from Tuesday to 
Friday - $850/weekly. Must 
be able to interact with chil-
dren, speak English/French 
and non-smoker. MUST 
HAVE REFERENCES. If 
interested you can reach 
Mrs. Claudia at claudiapre-
dacoop1960@gmail.com.

ABATE RABBIT PACKERS 
Meat Processing Facility 
from Arthur immediately 
requires 16 Wholesale and 
Retail Butchers with a mini-
mum of 2 to 3 years of direct 
hands on experience in meat 
cutting and processing. Du-
ties include cutting and sec-
tioning of meat, skinning and 
removing blemishes, debon-
ing rabbits and chickens, 
cutting meat into special-
ized cuts and preparing for 
wholesale and retail sales. 
HS diploma or equivalent 
required. Positions offered 
are permanent full time and 
salary is $17.00/hr for 42.5 
hrs/week. OT after 44 hrs/
week. Please apply in per-
son at 7597 Jones Baseline 
in Arthur, via email at joea@
abatepackers.com, via fax at 
1-519-848-2793 or via phone 
at 1-519-848-2107.

CUB CADET STAGE 25 
SNOWBLOWER 28”. 
Lightly used, serviced by 
Larry’s Small Engines. 
$850.  Call 519-940-4698.

REID FARM MARKET: 
Open Daily! Garden seed-
lings, Eggs, Potatoes & 
More! 4th Line Mono, north 
of Highway 9.www.reidspo-
tatoes.com

REPAIRS, RESTORES, 
Jacks up, dismantles farm 
buildings, homes, cottag-
es, roofing, siding, doors, 
windows, beams posts, 
piers, foundations, con-
crete work, eavestroughing, 
deck, docks, sheds, fencing 
installed, replaced or fixed. 
Call Brian McCurdy 519-
986-1781.

DRY HARDWOOD – 2 
years SEASONED.  $460/
bush cord.  FREE delivery 
and Volume discount. Com-
plete Woodlot Management. 
519-986-2474.

The Lord Dufferin Chapter 
IODE holds their meetings 
at the Lord Dufferin Centre 
on the 4th Tuesday of every 
month. We are looking for 
women who would like to 
help in the Community. Call 
519-941-1865.

IF YOU WANT to keep 
drinking, that’s your busi-
ness. IF YOU WANT to 
stop drinking, that’s our 
business. Call Alcoholics 
Anonymous Hot Line, 
1-866-715-0005. www.aan-
orthhaltonerin.org. 

DRUG PROBLEM? 
We’ve been there, we can 
help! Please refer to geor-
gianheartlandna.org for a 
complete list of Narcotics 
Anonymous meetings. Call 
anytime 519-215-0761. 

ARE YOU A WOMAN 
living with abuse? For 
safety, emergency shel-
ter, and counselling call 
Family Transition Place, 
(519)941-HELP or 1-800-
265-9178. 

FOR INFORMATION 
regarding HEART and 
STROKE, call Dori Ebel 
(519)941-1865 or 1-800-
360-1557. 

IF YOU or a FAMILY MEM-
BER are struggling with 
gambling, Gamblers Anon-
ymous is there to HELP. 
Call: 1(855) 222-5542 or 
visit www.gatoronto.ca. 

ALZHEIMER SUPPORT 
GROUPS meet month-
ly for spousal & family 
support. Call (519) 941-
1221. 

LA LECHE LEAGUE Oran-
geville offers breastfeeding 
support. For more info call 
Erin at 519-943-0703.

OBITUARIES

AUCTIONS AUCTIONS

BOOK YOUR 2019 SPRING SALE NOW!
Kevin Scott

McArthur - Bessey
Auctions

McArthur - Bessey
Auctions

Farm, Livestock, Estate, Home & Business
Auctions with experience & consideration

Please contact us at
Kevin 519-942-0264 • Scott 519-843-5083

diane.griffith@sympatico.ca
www.theauctionadvertiser.com/KMcArthur

BOOK YOUR 2019 SPRING SALE NOW!
Kevin Scott

McArthur - Bessey
Auctions

McArthur - Bessey
Auctions

Farm, Livestock, Estate, Home & Business
Auctions with experience & consideration

Please contact us at
Kevin 519-942-0264 • Scott 519-843-5083

diane.griffith@sympatico.ca
www.theauctionadvertiser.com/KMcArthur

Farm, Livestock, Estate, Home & Business
Auctions with experience & consideration

Please contact us at
Kevin 519-942-0264 - Scott 519-843-5083

mcarthurbessey@gmail.com
www.theauctionadvertiser.com/KMcArthur

APARTMENTS 
FOR RENT

VEHICLES
WANTED

GENERAL HELP
WANTED

GENERAL HELP
WANTED

PLEASE 
RECYCLE 

THIS NEWSPAPER!

ADVERTISING
 LOCALLY WORKS!

Lunch Booth                                                                                         Washroom Available
Note:  This is a business of over 40 years  Preview:  Friday November 11, 1-6pm
Order of Sale: Smalls then larger Equipment
Terms & Conditions: Cash or Cheque with proper I.D. on day of sale. Owner and/or Auctioneer will not be held 
responsible for accident or loss on day of sale. All items are sold “As Is”. All verbal announcements on day of sale 
take precedence over written ads.
Contact: Mike Denreyer (519) 806-6413
Auctioneers: Kevin McArthur (519) 942-0264          Scott Bessey  (519) 843-5083

www.theauctionadvertiser.com/KMcArthur  - full listing & photos

Reminder
Live Auction Sale 

for
Mike Denreyer - SAMS Service Centre

(Owner is Retiring)
Saturday November 12th, at 10:00am

436 Charleston Sideroad, Caledon, ON. From the town of Erin, go east on Wellington Road 124 for 5.1 kms and 
sale is on your left.  From Caledon, take Charleston Sideroad west for 7.4 kms and the sale will be on your right                         
**PARKING ON ROAD**
Entire Contents of Auto Repair Shop Hunter Wheel Balancer GSP9700; AMMCO 4 post vehicle hoist;  
mobile trailer repair stand upright air comp; Champion vert air comp; John Bean Tire changer–takes 22” rims;  
Coats 5060EX Rim Clamp Tire Changer; TSI CH-10 Cheetah bead sealer/blaster; Ammco brake lathe; Hunter 4 
wheel align mach-recent service; MACTOOLS AC800 refrigerant machine; plus, plus, plus! Vintage Petroliana
Everything must go

KNUDSEN, KARL VILHELM
Peacefully at the Avalon Care 
Centre on Sunday, November 6, 
2022 at the age of 88. Beloved 
Husband of Ruth Knudsen (2019). 
Dear father of Margaret Knudsen 
(Steve Cooke), Peder (Stephanie 

Maxwell), William, John (Ginnine). Cherished 
Grandpa, Farfar, Bedstefar of Avery, Elgin & 
Leighton Cooke, Tannor Pilatzke, Carleigh, Kade, 
Riley, Samantha, Al and David Knudsen. Great-
grandpa to Meadow Knudsen.
Born and raised in Denmark, Karl ventured to 
Canada in his 20’s working landscaping before 
moving to Grand Valley to Farm. After a successful 
Hog operation, he moved back to Markdale and 
then back to Orangeville. Fondly remembered by 
family and friends both in Canada and Denmark 
In lieu of flowers, memorial donations to the 
Headwaters Health Care Centre or a charity of 
your choice.

Funeral service will be held at the Dods & McNair 
Funeral Home, Chapel & Reception Centre, 21 
First St., Orangeville on Saturday, November 
12, 2022 at 11:00 am with visitation beginning at 
10:00 am.

Condolences may be offered to the family at www.
dodsandmcnair.com

THOMPSON, DELMAR MARK
It is with great sadness and a huge 
hole in our hearts we announce the 
passing of Mark Thompson in his 
59th year. He leaves behind a son 
Jordan (Morgan), 3 brothers, Roy 
(Marg), Larry, Stephen (Bonnie), 

2 sisters, Evelyn (Bill) & Marjorie. Several 
cherished nieces and nephews, great nieces and 
nephews, Aunts, Uncle and cousins, and some 
of the best friends you could ask for. Mark was 
prececeased by his parents, Norman & Eileeen 
Thompson (2006).
 A celebration of life will be held at the Dufferin 
County Museum on November 14th between 
4:30 and 7:30 pm. All are welcome. Bring your 
memories. In lieu of flowers, memorial donations 
may be made to the Heart and Stroke Foundation, 
Diabetes Canada or the Dufferin County Museum. 
Gone is our gardener, our family historian and the 
glue of our family. With each sunflower, garden 
and farm we pass we will hold you tight in our 
hearts. 

ARTICLES 
FOR SALE

ARTICLES 
FOR SALE

FIREWOOD

SERVICES

SERVICES



For more information please contact

craigh@nftctelecom.com
519-630-3989

Customer Service Representatives

General Labourers

Drill Operators

Data Entry

Positions available in Central and Southwestern Ontario:

We are growing
with our communities
to serve you better.
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