
The first round of COVID-19 vaccinations 
in Orangeville began at the Alder Street arena 
on Wednesday (March 3) with public health 
nurses from Wellington-Dufferin-Guelph 
Public Health (WDGPH) administering the 
Pfizer vaccine. 

The vaccine requires a person to receive 
two doses with the second one given 21 to 
42 days after the first, for the vaccine to be 
fully effective.

This first clinic was intended for people 

80 years of age and older, members of the  
Indigenous community, frontline workers, 
and caregivers. 

After receiving the shot, people were asked 
to wait in an observation area for 15 minutes.

Local resident Geoff Green received his 
first vaccination because he is a caregiver.

“They have us sit here in case we have an 
adverse reaction,” Mr. Green said while in 
the waiting area. “Before we leave, we have 
to speak to someone else to clear us to leave. 
Before they gave me the injection they asked 
if I was allergic to anything. It was a very fine 

needle. I didn’t really feel anything at all.”
At 55, Mr. Green is well below the 80-year 

age limit for this particular clinic, however 
as a caregiver he was eligible for the vacci-
nation.

“I’m here as an essential caregiver for my 
94-year-old mom who’s at Avalon (retirement 
residence),” he explained. “I’m her pow-
er-of-attorney. She’s got early onset dementia 
so I make all her financial decisions. I was 
listed as an essential caregiver.”
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A.M. KORSTEN
INC.JEWELLERS

163 Broadway
Orangeville

519.941.1707
www.korstenjewellers.com

Your life
in charms

OPC
ORANGEVILLE PRECAST

CONCRETE LTD.

519-941-4050
633341 Hwy. #10

1.5 miles N of Orangeville

orangevilleprecast.ca

Your area landscape 
products dealer

CHARGED UP: Several Tesla charging stations for electric vehicles are currently being constructed at the Fairgrounds Shopping Centre in the Leon’s 
parking lot. They are expected to be operational within the next couple of weeks.
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Alder vaccination hub focusing on seniors, frontline workers

519-940-8521
324 Broadway, Orangeville

• Complete Brake Service
   For All Makes & Models
• Complete Diagnostic Services
• Starters & Alternators
• A/C Systems
• Complete Tuneups
• Exhaust & Muffler Systems

HOURS OF OPERATION: MON-THUR 8AM TO 6PM  
FRI 8AM TO 5PM • CLOSED SATURDAY & SUNDAY

   

Contact us today!                           info@donsheatingandcooling.com519-942-1568

308 Broadway, Unit 4
Orangeville, Ontario 

Don’s Heating and Cooling
receives the 2021

PRESIDENT’S AWARD
from Carrier Canada Earning Honors

Ranking #1 Outstanding Dealer in Canada

www.donsheatingandcooling.com

“Training Safe Drivers of Tomorrow”

wwwwww.ultimatedrivers..ultimatedrivers.caca
SIGN UP ONLINE:

162 Broadway, Suite 12
(above Salvation Army store)

519-307-7171
*Beginner Driver Education & Advanced Driver Training Only

WEEKEND PROGRAM:

SPRING SPECIAL
FOUR DAY PROGRAM:
STARTING April 15th-18th

FOR A LIMITED TIME

SAVE OVER 

$100*

STARTING ON May 1st

Orangeville 

Auto Centre Hours 

TAKING CARE OF YOUR 
VEHICLE IS ESSENTIAL

Monday - Friday 8am to 6pm
Saturday 8am to 5pm

Sunday  Closed

BRAKE 
SPECIAL 

20% off 
PARTS & LABOUR

(when installed by us)

99 First St.        
519-941-1090 

ext. 8236
to order online visit 

canadiantire.ca

Written By BRIAN LOCKHART

Continued on Page A2

The trial of Michelle Hanson, an Amaranth 
mother who is facing charges in relation 
to the 2018 death of her three-year old son 
Kaden Young, has been delayed. 

Hanson’s trial was scheduled to begin on 
Monday (March 8) in Guelph, but was put 
on hold as jury trials in Ontario are currently 
not being held due to the COVID-19 pan-
demic restrictions. 

Jury trails in Ontario have been put on 
hold until May at the earliest. 

Hanson appeared in Orangeville court via 

Zoom on Monday, along with counsel from 
the crown and defence to discuss the logis-
tics of the trial. Court will reconvene on 
March 19. 

Hanson’s trial was relocated to Guelph 
from Orangeville in September 2020 follow-
ing a request from defence attorney Marco 
Forte, that the trial be held outside of the 
Dufferin County jurisdiction. Forte, previ-
ously spoke with the Citizen about being 
aware of media and social media coverage 
of the case and the possible influence on the 
trial. 

Hanson’s minivan was pulled into the 
Grand River on the early morning hours 

of Feb. 21, 2018 following heavy flooding, 
which saw the river water rise up onto the 
road. Hanson, police said, drove around a 
‘road closed’ sign at the 10th Line of Ama-
ranth and the car was pulled into the river. 

Both Hanson and Kaden, who was in the 
vehicle with his mother, managed to escape, 
but Kaden was pulled out of his mother’s 
arms. Kaden’s body was later recovered 
under a bridge in Belwood Lake on April 21, 
two month to the day from the incident. 

Hanson is being tried on charges of 
impaired driving causing death and criminal 
negligence causing death. 

Trial of Amaranth women, Michelle Hanson delayed
Written By PAULA BROWN

LOCAL JOURNALISM INITIATIVE REPORTER
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2021 HONDA CRV

BORN IN ONTARIO
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Proudly Serving  
Families for over 

30 years!

905-584-9461 | rockgardenfarms.ca  16930 Airport Road | 2.5 km North of Caledon East

EAT LOCALLY GROWN AND TASTE THE DIFFERENCE!

Hello Spring!

We have all of your Spring 
favourites coming. We look 
forward to seeing you soon!

Farmer Fresh Produce:
from our table to yours

Reopening 
March 26th

We’reHiring!KITCHENHELP
Call or email.

North Dufferin Wellness Centre 
712 Main St. E, Unit 101 - Shelburne

519-925-1215  Quality Hearing Care for Less

ARE YOU PAYING TOO MUCH 
FOR HEARING AIDS?

COVID SAFETY
PROTOCOLS 
IN EFFECT

A short drive can save you BIG MONEY 
on quality hearing aids. 

4 PACK OF 
BATTERIES FOR

$1

Continued from FRONT

Alder vaccination hub focusing on seniors, frontline workers, caregivers
As a transportation worker, Mr. Green also 

qualifies as an essential worker.
He praised the staff at Avalon as being very 

diligent during the COVID crisis and said as 
a resident in a retirement home, his mom’s 
biggest problem has been the seclusion, for 
almost a year now.

“She’s been great,” he said. “My mom’s big-
gest issue with COVID is she hasn’t been able 
to get out of there for a year. She can go on 
the patio, but I can’t go there and visit her. 
We have done window visits, and last sum-
mer we were able to do one-on-one visits but 
we were separated by a desk. So that’s been 
hard. There have been no hugs from her kids 
or her grandkids.”

The clinic managed to vaccinate around 
250 people last Wednesday (March 3). The 
number was fairly small on the first day 
because organizers wanted to make sure the 
system of getting people registered and in 
for their shots was working smoothly. They 
plan on ramping up those numbers to 1,500 

per day once the vaccine supply is available. 
“We have a good understanding of our 

shipment schedule through March and it’s 
about 3,500 doses a week,” said Danny Wil-

liamson, communications specialist with 
the Health Unit. “We really do want to press 
ahead so we can be vaccinating as many 
people as possible. All this is based upon the 
province’s framework for vaccinations. All 
of these people are able to pre-register, and 
what that does is get them into our system 
with their preferred contact information so 
each of these groups are notified.”

Everyone who receives the vaccination 
will be notified as to when they can return 
for the second dose.

As of press time roughly 22,000 first or sec-
ond doses of the vaccine have been adminis-
tered in the WDGPH region, which accounts 
for roughly 6,500 people being fully vacci-
nated. 

Dr. Matthew Tenenbaum of WDGPH says 
while the overall case numbers aren’t yet 
seeing an impact from the local vaccine roll-
out, it’s already helping to lower hospitaliza-
tions and deaths in long term care and retire-
ment homes.

VACCINE ARENA: Around 250 people received a COVID-19 vaccination during the first clinic in Oran-
geville on Wednesday, March 3. The first round of vaccinations was given to seniors over age 80, front-
line workers, indigenous people, and caregivers. The Wellington-Dufferin-Guelph Health Unit hopes to 
increase the number of people vaccinated as doses become available. 
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Dufferin County restaurants grapple with 10-person capacity limits under ‘red’

Last month, the Wellington-Duffer-
in-Guelph region moved to the “red-control” 
zone meaning restaurants are able to open 
indoor dining with a maximum capacity of 
10 people.

Dufferin entered the “lockdown” phase 
with the rest of Ontario on December 26 and 
was subject to the stay-at-home order imple-
mented January 14. These measures severely 
impacted restaurants who had to shut down 

indoor service. 
Local restaurant owners have mixed views 

on whether to provide indoor dining with the 
10 patron limit.

Michelle and Rick Arsenault, owners of 
Orangeville’s Bluebird Cafe & Grill have 
decided not to re-open their dining room 
to the public until they move to the orange 
zone. 

They had difficulty in the early winter 
months asking people to leave when their 
time was up at their table or asking people 

to wait outside because of the ten-person 
capacity. 

“We are huge believers in people over 
profit,” says Michelle. 

She added that every dollar is definitely 
worth it for the couple but they “want to 
make more important decisions and factor 
in everything before [they] open the doors.” 

Since COVID-19, Bluebird has opened a 
22-person patio along Broadway, increased 
the number of people noticing their separate 
takeout service on Armstrong Street, and 
used the slower season to help kitchen staff 
bloom and build their confidence. 

Michelle and Rick are pivoting their busi-
ness to provide guests with takeout theme-
night dinner packages or paint nights. For 
Valentine’s Day, they offered a three-course 
meal with two bottles of wine where you 
could do a virtual guided wine tasting with 
one of the restaurant’s wine representatives. 

“We keep moving the Bluebird forward…
coming up with creative things to do with 
guests to keep our hospitality alive,” explains 
Rick. 

The couple wants to thank the commu-
nity for their ongoing support. They said, “It 
means so much to us. It’s the reason we keep 
going. We have the best community ever 
here.”

The Bluebird Cafe is open Tuesday through 
Saturday from 12:00 p.m. to 9:00 p.m. for 
takeout orders.

Conversely, Shannon’s Tap and Grill in 

Shelburne has re-opened their indoor din-
ing for the third time as of last March. Since 
COVID-19 first hit, they’ve implemented 
sophisticated cleaning protocols, they’ve 
installed plexiglass between all booths, and 
expanded their patio to allow for more seat-
ing in the summer months. 

Prior to COVID, the owner, Shannon Cha-
hal didn’t have much of a takeout business as 
most people would eat and drink in-house. 
Now, she’s says she’s able to pump out dou-
ble or triple the amount of food due to the 
community’s “dedication and loyalty.”

“People have been very understanding 
which I’m so appreciative of as a business 
owner,” says Shannon. 

Above all else, Shannon told the Citizen 
she’s found a true “appreciation for life” 
during the pandemic. She has learned to 
“maximize your time with the people you 
love the most because you don’t know when 
you’re going to see them again.” 

Shannon’s Tap and Grill is open seven 
days a week from 12:00 p.m. to 9:00 p.m. for 
takeout or indoor dining. However, they are 
encouraging those wishing to dine indoors to 
make a reservation. 

Further restrictions for restaurants in the 
red-zone include: tables must be at least 
two-metres apart, masks are only to be 
removed when eating or drinking, no more 
than four people are able to sit together, and 
music may not be louder than a normal con-
versation. 

Community Calendar
This ad space is provided by 

Tim Hortons Orangeville and is intended 
for use by non-profit organizations

For information on how to include your 
community event in this calendar, 

please call 519-941-2230

DUFFERIN COUNTY FOOD DISTRIBUTION 
PROGRAMS - CENTRALIZED LOCATION

In response to COVID-19, food programs in Dufferin 
County have come together to provide centralized 

points for food distribution. 
In Orangeville: Now operating out of the new 
Orangeville Food Bank, 3 Commerce Blvd.

Monday  10:00 am to 1:00 pm
Tuesday 10:00 am to 1:00 pm

Wednesday 5:00 pm to 8:00 pm
 Thursday 10:00 am to 1:00 pm

Friday 10:00 am to 1:00 pm

ORANGEVILLE AND DISTRICT HORTICULTURAL 
SOCIETY MONTHLY MEETINGS 

Tuesday April 13, 2021
Please join Vivan Petho as she talks about 

“The History of the Orangeville Horticultural Society”. 
Learn about the historical importance of the Society 
through the archives of the Society and its members.  

This is a Zoom meeting for members only. 
An annual membership is $20/person or $25/couple. 

To register email Elaine at 
eandgcoish@sympatico.ca

CANADIAN BLOOD SERVICES
BLOOD DONATION CLINIC

Donors are needed every day. Donation is by 
appointment only. Visit myaccount.blood.ca 

to book an appointment.
Orangeville Best Western 

7 Buena Vista Drive, Orangeville

Written By JESSICA LAURENZA 
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Monday to Saturday, 10 a.m. to 5 p.m.
Mill St. Library open

public access and curbside pick-up

December 1 to March 31
Parking on municipal streets

is prohibited from 2-7 a.m.

Overnight winter parking is 
permitted only at Rotary Park 

and Fendley Park. 

Overnight
Winter Parking

Overnight parking restriction 
is in effect whether it snows 

or not.

Effective March 1, 2021 

The speed limit for most roadways has  
changed from 50 km50 km per hour  

to 40 km40 km per hour. 
Exclusions: Hansen Blvd., First Street, Town Line, C Line,  

Riddell Road, Centennial Road & Broadway.

Attention Orangeville motorists! 

#getactiveorangeville

Check out 
our web 
page for fun 
ideas and 
activities!

orangeville.ca/get-active

Ages 8-12
Monday, March 22, 4-5 p.m. 

Register at orangevillelibrary.ca 
to receive the link to this

virtual program

VirtualVirtual
New!New!

Public Art Display Program

Call for Artists
Local artists are invited to 
contribute to Orangeville’s 
growing public art collection.  

Submit original designs by 
May 28, 2021. Selected 
artists will receive $500.

Find details and templates at 
orangeville.ca/call-for-artists/.

Learning opportunities 
for business owners

Join us online for free webinars offered by 
the Orangeville & Area SBEC

Register at www.orangevillebusiness.ca

Starting a 
Small Business

April 12

Insurance for 
Small Business

March 31

Relevant topics

Convenient online access

Free, expert advice

Town Hall is open by appointment only. Most 
services will continue to be available to the 
public – by phone, by email, virtual and personal 
appointments, and online services.  
For inquiries or more information please contact 
Customer Service at 519-941-0440 Ext. 0 or 
customerservice@orangeville.ca

Here’s what you need to know:
• visitors are required to call ahead to book an 

appointment
• prior to your arrival for your appointment 

you must complete the Public Health self-
assessment -- on the same day as the 
appointment:  
https://covid-19.ontario.ca/self-assessment/

• if you answer ‘ yes’ or have any symptoms 
you are requested to re-book the appointment 
for another day. You should follow the 
direction provided by Public Health at the end 
of their assessment.

• visitors will be required to wear a face covering 
while inside the facility

• visitors are encouraged to have one person 
attend as the representative for an appointment 
whenever possible

For a complete list of Town services and how to 
access them, visit orangeville.ca/covid-red-level/

Visiting Town Hall during COVID-19

Learn about what the Town of Orangeville 
is doing to adapt to climate change
www.orangeville.ca/climate-change-plan/

The Corporation of the Town of Orangeville 
invites applications for the position of

Crossing Guard  
Community Services Department

The Town of Orangeville is seeking highly skilled and dedicated 
individuals for the position of Crossing Guard. The main duty 
of this position is to be observant of traffic, children, other 
pedestrians, and weather conditions; safely stopping traffic by 
walking out into the crosswalk area with a stop sign to ensure the 
safety of children and other pedestrians as they cross the street.  
Visit orangeville.applicantstack.com/x/openings for the full job 
description.
Qualified candidates are invited to submit their resumes, in 
confidence, to Sarah Alexander, Human Resources Assistant, to 
be kept on file for the next round of hiring. Applications may be 
submitted online or in person to the Town Hall at 87 Broadway. 
The Town of Orangeville is an equal opportunity employer. 
Accommodations are available for all parts of the recruitment 
process. Applicants need to make their needs known in 
advance. By submitting your personal information to the Town of 
Orangeville, you consent to the collection, use, and disclosure 
of that information in connection with our recruitment, hiring 
and/or employment processes. Personal information on this 
form is collected under the authority of the Municipal Act, 2001, 
S.O. 2001, c.25, as amended, and will be used to determine 
the qualifications for employment with the Town of Orangeville. 
Questions about this collection should be directed to the Manager, 
Human Resources, at 87 Broadway, Orangeville, Ontario L9W 
1K1.

Do you knit or crochet? Join us for a virtual meeting 
and share your projects and recent reads. 

Upcoming session:
Tuesday, March 16 at 1 p.m. 

Register at www.orangevillelibrary.ca 
or call 519-941-0610.  

s

The Corporation of the Town of Orangeville 
invites applications for the position of

Parks Seasonal – Maintenance  
Community Services Department 

(contract position, 40 hours per week)

Working under the direction of the Supervisor, Parks, the 
successful candidate will assist in maintaining public parks, trails, 
walkways and associated amenities and facilities. For the full job 
dscription, visit orangeville.applicantstack.com/x/openings.
Qualified candidates are invited to submit their resumes, in 
confidence, to Sarah Alexander, Human Resources Assistant, no 
later than 4 p.m. on Tuesday, March 16, 2021. Applications may 
be submitted online, or in person to the Town Hall located at 87 
Broadway. If submitting a resume via email, please quote the job 
title in the subject line. 
The Town of Orangeville is an equal opportunity employer. 
Accommodations are available for all parts of the recruitment 
process. Applicants need to make their needs known in 
advance. By submitting your personal information to the Town of 
Orangeville, you consent to the collection, use, and disclosure 
of that information in connection with our recruitment, hiring and/
or employment processes. Personal information on this form is 
collected under the authority of the Municipal Act, 2001, S.O. 2001, 
c.25, as amended, and will be used to determine the qualifications 
for employment with the Town of Orangeville. Questions about this 
collection should be directed to the Manager, Human Resources 
at 87 Broadway, Orangeville, Ontario L9W 1K1.

To celebrate the birth of a child, friends and family may wish to 
donate funds to the Baby Tree Program. The funds are administered 
to create a “forest” each year to honour the children born in 
Orangeville during the year. Baby tree pins 
are presented for donations made in a 
baby’s name that total $50 or more. 
A plaque is erected listing all of the 
babies who are recognized as part  
of the program. For more information, 
please contact parks@orangeville.ca or 
call 519-940-9092.

An initiative of Sustainable Orangev
ill

e

Ba

by Tree Program

Celebrate a Birth, Donate a Tree
An initiative of Sustainable Orangeville

The Corporation of the Town of Orangeville 
invites applications for the position of

Parks Operator - Horticulture  
Community Services Department 

(one-year contract position, 40 hours per week) 
The Parks Operator - Horticulture is responsible to maintain 
horticultural and landscape elements and perform a variety of 
duties to operate and maintain parks, open spaces, trails, sports 
fields, outdoor rinks, splash pads, and other facilities. For the full 
job dscription, visit orangeville.applicantstack.com/x/openings.
Qualified candidates are invited to submit their resumes, in 
confidence, to Sarah Alexander, Human Resources Assistant, no 
later than 4 p.m. on Wednesday, March 24, 2021. Applications may 
be submitted online, or in person to the Town Hall located at 87 
Broadway. If submitting a resume via email, please quote the job 
title in the subject line 
The Town of Orangeville is an equal opportunity employer. 
Accommodations are available for all parts of the recruitment 
process. Applicants need to make their needs known in 
advance. By submitting your personal information to the Town of 
Orangeville, you consent to the collection, use, and disclosure 
of that information in connection with our recruitment, hiring and/
or employment processes. Personal information on this form is 
collected under the authority of the Municipal Act, 2001, S.O. 2001, 
c.25, as amended, and will be used to determine the qualifications 
for employment with the Town of Orangeville. Questions about this 
collection should be directed to the Manager, Human Resources 
at 87 Broadway, Orangeville, Ontario L9W 1K1.
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2017/2018/2019

Proud Sponsor of: 
Orangeville 
Minor
Baseball

www.orangevillesown.com
shawnlanigan@royallepage.ca

62 Elizabeth Street, Orangeville 
$749,900

COMING SOON

HELPING YOU WITH ALL 
YOUR REAL ESTATE NEEDS

555102 Mono - Amaranth Townline, 
Amaranth

 2 + 1 
bedroom 

800 sf.
workshop

35 Second Street, 
Downtown Orangeville

SOLDSOLD

SOLDSOLD
GO TO                        TO SEE 

MY LISTING VIDEOS

BUSINESS OPENING RECOGNITION: Dufferin–Caledon MPP Sylvia Jones stopped by 
Wings Up! last Friday (March 5) to present the franchise co-owners Umesh, Kashyap 
and Saumil Patel with a congratulatory plaque recognizing the new business opening,

SAM ODROWSKI PHOTO

A letter was issued to the community late 
last week by Wellington–Dufferin–Guelph’s 
medical officer of health and CEO, Dr. Nico-
la Mercer asking the public to exercise “pa-
tience and kindness” when engaging with 
Public Health staff.

The letter notes that in recent weeks, staff 
have noticed a growing number of aggres-
sive and negative comments directed over 
the phone, via email and through online 
comments.

“The stress, fear and pandemic fatigue we 
all feel is real. Most of us are exhausted after 
a year of living in uncertainty and change. 
When we feel stressed or scared, our first 
response may be to translate those feelings 
into anger and frustration. However, there is 
never an excuse to bully or abuse anyone – 
including Public Health staff,” wrote Mercer.

“Our team will continue to do everything 
we can to support you and tackle COVID-19. 
As we do, please exercise patience and kind-
ness if you are engaging with Public Health 
staff for any reason. Treating each other 
with compassion and empathy is the only 
way we will get through this pandemic.”

Spokesperson for WDG Public Health, 
Danny Williamson says the increase in nega-
tivity towards the COVID-19 restrictions and 
Public Health comes down to the pandemic 
dragging on for an entire year, leaving many 
tired with a strong desire to get back to nor-
mal. Vaccines taking a little longer to rollout 
due to delayed shipments is a source of frus-
tration for many people as well, he added. 

“Ultimately, all of Public Health is geared 
towards getting through this pandemic, 
whether that’s people answering calls at 
the call centre, whether it’s our vaccination 
team, whether it’s our admin team… every-
body in our agency is geared in some way to-
wards getting to the end of this pandemic,” 
Williamson remarked.

“These calls don’t make it easier to be 
quite frank, but we’re trying very hard to be 
understanding that everybody is feeling this 
frustration. And really, we’re working as fast 
as we can to get to the end of this thing, be-
cause as much as everybody out there wants 
it over, we want it over here at Public Health 
and we all want to get to the end of this pan-
demic.”

Williamson said Dr. Mercer is always in fa-
vour of the region being as open as possible, 
as long as their data shows it’s safe. 

Right now, the WDG region is in the red 
level of the Province’s COVID-19 Frame-
work and as of press time, health system 
occupancy, new cases reached within 24 
hours, and all epidemiology indicators are 
in the orange, yellow and green categories, 
except cases per 100,000. 

That metric is red at 43.9 cases per 100,000 
and would have to decrease to below 40 to 
turn orange.

If numbers continue to trend in a positive 
direction and it looks like the whole picture 
is improving across the region, Williamson 
said Dr. Mercer would recommend that the 
Province move WDG from red to orange. 
The Ford government decides on moving 
regions in and out of lockdowns based on 
available data and recommendations made 
by Public Health’s medical officers. 

While most people in the government 

support Public Health restrictions, there’s 
a growing movement among provincial rep-
resentatives, town councillors, and mayors 
who have formed the “End the Lockdowns” 
Caucus in Canada. 

Central Wellington Coun. Steve VanLeeu-
wen, who is under the WDG Public Health 
region joined the caucus shortly after it 
formed early last month. He says there’s no 
reason for the region to be in the red level 
of COVID-19 lockdowns and the entire Prov-
ince should have a more targeted approach 
when imposing restrictions. 

“What we need to do is we really need to 
do is take a look at the vulnerable sector and 
focus our efforts on protecting those in the 
70 and up category,” he said.

“In regards to the younger generation, we 
can loosen those restrictions and continue 
life as normal almost, especially because 
the harms from these lockdowns is affecting 
and causing more damage than the restric-
tions themselves are actually doing.”

Coun. VanLeeuwen says he believes the 
isolation from stay-at-home orders and soci-
etal shift towards fearing everyone because 
they might have COVID-19 is having a det-
rimental impact on people’s mental health. 

The negative financial impact of the pan-
demic on the working class is another rea-
son why Coun. VanLeeuwen supports a 
more specific approach to lockdowns that 
protects the vulnerable, while allowing 
young and healthy people to work. Individ-
uals 70 and older account for almost 90 per 
cent of Canada’s COVID-19 deaths, while 
those under 50 account for just 1.3 per cent. 

Coun. VanLeeuwen says that the science 
doesn’t add up when looking at the govern-
ment’s decision to enforce very strict lock-
down measures on people who have such a 
low risk level if they contract the virus. He 
also stressed that all sectors should be pres-
ent at the decision-making table regarding 
COVID-19 restrictions. 

“Public Health should have the ability to 
be at the table, but be one voice at the table 
instead of the only voice at the table. I think 
our councils or EOC [Emergency Opera-
tions Centre] should be looking at all areas 
of harm within our community and saying, 
‘let’s focus our response to those who need 
it the most,’ which would be on the elder-
ly and the most vulnerable,” he noted. “We 
could put more effort and dollars in funding 
there.”

Meanwhile, Williamson notes that the 
community has made a lot of sacrifices to 
lower and contain COVID-19 numbers since 
the Ontario-wide lockdown was imposed on 
Dec. 26 and it’s vital that safety measures 
continue until the majority of people are 
vaccinated. 

“The sentiment of wanting to get all this 
stuff over with as quickly as we can, every-
body feels that so it’s really about making 
tough choices here,” he said. 

“It has not escaped the folks at public 
health, our various local leaders, our politi-
cians – it has not escaped those folks that 
this is a serious trade off that we need to bat-
tle this pandemic.”

Williamson said with over 22,000 vaccina-
tions now distributed and more on the way, 
the community is starting to see a “light at 
the end of the tunnel.”

Public Health asking residents to be 
kind following increase in negativity

Written By SAM ODROWSKI

The Town of Orangeville is the recipient 
of a Festivals and Events Ontario (FEO) 
Achievement Award for the 2020 Summer 
Concert Series. The Service Excellence 
Award for the Town of Orangeville was an-
nounced at the annual FEO conference, in 
a virtual format. FEO recognized organiza-
tions across the province, with a focus on 
adapt-pivot-evolve. 

The Town, in partnership with Theatre Or-
angeville and B Social Snack Bar Dufferin/
Community Living Dufferin offered a six-day 
Summer Concert Series in August 2020. The 
Rotary Park parking lot was transformed 
into a drive-in concert venue. Close to 1,000 
people attended the concert series over the 
six days. Rain or shine the concerts provid-

ed an opportunity for live music to come to 
Orangeville in the trying days of COVID-19. 
Acts included the Campfire Poets, Leisa Way 
& the Wayward Wind Band, Ty Baynton, 
Itchy & Scratchy and Erin Bolton. 

Mayor Sandy Brown, who initiated the 
idea, says it was a wonderful opportunity to 
bring the community together and to hear 
great local talent. “Thank you again to our 
sponsors e. Hoffman Plastics, Wightman 
and MyFM 101.5. Our community partners 
Theatre Orangeville and B Social Snack 
Bar helped with logistics, along with many 
members of Town staff. It has been a trying 
year but recognition like this shows us that 
we can come together as a community and 
makes good things happen.” 

Town receives award for drive-in concerts
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Hearing healthcare is essential and we are open to help you.



Did you receive the BATTERY BAG in the mail?
 If you didn’t see it, contact dufferinwaste!

If you miss the collection date, or do not receive curbside Blue Box collection, visit our 
website for a battery recycling location near you.

BATTERIES DEAD? 
RECYCLE INSTEAD!
Single-use alkaline & rechargeable batteries are collected curbside 

twice a year, during the week following the time change. Please 
follow the instructions on your battery bag for proper disposal!

TO COINCIDE WITH DAYLIGHT SAVINGS!   
Change your clocks. Change your smoke alarm batteries. Then...

NO loose batteries in the Blue Box.

519.941.2816 ext. 2620  ∙ dufferincounty.ca/waste  ∙ dufferinwaste@dufferincounty.ca

SPECIAL CURBSIDE COLLECTION

March 15-18, 2021
place battery bag on top of your Blue Box contents on your regular waste collection day

Brought to you by:

Proudly serving the community since 1962

FREE 
OIL 

CHANGE

THE GREAT OIL CHANGE PRIZE WHEEL

$5 
COFFEE 
CARD

DAD
 JOKES

15 Robb Blvd., Orangeville ON L9W 3L1    519-941-3440  

CHOCOLATE 
BAR

CHOCOLATE 
BAR

MOM
 JOKES

COME IN AND SPIN TO WIN 
A FREE OIL CHANGE TODAY!
COME IN AND SPIN TO WIN 
A FREE OIL CHANGE TODAY!
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TEACHING RYTHM: Eric Nagler provid-
ed some lessons on rhythm to individ-
uals with developmental disabilities at 
ALAS Dufferin on Tuesday (March 9). 
The organization provides a variety of 
recreational and therapeutic activities 
young people.
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    NOTICE 
REDUCED LOAD SEASON 

  
The reduced load period typically occurs between March 1st 
and May 15th, dependent on weather and road conditions, as 
per By-law 2005-32.   
 
Reduced load restrictions help protect our roads during the 
spring thaw, when road damage is most likely to occur. 
   
Signs and Notifications will be posted when it is deemed 
necessary to protect the road base from damage.  
 
• Check our website for updates: www.dufferincounty.ca   
• Road notifications directly to your email: http://eepurl.com/I4rCf. 
• For more road information view: www.Municipal511.ca 
 
       @DufferinRoads 
 

Contact Dufferin County Public Works for more information at 
publicworks@dufferincounty.ca or call 519.941.2816 ext. 2600 
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WIN! WIN! WIN!
Buy Or Sell With Ajeet Sran And 

Win A One Ounce GOLD Bar.
I Can Help You Build Your Luxury 

Custom Homes & Commercial Projects.

INDIAN RESTAURANT FOR SALE IN 
CALEDON EAST. BUSINESS ONLY. 
Amazing Opportunity To Buy Indian Restaurant In 
Caledon Town East. No Competition In This Fast 
Growing Town. Very Busy Location Right On Airport. 
16 Seats In side And Patio. Ample Parking.

40 UNITS SENIOR RESIDENTS  
CONDO BUILDING
High rise residential and commercial mix. Condo project 
available with permits for sale in Fort Erie, ON.

Broker

CURRENTLY THERE IS VERY LITTLE INVENTORY IN THE MARKET. 
IT IS A GREAT TIME TO SELL YOUR HOUSE FOR TOP DOLLAR. $$$

Less than half of businesses in compliance 
following recent inspection blitz in WDG

The provincial government’s COVID-19 
compliance blitz that took place in Oran-
geville and Shelburne from Feb. 25 to 28 saw 
compliance from less than half of all busi-
nesses.

In Orangeville the compliance rate was 
just 36 per cent among the 70 businesses 
that were visited and four tickets ranging 
from $750 to $1,000 were issued, along with 
14 formal warnings/cautions. The most com-
mon violations observed were safety plan 
contraventions, inadequate/no screening, 
and capacity limit contraventions.

Shelburne saw a slightly higher rate of 
compliance with 49 per cent of the 43 busi-
nesses visited abiding by proper COVID-19 
health and safety protocols. Zero tickets 
were issued but 18 orders were given to busi-
nesses, which don’t have a financial penalty, 
but require modifications to be made to busi-
nesses such as plexiglass barriers. The Min-
istry of Labour then returns at a later date to 
ensure the orders have been fulfilled.

In Shelburne the most common violations 
were the same as in Orangeville. 

Businesses throughout the Wellington–
Dufferin¬–Guelph region were included in 
the Feb. 25-28 inspection blitz and overall 

the region had a compliance rate of 45 per 
cent with 40 tickets and 69 orders issued.

Ontario’s Minister of Labour, Monte 
McNaughton spoke with the Citizen on 
Monday and said the region’s rate of compli-
ance “obviously isn’t good enough” but he’s 
confident when inspectors return for fol-
low-up inspections, that number will greatly 
improve

“The good news is that when we go into 
communities for the follow up visits, we’re 
seeing a large improvement in compliance 
rates… small business owners and managers, 
they want to do the right thing,” McNaughton 
explained.

He said it’s just a matter of properly edu-
cating business owners on how to fully be in 
compliance.

The Ministry of Labour just hired and 
trained 100 news inspectors, bringing the 
total to the highest number in Ontario’s his-
tory. 

To date, 40,000 workplaces have been 
inspected across Ontario since the COVID-
19 pandemic began, which resulted in 9,400 
orders and 370 tickets being issued. 

Overall, McNaughton said it’s important to 
note that most businesses are in compliance 
and are cooperative in working with Public 
Health to ensure they’re providing safe work 

environments. 
“I just know that overwhelmingly, the 

majority of businesses have done a good 
job and I want to emphasize that not only is 
health and safety important for workers, but 
it’s also important for the business’s bottom 
line because we need customers to feel safe 
and confident returning to shop at our small 
businesses,” said McNaughton. 

“It’s important that we all keep working 
together to get through this and everyone 
needs to up their game to defeat COVID-19.”

While employers and customers may be 
exhausted from abiding by COVID-19 restric-
tions for the last year, McNaughton said now 
is more critical than ever before for people to 
exercise caution and follow Public Health’s 
guidelines.

“We just need everyone to step up. I under-
stand the fatigue has set in, but there’s light 
at the end of the tunnel,” he said. “We’re 
making progress to transition businesses to 
reopening in every community across the 
province, we just need everybody to do a lit-
tle bit more, continuing to follow the proto-
cols, and at some point in the not too distant 
future, we’re going to defeat COVID-19 once 
and for all.”

Written By SAM ODROWSKI

WDG Public Health opens vaccine pre-registrations to Phase 2 eligible groups
Eligible groups in Wellington-Duffer-

in-Guelph under Phase 2 of Ontario’s Vacci-
nation Plan can now pre-register online at 
wdgpublichealth.ca/register. In addition to 
ongoing pre-registration for Phase 1 Priority 
Groups, pre-registration is now available for 
these additional groups:

• Adults 60-79 years of age (80+ can still 
pre-register as well)

• Congregate settings staff

• Congregate settings residents and their 
primary caregivers

• Individuals with select health conditions
• Essential caregivers for individuals with 

highest-risk health conditions and essential 
workers who cannot work from home

“As the vaccine supply expands, we con-
tinue to focus on vaccinating Wellington-Duf-
ferin-Guelph against COVID-19 as quickly as 
possible,” said Dr. Nicola Mercer, Medical 

Officer of Health and CEO of WDG Public 
Health. “The Province’s rapid distribution 
of vaccines across Ontario has facilitated 
the progress we are seeing in protecting the 
most vulnerable residents of our region.” 

Public Health encourages everyone who 
can pre-register online to do so. There is a 
help line available (1-844-780-0202) for those 
having trouble pre-registering. Call volumes 
are high, so individuals using the help line 

should be aware that it could take several 
days to receive a response. 

“We are grateful for the leadership of many 
partners from across our region as we work 
to end this pandemic. The contributions 
from across the healthcare system (through 
our Ontario Health Teams), municipal gov-
ernments, the private sector and the public 
sector show a serious commitment to tack-
ling COVID-19 together,” said Dr. Mercer.
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Provincial female-owned business promotion showcases local company

In celebration of International Women’s 
Day, which took place on March 8, Sobeys 
Inc. and Nature Knows Inc. partnered up to 
create the Fab Female Local Box, showcas-
ing 12 female-owned businesses in Ontario, 
including Orangeville’s Giddy Yo. 

The box was created to generate aware-
ness of the valuable role local wom-
en-owned businesses play in the commu-
nity, our grocery stores, and our economies. 

“There are so many wonderful wom-
en-owned businesses in Ontario that are 
making some truly remarkable, best-in-
class products. We’re proud that we can 
create a platform where those products can 
get the exposure they deserve,” explains 
Sheri Evans, local development manager 
for Sobeys. 

True to Sobey’s sustainability mission, the 
box itself is locally sourced and made with 
biodegradable elements. The box show-
cases 17 natural products and contains an 
overview of each product so you have all 
the details you need when you’re ready 
to restock your favourite items. Giddy Yo 

included a 72 per cent Raspberry Dark 
chocolate bar hand-made and wrapped in 
Mono. 

President & Founder of Giddy Yo, 
Bridgitte Longshore, started her company 
in the summer of 2009 as an extension of 
her lifestyle because health and wellness is 
one of her passions.

She’s always been entrepreneurial spir-
ited, constantly getting ideas for new food 
and body care products. “Marry this with a 
whole lot of energy and drive, no surprise 
Giddy Yo was born,” Longshore explains. 

“When you’re passionate about some-
thing, nothing stops [you],” she says. “Help-
ing people is so fulfilling.”

Longshore started the business at the 
Barrie Farmer’s Market, selling home-
grown sprouts and superfoods like cacao 
powder and dried berries. She soon started 
offering her homemade raw dark chocolate 
and says, “people loved that there was a 
healthy alternative to chocolate that actu-
ally tasted good.” 

“Sheri Evans from Sobeys Head Office 
and the Orangeville Sobeys have been won-
derful supporters of local shops and we’re 

very thankful to have such a supportive 
community,” says Longshore. 

You can purchase Giddy Yo products from 
local health food stores and at the Oran-
geville Sobeys or you can order their prod-
ucts online at shop.giddyyoyo.com. Their 
storefront and head office is tucked away 
on Highway 9 and Second Line (behind the 
Highway 9 car dealerships). 

Longshore told the Citizen she encour-
ages people to shop local and support busi-
nesses “who are trying to make the world a 
better place.”

You can also visit www.canadianwom-
eninfood.ca to learn more about the Fab 
Female Box initiative and local female 
entrepreneurs. 

FAB FEMALE BOX: Giddy Yo, an Orangeville 
based business, has their products featured 
in Fab Female Boxes, which showcase 12 fe-
male-owned businesses in Ontario.

JESSICA LAURENZA PHOTO

Written By JESSICA LAURENZA There are so many 
wonderful women-owned 
businesses in Ontario that 
are making some truly 
remarkable, best-in-class 
products.

–Sheri Evans, Sobeys 

“



A8 ORANGEVILLE CITIZEN | MARCH 11, 2021  

Arts
Entertainment

&LOCAL

Artists at Alton Mill are glad to again reopen their doors
After more than three months of being 

locked down, the Alton Mills Arts Centre 
reopened its doors to the community yes-
terday (March 10).

The Mill is operating at 25 per cent 
capacity limits and has all of the necessary 
COVID-19 protocols in place to safely oper-
ate.

Artists and staff are excited to welcome 
the community back into the facility, says 
Anne-Marie Warburton, owner of Gallery 
Gemma Jewellery and one of the longest 
term tenants at the Alton Mill.

“We’re elated to be opening. It’s been very 
hard to be 10 minutes north you in Dufferin 
County and 10 minutes west you’re in Wel-
lington County, and everybody could be 
open ahead of us,” said Warburton. 

“So we’re just thrilled to be able to make 
people welcome here again. It’s a lovely, 
lovely place.” 

It can be said that the artists at the Alton 
Mill Arts Centre are feeling buoyed up by 
the first actual opening of the year.

“We even have what we call the COVID 
Committee,” said Jeremy Grant, co-owner 
with his brother Jordan, of the Mill, “We’ve 
been meeting on and off since last March. 
The work we’ve done, trying to maintain 
some awareness of the Mill and the momen-
tum we’ve picked up over the years... we 
were so frustrated to see that drop off in 
the last year or so. Now, with the re-open-
ing generally, we are opening because we 
want to and we want to invite people back.

“It should be a smooth process,” he com-
mented. “We hope people will come back 
and that people will [shop] so artists will 
make money again.

“On behalf of my brother and me, this has 

been a massive struggle, with massive fear 
and worry. Yet, there seems to be a light 
in the distance, getting bigger all the time. 
We hope people will get out and visit their 
community. That’ll help them recognize the 
beautiful place we live in and that we can’t 
rely on online shopping and big box stores 
for that special feeling.”

From Warburton, “We’re still standing,” 

was the reassurance. “I’ve been watching 
the local Canadian fashion designers bring-
ing their clothing in and setting up fresh 
displays [in the Rare Threads gallery]. The 
artists have been coming into their studios 
and painting; what else can you do during 
all this lock down time? So, they’ll have 
new work. Kim Kool with her encaustic stu-
dio. She’s got all new supplies, ready for the 

time when she can run workshops again. 
But the café won’t be open while we’re in 
the grey zone.”

Warburton has similarly been to her shop 
and workshop on a regular basis, where 
she told us, “I’ve been making jewellery all 
through the lock down.”

Headwaters Arts will have new works to 
show and Noodle Gallery has had a total 
re-fresh. Mark Grice has fabulous new 
horse paintings.

Everybody’s so excited to be able to allow 
visitors entrance into the Mill. Now, 63 vis-
itors at a time can be in the Mill. All the 
cleaning rituals are well in place and being 
observed. Every measure is being taken to 
welcome visitors and keep them safe.

In talking about the outside area at 
the Alton Mill having been kept open all 
through the winter and the lockdown, War-
burton said, “It was the neighbourly thing 
to welcome people. As long as they didn’t 
leave things behind, be respectful, which 
they were – totally fantastic.”

Up until recently, the pond has been kept 
clear for skating, although it is no longer 
safe to do so. It is the whole idea of a place 
close to home you can go to, as something 
good for the soul, good for the community.

Alex Leikermoser has created a scaven-
ger hunt outside, a happy outdoor inter-
active event. She is the “Yogagurl” with a 
studio of art and wellness at the Mill and an 
exhibit in the Pond Gallery for the opening.

“What I’m doing here is a very organic 
practice,” she told the Citizen. “I started 
offering my yoga classes here and a space 
came available. With things changed with 
closures, I started to go back to my inner 
artist, to focus on creativity, combining 
with art and music; sharing a bit of my 
inner thoughts and journey that it might 
spark creativity in other women.”

She explained, “Sharing my own experi-
ence with them that making art with your 
hands really brings you into the moment. I 
obviously am very grateful that I went on 
my own creative journey. My intention is to 
give back to the community.”

With that in mind, Ms. Leikermoser 
invited an 11-year-old artist from Erin, 
Sarah Casey, to work with her on the out-
door portion. Ms. Leikermoser wanted it to 
be acceptable to youth and the kids. Her art 
collection in the Pond Gallery will speak to 
adults and kids, she is sure, but an art and 
word hunt is aimed at the younger audi-
ence.

There are six small pieces of work and 
and Sarah painted those, under Ms. Leiker-
moser’s guidance.

“There’s a map,” she said. “Pick up a 
sheet at the gallery and take those [uplift-
ing] words that are the hunt, Then, make a 
sentence and pass those on to others.”

For those still reluctant to go into the 
Mill, Alex Leikermoser’s exhibit can be 
seen from outside. Although the Pond Gal-
lery is upstairs in the Mill, it has a full glass 
wall which is easily accessible outside and 
where her work can be seen.

In the course of her early career as an 
eco-interior designer, she suffered a break 
down that changed her life style early 
on. She discovered meditation and yoga, 
changed to weaving in the health and well-
ness base with them. She hosts online 
mentorship for women to find their ulti-
mate health, through yoga and art, “giving 
women the tools to prevent burn out.”

She offered, “Finding your magical morn-
ing sets you up for your whole day. This is 
about inspiring people to find that playful-
ness and those rituals that bring them back 
to their centre. I offer a whole range of 
tools – music, journaling, art, yoga.”

Ms. Leikermoser is certified as a yoga 
instructor and has a certificate in Wellness.

She said, “I believe everyone can be cre-
ative. What’s your version of your health? 
More than ever [through Covid], it became 
clear to me that I need to share; it’s time 
to have the conversation: what do people 
feel? How can I spark that creativity?” 

The Alton Mill Arts Centre opened yester-
day (March 10) and operates from 10:00 am 
to 5:00 pm Wednesday to Sunday. 

Warburton says the site is a relaxing, 
uplifting, and beautiful place to visit, espe-
cially for residents who have never visited 
it before. 

“If you feel like an outing in the country, 
where you can view original Canadian art, 
this is a great place. We really consider it 
a national treasure,” Warburton enthused. 

For more details, go to www.altonmill.ca

SCAVENGER HUNT: Sarah Casey (left) and Alex Leikermoser (right) have created a scav-
enger hunt at the Alton Mill Arts Centre for the re-opening of the Centre, which took place 
on March 10. 
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Written By CONSTANCE SCRAFIELD

No one has more self-confidence than the person who does a crossword puzzle with a pen.

Puzzle No. 213210 • Solution on page: A15The Citizen CROSSWORD
CLUES ACROSS
1. Large dung beetle
 7. Representation of a plan
13. In a fervid way
14. The Book of Psalms
16. Morning
17. Exactly the same
19. About
20. Brown and basmati 
are two
22. Swiss river
23. Philippine island
25. Expressions of surprise
26. An ant
28. Common Japanese 
surname
29. Deoxyribonucleic acid
30. Car mechanics group
31. A person’s brother or 
sister
33. Ancient pharaoh
34. Quantitative fact
36. Vividly colored bird
38. Your home has one

40. Organic compound
41. Section at the end of 
a book
43. Flat tableland with 
steep edges
44. Criticize
45. Split pulses
47. Brief trend
48. Cool!
51. Purposes
53. Brews
55. Skin condition
56. Pops
58. American air travel 
company
59. Minute bug
60. Anno Domini (in the 
year of Our Lord)
61. One who rides in 
your car
64. One of the Gospels
65. City in southern Spain
67. Inquisitive
69. Jean Paul __, author

70. Pop singer Harry
CLUES DOWN
 1.  An ape or monkey
 2. Chemical element
 3. Zodiac sign
 4. Removes
 5. Brew
 6. Nickname
 7. Architectural structures
 8. Trigonometric function
 9. Postmodern 
architectural building in 
Vienna
10. Henderson and 
Fitzgerald are two
11. Mountain (abbr.)
12. Landscaping practice
13. Capacitance unit
15. Redirect
18. Hat for women
21. In a way, dressed down
24. Granny
26. Feed
27. Endpoint

30. Indian instrument
32. Bleated
35. Cablegram (abbr.)
37. Root mean square 
(abbr.)
38. Jellyfishes
39. Individual TV 
installments
42. Talk
43. More (Spanish)
46. Leaseholder
47. Monetary units
49. Hostility
50. Work stations
52. Linguistics giant
54. Female sheep
55. Calendar month
57. Seasoning
59. Lofty nest of a bird 
of prey
62. Single Lens Reflex
63. A way to remove
66. Virginia
68. Old English

With files from Sam Odrowski
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Healthcare workers march to Town Hall in call to action campaign

“Respect Us. Protect Us. Pay Us.”
Dufferin Oaks healthcare staff marched 

to Shelburne Town Hall on Monday (March 
8), International Women’s Day, as part of a 
call to action campaign organized by three 
major unions.

Unifor, Service Employees International 
Union (SEIU), and the Canadian Union of 
Public Employees (CUPE), who represent 
175,000 healthcare workers across the 
province announced the launch of the cam-
paign on March 7. The campaign demands 
immediate actions from the Ontario gov-
ernment and Premier Doug Ford to fix what 
the unions and healthcare workers say is a 
broken system. 

“The lack of respect for care work has 
become painfully evident during COVID-
19, but it stems from a longstanding failure 
to recognize the value of this work simply 
because women are performing it,” said 
Katha Fortier, Assistant to the National 
President, Unifor. “This is evidenced by 
workers in health and long-term care who 
are often precariously employed and not 
paid a living wage. Full-time work with ben-
efits is rarely available and they are forced 
to work at multiple jobs to simply survive.” 

As part of the call to action the unions 
are asking the government to turn part-time 
work into full-time, providing paid-sick 
leave for COVID-19 related illnesses, pro-
vide needed PPE, and making the $4 hour 
“pandemic pay” available to all healthcare 
workers and permanent. 

The unions are also asking for a raise in 
the base pay for personal support workers 
(PSWs) to $25/hr. 

Around a dozen healthcare workers from 

Dufferin Oaks, including personal support 
workers (PSWs), register practical nurses 
(RPNs), dietary, administration, and house-
keeping staff took part in the rally. 

Kara Purdy, a staff member at Dufferin 
Oaks and a CUPE union member spoke 
with the Free Press about the march for 
change. 

“It’s a mobilized event to send a message 
to the provincial government that we need 
more help and assistance,” said Purdy. 
“Health care workers across the province 
have made huge sacrifices personally so 
they can continue to do the work neces-
sary to care for our residents, clients, and 
patients of our community.” 

“People working in healthcare need more 
support, they need to protect us, respect 
us, and pay us. The three statements, pro-
tect us by providing us with PPE and if you 
don’t have PPE available tell us, don’t keep 
those numbers hidden. Respect us, we’ve 
been working around the clock enormous 
extended hours of overtime, denied vaca-
tion time. Pay us, don’t just pay the PSW 
classification because we recognize that 
there’s a staff shortage in the classification, 
and give everybody the pandemic pay that’s 
working in healthcare.”

Sherry Cornelius, is the head cook at Duf-
ferin Oaks, and spoke about the staff short-
ages that have been seen in the healthcare 

field, and the struggle for equal pay among 
workers. 

“A lot of people don’t want to work in 
LTC (long-term care) right now because 
they’re afraid and unfortunately a lot of LTC 
has made it so many positions are casual 
in part-time, that doesn’t make it any eas-
ier for people to work in the field because 
you’re not guaranteed full-time wage,” she 
noted. 

Speaking to the pandemic pay offered 
to some healthcare workers, Purdy said it 
shows how valuable, heroic, and dedicated 
this gender specific workforce is.  

“Pandemic pay, the initial $4.00, needs to 
be paid to all health care workers working 
in the field, not just a classification that 
is showing a provincial wide shortage of 
PSWs,” she remarked. 

A staff study released by the province 
in 2020 showed that long-term care home 
staff in Ontario made an average of $22.69/
hr compared to PSWs who made $17.30 for 
at home or community care.  

“We’re lucky here at Dufferin Oaks, we’re 
proud county workers and the staff are 
paid well, but throughout Ontario frontline 
workers are doing back breaking work, 
then not being recognized, they’re not get-
ting support and they’re not getting the pay 
that they deserve,” said Purdy. 

In October of 2020 the Ontario govern-
ment said it would be supporting personal 
support workers and direct support work-
ers in home and community care, long-term 
care, public hospitals and social service 
sectors by investing $461 million in tem-
porary enhanced wages. Temporary pay 
increases were between $2 and $3. 

The temporary enhanced wages expires 
on March 31. 

MARCHING ON TOWN HALL: Dufferin Oaks frontline workers marched to town hall on 
Monday (March 8) as part of a call to action to the Ontario government, organized by three 
major unions.

SUBMITTED PHOTO

International Women’s Day recognized during Orangeville council meeting

International Women’s Day was celebrated 
by women around the world on March 8 and 
Orangeville Coun. Lisa Post spoke to the 
day’s significance during Council’s regular 
meeting on Monday. 

Coun. Post noted that the International 
Women’s Day luncheon at Family Transition 
Place in 2020 was the last in-person event 
most of Council attended before the pan-
demic took off and it’s been an incredible 
year since then. 

“Today as we celebrate women around 
the world, I just wanted to take a moment 
tonight to celebrate the phenomenal women 

in our community on International Women’s 
Day 2021,” she said. 

“We’ve really seen women across our 
nation gaining trust as leaders in the public 
health, federally provincially and especially 
for us locally, Dr. [Nicola] Mercer has been 
an absolute champion for the health and 
safety of our community and today I wanted 
to take a moment to celebrate her.” 

“Our community is also filled with phe-
nomenal women who are shattering glass 
ceilings and making it easier for our next 
generation of women to move forward in 
the world without gender bias. Please keep 
being those powerful, strong community 
voices. Our future absolutely depends on it,” 

she added.
Coun. Post said she commends all the 

women who have taken on tremendous addi-
tional challenges this year, such as working 
from home while helping children to nav-
igate virtual learning – all during a global 
pandemic.  She also is grateful to all the 
women who are employed by the Town of 
Orangeville for adapting through the COVID-
19 pandemic., 

“We’re absolutely lucky to have each of 
you and we’re grateful that you can continue 
to pivot and respond to the crazy world we’re 
living in,” she said.  

The theme for this year’s International 
Women’s Day is “Choose to Challenge”, 

because throughout history challenging soci-
etal norms is what’s created change. 

In addition to recognizing all of the special 
women on International Women’s Day, Coun. 
Post also gave a shout out to men who are 
pushing for equality. 

“I want to take a moment to recognize all 
of the men who are allies for change and 
who put gender equity at the forefront. I’m 
grateful for all of my fellow council mem-
bers, who are all choosing to challenge and 
have unanimously supported every single 
initiative that has been aimed at making our 
community more inclusive for everybody,” 
said Coun. Post.

Written By SAM ODROWSKI

Written By PAULA BROWN
LOCAL JOURNALISM INITIATIVE REPORTER
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Orangeville Council approved a motion 
on Monday (March 8) that supports Branch-
ing Out Support Services plans to operate a 
chicken coup at Family Transition Place.

The motion permits the use of a chick-
en coop for the summer of 2021, so long as 
Family Transition Place (FTP) provides an 
agreement for the project in writing, which 
will come forward at Council’s next meet-
ing, later this month.

The Town’s chicken bylaw allows residen-
tial property owners to apply for permits 
however, FTP is zoned institutional, which 
led to Kimberly Van Ryn of Branching Out 
Support Services requesting Council to pro-
vide an exemption this summer during their 
March 8 meeting.

Branching Out Support Services is an 
organization dedicated to supporting indi-
viduals and families in the community with 
disabilities. 

“As a part of our summer programming, 
we are looking for highly unique opportu-
nities that will allow our participants to be 
outside learn skills and build community,” 
said Van Ryn during her deputation to Coun-
cil. 

“We are going to be utilizing a rent-a-
chicken program in cooperation with Tim-
ber Wind Farms in Clarksburg, Ontario. This 
program allows us to care for three laying 
hens from May 2021 until October 2021 with-
out having to winter the hens so they come 
and bring them,” she explained.

Branching Out Support Services pro-
vides programming to individuals in the  

community who have disabilities and peo-
ple with special needs will be operating 
the chicken coop. This is expected to build 
many functional skills according to Van Ryn, 
such as animal care, hygiene, space main-
tenance, and the responsibility of caring 
for living creatures. She added that there’s 
many therapeutic opportunities associated 
with animal care that’s beneficial as well.

The only issue is that Branching Out Sup-
port Services site is located downtown at 5 
First Street, offering no appropriate green 
space to keep the hens. 

To rectify this problem, FTP partnered 
up for the program since they have a fully 
fenced backyard for a small chicken coop 
and could also give the chickens free range 
abilities. 

“FTP is completely on board and excited 
about this project. The women and children 
at FTP will also be able to benefit from the 
animals,” noted Van Ryn. 

“We have a dedicated group of support 
professional staff and participants that will 
care fully for the birds and we collectively 
feel that so many in our community will ben-
efit from this project.”

Timber Wind Farms is delivering the 
chickens for the program in late May, follow-
ing the long weekend before picking them 
up for Thanksgiving. 

At Orangeville Council’s next meeting, 
which is slated for March 22, they’ll approve 
a bylaw exemption for FTP after receiving 
a health and safety plan as well as written 
consent from FTP for the project to go for-
ward. 

Family Transition Place to host chicken
coop for Branching Out Support Services

Written By SAM ODROWSKI

The Town of Orangeville is receiving a 
little over $430,000 in funding from the On-
tario government to address operating costs 
related to the ongoing COVID-19 pandemic. 

Dufferin-Caledon MPP Sylvia Jones, an-
nounced the funding in a press release last 
Thursday (March 4) that stated the funding 
will “help ensure the delivery of critical ser-
vices during the pandemic and keep capital 
projects on track.” 

Orangeville is one of ten municipalities 
in Dufferin-Caledon allocated to receive the 
more than $3.5 million funding from the pro-
vincial government. 

Other municipalities that have received 
funding include the Town of Shelburne 
($112,225), Caledon ($1,969,743), County of 

Dufferin ($632,449), Town of Grand Valley 
($67,994), Town of Mono ($130,690), Town-
ship of East Garafraxa ($41,599), Township 
of Amaranth ($58,033), Township of Mulmur 
($67,692), and Township of Melanchthon 
($48,341). 

“This additional support for Duffer-
in-Caledon is helping our municipalities re-
spond to the needs of our residents during 
COVID-19,” said Jones. “We rely on munic-
ipal services and this provincial investment 
is ensuring our municipal partners have the 
ability to continue providing that service 
throughout the pandemic.” 

The announcement is part of the prov-
ince’s $500 million investment to help en-
sure stability for 444 municipalities in On-
tario over the next year. Funding, the press 
release said, is being prioritized to help mu-
nicipalities hardest hit by the pandemic. 

Orangeville receives $430,000 from 
provincial government for COVID-19

Written By PAULA BROWN
LOCAL JOURNALISM INITIATIVE REPORTER

PROBUS MONTH: March is PROBUS Recognition Month in the Town of Orangeville, 
as proclaimed by Mayor Sandy Brown. PROBUS Club is a non-profit, volunteer-driven 
organization, that is a worldwide movement in 23 countries. PROBUS originated in 
England in the 1960s to meet the social and intellectual needs of retired profession-
als and people in business. The PROBUS Club of Orangeville is an inclusive, apoliti-
cal, nonsectarian club for socially engaged men and women in their retirement and 
semi-retirement years to foster fitness and friendship through monthly meetings and 
activities. For info, visit https://www.probusorangeville.club/

SUBMITTED PHOTO

The Town of Shelburne welcomed back 
familiar faces, as newly trained OPP officers 
return to the community. 

The twelve former Shelburne Police Ser-
vice (SPS) officers officially graduated from 
the Experience Officer Training Program, at 
the Ontario Provincial Police (OPP) Acade-
my in Orillia on March 5. 

A small and simple ceremony, limited to a 
maximum of 20 people due to the COVID-19 
pandemic, was held outside of Town Hall to 
welcome the officers back and acknowledge 
their achievement. 

Mayor Wade Mills, members of council, 
representatives from the Shelburne Police 
Board and representatives of the OPP com-
mand staff were in attendance for the cere-
mony. 

“For the twelve of you who are proud-
ly returning today in your new uniforms, I 
sincerely hope that you will find long, happy 
and fulfilling careers with the OPP. You are 
now supported by one of North America’s 
largest deployed and most respected police 
services and you will undoubtedly benefit 
from the opportunities, the resources, and 
the quality of leadership that come with 
that,” said Mayor Wade Mills. 

“Today is a day of celebration and each of 
you should be filled with pride given the ac-
complishments that you have achieved. Your 
families, your friends, and your community 
share in that pride and we are overjoyed to 
have you back in Shelburne.” 

The Shelburne Police Services officially 
disbanded on Feb. 18, since then the OPP 
Dufferin Detachment has patrolled the com-
munity. 

Shelburne welcomes back former SPS officers
Written By PAULA BROWN

LOCAL JOURNALISM INITIATIVE REPORTER
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COVID-19 VACCINATION 
PRE-REGISTRATION
IS NOW OPEN
For eligible priority groups including adults 70+
(born in 1951 and earlier)

There are two ways
to pre-register:
Online
wdgpublichealth.ca/register

Registration and Booking Help Line
1-844-780-0202

For the list of eligible priority groups
please visit wdgpublichealth.ca/register

Calling small 
business owners

We’re working to ensure small 
businesses can keep employing 
people and serving their communities 
now and when COVID-19 is behind us.

Visit ontario.ca/COVIDsupport 
to apply

COVID-19 support could be 
available to you.

•  Grants of up to $20,000
through the Ontario Small Business
Support Grant

•  Up to $1,000 in support for
purchasing PPE through Ontario's
Main Street Relief Grant

•  Rebates for property tax and
energy costs

Paid for by the 
Government of Ontario 

Local teacher authors children’s book representing black men
Adesewa Ona Laoye, a middle school 

teacher who lives in Orangeville, recently 
authored a children’s book called “Men 
Like My Father,” representing Black men in 
the community.

Laoye likes to refer to her book as affir-
mations for sons and validations for fathers. 

The picture book, “Men like My Father” 
highlights the role Black men have in soci-
ety. 

“In the media, we often [see a] misrep-
resentation of Black people in general and 
specifically Black men in our society, so 
my book highlights the impact of good men 
and the various roles they place within our 
society,” said Laoye.

She told the Citizen she wants to change 
the narrative surrounding Black individuals 
as well as inspire and educate people about 
stereotypes. Laoye also wants the book to 
serve as a reminder of how valuable Black 
men and Black people are.

Laoye was inspired and motivated to 
write the book because of the world’s cur-

rent situation with racial injustice and the 
Black Lives Matter movement. 

“I was inspired or motivated to write this 
book because of the event that happened in 
the world, especially with the whole Black 
Lives Matter movement and just due to rac-
ism as a whole,” she said.

Laoye, who is Black, says she was also 
motivated to write the book because of her 

son and desire for him to be able to see 
more people who look like him. 

“I do have a son, and he’s young now, and 
I want him to grow up seeing people who 
look like him every day whether it’s on T.V., 
at school, in the community or in children’s 
literature. I want my son to know he can 
see himself in somebody else. I want him 
to know that there are people of color out 
there doing amazing things,” said Laoye.

She wants Black children to be able to 
dream big, no matter their race and know 
they can accomplish their drams.

Laoye, in her five in half years of teaching 
and as a student, hasn’t seen Black litera-
ture and believes it’s essential to have rep-
resentation. 

“Representation is important for Black 
people of color. They need to know that 
despite what the media says about us, 
Black people contribute to society and do 
amazing things,” said Laoye.

According to an article in the Toronto 
Star, publishers reported, in 2019, 419 books 
with a Canadian author or illustrator were 
published in Canada, featuring 525 main 

characters. Of those books, 37.5% feature 
main characters who are white, a decrease 
of 8.2% over 2018, while 29.3% have main 
characters who are Black, Indigenous, East 
Asian or South Asian, an increase of 4.9% 
over the previous year.

Laoye told the Citizen she believes the 
risk of lack of representation in literature 
impacts social and emotional learning 
and that people of color are being told to 
change themselves. 

“The risk is that they never see them-
selves are worthy or good enough to be 
in the same spaces as their peers who are 
Caucasian or from other races. The risk is 
that they will never really truly believe that 
they can achieve anything despite the fact 
that they are Black,” said Laoye.

She believes the book allows parents to 
raise Black allies and educate themselves 
about what Black people go through. She 
wants the book to enable parents to teach 
their children that what matters is individu-
als characteristics, not their race.

The book, “Men Like My Father” is avail-
able on www.menlikemyfather.com.

SUBMITTED PHOTO

Written By FATIMA BAIG

Orangeville Senior Centre receives new funding
Orangeville & District Senior Citizen Cen-

tre has received a federal grant to help con-
nect local seniors facing isolation with new 
technology. 

Pat Elmore, administrator at the local 
senior centre, said they received a $25,000 
grant, through the New Horizons for Seniors 
Program (NHSP), last week and added that 
the funding will go towards a cyber seniors 
program called Get Connected. 

With the new grant, Orangeville and Dis-
trict Senior Citizen Centre will be able to 
purchase a number of tablets and laptops 
for members to use and connect online. The 

plan is to create a computer lab or spaced 
out “pod” style area said Elmore for the 
members to go in and utilize online services 
as well as take the tablets out on loan.

“We’ll have volunteers that work one-on-
one, to show them how to use it, how to 
access Skype or FaceTime family, how to 
send an email, or access online senior pro-
gramming, those sorts of things,” explained 
Elmore. 

“The idea is to get more seniors connected 
to the internet and more seniors able to 
access technology, and the services that are 
out there online, so they’re not isolated and 
to stop isolation for older adults.” 

Last March, when the COVID-19 pandemic 
hit Canada, the local senior centre was 

forced to close for several months. 
“They had nowhere to go, they had no 

interaction, no socialization. A lot of peo-
ple would come in here three or four times 
a week for programming and they just had 
nothing, it just dropped dead,” said Elmore. 
“It was pretty difficult for a lot of them, it 
still is very difficult because they’re still not 
coming up or they can’t because we’re still 
restricted.” 

During the forced closed, the senior cen-
tre found that a large percentage of their 
members didn’t have access to internet or 
technology to access services and programs 
while isolated.

“We did a survey in the summer and found 
that 52% of our 520 members did not have 

any online technology at home, they had 
the telephone and TV and that was it,” said 
Elmore. “That’s why we felt this is a dire 
need, as soon as we shut down, we had no 
programming and they were just stuck.” 

Elmore noted that the pandemic has 
revealed a number of gaps in services for 
seniors 

“If we can at least teach some of them and 
go from there, if this continues, we can offer 
more programs to seniors that are online if 
they are able to get online.” 

Orangeville & District Senior Citizen Cen-
tre has also received additional funding of 
$54,014.41 from the provincial government 
for 2020-21 that will go towards maintenance 
and operating costs as well as other projects.  

Written By PAULA BROWN
LOCAL JOURNALISM INITIATIVE REPORTER

Impaired driving is definitely not just a 
weekend issue in Dufferin County. Mem-
bers of the Dufferin Ontario Provincial 
Police (OPP) were busy Tuesday evening, 
removing two impaired drivers off the 
roads, 12 minutes apart.

The first incident officers stopped a vehi-
cle on First Street in Shelburne just after 
9:30pm. A 22-year-old from Shelburne was 
arrested and charged with:

• Impaired driving
12 minutes later OPP officers in Oran-

geville stopped a vehicle and observed that 
the driver had been consuming alcohol. 
36-year-old from Fergus was charged with: 

• Impaired driving
• Impaired driving over 80
Both drivers received 90-day roadside 

licence suspensions and 7-day vehicle 
impoundments. They were released with 

a future court date at the Ontario court of 
Justice in Orangeville. 

Meanwhile,a Dundalk driver was 
stopped in Orangeville twice within a two-
hour span on Sunday (March 7,. The first 
stop was during a RIDE program and the 
G2 driver was charged for having alcohol 
in their body, driving under suspension and 
having no insurance card. Two hours later 
the driver was stopped again, charged with 

same things, and no seatbelt.
If you suspect someone is driving 

while impaired or is going to drive while 
impaired, contact 911 or *OPP from your 
cell phone.

The OPP says in a split second you could 
ruin your future, injure or kill others and 
tear a hole in the heart of everyone who 
loves you. Is it worth the risk? 

Dufferin OPP respond to handful of impaired drivers during the week
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BECOME A CRISIS RESPONDER-VOLUNTEER

Caledon\Dufferin Victim Services is 
a registered charity providing crisis  
response in your community 24 
hours a day, 365 days a year for 
more than 25 years.  

As a Crisis Responder-Volunteer, you will be trained to: 
• Help victims cope with the impact of crime, tragedy and adverse situations
• Provide short term emotional support, community information and referrals

Your work will empower those affected by crime and tragedy to participate in the healing process of their 
choice.

You will receive specialized training in such areas as:  crisis intervention, domestic violence, sexual assault,  
elder abuse, grief, bereavement and effective communication skills.

You will be offered opportunities for free ongoing training and support.

Upon successful completion of our training, you will join a team of Trained Crisis Responders and choose your availability from a 
flexible schedule. 

	

	

	

Contact us at 905.951.3838; visit our website at www.cdvs.ca or email info@cdvs.ca 
for more information.  Application Deadline: April 30, 2021

Please help us to support victims in our community by becoming a volunteer.

Become involved in experiences that will change your life, 
while you make a difference in someone else’s.

To the world, you may be one person…
but to one person, you may be the world!

The Draft No Parking By-law regarding 
Mono Cliffs Provincial Park and its entranc-
es from 3rd and 2nd Lines, was brought be-
fore Mono Council on Tuesday morning. 

At an earlier meeting, Council had decid-
ed to allow parking on the west side of 3rd 
Line opposite the parking lot, on a seasonal 
use only basis. This would mean that when 
the snow drift window is not present, cars 
could park on, the mowed area. 

Mike Dunmore, a Town staff member 
who authored the report, indicated that 
there would also be “no parking” along the 
2nd Line EHS north of Mono Centre Road 
(County Road 8).

Upon further study, it was determined 
that parking was also becoming an issue at 
the intersection of 2nd Line EHS/25th Sid-
eroad and should be addressed as a part of 
the parking policy for Mono Cliffs Provincial 
Park. 

At this point, it was decided that further 
adjustments should be made on 25th Sid-
eroad so as to accommodate the concerns 
of a resident regarding parking in front of 
his residence. 

Coun. Fred Nix brought up a potential is-
sue regarding access to the Bruce Trail, on 
25th Sideroad, but was relieved to find that 
there would in fact be parking allowed there.

As it stands now, there would be no park-
ing on the West side of 3rd Line from County 
Road 8, for 900 metres north of County Road 
8 and for 1100 metres north of County Road 
8 to 2540 metres north of County Road 8. On 
the east side of 3rd Line, there would be no 
parking from County Road 8 to 2540 metres 
north of County Road 8. 

This would effectively control the parking 
around the Provincial Park Entrance on 3rd 
Line EHS. The signage is currently in house 
at Public Works and with installation will 
cost approximately $10,500. 

Mr. Dunmore expects the installation to 
be able to commence this Spring, as soon as 

the frost is out of the ground.
Further to the Parking By-law amend-

ments, the matter of how the new by-law 
will be enforced, as it pertains to parking, 
was addressed by the Clerk, in a report to 
Council. 

Currently, the Municipal Law Enforce-
ment Officer (MLEO) and the OPP are au-
thorized to enforce the Parking By-law. The 
MLEO is defined as “a person duly appointed 
by the Corporation of the Town of Mono for 
the purpose of enforcing the parking provi-
sions of this by-law.” However, Park Super-
intendent Jillian Van Niekerk, has stated that 
she is willing to have her staff be appointed 
as MLEOs. This will require Council to pass 
a by-law appointing MECP Park Wardens 
as MLEOs for the purpose of enforcing the 
parking by-law and make a formal request to 
the Ministry for the service. The roads over 
which they would have authority must be in 
the by-law.

The Town currently employs one part-
time MLEO, who bills by the hour plus mile-

age. Having him address parking as well as 
his other duties will result in more billable 
hours. 

Thus, it would seem prudent that the Town 
hire another part time MLEO, to handle sole-
ly parking issues.  Deputy Mayor Creelman 
spoke to the need to have everything up and 
running as soon as possible, ideally before 
Easter, so as to present a united front once 
the warm weather crowds begin to form. As 
a leading force behind this issue the Depu-
ty Mayor has done a great deal of work on 
the problems. He said that Council needs 
to give staff clear direction as to what is to 
be expected. This would include getting the 
Park staff and the OPP organized to do it. He 
mentioned the hiring of a part time MLEO, 
primarily someone who can work weekends 
and statutory holidays. Mr. Creelman reiter-
ated that this would be a seasonal position 
and his feeling was that there are people out 
there who could fill the position.

Retired police officers were one group 
that he mentioned.

Parking restrictions are coming to Mono Cliffs Provincial Park
Written By PETER RICHARDSON

LOCAL JOURNALISM INITIATIVE REPORTER

Local mental health campaign launches on social media
Two women are helping to spread uplifting 

messages online as people continue to strug-
gle with the negative impacts of the COVID-
19 pandemic, roughly one year after it began. 

Claire Knight of Mulmur and Jenn Price of 
Central Wellington launched the “Share Your 
Silver Lining” campaign in Dufferin County 
on March 6, where residents are encour-
aged to share something positive and unex-
pected that’s happened during the pandemic 
on social media, using the hashtag #Shar-
eYourSilverLining.

The initiative runs until May 10 and is 
meant to encourage and inspire people who 
are struggling with mental health. 

“A lot of people are really down about 
isolation and COVID in general,” said Price. 
“What we realized was there are a lot of 
silver linings that have happened, positive 
things, both big and small. So, we thought 
why don’t we encourage people to share sto-

ries of positivity.”
“Sometimes that little glimmer can really 

help somebody out of a dark place,” she 
added.

In addition to promoting positivity, the 
Share Your Silver Lining initiative is fund-
raising for the Canadian Mental Health Asso-
ciation (CMHA) and raised over $2,000 from 
when the same campaign was run in Welling-
ton County over the last two months. 

Several businesses in Shelburne and Oran-
geville are sponsoring the initiative with 
weekly prize draws.  

To be entered into the draws for a chance 
to win, post something positive that’s hap-
pened in the last year to the Facebook Page 
“Share Your Silver Lining – Save a Life” at 
https://www.facebook.com/shareyoursilver-
lining or leave a comment. Those looking to 
participate can also do so by making a public 
post on their own profile using the hashtag 
#ShareYourSilverLining. 

Every week a Dufferin County based busi-

ness sponsors a different prize and this week 
the sponsor is Shelburne Family Chiroprac-
tic and Wellness Centre, who donated a $300 
Stress Focused Wellness Package, which 
includes acupuncture and massage sessions, 
along with bath bombs. 

The businesses who sponsor the prizes are 
also sharing their silver linings through vid-
eos on Facebook. 

Next week Sadie’s Sweet Botique in Shel-
burne is giving away a voucher for her home-
made and creative baked treats. Other busi-
nesses participating include Flaunt Salon 
and Spa in Orangeville, Limitless by My 
Crafty Neighbour, Shelburne Kinettes and 
Littles Automotive. 

Hockley Valley Resort generously donated 
the grand prize of a one-night stay, breakfast 
and $200 spa credit.

The response was overwhelmingly posi-
tive when the campaign was run in Central 
Wellington from the start of January until 
early March, with lots of positive messages 

and posts of appreciation.
“It’s really making a difference in a lot of 

different areas,” said Price. 
“Everybody has really just embraced it, 

they’re sharing their stories, people are com-
menting that don’t even know each other just 
out of amazement and positivity.”

Knight and Price say they encourage the 
community to participate and reflect on 
some of the positive things that have hap-
pened during the pandemic. 

“We really encourage people to get a little 
bit out of their comfort zone and share some 
special stories that have happened just to 
inspire others, and really make this a success 
for the community,” Knight enthused. 

“People really love hearing stories that are 
positive and unexpected things.”

The campaign wraps up on May 10 at 
which time the grand prize winner will be 
drawn.

Written By SAM ODROWSKI

The Town of Orangeville has issued its 
annual Call for Artists to offer local artists an 
opportunity to help beautify the community 
through the installation of public art. This 
year, up to five utility boxes will be trans-
formed into colourful works of art. Up to six 
new mural installations will also be added to 
Alder Recreation Centre’s walking track. 

The objective of the Call for Artists is 
to promote the talent of local artists and 
enhance their connection with the com-
munity. Initially launched in 2016 to source 
artwork for the Utility Box Art Display Pro-
gram, the annual appeal has helped the Town 
to steadily grow its public art collection 
over the years. Today, 20 utility boxes and 

four mural installations featuring artwork 
by local artists are displayed at locations 
throughout the community. Alongside the 
Town’s tree sculptures, these pieces create 
an impressive exhibit to discover and enjoy.  

Local artists are invited to respond to the 
Call for Artists by Friday, May 28 at 12 p.m. 
Winning submissions will be selected by jury 

and those artists will receive $500 for their 
work. All applicants must reside in Dufferin 
County and be at least 18 years old. Artists 
are encouraged to carefully review the spe-
cific themes and requirements outlined in 
the Call for Artists. Complete details can be 
found at https://www.orangeville.ca/call-for-
artists/. 

Call for Artists announced for 2021 public art installations throughout Orangeville



The Ontario Provincial Football League 
is gearing up for the summer football sea-
son, however it may be a repeat of last year. 
In a statement issued by the League, they 
are still cautious about what might happen 
this summer.

“Over the course of the next few months, 
we will be closely monitoring new devel-
opments with a return to tackle football in 
mind and our planning teams will be plan-
ning for a fall season at all age divisions,” 
the league said.

Summer football traditionally gets un-
derway on the May long weekend, however 
don’t expect to see the usual full-day of ac-
tivities to kick off the season.

The League has expanded its program-
ming this year to include Tyke, Atom, and 
Peewee divisions to the existing line-up of 
Bantam, Junior and Varsity.

However, the League also said it will be 
offering program options that ‘follow pro-
vincial and municipal health guidelines and 

restrictions as the province continues to 
respond to COVID.”

Depending on what alert zone centres 
are in, teams in the league will be expected 
to play accordingly. That means teams in a 
Grey Zone, will have virtual on-line training 
only.

In a Red Zone, there will be virtual train-
ing as well as skill developments.

Orange, Yellow, and Green zones will 
have virtual training, skill development, 
group training and non-contact football – 
meaning flag football.

The Orangeville Outlaws hosted a flag 
program last year later in the summer after 
the regular football season was cancelled. 
The program proved to be very popular and 
the Club will be doing again this year with 
a start scheduled for late April.  Teams will 
be playing at Alliston Christian School.

Even if some football centres get the 
green light to go ahead with full contact 
this summer, they may not have anyone to 
play. 

If Health Districts are under a current 
alert that is different from another Health 
District, teams won’t be able to travel to 
meet up.

If you’re into spring skiing this could 
be a bonus year for you.

Ski hills across Ontario have an-
nounced they will be extending the sea-
son to give skiers and snowboarders a 
couple of extra weeks on the slopes.

That, of course, depends on if the 
weather cooperates.

Ski resorts usually stop operations 
around the last week in March depend-
ing on conditions, but this year they 
want to make up for lost revenue from 
when the lockdown forced them to close 
their hills.

The ‘close order’ was met by frustra-
tion by resort operators who had worked 
hard to get the hills ready for a late De-
cember start. After being open for only 
a few days, they were given the order to 
close right in the middle of what is the 
best skiing times of the year.

This did not sit well with the opera-
tors as they said all necessary precau-
tions were being taken, and the fact that 
skiing is outdoors and requires inherent 
physical distancing, it would be safe for 
people to be on the hills.

The Hockley Valley Resort has an-
nounced they will extend the season 
to April 5, this year, weather and snow 
conditions permitting.

The resort has a good solid base, so 
the snow will be around for a while, 
however if it does get too warm, condi-
tions could become too sloppy for ski-
ing.

The resort is also offering night ski-
ing on Monday nights for the rest of the 
year.

If you want to head to the hills you 
will have to book your lift tickets online 
and complete a COVID-19 questionnaire. 
Once you book online you can pick up 
your tickets at the resort.

Since indoor warming facilities are 
not open, you can only purchase a half-
day lift ticket.

If it stays relatively cold, skiers and 
snowboarders could enjoy their sport 
for another four weeks.

ADVERTISE
WITH US

519-941-2230SPORTSSPORTS
LOCALLY OWNED & OPERATED

FOR OVER 25 YEARS

519-942-1000
speedyglassorangeville.ca

Written By BRIAN LOCKHART

Hockley hoping for
cold spring

Ski hills in Ontario are extending their season this year in a bid to make up for some loss revenue when they were 
closed during the lockdown. The Hockley Valley Resort has announced they plan to continue operating until April 5. 
Snowboarder, Troy Henderson, gets some big air on a jump at the Resort on Saturday, March 6.

Resorts extend skiing season to April depending on weather

OPFL cautious about summer league football

 PHOTO: BRIAN LOCKHART

 PHOTO: BRIAN LOCKHART
Skiers line up for the chairlift on the 
main hill at Hockley Valley resort on 
Saturday, March 6. The hills were 
packed with skiers and snowboard-
ers over the weekend. Now that the 
hills are open, they are hoping to 
recover some of the losses from 
being forced to close for several 
weeks during prime sking season. 
Most resorts have annoucned they 
are extending the season this year. 
Hockley said it will remain open un-
til April 5, providing weather and 
snow conditions continue to be fa-
vourable.

Plans uderway but 
don’t expect games

Written By BRIAN LOCKHART

E: Orangeville@YoungDrivers.com

• Freeway and highway driving
• Risk perception
• Gravel shoulder recovery
• Threshold/ABS braking
• Rear crash avoidance

• Head-on collision avoidance
• Emergency braking
• Brake and avoid techniques
• Swerving techniques
• Handling adverse conditions

AT YOUNG DRIVERS, STUDENTS WILL LEARN THE SKILLS IN THE CLASSROOM 
AND EXPERIENCE THEM HANDS-ON WITH THEIR IN-CAR INSTRUCTOR.

WWW.YD.COMTEL: (844) 231-1882

ROAD TEST PASS GUARANTEE
Ask about ourONLY $862.83

MARCH BREAK AFTERNOON COURSE 
MAR. 16TH, 17TH, 18TH & 19TH   2PM - 8PM

4 SUNDAYS: 9:30AM 
STARTING MAY 2ND, 9TH,16TH & 30TH

Green Tree
Auto Care Inc.
The Light Truck Specialists

BRAKE SERVICE SPECIAL!
Disc Brake Service includes: Tire Rotation, Battery Test and

Digital Report of the condition of the vehicle with photos and video.
    Benefits of this service include:
•Brake pads and calipers last longer
•Shorter stopping distance
•Less wear and tear on other suspension components
•Better brake pedal feel 
•Less chance of an unexpected breakdown
•More driving confidence

Auto Care Inc. – Light Truck Specialists

Green Tree Monday to Friday
8am-6pm

580 Riddell Road, Orangeville
www.GreenTreeAuto.ca 519.940.5402

Every 12 months your vehicle should have a complete 
inspection to ensure safety, reliability and efficiency. 
OUR ANNUAL MAINTENANCE INSPECTION INCLUDES: 

checking fluids, filters, brakes, steering and suspension, 
tires and wheel alignment. 

Let our trained experts help you with this critical task 
and give you peace of mind.

580 Riddell Rd, Orangeville
519-940-5402     GREENTREEAUTO.CA

Monday to Friday
8am - 5:30pm
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Small Business Centres Ontario Launches COVID-19 Economic Recovery Network Website
The Orangeville & Area Small Business 

Enterprise Centre is part of a larger network 
of 54 Small Business Centres (SBC) across 
the province. SBCs offer a range of free 
business support services to entrepreneurs 
who are starting or growing their ventures. 
Through the support of the Ontario Gov-
ernment, SBC Ontario recently launched a 
new website www.sbcontario.ca. to increase 
access and awareness of the Centres’ ser-
vices in their role as the Ontario COVID-19 
Economic Recovery Network.

The SBC Ontario website serves as a cen-
tral portal connecting the 54 regional Cen-
tres and creating an online delivery model 
that eliminates geographic barriers to ser-
vices. This move has increased collaboration 

and resource sharing among the SBC offices, 
creating the opportunity for the new central-
ized body — SBC Ontario.

Small businesses are crucial to the suc-
cess of Ontario’s economy and many are 
struggling due to the impact of the ongoing 
COVID-19 pandemic. Through the COVID-
19 Recovery Network initiative, small busi-

ness owners can access valuable support, 
including virtual business advisory services, 
improved access to funding, important infor-
mation, special programs, training, and men-
torship. To date, thousands of businesses 
have been served and continue to be served. 

As a member of the Covid 19 Economic 
Recovery Network, the Orangeville & Area 
SBEC is able to provide enhanced business 
services through its local Virtual Business 
Advisor program. The program matches local 
business owners with professional advisors 
who will provide topic-specific, confidential 
guidance, at no cost to the business owner. 

“Small business is critical to our economic 
well-being” said Ruth Phillips, Manager of 
Economic Development and Culture for the 
Town of Orangeville.  “The Orangeville & 

Area SBEC is fortunate to be part of a prov-
ince-wide business ecosystem and we are 
pleased to offer the enhanced, specialized 
advice and guidance to our local businesses.”

For more information about the services 
available through the Orangeville & Area 
Small Business Enterprise Centre visit 
www.orangevillebusiness.ca and to explore 
resources available through the Small Busi-
ness Centre Ontario network, visit www.
sbcontario.ca 

Ellen Sinclair is the Co-ordinator of the 
Orangeville & Area Small Business Enter-
prise Centre. She can be reached at esin-
clair@orangeville.ca or 519-941-0440 Ext. 
2270. To sign up for notifications of SBEC 
programs and events visit www.orangeville-
business.ca/subscribe.

adopt a
barn cat

We are adopting out our barn cats! Our barn cat program connects animal 
farms with their much needed mousers! Many of our barn cats are buddies, 
and would go well together. In order to be part of the program your barn 
simply needs to have a heated tack/other room where the cats can stay for 

the first three weeks, and be on a farm with 
animals. Our barn cats are all spayed or 
neutered, have had two sets of vaccines, 
dewormed and flea treated and many are 
microchipped. Adoption fee is discounted 
at $100/cat, or $75/cat if you adopt 3 or 
more. Contact us for more information!

Check our facebook page to see the other kitties looking for their 
forever home. Donations always needed to help care for the cats as 
we are not funded at all, and rely on donations and fundraisers. If you 
would like to volunteer as well we are always appreciative. 

FERAL CAT RESCUE INC.
519-278-0707 

Kyle Fegan shares his journey into municipal politics 

First time Shelburne Councillor, Kyle 
Fegan started life in what is now Cambridge 
and for the first few years of life, until high 
school, moved all over Canada following his 
father’s job placements. 

Come high school, that job had landed the 
family in Orangeville and there they stayed. It 
was also in Orangeville that Kyle started his 
lifelong interest in martial arts, over the con-
cerns of his mother, who finally acquiesced 
when he became a teenager and because she 
knew the instructor. 

Following high school, Kyle studied 
graphic design and for a while, actually 
worked at the Orangeville Banner, later he 
would open his own studio, Impact Kreative, 
designing marketing and advertising. It was 
in Orangeville that he met his wife and as she 
was studying at York University, in Toronto, 
the couple moved to the city. Since it was too 
far to commute to Orangeville to the Judo 
Dojo, Kyle began to study Taekwon Do in 
Mississauga. 

Later, he would study karate and with 
black belts, in all three disciplines, he even-
tually opened his own martial arts dojo, in 
Shelburne. Once his wife had graduated and 
the couple began to look for a house to buy, 
it was decided that they and their son would 
move back to Orangeville and eventually, to 
Shelburne, his wife’s hometown. Thus began 
Kyle’s involvement in the community and 
his progression to becoming a town council-
lor. Along the way, came two more boys an 
interest in music and a career change for his 
wife, who became a career corrections offi-
cer. Could this have had anything to do with 
having three boys?

Kyle is a firm believer in giving back and 
has thus always been active in community 
events, festivals and committees. One of his 
many contributions was, helping to design 
and produce the Hometown Heroes posters 
for Shelburne. 

With all his existing involvement, it was not 
much of a stretch for his wife to encourage 
him to run for Council in the 2018 municipal 

elections. After all, she said, you are already 
doing the work, so why not become a part of 
the organization too? Kyle has never been a 
big self-promoter, but he took to the streets 
and knocked on a lot of doors, and talked to 
a lot of townsfolk. 

His message must have resonated, because 
he found himself elected and facing a lot of 
hard decisions as a result.

Kyle had campaigned on the need to 
address Shelburne’s infrastructure needs, 
including the water treatment plant’s 
requirements for major upgrading. With this 
major hurdle now firmly underway, he hopes 
to continue the battle for the rest of the 
concerns, like the underground pipes, road 
surfaces and facilities such as Jack Down-
ing Park. The latter, is scheduled for a major 
facelift and will become the focal point of 
the entryway to downtown Shelburne, situ-
ated as it is, opposite Town Hall and at the 
very beginning of the downtown core. One of 
the lessons Kyle has learned as a councillor 
is to be unbiased and thoughtful about the 
decisions he is asked to make, regardless of 
his own opinion, one way or the other. 

He said one of the hardest things to learn 
was to vote because something was the right 

thing to do, regardless of how he felt person-
ally. His decisions had to look at the whole 
town and not his own feelings, or those of 
special interest groups, representing the 
town as a whole and not just one segment of 
the electorate. As a result, Kyle finds himself 
often as the arbiter of sober second thought. 
Nevertheless, he enjoys being a council-
lor and at this point will definitely run for 
re-election.

Kyle is determined to see Shelburne grow 
and expand, but not at the cost of the town’s 
identity. Growth is inevitable and impossi-
ble to stop, however, with that growth must 
come the opportunity to live and work in 
Shelburne. 

Kyle sees Shelburne reaching a population 
of 15,000 over the next five years and is ada-
mant that with those new people must come 
new employment and retail opportunities. 
15,000 is the magic number for the big retail-
ers and the big box stores, but Councillor 
Fegan would like to see a revitalized down-
town rather than Costco and Walmart. He 
also envisions more corporate/commercial 
development, to offset residential property 
taxes and more evenly distribute the tax bur-
den, in general. 

A better balance of residential and com-
mercial taxpayers means a more vibrant 
community for the town and the opportunity 
to live and work in Shelburne. Moving away 
from the current bedroom community view 
of Shelburne and towards a complete com-
munity outlook. Despite some who seem to 
want Shelburne to regress to what it was ten 
or fifteen years ago, a sleepy little farming 
community with an extremely rural lifestyle, 
the town is fast becoming an urban centre 
and Kyle would like to see that morph into 
a complete community with its own identity 
and a sense of self, as opposed to a dislo-
cated community of “come from aways.”

On the subject of many of the townsfolk’s 
wants and wishes , Kyle showed his sober 
second thought tendencies and looked at 
them through the eyes of reality. For exam-
ple, the much-discussed by-pass. Kyle fully 
supports the idea and recognizes the need, 
but the reality is, it is not the Council’s deci-

sion. The Town does not own the neces-
sary roads and certainly does not have the 
finances to build roads to suit. The roads 
involved either belong to the Province or 
the County and can not simply be comman-
deered by the Town. First and foremost, 
the MTO has to decide when and where a 
by-pass will be built and that is a lengthy pro-
cess. Once it is approved, the building pro-
cess is also lengthy and another thought to 
consider is, how many tourists and travellers 
will simply by-pass Shelburne on their way 
to wherever?

Presently, Council is actively advocating 
for a by-pass, with the upper tier govern-
ments and progress is slowly evolving, but 
the results will be slow. Likewise, with the 
beautification of the downtown, there are 
many procedural hurtles to overcome, before 
much of what is wished for can come to pass. 
The town cannot simply pass a bylaw and 
demand that everything be changed to what 
would be more eye pleasing. The time for 
that to have been done is long since passed. 
Smaller steps have to be taken and finding 
the funding will be a big issue. It has started 
however, renovating Jack Downing Park as 
a first step.

Kyle finds public service suits him. He 
enjoys meeting with people and working 
with them to solve problems and achieve 
goals. He enjoys getting to know other public 
servants like the fire chief and the OPP Com-
mander, who, although do not technically 
work for the Town, are nevertheless integral 
to its well-being and growth. He supports 
inclusion and multiculturalism and feels they 
are an important part of a healthy commu-
nity. Certainly not the only part but one of a 
mixture of components that enable a com-
munity to become involved in a dialogue that 
brings everyone to a better understanding of 
their town, their neighbours and how it all 
blends itself one to the other, to maintain a 
vibrant community of diverse members and 
realities. In the end, these things and count-
less others lead Kyle to believe that Shel-
burne will succeed and grow and become 
whatever its townsfolk can envision.

Written By PETER RICHARDSON
LOCAL JOURNALISM INITIATIVE REPORTER

PETER RICHARDSON PHOTO

Dufferin–Caledon Multicultural award nominations now open

Organizers of the Shelburne Multicultural 
Event are calling on the Dufferin-Caledon 
community for nominations for the Duffer-
in-Caledon Multicultural Award. 

The award is part of the local celebration 
of Canadian Multiculturalism Day, which 
will be celebrated on June 27. 

“We’re asking the community to say who 
they think should be nominated and who has 
created an impact in the community,” said 
Althea Alli, organizer of the event. 

The Multicultural Day event is spearhead 
by local resident Althea Alli, who after mov-
ing to Shelburne in 2013 with her family, 
looked to foster the celebration of cultural 

diversity in the community. 
“One of the main reasons for the multicul-

tural event is to create unity in the commu-
nity, to create that understanding of every-
one’s culture and acceptance of everyone’s 
cultures, and to have basic knowledge of 
things that are needed in the community 
now, that the demographics have change,” 
said Alli. 

In previous years the event has included 
the showcasing of art exhibits, performances 
from the community, and food, but this year’s 
event, Alli says, will look a little different. 

“This year the multicultural event is look-
ing to give back to the community in the way 
of honoring and recognizing those individu-
als who have really gone above and beyond 
in making the community come together 

when it comes to diversity, inclusion, and 
equity,” said Alli. 

A committee consisting of seven members 
from Dufferin-Caledon was created in Janu-
ary for the 2021 Multicultural Day Event and 
for the judging of the awards. Members on 
the committee include Althea Alli, MP Kyle 
Seeback, Deputy Mayor Steve Anderson, 
Caledon Councillor Johanna Downey, Jim 
Waddington, Harleen Toor, and Soha Soli-
man. Awards categories, that residents can 
be nominated under include youth under 24, 
24 plus, businesses, and organizations, with 
six awards to be given out. To be eligible 
you must be a resident or work in Dufferin 
County or Caledon. 

On Canadian Multiculturalism Day (June 
27) a virtual ceremony will be held for the 

flag raising, designed by the committee, in 
Shelburne, Dufferin County, Caledon, and 
at the Museum of Dufferin. The flag cre-
ated by the committee features a collage of 
flags from around the world encircled by the 
words “unity and diversity”.

“The idea is a uniformed community, a 
community that supports each other and 
flourishes, and makes a greater stance, 
greater impact for the younger generation 
coming up,” said Alli. “It’s an understanding 
of who we are moving forward, building and 
showing that we work together.”

The awards will also be presented to the 
winners during the June 27 virtual event. 

To nominate or find out more about the 
awards go to https://altheaalli.wixsite.com/
multiculturalevent/multiculturalaward. 

Written By PAULA BROWN
LOCAL JOURNALISM INITIATIVE REPORTER



 ORANGEVILLE CITIZEN | MARCH 11, 2021 A15 

It is amazing how much of world history has 
been re-written incorrectly.

The blockbuster movie, Braveheart, was 
a fun film to watch complete with the blue-
painted faces of Scottish warriors, the overly 
graphic depiction of close quarters Medieval 
warfare and of course the fanciful kilts the men 
wore into battle.

However, ask a Scotsman what they think of 
the movie, and although they appreciate it for 
what it is, you will get an earful of the historical 
inaccuracies of the movie, including the fact 
that the kilt wasn’t even invented until several 
centuries later. 

The Scots are depicted as living in filthy con-
ditions and the kids all had dirty faces for some 
reason. Even in the 12th century mothers took 
the time to wipe the grime off of a kid’s cheek.

While Mel Gibson did produce and star in a 
rather epic movie, it was way off base in a his-
torical context.

The gladiators in ancient Rome have a sto-
ried history. They were well trained combat-
ants who would go into the forum to do battle 
and slay another man without a thought.

The forum ran full with the blood of the dead 
or dying.

At least that’s the depiction of the events that 
occurred there. According to the movies, every 

battle in the ring ended with a big thumbs-down 
from Peter Ustinov and the resulting coup de 
grace when the man still standing thrust his 
sword or spear through his opponent’s throat. 

That’s the image we seem to have from the 
Rome of couple of thousand years ago.

However, checking into actual historic 
records, the battles in the forum weren’t quite 
the bloodbath that we thought – and for good 
reason.

All those gladiators were slaves. Hence they 
were property. Someone owned them.

No wealthy slave owner wanted to see his 
investment disappear at the thrust of a sword.

They spent a lot of time and money training 
their gladiators to fight in the ring. They didn’t 
want to see their slaves die – it was bad for 
business.

Just like a modern boxing manager who 
doesn’t match his fighter up against a far 
superior fighter and a sure loss, a slave owner 
wanted his fighters to be able to fight another 
day.

There were no doubt, deaths in the forum, 
but not like it is depicted in the movies.

That brings us to pirates. 
Movies and a lot of books have swashbuck-

ling stories of jauntily dressed pirates with peg 
legs, eye patches, and a parrot on their shoul-

der.
They say things like ‘avast ye matey’ and 

‘arrr,’ and speak, well, like a pirate.
The pirate captain is a charismatic leader in 

charge of the ship and orders his dutiful crew 
around while they sail the seas and bury their 
loot on random islands.

Historically pirates didn’t ‘talk like a pirate.’ 
That whole way of speaking comes from the 
1950 Disney movie, Treasure Island, starring 
Robert Newton as fictional pirate, Long John 
Silver.

His performance, full of ‘arrrs’ and ‘shiver me 
timbers” seemed to have set the standard for 
pirate talk. Although real pirates wouldn’t have 
sound any different than any other merchant 
seaman of the day.

As for pirate ship captains, they weren’t 
really the leader of any ship.

Pirates were outlaws, desperado’s and crim-
inals – they just happened to be on a ship – a 
stolen ship.

As a gang of cutthroats, no pirate worth his 
salt would be talking orders from a ‘captain.’

There were men called pirate captain, but in 
truth they had no more real say of what the 
gang was going to do than anyone else on the 
ship.

Modern history has been radically changed 

in just a few decades.
In 1963, John F. Ken-

nedy, was not the popu-
lar president that media 
portrays these days. He 
was elected with the 
smallest margin of votes in history, and a lot of 
those votes were dubious.

Kennedy was a hated man in much of 
the US with a lot of enemies and some very 
unpopular policies and ideas.

A bullet changed all that.
After his assassination, he was referred to 

as ‘beloved president’ and his administration 
was named ‘Camelot’ by a wistful reporter to 
make it sound like that administration could do 
no wrong.

What a difference a few years and a bullet 
can make.

I wonder how our current history will play out 
in the future?

It would be interesting to read how historians 
record the first few decades of the 21st century 
in a book 500 years from now.

Maybe we will all be portrayed by a writer, or 
whatever form movies take in the future, as a 
society quite different than we really are.

Our history? BRIAN LOCKHART 
FROM THE SECOND ROW

You have to admit we have it pretty well 
here in Canada. Oh, I know, the right thing 
to do is to complain and criticize but the truth 
is – who is better off than Canadians this 
last year or so? I wonder what it’s really like 
to be in politics these days, drifting on a sea 
of uncertainty, buffeted by pending catastro-
phes – known and unknown – for that mat-
ter: admitted and not admitted. Individuals in 
government are torn between true care for 
the country and their perceived ideas of what 
will keep them in power: the people that vote 
or the powerful influence of big business on 
those people.

Still, the calamities here are small to com-
pare with much of the rest of the world and 
we should be happy and proud to have a rel-
atively honest leadership, whose failings are 
minor in the face of the tyranny, outright lies 
and imposed hardship that exist in so many 
other countries.

Still, when I talk about honesty versus 
self-interest, that’s an internal conflict that 
begins from the first vote in favour of a person. 
The new leader has already been approached 
by wealthy men in suits, who arrived to the 
meeting by their private jets but have come to 
be sure the taxpayer will continue to provide 

the usual subsidies for their dangerous and 
antiquated industries. I guess corruption is rel-
ative to the size of the offer and the acumen of 
the nation’s media.

Distraction has seen us through and kept 
us calm. When we unplug ourselves from in 
front of our screens to get some air or, if, as 
can be the case in Toronto, a cop is going to 
ask why you are out of your house, you might 
have bought a tread mill by now or there may 
be a staircase at your disposal for the exercise 
your body needs so badly.

Here in Dufferin County, aren’t we lucky to 
have so much territory to tread – that fine fresh 
air, rain or shine, we should be revelling in it. 
While we are doing what we can to stay sane 
and healthy, unavoidably glad the government 
is doing a great deal to see us through this, it 
might be of interest to you to understand the 
long-term monetary cost of this weird pan-
demic and how we have handled it.

According to the CBC, by end November, 
2020, the Canadian government had spent a 
cool $240 billion on supporting us, our busi-
nesses, organizations – our theatre – and pur-
chasing PPE. This last item has also made for 
fascinating reading, as one of the major costs 
at $6.4 billion.

According to CTV, China, by far the largest 
world supplier of PPE, has become the “wild 
west” by the auction style pricing that has 
dominated who gets the product first. National 
economies are being shattered while China’s 
well-established system of mass production 
thrives.

This is a wild ride. Where is all the money 
coming from and what is the legacy being 
handed down to coming generations with 
recovery and, of course, saving the planet?

We are selling bonds and printing the money 
is the short answer and all this will have to be 
figured by wisdom and good fiscal economy. A 
Basic Universal Income (UBI), so far denied, 
which assures a flow of money: back in taxes, 
patronizing businesses, encouraging new ini-
tiatives – this would be a good beginning.

Speaking of saving the planet, my pal in the 
U.K. told me the other day that manufacturers 
are scrambling to build enough electric cars 
because nobody wants to buy gas powered 
vehicles there anymore. Gas or petrol, as we 
call it there and in Europe, costs more than 
twice as much as it does here. This affects the 
price of everything else too, you can be sure. 
Still, whatever reason it takes to stop using oil 
for power is a good reason.

If we stop using 
expensive, harmful, 
etc. oil in favour of 
less expensive-to- run 
electric cars; if greener 
forms of energy are 
forced on an unwilling industry to change sim-
ply by dint of how people are shopping, will 
each of us finally understand the power we 
carry in our wallets? 

In many ways, I have come to respect more 
than ever the value of Canada as a democ-
racy. Our democracy means that individuals 
have more power than we give ourselves 
credit and that we use. In truth, we do have 
to say on how our country is run; without even 
protesting in the streets, all we have to do is 
think about how we shop; how important it is 
for us to vote and pay attention to the news 
because, here, thank goodness, we have 
one standard for the facts. Here, we don’t 
allow “alternative facts” and even our gov-
ernment-paid media is allowed to expose the 
truth of mis-demeanours and lies.

As Canadians, we do not need to pander 
to anyone – however wealthy. I have travelled 
far and wide and this basic Canadian freedom 
has always made me boast.

Ah! The Highlife CONSTANCE SCRAFIELD 
WITH YOUR PERMISSION

It’s been a year of lockdowns and social 
distancing, but spring is just around the cor-
ner, and there is no better time to think about 
starting a new hobby. Gardeners across Oran-
geville respond to the signals, and plans are 
in motion to think about this year’s planting 
beds and bringing out the rubber boots, shov-
els, kneeling pads and gardening gloves. It’s 
almost time to get digging and get your hands 
dirty. 

You, too, can join the gardening movement 
and “play” in the dirt to add fresh vegetables 
and herbs to your meals. Gardening is a club 
that welcomes all members, whether you’re 
planting a container or two of tomatoes on 
your balcony, or laying out a vegetable garden 
in your backyard, greenhouse or raised garden 
bed.

Launching this month - Sustainable Oran-
geville will be promoting and subsidizing a 
new urban gardening pilot project to help you 
get started and create your successful 2021 
garden.  We are hoping to sign up 100 inter-
ested parties to start your raised vegetable 
garden.   The program will include the raised 
bed kit (wood structure), top soil, a seed pack-
age, rain barrel and access to a gardening 
“knowledge library” to give you tips, tricks and 
ideas for your garden. Each participant will be 
invited to a social media group (Facebook, 
Instagram) to share their stories, successes 
and questions throughout the growing season, 
along with planned webinars and guest speak-
ers. There’s a saying that you reap what you 
sow, and in the case of a vegetable garden, 
a rich harvest will bring more than dinner, but 
gardening is also good for your mind and body. 
We are also hoping to connect with some of 
our local restaurants to see if we can promote 
some recipes using fresh produce.  

The health, social, economic, and environ-
mental benefits of gardening are a clear call to 

action: human beings need gardens. 
“Growing Food is like Printing Your Own 

Money.” –Gangsta Gardener Ron Finley

Connecting with people
We are still uncertain about the pandemic 

and connecting is more important than ever in 
our history.  A few extra vegetables can be an 
excuse to share with your elderly neighbour or 
a family down the street. Beautiful flowers and 
edibles in your front yard may put a smile on 
the face of someone walking past and inspire 
them to ask questions.

Connecting with nature
If this is your first-year gardening, be pre-

pared to be amazed! Being surrounded by 
nature, digging in the soil caring for your crop 
has proven to be very stimulating for all ages 
and connects you to the world and the earth in 
a tangible way that can be life-affirming. 

Gardening is full proof that things don’t 
always work out as planned, no matter how 
much planning you do. Your cucumber patch 
may not yield as much as you wanted, and 
your lettuce may grow taller than anticipated. 
There is freedom in accepting and letting 
nature take its course. 

Eating your homegrown vegetables, tossing 
a fresh salad daily, adding herbs or growing 
a unique seed brings a sense of accomplish-
ment and pride. Studies have also shown 
that even looking out on a garden is linked to 
better recovery from surgery, less anxiety and 
depression and many other positive effects for 
your neighbours. 

Physical exercise
Tilling the soil may conjure up images of 

large farms or picking your own berries, but 
you may not realize how much exercise you 
get digging in the dirt, watering or reaching 

that perfect tomato at the top of the vine. As 
you nurture your garden, you also nurture your 
body with low impact bending, stretching and 
lifting in the sunshine and fresh air.  

Healthy eating 
Your garden can produce the freshest and 

healthiest foods available, reduce your expo-
sure to harmful pesticides, and encourage 
healthy eating habits. Getting kids involved 
early in the process improves their immediate 
nutrition. It educates kids in a fun and tangible 
way about where our food comes from can be 
a catalyst for a lifetime of healthy eating and 
choices. 

Different vegetables have various health 
benefits, and when you choose the foods you 
grow, you can address health concerns or 
expand your cultural knowledge. The humble 
tomato is rich in antioxidants, potassium and 
vitamin C. A Lebanese cucumber could start a 
conversation about a culture you didn’t know 
and encourage your community’s cultural 
safety.   

Impacts on the environment 
Gardening impacts everything from the air 

we breathe to the minimizing of carbon foot-
prints we leave behind. If you have an area 
to plant in, even if it’s merely containers on 
a terrace, take advantage of this space and 
become part of a beneficial environmental 
impact.

Plants naturally clean the air and ground 
through the process of photosynthesis. Leaves 
take the carbon dioxide from the atmosphere 
and use it to help create oxygen and water. 
Simply put – they recycle our air into some-
thing we need to survive and filter out harmful 
chemicals and bacteria, providing an overall 
healthier environment! 

Additionally, when you grow your foods, you 

visit the grocery store 
less often. Your food is 
not packed on a truck, 
reducing your carbon 
footprint and saving on 
energy, waste, and money.  

Urban gardening results are more significant 
during COVID-19 as people self-isolate, quar-
antine, look for ways to save on food budgets, 
and find new ways to connect with neighbours, 
friends, family, and the community. Urban 
gardening can also provide long-term effects 
as we come out of the pandemic by making 
our community more resilient, productive and 
interconnected than ever before. 

By embracing your green thumb, you may 
be gathering your vegetables and herbs fresh 
from your garden instead of making another 
trip to the grocery store, reducing stress, 
improving your health, and strengthening fam-
ily and community connections. 

There are many opportunities to get involved 
and make sure your voice is heard. This Coun-
cil is listening – reach out to myself or any 
member of council with your ideas!

Join the Urban Gardening Movement! 
SANDY BROWN

TALK519.CA
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Don’t like doing your books?
We offer comprehensive bookkeeping services, so 
you can concentrate on what you do best!

Located in FEVERSHAM
Tel: 705-444-4674   Email: susan@mullinbookkeeping.ca

Tel: 705-444-4674   Email: susan@mullinbookkeeping.ca or info@mullinbookkeeping.ca

Don’t like doing your books?
We offer comprehensive bookkeeping services, so 
you can concentrate on what you do best!

Located in FEVERSHAM
Tel: 705-444-4674   Email: susan@mullinbookkeeping.ca

Don’t like 
doing your 

books?
Serving clients in Feversham and surrounding areas

We offer comprehensive bookkeeping 
services, so you can concentrate on 

what you do best!

ARBORISTS

BOOKKEEPING

HOME CARE

MORTGAGES

Carol Freeman
Mortgage Broker

FOREST CITY FUNDING Lic # 10671
211 MAIN ST E, SHELBURNE, ON  L9V 3K4 

INDEPENDENTLY OWNED AND OPERATED

519-925-6700 X102 
CELL: 519-938-6518 

FAX: 519-925-6800
cfreeman@dominionlending.ca

WWW.CAROLFREEMAN.CA

LANDSCAPE / GARDEN

Bin sizes:
8, 14, 18, 20, 30

and 40 yards

Also Available -
Top Soils and Gravels

CleanFreak
• House/Apartment Cleaning
• Office Cleaning
• Before and After Party Cleaning
• Property Debris Cleaning

We offer:
One time cleaning
Once a month/biweekly
Weekend/Evening Appts. Available

10% Discount Available for Seniors
References Upon Request
Years of Experience 416-848-8946

CLEANING SERVICES

BIN RENTALS
JUNK REMOVAL

5 - 20 YRD BINS

www.dropntoss.ca 

416-248-5543 1-844-DNT-TOSS

DISPOSAL SERVICES

CONSTRUCTION

ADVERTISING LOCALLY WORKS!
ADVERTISING LOCALLY WORKS!

PLEASE RECYCLE 
THIS NEWSPAPER!

Terry Sullivan, BSc (Agr), CFP

Providing comprehensive financial planning and independent 
investment and insurance advice to families and businesses.

Trevor Pugh, BSc (Eng), CFP
Jennifer Roblin, CPA, CGA

888-820-9426 • info@starviewfinancial.com
starviewfinancial.com

519-941-4813

starviewfinancial.com

keybase.com

@starviewfinancial @starviewfa

Keybase Financial Group 
is a mutual fund dealer
regulated by the MFDA

FINANCIAL SERVICES

COPPERTONE
LTDPaving

ORANGEVILLE

Complete Paving Service
Asphalt Sealing
Asphalt Paving
Free Estimates
Grading & Excavating
Interlock
Snow Removal

519-941-4246 

Specialists in driveway &
parking lot paving

Locally Owned
& Operated
Duane Breese
Fax (519) 943-1025

PAVING SERVICES

ELECTRICAL

596519 2nd Line West  •  Mulmur ON, L9V 0B2
pauldowneyelectric@hotmail.com

• All Your Electrical Needs

• Custom Homes & Renovations

• Commercial

• Industrial

• Home Automation

• Security Cameras

• Standby Generator Systems

• Home Theatre Systems

519-939-2267 
Cell

GARAGE DOOR
EXPERTS

GARAGE DOORS

519-942-1956 • 1-800-957-5865  
www.allmontdoors.com

Visit our showroom at  
48 Centennial Road, Unit #20, Orangeville

Every detail guaranteed.

GARAGE DOORS

TORONTO       MONTREAL       NEW YORK

www.castellanoconstruction.ca

416-832-4399
info@castellanoconstruction.ca

• Design
• Underpinning 
• Build
• Remodel
 Project  
 Management

• Custom Cabinetry
• Demolition
• Waterproofing
• Forest/Land  
 Rehabilitation

From underpinning to new builds and  
everything in between, we are homes.

AUTO BODY REPAIR

AUTO BODY REPAIR & 
WINDSHIELD REPLACEMENT

5 Commerce Rd., Orangeville
bigsautocollision@hotmail.com

WE ACCEPT ALL INSURANCE CLAIMS

Ask for Bigs or Alex 
519-938-9865

Spring Clean-Ups
Lawn & Garden
Maintenance
Shrubs
Decks
Weekly Lawn 
Cut & Trim
Snow Removal

Call Claudio 437-247-4770

FREE ESTIMATES

Photo submitted and services 
provided by Cardinal Landscaping
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Mum...
If I could have only one more day, only one more.
I would pick up the phone and tell you I love you.
I would thank you for loving me unconditionally.
And I would thank you for helping me to be me.

If I could have only one more day.
I pray heaven is everything you dreamt it to be.

I pray you’re safe and free of pain,
And have met up with your loved ones.

And I pray you have heard every word I have said.
To my Darling Mum, I will love you forever,

So be safe until we meet again.

MARY JEAN KRALIK
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FOR RENT

LARGE MASTER BED-
ROOM for rent in farm-
house on 200 acres. Has 
walk in closet, balcony, 
private en suite with double 
sinks, and Jacuzzi tub. Full 
use of luxury kitchen, with 
1 other person.  Beautiful 
setting Grand Valley, 15 
mins from Orangeville. Lots 
of parking off beaten track. 
No pets. Available Jan 15th, 
first and last required. Must 
see. Suit working couple. All 
inclusive except wifi. 
$1,000. 519 943 3297

1 BED  BASEMENT 
APARTMENT  for rent 
on William Street $725 In-
cludes 5x appliances Ideal 
for Single person or semi re-
tired.Parking for 1 car. NON 
smokers and NO PETS Call 
519 925 3635

FOR RENT

APARTMENTS FOR 
RENT IN SHELBURNE.
Starting at $950 per month 
inc. appliances and A/C. 
Parking, first and last and 
refs req. Call  647 527 4503
COTTAGES FOR RENT, 
booking now For  spring/ 
summer RENTALS   with an 
option to buy 519 925 6948

RENOVATED TOWN 
HOUSE, Shelburne, with 
bedroom for rent. Fully fur-
nished, shared washroom/
Kitchen. James st north 
opp foodland. Patio/deck/
parking. No pets. No smok-
ing. Suit single professional 
person. Available June 1st.   
Refs first /last req.$700 PER 
MONTH 905 877 1740 / 519 
217 5424

SERVICES

HANDYMAN. You need it, 
I can do it for a fair price.. 
Call Terry. 519 925 4310

FOR SALE

CONTRACTOR  RE-
PAIRS, restores, Jacks  up, 
dismantles Farm buildings, 
Homes, Cottages Roofing, 
Siding, Doors, Windows, 
Beams, Posts, Peers, Foun-
dations, Concretework. 
Eavestroughing, Decks, 
Docks, Sheds.Fencing In-
stalled or Replaced, or 
Fixed.  Call Brian Mc curdy 
519 986 1781

Classifieds
519.925.2832 • Fax: 519-925-5500 • email@shelburnefreepress.ca

Email, or call us for pricing. Classified cut-off time is 12 pm Tuesday

HELP WANTED

REMEMBER  
YOUR LOVED 

ONES IN 
A SPECIAL WAY 

IN  
MEMORIAMS 

$35 + HST FreePressShelburne

For all your
advertising needs in the

SHELBURNE AREA
call Debbie Freeman at

our Shelburne offi ce:

519-925-2832
 or 519-216-1021

Come join a dynamic, fast paced, growing entrepreneurial 
company looking for young, enthusiastic sales representatives. 
A rewarding, lucrative opportunity for the right candidate.

Think you can sell?

DUTIES AND RESPONSIBILITIES: 
•  Tour groups of students through houses and apartments to rent them out for 

the annual rental campaign.
•  Plan, Prepare and Execute Advertising and Marketing Material for the annual rental campaign. 
•  Complete all necessary paperwork involved in lease signing and payment 

collection for newly rented units.
•  Work with all current tenants in completing necessary paperwork for renewal units 

EXPECTATIONS:
• Have a positive attitude 
• Willing to work hard and enjoy rewards in a team environment
• Willing to take chances and learn from your peers

DESIRED SKILLS & EXPERIENCE:
•  Sales Driven
•  Work well in results based environment 
•  Goal Oriented 
•  Great Personal Skills
•   Some Sales Skills Preferred but would be

willing to train the right candidate
•   Marketing and/or Communication 

education would be a great fi t

COMPENSATION:
Base + Commission

Let’s Talk.
EMAIL RESUME FOR CONSIDERATION: 
employment@londonprop.com

ADVERSTISING 
LOCALLY WORKS

FOR RENT

SHARED OFFICE TO RENT
Why pay high overheads! 

PRIME LOCATION ON 
MAIN STREET IN SHELBURNE
Suit accountant/realtor/lawyer etc. 

Share with media company
Clean, Renovated Office
Rent includes all utilities

Call 
519-925-2832 or 519-216-1021

MEMORIAM

ACROSS
1. Summer resort for kids
5. Actor Coleman, shortly
8. ____-service
12. “Cleopatra” menace
15. Concerto instrument
16. Before now
17. Transmission ending
18. Cartoon frame
19. Leading
20. It comes after pi
21. Kind of ray
22. “Assault ____ Queen”: 2 

wds.
23. “____ Daughter”
     (Stanwyck film)
24. Plume
26. Foot bones
28. Water mammal
30. Brown quickly
31. Cheesemaking ingredient

32. Put in order
34. Withered
35. Printer supply
37. Wine bottle
41. Suitor
42. Tailless rodent
45. Audio receiver
47. Visual
49. Flavor
50. Baby insect
52. Low grade
53. Gossiper, at times
56. Manner
57. Conductor’s colleague
59. Strange
61. Took off
62. Tribal medium
65. Geisha’s garb
68. Airshow maneuver
69. Stop
73. Modify

74. Daybreak
76. Boor
77. Steep flax
78. “The Ten
     Commandments,” e.g.
80. Race, as a motor
81. Ballerina’s short skirt
82. Wrestling surface
83. Gaunt
84. Chef’s sculpture
85. Auricular
86. Libation
87. Fidgety
88. Lair
89. Hereditary unit

DOWN
1. Small band
2. Astern
3. Somewhat wet
4. Pig’s enclosure

5. Venture
6. Shocked
7. Infant’s shoe
8. Grave
9. By any chance
10. Voided volley
11. Brotherly
12. Oak fruit
13. Smell, e.g.
14. Fold
24. Detached
25. Jack- or Jill-of-all-trades
27. Dill, formerly
29. Yawn-producing mood
31. “____ Window”
     (Hitchcock film)
33. Part of a circle
34. Petrify
35. Indian’s abode
36. Like a popular hot cereal
38. Poet’s black
39. Weird
40. Black
41. Physique, for short
43. Favorable trait
44. Liver paste
46. Moved speedily
48. Customers
51. Ammonia derivative
54. Facts, briefly
55. Zodiac sign
58. Gooey stuff
60. Gown trim
63. Dreadful
64. For each
65. Destiny
66. Utopian
67. Dull finish
68. Dalmatian pup
70. Crucial
71. Glossy fabric
72. Bring out
74. Emulate Estefan
75. Nykvist or Hedin
79. Tablet
81. Garb

X CROSSWORD
PUZZLE NO. 447

Copyright © 2008, Penny Press

CROSSWORD SOLUTION

Town of Shelburne 

SCHOOL CROSSING GUARDS 
NEEDED 

The Town of Shelburne will receive applications with 
resumes for relief crossing guard positions for the 

school season. You must be able to work school days, 
Monday to Friday at 8:00 a.m. to 9:00 a.m.

and 2:45 p.m. to 4:00 p.m.

These times may vary based on 
location within Town.

We will be looking for permanent guards once 
the new subdivisions are occupied and first preference 

will be given to relief guards.
Current paygrade range is $18.69 - $21.25 per hour

Applications can be submitted to the attention 
of the undersigned.

Patti Hossie
Town of Shelburne

203 Main Street East
Shelburne, ON

L9V 3K7
phossie@shelburne.ca

EMPLOYMENT OPPORTUNITY
CENTRE DUFFERIN RECREATION COMPLEX

Applications are being received for the positions of:
2020 Seasonal Summer Season-June through August

SUMMER CAMP HEAD COUNSELOR and 
SUMMER CAMP COUNSELOR

The CDRC Board of Management is seeking positive, team-oriented individuals to fill the 
above mentioned positions.  Under the direction of the Recreation Program Coordinator, the 
successful candidates will be involved in a diverse range of job activities to provide successful 
summer day camp programs. The successful candidates must be available to work scheduled 
weekday shifts and attend all scheduled staff meetings and training sessions prior to and 
during the summer season. The positions will require some physical requirements and requires 
strong interpersonal and communication skills in order to work well with other staff, children, 
volunteers, parents and the general public. A background in child supervision and recreation 
would be an asset.
Full details for all these positions including hours of work and wage ranges, are available on 
the Town of Shelburne website at www.shelburne.ca

Resumes for the Summer Camp Head Counselor and Summer Camp Counselor positions will 
be received until 3:00pm on Friday, January 24, 2020 by email or in person, addressed to:

Kim Fraser, Facility Administration Manager, Centre Dufferin Recreation Complex
200 Fiddle Park Lane, Shelburne, ON L9V 3C9  Email: kfraser@shelburne.ca

Please note position applying for on cover page.
We thank all applicants for their interest and advise that only those selected for an interview will be contacted

           Jelly 
    In loving memory of our 
         dear mom, Helen 
     and dear Grandma and 
         Grandpa Howard.

You are forever in our hearts,
where we hold many wonderful 

memories.
Miss you

Darlene, Debbie, Denise, Fred 
and Families.

AUCTIONS

KIDD FAMILY AUCTIONS      
COLLECTIBLES, ANTIQUES, COINS, MILITARIA, JEWELRY, VINTAGE TOYS!! 

LIVE & ON-LINE AUCTION, 
DATE: JAN 18TH 10 AM START. PREVIEW: FRI JAN 17TH FROM 3-6 PM. 

IF YOU CAN’T ATTEND IN PERSON BID WITH CONFIDENCE VIA 
WWW.ICOLLECTOR.COM

218 COLLINGWOOD ST, CREEMORE.  CREEMORE ARENA HALL.
Featuring many, great treasures from a large number of consignors.  Many thanks to all!! 

 Visit our website for PHOTOS AND MORE. 
Terms:  Cash, debit; chq, visa, MC. No buyer’s premium for live bidders. 5% fee for online 

bidders.   Do you have treasures that you’re ready to part with?  
Call, Text, or Email Anytime.  

WWW.KIDDFAMILYAUCTIONS.COM     
DENNIS@KIDDFAMILYAUCTIONS.COM          

519-938-7499

AUCTION SALE
For the Estate of the Late Don Arthur of 

Elliot Lake plus inclusions
Sale Held at Township of Amaranth Rec. Hall  

Em.#374028 6th Line Amaranth L9W 0M6
Directions: Come west of Laurel on 10 Sideroad of 
Amaranth (also Dufferin Cty. Rd. 10) for 1 mile to Line 6 
turn North.  The township Rec Hall is on left, Em.#374028
FRIDAY JANUARY 10TH AT 10:00 A.M.
Cars: 1966 Valiant Convertible 272V8, P.S. P.B auto, frame off 
restoration 20 years ago; mechanical good. (Don’s Pride & Joy); 
1961 Pontiac Parisienne 4dr. V8 auto, P.S. & P.B.; 1961 Corvair 
4dr. Std.trans. both run & drive; a large quantity of Snap on 
Tools; tool boxes; Blue Point; Mastercraft; Air guns; wrenches; 
Boxes of Dale Earnhardt collector toys; Snap-On tools; Good 
Wrench; Earnhardt pictures; Jewellery; Pocket Watches; Canada 
Silver dollars; US Silver Dollars CC; Native items, plus quantity 
of Marilyn Monroe items, etc. 
Terms: Cash or known cheque with proper ID only.  M/C, 
Visa & Interac; 10% Buyer’s Premium.  Neither the owner nor 
Auctioneer will be responsible for accident or property loss.
Note: Full list on www.theauctionadvertiser.com/RSevern, 
www.auctionsontario.ca, & www.severnauctions.wixsite.com/severn

Bob Severn Auctioneer
Shelburne 519-925-2091

BIRTHDAYS

HAPPY 80TH BIRTHDAY

GEORGE 
NEAL

Please join us to celebrate 
George’s 80th birthday!

A come and go afternoon 
1 to 4 pm Saturday, 
February 1st at the 

Shelburne Curling Club.

Your presence is a gift to him.

In loving memory of Mary Jean Kralik, 
Mother, Grandmother, Great 

Grandmother, Sister, Aunt and Friend.

We cannot believe it has 
been two years since you 
left us.
Not a day goes by that is 
not filled with thoughts 
of you, and no words can 
convey how much we 
love and miss you!  

JANUARY 11,  1938 -  MARCH 12,  2019

IN MEMORIAM

WATER WELLS

VET SERVICES

PLEASE RECYCLE THIS NEWSPAPER!

519-878-4761

FREE QUOTE

www.godontreecare.com
godontreecare@gmail.com

Tree Removal
Stump Grinding
Tree, shrub, 
and hedge pruning
Full clean up 
and disposal
Fully Insured
Free Wood and 
Free Wood chips 

TREE SERVICES

SEPTIC

ADJALA ACRES
CUSTOM SERVICES

SNELL SEPTIC SERVICE

416-459-4718

905-584-2261

• Septic Systems Installed And Repaired
• Excavation/Grading/Trenching
• Building Site Preparation
• Basements/Driveways

• Septic Tank Pumping
• Septic Inspections

Credit/Debit Available

BRIAN SNELL - Owner/Operator
LICENSED SEPTIC SYSTEM INSTALLER SINCE 2010

SKYLIGHTS
WE FIX SKYLIGHTS!

www.brightskylights.ca

Call Joe at any time
416-705-8635 

BRIGHT
SKYLIGHTS

INC.

• Skylights replaced?
• No mess in your home
• Leak-proof -
   Guaranteed!
• Licensed & Insured
• 10 year Guarantee

WE FIX SKYLIGHTS!

www.brightskylights.ca

Call Joe at any time
416-705-8635 

BRIGHT
SKYLIGHTS

INC.

• Skylights replaced?
• No mess in your home
• Leak-proof -
   Guaranteed!
• Licensed & Insured
• 10 year Guarantee

brightskylights@gmail.com

REAL ESTATE

TRANSPORTATION

Specialized Transportation Professionals
Flatbeds    Drop Decks    Roll Tight Trailers    Float Service

  Reefer Service      Oversize Load Service

For Your Transportation Needs 
Email: chris@sstransport.ca

PLUMBING

“BETTER TRAINED, BETTER QUALIFIED, BETTER JOB”

905-857-7808
Metro Lic. P16535 • Fuels • Piping 

Authorized TSSA Contractor

24 Hour Emergency Response

www.glentheplumber.net

glentheplumber@bell.net

Established 
1988

Servicing 
Southern 
Ontario

Have you had a great experience at a local business 
in the Bolton or Caledon area?

Tell us about it! Send your positive feedback to 
editor@caledoncitizen.com

and we will be sure to print your story!
By submitting your experience you’re giving us permission to print your name (no email address will be shared)

ADVERTISING 
LOCALLY works!

905.857.6626

CALL ERIN OR VICKI FOR MORE DETAILS.

ADVERTISING 
LOCALLY works!

905.857.6626

CALL ERIN OR 

VICKI FOR MORE 

DETAILS.

Have you had a great experience at a local business 
in the Bolton or Caledon area?

Tell us about it! Send your positive feedback to 
editor@caledoncitizen.com

and we will be sure to print your story!
By submitting your experience you’re giving us permission to print your name (no email address will be shared)

905.857.6626

519.941.2230

MCMULLIN, Ralph 
Gordon 
Peacefully at Oak Terrace 
Long Term Care in Orillia, 
on Tuesday March 2, 2021 
at the age of 76.
Predeceased by his parents 
Alex and Melissa McMullin; 
brother of Gwen. Dear father 
of Troy (Diane), Travis 
(Charlene), Todd (Kathy). 
Cherished grandfather of 
Kenny, Emily, Liam, Jack, 
Avery & Tessa. Ralph will also be missed by a 
special friend Dawn Draper.
Ralph’s passions included his beef farm which 
he ran since his father’s passing in 1975 until his 
declining health in 2017. Cattle and crops was his 
life for over 40 years. Although sometimes gruff on 
the exterior you would often find most of the cows 
and calves had their own names and catch him 
petting them.
He also loved Truck and Tractor pulling where he 
campaigned his Super Stock Dodge Truck dubbed 
the “Caledon Hauler” for some 30 years. During 
the Tractor pulling days Ralph made many life 
long friends by being a true sportsman and a fierce 
but friendly competitor. Ralph was also a 35 year 
employee of Northern Telecom where he worked in 
Quality Control and Process Support.
Ralph had a sweet tooth and would very often spend 
Sunday afternoons with Dawn and family in the 
bush at the back of the farm around a campfire with 
a plate of food and desserts. He always enjoyed a 
good meal mostly when someone else was cooking 
it. Ralph was stricken with Alzheimer’s disease at 
age 71 and it very rapidly robbed him of his golden 
years. Rest in peace Dad... Alzheimer’s is gone! 
Love, Your Boys!
Private Family Service will be held at Dods & 
McNair Funeral Home, Chapel & Reception Centre, 
21 First St., Orangeville followed by Interment at 
Caledon East Cemetery. Recorded Service will be 
available to be viewed after 3:00 p.m. on Monday, 
March 8th.
Memorial donations to the Alzheimer Society 
of Dufferin County would be appreciated by the 
family.
A tree will be planted in memory of Ralph in the 
Dods & McNair Memorial Forest at the Island 
Lake Conservation Area, Orangeville. The next 
annual dedication service will be held on Sunday, 
September 12, 2021 at 2:30 p.m. Condolences may 
be offered to the family at www.dodsandmcnair.com

WILSON, Raymond Lyle 
December 2, 1943 – 
February 17, 2021
Lyle passed peacefully at 
Trillium Health Partners, 
Mississauga, at the age of 77.
Predeceased by his parents 
George Wilson and Jean 
(Young), by his siblings 
Barbara (1956), Glenn 
(1974) and William (Bill) 
(2020).
Loving husband to Aileen 
(Moffitt) for 53 years, together raising their children 
in Hockley Valley.
Lyle went to a one room public school at SS#2, 
Adjala Township.  He became a welder and 
continued in this career for 47 years.  He enjoyed 
hunting, fishing and outdoor hobbies. 
He was a pillar of strength to his family and 
will be dearly missed by his wife Aileen, his 
children Nadine, Richard and Nicole (Jason), his 
grandchildren Jacob, Ryan, Kendall and Adam.  
He is survived by his sisters Betty, Patti and many 
adoring cousins, nieces, and nephews.  
To honour Lyle’s wishes, a cremation has taken place 
and there will be a memorial service at a later date.
In lieu of flowers, donations may be made to the 
Canadian Lung Association, Gideons International 
Canada, War Amps of Canada or a charity of your 
choice.
We miss you Lyle.
Love your family
Online condolences may be made at www.
imfunerals.com
In Memoriam Funeral Services Inc. has been given 
the honour to serve the Wilson Family.

In memory of 
Gerald Staveley

We thought of you today
But that’s nothing new.

We thought about you yesterday 
And days before that too.

We think of you in silence
And often speak your name.

All we have are memories 
and your picture in a frame.

Your memory is a keepsake
From which we will never part.

God has you in His arms
we have you in our hearts

Love Sheila and family

IN MEMORIAM

Brian passed away on 
Sunday, February 28, 
2021 at Headwaters 
Health Care Centre, 
Orangeville.  Brian 
was born in England 
on the 29th of April, 
1945. He married 
Catherine Hird in 
1966 (predeceased 
September 1, 2020) 
and they had a daughter named 
Teresa.  A funeral service was held 
on Friday, March 5 at 2 o’clock at 
the Egan Funeral Home, 203 Queen 
Street S. (Hwy. 50), Bolton (905-857-2213). 
Spring  interment in St. Andrew’s Cemetery, 
Caledon. Condolences for the family may be 
offered at www.EganFuneralHome.com

BRIAN LAVENDER
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FOR RENT

LARGE MASTER BED-
ROOM for rent in farm-
house on 200 acres. Has 
walk in closet, balcony, 
private en suite with double 
sinks, and Jacuzzi tub. Full 
use of luxury kitchen, with 
1 other person.  Beautiful 
setting Grand Valley, 15 
mins from Orangeville. Lots 
of parking off beaten track. 
No pets. Available Jan 15th, 
first and last required. Must 
see. Suit working couple. All 
inclusive except wifi. 
$1,000. 519 943 3297

1 BED  BASEMENT 
APARTMENT  for rent 
on William Street $725 In-
cludes 5x appliances Ideal 
for Single person or semi re-
tired.Parking for 1 car. NON 
smokers and NO PETS Call 
519 925 3635

FOR RENT

APARTMENTS FOR 
RENT IN SHELBURNE.
Starting at $950 per month 
inc. appliances and A/C. 
Parking, first and last and 
refs req. Call  647 527 4503
COTTAGES FOR RENT, 
booking now For  spring/ 
summer RENTALS   with an 
option to buy 519 925 6948

RENOVATED TOWN 
HOUSE, Shelburne, with 
bedroom for rent. Fully fur-
nished, shared washroom/
Kitchen. James st north 
opp foodland. Patio/deck/
parking. No pets. No smok-
ing. Suit single professional 
person. Available June 1st.   
Refs first /last req.$700 PER 
MONTH 905 877 1740 / 519 
217 5424

SERVICES

HANDYMAN. You need it, 
I can do it for a fair price.. 
Call Terry. 519 925 4310

FOR SALE

CONTRACTOR  RE-
PAIRS, restores, Jacks  up, 
dismantles Farm buildings, 
Homes, Cottages Roofing, 
Siding, Doors, Windows, 
Beams, Posts, Peers, Foun-
dations, Concretework. 
Eavestroughing, Decks, 
Docks, Sheds.Fencing In-
stalled or Replaced, or 
Fixed.  Call Brian Mc curdy 
519 986 1781

Classifieds
519.925.2832 • Fax: 519-925-5500 • email@shelburnefreepress.ca

Email, or call us for pricing. Classified cut-off time is 12 pm Tuesday

HELP WANTED

REMEMBER  
YOUR LOVED 

ONES IN 
A SPECIAL WAY 

IN  
MEMORIAMS 

$35 + HST FreePressShelburne

For all your
advertising needs in the

SHELBURNE AREA
call Debbie Freeman at

our Shelburne offi ce:

519-925-2832
 or 519-216-1021

Come join a dynamic, fast paced, growing entrepreneurial 
company looking for young, enthusiastic sales representatives. 
A rewarding, lucrative opportunity for the right candidate.

Think you can sell?

DUTIES AND RESPONSIBILITIES: 
•  Tour groups of students through houses and apartments to rent them out for 

the annual rental campaign.
•  Plan, Prepare and Execute Advertising and Marketing Material for the annual rental campaign. 
•  Complete all necessary paperwork involved in lease signing and payment 

collection for newly rented units.
•  Work with all current tenants in completing necessary paperwork for renewal units 

EXPECTATIONS:
• Have a positive attitude 
• Willing to work hard and enjoy rewards in a team environment
• Willing to take chances and learn from your peers

DESIRED SKILLS & EXPERIENCE:
•  Sales Driven
•  Work well in results based environment 
•  Goal Oriented 
•  Great Personal Skills
•   Some Sales Skills Preferred but would be

willing to train the right candidate
•   Marketing and/or Communication 

education would be a great fi t

COMPENSATION:
Base + Commission

Let’s Talk.
EMAIL RESUME FOR CONSIDERATION: 
employment@londonprop.com

ADVERSTISING 
LOCALLY WORKS

FOR RENT

SHARED OFFICE TO RENT
Why pay high overheads! 

PRIME LOCATION ON 
MAIN STREET IN SHELBURNE
Suit accountant/realtor/lawyer etc. 

Share with media company
Clean, Renovated Office
Rent includes all utilities

Call 
519-925-2832 or 519-216-1021

MEMORIAM

ACROSS
1. Summer resort for kids
5. Actor Coleman, shortly
8. ____-service
12. “Cleopatra” menace
15. Concerto instrument
16. Before now
17. Transmission ending
18. Cartoon frame
19. Leading
20. It comes after pi
21. Kind of ray
22. “Assault ____ Queen”: 2 

wds.
23. “____ Daughter”
     (Stanwyck film)
24. Plume
26. Foot bones
28. Water mammal
30. Brown quickly
31. Cheesemaking ingredient

32. Put in order
34. Withered
35. Printer supply
37. Wine bottle
41. Suitor
42. Tailless rodent
45. Audio receiver
47. Visual
49. Flavor
50. Baby insect
52. Low grade
53. Gossiper, at times
56. Manner
57. Conductor’s colleague
59. Strange
61. Took off
62. Tribal medium
65. Geisha’s garb
68. Airshow maneuver
69. Stop
73. Modify

74. Daybreak
76. Boor
77. Steep flax
78. “The Ten
     Commandments,” e.g.
80. Race, as a motor
81. Ballerina’s short skirt
82. Wrestling surface
83. Gaunt
84. Chef’s sculpture
85. Auricular
86. Libation
87. Fidgety
88. Lair
89. Hereditary unit

DOWN
1. Small band
2. Astern
3. Somewhat wet
4. Pig’s enclosure

5. Venture
6. Shocked
7. Infant’s shoe
8. Grave
9. By any chance
10. Voided volley
11. Brotherly
12. Oak fruit
13. Smell, e.g.
14. Fold
24. Detached
25. Jack- or Jill-of-all-trades
27. Dill, formerly
29. Yawn-producing mood
31. “____ Window”
     (Hitchcock film)
33. Part of a circle
34. Petrify
35. Indian’s abode
36. Like a popular hot cereal
38. Poet’s black
39. Weird
40. Black
41. Physique, for short
43. Favorable trait
44. Liver paste
46. Moved speedily
48. Customers
51. Ammonia derivative
54. Facts, briefly
55. Zodiac sign
58. Gooey stuff
60. Gown trim
63. Dreadful
64. For each
65. Destiny
66. Utopian
67. Dull finish
68. Dalmatian pup
70. Crucial
71. Glossy fabric
72. Bring out
74. Emulate Estefan
75. Nykvist or Hedin
79. Tablet
81. Garb

X CROSSWORD
PUZZLE NO. 447

Copyright © 2008, Penny Press

CROSSWORD SOLUTION

Town of Shelburne 

SCHOOL CROSSING GUARDS 
NEEDED 

The Town of Shelburne will receive applications with 
resumes for relief crossing guard positions for the 

school season. You must be able to work school days, 
Monday to Friday at 8:00 a.m. to 9:00 a.m.

and 2:45 p.m. to 4:00 p.m.

These times may vary based on 
location within Town.

We will be looking for permanent guards once 
the new subdivisions are occupied and first preference 

will be given to relief guards.
Current paygrade range is $18.69 - $21.25 per hour

Applications can be submitted to the attention 
of the undersigned.

Patti Hossie
Town of Shelburne

203 Main Street East
Shelburne, ON

L9V 3K7
phossie@shelburne.ca

EMPLOYMENT OPPORTUNITY
CENTRE DUFFERIN RECREATION COMPLEX

Applications are being received for the positions of:
2020 Seasonal Summer Season-June through August

SUMMER CAMP HEAD COUNSELOR and 
SUMMER CAMP COUNSELOR

The CDRC Board of Management is seeking positive, team-oriented individuals to fill the 
above mentioned positions.  Under the direction of the Recreation Program Coordinator, the 
successful candidates will be involved in a diverse range of job activities to provide successful 
summer day camp programs. The successful candidates must be available to work scheduled 
weekday shifts and attend all scheduled staff meetings and training sessions prior to and 
during the summer season. The positions will require some physical requirements and requires 
strong interpersonal and communication skills in order to work well with other staff, children, 
volunteers, parents and the general public. A background in child supervision and recreation 
would be an asset.
Full details for all these positions including hours of work and wage ranges, are available on 
the Town of Shelburne website at www.shelburne.ca

Resumes for the Summer Camp Head Counselor and Summer Camp Counselor positions will 
be received until 3:00pm on Friday, January 24, 2020 by email or in person, addressed to:

Kim Fraser, Facility Administration Manager, Centre Dufferin Recreation Complex
200 Fiddle Park Lane, Shelburne, ON L9V 3C9  Email: kfraser@shelburne.ca

Please note position applying for on cover page.
We thank all applicants for their interest and advise that only those selected for an interview will be contacted

           Jelly 
    In loving memory of our 
         dear mom, Helen 
     and dear Grandma and 
         Grandpa Howard.

You are forever in our hearts,
where we hold many wonderful 

memories.
Miss you

Darlene, Debbie, Denise, Fred 
and Families.

AUCTIONS

KIDD FAMILY AUCTIONS      
COLLECTIBLES, ANTIQUES, COINS, MILITARIA, JEWELRY, VINTAGE TOYS!! 

LIVE & ON-LINE AUCTION, 
DATE: JAN 18TH 10 AM START. PREVIEW: FRI JAN 17TH FROM 3-6 PM. 

IF YOU CAN’T ATTEND IN PERSON BID WITH CONFIDENCE VIA 
WWW.ICOLLECTOR.COM

218 COLLINGWOOD ST, CREEMORE.  CREEMORE ARENA HALL.
Featuring many, great treasures from a large number of consignors.  Many thanks to all!! 

 Visit our website for PHOTOS AND MORE. 
Terms:  Cash, debit; chq, visa, MC. No buyer’s premium for live bidders. 5% fee for online 

bidders.   Do you have treasures that you’re ready to part with?  
Call, Text, or Email Anytime.  

WWW.KIDDFAMILYAUCTIONS.COM     
DENNIS@KIDDFAMILYAUCTIONS.COM          

519-938-7499

AUCTION SALE
For the Estate of the Late Don Arthur of 

Elliot Lake plus inclusions
Sale Held at Township of Amaranth Rec. Hall  

Em.#374028 6th Line Amaranth L9W 0M6
Directions: Come west of Laurel on 10 Sideroad of 
Amaranth (also Dufferin Cty. Rd. 10) for 1 mile to Line 6 
turn North.  The township Rec Hall is on left, Em.#374028
FRIDAY JANUARY 10TH AT 10:00 A.M.
Cars: 1966 Valiant Convertible 272V8, P.S. P.B auto, frame off 
restoration 20 years ago; mechanical good. (Don’s Pride & Joy); 
1961 Pontiac Parisienne 4dr. V8 auto, P.S. & P.B.; 1961 Corvair 
4dr. Std.trans. both run & drive; a large quantity of Snap on 
Tools; tool boxes; Blue Point; Mastercraft; Air guns; wrenches; 
Boxes of Dale Earnhardt collector toys; Snap-On tools; Good 
Wrench; Earnhardt pictures; Jewellery; Pocket Watches; Canada 
Silver dollars; US Silver Dollars CC; Native items, plus quantity 
of Marilyn Monroe items, etc. 
Terms: Cash or known cheque with proper ID only.  M/C, 
Visa & Interac; 10% Buyer’s Premium.  Neither the owner nor 
Auctioneer will be responsible for accident or property loss.
Note: Full list on www.theauctionadvertiser.com/RSevern, 
www.auctionsontario.ca, & www.severnauctions.wixsite.com/severn

Bob Severn Auctioneer
Shelburne 519-925-2091

BIRTHDAYS

HAPPY 80TH BIRTHDAY

GEORGE 
NEAL

Please join us to celebrate 
George’s 80th birthday!

A come and go afternoon 
1 to 4 pm Saturday, 
February 1st at the 

Shelburne Curling Club.

Your presence is a gift to him.

OBITUARIES OBITUARIES

Hire?NEED TO

Call 519-925-2832 to advertise. FreePressShelburneCall Caledon at 905-857-6626 
or Orangeville at 519-941-2230 to advertise.
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OPEN TO THE PUBLIC
Mon. to Sat. & Holiday Mondays

473051 County Rd. 11, Orangeville
519-943-0101

NOW ACCEPTING EWASTE AT NO 
CHARGE WE BUYSCRAP METAL

Providing Internet service and 
support since 1994.

Get Connected. Contact us:
www.sentex.ca  888-4-sentex

AREA WIDE

CLASSIFIEDSCLASSIFIEDS
• Sales/Service/Parts Discounts
• Work-Ready Loaner Vehicles
• 24 Hour Roadside Assistance
• On-Site Pickup & Delivery
• Extended Priority Hours
• Dedicated Account Representative
• Courtesy Transportation

www.macmastergm.com
519.941.1360

Contact  
Commercial Truck 

Manager for Details

PLEASE RECYCLE 
THIS NEWSPAPER!

HELP
WANTED

HELP
WANTED

HELP
WANTED

PLEASE RECYCLE THIS NEWSPAPER!
PLEASE RECYCLE THIS NEWSPAPER!

• Electrical Assembler
• Propane Technician
• Highway Cargo 
   Tanker Repair
• Decal/ Wrap Specialist
• Licensed Mechanic 310T
• Bodyman
• General labour

• Welder – Fabricator
• Hydraulic Technician
• Assistant Shop Foreman
• Shipping & Receiving 
• Pluming Assembler
• Welder – Pipefitter

www.dependable.ca
Applying method: In Person at

275 Clarence Street, Brampton L6W 3R3

JOIN OUR TEAM

ADVERTISING LOCALLY WORKS!

BLOOM GREEN GARDEN CENTRE
HIRING FOR SPRING 2021
Located at 9478 Wellington Road 124, ERIN

POSITIONS AVAILABLE
• Garden Centre Manager

• Sales Personnel
• Delivery Drivers
• General Labour

• Cashiers

Please send resume to info@bloomgreen.ca 

BIRTHDAYS

BIRTHDAYS

USED VEHICLES USED VEHICLES HELP
WANTEDVEHICLES WANTED VEHICLES WANTED

Warehouse Manager
$15-$18 an Hour 

Plus bonus, plus overtime.
We are a rapidly growing company expanding our distribution  

network with a location in Southgate, Ontario.
We are looking for a friendly, motivated, ambitious team player 

to join our company.
• To receive stock, pick orders, ship inventory accurately 

and correctly.
• Maintain a positive upbeat friendly attitude while 

assisting customers.
• Additional tasks as deemed neccesary by management.

As a successful candidate, you will have:
A high level of customer service

Maintain a neat, clean professional appearance
 Have a valid driver’s license

Previous forklift license/ experience an asset 
 Previous warehouse experience an asset.

Please apply with Resume to 
admin@tayalholdings.com

Warehouse Lead
Fast growing company looking for a friendly, self motivated, 

ambitious team player to join our team. 

Warehouse facility is located in Dundalk.

• Receive stock, pick orders & ship out
• Maintain inventory and general upkeep of facility
• Forklift/Warehouse experience an asset
• Fulltime/Part time
• Semi-retired individuals welcome to apply

Apply via email to ADMIN@TAYALHOLDINGS.COM

Caledon Seniors Centre 
hiring

Part time. 1-year. Contract position.

F.M.I call 905.951.6114 or e-mail resume to:
caledonsenior@rogers.com

FUNDRAISING 
COORDINATOR

Join our Team ! 
• Sales Representative

• Operations Manager

• Restaurant Manager

• Floor Manager

• In-House Maintenance

• Administrative Assistant

• Waiting Staff

• Head Chef

• Sous Chef

• In-House Accountant

• Bartender Manager

• Vegan Pastry Chef

The ideal candidates have a vibrant, professional, entrepreneurial mentality. Each position allows 

room for growth, therefore we are looking for passionate individuals with a positive mindset to join 

our multilevel organization. Candidates must be capable of working with minimal oversight but able 

to follow direction closely.

• Sales Representative must have a love for energy healing therapy, a passion to sell products and  

 services in the healing/holistic industry.

• In-House Accountant must have a degree and is up to date with all financial policies & regulations.

Applying Method: Resumes2021sem@outlook.com
For further information (416) 700-2037 • Queen Street N, Downtown Bolton

 TOWN OF GRAND VALLEY
SEASONAL SUMMER EMPLOYMENT - 
PUBLIC WORKS SUMMER STUDENT 
LABOURER 

The Town of Grand Valley is accepting resumes for a Public Works Summer Student 
Labourer, for employment for spring/summer of 2021.

Duties for this outdoor position will include lawn maintenance (cutting, trimming), 
gardening/watering, painting and assisting with general municipal labour. This 
position will work a regularly scheduled 40-hour work week. Occasional weekend 
work will be required for scheduled plant watering and occasional community events.

CSA approved work boots and a Current Ontario Class ‘G’ Driver’s License are 
required. Fall 2021 Enrollment in a qualifying Post-Secondary Education program will 
also be required.

Previous experience with push mowers, zero-turn mowers and powered line trimmers 
would be an asset. 

Resumes will be accepted until 2:00pm on Friday, April 2, 2021 at the Municipal 
Office located at 5 Main Street N, Grand Valley, ON, L9W 5S6, or by email at 
mtownsend@townofgrandvalley.ca marked Confidential-Summer Labourer 
Position.

Full posting available at https://www.townofgrandvalley.ca/en/town-hall/
employment.aspx?_mid_=7013 

We thank all applicants for their interest. Only those individuals selected for an 
interview will be contacted.

BARBER/HAIRSTYLIST  
full time / part-time available

Must have industry license
Apprentices are welcome

Call for an appointment: 519-941-2739
Send resume to: aninajeans@sympatico.ca  

Townline 
Barber Crew

 • Shifts  •Wages
• Benefits

Excellent

We are proud to help Kim Hesketh  
celebrate a milestone birthday, one that 
marks a long list of accomplishments. 

Kim has done so much in a relatively short  
period of time, it’s admirable. She’s spread  
unlimited amounts of love, joy and compassion. 
She’s raised three impressive human beings, 
and tried to train another, older human male. 
She deserves the world, but instead, she gets 
all of our undying love. 

Happy Birthday, Kim!
Love Mark, Lexie, Liam and Kyleigh

Happy 
Birthday!Happy 1st 

Birthday
Alicya Speck!

HAPPY 1ST 
BIRTHDAY 
to our special girl. Alicya, 
hoping your birthday is 
as special as the day you 
were born, as that was a 
pretty special day for all 
of us. Your bright smile 
and laughter brings such 
joy to us.

Lots of Love,
Mom and Dad  

and the Durante 
and Speck Families

MARCH 

17, 

2021

HELP
WANTED

HELP
WANTED

HELP
WANTED

HELP
WANTED

We’re seeking passionate 
individuals to fulfill two challenging 

and engaging opportunities in 
professional Theatre administration:

OFFICE MANAGER
PROGRAMS COORDINATOR

For detailed job descriptions visit:
www.theatreorangeville.ca/blog/

Apply by email: 
sayliffe@theatreorangeville.ca
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North Frontenac Telephone Company (NFTC) provides 
telecommunications services throughout Ontario. We are 
currently  accepting applications for Labourer and Landscaper 
positions for our 2021 Construction projects.

 
General Labourer and Landscaper duties:

• shoveling in/backfilling holes
• Must also be capable of routine maintenance  
 of machinery
• Willing to work outdoors  and in extreme  
 weather conditions
• Promote safety awareness; follow company  
 policies & procedures for health, safety and   

 environment.

 
Requirements:

•   Mechanically inclined, perform routine maintenance  
   on equipment
•   Valid Driver’s License, with clean Driver’s Abstract
•   Willing to work out of town
•   Flexibility to work overtime when required
•   Capable of working independently when needed

•   Ability to lift 50lbs or more 

 What we offer:
• Competitive wages
• Clean, safe and positive work environment
• Using new and well maintained equipment
• Benefits
• Travel allowance
• Paid Stat holidays

Please submit resumes to: info@nftctelecom.com Only candidates  
selected for interviews will be contacted. No phones calls please.

HELP
WANTED

HELP
WANTED

HELP
WANTED

HELP
WANTED

HELP
WANTED

HELP
WANTED

HELP
WANTED

HELP
WANTED

QUALITY FIREWOOD
FOR SALE:

Seasoned firewood
$360/bush cord.

Fresh cut
$280/bush cord.

Call 905-729-2303

FIREWOOD
FOR SALE

WANTED TO RENT – TWO 
LADIES - preferably in the 

country. Contact us at celtic-

fair@hotmail.com.

BIG PARKING LOT avail-

able to park Trucks or Dump 

Trucks. (NO TRAILERS). Lo-

cated at 13792 Airport Rd., 

Caledon. For more informa-

tion call Pat at: 905-584-4187 

or 416-606-9981.

CASH FOR SCRAP VEHI-
CLES. Scrap vehicles want-

ed, any size. No ownership 

required. Fast service, free 

towing, loose scrap removed. 

Also, cash paid on the spot. 

Call 905-859-0817 or 647-

227-3954. Open Sundays.

ABATE RABBIT PACK-
ERS Meat Processing Fa-

cility from Arthur immediately 

requires 16 Wholesale and 

Retail Butchers with a mini-

mum of 2 to 3 years of direct 

hands on experience in meat 

cutting and processing. Du-

ties include cutting and sec-

tioning of meat, skinning and 

removing blemishes, debon-

ing rabbits and chickens, cut-

ting meat into specialized cuts 

and preparing for wholesale 

and retail sales. HS diploma 

or equivalent required. Posi-

tions offered are permanent 

full time and salary is $17.00/

hr for 42.5 hrs/week. OT af-

ter 44 hrs/week. Please ap-

ply in person at 7597 Jones 

Baseline in Arthur, via email at 

joea@abatepackers.com.  Via 

fax at 1-519-848-2793 or via 

phone at 1-519-848-2107.

REID FARM MARKET: 
Open Daily! Potatoes, Car-

rots, Beets & More! 4th Line 

Mono, north of Highway 9.  

www.reidspotatoes.com.

REPAIRS, RESTORES, 
Jacks up, dismantles farm 

buildings, homes, cottages, 

roofing, siding, doors, win-

dows, beams posts, piers, 

foundations, concrete work, 

eavestroughing, deck, docks, 

sheds, fencing installed, re-

placed or fixed. Call Brian 

McCurdy 519-986-1781.

MAINS, Bruce

In loving memory of my hus-

band who passed away March 

12, 2003.

Loving you is easy

I do it every day

Missing you is a heartache

That never goes away.

Love

Linda

PROFESSIONAL RELI-
ABLE CLEANING LADY 

available with reasonable 

rates. 20 years experience. 

Call 519-217-8877.

YOUR CAR LOAN AP-
PROVED! Good Credit? 

Bad Credit? No Credit? We 

Finance Everyone! No Pay-

ments for 90 Days! www.

ParkerApproved.com. Call 

Tony 519-942-0101, ext 223.

The Lord Dufferin Chap-
ter IODE holds their meet-

ings at the Lord Dufferin 

Centre on the 4th Tuesday of 

every month. We are looking 

for women who would like to 

help in the Community. Call 

519-941-1865. 

IF YOU WANT to keep drink-

ing, that’s your business. IF 
YOU WANT to stop drinking, 

that’s our business. Call Alco-

holics Anonymous Hot Line, 

1-866-715-0005. www.aan-

orthhaltonerin.org. 

DRUG PROBLEM? 

We’ve been there, we can 

help! Narcotics Anonymous 

meets over Zoom, via video 

call. The Zoom meeting in-

formation is: Meeting # 245 

323 6271. Password: 1234. 

The meetings are hosted on 

Fridays & Sundays at 7:30 

pm. Call anytime 519-215-

0761. Shelburne is meeting 

at 7:30.  

ARE YOU A WOMAN living 

with abuse? For safety, emer-

gency shelter, and counsel-

ling call Family Transition 

Place, (519)941-HELP or 

1-800-265-9178. 

FOR INFORMATION 

regarding HEART and 

STROKE, call Dori Ebel 

(519) 941-1865 or 1-800-

360-1557. 

IF YOU or a FAMILY MEM-
BER are struggling with 

gambling, Gamblers Anon-

ymous is there to HELP. 

Call: 1(855) 222-5542 or 

visit www.gatoronto.ca. 

ALZHEIMER SUPPORT 
GROUPS meet monthly for 

spousal & family support. Call 

(519) 941-1221. 

LA LECHE LEAGUE Or-

angeville offers breastfeed-

ing support. For more info 

call Erin at 519-943-0703.

When you buy from a small business 
you’re not helping a C.E.O buy a 

3rd holiday home, you are helping a little 
girl get dance lessons, a little boy get his 
team jersey, a mom or dad put food on 

the table, a family pay a mortgage 
or a student pay for college.

Thanks for shopping local!

WANTED 
TO RENT

VEHICLES
WANTED

GENERAL HELP 
WANTED

LOTS FOR RENT

ADVERTISING 
LOCALLY WORKS!

Kevin Scott

McArthur - Bessey
Auctions

McArthur - BesseyMcArthur - BesseyMcArthur - BesseyMcArthur - Bessey
AuctionsAuctionsAuctionsAuctions

Farm, Livestock, Estate, Home & Business
Auctions with experience & consideration

Please contact us at
Kevin 519-942-0264 - Scott 519-843-5083

mcarthurbessey@gmail.com
www.theauctionadvertiser.com/KMcArthur

JOIN OUR TEAM!
Quality Engineered Homes is a leading residential 
modular home builder, building homes across 
Ontario.  

NEW HOME CONSTRUCTION WORKERS
Inside & Outside Workers

If you have experience in framing, flooring, 
electrical, drywall, plumbing, roofing, trim, paint 
or any other aspects of home construction we 
would like to hear from you. 

We offer:
•   40-42  hour rain or shine work weeks, 4 day  
     work weeks
•   competitive rates of pay with paid overtime,  
     paid travel both ways  & paid holidays,
•   benefit plan,
•   opportunity for advancement in a successful  
     and growing company,
•   tools supplied.

Please apply in person or fax/email your resume 
to:

JOIN OUR TEAM! 
Quality Engineered Homes is a leading residential modular home 
builder, building homes across Ontario.   

NEW HOME CONSTRUCTION WORKERS 
Inside & Outside Workers 

If you have experience in framing, flooring, electrical, drywall, 
plumbing, roofing, trim, paint or any other aspects of home 
construction we would like to hear from you.  

We offer: 
• 40-42  hour rain or shine work weeks, 4 day work weeks 
• competitive rates of pay with paid overtime, paid 

travel both ways  & paid holidays, 
• benefit plan, 
• opportunity for advancement in a successful and 

growing company, 
• tools supplied. 

Please apply in person or fax/email your resume to: 

Quality Engineered Homes Ltd. 
c/o Human Resources 
RR #2 Kenilworth, Ontario 
N0G 2E0 
Fax:  (519) 323-3897 
Email:  careers@qualityhomes.ca 
Website:  
www.qualityhomes.ca
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This is just a sample of all the treasures. Quantity of jewelry, coins, furnishings, 
telephones. Featuring Art Deco Airplane Ashtray, 1899 architects drawings, 1936 
Eaton catalog, rare tobacco tins, powder flasks, gold Olympic coin, trench art, steam 
gauge, Edison miners lamp, butter churn, salesman samples, coke items, comics, 
Atari,  marbles, and so much more. Terms:  Cash, debit; chq, visa, MC. Low 5% buyers 
premium. Call, Text, or Email Anytime. 

DENNIS@KIDDFAMILYAUCTIONS.COM  •  519-938-7499  
LYN@KIDDFAMILYAUCTIONS.COM  •  519-938-1315

WWW.KIDDFAMILYAUCTIONS.COM

KIDD FAMILY AUCTIONS 
COLLECTIBLES, ANTIQUES, ART, COINS, 

MILITARIA, ETC. ON-LINE AUCTION, 
DATE: MAR 12TH. LOT START CLOSING AT 5PM. PREVIEW: 

MAR 12TH  FROM 10 - 4 PM. BID WITH CONFIDENCE 
VIA WWW.KIDDFAMILYAUCTIONS.COM

438280 4TH LINE, MELANCTHON (NORTH OF SHELBURNE).

ONLINE FARM EQUIPMENT DISPERSAL AUCTION 
REMINDER!! 

LOTS WILL START TO CLOSE AT 5 PM FRI NOV 6TH. 
Tractors, combines, headers, sprayers, wagons, trucks, 
excavator, wheel loader, light standard, shop tools…….for 
the full listing visit the web site or call. 
 

DENNIS KIDD 519-938-7499 WWW.KIDDFAMILYAUCTIONS.COM 

SERVICES

THE MARG MCCARTHY 
REAL ESTATE TEAM 

IS HIRING!! 
Our team is growing!! 

Come see how you can help 
us with our goal of Improving 

Lives Every Day! We are 
currently hiring:

www.mcca r t h y r ea l t y. ca

Experience required for all positions! 
Check our website for full details: 
mccarthyrealty.ca/careers/

FULL TIME ACCOUNTING CLERK 
FULL TIME SALES REPRESENTATIVE 

FULL TIME LICENSED REAL ESTATE ASSISTANT

Here we grow again!
We Require:

Full Time Yard Help
Previous forklift experience an asset 

but not required
The ability to perform heavy lifting is required

Season Help
We also have openings in our yard and on our 
front counter for seasonal summer yard help.  

(Ideal for a University or College Student)
Please email your resume to 
info@orangevilleprecast.ca 

fax it to (519) 941-8028 or drop it off in person 
at 633341 Highway 10 in Mono.  

Only those being interviewed will be contacted. 

Orangeville Precast 
Concrete Ltd.

Home & office 

CLEANING 
Call for FREE estimate 
416-371-4995

                    MaidsMagical

AUCTIONS AUCTIONS

Come join a dynamic, fast paced, growing entrepreneurial 
company looking for young, enthusiastic sales representatives. 
A rewarding, lucrative opportunity for the right candidate.

Think you can sell?

DUTIES AND RESPONSIBILITIES: 
•  Tour groups of students through houses and apartments to rent them out for 

the annual rental campaign.
•  Plan, Prepare and Execute Advertising and Marketing Material for the annual rental campaign. 
•  Complete all necessary paperwork involved in lease signing and payment 

collection for newly rented units.
•  Work with all current tenants in completing necessary paperwork for renewal units 

EXPECTATIONS:
• Have a positive attitude 
• Willing to work hard and enjoy rewards in a team environment
• Willing to take chances and learn from your peers

DESIRED SKILLS & EXPERIENCE:
•  Sales Driven
•  Work well in results based environment 
•  Goal Oriented 
•  Great Personal Skills
•   Some Sales Skills Preferred but would be

willing to train the right candidate
•   Marketing and/or Communication 

education would be a great fi t

COMPENSATION:
Base + Commission

Let’s Talk.
EMAIL RESUME FOR CONSIDERATION: 
employment@londonprop.com

Call Debbie at 519-925-2832 for more info.

We are currently seeking 

NEWSPAPER CARRIERS 
to deliver once a week for the Orangeville 

Citizen & Shelburne Free Press on
ANDREW STREET

DUFFERIN STREET
SECOND AVENUE
SIMON STREET

HOMESTEAD CLOSE
VICTORIA STREET AREA

RINTOUL
BIRCHWOOD
PINEGROVE

JELLY ST NORTH

CALLING
ALL 
KIDS!

Have you had a great experience at a local business 
in the Bolton or Caledon area?

Tell us about it! Send your positive feedback to 
editor@caledoncitizen.com

and we will be sure to print your story!
By submitting your experience you’re giving us permission to print your name (no email address will be shared)

ADVERTISING 
LOCALLY works!

905.857.6626

CALL ERIN OR VICKI FOR MORE DETAILS.

ARTICLES 
FOR SALE

IN MEMORIAM

CLEANING  
SERVICES 

FINANCIAL 
SERVICES

SERVICES

ADVERTISING 
LOCALLY works!

905.857.6626

CALL ERIN OR 

VICKI FOR MORE 

DETAILS.

Have you had a great experience at a local business 
in the Bolton or Caledon area?

Tell us about it! Send your positive feedback to 
editor@caledoncitizen.com

and we will be sure to print your story!
By submitting your experience you’re giving us permission to print your name (no email address will be shared)

ADVERTISING 
LOCALLY works!

905.857.6626

CALL ERIN OR 

VICKI FOR MORE 

DETAILS.

Have you had a great experience at a local business 
in the Bolton or Caledon area?

Tell us about it! Send your positive feedback to 
editor@caledoncitizen.com

and we will be sure to print your story!
By submitting your experience you’re giving us permission to print your name (no email address will be shared)

905.857.6626

519.941.2230
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UNCONVENTIONAL. UNFILTERED. UNPLUCKED.

UNPLUCKED GEMS
CLASSIC ROCK SHOW

HOSTED BY  
DON BANNISTER

STREAM THE SHOW LIVE EVERY THURSDAY AT 7 PM AT CKXSFM.COM
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www.citizen.on.ca

AUTO
SHOWCASE2021

What a drag...
There isn’t an 

AutoShow this year.

Yeah! 
But at least the 

Orangeville Citizen 
is running an 

Auto Showcase.

Autoshow 2021

CANCELLED due to covid

All the major 
local dealership 

manufacturers are 
being featured.

Turn the 
page to 

find out more
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HWY 9, East of 10, Orangeville 519.942.8400  1.888.243.6343
w w w . o r a n g e v i l l e c h r y s l e r . c o m

Great Things Are Happening at Great Things Are Happening at 

PROVIDING THE BEST SERVICE & VEHICLES TO OUR CUSTOMERS
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It has been described as the perfect Minivan 
for families on the move.

�e 2021 Chrysler Grand Caravan provides 
the capability, space, and convenience for families 
who like to keep active and are always on the go.

Designed to be an attractive vehicle from inside  
and out, the Grand Caravan has streamlined 
body contours and advanced lighting technology 
that brings style to any street or highway.

Inside, the Grand Caravan has seating for 
up to eight passengers on the SXT model with  
243 di�erent seating combinations – perfect for 
when the whole gang is along for a trip.

With so many people on the go, it’s good to 
know that there is plenty of cargo space available 
even when you have so many passengers.

�e Stow ‘n Go system means the rear seats 
collapse to make room for lots of cargo. �is  
feature is standard for the third row and available 
for the second row on the SXT model.

�ere are also handy compartments throughout  
the cabin to store smaller items.

For those times you have extra gear, there is an 
available roof rack that can carry up to 150 lbs.

When you’re on the road, safety is always a 
major concern. You will be surrounded by safety 
technology and driver-assist functions while you 
are behind the wheel.

�ere are eight standard airbags and a standard  
electric park brake with safehold. �e standard 
ParkView Rear Back-Up Camera provides a full 
view of what is behind your vehicle to help avoid 
potential trouble when reversing.

Driver-assist features include available Park-Sense 
Rear Park Assist, Blind Spot Monitoring with Rear 
Cross-Path Detection, Forward Collision Warning  
with Active Braking and Pedestrian Automatic 
Emergency Braking.

When it comes to power, the Grand Caravan is 
equipped with a Pentastar 3.6 L, VVT V6 engine.

�is is Canada’s best-selling engine and  
produces an impressive 287 horsepower with  
262 lb.-�. of torque.

�e engine stop/start technology automatically  
shuts o� the engine when you stop and restarts  
it when you release the brake, meaning you are  
not wasting fuel when at a stoplight or in stop-and- 
go tra�c.

�e Grand Caravan now comes with a 9-speed 
automatic transmission with a rotary e-shi� that 
provides an economy rating of 8.4 Litres per  
100 kilometres.

If you like to take the fun with you on the road, 
the Grand Caravan has a towing capacity of up 
to 3,600 lbs.

�e 2021 Chrysler Grand Caravan is a minivan  
that is stylish and convenient for families on  
the move.

It is the world’s fastest mass-production sedan, 
and it just got faster.

�e 2021 Dodge Charger Hellcat Redeye has a 
blistering top speed of 203 miles per hour.

�is year the Redeye added another 80 horse-
power and an additional 57 lb.-�. of torque to its 
output by adding a 2.7 L supercharger.

�e Redeye is equipped with two fuel pumps 
to handle the increase.

Its 6.2 L supercharged Hemi produces 797 
horsepower.

�e Redeye can do a quarter-mile in a blister-
ing 10.6 seconds achieving 129 miles per hour in 
those ten seconds.

All this power is transferred to massive  
20-inch by 11-inch wheels and road-gripping tires.

�e Redeye is designed to be aggressive with a 
wide stance and �ared fenders that accommodate 
the wider tires.

�e signature mesh front grille and sloping 
front hood add to the appeal of the overall shape.

�ere are 13 exciting colours available –  
each speci�cally chosen to highlight the Redeye’s 
contours and design.

Inside, you’ve got an interior with some  
swagger that has a race-inspired design with 

comfortable wrap-around seats and attention to 
all the small details that surround you when you 
take your place behind the wheel.

When you’re behind the wheel, the cockpit  
is driver-focused, with the instrument cluster 
easily read and well positioned and all controls 
within easy reach.

When it comes to safety and security, there  
are more than 80 standard and available features 
designed to keep you safely on the road and  
assist you along the way.

�e 2021 Dodge Charger Hellcat Redeye  
provides performance, power, and style in one 
sleek package.

�is isn’t a car designed for leisurely a�ernoon 
trips to the grocery store.

�e 2021 Dodge Challenger SRT Super Stock 
is a high-performance special-edition SRT-tuned 
version of the Dodge Challenger.

Developed for racing at the drag strip, the  
Super Stock slots in between the Challenger SRT 
Hellcat Redeye and the Challenger SRT Demon.

It may be engineered for a 1/4 sprint, but it is 
street legal.

Fitted with a supercharged 6.2 L, V8 engine, 
this massive power plant puts out 807 horsepower  
and 707 lb.-�. of torque.

�e Super Stock can hit 60 mph in 3.25 seconds.
It is built to have a wide stance with fender 

�ares designed to accommodate the 18-inch rims 
and 315/40R18 Nito NT05R tires made to grip 
the road.

�e Super Stock is cra�ed with an old-school 
muscle car look with modernized features with 
classic heritage-inspired lines.

�ere are several racing stripe designs  
available that give it more attitude and add to  
the heritage look.

Inside the race-inspired cockpit lands you in a 
wrap-around driver’s seat with intricate stitching 

and an embossed logo. �e passenger’s cabin is 
wide and roomy and easily seats �ve.

�e car may have an old-school look, but it has 
all the modern technology to keep you safe.

Standard and available driver-assist features  
include Parkview Rear Back-up Camera,  
Automatic High-Beam Headlights, Blind Spot 
Monitoring, Adaptive Cruise Control, and  
Full-Speed Forward Collision Warning.

�e 2021 Dodge Challenger SRT Super Stock 
brings driving to a whole new level with power 
to spare.

 AUTO SHOWCASE 2021

It is bold and aggressive, yet re�ned and digni�ed.
�e 2021 Dodge Durango embodies power, 

performance, and speed like no other SUV on  
the market.

Its daring design, premium interior and intelli-
gent infotainment system delivery provide an un-
forgettable driver-oriented experience.

�e Durango has been updated for the new year 
both on the exterior and inside.

With new styling cues, the Durango has taken 
on a more aggressive look. With a new front fascia, 
LED headlights and running lights, hood, front 
grille, and rear spoiler.

New available wheel designs are ranging from 
silver to full-on black.

�is SUV is engineered and designed to go any-
where. With standard all-wheel drive, you’ll have 
the con�dence to take on any road.

�e standard 3.6 L, Pentastar VVT V6 engine is 
mated with an 8-speed transmission. Together the 
powertrain churns out 295 horsepower and 260 
lb.-�. of torque.

If you need even more power, you can step  
up to the 5.7 L, Hemi VVT V8 that produces  
360 horsepower and 390 lb.-�. of torque.

�ere is an available 6.4 L, Hemi V8 that  
produces 475 horsepower and 470 lb.-�. of torque.

Behind the wheel, the interior has been designed  
for premium comfort.

A 10.1-inch Uconnect 5 system, along with 
an easy-to-access integrated control switch bank 
means you can access controls easily and without 
taking your eyes o� of the road.

You can switch drive modes between Sport, 
Track, Snow, and Tow.

In the cargo area, the standard 60 / 40 split-folding  
seats and the 50 / 50 third row means you’ll have 
plenty of versatile cargo space when you need it.

For those that really like to take adventure  
and power to the next level, the Dodge Durango 
Hellcat is the premium trim level that eats up the 
road like no other SUV on the market.

�e Hellcat’s name is well deserved. It comes 
with a 6.2 L, SRT HEMI V8 supercharged engine 
that produces a massive 710 horsepower and has a 
top speed of 180 MPH.

�e Hellcat’s aggressive 20 x 10-inch wheels  
are designed to handle just about any situation  
you come across.

�e performance hood with a high-air�ow 
grille is engineered for top-notch performance and 
e�ciency while adding a bold new design to the 
body contour.

�e 2021 Dodge Durango is the newly designed 
full-size SUV built for power while maintaining a 
luxury ride with superior passenger comfort.

2021 DODGE DURANGO 2021 DODGE CHARGER HELLCAT REDEYE

2021 DODGE CHALLENGER SRT SUPER STOCK

2021 CHRYSLER GRAND CARAVAN

When it’s time to load up the family for an  
adventure, you need a vehicle that can provide 
the room and capability you need to hit the  
open road.

�e 2021 Chrysler Paci�ca is a passenger van 
that provides innovative design and unmatched 
passenger and cargo versatility.

When passengers are your precious cargo, you 
can drive con�dently with the most advanced 
AWD system in its class.

With three-row seating, there is plenty of room 
for everyone who is along for the ride.

Featuring the most luxurious interior in its 
class, you will be riding in style with available 
deep-quilted Nappa leather-faced seats and  
accent stitching.

While you’re on the road you will be surrounded  
by technology.

On the main console, the innovative Uconnect  
5 Multimedia Centre provides more connected  
services and family-friendly features plus  
available navigation.

�ere is a full suite of driver-assist features and 
safety functions like the available 360 degrees 
Surround View Camera that gives a complete 
view of the entire vehicle.

For your rear-seat passengers, the Uconnect 
�eatre with wireless headphones now comes 
with even more built-in apps and games that are 
viewed on 10.1-inch touchscreens.

If it’s cargo space you need, the Paci�ca has 
Stow n’ Go seating in the second and third rows 
that allow for fold-down seats and a lot of space 
when you need it.

On the outside, the Paci�ca has been boldly 
reimagined for 2021 with an athletic new front 
fascia and 3-D front grille embellished with the 
iconic Chrysler wing badge.

Newly redesigned LED headlamps, sculpted 
fog lamps and full-width LED rear taillights  
come standard.

When it comes to loading your cargo, the 
available Segment-First hands-free sliding doors 
and li�gate make loading up e�ortless.

When it comes to power, the Paci�ca boasts  
the 3.6 L, Pentastar VVT V6 – Canada’s  
best-selling engine.

Both e�cient and economical, it produces  
287 horsepower and 262 lb.-�. of torque with an 
unsurpassed gas highway fuel economy rating of 
8.4 L per 100 km.

All this power means you can tow up to 3,600 lbs.
Standard is Engine Stop / Start technology 

that automatically turns the engine o� when you 
come to a stop, then starts again when you release 
the brake pedal.

�e Paci�ca is also available in a hybrid model. 
�e hybrid combines both gas and electric power 
and switches seamlessly from electric power to 
gas for outstanding fuel e�ciency.

�e 2021 Chrysler Paci�ca is a capable and 
highly styled passenger van that is innovative and 
provides a solution for families on the go.

2021 CHRYSLER PACIFICA 



B4 ORANGEVILLE CITIZEN | MOTORING AUTO SHOWCASE 2021 | MARCH 11, 2021

AUTO SHOWCASE 2021

� ere’s a reason the Jeep Grand Cherokee is the 
most awarded SUV ever.

It is the SUV with enhanced technology, an 
outstanding cabin experience and Best-in-Class 
towing capability.

From its iconic front grille and bold lines, there 
is no mistaking a Jeep coming down the road. It 
has an aggressive stand and a solid appearance.

� e Grand Cherokee combines o� -road capa-
bility with on-road re� nement.

It’s going to be a new model year for the 2022 Jeep 
Grand Cherokee L. � e 2022 model will usher in 
the � � h generation.

For 2022, the Grand Cherokee introduces a 
three-row body style as part of its new design.

� e new model features a Jeep-style seven-slot 
front grille, slimmer LED headlights, larger open-
ings on the front fascia, and sleek new taillights.

Expect to see the cabin luxury from the previ-
ous models carried over into the new year.

Interior features include a 10.1-inch touch-screen 
with Apple CarPlay and Android Auto capabilities.

You can also access useful features like maps, 
road closures, and weather radar with available 
SiriusXM Travel Link and Tra�  c Plus.

� ere is a standard six-speaker stereo system, 
but you can choose to upgrade to a nine-speaker 
Alpine system or a high-end 19-speaker McIntosh.

� ere is a digital gauge cluster with customiz-
able interior LED lighting and a rotary shi�  knob.

If you really want to see how your vehicle is 
performing, you can access the available real-
time performance data that provides information 
about how your Jeep is running.

Just because you’re in a vehicle designed to be 
rugged doesn’t mean you will sacri� ce comfort.

Inside, the Grand Cherokee is designed with 
luxury in mind. From the wrap-around seats to 

cabin accents, close attention has been given to 
everything that surrounds you.

When it comes to driver-assist functions there 
is standard Automated Emergency Braking with 
Pedestrian Detection, Lane-Departure Warning 
and Lane-Keeping Assist, and standard Adaptive 
Cruise Control.

A 3.6 L, Pentastar V-6 engine is the standard in the 
Cherokee L and that comes with 257 lb.-� . of torque.

� ere is an available 5.7 L, V-8 with four-wheel 
drive that produces 357 horsepower and 390 lb.-� . 
of torque.

Both engines are paired with an 8-speed transmission.
� e Grand Cherokee will arrive with a shorter 

wheelbase, but a regular wheelbase model will be 
available later in the year.

A 4XE plug-in hybrid model is expected to be 
released later in the year, but so far there are few 
details available.

� e 2022 Jeep Grand Cherokee L is the re-designed 
Jeep with the rugged capability and outstanding 
interior comfort to make your o� -road adventures a 
memorable ride.

� e power has shi� ed indeed.
� e 2021 RAM TRX has been named Motor-

Trend’s Truck of the Year – and with good reason.
It has been described as the pickup that “Leaves 

‘good enough’ in the rearview mirror.’
� e TRX is the most powerful street-legal 

half-ton pickup ever produced.
MotorTrend says, “� is is a truck that simply 

excels at towing, hauling, o� -roading, and perfor-
mance driving. Whatever you throw at the TRX, 
it can hang.”

� is vehicle has set a new benchmark for 
extreme performance pickup trucks. 

With a 6.2 L, supercharged V8 engine that pro-
duces a massive 702 horsepower and a whopping 
650 lb.-� . of torque, it has the power to take you 
anywhere while bringing your toys with you on 
the road.

It can go from zero to 60 mph in a blistering 
4.5 seconds.

� ere are six drive modes that will adjust 
performance based on driving conditions.

Select Sport Mode, Snow Mode, Custom Mode, 
Mud / Sand Mode, Rock Mode, or Baja Mode.

In Sport Mode, you’ll have quicker shi�  times, 
a tightened suspension, a 30 / 70 torque split and 
sport-tuned stability control that provides optimal 
performance truck setup on paved surfaces.

On the outside, the TRX has the RAM look – 
tough and rugged.

With the iconic RAM front grille, skid plate 
and aggressive body contours, there is no 
mistaking a RAM truck on any highway, street or 
o� -road adventure.

Fenders are � ared eight inches to accommodate 
a wide track, while strategically placed air-� ow fea-
tures provide optimal cooling with aerodynamics.

� e exterior package is � nished with 18-

inch matte black wheels with 35-inch Goodyear 
Wrangler Territory All-Terrain tires designed for 
carving through mud and sand.

On the inside, the cabin and driver’s cockpit are 
focused on performance with available perforated 
leather and carbon � bre trim. You are surrounded 
by premium level materials and seats that are 
designed to be both comfortable and inspired 
with red trim.

While behind the wheel, you can keep your eyes 
on the road with the all-new available Head-Up 
Display that projects an array of customizable 
information right onto the windshield so you 
won’t miss a thing.

When you bring your boat or trailer with you on 
your adventure, an integrated switch bank features 
up to six auxiliary buttons, including an available 
Trailer Reverse Steering Control system.

� e 2021 RAM TRX is the pickup designed 
with the power and performance to take you 
anywhere you want to go.

It is now three years running that RAM trucks 
have been held in the highest esteem by winning 
the MotorTrend Truck of the Year award.

Vehicles are judged in a variety of categories 
when they are in the running for such a 
prestigious award.

RAM came out on top with several noteworthy 
features that placed it ahead of the competition.

In 2019, the RAM 1500 took the top honours.
Referring to it as “What a 21st-century truck 

can do,” experts at MotorTrend said, “� ere 
isn’t a truck out there that so precisely hits the 
drivers needs of the segment better than the 
2019 Ram 1500.”

� e � � h-generation RAM was the latest in 
a long line of evolutionary leaps forward for the 
vehicle with more variety, capability, comfort, 
and convenience than ever before.

It was praised for its rugged but classic style.
� e RAM 2500 HD and 3500 were named as 

the top trucks in 2020.
To win, the RAM HD had to pass a battery of 

performance tests before being pitted against the 
other leading truck contenders.

MotorTrend uses criteria in which to judge trucks.
� ose include design advancement, 

engineering excellence, e�  ciency, safety, value 
and performance of the intended function.

MotorTrend also singled out the RAM HD’s 
powerful 6.7 L, I6 engine that produces 400 horse-
power and 1000 lb.-� . of torque with massive 
towing and payload capability as a winning factor.

RAM was back in the automotive spotlight 
this year when the three-peat happened, and 
the RAM 1500 TRX was chosen as MotorTrend 
Truck of the Year.

MotorTrend said the RAM 1500 TRX “is a 
truck that resets the standard of what’s possible.”

It was praised for its on-road and o� -road 
capability, towing capacity, and speed.

It said the TRX is ‘the new benchmark that all 
supertrucks must beat.”

� at’s pretty high praise from the experts in the 
industry.

� e fact that the TRX was engineered to take 
the rigours of o� -road driving was high on the 
list of the reasons judges found it so impressive.

It is an impressive honour to win the Truck of 
the Year award.

To win this award three years in a row is 
an outstanding achievement and says a lot about 
the engineering and design that goes into 
RAM trucks.

2022 JEEP GRAND CHEROKEE LAREDO

2021 RAM TRX RAM TRUCK

� e 2021 Jeep Wrangler 4XE gives you all the 
classic lines of the legendary Jeep look and the 
rugged capability while providing enough com-
fort and convenient features to make even the 
longest road trips a pleasure.

All Jeep vehicles stand out on the road, but the 
Wrangler 4XE has even more exceptional fea-
tures that turn heads.

Its iconic front grille, noticeable fenders, and 
rugged bumpers tell everyone this is a vehicle de-
signed to go where the pavement ends and the 
fun begins.

Under the hood, the Wrangler 4XE’s 2.0 L, I-4 
DOHC direct-injection Turbo plug-in hybrid al-
lows you to hit the road while reducing the emis-
sions of your vehicle into the environment.

With 350 horsepower and 442 lb.-� . of torque, 
the package provides increased performance 
both on and o� -road.

� e 4XE will go from zero to 97 kph in just 6.0 
seconds.

� e hybrid motor will allow you to travel up to 
595 km, before needing to refuel.

You can use the E-Selec driving mode to maxi-
mize performance, depending on what type of 
road conditions you are up against.

Just because you’re in an 
adventure vehicle, you don’t 
have to rough it when you’re out on the back roads.

� e Wrangler 4XE is designed to be both com-
fortable and convenient.

� e standard Uconnect 4C NAV multimedia 
centre will keep you connected to the outside 
world, as well as entertained while on the road.

� e 2021 Jeep Wrangler 4XE brings the style 
of a Jeep together with the rugged capability the 
brand is known for.

2021 JEEP WRANGLER 4XE

� e Jeep Wagoneer is one of this automaker’s 
hallmark vehicles, and looking forward to 2022 
auto enthusiasts are looking forward to seeing 
what is new in this concept vehicle.

Boasting three-row seating, the new Wagoneer 
will be a big challenger in the full-size SUV market.

It will also be a premium version SUV with 
all the bells and whistles drivers want in a 
high-end vehicle.

� e new Wagoneer will come equipped with 
a plug-in hybrid powertrain, which � ts in with 
Jeep’s plans to make every Jeep brand vehicle 
have a hybrid or plug-in hybrid within the next 
few years.

� e exterior has a bold front end with a new 
slimmed-down design on the front grille and 
newly designed headlights.

� ere is a good amount of chrome accents on 
the front end with slim design fog lights.

� e Jeep Wagoneer is equipped with two tow 
hooks slotted into the front bumper.

Inside, the new Wagoneer is loaded with 
technology, including seven information 
screens. � e driver has a 12.3-inch screen, and 
the passenger seat gets its own 10.3-inch 
touchscreen infotainment system built right 
into the dashboard. 

In the rear seats, passengers get their own 
10.3-inch centre console display which also 
manages climate and seat controls.

� e Wagoneer will be a luxury-style vehicle but 
still retains the legendary Jeep o� -road capability.

� e new 2022 Jeep Grand Wagoneer, while still 
considered a ‘concept’ vehicle, is one of the most 
highly anticipated vehicles among auto enthusiasts.

2022 JEEP GRAND WAGONEER

...There isn’t a truck out 
there that so precisely 
hits the drivers needs 
of the segment better 
than the 2019 Ram 1500...
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◊Leasing offers available O.A.C. from Hyundai Financial Services based on a new 2021 ELANTRA Essential manual/2021 TUCSON 2.0L Essential FWD/2021 ELANTRA Preferred IVT with an annual lease rate of 2.49%/0.9%/2.49%. Total lease obligation is $11,511/$11,338/$13,852. Weekly lease payment of $50/$73/$61 for a 48/36/48 month walk-
away lease. Down payment of $1,095/$0/$1,095 and first monthly payment required. Trade-in value may be applied to down payment amount. Lease offer includes Delivery and Destination charges of $1,725/$1,825/$1,725, levies and all applicable charges (excluding HST). Lease offer excludes registration, insurance, PPSA, licence fees. $0 
security deposit on all models. 16,000 km allowance per year applies. Additional charge of $0.12/km. †Finance offers available O.A.C. from Hyundai Financial Services based on new in-stock 2021 TUCSON 2.0L Preferred FWD/2021 KONA 2.0L Preferred FWD models with an annual finance rate of 0%/0%. Cost of borrowing is $0/$0. Selling price 
is $29,749/$24,999. Weekly payments are $95/$80 for 72/72 months. $0/$0 down payment required. Trade-in value may be applied to down payment amount. Finance offers include Delivery and Destination charge of $1,825/$1,825, levies and all applicable charges (excluding HST). Finance offers exclude registration, insurance, PPSA, licence 
fees. ♦Price of model shown: 2021 ELANTRA Ultimate Intense Blue with Tech package/2021 KONA Ultimate AWD Pulse Red/2021 TUCSON Ultimate AWD Magnetic Grey is $30,357/$34,457/$40,257. Price includes Delivery and Destination charges of $1,725/$1,825/$1,825, levies and all applicable charges (excluding HST). Prices exclude registration, 
insurance, PPSA, licence fees *Offer valid January 5 to March 31, 2021 on the purchase or lease of any 2021 TUCSON or 2021 VENUE. No cash value and cannot be substituted for a cash discount. Limit to one (1) offer per collector number. AIR MILES® card must be presented at the time of purchase. Can be combined with other offers. The Hyundai 
name, logos, product names, feature names, images and slogans are trademarks owned or licensed by Hyundai Auto Canada Corp. Offers available for a limited time and subject to change or cancellation without notice. ®/™Trademarks of AM Royalties Limited Partnership used under license by LoyaltyOne, Co. and Hyundai Auto Canada Corp. ^0 
payments (payment deferral) for 90 days is available on promotional finance offers of in-stock 2021 Hyundai models. Payment deferral applies to only promotional finance offers on approved credit. If the payment deferral offer is selected, the original term of the finance contract will be extended by 2 months (60 days). Hyundai Auto Canada Corp. 
will pay the interest during the first 2 months(60 days) of the finance contract, after which the purchaser will pay all principal and interest owing in equal installments over the remaining term of the contract. Payments on finance contracts are paid in arrears. ̂ ^For finance contracts payable on a weekly and bi-weekly basis, purchasers who select the 
payment deferral offer may have to make their first weekly or bi-weekly payment sooner than 90 days from purchase. Down payments are due on the date the contract is signed. Hyundai Auto Canada Corp. reserves the right to amend or terminate this offer, in whole or in part, at any time without prior notice. Additional conditions and limitations 
apply. Ask your dealer for details. ◊†♦^*^^Offers available for a limited time and subject to change or cancellation without notice. Vehicle colour is subject to availability. Delivery and Destination charge includes freight, P.D.I. and a full tank of gas. Dealer may sell for less. Inventory is limited, dealer order may be required. Offer is non-transferable 
and cannot be assigned. No vehicle trade-in required. Visit www.hyundaicanada.com or see dealer for complete details. ††Hyundai’s Comprehensive Limited Warranty coverage covers most vehicle components against defects in workmanship under normal use and maintenance conditions. ±Certain restrictions apply. Customers must present 
their proof of military relationship and I.D. at time of purchase to receive special price discount off their purchase. Program subject to change or cancellation without notice. Visit www.hyundaicanada.com/military or see dealer for complete details. ™/®The Hyundai name, logos, product names, feature names, images and slogans are trademarks 
owned or licensed by Hyundai Auto Canada Corp. All other trademarks and trade names are the property of their respective owners. 

Additional information:

•  Active and veteran military personnel receive up to $750 in price adjustments±. 
Visit hyundaicanada.com/military

hyundaicanada.com

ORANGEVILLE

ORANGEVILLE

Highway #9 East, Orangeville
519-943-0232 • 1-866-943-0232
www.orangevillehyundai.com
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0 %
on select models 

Finance† from

More of the features you want
5-year Comprehensive 
Limited Warranty††

Hyundai BuyRight™ Hyundai LeaseRight™

+ Don’t pay for 90 days^
on all models

Based on monthly payments, finance purchases only. Restrictions apply^^.

Ultimate model shown ♦

2021 
Hyundai 
KONA 
Preferred 
FWD A/T

2021 
Honda 
HR-V 
FWD 
LX CVT

2020 
Nissan 
Qashqai 
FWD S 
CVT

Heated leather steering wheel

Proximity keyless entry with 
push-button ignition

Comprehensive Limited Warranty†† 60 months / 
100,000 km

36 months / 
60,000 km

36 months / 
60,000 km

Blind-Spot Collision Warning

2021 Nissan Qashqai information is not available as of February 9, 2021.

Check out all the 
great features 
you get with the 
KONA 2.0L 
Preferred FWD

Example selling price of $24,999 on the 2.0L Preferred FWD

2021 KONA

months† on all 2021 KONA models

Get

financing 

0% 72
for

Based on OEM websites and AutoPlanner™ as of February 2021.

Ultimate model with Tech package shown ♦

Standard key features include:

•  Heated front seats 
•  8.0" touch-screen display with Apple CarPlayTM and Android AutoTM

2021 ELANTRA

for 48 months 
with $1,095 down◊

Lease the Essential manual for: 

weekly

$ 50 at 2.49%

Ultimate model shown ♦

2021 
Hyundai 
TUCSON 
Preferred 
FWD

2021 
Toyota 
RAV4 
LE 
FWD

2021 
Mazda 
CX-5 
GX 
FWD

Heated rear seats

Proximity key with 
push-button ignition

Comprehensive Limited Warranty†† 60 months / 
100,000 km

36 months / 
60,000 km

36 months / 
Unlimited km

Lane Departure Warning 
with Lane Keeping Assist

Check out all the 
great features 
you get with the 
TUCSON 2.0L 
Preferred FWD

Example selling price of $29,749 on the 2.0L Preferred FWD

2021 TUCSON

months† on all 2021 TUCSON models

Get

financing 

0% 72
for

+  get 1,000 AIR MILES® Reward Miles 
on any 2021 TUCSON model*

0.9 %
on select models 

Lease◊ from

2021 
Hyundai 
ELANTRA
Preferred 
Auto (IVT)

2021 
Toyota 
Corolla 
LE 
(CVT)

2021 
Honda 
Civic 
LX 
(CVT)

Heated leather-wrapped 
steering wheel

Proximity keyless entry with 
push-button ignition

Comprehensive Limited Warranty†† 60 months / 
100,000 km

36 months / 
60,000 km

36 months / 
60,000 km

Blind-Spot Collision-
Avoidance Assist Warning only

or step up to the 
Preferred Auto IVT 
for only

$ 11 more
weekly◊ and get

Greg Phillips
Sales Professional

Lynn Bennett
Financial Services 

Manager

Dave Appleton 
General Sales 

Manager

Jack McAllister
Sales Professional
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Refreshed for 2021 with bolder front-end and 
interior enhancements.

� e 2021 Hyundai Santa Fe is a mid-size SUV 
designed to look good on the road and engineered 
for superior safety.

� e new-look is both modern and elegant. 
From the signature front grille and fascia with 
newly designed LED headlights to its sloping 
roof design and LED taillights, the new Santa Fe 
projects style and sophistication while maintaining 
a sporty appeal.

� e exterior package is � nished with available 
19-inch alloy wheels.

Inside, there is plenty of room for both driver 
and passengers.

A well-designed driver’s cockpit places you in a 
position with all controls within easy reach and an 
instrument cluster that is bright and easily read.

Comfort is key with available quilted Nappa 
leather seats, a heated steering wheel and available 
heated front and rear seats and ventilated front seats.

� e dual-zone automatic climate control 
means everyone will be comfortable no matter 
the weather conditions outside.

You can pack up for adventure with ample rear 
cargo space. For additional space when you need 
it, the folding rear seats allow for a lot more cargo 
area when you have additional items to load up.

When you’re behind the wheel you are 
surrounded by a suite of features that assist you 
when you’re on the road.

� e available Head-Up Display projects 
important information like vehicle speed directly 
onto the windshield, so you don’t have to take 
your eyes o�  the road.

Standard is Forward Collision-Avoidance and 

Automatic Braking, Adaptive Cruise Control with 
stop-and-go, and Lane Departure Warning with 
Lane-Keeping Assist.

Available driver-assist functions include Highway 
Driving Assist with Highway Auto Curve Slow-
down, Parking Collision-Avoidance Assist, Driver 
Attention Warning, and Blind-Spot Collision-Avoid-
ance Assist.

� e 2021 Hyundai Santa Fe is the newly designed 
mid-size SUV with style and all the safety features 
for enjoyable motoring.

2021 HYUNDAI SANTA FE

All-new for 2022 with a sporty new design that 
is going to shake up the compact SUV market.

� e 2022 Hyundai Tucson comes with a host of 
new features that have auto enthusiasts taking note.

� is new version is actually slightly larger than 
previous models with a long wheelbase. � at 
translates to more interior space as well.

� e new Tucson has a stunning new front end 
design with a mesh-style front grille and angled 
front fascia.

� e body lines are bold and well de� ned with 
� ared fenders.

� e stacked headlight design gives this vehicle 
a futuristic look, and there are distinctive new 
taillights with a unique new triangular design.

Inside, the new Tucson features a driver’s 
cockpit and passenger cabin that is exceptional 
in both style and functionality.

You are surrounded by neatly layered premium 
materials and well-placed controls with a nicely 
designed console.

� e available 8-inch colour touchscreen has 

wireless Apple CarPlay and Android Auto, so you 
can use your favourite apps, listen to your music 
playlist, and make phone calls and texts without 
taking your eyes o�  of the road.

You can take advantage of a full list of available 
driver-assist functions that add an extra degree of 
safety when you’re on the road.

Available driver-assist functions include Forward 
Collision-Avoidance Assist with Pedestrian Detec-
tion, Lane Keeping Assist, Blind View Monitor, 
Blind-Spot Collision-Avoidance Assist, Surround 
View Monitor, Parking Collision-Avoidance Assist 
and High Beam Assist.

Under the hood, there is a 2.5 L, 4-cylinder 
engine that produces 190 horsepower and is 
mated with an 8-speed automatic transmission.

Hyundai has announced that both a hybrid and 
plug-in hybrid version will be available in the future.

� e all-new 2022 Hyundai Tucson is the sporty 
and stylish compact SUV that turns heads by design 
and impresses with its technology and convenience.

2022 HYUNDAI TUCSON 2021 HYUNDAI SANTA FE
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GET LOST.

RESERVATION REQUIRED TO GUARANTEE AVAILABILITY.

RESERVE TODAY WITH OUR BRONCO SPECIALIST
BRIAN LESLIE

EMAIL: BLESLIE@BLACKSTOCKFORD.COM
CALL: (226) 916-1248

LEARN MORE AT: BLKS.TK/BRONCO
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With unquestioned toughness and durability, the 
all-new Bronco is built to carry outdoor enthusiasts to 
wherever the wilderness calls.

With six models to choose from, you’re covered for 
any adventure.

To prove its worthiness, the Bronco was torture-
tested in the Johnson Valley desert and took on the 
gruelling Baja 1000 – one of the world’s toughest o� -
road endurance races.

� e Bronco has a best-in-class departure and 
breakover angle, meaning it can handle the sharp 
drops and steep inclines of rugged o� -road terrain. It 
has the best-in-class ground clearance with 11.6 inch-
es between you and the obstacles below.

To power you through your adventure, the Bronco 
has two choices of powerplants under the hood.

� e standard 2.3 L, EcoBoost engine puts out an 
impressive 270 horsepower with 310 lb.-� . of torque.

� e available 2.7 L, EcoBoost with 4x4 produces 310 
horsepower with an impressive 400 lb.-� . of torque.

� ere are two transmissions available.
� e class-exclusive 7-speed manual transmission 

comes with a best-in-class crawl ratio of up to 94.75:1.
� e 10-speed automatic transmission provides im-

pressive low gears for o� -roading and a high top end 
for fuel-e�  ciency.

When you’re in the backcountry, you can feel more 
at one with the great outdoors with the removable roof 

and removable doors. Just snap, push and li�  away the 
roof – with no tools required.

� e frameless doors are lightweight and easy to re-
move. � e 4-door model makes it easy to store them 
onboard.

When you are behind the wheel, you will enjoy the 
adventure-ready functionality as well as built-in com-
fort and style.

� e purpose-built instrument panel was designed with 
gauges and controls that are visible and intuitive so you can 
easily keep an eye on things when the trail gets rough.

� e Bronco is built wide enough to a� ord plenty of 
legroom, headroom, and elbow room.

� e 60 / 40 folding second-row seats allow for more 
storage space when you need it.

Engineers know that your Bronco will be spending 
a lot of the time o�  of the pavement. � at’s why it is 
available with rubberized washable � oors with inte-
grated drains.

With the available O� -Road Switch Pack, you can 
stay in control of your ride with up to six features that 
include Sway Bar Disconnect, Front and Rear Dif-
ferential Lock, Trail Turn Assist, Electronic Stability 
Control, and Hazard Lights.

� e new Bronco comes in 10 dazzling colours from 
subdued to wild and was specially selected to highlight 
the body shape and contours in the best possible way.

MEET THE BRONCO FAMILY

There’s a whole wild world out there, 
and the 2021 Ford Bronco is built to tame it.

� is isn’t your average SUV designed to 
go to the grocery store and soccer practice – al-
though it will take on those duties just � ne.

� e 2021 Ford Bronco Sport is engineered 
to bring you closer to the wild outdoors and along 
those paths where the pavement ends and the ad-
venture begins.

Bronco Sport comes standard with a 4x4 
Terrain Management System and is capable of 
fording through 23.6 inches of water when you 
need to cross that stream to get to base camp.

With just a glance, this vehicle looks as tough as 
it really is.

With its aggressive stance, solid lines, and high 
road clearance, the Bronco Sport gives o�  a vibe 
of rugged capability and performance before you 
even get behind the wheel.

With ten colours to chose from, you can select 
the version that goes with your personality or just 
because you like it.

� e roof rails are perfect for loading extra gear 
like skis and snowboards in the winter and canoes 
and kayaks in the summer months. � e roof rack 

can hold up to 150 lbs. with the standard steel roof.
� e standard � ip-up rear window gives you easy 

access to the cargo area when  you just need to grab 
a small item without unloading.

Inside, the Bronco Sport doesn’t sacri� ce com-
fort just because it’s a rugged vehicle. It is well 
equipped, with wrap-around seats that are de-
signed to take a little punishment when you are out 
on dusty or muddy roads.

A 9-inch centre console touchscreen allows you 
to stay connected to the outside world when you 
are on the road. Standard Apple CarPlay and An-
droid Auto allow you to use your iPhone and fa-
vourite apps when driving.

Driver-assist functions will help guide you along 
the way.

Standard driver-assist functions include Auto-
mated Emergency Braking, Blind-Spot  Monitor-
ing and Rear Cross-Tra�  c Alert.  Available Adap-
tive Cruise Control with stop-and-go technology 
conveniently helps when you are on the highway.

When it comes to going o� -road, the rugged ca-
pability of the Bronco Sport is what it’s all about.

2021 FORD BRONCO SPORT EDITION2021 FORD BRONCO

It’s all-new for 2021.
� e 2021 Ford F-150 is redesigned to be the 

toughest, most productive F-150 ever.
� e new F-150 merges premium-grade muscle 

with � nely tuned intelligence and design.
Built with a high-strength military-grade alu-

minum-alloy body and rigid steel frame, this truck 
blends rugged capability with a lighter weight.

With best-in-class towing and payload, the F-150 
is built for the long haul, whether you are taking a 
trailer to the job site or your boat to the cottage.

On the outside, the F-150 is designed to be bold 
and aggressive to match its capability.

� ere are six engine choices over six trim levels, 
the 2.7 L, EcoBoost V6, which turns out 435 horse-
power to the 5.0 L, TI-VCT V8, that produces a 
massive 400 horsepower and 410 lb.-� . of torque.

If towing is your top priority, you can step 
up to the 3.0 L, Power Stoke Turbo Diesel that 
turns out a huge 440 lb.-� . of torque and can 
tow up to 12,100 lbs.

� e newly designed F-150 interior provides 
capability and convenience unlike any other truck 
on the road.

If you spend your time on the job site working 
out of your truck, the Ford F-150 becomes your 
mobile o�  ce.

With an available interior work surface, you 
can stow the shi� er so a table can unfold directly 
from the centre console or the bench seats.

� e all-new available 12-inch touchscreen 
allows you to access a variety of features that 
make life easier when on the road.

� e passenger cabin is roomy and well-appointed 
for comfort. � ere are even available Max Recline 
fronts seats that fold almost completely � at if you 
need a break a� er a hard day’s work.

� e all-new 2021 Ford F-150 is the powerhouse 
pickup truck designed to take on any task while 
providing capability, durability, and maximum 
comfort on the road or on the job site.

2021 FORD F-150

Meet the new breed of Mustang.
� e 2021 Ford Mustang Mach-E is an all-new 

electric vehicle based on the iconic heritage of one 
of Ford’s most popular vehicles. � is is Ford’s � rst 
long-range electric car.

Slightly di� erent in design compared to its gas-
powered namesake, the Mustang Mach-E features 
a redesigned body shape and a front end that is 
more in line with an electric vehicle.

� e traditional front grille designed to allow air-
� ow has been replaced with a new design.

Inside, the vehicle has a surprising amount of 
both legroom and headroom. � ere’s also 29 cubic 
feet of storage space in the back accessed through 
a hatch door and 4.8 more cubic space in the front 
trunk area where the gas engine would usually be 
located.

Taking your place behind the wheel, you’ve got 
the typical sporty Mustang feel.

� e centrepiece of the interior is a huge 15.5-
inch vertical touchscreen display mounted in the 

centre of the dashboard. Along with a wealth of 
vehicle information, the screen also allows for 
Apple CarPlay and wireless Android Auto, along 
with a wireless charging pad underneath the display.

Included in the package are USB ports.
For those that think they will miss the rumble 

of a big-time V8 engine, the Mach-E comes with 
its own growl that emulates the sound of a revving 
engine. You can even turn o�  the engine sound if 
you want to. 

Ford has put a lot of technology into design-
ing the new Mach-E. With an estimated range of 
425 km, you won’t have to worry about coming up 
short on longer trips.

Using the power and torque that comes from an 
electric motor, the Mach-E can hit 60 mph from a 
standing start in the mid-� ve-second range.

� e all-new 2021 Mustang Mach-E is expected 
to be on the market later this year and is one of the 
most anticipated vehicles in the automotive world.

2021 FORD MUSTANG MACH-E

AUTO SHOWCASE 2021
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TORONTO, March 3, 2021 /CNW/ -  Six ve-
hicles moved closer today to the ultimate goal of 
being named 2021 Canadian Car of the Year and 
Canadian Utility Vehicle of the Year by the Auto-
mobile Journalists Association of Canada (AJAC).

The three fi nalists for Canadian Car 
of the Year are:

Genesis G80 
(Best Mid-size Premium Car in Canada for 2021) 

Kia K5 
(Best Large Car in Canada for 2021)

Mazda3 
(Best Mid-size Car in Canada for 2021)

The three fi nalists for Canadian Utility 
Vehicle of the Year are:  

Genesis GV80 
(Best Mid-size Premium Utility Vehicle 
in Canada for 2021) 

Kia Telluride
(Best Large Utility Vehicle in 
Canada for 2021) 

Nissan Rogue 
(Best Mid-size Utility Vehicle in 
Canada for 2021)

Results from AJAC journalist member bal-
lots are audited by international accounting � rm 
KPMG and remain under wraps until the moment 
the envelopes are opened.

� e Canadian Car of the Year award presen-
tation is typically held during the opening cer-
emonies of the Canadian International AutoShow 
(CIAS) in Toronto, which was cancelled this year 
due to the public health measures dictated by the 
COVID-19 pandemic. AJAC looks forward to con-
tinuing our partnership with CIAS when the show 
returns to the Metro Toronto Convention Centre 
in February 2022.

In the meantime, this year the award presentation 
will be broadcast live on national television for the 
� rst time. � e winners will be revealed live on � e 
Morning Show on Global Television, on Tuesday 
March 30, 2021 between 9:00 and 10:00 AM ET.

� e Mazda3 is vying for a repeat win a� er be-
ing declared the 2020 Canadian Car of the Year and 
winning in its category for two years in a row. � e 
three � nalist cars and utility vehicles were quali� ed 
from among the 8 category winners announced 
on February 20 on the Zone Auto television show 
broadcast on TVA in partnership with the Mon-
treal International Auto Show.

About the Automobile Journalists Association of 
Canada (AJAC)

� e Automobile Journalists Association of 
Canada (AJAC) is an association of professional 
journalists, writers, photographers, and corporate 
members whose focus is the automobile and the 
Canadian automotive industry. Collectively, our 
primary objectives are to promote, encourage, sup-
port, and facilitate professionalism in Canadian au-
tomotive journalism and to ensure factual and ethi-
cal reporting about the automobile and automotive 
issues to Canadian consumers. � is is achieved 
through the work of our members and AJAC’s an-
nual vehicle testing and evaluation events, the Ca-
nadian Car of the Year and Utility Vehicle of the 
Year Awards (CCOTY and CUVOTY), Innovation 
Awards, and EcoRun.

About the Canadian International Auto-
Show, presented by � e Toronto Star and wheels.ca

With more than 650,000 square feet of exhibits, 
displays and attractions at the Metro Toronto Con-
vention Centre and annual attendance of 360,000, 
the Canadian International AutoShow is not only 

the largest automotive expo in Canada, it is also 
the country’s largest consumer show — a leader in 
lifestyle, technology and all things automotive. It 
boasts more than 1,000 cars, trucks, SUVs, concept 
cars, exotics, classics, muscle cars, fully electric and 
autonomous vehicles each year.

About KPMG
KPMG LLP, an Audit, Tax and Advisory � rm 

(kpmg.ca) is a limited liability partnership, estab-
lished under the laws of Ontario, and the Canadian 
member � rm of KPMG International Cooperative 
(“KPMG International”). KPMG has more than 
7,000 professionals/employees in over 40 locations 
across Canada serving private- and public-sector 
clients. KPMG is consistently recognized as an em-
ployer of choice and one of the best places to work 
in the country.

� e independent member � rms of the KPMG 
network are a�  liated with KPMG International, a 
Swiss entity. Each KPMG � rm is a legally distinct 
and separate entity, and describes itself as such.

SOURCE Automobile Journalists Association of Canada
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Auto News

BY DAVID MURPHY
MOTORING CONTRIBUTING WRITER

      Canada’s Role in 

GM’S ADVANCED ELECTRIC FUTURE

AJAC 2021 Canadian Car of the Year and 
Canadian Utility Vehicle of the Year Finalists Announced

By 2025, General Motors has committed to 
bringing 30 new global electric vehicles to market 
and further becoming an all-electric company in 
the next few decades. In China, General Motors 
has rolled out a number of new all-electric Buick 
vehicles over the past few years under the Velite 
name. In North America, we have seen the re-
lease of the General Motors’ Ultium platform and 
batteries that are going to underpin GM’s electric 
future, from the Bolt EV and EUV, the Cadillac 
Lyriq, and the GMC Hummer EV. The new Ultium 
technology allows for batteries to be stacked and 
adapted on modular platforms that can help vary 
sizes of vehicles across different brands. While the 
batteries are to be manufactured in Ohio. Some of 
the new GM electric vehicles are manufactured 
just south of Ontario and Detroit. Canada is cur-
rently playing a large role in the development and 
integration of the advanced technologies within 
these new vehicles. 

 General Motors has a long history with en-
gineering vehicles within Canada, alongside the 
United States. GM has 4 campuses now for engi-
neering within Canada, Kapuskasing, Markham 
and two campuses in Oshawa. Kapuskasing has 
one the longer global GM histories with almost 50 
years of Cold Weather Testing of new GM products 
in Canada and the Canadian Technical Centre in 
Oshawa has also aided the development of GM ve-
hicles over decades. Markham is a newer campus 
that had been developed in the past 10 years to de-
velop new technologies within infotainment, driver 
assists and many other software applications. In 
May 2019, General Motors announced $170 million 
in investments within Canadian operations to help 
engineer, test and produce GM’s electric future.

 With that new investment into Canadian op-
erations, the newest Canadian campus is soon to 
be open on 55 acres at the south end of GM’s Os-
hawa operations. The CTC McLaughlin Advanced 
Technology Track has been in the works over the 
past two years and will be a large oval track with 
4 lanes that allow for varying speeds from 60km/h 
to 100km/h of continuous driving. This new track 
has been built to allow for the development of au-
tonomous technology and the testing of new au-
tonomous systems before they can reach produc-

tion. This track also allows for new software and 
hardware for advanced vehicle safety systems to 
be integrated and tested as well as electric pow-
ertrains and more. GM’s new investment not only 
allows for new Canadian software and technol-
ogy development within labs but also within test 
mules and engineering demonstrators on the 
track on Canadian soil.

 GM’s Canadian investment also has led to a 
new $1-billion contract to eventually replace Chev-
rolet Equinox production at Ingersoll with GM’s 
new Ultium-powered delivery vans released this 
year. The new Brightdrop EV600 vans provide an 
all-electric solution to delivery services and work-
places from General Motors. Brightdrop EV600 
production is slated to start this November along-
side the Equinox, which is slated to move produc-
tion facilities in 2023. The Brightdrop EV600s have 
their fi rst 10 months of production already sold, 
and every FedEx delivery vehicle in North America 
will soon be a Brightdrop EV600 assembled at the 
CAMI plant in Ingersoll. While Canadian automo-
tive operations declined and were at risk over the 
past few years, new electric initiatives from Gen-
eral Motors, as well as Stellantis (Chrysler) and 
Ford, have renewed production contracts and kept 
jobs within Canada and Ontario for the future.

Over the past two decades, 
we have seen the rise of 
hybrid vehicles than the 
evolution to electric vehicles 
across the industry from 
multiple automakers. 

2021 KIA K5 

2021 GENESIS G80
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� e all-new 2021 Buick Envision has enough 
style, power and technology to make it a special 
occasion every time you get behind the wheel.

� is compact SUV seats up to � ve passengers 
comfortably and is designed to be both an urban 
explorer as well as a weekend out-of-town traveller.

Beautifully engineered with well-de� ned 
contours and body accents, the Envision is as 
attractive on the road as it is capable of design.

Inside, the well-appointed passenger cabin 
is surrounded by so� -touch materials and 
plenty of headroom and legroom. � ere is 
an available massaging driver’s seat for extra 
comfort on long trips.

With the rear seats up, the Envision easily 
accommodates luggage with 25.2 cubic feet of 
cargo space. � e rear seats can be folded � at for 
even more space when you need it.

Under the hood, the 2021 Envision 
features a new 2.0 L, turbocharged ECOTEC 
4-cylinder engine that is mated with a 9-speed 
automatic transmission.

With Buick Driver Con� dence Plus, you 
will have a suite of nine advanced safety and 
driver-assist functions that come standard.

� ese include Automatic Emergency Braking, 
Following Distance Indicator, Forward Collision 

Alert, Front Pedestrian Braking, Lane Change 
Alert with Side Blind Zone Alert, Lane Keep 
Assist with Lane Departure Warning, and Rear 
Cross-Tra�  c Alert. 

� e all-new 2021 Buick Envision is the 
compact SUV designed to be capable and 
practical while maintaining style and comfort 
when on the road.

For truck enthusiasts that like a mid-size 
pickup, but appreciate the capability of a larger 
truck, the 2021 GMC Canyon provides an 
exceptional compromise.

� e new 2021 Canyon has some new cosmetic 
changes and visual cues as it has been updated 
for the new year.

With a new front end and other minor 
changes, the Canyon continues to be a solid 
dependable vehicle with a big following in the 
mid-size pickup market.

Under the hood, the base powerplant is a 2.5 L, 
4-cylinder engine that puts out 200 horsepower.

For those wanting more, there is an available 
3.6 L V6 that delivers around 308 horsepower.

Inside, the Canyon is roomy with plenty of 
legroom and headroom, making it a comfortable 
ride even on long road trips.

Compared to other similar trucks on the 
market, the Canyon comes with a bevy of 
standard extras.

A 7-inch touch screen, six-speaker audio 
system, two USB ports, Android Auto, Apple 
CarPlay, and Bluetooth are standard.

A new version of the Canyon this year will 
be the AT4.

� is is a new trim level that is an o� -road 
performance version. � e AT4 will include 
higher ground clearance, o� -road suspension, 
standard four-wheel drive, skid plates, and 
driveline updates.

� e Canyon can to up to 7,700 lbs. making 
this an ideal vehicle for towing your boat, camper, 
or work-related trailer.

� e 2021 GMC Canyon is the mid-size pickup 
truck engineered to be tough and reliable and 
designed to look good on the road.

2021 BUICK ENVISION 2021 GMC CANYON

New for this year, the 2022 Buick Enclave has 
received some new styling cues that include a new 
front grille, reshaped headlights and new taillights.

� e popular SUV features three-row seating for 
seven passengers when you need to take the whole 
gang along for the ride.

Designed to be as good-looking as it is comfort-
able, the Enclave says style, right from its signature 
front grille and well-de� ned body contours, to its 
distinctive taillights.

Inside you’ll be treated to Buick luxury with pre-
mium materials and attention given to the smallest 
details.

� e Enclave is engineered to be a luxury SUV 
that doesn’t skimp on performance.

Under the hood, there is a 3.6 L, V6 engine that 
produces 310 horsepower and is mated to a 9-speed 
automatic transmission.

� e powertrain provides plenty of capability with 
the ability to up to 5,000 lbs.

When you are behind the wheel, you won’t be 
alone. � ere is a full suite of standard driver-assist 
functions that are there to help.

Standard functions include Lane Change Alert 
with Side Blind Zone Alert, Lane Keep Assist with 
Lane Departure Warning, Rear Cross-Tra�  c Alert, 
and Rear Park Assist.

� ere are four trim levels to choose from, each 
with its own unique features.

� e Enclave Avenir edition features full-on lux-
ury with all the amenities you would expect from a 
top-of-the-line Buick.

� e 2022 Buick Enclave is the newly re-designed 
luxury SUV with style and capability.

� e 2022 GMC Terrain is � nally arriving, a� er 
being re-designed and given new headlights and 
a new front fascia.

� e design team at GMC gave full attention to 
every detail when creating this new version of the 
popular compact SUV.

From its distinctive GMC front grille to the 
rear LED signature taillights the Terrain has been 
contoured and shaped to create a striking visual 
presence on the road.

Next to the grille, new C-shaped headlights 
produce a distinctive design feature.

Named the Terrain for a reason, this vehicle 
was made for a variety of driving environments, 
surfaces and conditions.

� e Traction Select allows you to make 
real-time adjustments based on ever-changing 
driving conditions. Front-wheel-drive models 
feature normal, snow, and available trailer/tow 
modes, while available all-wheel drive models 
o� er an o� -road mode.

Available in three new turbocharged engines, 
the train provides a remarkable range of power.

� ere is a 2.0 L gas engine that provides 
252 horsepower and 260 � .-lbs of torque.

� e 1.5 L engine turns out 170 horsepower 
with 203 � .-lbs of torque.

Both engines are matched with a 9-speed 
automatic transmission.

New for this year, the Terrain will be available 
in an AT4 trim.

� e AT4 trim level takes it up a notch and 
o� ers o� -road capabilities. AT4 trims are now 
available across the board on GMC models.

All-wheel drive is standard on the Terrain 
AT4, along with advanced technology and an 
aggressive exterior.

� e 2022 GMC Terrain is an all-purpose 
compact SUV for regular commuting or going o�  
the road for those weekend getaways.

2022 BUICK ENCLAVE2022 GMC TERRAIN

� e GMC Yukon comes with a powerful standard 
5.3 L, V8 engine that produces 344 horsepower and 
383 lb.-� . of torque.

Mated with a 10-speed automatic transmission, 
the Yukon can tow up to 8,400 lbs. making for easy 
driving when you bring your trailer or boat with you.

With three-row seating, you can have up to 
nine passengers.

� ere are several trim levels for the Yukon – 
each with its own unique advantages.

� e Yukon AT4 is designed to take capability 
to the next level for those who like to turn o�  the 
pavement for a little extra adventure.

� e AT4 comes with 4-wheel drive and aggressive 
tires that make o� -roading easy and con� dent.

For those that are really serious about going 
o� -road, there is an available performance air in-
take system and an available Cat-Back performance 
exhaust system.

A front skid plate provides additional protection 
where you’re o�  the pavement.

Inside, the AT4 features an athletic Jet Black 
interior with exclusive brandy accents and dark 
brushed aluminum details.

� e Yukon AT4 XL version comes with a longer 
body and 15 extra square feet of cargo space behind 
the third-row seating.

� e Yukon Denali trim level takes this vehicle to a 
whole other level.

With best-in-class horsepower, the Yukon Denali 
comes with a powerful 6.2 L, V8 engine that is 
paired with a 10-speed automatic transmission. � e 
powertrain provides 420 horsepower and a whop-
ping 460 lb.-� . of torque.

� e Denali boasts interior luxury upgrades with 
a uniquely styled instrument panel and four exclusive 
colour theme choices – all featuring premium leather 
appointments and coordinating authentic wood accents.

An available panoramic sunroof features tilt-sliding 
with express-open and close and a power sunshade.

For 2021, the Yukon will now be available with a 
Diesel engine. Oil lovers will appreciate the torque 
that only Diesel can provide when towing.

� e Duramax Turbo-Diesel I-6 produces 277 horse-
power and 460 lb.-�  of torque – perfect for towing your 
boat or trailer in hilly terrain.

� is powertrain provides an available maximum 
highway range of up to 765 miles on a full tank 
of fuel.

� e Duramax Diesel engine is available on the Xl, 
SLE, SLT and Denali trim Yukons.

� e 2021 GMC Yukon is the bold and powerful 
full-size SUV engineered for rugged capability and 
designed for comfort and style.

AUTO SHOWCASE 2021

2021 GMC YUKON2021 GMC YUKON
The full-size SUV engineered for rugged capability, designed for comfort

It is the big and bold SUV that 
sets the standard for full-size 
vehicles in its class.
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10,656 KM • RS AWD, 3.6L V6, 9-SPEED AUTOMATIC, HEATED/COOLED LEATHER, 
5-PASSENGER, NAVIGATION, DUAL SUNROOF, REMOTE START, DUAL-ZONE A/C, 
21 INCH BLACK/MACHINED ALLOYS, ADAPTIVE CRUISE, PARK ASSIST, POWER 

LIFTGATE, CHEVROLET’S MYLINK, SURROUND VIEW CAMERA!

$173
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99%
0.A.C 

C.O.B $11,558

$51,400 
+HST/LIC

STK# B10158

2020 CHEVROLET BLAZER RS AWD

$0 DOWN

43,600 KM • SPORT W/ EYESIGHT, AWD, CVT, 2.0L FLAT-FOUR, 
HEATED SPORT CLOTH, SUNROOF, POWER WINDOWS/LOCKS/MIRRORS, 

BLUETOOTH, REAR CAMERA, APPLE CARPLAY/ANDROID AUTO, BLIND SPOT, 
LANE DEPARTURE, CLIMATE, 17 INCH SPORT ALLOYS, 1-OWNER!

$80
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99%
0.A.C 

C.O.B 5,373

$23,900 
+HST/LIC

STK# B10204

2019 SUBARU IMPREZA SPORT W/EYESIGHT

$0 DOWN

10,918 KM • RESERVE AWD, 2.7L TWIN TURBO 6-CYLINDER, HEATED/COOLED 
LEATHER, HEATED 2ND ROW, REMOTE START, POWER LIFTGATE, 21 INCH ALLOYS, 

HEATED WHEEL, NAVIGATION, PANORAMIC SUNROOF, REVEL ULTIMA AUDIO, 
DUAL CLIMATE, SYNC, 360 CAMERA, PARK ASSIST, 1-OWNER

$191
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99%
0.A.C 

C.O.B $12,793

$56,900 
+HST/LIC

STK# 21072A

2020 LINCOLN NAUTILUS RESERVE 2.7T AWD

$0 DOWN

39,091 KM • SLE-2 FWD, 2.5L 4-CYLINDER, HEATED CLOTH, 
DUAL SUNROOF, 6-PASSENGER, REMOTE START, DUAL-ZONE A/C, 

POWER LIFTGATE, GMC INTELLILINK, REAR CAMERA, PARK ASSIST, 
CLEAN CARFAX, LOW KMS! 

$97
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99%
0.A.C 

C.O.B $6,475

$28,800 
+HST/LIC

STK# 20687AA

2018 GMC ACADIA SLE-2

$0 DOWN

63,007 KM • SLT, ALL TERRAIN X, 5.75FT BOX, CREW, 4X4, 3.42 AXLE, 
5.3L V8, NAVIGATION, SUNROOF, HEATED LEATHER BUCKETS, 18 INCH BLACK ALLOY 

WHEELS, ALL TERRAIN STEP BARS, PARK ASSIST, REAR CAMERA, BODY COLOUR 
BUMPERS, BOSE, TONNEAU COVER, CLEAN CARFAX, 1-OWNER!

$144
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99%
0.A.C 

C.O.B $9,622

$42,800 
+HST/LIC

STK# 21224A

2017 GMC SIERRA 1500 SLT ALL TERRAIN X 

$0 DOWN

58,497 KM • SLE ALL TERRAIN, CREW CAB, 3.6L V6, 4X4, 5FT BOX, 3.42 AXLE, 
HEATED LEATHERETTE/CLOTH BUCKETS, REAR CAMERA, CLIMATE CONTROL, REMOTE 
START, 17 INCH ALL TERRAIN ALLOY WHEELS, FOG LAMPS, BEDLINER, GMC INTELLI-

LINK, 1-OWNER, LEASE RETURN, BOUGHT HERE NEW, MACMASTER ORIGINAL!

$113
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99%
0.A.C 

C.O.B $7,576

$33,700 
+HST/LIC

STK# B10167

2017 GMC CANYON SLE ALL TERRAIN CREW 4X4

$0 DOWN

36,053 KM • SPORT TOURING, AWD, 1.4L TURBO, SUNROOF, 
SAFETY PACKAGE, LEATHERETTE/CLOTH SEATING, REMOTE START, POWER SEAT, 

POWER WINDOWS/LOCKS/MIRRORS, REAR CAMERA, CLIMATE CONTROL, 
BUICK INTELLILINK, 18 INCH BLACK ALLOYS, 1-OWNER!

$72
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99%
0.A.C 

C.O.B $,811

$21,400 
+HST/LIC

STK# B9990

2018 BUICK ENCORE SPORT TOURING AWD

$0 DOWN

23,600 KM • LT TRUE NORTH, 1.5T CVT, MYLINK, DUAL ZONE CLIMATE CONTROL, 
SUNROOF, HEATED CLOTH, 17 INCH ALLOYS, REAR CAMERA, REAR PARK ASSIST, 

REMOTE START, CLEAN CARFAX, 1-OWNER, GOOD KMS! 

$77
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99%
0.A.C 

C.O.B $5,148

$22,900 
+HST/LIC

STK# B10036

2019 CHEVROLET MALIBU LT TRUE NORTH

$0 DOWN

24,841 KM • GIULIA, 2.0T 4-CYLINDER, 280HP, 8-SPEED AUTOMATIC, 
ALL WHEEL DRIVE, NAVIGATION, HEATED LEATHER, HEATED STEERING WHEEL, 
PANORAMIC SUNROOF, REMOTE START, REAR CAMERA, REAR PARK ASSIST, 

XENON HEADLIGHTS, LED TAILLIGHTS, 18 INCH DARK TURBINE ALLOY WHEELS!

$114
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99%
0.A.C 

C.O.B $7,622

$33,900 
+HST/LIC

STK# B9999

2017 ALFA ROMEO GIULIA Q4 AWD

$0 DOWN

121,380 KM • SLT AWD, 3.6L V6, INTELLILINK, REAR CAMERA, CLIMATE CONTROL, 
HEATED LEATHER, NAVIGATION, SUNROOF, REMOTE START, PIONEER AUDIO, 
POWER WINDOWS/LOCKS/MIRRORS, POWER LIFTGATE, 18 INCH ALLOYS, 

2 SETS OF TIRES/WHEELS, TOW PACKAGE, FOGS, 1-OWNER!

$67
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99%
0.A.C 

C.O.B $4,474

$19,900 
+HST/LIC

STK# B10226

2017 GMC TERRAIN SLT AWD

$0 DOWN

56,256 KM • PREMIER, TRUE NORTH, 1.5L TURBO, AWD, MYLINK, 
HEATED LEATHER, POWER GROUP, POWER LIFTGATE, 

DRIVER CONFIDENCE PKG, REMOTE START, PARK ASSIST, 18 INCH ALLOYS, 
CLEAN CARFAX, EX-GM VEHICLE! 

$87
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99%
0.A.C 

C.O.B $5,823

$25,900 
+HST/LIC

STK# B9964

2018 CHEVROLET EQUINOX PREMIER AWD

$0 DOWN

46,537 KM • LT TRAIL BOSS, CREW, 4X4, 5.3L V8, 3.23 AXLE, 5.8FT BOX, 
HEATED CLOTH BENCH, TOW PACKAGE, POWER GROUP, REMOTE START, CLIMATE, 

INTELLILINK, 18 INCH BLACK ALLOYS ON A/T TIRES, LED DRIVING LIGHTS, HID 
HEADLIGHTS, ANDROID AUTO/APPLE CARPLAY, REAR CAMERA, 1-OWNER!

$163
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99%
0.A.C 

C.O.B $10,904

$48,500 
+HST/LIC

STK# B10186

2019 CHEVROLET SILVERADO 1500 LT TRAIL BOSS

$0 DOWN

54,465 KM • CONVENIENCE 1, AUTO, REMOTE START,
 HEATED LEATHERETTE/CLOTH BUCKETS, DUAL ZONE CLIMATE, 

REAR CAMERA, 18 INCH ALLOYS, CHROME GRILLE, GOOD KMS, 1-OWNER, 
CLEAN CARFAX, LEASE RETURN! 

$57
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99%
0.A.C 

C.O.B $3,777

$16,800 
+HST/LIC

STK# B10116

2017 BUICK VERANO CONVENIENCE 1

$0 DOWN

84,715 KM • 2.0L TURBO LIMITED, AWD, 2.0L TURBO 4-CYLINDER, 6-SPEED AUTO, 
NAVIGATION, HEATED/COOLED LEATHER, HEATED STEERING WHEEL, REAR HEATED 
SEATS, PANORAMIC SUNROOF, POWER GROUP, DUAL CLIMATE, BLUETOOTH, REAR 
CAMERA, PARK ASSIST, 19 INCH ALLOYS, POWER LIFTGATE, 1-OWNER, GOOD KMS! 

$77
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99%
0.A.C 

C.O.B $5,148

$22,900 
+HST/LIC

STK# B10110A

2017 HYUNDAI SANTA FE SPORT 2.0T LIMITED AWD

$0 DOWN

1-888-279-9922
207171 Hwy #9 East, Orangeville

www.macmastergm.com [BRACKETT
Auto Groupwww.macmastergm.comwww.macmastergm.com

ORANGEVILLE’S              SELECTION OF PRE-OWNED CARS & TRUCKS Best OVER 160 PRE-OWNED
VEHICLES TO CHOOSE FROM

www.macmastergm.com

1-888-279-9922
207171 Hwy #9 East, Orangeville 

[BRACKETT
Auto Group

#1 GM CERTIFIED 
PRE-OWNED DEALER

IN ONTARIO, 2 YEARS 
IN A ROW 2019/2020
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633224 Hwy 10, 
Mono, ON L9W 5P7
1.888.826.4670 
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10 Hockley Rd.

Cedar Grove Rd.

First St.www.orangevillenissan.com

OR OR$1,500
BONUS

CASH1

UP TO

REDUCTION2
2% RATE

PREPAID
MAINTENANCE3

5 YEARS

OFFERS AVAILABLE BETWEEN MARCH 2-31, 2021. 1BONUS CASH OF $1,500/$750/$1,500/$750 WILL BE DEDUCTED FROM THE NEGOTIATED SELLING PRICE BEFORE TAXES AND IS APPLICABLE TO CUSTOMERS WHO LEASE OR FINANCE ANY NEW AND PREVIOUSLY UNREGISTERED 
2020 KICKS/2021 ROGUE/2020 QASHQAI/2021 SENTRA MODEL THROUGH NCF FROM AN AUTHORIZED NISSAN DEALER IN CANADA BETWEEN MARCH 2-31, 2021. NO CASH SURRENDER VALUE. CANNOT BE APPLIED TO PAST TRANSACTIONS. CONDITIONS APPLY. 22%/1%/1%/1% 
RATE REDUCTION IS AVAILABLE ON NEW 2020 KICKS/2021 ROGUE/2020 QASHQAI/2021 SENTRA MODELS FINANCED OR LEASED FROM A NISSAN DEALER IN CANADA BETWEEN MARCH 2-31, 2021. CUSTOMER WILL RECEIVE UP TO A 2%/1%/2%/1% REDUCTION OFF LEASE OR 
FINANCE RATES CURRENTLY AVAILABLE THROUGH NCF TO A MINIMUM OF 0% APR. UNDER NO CIRCUMSTANCES CAN RATES BE REDUCED BELOW 0% APR. CANNOT BE APPLIED TO PAST TRANSACTIONS. CONDITIONS APPLY. 3OFFER APPLIES TO 2020 KICKS/2021 ROGUE/2020 
QASHQAI/2021 SENTRA MODELS AND CONSISTS OF ONE/ONE/ONE/ONE (1/1/1/1) REGULARLY SCHEDULED OIL CHANGES AND ONE/ONE/ONE/ONE (1/1/1/1) TIRE ROTATION PER 8,000 KM – UP TO A MAXIMUM OF TEN/FIVE/TEN/FIVE (10/5/10/5) OIL CHANGES AND TEN/TEN/
TEN/TEN (10/10/10/10) TIRE ROTATIONS OVER 120,000/80,000/120,000/80,000 KM OR FIVE/FIVE/FIVE/FIVE (5/5/5/5) YEARS FROM THE DATE OF VEHICLE REGISTRATION (WHICHEVER OCCURS FIRST). EACH SERVICE VISIT CONSISTS OF ONE/ONE/ONE/ONE (1/1/1/1) OIL CHANGE 
(USING NISSAN GENUINE SYNTHETIC 0W20) AND AN OIL FILTER CHANGE PLUS DRAIN PLUG GASKET. NO CASH SURRENDER VALUE. OFFER CANNOT BE APPLIED TO PAST TRANSACTIONS AND CANNOT BE COMBINED WITH CERTAIN OTHER OFFERS. SEE YOUR PARTICIPATING NIS-
SAN DEALER OR VISIT NISSAN.CA/OFFERS FOR DETAILS. 4MODELS SHOWN $26,058/$41,958/$34,028/$27,998 SELLING PRICE FOR A NEW 2020 KICKS SR PLATINUM/2021 ROGUE PLATINUM/2020 QASHQAI SL AWD/2021 SENTRA SR PREMIUM. ALL PRICING INCLUDES FREIGHT AND 
PDE/PDI CHARGES ($1,830/$1,830/$1,950/$1,670), AIR-CONDITIONING LEVY ($100/$100/$100/$100), APPLICABLE FEES, TIRE CHARGE (IN ONTARIO THIS FEE COVERS THE COST TO NISSAN CANADA OF COLLECTING AND RECYCLING TIRES), MANUFACTURER’S REBATE AND DEALER 
PARTICIPATION WHERE APPLICABLE. LICENSE, REGISTRATION, INSURANCE AND APPLICABLE TAXES ARE EXTRA. OFFERS ARE AVAILABLE ON APPROVED CREDIT THROUGH NISSAN CANADA FINANCE FOR A LIMITED TIME, MAY CHANGE WITHOUT NOTICE AND CANNOT BE COM-
BINED WITH ANY OTHER OFFERS EXCEPT STACKABLE TRADING DOLLARS. VEHICLES AND ACCESSORIES ARE FOR ILLUSTRATION PURPOSES ONLY. 5REPRESENTATIVE FINANCE EXAMPLE BASED ON A NEW 2020 KICKS S/2020 QASHQAI S FWD SELLING PRICE IS $21,358/$26,378 
FINANCED AT 0 %/0% APR EQUALS 84/84 MONTHLY PAYMENTS OF $254/$314 MONTHLY FOR A 84/84 MONTH TERM. $0/$0 DOWN PAYMENT REQUIRED. COST OF BORROWING IS $0/$0 FOR A TOTAL OBLIGATION OF $21,358/$26,378 ON APPROVED CREDIT, RATE MAY VARY 
DEPENDING ON CREDIT AND OTHER FACTORS, ASK YOUR DEALER FOR DETAILS. PAYMENTS CANNOT BE MADE ON A WEEKLY OR BI-WEEKLY BASIS. FOR INFORMATIONAL PURPOSES ONLY 6STANDARD RATE FINANCE CASH OF $1,500/$1,500 IS APPLICABLE ONLY TO CUSTOMERS 
PURCHASING A NEW AND PREVIOUSLY UNREGISTERED 2020 KICKS/2020 QASHQAI FROM ANY AUTHORIZED NISSAN DEALER IN CANADA BETWEEN MARCH 2-31, 2021. STANDARD RATE FINANCE CASH WILL BE DEDUCTED FROM THE NEGOTIATED PRICE BEFORE TAXES AND CAN-
NOT BE COMBINED WITH LEASE OR FINANCE SUBVENTED RATES OR ANY OTHER OFFER. NO CASH SURRENDER OR OTHER VALUE. CANNOT BE APPLIED TO PAST TRANSACTION. CERTAIN CONDITIONS APPLY. 7REPRESENTATIVE MONTHLY LEASE OFFER BASED ON A NEW 2021 
ROGUE S FWD/2021 SENTRA S MT AT 3.5%/3.5% LEASE APR FOR 64/60 MONTHS EQUALS MONTHLY PAYMENTS OF $331/$240 WITH $0/$0 DOWN PAYMENT, AND $0/$0 SECURITY DEPOSIT. LEASE BASED ON A MAXIMUM OF 20,000 KM/YEAR WITH EXCESS CHARGED AT $0.10/KM. 
TOTAL LEASE OBLIGATION IS $21,215/$14,400. PAYMENTS CANNOT BE MADE ON A WEEKLY OR BI-WEEKLY BASIS. FOR INFORMATIONAL PURPOSES ONLY. OFFERS SUBJECT TO CHANGE OR CANCELLATION WITHOUT NOTICE. WHILE QUANTITIES LAST. ASK YOUR DEALER OR VISIT 
WWW.NISSAN.CA FOR COMPLETE DETAILS. NISSAN NAMES, LOGOS AND SLOGANS ARE TRADEMARKS OWNED BY OR LICENSED TO NISSAN MOTOR CO. LTD. AND/OR ITS NORTH AMERICAN SUBSIDIARIES. ©2021 NISSAN CANADA INC. ALL RIGHTS RESERVED.

VISIT ORANGEVILLENISSAN.COM

SL AWD
model shown4

Platinum
model shown4

SR Premium
model shown4

SR Platinum 
model shown4QASHQAI®

ROGUE® SENTRA®

KICKS®

LEASE7 A 2021 ROGUE S FWD FROM LEASE7 A 2021 SENTRA® S MT FROM

$331 $240

$314 $254

MONTHLY WITH 
$0 DOWN

MONTHLY WITH 
$0 DOWN

MONTHLY AT 0% APR MONTHS O.A.C. MONTHLY AT 0% APR MONTHS O.A.C.

3.5% 3.5%
FOR 64 MONTHS O.A.C.
OFFER INCLUDES MY CHOICE 
1% RATE REDUCTION.

FOR 60 MONTHS O.A.C. 
OFFER INCLUDES MY CHOICE 
$750 BONUS CASH.

AT AT
APR APR

FINANCE5 A 2020 QASHQAI® S FWD FOR FINANCE5 A 2020 KICKS S FOR

OFFER INCLUDES MY CHOICE 2% RATE REDUCTION.
SELLING PRICE IS $26,378

OFFER INCLUDES MY CHOICE 2% RATE REDUCTION.
SELLING PRICE IS $21,358

FOR
UP TO  

FOR
UP TO  84 84

OR GET UP TO
$3,000 STANDARD RATE FINANCE CASH6 . OFFER 

INCLUDES MY CHOICE $1,500 BONUS CASH.

OR GET UP TO
$3,000 STANDARD RATE FINANCE CASH6 . OFFER 

INCLUDES MY CHOICE $1,500 BONUS CASH.

Choose Your Bonus
My Choice Sales Event

BEST MID-SIZE UTILITY VEHICLE 
IN CANADA FOR 2021
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� is compact crossover provides impressive fuel 
economy along with con� dence every time you get 
behind the wheel.

Designed with a bold exterior, the Kicks is sporty and 
aggressive yet sleek and re� ned.

From the signature front grille with chrome accents 
to the � ared fenders, it has been cra� ed with design 
cues in mind.

New for 2021, the Kicks has received a larger grille, 
streamlined headlights and taillights, and redesigned 
front and rear bumpers. It also comes with a new 
17-inch aluminum wheel design.

In the Kicks, peace of mind comes standard with 
Nissan Intelligent Mobility that provides six standard 
safety features that monitor ahead, behind, and on 
either side of you when you are driving.

� ose features include Rear Cross Tra�  c Alert, Rear 
Intelligent Emergency Braking, Intelligent Emergency 
Braking with Pedestrian Detection, Blind Spot Warning, 
Lane Departure Warning, and High Beam Assist.

With the Intelligent Cruise Control, the vehicle helps 
you keep a distance from the vehicle ahead – braking 
and accelerating when necessary.

� e available Intelligent Around View Monitor uses a 
camera to create a 360-degree bird’s eye view of the area 
around your vehicle.

Inside, there is plenty of room for � ve passengers and 
plenty of room le� over in the rear cargo area to store 
your gear for a weekend trip. With the 60 / 40 folding 
rear seats, you can have even more cargo space available 
when you need it.

� e driver’s cockpit is comfortable with all controls 
within easy reach. Available contrast stitching will add 
a little � air and style to the interior design, along with a 
little extra colour.

You can easily access your phone, messages, music, 
and favourite apps using Apple CarPlay or Android Auto.

You can keep your smart devices charged and con-
nected with the standard USB ports, easily accessible by 
the driver and front-seat passenger.

� ere is an available 8-inch touch-screen on the main 
console with an infotainment system that allows for a 
variety of functions. � e tablet-inspired screen is fully 
customizable and functions just like your smart devices.

If you like your music, you will enjoy the available 
Bose Personal Plus audio system that puts you in con-
trol. With UltraNear� eld speakers built into the driver’s 

headrest, it’s like having headphones for your drive.
You can adjust the speaker system from the front 

speakers only to full immersion, where you will be 
surrounded by music.

� e interior has been updated, with chrome-style 
accents and a newly redesigned centre console and 
door trim panels.

Under the hood, there is a 1.6 L, 4-cylinder engine 
which is peppy and e�  cient. It produces 122 horsepower.

Mated with the continuously variable transmission, 
you will have maximum fuel e�  ciency – up to 7.7 L, 
per 100 km.

� e available Electronic Parking Brake makes it more 
convenient to keep your Kicks safely parked.

� e Kicks’ responsive steering and nimble handling 
make for enjoyable driving both in busy urban centres 
and on the open road.

� e 2021 Nissan Kicks is the compact crossover 
designed to look good while providing convenience, 
capability, and con� dence.

It is the three-row SUV engineered to take on 
any challenge.

Just like its name implies, the 2022 Nissan 
Path� nder is built to forge new paths of 
adventure and excitement.

Completely redesigned for 2022, the Path� nder 
has a new look that gives it a modern appeal.

With a new bold front end with chrome 
accents, it has a more aggressive appearance – 
and the performance to go with it.

Under the hood, there is a V6 engine that 
produces 284 horsepower. Mated with a 9-speed 
automatic transmission and intelligent 4x4, 
you will have the con� dence to go on any road.

You can select from seven available drive 
modes that help you through any terrain.

With more power comes the capability to tow 
more. � e all-new Path� nder produces 259 lb.-� . 
of torque and can tow up to 6,000 lbs.

Inside, the three-row seating o� ers an incred-
ible amount of space for up to eight passengers 
depending on the seating con� guration.

Available second-row captain’s chairs allow 
you to recline in style if you’re out of a long 
journey. A Tri-Zone automatic temperature 
control system allows each row to set its own level 
of cozy or cool.

When you’re piloting the Path� nder, you will 
have peace of mind knowing that you are surround-
ed by technology that helps you along the way.

Nissan’s Safety Shield 360 includes six standard 
features that monitor what is ahead, behind and 
on either side of you when you’re on the road.

� e driver-assist features include Intelligent 
Emergency Braking with Pedestrian Detection, 
Rear Intelligent Emergency Braking, Rear Cross-
Tra�  c Alert, Blind Spot Warning, Lane Departure 
Warning, and High Beam Assist.

� e fully digital instrument panel is bright 
and easily read and keeps you informed of your 
vehicle’s performance.

� e 2022 Nissan Path� nder provides rugged 
capability while maintaining driver and passenger 
comfort on any journey.

2022 NISSAN PATHFINDER

It is the most versatile version of this vehicle ever.
� e 2021 Nissan Rogue pretty much has it all in 

a mid-size SUV.
It is sporty and stylish yet still retains an aura of 

re� nement in its sleek contours and smooth lines.
From its signature Nissan front grille and fascia 

to the chrome exterior accents, the Rogue turns 
heads on any street or highway.

As good as it looks on the road, the Rogue is also 
designed to be capable, practical, and convenient.

As you take your place behind the wheel, 
vehicle information is provided through high-
resolution digital gauges, an impressive 9-inch 
touch-screen, and a heads-up display projects 
essentials like speed and turn-by-turn directions 
right onto your windshield. 

� anks to Nissan Intelligent Mobility, you are 
surrounded by technology that assists you when 
you’re on the road. � e Rogue o� ers six standard 
safety features that look out for you in every direction.

 � at includes Intelligent Emergency Brak-
ing with Pedestrian Detection, Rear Intelligent 

Emergency Braking, Blind Spot Warning, Rear 
Cross-Tra�  c Alert, Lane Departure Warning, 
and High Beam Assist.

With available ProPilot Assist with Navi-link, 
the Rogue can automatically adjust your preset 
speed on the highway and helps you keep pace with 
stop-and-go tra�  c when you’re on a city street.

� e available Intelligent Around View Monitor 
has four cameras that let you see a virtual 
360 degrees around your vehicle, giving you the 
full picture of your surroundings.

When it comes to performance, the Rouge has 
� ve distinct Drive Mode Selections that adapt to 
di� erent road conditions at the turn of a dial.

Under the hood, you have both power and 
e�  ciency.

� e 2.5 L, 4-cylinder engine features Continu-
ously Variable Valve Timing Control with direct 
fuel injection that provides up to 181 horsepower.

� e 2021 Nissan Rogue is the mid-size SUV with 
versatility and convenience wrapped up in a stylish 
and sporty design.

2021 NISSAN ROGUE

AUTO SHOWCASE 2021

2021 NISSAN KICKS 
2021 NISSAN KICKS 
Convenience, capability and confidence in a compact crossover

With a refreshed exterior 
and updated interior features, 
the 2021 Nissan Kicks takes 
style to another level.
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633224 Hwy 10, 
Mono, ON L9W 5P7
1.888.826.4670 

10

10 Hockley Rd.

Cedar Grove Rd.

First St.www.orangevillenissan.com

All-New Rogue

OR OR$1,500
BONUS

CASH1

UP TO

REDUCTION2
2% RATE

PREPAID
MAINTENANCE3

5 YEARS

Choose Your Bonus
My Choice Sales Event

BEST MID-SIZE UTILITY VEHICLE 
IN CANADA FOR 2021

LEASE7 A 2021 ROGUE S FWD FROM

$331
MONTHLY WITH 
$0 DOWN

3.5%
FOR 64 MONTHS O.A.C.
OFFER INCLUDES MY CHOICE 
1% RATE REDUCTION.

AT
APR

Some restrictions apply.  See dealer for details.
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� e 2021 Nissan Versa is the four-door compact 
sedan that is surprisingly roomy on the inside, and clas-
sically designed on the outside.

With smooth body lines and an aerodynamic shape, 
the Versa’s design blends seamlessly from its contoured 
hood and sloping roof to its slightly � ared fenders.

Chrome accents on the front grille and well-shaped 
fascia with wrap-around headlights give this automobile
 a classic design with an air of sophistication.

� e exterior package is � nished o�  with 16-inch 
split-spoke aluminum-alloy wheels. On the SR version, 
you get 17-inch aluminum-alloy wheels.

When you take your place behind the wheel, 
you will feel that this is the place you belong. 
With well-contoured wrap-around seats and unique 
stitching, the passenger cabin is designed for comfort 
and durability.

� e available heated front seats and automatic 
temperature control will help to keep you comfortable 
in every season.

� ere is seating for � ve with plenty of legroom and 
headroom for both front and rear passengers.

For those times you need a little extra space for cargo, 
the 60 / 40 split rear seats o� er the convenience of extra 
room when you need it.

When on the road, you can keep track of your busy 
life by staying connected to the world through a suite of 
communication applications.

Apple CarPlay integration allows you to use your 
favourite apps, play your favourite music and playlists, 
and utilize onboard navigation.

Android Auto allows you to access voice technology 
and respond to hands-free texts while on the road.

You can seamlessly connect to your compatible 
smartphone through NissanConnect, and there are 
USB ports to keep all of your devices fully charged.

Driving on busy urban streets is always a challenge. 
With Nissan Intelligent Mobility, it’s like you have an ex-
tra set of eyes with you at all times when you are driving.

Available driver-assist features include Intelligent 
Emergency Braking with Pedestrian Detection, Rear 
Intelligent Emergency Braking, Rear Cross-Tra�  c 
Alert, Blind Spot Warning, Lane Departure Warning, 
and High Beam Assist. 

� e Rear View Monitor helps you park by displaying 
what is directly behind you, and the Rear Sonar System 
beeps when it senses a nearby static object.

If you are the type of driver that travels long 
distances, the available Intelligent Driver Alertness 
feature monitors your steering patterns and can detect 
if you might be getting drowsy. It alerts you with a 
chime and a co� ee cup icon on your display, suggesting 
it’s time to take a break.

Under the hood, there is a 1.6 L, 4-cylinder engine 
with variable timing that adjusts engine output to de-
liver good acceleration with exceptional fuel e�  ciency.

� e entire powertrain is engineered to provide 
impressive e�  ciency and plenty of power while 
maintaining agile handling and responsive steering.

� e Versa is built on a rigid chassis for a secure ride 
and stable cornering and engineered with a sti�  rear 
suspension that keeps you solidly on the road even 
when navigating tight curves and corners.

� e 2021 Nissan Versa is the compact sedan designed 
to look good on the outside, feel good on the inside, and 
provide superior handling and e�  ciency on the road.

Welcome the newest member of the Nissan family.
� e 2021 Nissan Ariya is a next-generation 

fully electric plug-in crossover.
Engineered with a visionary design and break-

through innovation.
Cra� ed to provide a sleek, futuristic look in 

keeping with its very modern technology, the 
Ariya has design cues that match the body style.

� in LED headlights shine brightly at night, 
then disappear during the daylight hours.

Smooth body contours blend seamlessly 
with the sloping roof design for a fast look and 
stunning pro� le.

With electric power, you get all the bene� ts 
of instant response when you press down on 
the accelerator.

With dual motors, the e-4ORCE All-Wheel 
Drive provides an instant rush delivering up to 
100 percent of power to the front or rear wheels.
� at translates to exceptional all-climate traction 
and cornering.

With this new technology, you can avoid range 
anxiety. � e Ariya has a range of up to 482 km. 

If you’re in a hurry, fast charging provides up to 
375 km in 30 minutes.

If you’re worried about � nding a place to plug-
in, you can create an itinerary with the Intelligent 
Route Planner that chooses routes with charging 
stations, including fast charging capabilities.

Inside, there is plenty of room and a whole 
lot of quiet. You won’t hear the roar of an engine 
as your electric motors glide you silently down 
the street.

Highly advanced driver-assist technology 
gives you a whole new level of control when 
you’re behind the wheel.

Dealing with highway tra�  c? You can opt for 
hands-free driving. 

Pulling into a tight space? Let Ariya help you park.
ProPilot Assist 2.0 provides hands-free, feet-

free, stress-free motoring. � e available ProPilot 
system o� ers hands-o�  driving and hands-on 
guided lane changes.

� e all-new 2021 Nissan Ariya is the next-gen-
eration plug-in electric crossover designed and 
engineered to take you into the future – today.

2022 NISSAN ARIYA

It is a full-size SUV designed to tackle what-
ever road or challenge you throw at it.

� e 2021 Nissan Armada has a refreshed look 
this year with a new front grille and fascia, re-
shaped LED headlights and larger fenders.

Bold and aggressive with a commanding pres-
ence on any street or highway.

Inside, the already roomy and modern Ar-
mada is newly redesigned and comes loaded with 
technology.

� e standard leather-appointed seats mean 
you will be riding in both style and comfort.

� e 12.3-inch touch-screen on the main console 
provides a full-size display that allows you to eas-
ily navigate your apps and move between screens.

You can use Apple CarPlay or Android Auto 
to receive calls or send texts hands-free. You can 
listen to your favourite playlist on the six audio 
speakers and take advantage of Nissan door-to-
door navigation.

When it comes to passenger comfort there are 
three rows of seats and room for eight passengers.

� e Armada is already known for having better 
third-row legroom than most of its competitors.

� ere is plenty of cargo space in the rear for 
loading up your gear for a weekend getaway.

When it comes to power, the 2021 Armada has 
a beast under the hood.

� e 5.6 L, V8 engine produces a whopping 400 
horsepower and 401 lb.-� . of torque and is paired 
with a 7-speed automatic transmission with rear-
wheel drive. A four-wheel-drive system is optional.

With several standard safety features in place, 
you can expect Pedestrian Detection, Forward 
Collision Warning, Adaptive Cruise Control, Au-
tomatic Emergency Braking, driver drowsiness 
Monitoring, Blind Spot Monitoring, Lane Keep-
ing Assist, Lane Departure Warning, Rear Cross-
Tra�  c Alert, and Parking Sensors.

� at is a lot more driver-assist functions that 
come standard in most vehicles.

� e 2021 Nissan Armada promises to continue 
the legacy of power and size in a boldly designed 
full-size SUV.

2021 NISSAN ARMADA   

AUTO SHOWCASE 2021

2021 NISSAN VERSA 
2021 NISSAN VERSA 
The compact sedan that looks good on the outside and feels good on the inside

It has been referred to as 
‘A new way to look at a sedan.’
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Ready. Set. Civic

$3,000 CASH CREDIT 
ON ALL REMAINING 2020 CIVIC SEDANS

Some restrictions apply.  See dealer for details.
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All fees included.  Customer has option for 6 months payments made by Kia Canada or an up-front credit. Financing is O.A.C.  
Kia’s comprehensive warranty covers most vehicle components against defects in workmanship under normal use and maintenance conditions. Offers end March 31/2021.

SPECIAL OFFERS ALWAYS AT

OrangevillleKIA.ca
Come Be Part Of Our Family

519-942-1542

OrangevilleKIA.ca

CHECK OrangevilleKIA.ca FOR EXCLUSIVE SPECIALS
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It is a mid-size crossover designed to be bold and 
engineered with advanced technology.

Re-imagined for 2021, this is the fourth genera-
tion of the popular Kia Sorento, built with exciting 
new design features that make it one of the hottest 
mid-sized vehicles on the road.

Beautifully sculpted with a stunning front grille 
and fascia, the contoured hood blends with smooth 
body contours and a sloping roof design.

LED headlights and daytime running lights  
provide incredible road illumination when driving 
at night while at the same time making your vehicle 
easily visible to others on the road.

Inside, there is plenty of room for passengers with 
a seven-passenger seating con�guration available.

�e passenger cabin is well-appointed with 
wood-style trim and chrome accents.

�e driver-centric cockpit is well designed with 
all controls within easy reach and a bright and easily 
read instrument cluster.

Located on the main console, there is an available 
10.25-inch multimedia interface with integrated 
touch-screen navigation.

When you’re on the road, you will be surrounded 
by technology that helps you along the journey.

Every Sorento comes standard with Lane-Keep-
ing Assist with Lane- Centring, Forward Automatic 
Emergency Braking, and Automatic High Beams.

�ere is available Blind-Spot Monitoring,  
Rear Parking Sensors, and Rear Cross-Tra�c Alert 
and Assist.

When it comes to performance, the standard  
2.5 L, 4-cylinder GDI engine produces 191 horse-
power and 181 lb.-�. of torque and is mated with 
8-speed transmission.

You can step up to the 2.5 L, Turbo 4-cylinder 
with 281 horsepower and an impressive 311 lb.-�. 
of torque.

�e available all-wheel drive gives you the  
con�dence to take on any road conditions.

�e Sorento is available in seven exciting colours, 
selected to highlight and enhance the body design 
and contours.

�e 2021 Kia Sorento is the mid-size crossover 
with a new design and the performance to give you 
con�dence on the road.

2021 KIA SORENTO   

�e 2021 Kia K5 is a brand new entry in the 
mid-size sedan market, and it is getting rave  
reviews from auto enthusiasts and experts.

It is sleek and sporty, with some very bold  
design cues that make it a real standout. With  
an outstanding front grille and fascia design,  
and unique headlights, this vehicle is a real  
head-turner when you see it approaching.

Smooth lines and nice body contours give the 
overall pro�le an athletic appearance.

A �ashy split-spoked wheel design caps o� the 
exterior appearance.

Inside, the passenger cabin it’s both sophis-
ticated and appointed with attractive materials 
such as wood trim on the dash and doors.

With heated and ventilated front seats, you will 
be comfortable in all weather conditions.

�e K5 comes with a standard 8.0-inch or optional 
10.25-inch touchscreen infotainment system placed 
beside the instrument cluster, so everything is easily 
readable and within easy reach.

Apple CarPlay and Android Auto allow you to ac-
cess your favourite apps, music playlists, and make 
phone calls and text messages with voice command.

�ere is a full suite of available driver-assist  
functions including, Forward Collision-Avoidance 
Assist, Blind-Spot Monitor, Rear Cross-Tra�c 
Alert, standard Forward Collision Warning,  
Automated Emergency Braking, Lane Departure 
Warning and Lane Keeping Assist. 

When it comes to performance, the K5 has been 
built to inspire con�dence when on the road.

�e All-Wheel Drive provides all-weather  
enjoyment when you are driving.

Under the hood, the K5 features a 1.6 L, Tur-
bocharged GDI 4-cylinder engine that produces 
180 horsepower.

If you need a little or a lot more power, the  
GT trim comes with a 2.5 L, Turbo Engine that 
puts out 290 horsepower.

�e 2021 Kia K5 is the all-new mid-size sedan de-
signed to be stylish and engineered for performance.

2021 KIA K5   
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�No monthly finance payments for 120 Days (payment deferral) available to eligible retail customers who finance a new and previously unregistered Mazda model (on approved credit through Scotiabank) from an authorized Mazda dealer in 
Canada. No interest accrues during the first 90 days. Contract will be extended accordingly. After this period, interest begins to accrue and the purchaser will repay principal and interest over the term (but not until 120 days after the contract 
date). Customers are responsible for the down payment (if applicable), licence, and insurance payment upon contract signing. Offer subject to change/cancellation without notice. Offer period March 2 – 31, 2021. ▲0.5% APR Purchase 
Financing is available on all new 2021 models. Terms vary by model. Representative example based on a financed amount of $30,639 for the 2021 CX-5 GX (NVXL81AA00) the cost of borrowing for a 36-month term is $237, monthly payment 
is $858 with $0 down payment, total finance obligation is $30,876. Offer includes freight and P.D.E. of $1,950, $10 OMVIC fee, $20.00 Tire Stewardship fee (all models – covering the cost to Mazda Canada of collecting and recycling tires), $100 
Air Conditioning charge and $59.38 PPSA. Offer excludes HST. ▼i-Activ AWD Credit offer is available to qualifying retail customers who cash purchase/finance/lease a select new and previously unregistered, in-stock 2020/2021 Mazda model 
from an authorized Mazda dealer in Canada between March 2 – 31, 2021. Eligible models and maximum credit amounts are: $500 on 2021 Mazda3/Mazda3 Sport, 2020/2021 CX-3, 2021 CX-30; $750 on 2020 Mazda3/Mazda3 Sport; 
$1,000 on 2021 Mazda6, 2021 MX-5 ST, 2021 MX-5 RF, 2020/2021 CX-5, 2020/2021 CX-9 models. Customer can elect to substitute a cash discount in place of i-Activ AWD Credit. Cash discount substitute applied before taxes. Some 
conditions apply. See dealer for complete details. *To learn more about the Mazda Unlimited Warranty, go to mazdaunlimited.ca. †NOTE: Weekly lease offers shown above are for informational purposes only. Lease payments cannot actually 
be made on a weekly basis and are made on a bi-weekly basis. Offer available on retail leases of new 2021 Mazda3 GX 6AT (DVXK81CP00)/2021 CX-5 GX (NVXL81AA00)/2021 CX-9 GS AWD (QXSM81AA00) with a lease APR of 
2.95%/2.95%/2.45% and 104/104/104 bi-weekly payments of $139/$178/$219 for 48/48/48 months, the total lease obligation is $15,038/$18,467/$24,456, including down payment (or equivalent trade-in) of $595/$0/$1,695. Offer 
available on retail leases of new 2021 Mazda3 GS AWD (DXSL81AA00)/2021 CX-5 GX AWD (NXXL81AA00) with a lease APR of 2.95%/2.95% and 104/104 bi-weekly payments of $162/$183 for 48/48 months, the total lease obligation is 
$17,403/$19,048, including down payment (or equivalent trade-in) of $595/$0. As shown, Offered Pricing for new 2021 Mazda3 GT (DVTL81AA00)/2021 CX-5 GT AWD (NXTN81AA00)/2021 CX-9 GT AWD (QXTM81AA00) with a lease 
APR of 2.95%/2.95%/2.45% and 104/104/104 bi-weekly payments of $173/$219/$259 for 48/48/48 months, the total lease obligation is $18,600/$22,816/$28,622, including down payment (or equivalent trade-in) of $595/$0/$1,695. 
Lease payments include freight and P.D.E. of $1,750/$1,950/$1,950, $10 OMVIC fee (all models), $20.00 Tire Stewardship Fee (all models – covering the cost to Mazda Canada of collecting and recycling tires), $100 Air Conditioning charge 
(all models), $350 Lease Dealer Service Fee (all models) and PPSA of $75.28/$75.28/$75.28. First bi-weekly payment is due at lease inception. 20,000 km per year mileage allowance applies; if exceeded, additional 8¢ per km applies (12¢ 
per km for CX-9 models). Offers exclude HST. Offered leasing available to retail customers only. Licence, insurance, taxes and down payment (where applicable) are extra and may be required at the time of purchase. Dealer order/trade may be 
necessary on certain vehicles. Offers valid March 2 – 31, 2021, while supplies last. Lease and finance on approved credit for qualified customers only. Offers subject to change without notice. Visit mazda.ca or see your dealer for complete details.
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� e 2021 Mazda CX-30 is now o� ered with turbo-
charged performance on top of great looks and excep-
tional convenience. Available in eight exciting colours 
– each chosen to highlight and enhance the exceptional 
body contours. � e CX-30 is a beautifully sculpted 
vehicle with smooth lines and a sweeping silhouette that 
stands out on any street or highway. From its unique 

front grille and fascia – to the chiselled rear end and 
hatch, this vehicle has the feeling of motion even when 
it’s standing still. 

Inside, the driver’s cockpit provides comfort and an 
intuitive feeling of being in control with a well-placed 
steering wheel, instrument cluster, and all controls 
within easy reach.

 � e passenger cabin is engineered to be as quiet 
as possible with minimal exposure to outside noise 
and vibrations.

� e 12-speaker Bose Premium sound system 
provides clarity and high-quality sound. You can stay 
connected to your world with the 8.8-inch wide colour 
display located on the main console, providing access 

to your phone, messages, and music through Apple 
CarPlay. Available Active Driving Display projects 
critical driving information right on the windshield in 
your line of sight, so you don’t have to take your eyes 
o�  the road.

� ere is plenty of room for your passengers, with am-
ple space le�  over and a large cargo capacity in the rear. 
When it comes to technology, you are surrounded by a 
suite of driver-assist functions to help you during your 
journey. Available driver-assist functions include Blind 
Spot Monitoring, Adaptive Front-Lighting, Rear Cross-
Tra�  c Alert, Lane Departure Warning, High Beam 
Control, Mazda Radar Cruise Control, Forward Ob-
struction Warning, and Smart Brake Support. � rough 
smarter engineering, the CX-30 is lighter than before, 
but retains a rigid, safe body for better handling and 
fuel economy. � e available i-Active AWD is a system 
that senses road conditions and makes adjustments ac-
cordingly. � is system features sensors that check road 
conditions 200 times every second and can respond to 
these conditions. � e i-Active system constantly moni-
tors exterior temperature, wiper operation, the amount 
of torque required to turn the front wheels and the 

amount of load on the engine. � is allows the system 
to apply the required torque to the wheels to deliver an 
exceptionally stable driving experience with better 
control over acceleration, turns, braking and slippage.

� e CX-30 comes standard with a 4-cylinder, 
Skyactiv-G 2.0 L engine that produces 155 horsepower 
and 150 lb.-� . of torque.

 Now, for those that like an even better response 
when they hit the accelerator, there is an available 
turbocharged engine that really takes things up a 
notch and is new for 2021. � e Dynamic Pressure 
Turbocharged Skyactiv-G 2.5 L engine provides 
impressive performance.

� is engine delivers 250 horsepower and 320 � .-lb. 
of torque that produces an instant response and 
quick acceleration. Mated with a 6-speed automatic 
transmission, this powertrain produces a ride that is 
fast and responsive whether you are navigating urban 
streets or out on the open highway. With manual-shi�  
mode, you can make your way through the gears on 
your own terms and really have some fun. � e 2021 
Mazda CX-30 Turbo is the vehicle that combines style 
and re� nement with performance and a great ride.

� is isn’t a car designed for picking up the 
groceries or taking the kids to their soccer game 
– although you could do both.

� e 2021 Mazda MX-5 was built to drive and 
built for those who love driving.

It is sleek, stylish and simply oozes sophistication.
� is two-seater was engineered for carving 

through city streets or letting loose on winding 
country roads.

Beautifully styled with sweeping curves, a long 
front end, and � ared fenders, this is a sports car 
that looks as good as that description.

Referred to as the “Kodo” design, it means 
“Soul of Motion” and is inspired by traditional 
Japanese aesthetics. � e MX-5 looks alive and in 
motion even when it’s standing still.

With the RF version, you get a hardtop with 
a retractable roof that goes up or down in only 
13 seconds.

� e so� -top version features a total removal 
roof for the full convertible experience.

When you take your place in the driver’s 
cockpit, you will be overwhelmed with the 
sophistication and styling of the interior. Avail-
able perforated white Nappa leather seats with 
detailed stitching take you to a driver’s paradise.

When you’re on the road, you’ll never be out 
of touch.

� e 7-inch colour display and infotainment 
system allow you to connect to Android Auto and 
access your phone, messages, and music. Or you 

can use Apple CarPlay so you can tune into your 
iPhone and access your favourite apps.

Custom-built for the MX-5, the 9-speaker 
premium Bose Sound System provides outstand-
ing clarity, image, and range.

When it comes to safety, you are never alone 
when you are on the road.

� e i-Activsense is a new generation of active 
safety technologies that automatically sense the 
vehicle’s surrounding area, from daylight and 
nighttime lighting to the proximity of other 
vehicles in the area.

� e system features, Blind Spot Monitoring 
System, Adaptive Front-Lighting System, Rear 
Cross Tra�  c Alert, Lane Departure Warning, 
Smart City Brake Support, Mazda Radar Cruise 
Control, and Forward Obstruction Warning.

Under the hood, there is plenty of power to 
keep you moving in urban areas or out on the 
open highway.

With the Skyactiv-G 2.0 L, 4-cylinder en-
gine, you will feel 181 horsepower and 151 lb.-� . 
of torque.

� at kind of power gives you instant accelera-
tion when you need it.

� e MX-5 has superior handling character-
istics for when you are out on winding country 
roads for a weekend of fun.

� e 2021 Mazda MX-5 is a two-seater sports 
car designed to be stylish and built for drivers 
who really like to be behind the wheel.

2021 MAZDA MX-5

It is a mid-size SUV that combines thrilling 
driving dynamics with re� ned design.

� e 2021 Mazda CX-5 Signature edition is the 
one that takes this popular SUV up to the next level.

� e CX-5 has outstanding contours in its body 
design with smooth lines, � ared fenders, and a 
sloping roof for a sweeping silhouette.

� e exterior package is � nished with 19-inch 
alloy wheels with a gunmetal � nish.

Inside, the CX-5 is cra� ed with a ‘less is more’ 
design philosophy, placing everything that is es-
sential within arms reach so you’ll never have to 
look for controls.

You are surrounded by meticulous cra� sman-
ship in the passenger cabin. With premium quality 
materials and the Cocoa Nappa, leather-trimmed 
upholstery not only enhancing the aesthetics, but it 
also enhances the acoustics of your surroundings.

� e interior is embellished with a satin 
chrome-plated glove box and power seat switch-
es, along with Abachi wood-trimmed front and 
rear door panels and a decorative dash panel.

� e Active Driving Display projects important 
information directly on the windshield in front 
of you so you will never have to take your eyes 
o�  of the road.

� e i-Activesense is a suite of active safety tech-
nology that assists your when you are behind the 
wheel. � e system can sense everything from ex-
terior light to proximity to other vehicles to help 
the driver recognize hazards and avoid collisions.

Driver-assist functions include Lane Depar-
ture Warning System, Smart City Brake Support, 
Forward obstruction Warning, Mazda Radar 
Cruise Control, Blind Spot Monitoring, and Rear 
Cross-Tra�  c Alert.

When it comes to performance, Mazda’s break-
through Skyactive Technology is an innovative 
automotive engineering strategy designed to 
make you feel at-one with your vehicle.

� e G-Vectoring Control helps by controlling en-
gine torque to decelerate g-forces in turns and shi� s 
the load onto the front tires to enhance stability.

Under the hood, you have Skyactiv-G 2.5 L, 
4-cylinder engine with Dynamic Pressure Turbo 
and i-Activ AWD.

� e engine produces 250 horsepower and 320 
lb-� . of torque while remaining fuel-e�  cient and 
delivering mileage up to 8.7 L, per 100 km with 
regular fuel on the highway. � is combination 
provides responsive acceleration with agile han-
dling in an intuitive design.

� e i-Active AWD system monitors the vehicle 
and driving conditions over 200 times per second 
and anticipates loss of traction instantly.

All this comes with a three-year new vehicle 
unlimited mileage warranty and a � ve-year pow-
ertrain warranty.

� e 2021 Mazda CX-5 Signature edition is the 
mid-size SUV designed to be capable and stylish 
with all the extras that make the Signature edition 
extra special.

2021 MAZDA CX-5 SIGNATURE EDITION

AUTO SHOWCASE 2021

It is designed and engineered 
to be versatile and agile 
without compromising on 
capability or space.

2021 MAZDA CX-30 TURBO
2021 MAZDA CX-30 TURBO

A new engine for a new year
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713003 1st Line East, Orangeville
1-866-617-9097
www.orangevilletoyota.ca
Sales: Mon-Thurs 9-7, Fri 9-5, Sat 9-4   Service: Mon-Thurs 8-6, Fri 8-5, Sat 8-3

Our most advanced 
safety features 

come standard.*

*In-stock models only. Conditions may apply. See us for details.

Our most advanced 
safety features 

come standard.*

*In-stock models only. Conditions may apply. See us for details.

2020 HIGHLANDER LE GAS AND HYBRID
with Toyota Safe Sense 2.0 Standard.

Including 2-year Complimentary Scheduled Maintenance Bene� ts*
with every 2020 Highlander LE gas and 2020 Highlander Hybrid purchase

FINANCE
FROM 0.99%

APR
FOR UP TO
36 MONTHS

+ Enjoy Toyota Gold
Extended Warranty*

*Retails form $849

Gold Plan Extra Care Protection provides in� ation 
protected coverage from unexpected mechanical failure, 
road emergencies and so much more – guaranteeing your 

peace of mind and protection of your investment.

• Extensive Mechanical protection
• Comprehensive coverage up to 80,000 kms
• 2 years maintenance service program (4 services)
• Tire and road hazard coverage for 3 years
• Vehicle rental assistance
• Trip interruption
• 24-hour roadside assistance
• Accident towing with no deductible
and more
See us for full details on ECP coverage, exclusions and limitations. *Terms and conditions may apply. 
See us for details † Plans must be purchased within 31 days of vehicle purchase.
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