
47%
$14.97



ORANGEVILLE

CHECK OUT OUR BACK PAGE 
FOR MORE SPECIALS!

REG. PRICE $124.99 
5160259

SAVE $25
6 CU. FT POLY TRAY 
WHEELBARROW,
WITH FLAT FREE TIRE

$99.99

REG. PRICE $4.99 
5093-302

SAVE $2
ALL TREAT FARMS
FOREST GARDEN MULCH

$2.99

ON ALL IN STOCK 
PLANTS & VEGGIES

SAVE 15%

WOW!

BLACK EARTH TOP SOIL 20L

REG. $1.99 9190800
LIMIT 10 PER CUSTOMER

99¢

LIMIT 10 PER CUSTOMER

GREAT PRICES!
LEAF BAGS 2-PLY 5-PK

$1.99 
REG. $2.49 4440714

BUY 
6 PACKS 
AND SAVE!

$9.99

26 TINE 24” POLY FAN RAKE

SAVE $5

$12.49 
REG. $17.49 5062344



1-877-352-4378

Online
Showings

- get -
Your Home

Sold 
Guaranteed

Or we’ll Buy It!Or we’ll Buy It! * Ltd. Brokerage

TheRealEstateSecret.ca
TO FIND OUT HOW

VISIT

* some conditions apply. seller and kevin flaherty must agree in writing on price and closing date prior to listing. 
this guarantee is offered exclusively by kevin flaherty and not ipro realty ltd. brokerage or any other of its sales people

There was little in the way of surprises on 
Monday evening when the Ontario Provin-
cial Police made its new pitch to take over 
municipal policing services in Orangeville.

In what was the second OPP costing 
proposal in just three years, Linda Davis, 
a contract analyst with the OPP, informed 
Orangeville Council that first-year opera-
tional costs for the provincial force would 
run in the region of $8.1 million – up about 
$560,000 from the 2017 proposal, which pro-
jected an initial $7.6 million operational ex-
pense in year one.

Explaining the process behind transi-
tioning to the OPP, Ms. Davis noted the first 
three years of service would be covered un-
der what she described as a transitional con-
tract. Over the course of the at least three-
year period, the OPP would gather data that 
it will later use to determine an appropriate 
annual cost of service.

While, during the previous costing pro-
posal process, the OPP would not release, 

nor stand behind, any potential figures for 
costs following the three-year transitional 
contract, Town CAO Ed Brennan and for-
mer Treasurer Marc Villeneuve, following 
months of research and analysis, concluded 
the OPP would likely bill the municipality in 
the region of $5 million to carry out policing 
services in the community – an approximate 
$4.6 million in savings annually over con-
tinuing with the Orangeville Police Service.

It remains to be seen if those numbers will 
be substantiated this time around. One thing 
is for certain, though – Orangeville Council 
will spend up to $100,000 on a third-party 
consultant this time around in an attempt to 
make the final decision a little easier. That 
consultant is being brought in to determine 
two things. First, to identify whether there 
are significant savings to be had by switch-
ing to the OPP, and secondly, to determine 
whether the level of service provided by the 
provincial force would stand up to the level 
currently provided by OPS. 

Going back to the numbers, on top of the 
$8.1 million operational costs projected for 

year one, Ms. Davis noted an additional $1.2 
million would be required to pay for what 
she called “various initial start-up costs”. The 
bulk of that money, some $590,000, would go 
towards purchasing 14 new patrol vehicles, 
with an additional $183,000 required to fit 
those vehicles out with regulation OPP ra-
dio systems. 

While no figures were mentioned, Ms. Da-
vis pointed out there would likely be costs 
associated with upgrading the current OPS 
building on C Line, to meet OPP standards. 
In 2017, it was estimated those costs would 
exceed $1 million. 

In total, Ms. Davis confirmed the first year 
gross cost of a contract with the OPP would 
be no less than $9.31 million. The OPP pro-
posal, however, did not include any reve-
nues that would be generated by the provin-
cial force.

When comparing those numbers with the 
most recent OPS budget, there doesn’t ap-
pear to be a great deal of difference.

   HWY 9 E OF HWY 10
1-888-279-9922           www.macmastergm.com

[BRACKETT
Auto Group Repair Facility

95 FIRST ST. UNIT G1, ORANGEVILLE • (519) 941-0602 Eye Exams | Glasses | Contacts | Sunglasses | Repairs

 Volume 45, Issue 29                                                           Thursday, June 13, 2019 $1.00 per copy (95¢ + 5¢ G.S.T

Combined Thursday Circulation: 38,043     │     519-941-2230     │     mail@citizen.on.ca     │     www.citizen.on.ca

A.M. KORSTEN
INC.JEWELLERS

163 Broadway
Orangeville

519.941.1707
www.korstenjewellers.com

Watch Batteries 
and Band 

Adjustments

SUNDAY 16th 
GATES OPEN 11:00 A.M. 
FOUR PAWS FLYING
ENTERTAINMENT 11:30 A.M.
FREE KIDS RODEO 12:00 P.M. 
RAM RODEO 1:00 P.M.

SATURDAY 15th 
GATES OPEN 1:00 P.M.
FREE KIDS RODEO 2:30 P.M.
FOUR PAWS FLYING
ENTERTAINMENT 3:00 P.M. 
RAM RODEO 4:00 P.M.

ORANGEVILLE FAIRGROUNDS
FOR TICKETS & INFORMATION
CALL 1-888-222-6608 OR VISIT
ORANGEVILLERAMRODEO.COM
TICKETWEB.CA

$5
SAVE

ADVANCE 
T ICKE TS
---------

RAIN OR SHINERAIN OR SHINE

In support of Made possible by these fine folks:

9TH ANNUAL HEADWATERS
9TH ANNUAL HEADWATERS

ORANGEVILLE 
CHRYSLER PRICE  $39,687+HST/

LICMSRP $52,915 +HST/
LIC

[BRACKETT
Auto Group

Great Things Are Happening at 

  w w w. o r a n g e v i l l e c h r y s l e r. c o m

• 5.7L HEMI V8
• 20” BLACK ALLOYS
• BLACKOUT PACKAGE

• UCONNECT
• REAR CAMERA

2019 RAM 1500 CLASSIC EXPRESS CREW

OVER 96 MONTHS 
C.O.B. $7,217

4.29%   @    $113+HST/LIC
WEEKLY

FINANCE FOR

Few surprises as OPP presents new 
costing proposal to Town Council

OPC
ORANGEVILLE PRECAST

CONCRETE LTD.

519-941-4050
633341 Hwy. #10

1.5 miles N of Orangeville

orangevilleprecast.ca

Your area landscape 
products dealer

Written By MIKE BAKER

THE GREAT OUTDOORS: Seniors in the area have been invited to come out and celebrate the sixth annual Seniors Day by enjoying 
the outdoors at Island Lake Conservation Centre and listening to some local talent from the ukulele group Uku Ladies. The Uku La-
dies have also invited ukulele groups from a variety of other cities to join them in the unique performance on June 12. The Friends 
of Island Lake (FOIL) hosted the Seniors Day celebration at Island Lake Conservation Area in the amphitheatre with a variety of 
activities for the seniors to gather together and participate in while socializing in nature. Many showed their appreciation for the day 
by dancing to the music or singing along with the Uku Ladies.

PHOTO: MAKAYLA PEREIRA

Continued on Page A6

TO

GET READY TO...

ACCELERATE 
YOUR SUCCESS

TUESDAY, JUNE 18
5 to 7 p.m.

APPLY FOR FREE
at this event

519-941-7208
Mono Plaza, Unit B2

633419 HWY 10 Mono, ON
3km North of Orangeville.

Showroom  located inside the Mono Plaza.

WHICH WILL YOU CHOOSE?

WHICH WILL YOU CHOOSE?WHICH WILL YOU CHOOSE?
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Community Calendar
This ad space is provided by 

Tim Hortons Orangeville and is intended 
for use by non-profit organizations

For information on how to include your 
community event in this calendar, 

please call 519-941-2230

July 6th
Orangeville 3-on-3 Road Hockey Fundraiser  

 Presented by Parker Mitsubishi and Hosted by 101.5 
myFM and the Orangeville Lions Club

June 26th, 5pm - 7pm
Ham & Strawberry Supper  

 High Country United Church, Camilla. 
Adults $15, Children 6-12 $5, Preschool free. 

Featuring strawberry shortcake and homemade tarts.

June 15th, 8am to 12pm
Special Olympics Garage Sale  

 STAPLES parking lot, First St., Orangeville
All proceeds go towards supporting our athletes.

Raindate: June 22nd

June 23rd at 2pm
Annual Chapel Service at St. John’s Cemetery  
 Everyone welcome to attend our annual memorial 

service, and visit our historic, pioneer chapel, located 
at 953334 7th Line EHS, Mono. Light refreshment 
served afterward. www.monocemetery.com. Email: 

anglican@bellnet.ca. Tel: 519-941-1950.

4th Tuesday of every Month
The Lord Dufferin Chapter IODE holds their 

meetings at The Lord Dufferin Centre  
 We are looking for woman who would like to help in 

the Community. Call 519-941-1865. 

www.orangevillehonda.com

www.rockgardenfarms.ca
905.584.9461

OPEN 7 DAYS - 8AM-7PM
(INCLUDING HOLIDAYS)

16930 AIRPORT ROAD 1-1/2 MILES NORTH OF CALEDON EAST 
ON WEST SIDE OF AIRPORT ROAD, JUST 15 MINUTES FROM BOLTON

Asparagus, Leeks, Fiddle Heads and Lettuces

Fresh Cut Flowers & Fresh Baked Pies

Ontario Vegetables Available

READY TO GO HOMEMADE MEALS Fresh Lasagna, Meatballs & Tomato Sauce

PROUDLY SERVING 
CALEDON FOR OVER

30 YEARS!

PATIO POTS, HANGING BASKETS & PERENNIALS
Farmer Fresh Produce:

from our table to yours

Local Strawberries

8” PEACH PIE
& APPLE CRISP 

$5.95 EACH
LIMIT 2 PER CUSTOMER

HAPPY FATHER’S DAY!

Indigenous People Day celebration in Orangeville set for June 21 & 22

In an effort to bring all communities of 
indigenous and non-indigenous people 
together to celebrate the creators of our 
land, the Dufferin County Cultural Resource 
Circle (DCCRC) will be hosting the fifth 
annual Indigenous Peoples Day celebration 
later this month.

This family-friendly event will be held 
on Friday,  June 21 and Saturday, June 22 
at Alexandra Park, 11 Second Street, Oran-
geville. Friday’s activities will begin at 1 p.m. 
and continue to 10 p.m.. The event will begin 
again on Saturday  at 10 a.m. and wrap up at 
10 p.m.

The event will feature live music, Indig-
enous and local artisans and crafters, tra-
ditional drummers and dancers, and tradi-
tional Indigenous foods.

“We stand on the ancestral and traditional 
lands of the Chippewa, Ojibway, Missis-
sauga, Anishinabe, Haudenosaunee/Iroquois, 
Huron-Wendat and Attawandaron/Neutrals 
peoples,” says DCCRC’s Debbie Sipkema

Ms. Sipkema, Chair of the Dufferin County 
Cultural Resource Circle, and her husband, 
Gil, are founders of the Orangeville Indige-

nous Day Celebration,  starting the event in 
2014 when the couple found there was a need 
to show appreciation for our indigenous peo-
ple and the history of Orangeville’s land.

The land of Orangeville was often used 
for hunting, gathering, and trading between 
tribes,

Ms. Sipkema says there is an incredible 
amount of history here in Orangeville and it 
needs to be recognized and remembered.

The events will begin on Friday, with the 
Indigenous elders opening up the ceremony 
with land recognition and prayers. The day 
will continue with a variety of indigenous 
musicians such as Grand Father Drum - 
Jimmy Dick and the group the Eagleheart 
Drummers/Singers.

Other important names such as Charlie 
Fife, who is currently the president of the 
Métis Federation of Canada, will be there to 
join in on the celebration weekend.

“The Campfire Poets band will be here and 
one of our favourite musicians will be here 
with her band - Mama D. She’s been with us 
for four years now. Of course we also have 
our local artist joining us,” Ms. Sipkema said.

The celebration will continue Friday after-
noon with Mayor Sandy Brown of Orangeville 

presenting a proclamation, ribbon-cutting 
and a welcome speech at 4 p.m.

As part of the two-day event there will 
also be a moment of remembrance for the 
Missing and Murdered Indigenous Women 
and Girls, with Elder Shirley John’s Song of 
Tina Fontaine – Shawn Wilson. This follows 
the recent release of The Missing and Mur-
dered Indigenous Women and Girls inquiry’s 
final report to the federal government at a 
ceremony in Gatineau, on June 3

The first year of Orangeville’s Indigenous 

People Celebration Day brought out just 
over 3,000 people, and they’re hoping to 
have the same turnout once again this year. 
Ms. Sipkema says she would be happy if she 
could effectively change the mind of one per-
son with this event.

By hosting this event, we as a town are 
moving one step closer to building a bridge 
to reconciliation. This event has also been 
an influence for other small towns, just like 
Orangeville, to get involved and show appre-
ciation for the founders of our land.

Written By MAKAYLA PEREIRA

“Training Safe Drivers of Tomorrow”

www.ultimatedrivers.ca
SIGN UP ONLINE:

162 Broadway, Suite 12
(above Salvation Army store)

519-307-7171
*Beginner Driver Education & Advanced Driver Training Only

WEEKEND PROGRAMS:

FOUR DAY PROGRAMS 
STARTING ON
JULY 2nd

FOR A LIMITED TIME

SAVE OVER 
$100*

STARTING ON
JULY 6th

JUNE SPECIAL!

REMEMBERING OUR ROOTS:  The 6th annual Indigenous People Day will take over Alexan-
dra Park next weekend. In what is now a two-day affair, organizers from the Dufferin County 
Cultural Resource Circle have put together an impressive lineup for this year’s event. 

FILE PHOTO
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Public Bike Ride
promoting Orangeville’s bike routes

Saturday, June 15, 9 a.m.  
Kin Family Park (485 College Avenue)

• Ride together along Town trails and bike routes 
• Final stop at the Orangeville Farmers’ Market
• 30-minute police-escorted ride

Town Hall Summer Hours
Summer hours are in effect at Town Hall.  

The offices are open from 8:30 a.m. to 4 p.m.

Regular business hours 
(8:30 a.m. to 4:30 p.m.) will resume 

on Tuesday, September 3

Saturday, June 22 
10 a.m. to 1 p.m. @ 
Orangeville Farmers’ Market

Come find our booth for games, a  
costume character and lots of fun!

TD Summer Reading Club Kick-Off

Register for the 2019 TD Summer 
Reading Club and receive your notebook 

for the summer. 

W o r d s  t h e  O r a n g e v i l l e  W a y

2 0 1 9

Brought to you by Orangeville Public Library  
and Community Living Dufferin

Diane Bator
June 17

Join us for an afternoon of stories  
shared by local authors and storytellers 

Storytelling Series

1 p.m. @ Mill Street Library

Coffee,
Conversation

& Books

Wednesday, June 19 
7 p.m. @ Euphoria

154 Broadway, Orangeville
“Poetry allows you to be a lone bird flying in the sky 

while viewing the world and knowing with every part 
of your being that how you see it, is perfect.”

Join author Natalie Merritt-Broderick as she reflects on 
life’s beauty through soulful poetry.

To register for this free event, call 519-941-0610

Coffee will
be provided!

For more information visit orangeville.ca

Alder Recreation Centre
Free activities & entertainment from 11:45 a.m. to 5 p.m.

The Great Canadian Lumberjack Show  
12:30, 2:30 and 4:30 p.m. 

Island Lake
Fireworks 10 p.m. 

Campfire Poets  
Island Lake Amphitheatre  
6:30 - 9 p.m.
Regular park admission 
applies until 9 p.m. 

Funded in part by  
the Government  

of Canada

The Corporation of the Town of Orangeville 
invites applications for the position of

Senior Planner 
Infrastructure Services Department 

(Full-time position, 35 hours per week)

The Town of Orangeville has an opportunity available for 
the position of Senior Planner. The Senior Planner makes 
recommendations on a variety of planning and development 
application matters, contributing to the fulfillment of the Town’s 
planning objectives in the context of the provincial planning policy 
framework. Visit www.orangeville.ca for the full job description.
Qualified candidates are invited to submit their resumes, in 
confidence, to Sarah Alexander, Human Resources Assistant, no 
later than 4 p.m. on Monday June 24, 2019. Applications may be 
submitted online, emailed to hr@orangeville.ca, or submitted in 
person to the Town Hall located at 87 Broadway. If submitting a 
resume via email, please quote the job title in the subject line.
By submitting your personal information to the Town of 
Orangeville, you consent to the collection, use, and disclosure of 
that information in connection with our recruitment, hiring and/or 
employment processes.
Personal information on this form is collected under the authority 
of the Municipal Act, R.S.O. 1980, c.302 (as amended), and will 
be used to determine the qualifications for employment with the 
Town of Town of Orangeville. Questions about this collection 
should be directed to the Manager, Human Resources at 87 
Broadway, Orangeville, Ontario L9W 1K1.

 

     

Fun event with prizes − and bragging rights. 
Entry deadline is July 8.

Best Bloomin’ Restaurant/Bar Patio
Best Bloomin’ Home Floral Display
Best Bloomin’ Home Landscape
Best Bloomin’ Government Building
Best Bloomin’ Business
Best Bloomin’ School

Best Bloomin’ Children’s Garden 
(12 & under)
Best Bloomin’ Condo, Apartment 
or Seniors’  Complex
Best Bloomin’ Container Gardens
Best Edible Garden

Email your garden pictures to cib@orangeville.ca 
or share them on the CiB Facebook page. For more 

information, call 519-940-9092 Ext. 4109.

Orangeville, Ontario
National Winner (2018) Gagnant national

Fifth Annual Bloomin’ Garden Showcase
June 14-July 8, 2019

  Family Movie 
   Matinee

Monthly movie screening
at Mill Street Library

Saturday, June 15, 2 p.m. 

Captain Underpants
(rated PG)

Bring your own snacks!

Apply for a Burn Permit

A permit is required for all open air burning, 
and is valid for the calendar year.

Before burning, please ensure there 
are no local fire bans.

For more information, contact Orangeville Fire

519-941-3083 Ext. 6521   |   fireinfo@orangeville.ca 

Red Cross Babysitting

Home Alone Safety
Monday, July 15 
8:30 a.m to 3:30 p.m.

Monday, July 8 
8:30 a.m. to 4:30 p.m.

Orangeville Lions Sports Park classroom
Must be 11 years old by end of course
For more info call 519-940-9092

Groundwater Recharge

Town of Orangeville
Source Water Protection

For more information on protecting water supplies 
visit www.orangeville.ca/sourceprotection

Help return rainwater to the   
 ground. Redirect your roof’s   
   downspout to a grassy or  
    landscaped area and away  
     from paved surfaces. 

Get free seeds from the 
Orangeville Seed Library

It’s Gardening Time!

Visit the Seed Library at Orangeville Public Library, 
Mill Street branch

A Wedding in Your Future?
The Town of Orangeville offers civil marriage services

All couples must obtain a 
marriage licence. The Town 
issues marriage licences 
that are valid anywhere 
in Ontario for a period of 
three months. For further 
information please contact 
519-941-0440 Ext. 2223.

Ceremonies can be conducted in the Council 
Chambers on Fridays from 8:30 a.m.- 3:30 p.m. A 
marriage officiant may also conduct services outside 
of regular business hours, including weekends, at 
off-site locations or in the Council Chambers based  
on availability. 
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DINING SETS, 
CHAIRS, TABLES, 
BISTRO...MORE

EXTERIOR
STAIN

40%

OFF

BIG RED SALE
THURS  JUNE 13TH - MON  JUNE 17TH

725 Steeles St., Shelburne, 
Ontario L9V 3M7

Mon - Wed 7am-6pm  Thurs - Fri 7am-8pm  Sat 8am-6pm  Sun 9am-5pm

HAPPY FATHER’S DAY

100%
ACRYLIC

INSTORE STOCK ONLY!!
GALLONS ONLY!!

ALL INSTOCK PATIO FURNITURE LAWN TRACTORS
IN STOCK ONLY

SPECIALS

BEST SELECTION OF 
PLANTS IN SHELBURNE! 

WOW! 
INSTORE

BEST SELECTION OF 
PLANTS IN SHELBURNE! 

WOW! 
INSTORE

SPECIALPRICING25%
OFF

20%
OFF

ALL BBQs

20% OFF  TREES (YELLOW  TAG) AND 20% OFF ANNUALS 
(BEDPLANTS, 4” POTS, HANGING BASKETS)

1866 840
1866 804 
1870 827

Notice of Public Meeting
On Friday, July 12, 2019 the Council of the Town of Mono will hold a public 
meeting, pursuant to section 12 of the Development Charges Act, 1997, as 
amended, to present and obtain public input on the municipality’s proposed 
development charges (D.C.) by-law and underlying background study.
All interested parties are invited to attend the Public Meeting of Council and 
any person who attends the meeting may make representations relating to 
the proposed D.C. by-law and background study.  The meeting is to be held:

Friday, July 12, 2019 (9:00 am)
The Council Chambers
347209 Mono Centre Road
Mono, ON L9W 6S3

In order that sufficient information is made available to the public, the back-
ground study is being made available online at the municipality’s website 
townofmono.com/news-events/dc-background-study on May 31, 2019.  
Copies of the proposed D.C. by-law and the background study are also 
being made available as of May 31, 2019 from the Municipal Clerk at the 
above location (519-941-3599).
Interested persons may express their comments at the public meeting or in 
writing, addressed to the Municipal Clerk, at the above address prior to July 
12, 2019 and such written submissions will be placed before Council for the 
meeting.

Lorne Scots Army Cadets conduct annual review & inspection
The Cadet band entered the arena playing 

Scotland the Brave on their bagpipes during 
the 1849 Lorne Scots Royal Canadian Army 
Cadet Corps 41st annual ceremonial review 
and inspection last Sunday, June 9. 

The inspection took place at the Alder 
Street recreation centre in front of a good 
crowd of parents and well-wishers and 
included local dignitaries, members of the 
Lorne Scots Reserve Unit and regular military 
officers.

The Cadets entered the arena in parade for-
mation with a colour guard and formed on the 
floor in a superb military drill performance. 

The band was the 85 Tornado Squadron 
Pipe and Drums. The 1849 Lorne Scots drill 
team performed precision movements.

The annual review and inspection is the cul-
mination of a year’s work by the cadets who 
practice weekly then ramp it up it the weeks 
prior to the inspection.

“This is a drill ceremony. The cadets will be 
marched in with a band,” explained Deputy 
Commander Lieutenant Luis Simoes. “It’s a 
formal military parade where there will be a 
reviewing officer that will inspect the guard. 
There will be some awards handed out to 

cadets that have reached certain milestones 
in their career.”

Army Cadets is open to youth ages 12 to 
18 and offers a variety of activities including 
many adventurous ones. They learn every-
thing from expedition training to marksman-
ship.

The Cadets also teach discipline, citizen-
ship and leadership skills.

While Cadets are not military they are spon-
sored by an actual military unit.

“The Lorne Scots (reserve unit) are a sup-
port unit. The Cadets mirror the dress that the 
Lorne Scots wear. They are almost like a par-
ent unit,” Lieutenant Simoes explained. “The 
really enjoy having the reservists come out to 
their events. These kids – their main interest 
in a lot of cases is the army. When they have 
some real soldiers help with training or com-
ing out to their events it real does increase 
the interest level for the cadets. The Canadian 
Armed Forces consider the Cadet program 
one of their most successful recruiting tools. 
Roughly one in ten cadets end up going on to 
have some involvement with the military.”

The event was an opportunity for the 
Cadets to showcase their military drill skills 
as well as to get approval from military offi-
cers that they pass the inspection.

Written By BRIAN LOCKHART

ON PARADE:  The 1849 Lorne Scots Royal Canadian Army Cadet Corps enters the  Alder 
Street arena during their 41rst annual Ceremonial Review and Inspection,  on Sunday, June 
9. The Cadets displayed their marching skills and drills they have been working on all year. 
Several cadets were also honoured with achievement awards.

PHOTO: BRIAN LOCKHART

Town rounds out senior staff with new hires

The Town of Orangeville can now boast a 
full complement of senior staff for the first 
time in over a year. 

Following hot on the heels of the an-
nouncement that the Town had hired Andrea 
McKinney  as General Manager of Corporate 
Services, Council were made aware Monday 
evening of a further two key hires.

Having been without a treasurer for the 
best part of four months, following the sud-
den departure of Marc Villeneuve in January, 
Nandini Syed has been named Orangeville’s 
new chief financial officer. The hire brings 
an end to CAO Ed Brennan’s lengthy search 
for a new treasurer.

Ms. Syed joins the Town from the Munici-
pality of North Middlesex, where she serves 
as CAO and Director of Finance for more 

than two years. Prior to that, Ms. Syed also 
enjoyed stints as Treasurer with the Town-
ship of East Zorra-Tavistock and as a finan-
cial analyst with the Municipality of South 
Huron.

Also announced on Monday was the hir-
ing of Karen Landry as the new Town Clerk. 
She is expected to begin her duties in early 
July, when current Clerk Susan Greatrix re-
tires. Ms. Greatrix leaves her position in Or-
angeville following several years as a public 
servant. 

Ms. Landry joins Orangeville from 
Puslinch Township, where she served in the 
joint role as CAO and Clerk. 

Both Ms. Landry and Ms. Syed were in 
attendance at Monday night’s Council meet-
ing, with members extending a warm wel-
come to the pair.

Written By MIKE BAKER

FREE SHUTTLE SERVICE
OPERATING IN THE TOWN OF ORANGEVILLE

FRIDAY & SATURDAY 9pm to 2am

519-943-4900
ORANGEVILLE AGAINST DRUNK DRIVING
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$19995
MSRP $229.95
with 16” bar

120 V / 1.4 kW / 2.9 kg (6.4 lb)*

MSE 141 C-Q
ELECTRIC CHAIN SAW

$39995
MSRP $459.95
with 16” bar

45.4 cc / 2.3 kW / 4.6 kg (10.1 lb)*

GAS CHAIN SAW
MS 250

$64995
MSRP $779.95
with 16” bar

50.2 cc / 3.0 kW / 4.9 kg (10.8 lb)* 

GAS CHAIN SAW
MS 261 C-M

$49995
MSRP $569.95
with 16” bar

50.2 cc / 2.6 kW / 5.6 kg (12.3 lb)* 

GAS CHAIN SAW
MS 271

$39995
MSRP $429.95
with 12” bar

36 V Li-Ion 2.8 Ah / 2.5 kg (5.5 lb)† 

BATTERY CHAIN SAW
MSA 120 C-BQ

*Weight with powerhead only.   †Weight without battery.

STIHL MOTOMIX® - THE ULTIMATE PREMIXED FUEL!
AVAILABLE EXCLUSIVELY AT YOUR LOCAL STIHL DEALER!
Dealers may sell for less. Pricing on all chain saws and blowers will remain in effect until June 30, 2019. Pricing on all other power tools and accessories will remain in 
effect until July 31, 2019. Illustrations and descriptions are as accurate as known at the time of publication and are subject to change without notice. STIHL Limited is not 
responsible for a printing error, the local STIHL Dealer has the final authority to set product pricing. Pricing valid at participating dealers only. 

www.stihl.ca

STIHLCanada 

30.1 cc / 1.3 kW / 3.9 kg (8.6 lb)*

$19995
MSRP $289.95
with 16” bar

GAS CHAIN SAW
MS 170

08815_Spring_ChainSaws_AdMat_EN_FINALv2.indd   1 2019-02-04   9:13 AM

$26995
MSRP $299.95

27.2 cc / 0.8 kW / 4.8 kg (10.6 lb)*

$15995
MSRP $179.95

18 V Li-Ion 2.0 Ah / 2.5 kg (5.5 lb)†

BATTERY TRIMMER GAS BRUSHCUTTER
FSA 45 NEWNEW

$25995
MSRP $279.95

36 V Li-Ion 1.4 Ah / 2.6 kg (5.7 lb)‡

BATTERY TRIMMER
FSA 57 FS 56 RC-E

†Integrated battery.   *Weight without fuel.   ‡Weight without battery.

STIHL MOTOMIX® - THE ULTIMATE PREMIXED FUEL!
AVAILABLE EXCLUSIVELY AT YOUR LOCAL STIHL DEALER!
Dealers may sell for less. Pricing on all chain saws and blowers will remain in effect until June 30, 2019. Pricing on all other power tools and accessories will remain in 
effect until July 31, 2019. Illustrations and descriptions are as accurate as known at the time of publication and are subject to change without notice. STIHL Limited is not 
responsible for a printing error, the local STIHL Dealer has the final authority to set product pricing. Pricing valid at participating dealers only. 

www.stihl.ca

STIHLCanada 

27.2 cc / 0.65 kW / 4.2 kg (9.2 lb)*

$15995
MSRP $189.95

GAS TRIMMER
FS 38

08815_Spring_Trimmers_AdMat_EN_FINAL.indd   1 2019-02-04   11:01 AM

†Integrated battery.    ‡Weight without battery.    ¥Removable battery.

19” Deck / AK Series Battery / 26.0 kg (57.3 lb)‡

$54995
MSRP

BATTERY LAWN MOWER
RMA 460

21” Deck / AP Series Battery / 28.0 kg (61.7 lb)‡

$64995
MSRP

BATTERY LAWN MOWER
RMA 510

10.8 V Li-Ion 2.0 Ah / 0.9 kg (2.0 lb)¥

$15995
MSRP $179.95

BATTERY SHRUB SHEARS
HSA 25

18 V Li-Ion 2.0 Ah / 2.5 kg (5.5 lb)†

$15995
MSRP $179.95

BATTERY HEDGE TRIMMER
HSA 45

18 V Li-Ion 2.0 Ah / 2.0 kg (4.4 lb)†

$15995
MSRP $179.95

BATTERY BLOWER
BGA 45

36 V Li-Ion 2.8 Ah / 2.1 kg (4.6 lb)‡

$25995
MSRP $279.95

BATTERY BLOWER
BGA 56

36 V Li-Ion 1.4 Ah / 2.6 kg (5.7 lb)‡

$25995
MSRP $279.95

BATTERY TRIMMER
fsA 57NEWNEW

Dealers may sell for less. Pricing on all chain saws and blowers will remain in effect until June 30, 2019. Pricing on all other power tools and accessories will remain 
in effect until July 31, 2019. Illustrations and descriptions are as accurate as known at the time of publication and are subject to change without notice. STIHL Limited 

is not responsible for a printing error, the local STIHL Dealer has the final authority to set product pricing. Pricing valid at participating dealers only. 

www.stihl.ca

STIHLCanada 

18 V Li-Ion 2.0 Ah / 2.5 kg (5.5 lb)†

$15995
MSRP $179.95

BATTERY TRIMMER
FSA 45

08815_Spring_BatteryCombo_AdMat_EN_FINAL.indd   1 2019-02-04   11:07 AM

Larry’s Small Engines @Larrys_oville @larryssmallengines

Larry’s Small Engines
4 km north of Orangeville on Highway 10
519-941-1517 www.larryssmallengines.ca

SINCE 1955

9410 Wellington Road 124, Erin, Ontario
519-833-9616     Stewartsequip.com
stewarts@stewartsequip.com

Stewart’s Equipment

Larry’s Small Engines @Larrys_oville @larryssmallengines

Larry’s Small Engines
4 km north of Orangeville on Highway 10
519-941-1517 www.larryssmallengines.caSINCE 1955

For the Best
Service, Visit your 
Local Stihl Dealer

Larry’s Small Engines @Larrys_oville @larryssmallengines

Larry’s Small Engines
4 km north of Orangeville on Highway 10
519-941-1517 www.larryssmallengines.caSINCE 1955

Get Dad What He Really 
Wants This Fathers Day!

519-942-0638 
25 Centennial Blvd. Unit #5., Orangeville

Orangeville Food Bank 
Most Needed Items

 » Canned pasta
 » Toothpaste
 » Shampoo
 » Baby Food

 » Baby Formula
 » Diapers size 5 &6
 » Canned fruit in water
 » Peanut Butter

 » Spices and Condiments
 » Cleaning Supplies

Restaurant Hours: Lunch: Tues. to Fri. 12:00 pm to 3:00 pm Dinner: Tues. to Sat. 5:00 pm to 10:00 pm

15430 Innis Lake Rd., Caledon (4.3 KM North of King St., 1.5 KM South of Old Church Rd.)

Casual Fine Dining • Award Winning Wine List  • Local Craft Beer 
Value Pricing • Live Music Friday & Saturday Night • Take-Out • Fantastic Views

For Reservations: 905-584-6286 or 
www.consulaterestaurant.com

Stroll our extensive gardens on tranquil Innis Lake before lunch or dinner.

Headwaters Health Care Centre (HHCC) 
is moving ahead with an ambitious new 
renovation project that senior staff say will 
completely revitalize the facility’s main foy-
er. 

In a recent release to media, HHCC 
spokesperson Jennifer Hamilton confirmed 
the contract for the design portion of the 
hospital’s Welcome Centre Program reno-
vation had been awarded to local firm Dick-
inson and Hicks Architects Inc. Manor and 
Croft Design have been retained to provide 
interior design expertise for the project.

The renovations are part of an ongoing 
initiative at HHCC to breath fresh life into 
a facility that recently celebrated its 22nd 
birthday. The central feature of the proj-
ect is the renovation of the hospital’s main 
lobby, which will include the installation of 
self-service registration kiosks, new and im-
proved waiting areas and refurbished cafe-
teria and gift shop.

“Renovating the main hospital lobby will 
address safety and accessibility concerns, 
improve patient care and experience, pro-
vide areas of respite, provide a modern gift 
shop and café, reignite pride in our facility 
and incorporate the use of new technologies. 
It will be a modern, comfortable, fully acces-
sible and engaging space that promotes high 
quality, compassionate care,” Ms. Hamilton 
stated in the release.

Also featured in the Welcome Centre Pro-
gram will be the construction of a new main 
hospital staircase, renovating the hospital 
entrance and adjacent patio and the cen-
tralization of registration, admitting and ap-
pointment booking at the facility.

“Feedback from recent community con-
sultation showed us the time is right to tack-
le this work,” said Stacey Daub, President 
and CEO of HHCC. “This is another signifi-
cant milestone as we move toward renovat-
ing key areas of our hospital that will help us 

achieve our vision of an accessible, safe and 
welcoming design.”

The inspiration for carrying out the ren-
ovations, Ms. Hamilton states, is the in-
creased usage of the hospital from the local 
community. She notes “the hospital is seeing 
a larger number of patients overall” today, 
with staff registering up to 300 people daily 
for different appointments and procedures.

On top of that, the hospital’s Emergency 
Department records over 42,000 visits each 
year. After recently expanding its services 
in surgery and ambulatory care, through the 
opening of the new $14 million, 8,700 sq. ft. 
ambulatory services wing, HHCC staff has 
set its sights on renovating Headwaters’ 
Emergency Department in the near future. 
A proposal is currently awaiting Ministry of 
Health approval. 

While the Ministry must approve the proj-
ect, they won’t necessarily pay for it. Op-
erating funds provided to HHCC from the 
Ontario government are not generally used 
for hospital renovations. This is where the 
Headwaters Health Care Foundation, and 
Headwaters Health Care Auxiliary, step in. 
Last year, the Foundation raised more than 
$2 million for equipment and upgrades at the 
hospital. 

Costs associated with the proposed reno-
vations to be carried out under the Welcome 
Centre Program have not yet been made 
public. It is expected, once the design work 
is complete, that senior staff will sit down 
and discuss next steps and finalize a propos-
al before putting the project out to tender. 

HHCC will host its Annual General Meet-
ing at the Mel Lloyd Auditorium in Shel-
burne on Tuesday, June 18 from 7 p.m. to 
8 p.m. There, it is expected that Ms. Daub 
will unveil the organizations new strategic 
plan – a document more than two years in 
the making. 

For more information on Headwaters 
Health Care Centre, visit headwatershealth.
ca.

INVESTING IN OUR HOSPITAL: Headwaters Health Care Centre has officially hired an ar-
chitect to start work on its ambitious Welcome Centre renovation project, which will see 
work carried out in the hospital’s main lobby and entrance way. 

FILE PHOTO

Written By MIKE BAKER

Headwaters Health Care Centre 
kicks off Welcome Centre project
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Few surprises as OPP presents new costing proposal to Orangeville Town Council
During the previous process, it was estimat-

ed that Orangeville would save a little over 
$1 million accumulatively over the course of 
the three-year transitional contract. This time 
around, Ms. Davis only provided statistics for 
year one, leaving out the second and third 
year, so a straight apples-to-apples comparison 
would be difficult.

However, when breaking apart the 2019 OPS 
budget, it should be noted the OPS expects its 
gross operational costs to run around $9.96 
million this year – a 5.3 percent, or $503,000, 
increase from 2018. Offsetting those costs, 
the local force projects revenues to top out 
at a shade under $1.95 million this year – a 17 
percent increase from 2018, to bring its overall 
net budget to $8.2 million in 2019. The OPS has 
maintained its net budget at the same level for 
five straight years, approving zero percent bud-
get increases since 2015. 

In terms of work force, the bulk of the of-
ficers currently employed by OPS – 42 uni-
formed officers as of press time – would be 
hired by the OPP provided they are considered 
to be “in good standing”. Ms. Davis noted OPP 
would maintain a full-time equivalent of 42.58 
uniformed officers, the same amount as was 
quoted during the previous process. She not-
ed one FTE equates to 1,417 hours of service 
per year, so Orangeville could expect 60,335.86 

hours of service from OPP officers. It was also 
noted that the OPP would operate with 32 con-
stables, two more than the OPS currently has.

Not everyone within the OPS would be guar-
anteed a position, however. Ms. Davis noted 
that, should Chief Wayne Kalinski and Deputy 
Chief Leah Gilfoy wish to join the OPP, they 
would be subject to rank level determination 
to help decide what position they should hold 
within the provincial force. It was also noted 
that, while OPS currently employs two staff 
sergeants, the OPP would only require only 
one staff sergeant.

Currently, the OPP’s Dufferin detachment, 
which would be responsible for policing Oran-
geville, provides services in three zones – one 
being Mono, the second Mulmur and Melanc-
thon and the third encompassing Amaranth, 
East Luther, Grand Valley and East Garafraxa. 
The OPP is proposing to make Orangeville a 
fourth zone of its own should Council vote in 
favour of transitioning to the provincial force. 

Joining Ms. Davis at Orangeville Council 
on Monday evening was Dufferin OPP de-
tachment commander Nicol Randall. They in-
formed those inside Town Hall that, according 
to a 2018 survey, 97.7 percent of respondents 
felt ‘very safe’ or ‘safe’ in the Dufferin detach-
ment area, while 92.2 percent of respondents 
were ‘very satisfied’ or ‘satisfied’ with the 

OPP’s ability to work with communities to 
solve local problems. 

After taking in a wealth of new information, 
members of Council appeared a little appre-
hensive to get into any discussion. Coun. Lisa 
Post enquired as to why this proposal put forth 
by the OPP included an increase of $560,000 
in the first year of the transition contract, to 
which Ms. Davis responded, without knowing 
for sure, the likeliest scenario to be an increase 
in salary rates and over the past two years.

Coun. Joe Andrews was concerned about 
the recent revelation from the Ontario govern-
ment that the OPP budget would be slashed 
by some $46 million. He wondered how that 
shortfall may, potentially, impact the bottom 
line of any potential deal between the OPP and 
Orangeville for policing services. Ms. Davis 
noted the OPP expects the bulk of that money 
to affect traffic services and other specialized 
services, such as canine and aviation, rather 
than front-line officers.

Speaking to the Citizen following Monday’s 
meeting, Coun. Andrews noted his encourage-
ment at finally seeing the OPP’s proposal, but 
wanted to make it clear there was still much 
work to be done before Council comes close to 
making a final decision. The municipality has 
until Dec. 9 to decide whether to disband the 
OPS and sign a contract with the OPP. 

“There were a few surprises tonight, and 
there is still some clarity we need to get mov-
ing forward. For example, there was no clar-
ification provided on renovations that would 
need to be carried out at the OPS station if, 
and I stress if, we are going to make a deci-
sion,” Coun. Andrews said. “That would be a 
concern for me on how much that would end 
up costing.”

The policing issue has been at the forefront 
in Orangeville since before last year’s munici-
pal election. As such, Coun. Andrews said he’s 
had the opportunity to gauge public opinion on 
the contentious matter.

“I’m definitely hearing both sides. I wouldn’t 
necessarily say it’s 50/50. I will say there is visu-
al evidence, with the Keep Orangeville Police 
Service (KOPS) signs. People are passionate 
about this community. People are passionate 
about our police service,” Coun. Andrews said. 

“On the other hand, we have people who are 
open to hearing what the costing proposal is 
going to be from the OPP. If it turns out to be 
the same level of service will be provided, but 
it will cost less, we will have to take a look at 
this seriously.”

He added, “We need to make sure we’re 
doing our due diligence, which means going 
through every single word in all the reports so 
that we can make sure we’re making the right 
decision for our community.”

In a motion that passed unanimously on 
Monday night, it was determined that the 
KOPS signs that local residents and business 
owners have erected in support of the local 
service could stay, with the municipality ad-
justing its sign bylaw. However, any sign dis-
played or placed on public property will be 
removed by Town staff.

A vocal supporter of reopening the police 
service issue, Deputy Mayor Andy Macintosh 
was excited to see the costing proposal pro-
cess start up again on Monday evening, and 
vowed to “do it right” this time around.

“It’s our job to take a look at everything and 
make a reasonable decision that isn’t based on 
emotion, isn’t based on politics, but is based 
on facts. We need to consider what is best for 
the citizens of this town, and that’s how I’ll be 
basing my vote when the time comes,” Deputy 
Mayor Macintosh said.

Having put the motion forward that Coun-
cil consider drafting in a consultant to go over 
every aspect of the issue, Mr. Macintosh was, 
unsurprisingly, eager to see someone drafted 
in so work on a recommendation can begin 
right away.

“I still think we need, and I mean need, that 
consultant to come in and help us out. Anyone 
can add up numbers, but we need to know 
about the level of service and what we’re going 
to get for our dollar. It’s no good saving money 
if we’re not going to get the same level of ser-
vice,” Mr. Macintosh said. 

He added, “By the end of the year, residents 
will know whether we’re sticking with OPS 
or going with OPP, and it will be a done deal. 
This isn’t going to go back and forth between 
Councils again. I want this to be over with. It’s 
a shame it had to come back up, I just don’t 
feel it was done properly the last time.”

Town CAO Ed Brennan confirmed he ex-
pects the Town to be in a position to hire a 
consultant by the end of June. 

Also on Monday, Council approved a public 
consultation plan that includes several events 
designed to promote local discussion and en-
gagement on the policing issue. 

 On Sept. 9, OPS will present to Council, 
with OPP staff back before the Town on Sept. 
10. On Oct. 7, mayors and CAOs from other 
municipalities that have gone through a switch 
to OPP will be in Orangeville. On Oct. 21 Coun-
cil expects to receive a consultant’s report, 
while on Oct. 28 a meeting will be held so that 
the public can provide comments on the future 
of policing services in Orangeville.

On Nov. 11 staff will present a report and 
recommendation to Council, then, prior to 
Dec. 9, Town Council must make a final deci-
sion whether or not it will stick with OPS, or 
switch over to OPP. 

ORANGEVILLE GIRLS HOCKEY

WWW.ORANGEVILLETIGERS.COM

REGISTER EARLY & SAVE!
FUNDAMENTALS AGES 4-5 (BORN 2014/15)...............$125

TYKE 6 YEAR OLDS (BORN 2013)………………..............$250

TYKE 7 YEAR OLDS (BORN 2012)................................$250

NOVICE HOUSE LEAGUE 8 YEAR OLDS (BORN 2011) $450 

MIDGET/INTERMED. HOUSE LEAGUE AGES 15-19.....$375

SENIOR WOMEN AGES 20+....................................…..$375

OTHER AGES 9-14…………………………………................$500

• OVER 40 YEARS OF PROVIDING A FUN AND

  SAFE PLACE TO PLAY

• ALL SKILL LEVELS ARE WELCOME

• NINE DIFFERENT AGE CATEGORIES

• HOUSE LEAGUE AND REP. LEAGUES AVAILABLE

• MORE THAN 34 TEAMS WITHIN OUR PROGRAM

• SKILLS TRAINING AND DEVELOPMENT

FOR MORE 

INFORMATION 

CONTACT

MICHELLE 

WHYTE 

519-278-0556
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1-888-279-9922
207171 Hwy #9 East, Orangeville 

www.macmastergm.com [BRACKETT
Auto Group

Repair Facility

ORANGEVILLE’S                  SELECTION OF PRE-OWNED CARS & TRUCKSBest
2017 CHEVROLET TRAX 1LT

75,356 KM • I.4L, AUTO, TURBO, MYLINK, HEATED CLOTH, SUNROOF, BOSE AUDIO, 
REMOTE START, ALLOYS, POWER WINDOWS/LOCKS/MIRRORS, CLIMATE, REAR 

CAMERA, PARK ASSIST, CLEAN CARFAX! COME TAKE A LOOK AT THIS JUST TRADED

$61
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99% 
0.A.C 

C.O.B $4,040

$15,900
+HST

STK# B9487A

2017 CHEVROLET CRUZE

$0 DOWN

2017 CHEVROLET TRAX 1LT

61,886 KM • 5.3L V8, 6-SPEED AUTOMATIC TRANSMISSION, LEVEL KIT, EXHAUST, 
BLACK BADGING, HEATED CLOTH BENCH, NAVIGATION, DUAL CLIMATE, MYLINK, 

18 INCH BLACK ALLOYS, BODY COLOUR BUMPERS, REAR CAMERA, PARK ASSIST, 
1-OWNER

$141
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.99% 
0.A.C 

C.O.B $9,375

$36,900
+HST

STK# 19668A

2017 CHEVROLET SILVERADO LT

$0 DOWN

2017 CHEVROLET TRAX 1LT

83,503 KM • V6, 6-SPEED AUTOMATIC, NAVIGATION, DUAL SUNROOF, HEATED 
LEATHER, REMOTE START, 6-PASSENGER, 18 INCH ALLOYS, TRI-ZONE CLIMATE, 

INTELLILINK, REAR CAMERA, REAR PARK ASSIST, 1-OWNER, LEASE RETURN! COME 
TAKE A LOOK AT THIS JUST TRADED

$112
WEEKLY INC. HST

72 MONTHS WEEKLY
LICENSING EXTRA

$25,800
+HST

@ 5.99% 
0.A.C 

C.O.B $5,569$0 DOWN

2015 GMC ACADIA SLT

STK# B9468

2017 CHEVROLET TRAX 1LT2015 CHEVROLET CRUZE RS

$0 DOWN

2017 CHEVROLET TRAX 1LT

97,730 KM • 5.7L V8, 300HP, 4-SPEED AUTO, POWER LEATHER SEATS, CLIMATE 
CONTROL, COLD A/C, CD PLAYER, NEW TIRES, FLORIDA CAR SINCE NEW, CLEAN 

CARFAX, LOW KMS!

1995 CHEVROLET CORVETTE COUPE

STK# B9584A

CASH PRICE $12,900 +HST

2017 CHEVROLET TRAX 1LT

79,717 KM • 1.4L, 6-SPEED AUTOMATIC TRANSMISSION  2.0T, NAV, ROOF, HTD 
LEATHER, REMOTE START, 18 INCH CHROME WHEELS, REAR CAMERA, DUAL CLI-

MATE, INTELLILINK, 2 SETS OF TIRES, CLEAN CARFAX, 1-OWNER, GOOD KMS! COME 
TAKE A LOOK AT THIS BEAUTIFUL, JUST ARRIVED LEASE RETURN

$86
WEEKLY INC. HST

72 MONTHS WEEKLY
LICENSING EXTRA

$19,900
+HST

@ 5.99% 
0.A.C 

C.O.B $4,296$0 DOWN

STK# B9489

2015 BUICK REGAL PREMIUM I AWD

48,395 KM • 2.0L I-4  CYL, 6 SPEED AUTOMATIC,  NAVIGATION, SUNROOF, DUAL 
ZONE CLIMATE, HEATED LEATHER, HEATED 2ND ROW, PARK ASSIST, REAR CAMERA, 
POWER LIFTGATE, REMOTE START, 19 INCH ALLOY WHEELS, INTELLILINK, CLEAN, 

GOOD KMS!

2016 BUICK ENVISION PREMIUM AWD

STK# B9304

$134
WEEKLY INC. HST

72 MONTHS WEEKLY
LICENSING EXTRA

$30,900
+HST

@ 5.99% 
0.A.C 

C.O.B $6,670$0 DOWN

STK# B9276

2014 BUICK VERANO CONVENIENCE2015 CHEVROLET CRUZE 1LT2017 CHEVROLET TRAX 1LT

43,988 KM • 6-SPEED AUTOMATIC, V6, CLOTH BENCH SEAT, POWER WINDOWS/
LOCKS, A/C, BLUETOOTH, 17 INCH WHEELS, BOXLINER, HID HEADLIGHTS, TOW PKG, 

REAR CAMERA, 1-OWNER, BOUGHT HERE NEW, CLEAN CARFAX!

STK# B9582

$121
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

@ 5.49% 
0.A.C 

C.O.B $8,079$0 DOWN

2017 GMC SIERRA 1500 CREW

$31,800
+HST

2014 BUICK VERANO CONVENIENCE2015 CHEVROLET CRUZE 1LT2017 CHEVROLET TRAX 1LT

73,551 KM • V6, NAVIGATION, SUNROOF, REAR DVD, TRI-ZONE A/C & HEAT, POWER 
REAR SLIDING DOORS, POWER LIFTGATE, REAR CAMERA, FORWARD COLLISION 

WARNING, LANE DEPARTURE WARNING, 18 INCH ALLOYS, 2 SETS OF TIRES, CLEAN 
CARFAX! 

STK# 19080A

$141
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

$36,900
+HST

@ 5.99% 
0.A.C 

C.O.B $9,375$0 DOWN

2017 HONDA ODYSSEY TOURING

2015 CHEVROLET SONIC LT

39,768 KM • V-8 CYL  6 SPEED AUTOMATIC TRANSMISSION, LOADED, CREWMAX, 
5.7L V8, NAVIGATION, SUNROOF, JBL AUDIO, HEATED/COOLED LEATHER, DUAL ZONE 

CLIMATE, 20 INCH ALLOYS, REAR CAMERA, FRONT/REAR PARK ASSIST, STEPS, 
BEDLINER, BED EXTENDER, WEATHERTECH MATS, 1-OWNER

2017 TOYOTA TUNDRA 1794 EDITION

STK# 19412A

$190
WEEKLY INC. HST

84 MONTHS WEEKLY
LICENSING EXTRA

$49,900
+HST

@ 5.99% 
0.A.C 

C.O.B $12,678$0 DOWN

Compass Run for Food brings out hundreds in support of food banks

Over 800 runners turned out for the Com-
pass Run for Food at Compass Community 
Church last Saturday, June 8.

This was the sixth year the Church has held 
the event and it gets bigger every year. The 
run is one of the ministries of the church to 
aid local groups.

Runners of all skill and experience levels 
took part, with some being more competitive 
than others. 

Awards were handed out at the end of the 
run to the first three finishers in several cat-
egories.

There was also plenty of other activities 
taking place on the church grounds to give 
keep people occupied when they weren’t on 
the course. 

“This is the sixth year we’ve done this,” 
explained run coordinator Mike Braun. “It’s 
one of the ministries of the church. All the 
money that comes in through sponsorships 
and registration fees is all given to the food 
banks. The church doesn’t keep any of the 
money. There we over 700 runners in the 5 
and 10.5 k runs and over 100 runners in the 
kid’s run, so there was over 800 total. The 
school groups are huge. We started that a 

few years ago, inviting all of the elementary 
schools if they have a running team or just 
want to send kids. Teachers help organize 
that and we had around 230 kids registered 
through their schools to participate in the 
school challenge. The top three schools get 
to go on the podium.”

Almost 50 corporate sponsors, mostly local 
businesses, participated and contributed to 
covering the cost of the run and well as rais-
ing money for the food banks. 

The funds are donated to the food banks 
as well as the elementary school breakfast 
programs.

Funds at the schools go towards food, 
while the food banks use the funds for food 
purchases as well as the operating costs of 
running a program as well as infrastructure.

“If the food bank gets money and they need 
a new freezer, they can get a new freezer,” 
Mr. Braun said. “We support Orangeville, 
Shelburne, and Grand Valley food banks. We 
try to cover most of Dufferin. The schools 
are also in Orangeville, Shelburne and Grand 
Valley.”

A timer at the start / finish line recorded the 
times of everyone who completed the course.

Top runners received a medal and of course 
bragging rights for having a top time.

Written By BRIAN LOCKHART

RUNNING FOR A CAUSE:  More than 800 people turned out for the Compass Run for 
Food at Compass Community Church on Saturday, June 8. The run feature 5km and 10 km 
routes. The event is hosted by the church with funds going to support local food banks.

PHOTO: BRIAN LOCKHART
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[BRACKETT
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2019 GMC SIERRA 1500 LTD DOUBLE CAB 4X4

STK# 19655

$39,731+HST & LIC

$49,985+HST & LIC $37,948+HST & LIC

CASH PRICE

CASH PRICE CASH PRICE

INCLUDES $9278 
20% OFF CASH CREDIT

• TRAILER PACKAGE
• POWER CONVENIENCE GROUP WITH BLUETOOTH

• REAR CAMERA
•  APPLE CARPLAY/ ANDROID AUTO

• 20 INCH GLOSS BLACK ALLOY WHEELS
• REMOTE START WITH APPLE CAR PLAY/ ANDROID ATUO
• FOG LIGHTS
• TRAILER PACKAGE

• TRAILER PACKAGE
• APPLE CAR PLAY/ ANDROID AUTO
• AUTO 4X4 TRANSFER CASE
• POWER DRIVER SEAT

2019 GMC SIERRA ELEVATION 
1500 CREW CAB 4X4

STK# 19276 STK# 19072

2019 GMC CANYON 
EXTENDED CAB 4X4

  

15%UP
TO

OF MSRP CASH  
PURCHASE CREDIT ON  

NEW 2019 MODELS IN STOCK*

WE ARE PROFESSIONAL GRADE

INCLUDES $8356 
15% OFF CASH CREDIT

INCLUDES $1841 
5% OFF CASH CREDIT

15%
OFF 4X4

20%
OFF
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Arts
Entertainment&LOCAL RATED #1

FOR RELIABILITY
See dealer for details

a division of Hyde-Whipp Interiors Ltd

WWW.HYDEWHIPP.COM

Prolong the life of your 
Heating and Cooling System

with an HVAC Maintenance Plan. 

SHOWTIMES FOR FRI. JUNE 14 TO THURS. JUNE 20 2019

DOORS OPEN FRIDAY @ 6:15 PM, SATURDAY @ 10:45 AM,
SUNDAY @ 11:30 AM, MON-THURS @ 6:15 PM

ORANGEVILLE, FAIRGROUNDS SHOPPING CENTRE 85 FIFTH AVE. - (519) 941-2333
MEN IN BLACK: INTERNATIONAL ()  NO PASSES FRI 4:00; 
NO PASSES SAT 1:00, 4:00; SUN 1:00, 4:10; STAR & STROLLERS 
SCREENING, THURS 1:00

MEN IN BLACK: INTERNATIONAL 3D () NO PASSES FRI-SUN,TUE 
7:00, 9:50; MON,WED-THURS 7:00, 9:45

THE SECRET LIFE OF PETS 2 () NO PASSES FRI 4:30; SAT 11:45, 
2:00, 4:25; SUN 1:20, 3:50; STAR & STROLLERS SCREENING, THURS 
1:00

THE SECRET LIFE OF PETS 2 3D () CC/DVS, NO PASSES 
FRI-SAT 7:15, 9:55; SUN,TUE 7:15, 9:45; MON,WED-THURS 7:10, 
9:30

DARK PHOENIX () CC/DVS, NO PASSES FRI 4:20, 7:10, 10:00; SAT 
1:50, 4:30, 7:10, 10:00; SUN 1:10, 4:00, 7:10, 9:50; MON,WED 6:50, 
9:40; TUE 7:10, 9:50; THURS 12:50, 6:35, 9:30

GODZILLA: KING OF THE MONSTERS 3D () CC/DVS, NO PASSES 
FRI,SUN 6:50, 9:35; SAT 6:50, 9:40; MON,WED 6:20, 9:20; TUE 
6:50, 9:35

ROCKETMAN ()  CC/DVS, NO PASSESFRI 3:40, 6:30, 9:30; SAT 
12:45, 3:40, 6:30, 9:30; SUN 12:45, 4:20, 6:30, 9:30; MON,WED 
6:30, 9:40; TUE 6:30, 9:30; THURS 1:30, 6:45, 9:25

ALADDIN ()  CC/DVS, FRI 3:50; SAT-SUN 12:30, 3:30; THURS 1:20

ALADDIN 3D () CC/DVS FRI-SAT,TUE 6:45, 9:40; SUN,THURS 6:40, 
9:40; MON,WED 6:40, 9:35

NATIONAL THEATRE LIVE: THE AUDIENCE ENCORE () SAT 12:55

THE LEGO MOVIE 2: THE SECOND PART () SAT 11:30

GODZILLA: KING OF THE MONSTERS () CC/DVS, NO PASSES 
SUN 12:50; THURS 1:10

TOY STORY 4 3D ()  NO PASSES THURS 6:30, 9:15

JOHN WICK: CHAPTER 3 -- PARABELLUM ()  CC/DVS FRI 3:30, 6:40, 
9:45; SAT 12:15, 3:20, 6:40, 9:45; SUN 12:40, 3:45, 6:45, 9:45; 
MON,WED 6:35, 9:25; TUE 6:40, 9:45; THURS 1:15, 6:20, 9:35

POKÈMON DETECTIVE PIKACHU ()  CC/DVS FRI 4:10; SAT 4:15; SUN 
3:40

No one has more self-confidence than the person who does a crossword puzzle with a pen.

Puzzle No. 196210 • Solution on page: A14The Citizen CROSSWORD
CLUES ACROSS
1.Mathematical term 
(abbr.)
 4. Seaport (abbr.)
 7. “Unforgettable” singer
10. The GOAT
11. Used to harvest agave 
cactus
12. Luke’s mentor __-Wan
13. Muses
15. IBM operating system
16. Hungarian village
19. Popular conversation 
topic
21. N. Atlantic island
23. Fail to discern correctly
24. The President has one
25. Irish Gaelic language
26. Gasteyer and Ivanovic 
are two
27. Garnished
30. National capital
34. Basics
35. Initial public offering

36. Winged horse
41. English synthpop duo
45. Mars crater
46. A lot
47. Small organelles
50. By reason of
54. “Growing Pains” actor 
Kirk
55. Free from 
contamination
56. Genus in the mahogany 
family
57. Body part
59. A belief in a supreme 
being
60. Talk a lot
61. Actors’ group
62. Unit of measurement
63. Slick
64. No seats available
65. A way to change color

CLUES DOWN
 1. Belongs to the daughter 
of Chaos
 2. Wardrobe
 3. Derek and Jeff are two
 4. Disfigured
 5. Hawaiian dish 
 6. What a hack drives
 7. Horse gear
 8. Do away with
 9. Narrow straits between 
Sinai and Arabian 
peninsulas
13. Corrie
14. Hawaiian flower 
necklace
17. Midway between 
northeast and east
18. Insecticide
20. Comfort
22. Town in Galilee
27. Informal greeting
28. Relative biological 
effectiveness (abbr.)

29. Used to check the heart
31. Western India island
32. Credit card term
33. Female deer
37. British football team
38. Persian jurisdiction
39. Freshwater mussel 
genus
40. Opposite of happiness
41. Ban on trade
42. Bitterly regrets
43. Assented
44. Well-proportioned
47. Part of (abbr.)
48. Indigenous people of 
Thailand
49. A man of your stature 
(abbr.)
51. Advantageous
52. Female sibling
53. Electronic 
countermeasures
58. Swiss river

RELESSEY 
MEMORIAL 

SERVICE

Sunday, 
June 23, 2019 

2:30 p.m.
We are very pleased 

to have local historian 
Wayne Townsend

as our guest speaker.

All Welcome

OMT at the Opera House with both Willy Wonka Jr and Grease
With the annual duel fest, as it were, of pre-

senting two shows within three weekends, 
Orangeville Music Theatre is bringing its 
younger cast with Willy Wonka jr and, for the 
grown-ups, that cast is performing Grease. 

Mark Gomes, directing the youngsters in 
Willy Wonka jr, took a few moments for a 
telephone interview with the Citizen. “It’s an 
old classic,” he said, “that has been put on 
for musical. It’s not the new Johnny Depp – 
it’s the Gene Wilder. But the show has been 
updated to the ’90’s in some of its references.”

He expanded on his view of the musical: 
“I’ve taken what was there and I’ve looked 
at the story that was in the musical and tried 
to tell the story about Willy Wonka. In the 
beginning, there’s a song about chocolate 
that is Willy Wonka talking with his father. It’s 
like a memory, singing a song; it’s just really 
talking. He’s grown up without his father- the 
company was passed on to Willy Wonka. The 
story comes to: he had to let everybody go...”

He explained further, “Basically Willy 
Wonka didn’t have a son. He decides and 
says, ‘How am I going to hand this business 
off ? Then, he comes up with the idea of the 
golden tickets. So, he makes and hides them 
in specific Wonka chocolate bars.”

Mr. Gomes reasoned, “If you don’t have the 
core at the beginning of the story, it doesn’t 
make so much sense. Then we have Char-
ley Bucket, who is in the town. He lies with 
Grandpa Joe who used to work at the factory 
and got fired. He knows what happened. As 
for Charley, because they’re poor they can’t 
buy chocolate – if they win a golden ticket, 
it’s worth a lifetime supply of chocolate.” 

“Willy is looking at Charley; Grandpa 
knows the story.” 

“Charley wins a golden ticket, so do four 
others from around the world. They have all 
come for a tour.”

And it is pretty wild from there with Willy 
tempting each one, the Oompa-Loompas, 
the craziness of the tests and failures. What 
happens to Charley, how he faces his own 
test and the moral of the story is yours to 
discover, especially if you’ve never seen the 
story elsewhere or enjoy again, if you have.

“There are a lot of new kids and some who 
have been around for ages; 34 cast members, 

seven to 14 years old,” he told us. “I discussed 
my vision on it and they mostly got it. This 
is my third time directing for OMT. I enjoy 
working with the kids; I’ve done 12 shows 
with OMT and three or four with the kids. I 
want to make it a good experience for them.”

Mr. Gomes has brought his daughter into 
the theatre, who participated for several 
years, too. He praised the theatre for building 
confidence in young people and he praised 
his team of volunteers and parent volunteers 
who contribute so much to the success of all 
the shows. 

“We partnered with the Chocolate Shop [on 
Broadway] ... to sell golden tickets in a few of 
their chocolates that win a free ticket to the 
show. It ties in and helps with a community 
thing. OMT has been doing things like this. 

We had a BBQ outside Zehrs as a fundraiser.”
Community theatre participants wear 

many hats: “I’m doing most of the sets, keep it 
simple and use what we have in storage with 
some repainting. The costumes are great. 
Thursday, June 13, is the school show and 
Friday, we open.”

To tell the Citizen about Grease, which fea-
tures the “adult” cast, we spoke to director 
Cathy Bloom.

“We have a great cast for Grease,” she 
informed us. “Nick Rose is Danny and Sarah 
Martin is Sandy. – Nick was in Beauty and the 
Beast and a number of our other productions. 
Sarah was Anne in Anne of Green Gables; 
also a number of productions. We’ve been 
rehearsing since February, twice a week.”

She commented, “It’s going really well; 

there’s great chemistry with the cast – chore-
ographer Paige Whitehead, is really bringing 
the 1950’s to the dance. There’s a lot of seri-
ous content, though. It hints at pregnancy, 
gang violence. Transition that they both go 
through for each other.

“The cast number is 34, a larger number 
than usual on the main stage. Usually, it’s 25 
to 30 ; age 14 up to mid-50’s.

“It’s wonderful: hilarious; the cast on point 
delivery; the songs are catchy. It’s full of life 
and energy. And it has been amazing to see 
the cast come together.”

OMT produced it five years ago. Ms Bloom 
remarked about bringing it back, “Grease 
has the cult following people will come back 
again and again.”

As director, “I enjoy it very much; it’s 
stressful and a learning experience but it’s 
also invigorating. There are challenges but 
I’ve got a great team around me. We’re a mix 
of people doing theatre for a long time and 
some are new to it.

“Heather Holmes, the music director, 
brings a lot of experience to the table. She 
got involved through her kids. I got involved 
through my youngest daughter. She was four 
and wanted to try out. I wasn’t aware that 
OMT existed. Bobby Ferguson was here and 
her daughter, Raeburn Ferguson. Raeburn 
was the director that I stage-managed a lot 
with.” 

Noting the serious side of Grease, “It tells a 
story for teenagers and any of us, finding that 
balance between who you want to be and 
who the people around you think you are. It’s 
about self discovery rather than corruption. 
If you’re watching Sandy, she stands up for 
herself in the show, standing for her morals, 
while playing with it a little bit.”

She said, “There are some interesting ideas 
to think about – and, of course – the songs 
are among the best.”

Willy Wonka jr is on this weekend of Fri-
day, June 14, Saturday, June 15 and Sunday 
June 16.

Grease is running from June 21 to June 30, 
over the two weekends.

Tickets at the box office 519-942-3423 or 
online, for all the details of times and tickets, 
please check: Orangevillemusictheatre.com.

DUEL FEST: The Orangeville Music Theatre has two productions running on back to back 
weeks to close out the month of June. First up is Willy Wonka Jr, performed by the group’s 
younger crowd, with performances pencilled in for June 14, 15 and 16. Then, from June 21 to 
30, the troupe will bring Grease to life, with all your favourites from the cult classic coming 
to a stage in Orangeville soon. 

SUBMITTED PHOTO

Written By CONSTANCE SCRAFIELD
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Locklyn to perform at upcoming Relay for Life in Orangeville
“My singing career is going well. The 

beginning – I’ve always been singing since I 
was little – it was my dream to be a singer 
and now, I’m working on making it a reality 
and I’m actually succeeding. 

“My mom is definitely my biggest support 
and inspiration. She owns a dispatch com-
pany; so, she’s very hard-headed.”

All this from Locklyn, a 19-year-old rising 
singer who is coming to Orangeville to per-
form in conjunction with the Relay for Life 
cancer fundraiser this Friday, June 14.

She talked a bit more about her mother, 
“She helped me, encouraging and supporting 
me. She’s happy with whatever I do, as long 
as I’m happy. About money, she is encourag-
ing me to make sure everything’s okay. She’s 
my other eyes, brain, ears and all that. My 
number one fan and supporter. 

“I have a little sister too. She’s 14, just into 
grade 9. She’s not a singer, she’s a dancer 
for all genres except for tap. I used to teach 
dance – hip hop – song and dance. 

“Early on, I was competing a lot with song 
and dance. That’s musical theatre; it was 
mainly all Broadway. There was a lot of act-

ing in it. When I first started doing it, was a 
dance competition and, when I started sing-
ing too, they wondered what I was doing. 
Each dance competition was into genres 
and, once I was competing with other song 
and dance competitors, we wore costumes.”

She added, “The first year, I was coming 
in first; it was good – it was a high. When I 
entertain, I have back-up dancers. On my 
site, I have on a red outfit with a cape and 
I’m wearing boots...”

“I did a sold-out show in Toronto in March, 
at W Event Boutique in Vaughan.”

Locklyn – who doesn’t use her surname 
on stage – is not bringing back-up dancers to 
Orangeville.

She outlined her program, “I’ll be singing a 
30 minute set of all my songs, performing to 
a track. It was made by me and Trust Chen 
Pow, my producer and engineer, my man 
behind the scene who does everything with 
me.

“I don’t sleep much - my mind is constantly 
running with creative ideas. And I love paint-
ing. I had my solo art show up in Newmarket. 
I actually went to the high school there but 
I was raised in the 401 and Bayview: that’s 
where I was ‘made.’

“We moved north and I started going to a 
dance studio. That’s when they started intro-
ducing me to competitions.”

It is simple, really, “My happiness, my out-
let – being creative is the one thing; I don’t 
have to work at it.

“What I hope for, is to be a complete career. 
That’s my biggest dream. When I stand in 
front of my fans, just to do one on one with 
my people, then I’ll know I’m a success. So, 
a tour is the ambition – next year is the goal. 
My own tour, with openers. 

“My family are very supportive of every-
thing I do when it comes to my music,” she 
said with appreciation. “My dad did pass 
away when I was 15; my music team is very 
close, my manager and my mom. She would 
tour with us. She has staff and an office man-
ager.

“If I want to stay independent? Some days 
yes, some days no. When I feel doing this by 
myself might not be enough and I feel a label 
might push me further, then I feel I can defi-
nitely do this independent.”

When it comes to the plan for a tour, 
although she does not have a band, as such, 
“for touring and concerts, yes, I have musi-
cians, whoever is available until I get a set 

tour when I can hire a group.
“I think about the mechanics of touring a 

lot,” she remarked. “I want to start in Ontario 
and make my way into the States. Me, my 
music and my friends: I don’t want the out-
side world to be a part of the moment in my 
concerts. I just want them [the audience] to 
be lost in what I’m bringing them.”

She admitted, “You really have to have 
confidence to be in this industry. I attribute 
my confidence from the reaction of everyone 
else. My dad was my fan as well. I wish he 
could see where I’m at now, compared to 
where I was when he first saw me.

“What he taught me,” she remembered, 
“he was very willing and go lucky. He always 
laughed in the worst situation possible, 
laughing at every situation. It was the best 
way to deal with it.”

Locklyn’s message to other ambitious 
young people: “If you want it, do it – if it’s 
really what you want, don’t sit there and 
think what it could be. Just actually go for 
it.”

Locklyn is performing at the Orangeville 
Lions Sports Park, 120 Diane Drive, on Fri-
day, the site where the Relay for Life is hap-
pening from 7 to 11 p.m.

Written By CONSTANCE SCRAFIELD

Orangeville’s Fifth Bloomin’ Garden Showcase begins this weekend

Sustainable Orangeville is inviting resi-
dents to show off their gardens in the town’s 
fifth annual garden showcase event.

With 10 different categories in private, 
public or business gardens, there are lots of 

opportunities to compete. The event begins 
tomorrow, June 14 and runs until July 8.

The fun event offers prize opportunities 
and bragging rights for Orangeville’s gar-
deners and property owners. Best Bloomin’ 
categories include business; children’s gar-
den (12 & under); container gardens; condo, 

apartment or seniors’ complex; edible gar-
den; government building; home floral dis-
play; home landscape; restaurant/bar patio; 
and school.

The Bloomin’ Garden Showcase is an 
important part of the Communities in Bloom 
program, which seeks to foster civic pride, 

environmental responsibility and beautifica-
tion through community involvement.

Email your garden photos to cib@oran-
geville.ca stating your address and the cat-
egory, or post them on the CiB Facebook 
page. Don’t miss out on the fun – get your 
entries in by July 8.

Written By MIKE BAKER



LOCALLY OWNED & OPERATED
FOR OVER 25 YEARS

519-942-1000
speedyglassorangeville.ca

Get all the  
discounts  
you deserve 
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Desjardins, Desjardins Insurance and related trademarks 
are trademarks of the Fédération des caisses Desjardins du 
Québec, used under licence.

Don Bland Insurance Agency Inc. 
Don Bland, Agent
228 Broadway Ave, Orangeville
519-941-4741
www.donbland.com 

in Orangeville
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Visit us today at 633222 Highway 10 N. 
OrangevilleVW.ca  •  519-941-3317

Finance a Certified Pre-Owned Diesel from 
0% at Orangeville Volkswagen
Until July 2nd, get finance rates from 0% for up to 60 months on select 
Certified Pre-Owned Volkswagen TDI models. There’s never been a better time 
to get into a diesel. 
 
Hurry in today – quantities are limited!

Auto Care Inc. – Light Truck Specialists

Green Tree Monday to Friday

8am-6pm

GET YOUR “HONEY DO LIST” COMPLETED.
CHANGE OVER TO SUMMER TIRES, GET AN OIL CHANGE,

AND RECEIVE A FREE CAR WASH VOUCHER! 
“On rims” tire changeover 

with balance $80.00

“Off rims” tire changeover $120.00

“On rims” tire changeover no balance,  
with other service, 

vehicle already on hoist $35.00

“On rims” tire changeover 
no balance $50.00

580 Riddell Road, Orangeville
www.GreenTreeAuto.ca 519.940.5402

Jessica Giovanatto’s Twine and Tendril a local treat
Said Jessica (Jess) Giovanatto, owner 

of her new business, Twine and Tendril, 
“I took a long time to figure out the name, 
when my sister suggested twine and honey. 
Then, I liked tendril because they both help 
to hold the plant together. So, I was working 
as a gardener for 10 or more years and I had 
some friends who needed wedding flowers. 
I did some weddings and really enjoyed the 
design aspect of it. It’s a bit more creative . 
Because it was new and exciting, it pushed 
me to try some different things. So, working 
plants -what stems work – how long the flow-
ers last – learning something different all the 
time.

“I like floristry (working with flower arrang-
ing),” she went on to comment, “I decided 
that I would try to do it professionally. I am 
doing an online course through the New 
York Institute of Art and Design and trying to 
go to work shops when I can. In the spring, 
I went to one – Delia May Flower workshop. 
Particularly, we learn kind of mixing colours 

and using different shapes to balance the dis-
play. And about flower farming.” 

Her business, is “all new this year and next, 
with 10 years experience gardening, this is 
new, as of last May. I’m taking it incremen-
tally to create new gardens. I couldn’t cope 
with any larger at this time. I planted my 
annuals close together, so the stems grow 
longer. When I was doing gardens myself, 
I was, like, 30% designing and 70% mainte-
nance. 

“Currently, I’m doing residential gardening 
and working for somebody. I’m learning that 
being self-employed is no joke; it is a lot of 
work but I’m still loving it. I already have a 
hoop house. Next spring, I’ll get the plastic 
cover. This time last year, I would have been 
two or three weeks ahead of where I am now, 
with the weather we have had this year.. 

The covered hoop house pretty much 
makes a difference. It blocks the wind. Heats 
it up puts things two weeks earlier. There 
are certain plants that we have had hard 
time growing. I was nervous of planting out 
because one frost and they’re gone. 

As to climate change: “I personally try 
to live as waste free as possible: no plastic 
bags, water bottles. 

“In my business, I try not to use foam for 
holding stems in a setting. There are alterna-
tives. Chicken wire works well. I can reuse it 
for multiple weddings. There’s no pesticide; 
all natural growing methods. 

“My mother is a real influence. She saw 
me into gardening. She is a great gardener, 
with her perennials and vegetables. The 
family have been living on their property for 
30 years. I was born there. I travelled for a 
long time- went to Europe, Central America 
– Asia – Australia. To pay for it, I was gar-
dening; worked long hours and I worked 
hard – I didn’t buy a lot – the way I travel 
is economical, I do volunteer things. People 
that you meet are interesting. When we in 
Central America, there were chicken buses. 
Extremely uncomfortable but it’s cheap and 
you get there.

“I travelled on my own and we’ve [her 
fiancé and herself], been together for five 
years and we travelled for four years. Over 
night hikes up volcanos – things you can’t do 
later in life.

“Long term plan – right now, I’m a part-
time vendor at the Orangeville Farmers’ Mar-
ket. I’m still doing weddings and event flow-
ers. Mainly what I’m focussing on is that – I 
also do special orders. I don’t know if I ever 
will get a shop and I don’t have a website yet, 
for people to order where I can deliver, so, 
locally. But I do have social media.

With a wedding, it it’s a big order, I can 
deliver it. I have a wedding in Muskoka com-
ing up. I do supplement for weddings. This 
way, I am slowly building my business. For 
June and July, I will have to out source some 
of my flowers. I am using a couple of whole-
salers with Ontario grown flowers. 

“In the long term, I hope what will distin-
guish me will be and is one of the reasons 
why I wanted to grow my own stuff is –
there’s so much out there. Coming from my 
own garden for a really unique look and not 

standards from florists. I think my designs 
stand out; I’m using a floral that is something 
that people don’t see every day – a lot of tex-
tures and grass heads and something like 
that.

“My ambitions are that I eventually want 
to be able to do an event entirely from my 
own gardens, using my flowers. Down there 
[in a small valley on the property] it’s perfect 
light – enough sun – last year, I barely had 
to water 10 acres. There’s a lot of wild and 
native things. Usually, I’ll always research 
and leaving the root, never clear the wild 
flowers in any patch. You can see trilliums at 
the nurseries.now..

“I feel like the flower industry is chang-
ing now.people are shopping, the closer to 
home, the better. They like the idea of local. 
Before, it was the thing to have exotic plants 
but now, people are starting to appreciate 
the local. It’s really fun and also a lot of hard 
work Relatively, you have to be very orga-
nized. There’s definitely a lot of work for 
someone else, for the first while.”

She admitted, “Doing wedding work is 
really stressful. It’s a living product but it 
has to look the best for the day. I love it and 
I’m always working the gardens, looking at 
plants to think about what would best in any 
arrangement.”

In Jess’ own opinion, “The key is to work 
on this incrementally to avoid debt and 
slowly invest in my business as I can. To 
have yearly goals that I am trying to achieve. 
During the winter, do courses and do travel 
and do workshops abroad. I still want to be 
able to travel in the winter. I would have a 
lot of time to catch up and focus on getting 
things organized. At Christmas, I did wreaths 
and arrangements – I dried things in the sum-
mer for displays. It is really only January and 
February when there’s time to get away...”

For more information and to consider 
ordering, there are Facebook and Instagram: 
@twineandtendril. Also an email: twineand-
tendril@gmail.com

Written By CONSTANCE SCRAFIELD

Orangeville 
54 First Street  

Call Sharon at 1-855-803-5490   

Promo Code NSP-NEWT-ORAC

NIHB, VAC and Worker’s Compensation Provider

No-cost hearing tests are provided to adults ages 19 and older. A fee will apply for a copy of your audiogram. Child hearing tests are 
conducted at select locations for a fee, please contact us for more information. Please see clinic for details. Offer not valid in Quebec. 
‡ https://www.oticon.ca/hearing-aid-users/hearing-aids/products/opn-s

This new hearing aid technology delivers: 
 Improvements in speech understanding 

 Ease of listening effort in any situation

 A more natural way of hearing, without feedback

It’s time to experience this new revolutionary hearing aid for yourself. 
Book an appointment and improve your hearing today!

New Hearing Aid Technology!‡

2.5cm

Advertise With Us

519-941-2230 or mail@citizen.on.ca 

DISPLAY ADVERTISING
Promote Your Business

CLASSIFIEDS
Buy 1 Week, Get 3 FREE!
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NOTICE OF PUBLIC MEETING

On Wednesday, July 10, 2019 the Council of the Township of Amaranth will hold a public 
meeting, pursuant to section 12 of the Development Charges Act, 1997, as amended, to pres-
ent and obtain public input on the municipality’s proposed development charges (D.C.) by-law 
and underlying background study.

All interested parties are invited to attend the Public Meeting of Council and any person who 
attends the meeting may make representations relating to the proposed D.C. by-law and 
background study. The meeting is to be held:

Wednesday, July 10, 2019
At 7:00 p.m.
The Council Chambers
374028 6th Line 
Amaranth, ON L9W 0M6

In order that sufficient information is made available to the public, the background study is 
being made available online at the municipality’s website www.amaranth.ca by June 20, 
2019. Copies of the proposed D.C. by-law and the background study are also being made 
available by June 20, 2019 from the municipal Clerk at the above location.

Interested persons may express their comments at the public meeting or in writing, addressed 
to the municipal Clerk, at the above address by July 10, 2019, and such written submissions 
will be placed before Council for the meeting. 

Dated this 13th Day of June 2019 
Susan M. Stone, A.M.C.T. 
CAO/Clerk-Treasurer
519-941-1007
suestone@amaranth-eastgary.ca

Island Lake PS receives mural from Michael ‘Cy’ Cywink
During the last week of May, in collabora-

tion with the students of Island Lake Public 
School (ILPS),  Michael “Cy” Cywink com-
pleted a large mural across the front foyer of 
the local school.

Mr. Cywink has been working with stu-
dents across the province to successfully 
create murals at a variety of different schools 
for several years. “The program I offer is 
called a cultural appreciation from a First 
Nations perspective and unique form of the 
Indigenous creative process.”

The program was created for everyone, 
not just those of First Nations relation. Mr. 
Cywink is open to sharing his knowledge 
with anyone willing to receive and appreci-
ate the sharing of different cultures. He also 
goes on to say how important he believes dif-
ferent forms of art to be, saying it’s a form of 
healing for some people. 

“One of the main themes this year has 
been around water and that’s why Michael’s 
mural fits in so nicely,” said ILPS Principal 
Sean Singh. “The eighth grade students of 
ILPS did a fundraiser for Haiti to create new 
wells and repair the existing wells.”

The theme of the mural is water. Every liv-
ing being in our world requires water in one 
way or another and that is what Mr. Cywink 
has taught the students and the community 
of ILPS through the use of his designs, which 
use different shades of blue throughout the 
mural.

The mural has brought many smiles to the 
staff and students of ILPS, as they all walk by 
and admire the work of the students and the 
meaningful designs from Mr. Cywink.

Principal Singh said  Michael “was at Mont-
gomery Village Public School last year when 
both Jennifer Bailey (seventh grade teacher) 
and I heard from different people about it, 
Jen went to visit the mural and immediately 
after we applied for the project here.”

Mr. Singh highlighted that it was important 
for the students to learn about the Indige-
nous culture and the creation of our land.

“The Indigenous connection is very import-
ant as well, the knowledge and respect for 
the land also ties into the philosophy of 
ILPS. We are environmentally focused, we’re 
named after the conservation area which is a 
fantastic connection and apart from that we 
have a windmill and an eco-pack within our 
school.”

Mr. Cywink teaches the students to put the 
negative energy aside, saying otherwise it’ll 
show through your work on the mural. He 
goes on to say, “Put all your good energy into 
what you’re doing clear your mind and focus 

on the mural.”
Mr. Cywink has taught the students a vari-

ety of valuable lessons during his week at 
ILPS that they will carry with them in the 
future.

Written By MAKAYLA PEREIRA

BLUE SYMBOLIZES WATER: From left to right: Patrick Lanigan, Michael Cy Cywink, Trinity 
Crisostomo, Christina Cauley. Notice the colour of blue being carried throughout the paint-
ing from dark blue at the top to light blue at the bottom symbolizing the way water is a 
vital source of our environment.

PHOTO: MAKAYLA PEREIRA
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promote your business with custom printed products

Orangeville Music Theatre Presents

Call the Box O	ce at 519-942-3423 or visit
www.orangevillemusictheatre.com

June 21-30

Tickets On Sale Now!

June 14-16

Five students learning to be their own boss this summer

Students learn to be their own boss this sum-
mer 

The Orangeville & Area Small Business 
Enterprise Centre (SBEC), in partnership with 
the Province of Ontario, is once again deliver-
ing the popular Summer Company program. 
Summer Company provides local youth with 
funding and guidance as they start up and 
run their own businesses during the summer 
months. This summer, five enterprising stu-
dents will be operating businesses in Dufferin 
and area. The summer companies are from a 
wide range of sectors including arts, tourism, 
video marketing and home service. Summer 
Company 2019 participants include:

Riveting Adventurez – Ameena Abdulaziz
Riveting Adventurez, owned by Ameena 

Abdulaziz, will take you and your friends on 
a fun-filled, mystery tour of downtown Oran-
geville. A combination of escape-room-like 

puzzles and mystery stories provide an excit-
ing, outdoor experience. Play the main puzzle 
walking tour “Clockwork Orangeville” or the 
photo walking tour “Parasols and Monocles” 
for an action-packed afternoon. Different lev-
els of difficulty accommodate all kinds of play-
ers and create a memorable family or friend 
get-together. Sign up for your adventure at 
www.rivetingadventurez.com or visit @rivetin-
gadventurez on Facebook.

Headwaters Pest Control and Lawn Ser-
vice – Cameron Sheedy

Headwaters Pest Control owner Cameron 
Sheedy is a licensed pesticide operator with a 
wealth of experience in commercial and resi-
dential pest treatments. He offers free consul-
tations and will provide a competitive quote 
that will meet the property owner’s needs. 
The professional service targets insects and 
rodents including ants, spiders, wasps, mice, 
and other pesky intruders. Cameron also pro-
vides garden treatments to protect flower beds 
from potentially harmful insects. Additional 
services provided by the company include 
lawn and garden maintenance as well as mos-
quito and fly control. To learn more about 
Cameron’s company, visit www.headwatersp-
estcontrol.com or contact Cameron directly at 

519-216-2090.

The Squash Pottery – Emma Bradley
The Squash Pottery is owned by Emma 

Bradley, a second-year university student and 
accomplished ceramicist. Emma will be selling 
a variety of uniquely beautiful, functional and 
decorative pottery at area farmers’ markets 
and other local venues. When at the farmers’ 
markets, Emma will sell fresh produce from 
her own garden as well as delicious home bak-
ing. To purchase your one-of-a-kind vases, din-
nerware and art pieces, look for The Squash 
Pottery on Instagram and Facebook @the.
squash.pottery. or contact Emma directly at 
519-216-9848. 

JT Home Tours – Judel Tabsing
Judel Tabsing, owner of JT Home Tours, cre-

ates high quality videos for home owners and 
real estate agents to use when selling a prop-
erty. The virtual tour is recorded using state of 

the art equipment and edited with professional 
finishing. Judel’s prices are very competitive 
and his eye for detail and flair for marketing, 
along with his technology background, ensure 
the house or building is exquisitely showcased 
and strategically positioned online. Find JT 
Home Tours channel on YouTube  www.bit.ly/
jthometours or visit his Facebook page @jth-
ometours.

 Eraser Tip Art Classes – Harley Duck
English and art student Harley Duck is put-

ting his talent and training to good use this sum-
mer. The owner of Eraser Tip Art Classes will 
offer both day and evening instruction for chil-
dren and youth. Students can register for indi-
vidual classes which will focus on a single art 
technique or weekly classes which will cover 
larger concepts. Eraser Tip also offers parent/
child classes, an opportunity to learn portrai-
ture techniques and have a great evening of fun 
together. Eraser Tip Art Classes will be hosting 
an Open House for the public on Friday, June 
14th from 1 to 7 p.m. at 14 Stewart Court Unit 
12. You can also contact Harley directly at 519-
215-1114, email him at erasertipart@gmail.com 
or visit his Facebook page @EraserTipArt.  

To support our amazing 2019 Summer Com-
pany students, use the contact information 
provided or call the SBEC office at 519-941-
0440 Ext. 2286.

Ellen Sinclair is the Co-ordinator of the 
Orangeville & Area Small Business Enterprise 
Centre. She can be reached at esinclair@oran-
geville.ca or 519-941-0440 Ext. 2270. To sign up 
for notifications of SBEC programs and events 
visit www.orangevillebusiness.ca/subscribe.

BUILDING THEIR OWN FUTURE:  New entrepreneurs (L to R) Cameron Sheedy, Headwa-
ters Pest Control; Emma Bradley, The Squash Pottery; Harley Duck, Eraser Tip Art Classes; 
Judel Tabsing, JT Home Tours; and Ameena Abdulaziz, Riveting Adventurez, will run their 
own businesses this summer with help from the Summer Company program.

PHOTO: BRIAN LOCKHART
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40th Anniversary
JUNE 20 | JUNE 22, 2019

Proceeds to benefit The Heart & Stroke Foundation and The Southlake Foundation
Thank You
Team Sponsors:

POLO UNDER THE STARS
Thursday Night

With a splash of

POLO | CHAMPAGNE DIVOT STOMP | SHOPPING   
LIVE ENTERTAINMENT | FOOD | FAMILY FUN 

BUY TICKETS & TABLES POLOFORHEART.ORG

Orangeville and Shelburne police forces working with Medic Alert
The Orangeville and Shelburne police ser-

vices are working in partnership with Medi-
cAlert Foundation Canada to ensure people 
with autism, Alzheimer’s, dementia, or a 
cognitive brain injury, who go missing, are 
returned to their family members and care-
givers sooner.

On Wednesday, June 5, members of both 
police services received training regard-
ing the program. As the Orangeville Police 
Service provides dispatching services to 
the Shelburne Police Service, this training 
update was an excellent opportunity to fur-
ther foster the already strong partnership 
between the two police services, as well as, 
ensure that the citizens of Orangeville and 
Shelburne continue to receive first-class 
policing services.

“We have had an excellent working rela-
tionship with the Shelburne Police Service 
for many years and this is another exam-
ple of the close partnership that we share,” 
explained Orange Police Chief Wayne 
Kalinski.

The Orangeville Police Service has been 
utilizing the program since September, 2017.

The Shelburne Police Service will be live 
with MedicAlert on June 15, 2019, with a reg-

istration session at the Shelburne Street Fes-
tival. More information will follow in a fur-
ther media release from Shelburne Police.

“We are proud to partner with MedicAlert 
in support of the MedicAlert Connect Pro-
tect initiative to increase the safety of peo-
ple in our communities living with Alzhei-
mer’s, dementia, a cognitive brain injury, or 
autism, and return them to their families as 
quickly as possible”, said Shelburne Police 
Chief Kent Moore.

MedicAlert Connect Protect gives police 
officers 24-hour access to a registered sub-
scriber’s photo, identity, past wandering his-
tory, and other vital emergency information 
through their MedicAlert medical IDs. This 
information will help officers search more 
efficiently, increasing the chances that those 
who go missing are reunited with their loved 
ones sooner. Officers called to an emergency 
involving a MedicAlert subscriber will also 
have access to vital information which may 
be necessary to save a life.

For more information about the program 
please contact the Shelburne Police service 
at 519-925-3311 or the Orangeville Police 
Service at 519-941-2522. Information can 
also be obtained online at medicalert.ca

OPS investigating fight at 
Every Kids Park

The Orangeville Police Service is investi-
gating a fight that took place at Every Kids 
Park on Lawrence Avenue Sunday evening.

On Sunday, June 9, at approximately 7:40 
p.m., police received a call from a female 
youth who alleges that she was assaulted 
during an altercation at Every Kids Park. 

Police attended the scene and spoke with 
several witnesses. It was learned that the 
fight may have involved as many as four 
females and may have been consensual.

Police are continuing their investigation 
and would like to speak with anyone who 
may have witnessed the incident. A social 
media post made reference to the incident 
being captured on video. Police would like 
the opportunity to review the video to help 
with the investigation.

SIU investigating incident
The Orangeville Police Service (OPS) 

has been notified that the Province’s Spe-
cial Investigations Unit (SIU) has invoked 
its mandate to review an incident that took 
place at the Orangeville Police Service on 
Saturday, June 1, and Sunday, June 2.

“Legislatively, the Orangeville Police Ser-
vice is not able to comment further during an 
SIU investigation,” the OPS said in a release, 
advising that all media inquiries should be 
made directly to the SIU.

Male arrested for thefts from vehicles
Your Orangeville Police Service has 

arrested and charged a 26-year-old male 
with several criminal offences after reports 
that vehicles were entered and property was 
stolen in the south end of town.

On Tuesday morning (June 11th, 2019) 
police received several calls from residents 
in the area of Bythia Street and Town-
line, reporting that their vehicles had been 
entered and in some cases items were miss-
ing. Property such as cash, wallets, bank 
cards and gift cards were taken. One victim 
was able to report that a debit card that was 
stolen from her vehicle had been used at 
a nearby convenience store just after 7:00 
a.m. Police viewed video footage at the store 
and were able to obtain a description of the 
suspect. At approximately 10:15 a.m., an 
employee of the convenience store notified 
police that the same male had returned to 
the store. Police attended the store and the 
male was arrested and taken into custody.

Alex Joseph Payne, 26, of no fixed address, 
was arrested and charged with Theft Under 
$5000, Fraudulent Use of a Credit Card, Fail 
to Comply with a Probation Order and Fail 
to Comply with a Recognizance. Additional 
charges are pending. The accused man 
remains in custody pending a bail hearing 
regarding the allegations.

Police believe that additional property in 
the accused man’s possession was taken 
from unlocked vehicles in the same area.

If you have been the victim of a theft from 
your vehicle and have not yet reported it to 
police, please contact the Orangeville Police 
Service with a description of what was taken 
from your vehicle.

Police remind residents to remove items 
of value and to lock vehicle doors when not 
in use.
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WESTVIEW
condos / by devonleigh

ORANGEVILLE’S 
NEWEST UPSCALE 

C0NDOS
LUXURY 1, 2 & 3 
BEDROOM 

UNDERGROUND
PARKING

devonleighHomes.comREGISTER TODAY

WESTVIEW
condos / by devonleigh

SUMMER WEEKEND
AT ST. JOHN’S EAST ORANGEVILLE

St. John’s Anglican Church 
Sunday Service 10am • 3907 Highway 9

(2 km. east of Hwy. 10)
519-941-1950 • stjohnsorangeville.ca

ANNUAL STRAWbERRy 
SUppER

Friday June 21st 
Come and enjoy a delicious

ham supper followed by 
fresh strawberries and cream.

Doors open  at 5:45 Supper at 6pm.
Adults $15; Children under 12 $10, 

Family $40.00. RESERVATIONS ONLY 
Call or email to save your spot. 

519-941-1950; anglican@bellnet.ca

ANNUAL CEMETERy 
SERVICE

Sunday June 23rd at 2pm 

Celebrate our charming pioneer 
chapel and beautiful historic 

cemetery. Refreshments to follow. 
All are welcome.

be part of Mono Mill’s
200th anniversary! 

953334 7th Line EHS, Mono. 
www.monocemetery.com

Second Celebrate Your Awesome event set for June 22
With summer almost upon us, Orangeville 

is about to get a big dose of awesome.
On June 22, Orangeville’s very own Pride 

event; Celebrate Your Awesome, will take 
place. 

Celebrate Your Awesome is intended to 
be an inclusive event. People of all back-
grounds, races, sexuality, or any other qual-
ity, are encouraged to attend. In fact, con-
trasting with the controversy generated by 
larger events, even police officers are wel-
comed to the event.

In the words of one of its founders; Jim 
Waddington, on being questioned about the 
controversy, “That is a zero problem for us. 
As a matter of fact there is a police officer 
on the committee.” Jim said. 

 “In fact they are so supportive that last 
year, the Chief, the Deputy Chief, members 
of the force, they all attended and they all 
had custom made pink shirts. And they 
were uniform shirts, they weren’t just regu-
lar pink dress shirts. They were uniformed 
officers and they all came to celebrate their 

diversity as well,” he explained 
“As long as I’m part of the event then they 

will be included, as should anyone else.”
Last year (2018) was Celebrate Your Awe-

some’s first year. It went on with great suc-
cess and had very high turnout. Many peo-
ple came to see the many attractions and 
activities.

This year is hoped to be much the same. 
However, this year is reported to have 
already drawn many new attractions.

“There are several different bands, so for 
example, our main highlight band was The 
Campfire Poets, and this year we have Itchy 
and Scratchy,” Mr. Waddington said.

“There are different vendors this year, 
some are coming back, some are new. There 
are other vendors that have come on board, 
Zehrs for example, not only are they com-
ing on board, they’re also going to bring 
product and give it away – fruits and gra-
nola bars and all that kind of thing. And they 
also going to bring a basket and raffle that 
off. And all of this is, if you want to make 
a donation, if not just have and apple, have 
a banana, or whatever it is and welcome to 

the event,” he said.
Prepare for a time of wine and whimsy 

with drag shows, food trucks and beer gar-
dens galore. Says Jim, prepare for a time of 
music and magic with many musicians and 
all kinds of glam merchandize.

Watch out for Steakhouse 63 on Mill 
Street, where the team there is setting up 
their take on Studio 54 (The now-defunct 
notorious nightclub from New York City) 
called Studio 34. All in a marquee tent will 
be disco balls, strobe lights, bars, and all 
manner of nightclub fare.

In the end, Mr. Waddington emphasized 
that Celebrate Your Awesome is inclusive to 
all people.

“In Celebrate Your Awesome, the idea 
is to make it an inclusive event, where we 
highlight pride and want to make sure our 
whole community is accepting, is engaging, 
and is participating in the overall idea of 
everyone is awesome.” Jim concluded

Celebrate Your Awesome will take place 
on Saturday, June 22nd on Mill Street in 
Orangeville.

Written By ALEX MACKINNON



BEST IN QUALITY, SELECTION AND PRICE
AMAZING SELECTION OF DECK AND FENCE ACCESSORIES

ORANGEVILLE

FRIDAY 7AM – 9PM • SATURDAY 8AM – 6PM • SUNDAY 9AM – 5PM

60-4th Ave. at Hwy. #10 • 519.941.5407 • www.orangevillehomehardware.ca

SHOP GIFTS FOR DAD • JUNE 14TH, 15TH & 16TH

PREMIUM
4 SQUARE CEDAR DECKING
• BEST SELECTION  

AND QUALITY IN THE AREA

GREAT PRICE ON ALL 
COMPOSITE DECKING
• OVER 50 COLOURS & 

STYLES TO CHOOSE FROM

ASK US WHY
MICRO PRO SIENNA
IS DIFFERENT

PREMIUM 
SIENNA BROWN
TREATED DECKING
• ENVIRONMENTALLY FRIENDLY
• LOW IN VOC’S
• BEST IN QUALITY, SELECTION & PRICE

AMAZING 
SELECTION OF 
DECK & FENCE 
ACCESSORIES

• QUALITY
• SELECTION
• PRICE

BEST IN

SAVE 15%
ON ALL REGULAR PRICED 
PATIO FURNITURE

GREAT SELECTION!
GREAT PRICE!

BROIL KING
SIGNET
390 BBQ
• 700 SQ. IN. 
• 3 BURNER
• + 1 SIDE BURNER 
• + 1 REAR
  ROTISSERIE BURNER 
• 65,000BTU
• PROPANE 
6421-394

$619.99
REG $749.99

SAVE
$130

SOVEREIGN 
XLS90 BBQ
• 965 SQ. IN.
• 4 BURNER
• + 1 SIDE BURNER 
• + 1 REAR
  ROTISSERIE BURNER  
• 50,000BTU
• PROPANE 
6421-044

$999.99
REG $1199.99

SAVE
$200

PROPANE TANK 
REFILL
20LB 0970603  

$12.98 
REG PRICE $15.38

HARDWOOD LUMP
CHARCOAL 8KG
6431-211 

$15.99 
REG PRICE $18.99

SAVE
15%

SAVE
$3
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Orangeville District Secondary 
School is well represented at this 
year’s provincial OFSAA track and 
field event held at Alumni Stadium at 
the University of Guelph held on June 
6 – 8, with six track athletes qualify-
ing for the top level of competition.

No field athletes made the cut this 
year.

The Athletes had to qualify at the 
District level, CWOSSA, and the west-
ern OFSSA competition to be able to 
go to the final event.

Grade 11 student, Sarah-Rose Sul-
livan competed in the 800 metre and 
1500 metre event.

Megan Mills, a grade 9 student runs 
the 800 metre.

Middle distance runner, Chantal 
Channing, a grade 9 student, ran the 
1500 metre.

Sarah Gillies competed in the 800 
para-athlete event.

In the boys division, grade 9 stu-
dent Jack Gillies ran the grueling 
3000 metre event.

Andrew Paolucci, the only sprinter 
in the group ran the 100 metre.

They are coached by ODSS faculty 
member Rob Berg.

“We had a couple of invitationals 
then three qualifiers,” explained Sar-
ah-Rose. “After the first one at Dis-
trict 4, you had to be in the top four. 
At CWOSSA it was top six, then at 
West OFSSA you had to be top four 
to make OFSAA.”

At each level, the competition gets 
tougher and the athletes have to step 
it up to qualify.

“I thought it was harder than CWOS-
SA for sure,” Andrew said of the com-
petition at OFSSA west. “At Districts 
and CWOSSA there was only a cou-
ple that were really good. At OFSAA 
west there was more.”

Because of the number of events 
and athlete involved in track and 

field, OFSAA west is held to narrow 
the total number of qualifiers for the 
final event. OFSAA included schools 
from Windsor up to Owen Sound and 
all towns in between.

With only a couple of days to pre-

pare between meets, the athletes 
said they take it easy with only light 
training before they go to OFSAA.

“We did our last hard workout last 
night,” long distance runner Jack, ex-
plained. “We’ve got to make sure our 

legs are nice and fresh for the big 
day. At long distance, it’s a lot harder 
on the legs than it is on the breathing 
and the heart. It’s as not as hard 

As an athlete, pole vaulter, Lexie Del-
isle, said her background in gymnas-
tics gave her the experience needed to 
move on to a sport as difficult as the 
pole vault.

Lexie represented Westside Second-
ary School at the provincial high school 
championship OFSAA meet held at 
Alumni Stadium at the University of 
Guelph on Friday, June 7.

She was the only Westside track and 
field athlete to qualify for OFSAA this 
year.

Lexie is fairly new to the sport having 
taken it up in the fall, but her natural 
athleticism and experience as a gym-
nast with the Orangeville Twisters pre-
pared her for what it takes to enter the 
sport.

In track and field, competitors must 
qualify at the district, CWOSSA, and 
then west OFSAA which has teams from 
an area stretching from Owen Sound 
down to Windsor.

The province splits OFFSA into re-
gional qualifiers because of the large 
number of track and field athletes in-
volved in the various events, before 
they are able to compete at the final 
OFSSA competition.

“I was a former gymnast with the 
Twisters, and I know a lot of former 
gymnasts who went on to pursue pole 
vaulting so I thought I’d give it a try and 
see how it goes,” Lexie explained of 
how she got interested in the sport.

She joined the Bolton Pole Vault 
Club to learn the basics and has now 
achieved proficiency in the sport.

“We do some warm up drills, then 
they do kind of just hand you a pole and 
they walk you though the steps and you 
just go for it,” she said of getting her 

ADVERTISE
WITH US

519-941-2230SPORTSSPORTS
LOCALLY OWNED & OPERATED

FOR OVER 25 YEARS

519-942-1000
speedyglassorangeville.ca

TOP ATHLETES: Six athletes from Orangeville District Secondary School in Orangeville qualified for the Ontario Federation of 
School Athletic Assocations (OFSAA) provincial track and field meet held on June 6 - 8, at Alumni Stadium at the University of 
Guelph. The athletes all qualified in track events. Andrew Paolucci (100 metres),  Jack Gillies (3000 metres), Chantal Channing (1500 
metres), Megan Mills (800 metres), Sarah-Rose Sullivan (800 metres and 1500 metres) and Sarah Gilles (800 metres), qualified for 
the province wide secondary school competition after competing at the Western OFSSA competion.

ODSS track athletes qualify to compete at OFSAA

By BRIAN LOCKHART

Continued on pg B2
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E: Orangeville@YoungDrivers.com

• Freeway and highway driving
• Risk perception
• Gravel shoulder recovery
• Threshold/ABS braking
• Rear crash avoidance

• Head-on collision avoidance
• Emergency braking
• Brake and avoid techniques
• Swerving techniques
• Handling adverse conditions

AT YOUNG DRIVERS, STUDENTS WILL LEARN THE SKILLS IN THE CLASSROOM 
AND EXPERIENCE THEM HANDS-ON WITH THEIR IN-CAR INSTRUCTOR.

WWW.YD.COMTEL: (844) 231-1882

ROAD TEST PASS GUARANTEE
Ask about ourONLY $698.23

YOUNG DRIVER’S COURSE
TUES. JULY 2, 9:30AM-FRI. JULY 5, 3:30PM

4-DAY COURSE
AUG. 6, 7, 8 & 9 - 9:30AM-3:30PM

By BRIAN LOCKHART

Continued on pg B2

Continued on pg B2

Six students make the 
cut to provincial level

PHOTO: BRIAN LOCKHART
Westside Secondary School pole vaulter, Lexie Delisle competed at OFSAA held at 
Alumni Stadium at the University of Guelph on  Friday, June 7, as the only Westside track 
and field athlete who qualified this year. Lexie finished fourth in a field of 25 finalists.

Lexie Delisle only 
Westside qualifier

Gymnast turned pole vaulter 
represents Westside at OFSAA



exhaustion wise, but with muscle fatigue 
it wears on you a lot.”

Middle distance runner Chantal said 
metal preparation is a big part of com-
peting.

“I just try to look like I’m ready when 
I’m warming up,” she said of showing 
confidence in front of the other compet-

itors.
Coach Berg, a former university level 

track competitor, emphasized that get-
ting a lot of rest in the days prior to a 
track event is a big part of being able to 
compete at your best.

OFSAA features the top high school 
athletes from around the province.

Sports Camp & Year Round
Retreat Facility Since 1967

www.teenranch.com • 519-941-4501

For the busy Dad who wants a memorable time with his kids! This is a 
low-key, relaxed, fun-filled weekend in a beautiful country atmosphere. 

NHL’ers who have assisted Father-Son Hockey Camp in the past include 
Mike Gartner, Ron Ellis, Paul Henderson, Laurie Boschman, Doug Jarvis, 

Greg Millen, Dan Ellis, Mike Murphy and Sheldon Kannegiesser. 

FATHER & SON
HOCKEY RETREAT

Si
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Friday, June 14th to Sunday, June 16th

B2 ORANGEVILLE CITIZEN |JUNE 13, 2019

DUANE
HENRY
Team: Orangeville Outlaws Varsity
Position: Defensive End

After playing foot ball for five years, Orangeville 
Outlaws varsity defensive end, Duane Henry, 
brings a lot of experience to his team.
“I like the contact,” Duane said of why he likes 
playing the sport. “You have trust that the other 
guys are doing their job,” he said of playing as a 
team.
Duane got his start in the sport playing on his high 
school team.

Orangeville
CANADIAN REFORMED CHURCH
55 C Line, Orangeville

Join us in Worship Sundays  10:00 am and  2:30 pm
www.orangevillechurch.ca

*SERVICES LIVE STREAMED*
Rev. Eric Kampen  519-941-3092

Nursery available

BETHEL BIBLE CHAPEL 
419 Main Street East, Shelburne

Sunday Services –  9:30 a.m. Lord’s Supper 
10:45 am Family Bible Hour, Sunday School

Chapel - 519-925-3910 or 519-925-0541
www.bethelshelburne.com      

ALL WELCOME

JEHOVAH JIREH
CHRISTIAN MINISTRIES
“PREPARING THE WAY OF THE LORD”

HWY. #10, 3 KM SOUTH OF ORANGEVILLE

SUNDAYS @ 10 A.M.  WEDNESDAYS @ 7:00 P.M.  

& CHILDREN’S MINISTRY 7:00-8:30PM

PASTOR: REV. CAROL MCLEAN 942-2338

EVERYONE IS WELCOME!    WWW.JJCM.CA

WESTMINSTER UNITED CHURCH
247 Broadway, Orangeville

941-0381   
Rev. Sandra McLauchlan-Abuja

Worship Service, Sunday School Classes, 10:30 a.m.
www.westminsterorangeville.ca
“Westminster United Church; 

Seeking and Sharing the Love of God”

Tweedsmuir Memorial  
Presbyterian Church

Rev. Hansel Chen, Hon. BA, M.Div
6 John St., Orangeville

519-941-1334
Sunday Service 10:30 a.m.

(Sunday School and Nursery)
www.tweedsmuirpresbyterian.org

Mill St, Grand Valley
519-928-3020

Pastors: Del & Diane Franks
519-940-8660

9:45 am Church School
11:00 am Worship Service

Living Faith Lutheran 
Church

311A Broadway, Orangeville
519-942-0387

Sunday Worship - 10:30am 
Bible Study - 9:30am

375 Hansen Blvd., Orangeville
519 942 9421

Pastor: Vince Vanderveen
Sunday Worship and Kids’ 

Church 10:00 a.m.

Be Who God Made You To Be

Covenant 
ALLIANCE
CHURCH

www.TheHeartofOrangeville.com
 

Sundays @ 10:30 a.m.
 Noah’s Park for kids 

during service 

3 Zina, 519-941-2707

High Country  
United Church

346255 15th Sideroad, Mono
519-941-0972

Pastor Janet Jones
Sundays, 
10:30 a.m.
Worship and 

Sunday School

              New Hope  
              Community 
              Church

690 Riddell Orangeville

519-943-1203
Worship Service 

Sunday 10:30 a.m.
Majors Mike and Karen 

Puddicombe

CHURCH DIRECTORY DUFFERIN AREA

CONTRIBUTED PHOTO

Orangeville Outlaws varsity receiver Auden Courtney makes a wild catch then followed 
up with a  40 yard in the fourth quarter of the Outlaws game against the Toronto Jets 
on Sunday, June 9. The Outlaws played a good game but had to settle for a 12 - 0 loss 
to  the visitors.

Continue from pg B1

ODSS track athletes

Orangeville District Secondary Schools
OFSAA 2019 track results

Chantal Channing MG 1500m 18th 5:05.34
Meghan Mills MG 800m 17th 2:28.65
Sarah-Rose Sullivan SG 800m 14th 2:18.31 SG 1500m 15th 4:48.12
Andrew Paolucci  JB 100m 15th 11.49
Sarah Gillies ambulatory 800 GOLD 2:44.09
Jack Gillies 4th in MB 3000m 9:34.57

start in the sport.
“That’s why it’s a good thing for former 

gymnasts. If they’ve done some ring-
work and things like that and pulling 
themselves upside down, it’s a huge ad-
vantage,” explained Westside track and 
field coach Jim Wardle. “They already 
know that skill. If someone came into 
the sport without that gymnastics back-
ground, it would be completely foreign 
to them.”

In the competition at CWOSSA Lexie 
finished in second place with a personal 
best of 3M 20cm – that’s about ten feet. 

She had to qualify in the top four at the 
west OFSAA competition.

At OFSAA a competitor will try to 
achieve their personal best during com-
petition. During competition, vaulters 
get three chances at every height.

“I’ve seen the seed list and where ev-
eryone has jumped – I’m going to go out 
there and do my best,” Lexie said.

Results

At the end of Friday’s (June 7) junior 
girls pole vault, Lexie finished in fourth 
place in field of 25 competitors with a 
vault of  3 m 30 cm.

Continue from pg B1

ODSS track athletes

PHOTO: BRIAN LOCKHART

Orangeville District Secondary 
School track athlete Sarah Gil-
lies puts out some big effort 
during her 800 metre race at 
OFSAA held at Alumni Stadi-
um at the University of Gulph 
on June 6 - 8. 
Sarah won gold in the event 
finishing the event with a time 
of 2:44:09.
Six ODSS track athletes went 
to the provincial meet.



ORANGEVILLE CITIZEN | JUNE 13, 2019  B3



B4 ORANGEVILLE CITIZEN | JUNE 13, 2019

Trump, tariffs, how to start a war GWYNNE DYER 
OUR WORLD TODAY

The best way to deal with Donald Trump, 
especially if you are a foreign government 
negotiating trade issues, is to give him a little 
win. It doesn’t have to be big and important; 
he’s mainly interested in declaring a triumph, 
and he’ll supply the hot air to inflate your little 
concession into an allegedly major defeat free 
of charge. Just remember to look crest-fallen, 
and you’re home and dry.

Thus, for example, Trump’s recent ‘triumph’ 
over Mexico. He threatens escalating tariffs 
against Mexico, the Mexicans cave in after 10 
days, and the border problem is solved (until 
the next time he needs it). Only the nerds 
notice that the Mexican ‘concessions’ are 
almost all actions that Mexico had already 
promised to take in quiet, orderly discussions 
with the United States between December 
and March.

The Canadians did even better when rene-
gotiating the North American Free Trade 
Agreement (NAFTA). Trump called it the “the 
worst deal ever signed,” but several clauses 
in the old treaty that Ottawa disliked were 
dropped. The only Canadian concession was 
to give U.S. dairy producers access to 10% 
of the Canadian milk market (that’s just 3 
million people) – if they can persuade those 
Canadians to buy their bovine growth hor-

mone-treated milk.
A very small price to pay, but nobody in 

Canada was so foolish as to crow out loud 
that they had seen the Americans off. The 
Canadian negotiators looked suitably hang-
dog and defeated, and Trump claimed the 
credit for a “great deal” and a “historic trans-
action”. Game, set and match to Ottawa.

And so to the grand drama of Trump’s tar-
iff war with China. This one ought to be a 
no-brainer, because China is in an extremely 
vulnerable position. Its exports to America are 
worth almost three times as much as U.S. 
exports to China, so it really cannot afford 
to lose the U.S. market. Chinese President 
Xi Jinping should just give Trump enough to 
make him happy – he’s easily pleased – and 
move on to the next problem. 

To the extent that Donald Trump calculates 
his moves beforehand, this would have been 
his calculation, and it is logically correct. But it 
didn’t work out that way: after a year of esca-
lation and counter-escalation, the two coun-
tries are nearing the point where they will have 
imposed 25% tariffs on all of each other’s 
exports. What went wrong? 

Trump issued his usual threats and was the 
first to escalate at every step of the dance, but 
if the Mexicans and the Canadians can work 

around his histrionics, why can’t the Chinese?
Maybe it’s just pride: Xi simply can’t abide 

the vision of Trump capering with joy as he 
celebrates his victory over the Chinese. Or 
maybe it’s fear: letting Trump have a victory 
(and a real one, this time) would so humiliate 
Xi in the eyes of his own colleagues and rivals 
that his own position would be in danger.

It’s probably the latter. The negotiations 
seemed to be going well, with Trump predict-
ing an “epic” deal and praising his dear friend 
Xi. Then suddenly in early May the White 
House complained that China was trying to 
re-negotiate points previously agreed upon, 
and the whole thing fell apart. It feels like Xi 
lost an argument at home – which would imply 
that he is considerably less secure in power 
than everybody assumed.

In either case, Xi is making a big mistake. 
The Chinese economy is not doing well. Fac-
tory output is declining, and new car sales 
fell last year for the first time since 1990. Chi-
na’s total debt, even on untrustworthy official 
figures, is nearing three times annual GDP, 
which is the level where panic usually sets in. 
In fact, it’s the level at which Japan’s three-de-
cade economic depression began in 1991.

Strip out all the unproductive investment 
and creative accountancy, and Chinese GDP 

grew last year by less 
than 2%. Employment 
is stagnant, retail sales 
are falling, the stock 
market dropped by a 
quarter last year. This is 
not an economy in good shape to withstand a 
prolonged trade war.

The great fear of the Chinese Commu-
nist Party is that people will turn against the 
regime if the economy stalls and living stan-
dards stop rising. 

They certainly don’t love the regime. Why 
else would they obey it? 

This theory may be tested to destruction in 
the next few years.

So if Xi is not free to do a trade deal with the 
U.S. and the Chinese economy tanks, what 
must he do to save Communist rule and his 
own power? 

He will need a foreign war, or at least the 
threat of one, in order to get nationalism on 
his side. Not war with the United States, of 
course. That would be crazy. But Taiwan 
would do nicely.

And this is one that you really can’t blame 
on Trump

I like Tim Hortons. In fact I’m in there just 
about every day. 

Most days I don’t even have to ask for my 
order if I’m in the local store because they 
know me and half the time it’s ready by the 
time I step up to the counter.

I also like their donuts. What’s not to like 
about a Bavarian cream or a chocolate dip?

When I finish my coffee I use three options 
to get rid of the cup. I throw it in the correct 
receptacle at the store, drop it in a public gar-
bage can, or bring it in from my car and put it 
in the household garbage.

Yes, it’s really that easy to dispose of the 
cup. It doesn’t require a plan, any real effort, 
or a team of consultants to toss something in 
the garbage.

A while back I attended an event that was a 
spring cleanup for a town in the region.

Volunteers gathered together at a starting 
place and then spent several hours on local 
roads picking up garbage that had surfaced 
after all the snow melted.

It is an admirable effort and anyone who 
takes part in these types of events deserves a 
big thank-you from the rest of us. 

One of the small groups taking part sort of 
worked on their own. They were separating 
the garbage into several piles.

One pile was all plastic water bottles, 
another pile was all beer cans – mostly Bud 
Light for some reason – and a whole pile of 
paper coffee cups in a separate pile.

They described themselves as an ‘environ-
mental group’ and they were sorting the gar-
bage to prove a point. One of the organizers 
said they were ‘going after’ the coffee serving 
companies to demand ‘corporate responsibil-
ity’ for having their cups litter the roadways.

A lot of these companies have taken quite 
bit of heat over the last few years for that very 
thing – their name on the side of cups tossed 
on the street.

However, I pointed out to one of the orga-
nizers that every one of these locations has 
waste and recycling bins and some even have 
signs asking people not to litter.

I asked if it wouldn’t make more sense to 
‘go after’ the people who are actually doing 
the littering, rather than a corporation that is 
providing the service. After all, it’s not the cor-
porations that are throwing their product into 

the ditches and it’s individuals who purchase 
the coffee – oh and the beer cans also.

That comment was met with a blank stare, 
followed by another attack on the corpora-
tions. 

It seems what some of our society is lacking 
is an understanding of personal accountabil-
ity.

While this group will loudly condemn a com-
pany for producing a product, they will not go 
after the individuals who are actually causing 
the problem.

I’m not sure how you could actually track 
litterers, but the point is that holding people 
accountable for their actions wasn’t even 
considered. It’s just too easy to attack a big 
company as being evil while ignoring the root 
cause of garbage on the streets.

Too often people blame everyone else for 
their own problems or inaction.

Several years ago I was involved in the 
termination of an employee who had been 
caught red-handed stealing from the com-
pany. It wasn’t his first time, just the first time 
he had been caught. He was already sus-
pected of being the electronics thief.

During his exit ‘inter-
view’ he complained to 
me that his supervisor 
had ‘got him fired’ by 
‘ratting him out.’

Normally I would just 
ignore the comment but this was too stupid 
to pass up.

“What did he steal?” I asked the employee.
“What?” 
“What did your supervisor steal?”
“I dunno....”
I had to explain to this guy that no one ‘gets 

you fired,’ you get yourself fired by being a 
thief. The supervisor was doing exactly what 
he was paid to do.

Apparently that didn’t sink in, because the 
next words out of his mouth were ‘he ratted 
me out.’

You can blame the government – a popular 
one – your spouse, your employer, or whoever 
else you can think of, but in the end every 
action has a reaction and you are responsible 
for the actions you take.

I’m sure most people care about the envi-
ronment and are thoughtful enough not to toss 

Let’s blame the litterers BRIAN LOCKHART 
FROM THE SECOND ROW

Summer officially kicked off with the 17th 
Annual Blues and Jazz Festival, the largest 
one yet and our downtown welcomed visitors 
and residents for three days for the award-win-
ning festival. 

There’s a buzz around town about the Rap-
tors’ potential victory, not just here but right 
across the country. Hundreds of people came 
together at Jurassicville on Mill St. to cele-
brate the playoff run.

There is a great energy in Orangeville right 
now and you can see it throughout the com-
munity. Fresh local produce and goods are 
found every weekend at the Farmer’s Market, 
splash pads are open, movie night in the park, 
Indigenous Peoples Day Celebrations, Cel-
ebrate Your Awesome, Ribfest and Taste of 
Orangeville are all coming soon.

Tourist Attractions in Our Backyard
Not only do we enjoy our thriving commu-

nity, but, our arts and culture, recreation and 
culinary scene continue to grow and gain 
wider recognition throughout the GTA and 
Golden Horseshoe areas.

Whether you start your day at Island Lake 
or with coffee and pastry downtown, there is 

plenty to explore! Unique shops on Broad-
way, Theatre Orangeville, The Art Walk of 
Tree Sculptures, Utility Art Box and public art 
displays are just a few attractions we have to 
offer.

Tour groups, day trippers and experience 
seekers are attracted by our historic, artistic 
small town with these interesting retail, food 
and festivals that offer full day experiences.

In addition, Orangeville acts as a gateway 
to the surrounding areas and destinations 
such as the Museum of Dufferin, Alton Mills, 
Adamo Estates Winery, Grand Spirits Distill-
ery and many rural and farming activities.

Increased Spending in the 
Local Community

Tourism provides two areas of increased 
revenue. First, the money visitors spend on a 
festival or event but also additional spending 
on food, in local shops and more. In addition 
to the spending, employment statistics show 
an above average rise in accommodation 
and food services positions, and the arts and 
culture sector are beginning to thrive with the 
support from tourism spending.

The local boost to our economy from tour-

ism is significant and the town has identified 
promoting and developing our regional tour-
ism assets as a key priority. Working together 
with local businesses, festival organizers, 
community and service groups, we will be 
planning a new multi-year tourism strategy 
to create a booming tourism industry with our 
unique and authentic experiences that will 
attract more visitors.

The Bike and Trail Master plan outlines the 
addition of extended bike and trail paths to 
allow us to connect beyond our borders and 
capture the largest growing market of cycling 
tourism. Rich in natural resources and close 
proximity to larger urban areas makes this 
an ideal fit to promote a healthy lifestyle and 
attract tourists.

Creating new opportunities
Focusing on tourism creates opportunities 

for entrepreneurs to establish new services 
and products, or facilities that would not be 
sustainable based on the local population of 
residents alone. Tourists are all potential cus-
tomers, and with the right approach can be 
targeted in a business strategy that allows for 
fantastic success.

Tourism and cul-
tural business own-
ers are encouraged to 
take advantage of the 
resources available 
locally to support them 
– The Economic Development and Culture 
and SBEC office exists to provide support, 
guidance, information and resources to new, 
existing and expanding business owners – 
with free or very low fee services. The office 
can provide insight into programs and finan-
cial support that could assist you as well.

Discover and explore Orangeville this sum-
mer.

Orangeville has grown into a cultural hub 
with artists, writers, a robust live music scene, 
events and natural parks and recreational 
destinations. Discover an impressive list of 
things to see and do. Explore a unique col-
lection of shops and eateries. Experience 
award-winning events. Invite your friends as 
a day trip or overnight excursion, Orangeville 
offers more than you expect!

Destination Orangeville SANDY BROWN
TALK519.CA

As the newest addition to the Citizen, I 
would like to share some background informa-
tion about myself, and what I want to achieve 
as a reporter in this community. 

I would like to start by saying I am extremely 
humbled to be given this opportunity to report 
on stories that interest the people of Dufferin 
and Caledon. Since I am a consumer of news 
myself, I know the importance of accuracy 
and concise writing due to the impact journal-
ism can have on individual lives.

When I was younger, I was in awe of report-
ers who travelled to war zones to report sto-
ries that opened people’s eyes to what’s going 
on in developing worlds. In high school, there 
was no school paper and I didn’t really give 
much attention to community news. I disre-
garded everyday news stories as irrelevant. 

After graduating from high school and 
getting accepted into Ryerson University’s 
journalism program, I got a wake-up call. 
The program was extremely hands-on and I 
remember my first day like it was yesterday. 
My class was told to go out on the street and 
interview three random strangers and create 

a story from their responses. My heart was 
pounding and I had no idea what I was doing. 
I finally managed to get some voices, but I felt 
flustered and insecure, so I spoke with my 
professor after class.

“How is this journalism?” I asked. He 
laughed and said, “Oh Julia, what’s journalism 
to you?” 

I looked up at him and said, “A story that 
inspires someone to make a change and take 
action.” He just nodded and assured me I 
would have better luck next week. 

After my four years of journalism school I 
can confidently say, news can be anything 
and anywhere. News doesn’t always have to 
be the stories that bring people to tears, or 
make them thankful to be Canadian. In reality, 
news can be anything that piques the interest 
of the public. Being a journalist means pre-
venting the abuse of power of wherever you 
are residing. 

Journalism is the ability to create a story 
from nothing, which was exactly the message 
my professor was trying to teach me that very 
first day of class. 

I was born and raised in Markham, Ont., 
and when I was four years old my mom got 
re-married. My mom had me during her first 
marriage, to a man not suited to be a father. 
My relationship with my biological dad has 
been estranged for years, but luckily my step-
dad adopted me when I was six and made 
sure I knew I was his daughter by choice not 
chance. 

I am telling this story about my biological 
dad because it taught me a lot and moulded 
me into the woman I am today. It taught me 
that blood isn’t always thicker than water and 
that life doesn’t come easy for everyone. The 
idea that life doesn’t come easy for everyone 
is what drove me into this career; I wanted 
people to open their eyes a bit more to the 
issues everyday Canadians face. 

I spent my internship in fourth year of uni-
versity at the Peterborough Examiner, where 
I covered many community-based stories 
for the daily paper. Working in Peterborough 
and getting to know the community was an 
incredible experience. After six weeks there, I 
started a contract position at the Sudbury Star 

where I was exposed to 
some really terrifying 
community-based sto-
ries. The stories even-
tually exposed a lot 
of issues facing most 
Ontario Northern cities, notably surrounding 
the rampant use of opioids and their harrow-
ing consequences

My goal as a reporter for the Citizen is to 
make sure that readers feels confident in the 
accuracy of our paper, and to write more inter-
esting stories that will get everyone excited 
about the community in which they live. 

As a recent graduate, I am very eager to 
start producing news and getting to know this 
community. During my experience at both 
the Star and the Examiner, I got to know both 
communities really well; I connected with a lot 
of people that I would never have connected 
with otherwise. I fell in love with community 
news; something I didn’t think possible when 
I was applying for post-secondary education. 

 And yet, here I am – reporting on commu-
nity news. I couldn’t be happier.

Just getting started JULIA LLOYD
FROM MY PERSPECTIVE



Thank you from Grand 
Valley Lions Club

The Grand Valley Lions 24th Annual Duck Race on May 
25th had to revert to Plan C due to the weather and a fire 
alarm at the Grand Valley & Community Centre. The Duck 
drop did not happen due to the wet weather and the antic-
ipated thunder and lightning. Hereward Park was really 
wet and with the anticipated lightning, the Grand Valley 
Lions decided to draw the winners at the Community Cen-
tre along with a few of our activities. The Paw Patrol drew 
a good crowd and just when the Lions were going to start 
drawing the winners, a fire alarm sounded and everyone 
had to evacuate the Community Centre. The Grand Valley 
Fire Department showed up and could not locate a fire so 
the alarm company was called to determine what caused 
the alarm. 

In the meantime, the weather outside was dry so the 

Lions, with the help of our MPP Sylvia Jones, our Mayor 
Steve Soloman and our Councillor Liz Taylor, commenced 
drawing the 102 winners. The top 4 winners were: Lori 
Price of Acton who won a Tao Motors ATV valued at $1399 
donated by GVG Farms, Olivia O’Brien of Grand Valley 
who won $1000 donated by Grand Valley Wind Farms, 
Tyler Neabel of Keniworth who won $1000 donated by 
Cachet Estate Homes (Grand Valley) Inc., and Janet 
Vance of Fergus who won $1000 donated by Orica Can-
ada Inc., 

The Grand Valley Lions would like to thank our many 
sponsors. Due to their generosity, all tickets were sold and 
all the proceeds will be used for many community projects. 
For a complete list of winners, visit the Grand Valley Lions 
web site or Facebook page. 

Grand Valley Lions

Covered in asphalt & concrete
A Toronto correspondent said, “Indeed, farmland contin-

ues its precipitous decline, as total farm area and cropland 
in Durham declined by 10.37 and 5.6 per cent, respectively, 
between 2006 and 2016. The Greater Golden Horseshoe 
lost about 32,000 acres per year between 2006 and 2011, 
with another 300,000-plus acres approved for urban use” (2 
May).

A considerable proportion of Canada’s GDP arises from  
house building.  I suppose ultimately all Ontario could be 
covered in asphalt and concrete and more airports required 
to import California wines and potatoes.

A town politician claimed, “Orangeville must grow or die.”  
Urban grtowth must stop some day, either when politicians 
attain some common sense or when farms disappear entirely.

Charles Hooker  
East Garafraxa

LETTERS TO THE EDITOR
editor@citizen.on.ca
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PRIME MINISTER JUSTIN TRUDEAU 
says that if his government wins re-election 
in October, one of its jobs will be to legislate 
a ban on single-use plastics.

Only time will tell whether Mr. Trudeau’s 
announcement is, as Conservative leader 
Andrew Scheer contends, merely a ploy 
to turn voters’ attention away from recent 
scandals, or whether the promise will go 
the way of the electoral reforms promised 
four years ago.

However, there’s surely no doubt that sin-
gle-use plastics pose a serious environmen-
tal problem, with growing evidence that 
huge quantities of disposed plastics are 
being consumed by whales and other inhab-
itants of the oceans.

Mr. Trudeau said Monday that the federal 
government will ban “harmful, single-use 
plastics” such as grocery bags, straws, cut-
lery, plates and stir sticks, as soon as 2021.

The long-simmering issue is receiving 
more attention these days thanks to publi-
cation

of images of sea birds and fish choked 
by plastic refuse that flows down rivers in 
developing countries, gets caught in the 
currents of the Pacific and is carried around 
the planet. According to a 2015 study, about 
eight million tonnes of plastic waste that 
starts on land ends up in the oceans every 
year.

As well, there is China’s decision last year 
to stop the import of most types of used 
plastic commodities for recycling. Other 
developing countries are following suit, and 
as a result governments across Canada are 
running out of places to send their recycla-
bles. This is forcing up their costs and oblig-
ing them to send more plastics to landfills 
and incinerators.

According to a study done for the federal 
government, only 9 per cent of the 3.2 mil-
lion tonnes of plastic waste generated each 
year in Canada is currently being recycled.

Last week, the Ontario government 
named a special adviser on plastic waste 
and told him to report back by August on 
how best to transfer recycling costs cur-

rently borne by municipal taxpayers to the 
companies that make and use single-use 
plastic products.

The challenge facing governments is 
immense, partly because of the rapid 
growth in the production of single-use plas-
tics. By one estimate, consumption is dou-
bling every decade, and half of all plastics 
ever manufactured were made in the last 15 
years.

The problem is that plastic water bottles, 
forks and stir sticks that are used for the 
time it takes to eat lunch then live on for up 
to 400 years.

While Mr. Trudeau wants to ban sin-
gle-use plastics, he also he doesn’t want to 
put anyone out of work.

A better plan is the one Ontario is consid-
ering, and which is already working well in 
British Columbia. There, large food retail-
ers and consumer packaged-goods compa-
nies are entirely responsible for the cost of 
recycling.

Doing so takes a load off of taxpayers 
while encouraging companies to use less 
plastic or to find biodegradable alterna-
tives. And it could help develop a recycling 
industry in Canada and eliminate the need 
to ship waste overseas.

As we see it, part of the solution would 
involve requiring all producers of 500 mL 
and larger plastic water bottles to follow 
the lead of Ice River Springs in Feversham 
and build plants similar to the Blue Moun-
tain Plastics facility in Shelburne with a 
capacity to recycle all their plastic bottles.

An alternative might be imposition of 
deposits on all the bottles as a means of 
encouraging consumers to return the bot-
tles rather than just place them in blue 
boxes.

Shopping bags may present a greater 
challenge, but we see no reason why our 
supermarkets couldn’t follow the lead of the 
Liquor Control Board of Ontario and switch 
to paper bags, with customers still able to 
use plastic, but only in the form of reusable 
bags.

What shall we do about plastics?

THESE DAYS IT SEEMS that locally 
“summer heat” is an oxymoron, and the 
chill seems to be having a negative impact 
on Toronto’s playing fields.

In years past, Toronto had a reputation 
as a “loser city,” with the Leafs and Raptors 
struggling all winter and the Blue Jays and 
Argos not doing much better in the summer.

But this past winter the Leafs did pretty 
well and likely would have done a lot better 
had not the stupid National Hockey League 
playoff format made them face Boston Bru-
ins rather than one of the seven other Con-
ference teams that made the first round of 
playoffs.

As for the Raptors, we all know how well 

they did all season.
On the other hand. the Blue Jays are 

clearly going nowhere, with no consistent 
hitting or pitching and unable even to beat 
the cellar-dwelling Baltimore Orioles Mon-
day while scoring two or fewer runs in their 
last five outings.

It’s too soon yet to make any safe predic-
tions for the football Argonauts, but if last 
year is any indication, they’ll hardly be seen 
as Grey Cup contenders.

As for Toronto FC, the soccer team cur-
rently has a losing record after its first 15 
games, with as many losses as wins in 
BMO field – a lot better than the Jays’ pitiful 
record but nothing to shout about.

Back to being ‘loser city’

We write about it, we do. Most of us writ-
ing these columns, we do write – a lot – 
about the pending climate disaster to which 
we are rushing, like a bullet train that gets 
you there in half the time it used to take. 
Gets you there so fast, you hardly have 
time to check the landscape for extremes: 
fires, flooding, drought.

I was listening to the very sad reports 
of drought in the prairies, droughts that 
are a year old, poor cattle making do with 
scruffy straw and grain ends, with no lush 
hay and grass to feed upon. No fires here 
because there are no forests. Yet, if, over 
the last century and a half, there had been 
less vigour about getting rid of all the trees, 
instead of leaving logical swaths of trees 
intermittently across the vast landscape to 
do what trees do best, which is to encour-
age rainfall and absorb carbon, the western 
cattle might not be in such trouble as they 
currently are. 

Yes, yes, I hear you – no point going on 
about the mistakes made by farmers and 
industry 100 years ago, but the problem 
with that is, if we don’t review and keep 
reviewing the sins of our forefathers and 
the coincidences, we will continue to make 
them. This is not a new idea - “if we don’t 

study our history, we’ll continue making the 
same mistakes in the future.” Something 
like that. I didn’t make it up but I would like 
to bring it back to the attention of the right 
people – oh, yes, us and everyone else. We 
are all the right people.

The whole deal about the Trans Mountain 
Pipeline has been a potboiler long before 
Trudeau acceded to the PMO. Could pipe-
lines take water from flooded Quebec and 
Ontario to the western provinces instead of 
oil? So I have wondered over the past year 
or so. If there was enough water, would 
they plant trees in patches amid the green-
ing fields? Shade as well as fodder for the 
beasts.

We have the lessons before us of the 
power of trees in the greenbelts across 
northern China to curb the damage done by 
the Gobi Desert and right across the south-
ern belt of the Sahara Desert of Africa, 
bringing water to a centuries-old drought, 
growing crops, caring for animals, return of 
wildlife.

Whereas, we have our own version of 
Jabba the Hutt at Queen’s Park, trying to 
halt the planting of 50 million trees, meant 
to protect our land from becoming deserts, 
with new, terrifying names, by withdrawing 

the paltry sum of money needed to con-
tinue such an urgent project. 

In order to clean up the tar sands after any 
or all of it is finally deemed done, finished, 
no longer valid is, actually, an unknown. 

Firstly, officials are grudgingly admitting 
they don’t know how to ever clean that 
region of the world. If they care to think 
about it, even as a piece of science fiction, 
the money numbers are nearly comic, car-
rying a string of zeros – numbers like $260 
billion. 

Compared to what is profit from the tar 
sands production, how does the cost of 
eventually cleaning the area or never being 
able to, no matter the money, how does that 
balance out?

Can we get real economists to talk about 
this?

To be sure, we have touched on other 
matters, too, when we can unplug our-
selves, but this subject has been a focus for 
most of the writing in these couple of pages 
for a while.

Quite rightly, may I add.
Pain, of course, is addictive. Like bad 

behaviour and temper tantrums, for the 
abuser and the victim. Can it be true that 
we revel in our bad news, that, on our most 

perverted sides, we 
hunger for the pornog-
raphy of the starving, 
the tortured, terrified, 
injured, drowned folk 
that we see every day 
on our screens?

Is it possible that lethargy can exist on 
any level when we are asked to rescue the 
wretched – those on whom hardships we 
can never imagine are inflicted? 

This pain is not simply human, it applies 
to all things that would like to live on earth, 
who have that right. Right now, around this 
globe, there is a state of emergency, even 
in quiet gardens, surrounded by roses; 
even in elegant chateaux where the best 
wine will be served with dinner by a ser-
vant wearing white gloves; even in a tightly 
guarded fortress where a tyrant might think 
it’s the one safe place in the world.

There are no safe places, because we 
still do not believe and we still ignore the 
evidence and the solutions that are right in 
front of us. 

It’s all because we refuse to stop mak-
ing the mistakes that history holds before 
us and we still allow the rich villains of this 
global village to keep trading their wares.

All four paws in the air CONSTANCE SCRAFIELD 
WITH YOUR PERMISSION
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Terry Sullivan, BSc (Agr), CFP

Providing comprehensive financial planning and 
independent investment and insurance advice to 

families and businesses.

Trevor Pugh, BSc (Eng), CFP
Barry Sinclair, P.Ag.
Jennifer Roblin, CPA, CGA

888-820-9426 • info@starviewfinancial.com
starviewfinancial.com

519-941-4813
519-941-4813
519-941-8735
519-941-4813

starviewfinancial.com

keybase.com

@starviewfinancial @starviewfa

Keybase Financial Group 
is a mutual fund dealer
regulated by the MFDA

FINANCIAL SERVICES

FLOORING

MORTGAGES

MASONRY SERVICES

MOTORCYCLE REPAIR

Carol Freeman
Mortgage Broker

FOREST CITY FUNDING Lic # 10671
211 MAIN ST E, SHELBURNE, ON  L9V 3K4 

INDEPENDENTLY OWNED AND OPERATED

519-925-6700 X102 
CELL: 519-938-6518 

FAX: 519-925-6800
cfreeman@dominionlending.ca

WWW.CAROLFREEMAN.CA

OVER
25 YEARS

EXPERIENCE

FULLY 
LICENCED 
& INSURED

HOLLAND
CHIMNEY & MASONRY

905-460-5596

Chimney Repair or Rebuild • Brick and Block Work • 
And all your Masonry Restoration needs

Call Roy

BRICK • STONE • ALL TYPES
ALL ALTERATIONS AND REPAIRS

FOR FREE ESTIMATES
CALL: ART (905) 584-9732

PERFORMANCE 
& SERVICE FOR

HARLEY-DAVIDSON® 
Motorcycles 

7848 Castlederg Side Rd., 
Caledon, Ontario  
647-522-0516

Inc.

Performance    Service    Repair

V-Twin Specialists

ELECTRICAL

EAVESTROUGHS

BIN RENTALS
JUNK REMOVAL

5 - 20 YRD BINS

www.dropntoss.ca 

416-248-5543 1-844-DNT-TOSS

B e e r s 
Exterior Works

Eavestrough, S/F, Siding, W/D Capping

705-321-6901

Trevor Beers
owner

GTA North
bexteriorworx@gmail.com

DISPOSAL SERVICES

DECKS

HOME CARE

Serving Dufferin Caledon for over 40 years
Woodburning appliance cleans

WETT Inspections for insurance and real estate
New stove and liner installations

Liners for oil furnaces
Don Crole, Registered Chimney Sweep - Reg. No. 1473

519-941-5213
thechimneysweep@sympatico.ca

CleanFreak
• House Cleaning
• Apartment Cleaning
• Office Cleaning
• Before and After Party Cleaning
• Property Debris Cleaning
• Flexible Scheduling Available

One time cleaning
Weekly or Bi Weekly
Once a month
Weekend and Weekday Appt. Available

10% Discount Available for Seniors
References Upon Request 416-848-8946

TOTAL ESTATE CARE
Professional, Residential Maid Service

Phone: 519-751-6639 Lisa Hayden - Owner

• Weekly, biweekly cleaning,  
   move in and move outs
• “Top to bottom cleaning”
• Insurance Claims-War Vets &  
   Disability
• Registered and Insured

ARBORISTS

BOOKKEEPING

CHIMNEY SERVICES

CLEANING SERVICES

COMPUTER SERVICES

Computer Sales/Service
In Home Networking

Data Recovery, Printer Ink
Virus Protection/Removal

Business IT Support

SHELBURNE COMPUTERS
Erin Steadman
524 Main Street East,

Shelburne, Ontario  L9V 2Z2
Phone: 519 925 3107
Fax: 519 925 6590

Email: 
erin@shelburnecomputers.com

www.shelburnecomputers.com

GARAGE DOOR
EXPERTS

GARAGE DOORS

519-942-1956 • 1-800-957-5865  
www.allmontdoors.com

Visit our showroom at  
48 Centennial Road, Unit #20, Orangeville

Every detail guaranteed.

GARAGE DOORS
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ROOFING

NO JOB TOO SMALL!

10 Year 
Workmanship 

Guarantee! 

Free Quotes 

10% Discount for 
Seniors 

Local 
Referrals Available

Blown Off Shingles 

Leaks 

Eavestrough Cleaning
& Repairs 

Partial 
Roof Replacement

Gazebos/Sheds Reshingled 

15 Years Experience!

SKYLIGHTS

TREE SERVICES

TRUCK ACCESSORIES

VET SERVICES

WATER WELLS

WINDOWS & DOORS

L I N I N G S
• Spray in box liners 

• Truck Accessories • Boat floors
• Trailers • Custom coatings

3-729 Industrial Rd 
Shelburne, ON
519.925.2525

scott@titanlinings.com
www.titanlinings.com

519-878-4761

FREE QUOTE

www.godontreecare.com
godontreecare@gmail.com

Tree Removal
Stump Grinding
Tree, shrub, 
and hedge pruning
Full clean up 
and disposal
Fully Insured
Free Wood and 
Free Wood chips 

RENOVATION

RENOVATION CONT.

POOL SERVICES

SEPTIC

ADJALA ACRES
CUSTOM SERVICES

SNELL SEPTIC SERVICE

416-459-4718

905-584-2261

• Septic Systems Installed And Repaired
• Excavation/Grading/Trenching
• Building Site Preparation
• Basements/Driveways

• Septic Tank Pumping
• Septic Inspections

Credit/Debit Available

BRIAN SNELL - Owner/Operator
LICENSED SEPTIC SYSTEM INSTALLER SINCE 2010

Family owned & operated

Celebrating 51 years

Providing you with Canada’s 
Finest Made Products

Installed by our
professional craftsmen

All backed by a
written guarantee

Visit Our Showroom Or Call For A Free In-Home Consultation

FREE Simply Clean Glass on 
orders dated before June 30th

www.truesealwindows.ca
905-451-7363

289 Rutherford Rd., S., Brampton (facing Glidden Rd.)

UP TO
25% OFF

LIMITED TIME ONLY! 
BUY NOW AND 

SAVE!

REAL ESTATE

905-857-3830
274 QUEEN ST. S. BOLTON

• POOL OPENINGS & CLOSINGS
• WEEKLY MAINTENANCE PACKAGES
• LEAK DETECTION
• VINYL LINER REPLACEMENTS
• SAFETY COVERS
• PUMPS, FILTERS & HEATERS

• COMPUTERIZED WATER TESTING
• POOL & SPA CHEMICALS
• POOL ACCESSORIES
• ROBOTIC CLEANERS
• SALT & UV SYSTEMS
• POOL REPAIRS

www.breezewoodpools.ca

PLUMBING

Country Driveways, Tar and Chip, Recycled Asphalt,  
Grading and Gravelling, Free Quotes.

Tar and Chip 
is an economical alternative 

to asphalt paving with a rustic 
country appearance, that also 

provides a solid surface and is 
a solution to ruts washout and 

potholes. 

tarandchip.ca • info@tarandchip.ca • 647.456.2010

COPPERTONE
LTDPaving

ORANGEVILLE

Complete Paving Service
Asphalt Sealing
Asphalt Paving
Free Estimates
Grading & Excavating
Interlock
Snow Removal

519-941-4246 

Specialists in driveway &
parking lot paving

Locally Owned
& Operated
Duane Breese
Fax (519) 943-1025

Wasps, Mice, Rats 
and All Other Pests

For Pest Control 
Services Please Call:

647-910-6315

www.bbppcontrol.ca
info@bbppcanada.com

99 Sante Dr. Unit A-Suite 8
Vaughn, L4K3C4 ON

PAVING SERVICES

MOVING/STORAGE

PEST CONTROL
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2 BEDROOM APT, 4 ap-
pliances, free parking. 
Quiet, no pets, no smok-
ing. Call Ralph 705-435-
2131. 

$2300/Month + utilities. 
Executive Level Oran-
geville Rental. Spotless 4 
bedroom 1800 plus sq.ft. 
APBP. open concept with 
high 9 foot ceilings main 
level , abundance of cabi-
nets, granite counter tops in 
kit, stainless steel applianc-
es. Beautiful bathrooms. 2 
car parking plus single car 
garage. Excellent area. 
Available immediately. 
Call Jason Haist Broker of 
Record, Coldwell Banker 
Cornerstone Realty Bro-
kerage. 519-942-9499. 
Exclusive. Not Intended 
to Solicit buyer(s) and or 
seller(s) currently under 
contract.  

RENOVATED TOWN-
HOUSE in Shelburne with 
bedroom for rent. Fully 
furnished, shared wash-
room/kitchen. James St N 
opposite Foodland. Patio/
deck/parking. No pets. No 
smoking, Suit single pro-
fessional person. Available 
June 1st. References, first/
last required. $750/month. 
905-877-1740 / 519-217-
5424. 

FURNISHED OFFICE 
SPACE for rent in Oran-
geville.  Rent includes 
all utilities. Call 519-307-
7711. 

CASH FOR SCRAP VE-
HICLES. Scrap vehicles 
wanted, any size. No 
ownership required. Fast 
service, free towing, loose 
scrap removed. Also, cash 
paid on the spot. Call 905-
859-0817 or 647-227-3954. 
Open Sundays.

IN HOME DAYCARE - Lo-
cation: Nobleton. Safe des-
ignated play environment, 
educational activities, nu-
tritious snacks, hot meals, 
smoke free environment, 
Public/Catholic designated 
bus stop. Available for full 
time, part time and before 
and after school. Patient 
and experienced profes-
sional in a loving environ-
ment. Weekend services 
available. Call Patricia at 
416-949-5585.

REASONABLY PRICED, 
experienced, reliable Euro-
pean Cleaning Lady avail-
able for cleaning home in 
Shelburne, Orangeville and 
surrounding areas. Text or 
Call: 647-675-1160.

ORANGEVILLE OVER 
60’s Single Club – a place 
to meet and make new 
friends. We meet every 
Thursday night at 7pm for 
coffee.  Many activities. For 
info please call Ken 519-
942-1864 or Betty 519-942-
3090. 

The Lord Dufferin Chap-
ter IODE holds their meet-
ings at the Lord Dufferin 
Centre on the 4th Tues-
day of every month. We 
are looking for women 
who would like to help in 
the Community. Call 519-
941-1865. 

TOPS (TAKE OFF 
POUNDS SENSIBLY) 
meets at 6:15 pm every 
Wednesday night at the 
Avalon Retirement Centre, 
355 Broadway. For more in-
formation call Trudy Rockel 
519-941-6146. 

IF YOU WANT to keep 
drinking, that’s your busi-
ness. IF YOU WANT to 
stop drinking, that’s our 
business. Call Alcohol-
ics Anonymous Hot Line, 
1-866-715-0005. www.aan-
orthhaltonerin.org. 

FOR INFORMATION 
regarding HEART and 
STROKE, call Dori Ebel 
(519) 941-1865 or 1-800-
360-1557. 

DRUG PROBLEM? We’ve 
been there, we can help! 
Narcotics Anonymous 
meets every Friday & 
Sunday at 7:30 pm, West-
minster United Church, 247 
Broadway, Orangeville, or 
every Thursday  8:00 pm at 
St. Paul’s Anglican Church, 
312 Owen Sound St., Shel-
burne, or call 1-888-811-
3887.  

ARE YOU A WOMAN 
living with abuse? For 
safety, emergency shel-
ter, and counselling call 
Family Transition Place, 
(519)941-HELP or 1-800-
265-9178. 

ALZHEIMER SUPPORT 
GROUPS meet monthly 
for spousal & family sup-
port. Call (519) 941-1221. 
MONO CLIFFS INN is look-
ing for a SOUS CHEF and 
DISHWASHERS. Please 
call 519-941-5109. 

LA LECHE LEAGUE Oran-
geville offers breastfeeding 
support. For more info call 
Erin at 519-943-0703.

MRS. MOPPIT needs a 
dedicated HOUSE CLEAN-
ER to help clean our lovely 
clients’ homes. Must drive 
& have a car. Reliable and 
trainable. Start soon. Call 
or text 519-942-6405.

ABATE RABBIT PACK-
ERS Meat Processing 
Facility from Arthur im-
mediately requires 16 
Wholesale and Retail 
Butchers with a minimum 
of 2 to 3 years of direct 
hands on experience in 
meat cutting and process-
ing. Duties include cutting 
and sectioning of meat, 
skinning and removing 
blemishes, deboning rab-
bits and chickens, cutting 
meat into specialized cuts 
and preparing for whole-
sale and retail sales. HS 
diploma or equivalent re-
quired. Positions offered 
are permanent full time and 
salary is $16.00/hr for 42.5 
hrs/week. OT after 44 hrs/
week. Please apply in per-
son at 7597 Jones Base-
line in Arthur, via email at 
joea@abatepackers.com , 
via fax at 1-519-848-2793 
or via phone at 1-519-848-
2107.

ASSISTANT BUSINESS 
MANAGER required for 
busy equestrian cen-
tre. Knowledge of horse 
world essential. Business 
management background 
mandatory. Duties include: 
Business aspects – ac-
counting, invoicing, payroll, 
scheduling. Must be com-
petent around horses and 
be willing to work hands-
on. Flexibility and extend-
ed hours to accommodate 
special events. Must work 
independently and be a 
team player. Strong work 
ethic, decision-making 
ability and problem-solv-
ing skills essential. 
Please send resume to  
horseworkad@gmail.com.

CARPET, UPHOLSTERY 
& DUCT CLEANER re-
quired. Full time. Will train. 
In Bolton. Email resume 
to: attentive@rogers.com. 
Only those selected for an 
interview will be contacted.

FULL-TIME DENTAL AS-
SISTANT wanted for busy 
family dental practice 
in Bolton. No evenings 
or weekends required. 
Please send resume to  
dentalrca@yahoo.ca.

PAYROLL ADMINISTRA-
TOR: King City, Ontario 
Position start date immedi-
ately. Must have some Ca-
nadian payroll experience. 
E-mail resume to: Inez 
Querin, Payroll Manager,  
IQuerin@rbsomervil le.
com. No phone calls 
please.

REID FARM MARKET 
OPEN! Potatoes, Carrots, 
Beets, Specialty Beef 
& More! 4th line Mono, 
north of Highway 9. www.
reidspotatoes.com. 

MOVING SALE:  Saturday 
June 15th. 8 am - 2 pm. 37 
Sant Farm Dr. (Bolton) 

SAVE THE DATE:  Sun-
day, June 16th - Treat 
Dad to Dinner!  Badjeros 
United Church – Annual 
Roast Beef Dinner & Mu-
sic Night. Entertainment by 
Fred Hale.

KEELING Many thanks 
to our family and all our 
friends for the phone calls 
and cards sent to us for our 
60th Anniversary.  Thanks 
again. Jim & Shirley Keel-
ing

ROM Masonry - Based 
in Nobleton. We do big 
or small jobs. Chimneys, 
window sills, walls etc. All 
work guaranteed. Free es-
timates, seniors discount. 
Call Spencer at 647-542-
0559.

STANDING HAY FOR 
SALE.  Adjala Township.  
Reasonable price.  (519) 
941-7812.

2 ADULT BURIAL PLOTS 
@ Greenwood Cemetery, 
Orangeville, ON.  Will sell 
separately if requested. 
Moved out of province. 
Call 902-523-2221, (no 
texts please).

1917 HEINTZMAN PLAY-
ER PIANO – Call for de-
tails.  519-942-7560. 

OPEN TO THE PUBLIC
Mon. to Sat. & Holiday Mondays

473051 County Rd. 11, Orangeville
519-943-0101

NOW ACCEPTING EWASTE AT NO 
CHARGE WE BUYSCRAP METAL

Providing Internet service and 
support since 1994.

Get Connected. Contact us:
www.sentex.ca  888-4-sentex

AREA WIDE

HELP
WANTEDUSED VEHICLESUSED VEHICLES USED VEHICLES HELP

WANTED

APARTMENTS FOR 
RENT

CLASSIFIEDSCLASSIFIEDS
HELP

WANTED

CONDOS FOR
RENT

HELP
WANTED

HAY

SERVICES SERVICES

COMING EVENTS

ROOMS
TO RENT

SERVICES

• Sales/Service/Parts Discounts
• Work-Ready Loaner Vehicles
• 24 Hour Roadside Assistance
• On-Site Pickup & Delivery
• Extended Priority Hours
• Dedicated Account Representative
• Courtesy Transportation

www.macmastergm.com
519.941.1360

Contact  
Commercial Truck 

Manager for Details

USED VEHICLES

• Electrical Assembler
• Propane Technician
• Highway Cargo 
   Tanker Repair
• Decal/ Wrap Specialist
• Licensed Mechanic 310T
• Bodyman
• General labour

• Welder – Fabricator
• Hydraulic Technician
• Assistant Shop Foreman
• Shipping & Receiving 
• Pluming Assembler
• Welder – Pipefitter

www.dependable.ca
Applying method: In Person at

275 Clarence Street, Brampton L6W 3R3

JOIN OUR TEAM

GENERAL HELP
WANTED

GENERAL HELP
WANTED

LAND
FOR LEASE

OFFICE SPACE
 FOR RENT

OFFICE SPACE
 FOR RENT

OFFICE SPACE
 FOR RENT

SHARED OFFICE TO RENT
Why pay high overheads! 

PRIME LOCATION ON 
MAIN STREET IN SHELBURNE
Suit accountant/realtor/lawyer etc. 

Share with media company
Clean, Renovated Office
Rent includes all utilities

Call 
519-925-2832 or 519-216-1021

PAINTER
INTERIOR • EXTERIOR

• PAINTING • WALLPAPERING
• WOOD AND DECK RESTORATION
• DRYWALL AND STUCCO REPAIR
• MOULD AND STAIN REMOVAL

WORKMANSHIP GUARANTEED
QUALITY YOU CAN COUNT ON!

CALL GEO. FOR A FREE ESTIMATE 
519 943 3297

Get all the  
discounts  
you deserve 

12
0
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40
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Desjardins, Desjardins Insurance and related trademarks 
are trademarks of the Fédération des caisses Desjardins du 
Québec, used under licence.

Don Bland Insurance Agency Inc. 
Don Bland, Agent
228 Broadway Ave, Orangeville
519-941-4741
www.donbland.com 

SERVICES A-1 CASH
$200 AND UP

CARS, TRUCKS,
TRAILERS AND OLD 

TIRES WANTEDFREE TOWING, FLATBED SERVICE

416-356-9430 OR 905-843-9332

FULL SIZE

VEHICLES WANTEDVEHICLES WANTED

VEHICLES WANTED

LAWN & GARDEN
MAINTENANCE & 

RESIDENTIAL LANDSCAPE
• cleanups • pruning
• lawn rolling • rototilling
• fertilizing • aerating

• dethatching

30 years in the area
A lifetime of  
experience

Call Mike
519-928-3417

or Patrick
519-217-6222

CHILD CARE
AVAILABLE

CLEANING
SERVICES

Home & office 

CLEANING 
Call for FREE estimate 
416-371-4995

                    MaidsMagical

GARAGE SALE

ARTICLES 
FOR SALE

ARTICLES 
FOR SALE

RESIDENTIAL
SERVICES

PROPERTY MAINTENANCE PERSON
Services of an on-site Property Maintenance Person 
are  required in the Orangeville area. Services are 

part-time and include grass cutting, road 
maintenance, property tidiness and security. 

On-site housing is provided. 
Apply in writing with references to: 

Property Maintenance, 
30 Mill St, Orangeville, ON  L9W 2M3

Call Debbie at 519-925-2832 for more info.

We are currently seeking newspaper carriers 
to deliver once a week for the Orangeville 

Citizen & Shelburne Free Press on

MAIN STREET
OWEN SOUND STREET

CALLING
ALL KIDS

NOTICE NOTICE

NOTICE TO CREDITORS AND OTHERS
All claims against the estate of William Norman Martin, 
late of the Town of Caledon, in the Regional Municipal-
ity of Peel, (formerly of the Town of Erin, in the County 
of Wellington), who died on or about the 6th day of  
August, 2017, must be filed with the undersigned  
Estate Trustee on or before the  8th day of July, 2019; 
thereafter, the undersigned will distribute the assets of 
the said estate having regard only to the claims then 
filed.
DATED at Orangeville this 31st day of May, 2019.
Lynda Suzanne Noll, Estate Trustee,
by her Solicitors, STUTZ BROWN & SELF
PROFESSIONAL CORPORATION,
269 Broadway, Orangeville, Ontario, L9W 1K8.
Attn:  Robert K. Brown.  (519) 941-7500

NOTICE TO CREDITORS
In the estate of Michael Alexander Blake, late of  
Orangeville, Ontario, who died on the 31st day  
of December 2018. TAKE NOTICE that all persons  
having claims against this estate are required to send to  
the Estate Trustee named below their names and  
particulars of their claims on or before the 21st day  
of July, 2019, after which date the estate will be  
distributed having regard only to the claims then filed. 
The Estate Trustee will not be liable for any claim of 
which she has no notice within the time specified 
above. Dated the 27th, day of May, 2019.

Cyd Blake, Estate Trustee, 
c/o L. Anne Welwood, Solicitor, 

14 Zina St, Orangeville, ON L9W 1E1 

TIRE JUNCTION
HIRING

SERVICE ADVISOR

RECEPTIONIST

The successful incumbent 
has customer service

experience, is detail oriented, 
and can multi-task in a

busy environment. 
Experience in a service 
department is preferred.

An excellent opportunity 
for an individual who is 

customer service oriented,
has a keen attention to detail 

and takes direction easily. 
The role requires evening 

and Saturday hours.

CALL AMAR @  
905-893-9908

CARD OF 
THANKS

ANTIQUES WANTED 
• Furniture • Signs • Tea Cups • China • Art 
• Paintings • Crates • Carvings • Advertising 

• Blue Mountain Pottery • Tins • Anything 
Military • Jewelry • Estate • Costume 

• Watches (Pocket)/Wrist) • Record Albums 
• Silver • Cutlery • Coins • ANYTHING OLD!!

Please Call Wayne Lintack at 
705-487-2009
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COMING EVENTS COMING EVENTS

BUY 1 WEEK, 
GET 3 WEEKS  

FREE!
*

IF YOU SEE RESULTS, CONTINUE 

AT OUR LOW RATES.
*Offer is for classifi ed word ads only. 

Call or email for Display ad costs.

905-857-6626 • EMAIL: admin@caledoncitizen.com

519-941-2230 • EMAIL: mail@citizen.on.ca

519-928-2261
QUALITY FIREWOOD

FOR SALE:
Seasoned firewood

$335/bush cord.
Fresh cut

$255/bush cord.
Call 905-729-2303

FIREWOOD

AUCTIONSAUCTIONSAUCTIONS AUCTIONS

DONALD, James (Jim)
Peacefully at his home in  
Orangeville, Ontario on 
Thursday, June 6, 2019 at the 
age of 89. Devoted husband 
of 62 years to Lee; cherished 
father of Heather and her 
husband Randy and loving 
brother of Mad Chapman, 
her husband Doug and his 
nephews Mark and Paul and 
many grand nieces and nephews. Predeceased by 
his father, Larry, his mother Ida and brothers Ted 
and Pat. Jim will be greatly missed by all whose 
lives he touched, especially the special members 
of his beloved “Cobra” family. He will be forever 
loved and missed.
Visitation will be held at the Dods & McNair  
Funeral Home, Chapel & Reception Centre, 21 
First St., Orangeville on Sunday, June 9, 2019 
from 4:00 to 8:00 p.m. Funeral Service will be 
held in the Chapel on Monday, June 10, 2019 at 
11:00 a.m. Interment to follow - Boston Mills 
Cemetery.
A tree will be planted in memory of James in the 
Dods & McNair Memorial Forest at the Island 
Lake Conservation Area, Orangeville. The an-
nual dedication service will be held on Sunday, 
September 8, 2019 at 2:30 p.m. 

Condolences may be offered to the family at 
www.dodsandmcnair.com

PETERS, Lois
April 28, 1923 - May 30, 2019

Loving wife of the late Gordon Peters (2014), 
Mother to Arlene & Jeff (Ursula), Grandma to 
Katrina & Todd, Great-Grandma to Ben & Leah, 
Aunt to numerous nieces and nephews. 
A celebration of life will be held at the Hockley 
Valley Hall on Sunday, June 30th @ 1:00 pm. 

Refreshments will be served 

GRIMBLY, Harriet (Scotty), nee Gibson
It is with great sadness that the family of  
Harriet Grimbly announces her passing after a  
brief illness, on Tuesday, June 4, 2019 in her 96th 
year. Beloved wife of the late Percy Grimbly. 
Loving mother of Jimmy, Larry (Gail), Bobby 
(Terry) and Kathy Merriman. Cherished grand-
mother of 10 grandchildren and 14 great-grand-
children.
A celebration of Harriet’s (Scotty’s) life will be 
held on Tuesday, June 18, 2019 from 4:00 to 
6:00 p.m. at the Royal Ambassador Event Centre, 
15430 Innis Lake Rd., Caledon, ON.
Friends and family welcome. Come with special 
memories in mind to share.
A tree will be planted in memory of Harriet in 
the Dods & McNair Memorial Forest at the  
Island Lake Conservation Area, Orangeville. The 
annual dedication service will be held on Sunday, 
September 8, 2019 at 2:30 p.m. 

Condolences may be offered to the family at 
www.dodsandmcnair.com

Auction Sale
for Stan and Marguerite Simpson

 Saturday June 22 at 10:00am
103089 Sideroad 10, Grand Valley, ON  From Orangeville come SW on Cty Rd 3(Orangeville/Fergus 
Rd) 10km to Cty Rd 24. Then go north 3.3km to Sideroad 10. Turn west for 0.5km to sale on north side 
of road.  OR   From Arthur come east 21km to Cty Rd 24. Then south 4km to Sideroad 10. West to sale.                                               
                                              **PARKING ON SITE/ROAD** 
Tractors Case 1690, cab, 2 remotes, 18.4x38 rears,  3870 hrs; MF 1105, cab, 2 remotes, overhaul at 5500 
hrs, 20.8x38 rears, 540 pto, 9514 hrs.  Trucks: 2010 Chev Silverado LS, single cab, full box, 214301 
kms, certified:  Mach/Equip MF 775 swather, hydr, 12’ draper head, new canvas, cond; NH 310 baler, 
thrower; IH 720 semi mount plow, 5x16”, auto reset; IH 540 semi mount plow, 4x16”, trip bottom; (6) di-
amond harrow sections with bar; sub soiler (1)shank; MF 520 discs, 13’; IH 4500 cultivator, 18.5’, manual 
wings, spring assist; IH 470 disc, 19’, hydr wings, tandem base; IH 5100 seed drill, 18 run, single disc, 
straight grain, grass box, rib wheels; Turnco packer, 13’; MF 300 combine, 10’ straight cut, new knife, 
straw chopper, cab; (2)wheel swath turner; MF pick up head, fits 300-510 combine; (3)Turnco gravity 
wagons, Martin undercarriage, 5 ton capacity; George White sprayer, 300 gall, 26’ boom, pull type; MF 
manure spreader 110, top beater; MF single mower, 7’ 3pth; auger with carriage, 4”x30’, 1 hp motor; grain 
auger, 4”x16’, 3/4 horsepower motor; (2)wood thrower wagons, 14’; bale elevator, 25’; Snap tech loader 
, trip bucket, fits 8N Ford; homemade tractor cab; Farm Related/ Shop: Grain o vator, single axle; The 
Clipper grain cleaner; (4) augers, 4”, various lengths, motors; Lincoln welder AC 225; Pony harrows, 18’; 
elec cement mixer; Gehl hammermill, belt drive; chain hoist; asst tools: Horse Items/Hay/Straw: Horse 
sleigh; cutter sleigh; neck yoke; (125) straw bales, small, square: Miscellaneous/Antiques (A) Brooder 
stove; MTD rototiller; steel wheel side rake(A); steel drum packer, 8’(A); steel wheel cultivator, 9’(A); 
(4) diamond harrow sections, bar(A); (2) drive belts for McCormick-Deering; walking plow(A); truck cap 
for 2010 Chev; oil lamps; (3)lanterns; butter churn crock; copper boiler; collector plates; stereo system, 8 
tracks and much much more  
                                      Lunch Booth                                          Washroom Available
Notes: Preview Fri June 21, 1-6pm  
Order of Sale:  Wagonloads; Antiques; Shop/Farm Related &Horse items; Machinery starts at 12 noon; 
Tractors, Hay & Straw        
Terms & Conditions: Cash or Cheque with proper I.D. on day of sale. Owner and/or Auctioneer will 
not be held responsible for accident or loss on day of sale. All items are sold “As Is”. All verbal an-
nouncements on day of sale take precedence over written ads.
Contact: Stan Simpson  (519)928-5341    OR    Gerald Simpson (519)806-5341

Auctioneers:  Kevin McArthur (519) 942-0264  Scott Bessey  (519) 843-5083 
www.theauctionadvertiser.com/KMcArthur - full listing & photos

HILLIER, 
Sabrina Ann 
(nee Corner)
May 28, 1957- 
May 31, 2019

Despite her strong determination, Sabrina 
succumbed to her battle with cancer at age 
62 on May 31, 2019. Survived by her loving 
husband, best friend, and soul mate Dave Hill-
ier of Orangeville and her two sons Zachary 
Tarzwell (Alison Knightley) of Orangeville 
and Clinton (Janalyn) Hillier of Moorefield.  
Beloved daughter of Ann Rex-Graham, and 
cherished sister to Shawna Corner of Toron-
to, and Scott Carpentier (Sandra) of Erin.  
Adored sister-in-law of Diana Hillier and 
daughter-in-law of Margaret Bingham of 
Guelph and special Aunt to Shawna Letour-
neau-Corner, Kass Corner, Lynn Carpenti-
er-Swindlehurst and Jacob and Justin Legault.    
Her many great nieces and nephews include; 
Heather, Hunter, Alexis Rose, Jerica, Kasey, 
Clark, and Kamryn. Sabrina will also be dear-
ly missed by her extended family members Al 

Tarzwell (Alberta), Bob Tarzwell (Sunny) and 
Cindy Bentley - Hahn (Andy). Pre-deceased 
by her father Peter Corner and brother Robert 
Corner.
Sabrina will be laid to rest in her hometown 
at Erin Cemetery where a private interment 
service will take place soon.  A Celebration of 
Life where we can all gather to share music 
and memories of her together will take place 
on Saturday, June 22nd  from 1:00 p.m. - 3:00 
p.m. at the In Memoriam Life Celebration 
Centre, 633419 Highway 10, Mono, Ontario. 
Dave, Zach, Clint and all her extended family 
wish to thank everyone sincerely for their 
loving words of support and sentiment. Do-
nations will be gratefully accepted to causes 
close to Bean’s heart.  In lieu of flowers, 
please consider these two local charities 
which represent her love for horses and the 
therapeutic love they provide;
Sunrise Therapeutic Riding & Learning Cen-
tre https://sunrise-therapeutic.ca/
Whispering Hearts Horse Rescue http://www.
whhrescue.com/

 Online condolences and donations may be 
made at www.imfunerals.com

In Memoriam Funeral Services Inc. has been 
given the honour to serve the Hillier Family. 

DENNING, Tyson John Sinclair
Suddenly in Wiarton,Ontario on Saturday, June 8, 
2019 at the age of 26. Loved son of Lori Horan 
(Greg) and John Denning (Jenn). Cherished 
brother of Cole and Troy. Beloved step-brother of 
Colton and Braden. Loving grandson of Margaret 
Denning and Jack & Carole Terrell. Predeceased 
by his grandparents Mervin Denning, Barry and 
Mary Jane Becken. Special nephew of Cathy 
Denning (Pat), Cyndi Cramer (David), Dan Den-
ning, David Denning, Andrea Kary (Jeff), Mark 
Terrell (Melissa) and Kent Terrell (Jeanette). 
Tyson will also be greatly missed by his many 
cousins, former band mates other relatives and 
many friends. After completing high school in 
Orangeville Tyson went to the U of G and earned 
Bachelor of Arts in Environmental Studies. He 
then attended Fleming College and earned a Cer-
tificate in Advanced Water Systems Operations 
Management. Tyson has been working in Cape 
Croker at the Neyaashiinigmiing First Nations 
Water Treatment Plant.
He was a gentle soul with a kind heart, wide smile 
and big laugh. He will be greatly missed.
Visitation will be held at the Dods & McNair  
Funeral Home, Chapel & Reception Centre, 21 
First St., Orangeville on Friday, June 14, 2019 
from 5:00 to 9:00 p.m. Funeral Service will be 
held in the Chapel on Saturday, June 15, 2019 at 
2:30 p.m. Memorial donations to your local OSP-
CA would be appreciated by the family.
A tree will be planted in memory of Tyson in 
the Dods & McNair Memorial Forest at the  
Island Lake Conservation Area, Orangeville. The  
annual dedication service will be held on Sunday, 
September 8, 2019 at 2:30 p.m. 

Condolences may be offered to the family at 
www.dodsandmcnair.com

KIDD FAMILY AUCTIONS  
   wants you to buy and sell with confidence.  

Call to consign and join the excitement !!
Mark the calendar with these upcoming auctions.  Lot’s more to come.
June 15th.  Antiques and Collectibles Auction at the Creemore Arena.
July 19th.  Farm Auction.  1209 Fairgrounds Rd S, Stayner at 4PM.

August 24th.  Firearms Auction at the Creemore Legion.
September 7th.  Gas, Oil and Advertising Memorabilia with Classic Cars. Creemore.

It’s time to consign, at a very competitive rate.  No Buyers Premium at our sales.
Call, text or email now.   WWW.KIDDFAMILYAUCTIONS.COM

DENNIS@KIDDFAMILYAUCTIONS.COM  519-938-7499   
LYN@KIDDFAMILYAUCTIONS.COM 519-938-1315 

KIDD FAMILY

AUCTIONS

OPEN HOUSES
240 Kensington Place 

Orangeville
Sunday June 16th 11-1pm

307 Braemore Street W 
Dundalk

Sunday June 16th  2-4pm

Jennifer Zanni
Sales Representative 
519-806-6733(direct)
519-942-8700(office)
519-942-2284(FAX)

jenniferzanni@gmail.com
www.jenniferzanni.com

OBITUARIES OBITUARIESOBITUARIESOBITUARIES

KELLY, Brian Lane
Passed away suddently on 
Thursday June 6th, 2019 at 
the Headwaters Health Care 
Centre in Orangeville at the  
age of 71. Survived by his 
spouse, Lorna, and step-son, 
Craig Newman.
Brian was born July 3rd, 1947 
in Toronto, the only child of 
Stewart and Maisie Kelly. 
He grew up in the Yonge and Lawrence neigh-
borhood of Toronto and as a boy he enjoyed va-
cationing with his family at Stoney Lake in the 
Kawarthas where he loved boating and fishing. 
Brian was extremely proud of his forty-year 
career with the Peel Regional Police which  
began initially with the Mississauga Police Force 
in 1970. After several years as a uniform police 
constable and training officer, Brian served with 
distinction as a Detective in the Criminal Identifi-
cation Bureau achieving the status of “Expert” in 
crime scene investigation, fingerprint identifica-
tion, photography and firearms. 
He was an avid collector and became particularly 
interested in vintage boats and outboard motors, 
fishing lures, wartime memorabilia, firearms and 
model cars. Brian will be remembered for his 
uniquely creative sense of humour and endless 
practical jokes! 
Brian’s love of the cottage life continued through-
out his life and he seemed happiest out on the  
water in the early morning hours fishing for 
bass or pickerel in a boat powered by one of his  
vintage motors. A perfect day for Brian involved 
a NASCAR race, Kentucky Fried Chicken, an 
Apple Fritter, Diet Pepsi and talking old times 
with family and good friends. He will be missed 
and never forgotten. 
In keeping with Brian’s wishes, cremation has 
already taken place and there will be no funeral 
service.  

Donations in memory of Brian can be made to 
the Ontario SPCA, 

Orangeville & District Animal Centre, 
650 Riddell Road, Orangeville, ON L9W 5G5

OPEN
HOUSES

OPEN
HOUSES

OPEN
HOUSES

OPEN
HOUSES

DE ZEN, Rita
Passed peacefully surrounded by her family, at 
Headwaters Health Care Centre, Orangeville on 
Tuesday, June 4, 2019, Rita Fruscalzo, Bolton, 
at the age of 79 years, beloved wife of the late 
Angelo De Zen. Loving mother of Diego and 
his wife Charmaine, Loris and his wife Kathie,  
Nadia and Mike. Adored Nonna of April,  
Jennifer, David, Alexandria, Jillian, Pamela, 
and Samantha. Proud great-grandmother of  
Aliana, Ethan, Nathan, Tommy, Jamie,  
and Henry. Dear sister of Giannino (deceased), 
Renata, and Romeo. The family received their 
friends at the Egan Funeral Home, 203 Queen 
Street S., Bolton, Sunday, June 9 from 1 - 4 
o’clock. Funeral Mass was held in Holy Family 
Roman Catholic Church, 60 Allan Drive, Bolton, 
on Monday morning, June 10 at 11 o’clock.  
Interment Laurel Hill Cemetery, Bolton.  

Condolences for the family may be offered at 
www.EganFuneralHome.com
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PROVIDING THE BEST SERVICE & VEHICLES TO OUR CUSTOMERS

Great Things Are Happening at 

2019 RAM 1500 
BIG HORN CREW CAB

ORANGEVILLE
CHRYSLER PRICE $52,595 +HST/

LIC

BUILT 
FOR $63,095 +HST/

LIC

OVER 96 MONTHS 
C.O.B. $9,197

4.29%   @
    $150+HST &LIC

WEEKLY

STK# KN751433

• SPORT APPEARANCE PACKAGE
• 20” CHROME WHEELS
• BIG HORN LEVEL II
• LED LIGHTING

2019 RAM 2500 
BIG HORN SPORT

ORANGEVILLE
CHRYSLER PRICE $67,900 +HST/

LIC

BUILT 
FOR $80,350 +HST/

LIC

OVER 96 MONTHS 
C.O.B. $12,347

4.29%   @
    $193+HST &LIC

WEEKLY

STK# KN751433

3
TO CHOOSE 

FROM

• BIG HORN LEVEL II
• 20” ALLOY WHEELS
• OFFROAD GROUP
• 6.7L CUMMINS
• U-CONNECT 4C

All rebates and incentives assigned to dealer. 

[BRACKETT
Auto Group

2019 RAM 1500 IGNITION 
ORANGE EXPRESS

ORANGEVILLE
CHRYSLER PRICE $42,254+HST/

LIC

BUILT 
FOR $58,855+HST/

LIC

OVER 96 MONTHS 
C.O.B. $7,683

4.29%   @
    $120+HST &LIC

WEEKLY
• 20” BLACK WHEELS
• SPORTS PERFORMANCE HOOD
• TONNEAU COVER
• U-CONNECT 4C 
• SIDE STEPS

8
TO CHOOSE 

FROM



Orangeville Citizen
www.citizen.on.ca
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All rebates and incentives assigned to dealer. 

[BRACKETT
Auto Group

2019 JEEP CHEROKEE 
HIGH ALTITUDE 

2019 JEEP GRAND 
CHEROKEE 
LIMITED

ORANGEVILLE
CHRYSLER PRICE $42,662 +HST/

LIC

BUILT 
FOR $50,190 +HST/

LIC

ORANGEVILLE
CHRYSLER PRICE $53,805 +HST/

LIC

BUILT 
FOR $63,255 +HST/

LIC

3
TO CHOOSE 

FROM

2
TO CHOOSE 

FROM

15% 
OF MSRP

•LUXURY GROUP
• TECHNOLOGY GROUP
• HEATED LEATHER
• PANORAMIC SUNROOF

•LUXURY GROUP II
• TOW PACKAGE
• JEEP ACTIVE SAFETY
• HEATED AND COOLED LEATHER

OVER 96 MONTHS 
C.O.B. $7,758

4.29%   @

OVER 96 MONTHS 
C.O.B. $9,781

4.29%   @

    $122+HST &LIC
WEEKLY

    $153+HST &LIC
WEEKLY
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IT IS THE VEHICLE DESIGNED and built to of-
fer the best of hybrid technology while maintain-
ing a level of sophistication and style.

The 2019 Chrysler Pacifi ca Hybrid is the luxury 
mini-van that combines convenience and com-
fort with effi ciency.

On the outside, the Pacifi ca has a modern, 
sleek, and sculpted design with an athletic and 
sporty appeal.

With a lower profi le than a typical van design, 
the Pacifi ca features LED lighting with a front up-
per and lower chrome grille and several appeal-
ing colours to choose from.

The available hands-free power liftgate and 
dual sliding doors allow you to gain access to the 
vehicle even when your hands are full.

When you take your place behind the wheel 
you know you will be driving a vehicle designed 
for driver and passenger comfort.

The Pacifi ca was was designed and built for 
people who enjoy driving and appreciate premi-
um quality in their vehicle. With a luxury style and 
features, the interior is highlighted with chrome 
accents and quality craftsmanship.

The standard interior seats include Ice Blue 
accent stitching, while available Nappa leather 
seats come with Diesel Grey accent piping.

There is ample room for up to seven passen-

gers and there is plenty of room left over the cargo 
area making long road trips fun and convenient.

Crafted with premium materials throughout, 
you will appreciate the attention given to even the 
smallest details that surround you.

With the main console touchscreen close by, 
you will have the technology to enjoy hands-free 
communication with Apple CarPlay, Android 
Auto, and Siri Eyes Free.

The interior is equipped with USB ports and 
power outlets so you can charge you your smart-
phone and portable devices from any seat in the 
vehicle.

The main instrument cluster is bright and eas-
ily readable and provides important information 
you need while on the road.

The 2019 Chrysler Pacifi c is not only nice to 
look at and drive, its hybrid capabilities mean it is 
effi cient and economical.

For maximum effi ciency there is a gasoline 
motor assisted by two electric drive motors.

The Pacifi ca Hybrid uses the most effi cient 
source of power under any situation and auto-
matically and seamlessly chooses gas or battery 
power depending on its performance demands.

The battery even partially self-charges while in 
use through regenerative braking.

With a short charge time of as little as two hours 

using the available 240-volt Mopar Level 2 char-
ger, getting ready for a day’s commute is a snap.

You can even use a standard 120-volt Level 1 
charger for over night use.

If you decide to hit the open road for a long 
weekend, the Pacifi ca Hybrid has a total driving 
range of 835 km using the gasoline and electric 
motors.

If you are a short range commuter, you can drive 

up to 51 kilometres on a single battery charge.
A fi ve-point charge indicator on the dashboard 

helps you monitor your battery’s charge level.
The 2019 Chrysler Pacifi ca Hybrid provides ex-

ceptional comfort and luxury in a vehicle designed 
for passenger transport while maintaining a high 
level of effi ciency with hybrid technology.

n   WRITTEN BY Brian Lockhart

2019 CHRYSLER PACIFICA HYBRID

This are the automobiles 
that will never go unnoticed.

� e 2019 Dodge Charger SRT Hellcat and the Dodge 
Challenger SRT Hellcat were born in the 60's as part of 
the original muscle car era and revived in the 2000's to 
give auto enthusiasts the power-car they wanted.

� e 2019 Dodge Charger is the four door sedan 
that performs like a high powered sports car.

Designed with a classic low pro� le and ground 
hugging suspension, the Charger is cra� ed with a bold 
and aggressive appearance with an incredible hood, 
front grille, and front fascia design. � e performance 
hood has duel heat extractors built right in.

Under the hood, a 6.2 L, Supercharged HEMI SRT 
Hellcat V8 produces a whopping 717 horsepower 
and 656 lb-�  of torque.

Inside, the Charger is equipped with racing style 
front seats and driver's cockpit that is designed for 
people who really enjoy being behind the wheel of a 
high performance car.

� e 2019 Dodge Challenger SRT Hellcat is what 
muscle cars are all about.

Designed with a classic coupe style complete with 
a powerful silhouette and dual air intakes on the 
hood, the Challenger says 'power' even when it's not 
on the road.

Powered by a 6.2 L, Supercharged HEMI SRT 
Hellcat V8 that puts out an incredible 717 horse-
power, the powertrain produces 656 lb-�  of torque.

You have a choice of an 8-speed TorqueFlite high 
performance automatic transmission or a 6-speed 
Tremec manual transmission.

Taking your place behind the wheel, you'll in-
stantly know this isn't a car designed for shopping 
excursions. � e interior is designed to compliment 
this car's exterior style with a driver-centric cockpit 
complete with bright instrument cluster and wrap 
around seats.

� e Dodge SRT series are designed for drivers 
who appreciate performance and the feel of a well 
designed interior that makes driving a pleasure every 
time you hit the road.

It has received more automotive awards than 
any other SUV.

The Jeep Grand Cherokee has the legend-
ary Jeep rugged and reliable capability while 
offering interior passenger comfort normally 
reserved for high end luxury cars.

There’s no mistaking the 2019 Grand Chero-
kee when it’s on the road. Aggressive styling 
combined with smooth lines and the signature 
front grille defi ne this mid-size SUV when you 
see it cruising down the street or taking an off-
road path.

With a high ground clearance, best-in-class 
towing, and powerful selection of engines, the 
Grand Cherokee can tackle any terrain.

Driving a vehicle designed to conquer any 
roadway doesn’t mean you have to sacrifi ce 
comfort when you’re getting to your destination.

Inside, there is plenty of room both in the 
front and for rear seat passengers.

Every aspect of the passenger cabin has 
been designed and created with special atten-
tion given to the smallest details.

Beautifully crafted wrap around seats pro-
vide comfort even on long distance road trips.

The driver’s cockpit is well designed with 

a bright instrument cluster and easy to reach 
controls

You can soak up the view with the available 
CommandView Dual Pane Panoramic Sunroof.

Designed to help you transport cargo as well 
as people, the versatile 60 / 40 split-folding rear 
seats offer extra storage space to the already 
ample cargo area.

A superior suspension system ensures a quit 
and smooth ride and it is built to take the rigors 
of off-the-pavement driving.

When it comes to power, the Grand Cherokee 
has got the competition beat.

Starting with the standard 3.6 L, Pentastar 
VVT V6, that puts out 295 horsepower and 260 
lb-ft of torque, you will have more that enough 
power for off-road or highway cruising.

Depending on the trim level you choose, 
there is also a 5.7 L, VVT V8, a 6.4 L, Hemi V8, 
and a 6.2 L Supercharged V8 in the Trackhawk 
version that delivers a massive 707 horsepower 
and a huge 645 lb-ft of torque making it the 
most powerful SUV on the road.

The 2019 Jeep Grand Cherokee is the award 
winning SUV built to Jeep standards while deliv-
ering driver and passenger comfort.

RAM TRUCKS 
Capable, rugged & 
reliable with luxury class

There’s nothing on the road quite like a RAM truck.
The 2019 North American Car, Utility and Truck 

of the Year awards have named the all-new RAM 
1500 as North American Truck of the year.

RAM trucks are the premier picks-ups noted 
for their rugged durability and legendary tough-
ness while maintaining interior comfort that is 
unmatched.

The all-new 2019 RAM Limited is the ultimate 
pickup truck when it comes to features that make 
this truck as fun to drive as it is capable of han-
dling any job site.

Driver comfort is number one in the Limited 
beginning with standard premium leather front 
vented bucket seats. Make no mistake, this is the 
most luxurious light duty truck ever.

With a huge amount of interior space, you will 
be surrounded by a cabin that has more leather 
and real wood than any truck on the market.

This is the quietest RAM ever. With new tires 
that eliminate road sound and a hood designed 
to direct air away from the wipers to the acoustic 
glass manufactured to reduce wind noise, you will 
barely hear any outside noise.

That level of comfort extends to rear seat pas-
sengers with an improved heating, ventilation and 
air conditioning system with improved air fl ow.

The RAM Limited is the the truck that can han-
dle everything you can throw at it while delivering 
a luxury ride.

The 2019 RAM Laramie Longhorn edition 
boasts all the features you like in a RAM truck with 
a Southwest theme.

The Longhorn has been completely redesigned 
inside and out and greets you with signature 
Southwestern appointments and etched trim ele-
ments. A stylish dashboard with luxury trim gives 
you the feel of being out on the range.

Because the 2019’s Crew Cab was lengthened, 
it can now accommodate a large, dual-pane sun-

roof that lets the light pour in adding an overall 
open feel to the passenger cabin.

When you’re behind the wheel, you will have 
the largest-in-class 12-inch touch screen just 
inches away.

The navigation system delivers 1-step voice-
controlled destination entry and enhanced 3D map.

The 2019 RAM Laramie Longhorn is the truck 
that provides a Southwest feel with luxury ameni-
ties in a truck that can do it all.

The RAM Heavy Duty line of trucks are built to 
take on those jobs that require extra strength.

The RAM 2500 and 3500 have the extra capa-
bility for hauling and towing while maintaining an 
interior design with a luxury feel.

The 2500 can carry up to 4,050 lbs, while the 3500 

has a towing capacity of a whopping 35,100 lbs.
The 2500 is powered by the legendary 6.4 L, 

HEMI V8, producing 410 horsepower.
For real towing power the 3500 comes with an 

available Cummins Turbo Diesel engine that pro-
duces an outstanding 1,000 lb-ft of torque.

With all this power and heavy-duty capability, 
you will still enjoy all the luxury of a well appoint-
ed passenger cabin that makes driving or riding 
along as a passenger a fun and enjoyable experi-
ence even on long haul trips.

The 2019 line-up of RAM trucks provide reliabil-
ity, capability, and legendary RAM toughness while 
maintaining a luxury interior for maximum pas-
senger and driver comfort and convenience.
n   WRITTEN BY Brian Lockhart

DODGE SRT SERIES
Undisputed high performance

JEEP GRAND CHEROKEE
Most awarded SUV for a reason
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2020 LINCOLN CORSAIR 
Absolute luxury in a compact crossover

This is the seven passenger full-size vehicle 
that delivers the capability and convenience  
of an SUV with the luxury of Lincoln styling  
and craftsmanship.

The all new 2020 Lincoln Aviator represents 
a true departure from your average SUV.

With a blend of exterior design and interior  
roominess, the Aviator takes the luxury  
experience to a whole new level.

With a powerful stance, sweeping body  
contours, and bold lines, the Aviator is all style 
from its unique front grille and Adaptive Pixel 
LED headlights to its well defined tailgate.

You will know you have found a true luxury ve-
hicle when you take your place behind the wheel.

The interior cabin is crafted with wood grain 
finish, chrome accents, and two-tone design. 
Every detail of the interior has been designed 
for perfection.

For passengers, you can select a second  
row bench seat to accommodate up to seven 
people or choose captains chairs complete 
with a centre console.

When you’re on the road you’ll never really be 
alone. Lincoln Co-Pilot Plus bundles a number 
of driver assist functions aimed at reducing the 
stress when you’re behind the wheel.

A 360 degree camera keeps you aware of 
your surroundings. Reverse Braking Assist 
helps bring the Aviator to a stop should a hidden 
obstacle go unnoticed.

There is also Intelligent Adaptive Cruise 
Control with Automatic Emergency Braking 
and Pre-Collison Assist.

You can stay connected to the world with 
Lincoln Connect and its embedded modem 
that allows up to ten devices to be connected 
at the same time.

When it comes to power, take a look at  
the Grand Touring model that combines a 
twin-turbocharged 3.0 L V6 engine with a  
battery-powered electric motor, that together 
can produce 450 horsepower.

The 2020 Lincoln Aviator is the full-size Luxury 
SUV that provides outstanding handling, an 
ultra-smooth ride, and all the luxury features 
you would expect in a premium vehicle.
n   WRITTEN BY Brian Lockhart

&

2020 LINCOLN AVIATOR
A full-size SUV that surrounds you with luxury features

THE NAME LINCOLN is synonymous with  
luxury in the automotive world and the all-new 
2020 Lincoln Corsair de�nes that premium quality 
 in a two-row crossover that combines spirited  
agility with style and re�nement.

Beautifully designed with bold lines and stun-
ning contours, the Corsair makes an immediate 
statement on any street or highway.

From its signature Lincoln front grille and front 
fascia to distinctive and stylish rear taillights, the 
Corsair has been cra�ed to look like a luxury vehicle 
before you even get behind the wheel.

You know you are in a quality vehicle when you 
take your place in the driver's seat.

�e two-tone interior is enhanced with wood 
grand �nish and chrome accents with attention paid 
to the smallest details of design.

Sound dampening technology provides a super 
quiet ride.

�e Corsair welcomes you personally with a  
recognizable key fob that remembers pre-selected 
setting such as seat position, audio, and ambient 
lighting preferences.

As practical as it is luxurious, the cargo space  
provides ample storage and the adjustable rear sliding 
seats allow for even more capacity when you need it.

You are surrounded by technology when you are 
on the road.

�e Lincoln Co-Pilot360 comes standard with 
every Corsair and includes Blind Spot Detection 
with Cross-Tra�c Alert, Pre-Collision Assist with 
Automatic Emergency Braking, Lane-keeping  
System and a Rear View Camera.

When it comes to power, the Corsair o�ers two 
engine choices.

�ere is an e�cient 2.0 L I-4 engine, or you can 
step to an available 2.3 L engine that puts out a pow-
erful 280 horsepower.

�e 2020 Lincoln Corsair is the compact SUV 
cra�ed for luxury while maintaining the conve-
nience and capability of a crossover design.
n   WRITTEN BY Brian Lockhart
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May 28 to 30, Michelin 
Canada invited nearly  
200 dealers, retailers  
and distributors from 
across the country to a 
unique driving experience 
at the ICAR Motorsports 
Complex in Mirabel,  
Quebec to showcase a 
range of passenger,  
light truck and ultra-high 
performance tires. 

“THIS EVENT is really about providing the front-line  
vendor with a �rst-hand driving opportunity to  
subjectively experience a range of Michelin tires.  
We also have experts here to share insights on the  
advanced technologies that make tires like the  
Michelin Premier A/S, Pilot Sport Cup 2, Pilot Sport 4 S 
and Defender LTX M/S such unique, value-added 
products for drivers depending on their particular 
needs,” said Sabrina Garofalo, Marketing Manager for 
Michelin Canada. 

Some participants were o�ered an extra-special  
treat. Jesse Lazare, a Canadian driver with the  
McLaren Motorsports In Action (MIA) team No. 
69, which races in the IMSA series Michelin Pilot  
Challenge, joined guests during the May 29th lunch 
break to talk about his personal experience of driving  
on Michelin tires. �e MIA race shop, located in  
Ste Eustache, Quebec, is well known for high-end  
mechanics and complete race car building and  
design; and their owner brought on-site a number 
of their prestige McLarens, including a model that  
Lazare races.

Michelin’s unique experience and relentless focus 
on innovation makes it the technical partner of choice 

for many top manufacturer and independent teams 
in motorsports. It was impactful to have guests hear 
directly from Lazare how Michelin race slicks o�er 
a grip that helps drive performance. Michelin’s Pilot 
Sport Cup 2, showcased at the drive experience, has 
long been the ultra-high performance benchmark for 
street legal race tires. And the Michelin Pilot Sport 4S 
has been recognized as ranking �rst in dry lap time, 
�rst in dry braking, �rst in wet lap time and �rst in 

wet braking. Performance enthusiasts recognize these 
valuable features and the Michelin event participants 
enjoyed some exotic vehicles, which allowed them to 
feel the di�erence directly from the driver’s seat. 

�e event also o�ered competitor testing of  
both Michelin Premier A/S passenger tires and  
Defender LTX M/S light truck tires, focusing on the  
importance of the long-lasting performance these  
products can o�er for the every-day driver.

MICHELIN DRIVING EXPERIENCE 
Highlights Tires that Meet a Range of Performance Needs

220 FIRST STREET (1ST & HWY10), ORANGEVILLE  |  519-941-4135  |  fredstirediscounter.ca
MON TO FRI: 7:30AM-5:30PM • SAT: 7:30AM-12PM
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OFFER VALID 3/20/2019 – 6/15/2019 

* Get a $50 mail-in rebate when you buy a set of four new BFGOODRICH® passenger or light truck tires. 
(BFGOODRICH® AdvantageTM T/A® Sport or AdvantageTM T/A® Sport LT tires qualify for a $70 mail-in rebate.)  
See claim form or visit BFGoodrich.ca for details.  © 2019 MNA(C)I. All rights reserved. (C16991-C – 04/19)
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See claim form or visit BFGoodrich.ca for details.  © 2019 MNA(C)I. All rights reserved. (C16991-C – 04/19)
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633224 Hwy 10, 
Mono, ON L9W 5P7
1.888.826.4670 
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10 Hockley Rd.

Cedar Grove Rd.

First St.

$10 DONATED 
TO MEALS ON WHEELS
$10 DONATED 
TO MEALS ON WHEELS
for Every Vehicle Sold in June

www.orangevillenissan.com
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33 Bloor Street East, 14th Floor
Toronto, Ontario, Canada M4W 3H1
Main:  416.413.7301
Fax:  416.972.5431

AVAILABLE
New Gunmetal  

20" Alloy Wheels

AVAILABLE
Premium Semi-Aniline 

Leather Seats

Intelligent
Around View Monitor

BOSE Premium
Audio System

Pack your Nissan with amazing features

MURANO®

FACTORY APPROVED DAYS

AT

BI-WEEKLY

 WORTH OF YOUR REGULARLY SCHEDULEDAPR1.9%
FOR 39 MONTHS

$198 PLUS
GET  

UP TO
4 YEARSʹ
OIL CHANGES ON US*

LEASE^ A 2019 S FWD FROM $430 MONTHLY WITH 
$1,695 DOWN. THAT’S LIKE PAYING ONLY

VISIT CHOOSENISSAN.CA OR YOUR LOCAL NISSAN DEALER. OFFERS ENDS JULY 2ND.
Offers available on qualifying models purchased/leased/financed and delivered from June 1 – July 2, 2019. ^Payments cannot be made on a weekly basis, for advertising purposes only. Representative monthly lease offer based on a new 
2019 Murano SL AWD at 1.9% lease APR for 39 months equals monthly payments of $430 with $1,695 down payment, and $0 security deposit. Lease based on a maximum of 20,000 km/year with excess charged at $0.10/km. Total lease 
obligation is $18,455. *Offer applies only to new and previously unregistered 2019 Murano models leased or financed through Nissan Canada Finance (O.A.C.) and delivered between June 1, 2019 and July 2, 2019. Offer consists of one (1) 
regularly scheduled oil change per 8,000 KM – up to a maximum of ten (10) oil changes over 80,000 KM or four (4) years from the date of vehicle registration (whichever occurs first).  Each service visit consists of one (1) oil change (using 
Nissan Genuine Synthetic 0w20) and an oil filter change plus Drain Plug Gasket.  No cash surrender value. Offer cannot be applied to past transactions and cannot be combined with certain other offers. Conditions and limitations apply. 
Ask your Nissan dealer for details. ▲Models shown $48,139 selling price for a new 2019 Murano Platinum AWD (AA00). All Pricing includes Freight and PDE charges ($1,815) air-conditioning levy ($100), applicable fees, tire tax, 
manufacturer’s rebate and dealer participation where applicable. License, registration, insurance and applicable taxes are extra. Offers are available on approved credit through Nissan Canada Finance for a limited time, may change 
without notice and cannot be combined with any other offers except stackable trading dollars. Vehicles and accessories are for illustration purposes only. See your participating Nissan dealer for complete details. Certain conditions apply. 
©2019 Nissan Canada Inc.

DEALER INFORMATION GOES HERE
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It is a commuter’s dream.
The 2020 Nissan Leaf is a fully electric  

vehicle that means you can wave without  
stopping every time you pass a gas station on the 
side of the road.

With some of the most advance battery  
technology in the world you will feel the power  
of instant torque when you press down on  
the accelerator.

The electric motor delivers 214 horsepower 
that will take you from zero to cruising speed 
quickly and efficiently.

Electric technology also means you can slow 
down just by easing off the pedal. This gives you 
the same pure, direct, but opposite response to 
brake the vehicle without touching the pedal.  
And of course your brake pedal is still there so 
you can brake on demand.

When it comes to handling, the Leaf’s floor 
mounted battery pack creates a low centre of 
gravity for smooth handling that grips the road 
and allows for easy driving even on road with a lot 
of twists and turns.

The Leaf is a compact sedan that looks as 
good on the road as it is efficient.

With sharp contours and a stylish multidimen-
sional translucent blue grille and signature ‘floating’ 

roof, the Leaf has a stunning and sporty profile.
Inside the Leaf is designed with a modern 

look with a bright instrument cluster and easy  
to reach controls.

It is surprisingly room with plenty of head  
and legroom.

You are surrounded by technology with available 
Intelligent Emergency Braking with Pedestrian 
Detection, Intelligent Cruise Control, Intelligent 
Lane Intervention, and High Beam Assist. The 
available Intelligent Around View Monitor features 
four cameras that give you a virtual composite  

360 degree bird’s eye view of you vehicle.
With a range of up to 363 km on a single 

charge, the 2020 Nissan Leaf is the vehicle that 
sets the bar for electric vehicles.

n   WRITTEN BY Brian Lockhart

It is the sleek and stylish  
mid-size SUV that combines 
style with rugged durability.

�e 2019 Nissan Murano Platinum edition takes 
that style to a whole new level with luxury features 
that make every trip a pleasure.

With its distinctive V shaped front grille, signature 
headlights, and sweeping pro�le, the Murano cuts a 
dashing �gure on any street or highway.

�e exterior is �nished with 20-inch Dark Hyper 
silver wheels with a 5-spoke design.

Powered by a 3.5 L, DOHC 24-valve V6 engine, 
you'll have no trouble keeping up with highway  
tra�c or powering through the back roads on a 
weekend getaway.

Producing 260 horsepower, the powertrain has 
240 lb-� of torque and is mated to a continuously 
variable transmission for optimum performance.

�e Platinum edition is the premier level of  
Murano sophistication and style.

With luxury appointments throughout, the  

Platinum edition brings comfort and convenience to 
everyone in the passenger cabin.

You know you're in a luxury vehicle when you 
take your place in the leather-appointed seats  
with diamond-quilted inserts and contrasting  
micro-piping throughout.

Surrounded by dark wood-tone trim �nish 
and chrome accents, attention is given to even the  
smallest details of the interior design.

Loaded with safety and driver assist features,  
the Murano Platinum Edition has Safety Shield 
360 – a suite of advance technology that includes  
Intelligent Emergency Braking with Pedestrian  
Detection, Blind-Spot Warning, Rear Cross-Tra�c 
Alert, Lane Departure Warning, High-Beam Assist, 
and Rear Intelligent Emergency braking.

With NissanConnect featuring Apple CarPay  
and Android Auto, an 8-inch colour display and 
multi-touch control, you can use your favourite  
apps and and always stay connected to the world no 
matter where your journey takes you.

�e 2019 Nissan Murano Platinum Edition  
delivers capability, convenience, style, and luxury in 
a mid-size SUV.

It’s big, it’s bold, and it comes with features  
reserved for a top of the line SUV.

The 2019 Nissan Armada is a full size SUV built 
for people with a full size life.

With an aggressive design and stunning  
contours, the Armada has its own distinctive  
place on the road from the signature chrome front 
grille to the roomy rear cargo area.

With its large size comes big capability.
The Armada comes with a powerful 5.6 L,  

V8 engine that produces 390 horsepower and  
394 lb.-ft of torque and is mated with a 7-speed 
automatic transmission that distributes power to 
rear-wheel or all-wheel drive systems.

With a towing capacity of up to 8,500 lbs,  
the Armada is built for those who like to take their 
adventure toys on the road with them.

On the inside, the Armada provides a roomy  
interior that surrounds both driver and  
passengers with a luxury feel.

Premium materials appoint the passenger 
cabin with wood trim and metallic accents with 

attention paid to the smallest details of design 
and craftsmanship.

With room for up to eight passengers, the  
Armada’s design allows for plenty of space even 
when fully loaded.

Taking your place in the driver’s seat you 
are surrounded by a host of standard features  
that provide a comfortable driving experience  
including standard leather appointed seats.

The centre console touch-screen allows you  
to stay connected to the world while taking  
advantage of many different features.

The touch-screen features navigation  
information with Voice Recognition and supports  
Birdview perspective and an enhanced 3D  
navigation experience. The Bluetooth hands-
free phone system allows you to make wireless  
calls without ever taking your eyes off of the road.

The 2019 Nissan Armada is the full-size  
SUV that delivers big features and capability while 
providing a luxury experience.

BIG 
 &BOLD  luxury 
FEATURES
WITH

2019 NISSAN ARMADA

2019 NISSAN MURANO PLATINUM EDITION

2020 NISSAN LEAF
The world’s top selling electric vehicle
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It's the name that says style, 
luxury, and superior engineering

� ere are premium quality vehicles, then there are 
those that have earned the name Denali.

When � rst looking for a brand name for its ve-
hicles of highest quality, GMC chose Denali – the 
traditional native name for the highest peak on the 
tallest mountain in North America. � e same name 
that refers to the highest point on the continent now 
re� ects the highest level of standards, cra� smanship, 
and engineering that goes into every GMC vehicle 
that has the honour of wearing the Denali name.

� e Denali name was � rst applied to a premium 
level truck in 1999. Since then, the quality represent-
ed by the Denali standard has been applied to several 
trucks and SUVs in the GMC line-up.

Each Denali vehicle maintains a high level of lux-
ury in both interior comfort and engineering design.

Currently, the GMC Yukon, Terrain, Acadia, Sierra, 
and Canyon, have trim levels that achieve Denali status.

A mid-size luxury SUV, the 2019 GMC Acadia 
personi� es the professional grade attitude that de-
� nes the Denali brand.

With a roomy interior, the Acadia blends style, 
safety, and technology in one quality package.

Up to seven passengers can ride in comfort thanks 
to premium seating and easy access to the third row 
and you'll still have plenty of room for cargo.

� e interior design is appointed with real wood 
and aluminum accents with � rst and second-row 
perforated leather-appointed seats.

Active Noise Cancellation makes the Acadia De-

nali one of the quietest rides on the road.
With a towing capacity of up to 1814 kg (4000 lbs) 

the Acadia easily allows you to take your trailer or 
boat with you while enjoying the comfort and conve-
nience only found in a Denali level SUV.

2019 GMC TERRAIN
� e Denali version of the 2019 GMC Terrain is 

engineered to bring a higher level of technology and 
performance to this already capable and e�  cient 
SUV.

Bold and stylish, the Terrain sets a whole new stan-
dard for compact SUVs.

With a uniquely tuned suspension that delivers a 
smooth, quiet, and premium ride, the Terrain fea-
tures the distinctive multi-dimensional Denali grille 
that gives a noticeable appearance on any street.

Inside, the perforated leather-appointed seats are 
heated as well as ventilated for ultimate comfort year 
round.

You are surrounded by a full array of driver-centric 
technology that allows you to stay connected to the 
world while taking advantage of built in navigation 
on the centre console touch screen.

2019 GMC YUKON
� e 2019 Yukon is GMC's full-size SUV. With a 

striking appearance and full sized pro� le, the Yukon 
is a vehicle that commands respect on the road.

� is is a vehicle built to the high standards a full-
size SUV owner expects and appreciates.

With a powerful 6.2 L, EcoTec V8 engine under 
the hood and a 10-speed automatic transmission, 
the Yukon is a � rst choice for those who like to tow a 

trailer or take the boat up to the cottage.
� e Denali version of the Yukon comes with just 

about every accessory and luxury you can think of.
With standard leather seats and a lot of room for 

passengers, a full-size vehicle means comfort wheth-
er you are behind the wheel or just along for the ride.

2019 GMC CANYON DENALI
� e 2019 GMC Canyon Denali is everything you 

want in a premium mid-size pickup truck.
Beginning with superior standard features, the 

Canyon Denali takes it further with an interior that is 
engineered for an exceptionally quiet journey while 
riding in the comfort of leather-appointed, heated 
and ventilated front seats.

� e Canyon is not only comfortable, it's is de-
signed to be functional with a roomy truck bed and 
intelligently placed controls in the cockpit.

Along with exceptional comfort and style features, 
the Canyon provides up to 308 horsepower and can 
to up to 3447 kg (7600 lbs.).

2019 GMC SIERRA
When they refer to 'professional grade' vehicles, 

the 2019 GMC Sierra is the truck that enthusiasts are 
talking about.

Built to be rugged and take the rigors of profes-
sional job site, the Sierra Denali is also designed for 
the ultimate in comfort when doing the job.

With exquisite attention to detail, each Sierra De-

nali boasts the premium quality and materials ex-
pected in a high-end vehicle.

� e HD version tows up to 10,297 Kg, (22,700 lbs.) 
with a available 445 horsepower, and does it all with 
the comfort and features only available in a Denali.

� e Denali trim level of GMC vehicles are built 
for the driver who expects top quality in design and 
engineering and also wants the comfort of a luxury 
vehicle that is equipped with the latest automotive 
technology.

With standard leather-appointed and heated front 
seats, super quiet roomy cabs, and attention to ac-
cents and detail, Denali sets the standard for premi-
um quality in a rugged yet re� ned vehicle.

� at attention to detail includes interior chrome 
and wood grain accents that add a special quality to 
to the cabin.

Designed to be eye catching on any street, Denali 
brand vehicles are designed with a bold contour and 
signature styling including the famous grille.

While driving you can experience a wide variety of 
driver assist and media technology at your � ngertips.

� is the brand of vehicle that does it all. It com-
bines the practicality of a ruggedly designed vehicle 
that can take the punishment of roads that begin 
where the pavement ends and does it with the style 
and luxury reserved for the best, most well equipped 
vehicles on the road.
n   WRITTEN BY Brian Lockhart

DENALI 
ULTIMATE QUALITY IN PREMIUM GMC TRUCKS AND SUVS

2019 GMC Yukon Denali

2019 GMC Terrain Denali

2019 GMC Canyon Denali Interior

2019 GMC Canyon Denali

2020 GMC Sierra HD
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Avenir line-up brings style 
and substance together

� e Buick brand has always been known as a pre-
mium level automobile that excels in comfort and 
style while providing smooth handling and a supe-
rior ride thanks to high quality engineering.

� e Avenir class of Buick vehicles is the master 
class in style and substance that come together to en-
hance your luxury driving experience.

From exclusive styling cues to enhanced standard 
amenities, every detail in the Avenir trim level is 
cra� ed to an advanced standard of luxury.

2019 BUICK REGALAVENIR
� e 2019 Buick RegalAvenir is the sedan designed 

for the discriminating driver who appreciates luxury 
in a � nely engineered automobile. � e Regal Avenir 
edition takes luxury to the next level.

With its signature Buick front grilled with black 
ice � nish and mesh background and wrap around 
headlights to beautiful body contours, the Regal de-
� nes elegance and con� dence on the road.

Integrated into the Regal’s design is the innovative 
rear sportback that allows easy access and plenty of 
room for cargo.

� e Avenir signature is tastefully embossed on 
both front doors to de� ne this vehicle as a � rst-class 
experience.

Designed for the driver who really enjoys being on 
the road, you know you are in for something special 
before you even start the engine.

� e interior combines comfort with a luxury ex-
perience. Sit back in the distinctive quilt-stitched 

leather-appointed seats with contrasting French 
seam stitching.

You are surrounded by technology that provides 
safety and connectivity to the outside world through 
the Regal’s full suite of information and hi-tech features.

� e smooth 9-speed transmission provides excep-
tional acceleration powered by a 2.0 L Turbo engine.

� e 2019 Buick Regal Avenir is a � nely engineered 
sedan that takes luxury to the next level.

2019 BUICK LACROSSE AVENIR
� e 2019 Buick LaCrosse Avenir provides the ulti-

mate luxury amenities in a classic sedan.
� e LaCrosse Avenir o� ers extra features in a ve-

hicle that is already at the premium level of quality 
and engineering.

With sweeping lines and smooth contours the La-
Crosse makes a statement by just being on the road.

Sophisticated and elegant, the LaCrosse has a low 
pro� le and stunning silhouette.

Inside, wood grain � nish blends with tones and 
textures designed to produce an unmistakable atmo-
sphere of luxury with so� -touch perforated leather-
appointed massaging front seats with distinctive 
contrast stitching.

With superior engineering and performance, you 
will experience one of the smoothest, quietest rides 
ever as soon as you enter the roadway.

With the Avenir level of quality you will experi-
ence top of the line technology. A heads-up display 
projects information directly onto the windshield so 
you can stay focused on the road ahead.

� e Buick Infotainment System allows you to access 
smartphone contacts, get directions, and play your fa-
vourite music just by using your voice. With Apple Car-

Play and Android Auto you will never be out of touch.
When it comes to power, the Lacrosse Avenir 

comes with a 3.6 L, V6 that produces 310 horsepow-
er with a 9-speed transmission that is e�  cient in city 
driving and provides more than enough power for 
highway cruising.

� e Buick LaCrosse Avenir is the � ve passenger 
sedan that takes luxury to the next level.

2019 BUICK ENCLAVE AVENIR
� e 2019 Buick Enclave Avenir is the full-size 

SUV that delivers a lot of interior space and the func-
tionality of an SUV combined with the exceptional 
luxury of the Avenir brand.

� e Enclave is already a stand-out vehicle to begin 
with. With bold lines and chrome exterior accents 
the Enclave is an image of quality and sophistication.

With a highly polished Buick front grille and wrap 
around headlights, the exterior package is capped o�  
with 20-inch rims.

You will feel the real quality of the Avenir brand 
when you take your place behind the wheel.

Appointed with distinctive perforated leather 
seats that heated for both driver and front passenger, 
you can feel the luxury when you take your place in 
the driver’s cockpit.

You are surrounded by chrome and wood grain 
accents. Every inch of the interior has been designed 
with attention given to even the smallest details.

QuietTuning technology reduces outside noise 
making conversation easy and enjoyable. Tripe door 
seals, acoustic-laminated windshield and front side 
glass, and a smooth suspension reduce, block and 
absorb noise vibration.

You are surrounded by technology when you take 
the Enclave Avenir on the road. � e 8-inch touchscreen 
gives you the ability to use hands-free navigation and 
access Apple CarPlay and Android Auto. Loaded with 

drivers assist functions, the Enclave means you will al-
ways have a co-pilot on the road with you.

When it comes to power, a 3.6 L, V6 power plant is 
mated with an all-new 9-speed automatic transmis-
sion with stop / start technology.

� e 2019 Buick Enclave Avenir is admired on the 
outside due to its re� ned appearance and appreciated 
on the inside because of its luxury passenger cabin, 
quiet drive, and superior handling and ride quality.

� e Avenir level of Buick vehicles takes luxury to 
an all new level.

Superior design, style, and engineering are com-
bined with a luxury interior with added features that 
make Avenir the top choice for discriminating drivers.

n   WRITTEN BY Brian Lockhart

BUICK

EDITION

� e highest expression of Buick luxury

2019 Buick Avenir Lineup

2019 Buick Regal Avenir

2019 Buick Enclave Avenir 

2019 Buick Enclave Avenir Interior 

2019 Buick LaCrosse Avenir
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1-888-279-9922
207171 Hwy #9 East, Orangeville www.macmastergm.com

Repair Facility

2019 GMC ACADIA DENALI
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DENALI
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STK# 19259

STK# 19467

2019 GMC TERRAIN
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It is mid-size yet roomy, 
and powerful yet nimble.

The 2019 Mazda CX5 GT Signature 
edition is the mid-size SUV that exhibits 
a polished athleticism while maintaining 
a refi ned interior that is well appointed 
with all the amenities you would expect 
in a Signature edition vehicle.

Crafted with a bold front fascia de-

sign and unmistakable Mazda front 
grille and wrap around headlights, the 
CX5 has smooth body contours and a 
sporty appeal.

Inside, the CX5 was created to have a 
quiet ride by eliminating all the outside 
noise created by the elements and pass-
ing traffi c as well highway tire noise.

You are surrounded by a passenger 
cabin and driver's cockpit that has been 
designed with special attention to ev-

ery detail making the ride comfortable 
even on long trips.

Standard interior features include 
AppleCarPlay and Android Auto so 
will you always be connected to the 
outside world.

The Signature edition takes your 
level of comfort and luxury up a notch 
beginning with Cocoa Nappa leath-
er-trimmed upholstery and Abachi 
wood-trimmed front and rear door 
panels as well as Abachi wood-trim on 
the the dashboard. Chrome accents 
compliment the interior design.

The Signature edition is completed 
with a black interior roof lining and 
satin chrome-plated glove box and 
power seat switches.

When it comes to hitting the 
open road the Signature GT edition 
provides ample power for city driving 
or highway cruising.

A 2.5 L, Skyactive-G engine with 
Dynamic Pressure Turbo produces 
227 horsepower with 310 lb-ft of 
torque. The i-Activ AWD system pro-
vides optimum handling on any road 
conditions with sensors that monitor 
driving conditions at lightning speed.

The 2019 Mazda CX5 GT Signature 
edition is the mid-size SUV that 
delivers style and interior luxury com-
bined with exceptional performance 
and all weather handling capability.

n   WRITTEN BY Brian Lockhart

It is the compact sedan designed 
to offer a sporty appearance 
while delivering an effortless 
drive with the added features of 
GT performance.

The 2019 Mazda 3 GT AWD combines 
exterior style with an interior that is re-
fi ned and designed to provide the quiet-
est ride ever.

With a beautifully crafted exterior de-
sign with sloping contours and smooth 
lines, the Mazda 3 has a stunning signa-
ture Mazda front grille and wrap around 

headlights that make a statement on 
any street.

The exterior is fi nished with 18-inch 
alloy wheels with a silver metallic fi nish.

Inside, the driver's cockpit has been 
crafted to make you feel like this is 
where you belong. With a well designed 
seat, instrument panel, and control 
placement, driving is something you will 
look forward to every day.

A completely redesigned sound sys-
tem has speakers placed strategically 
around the passenger cabin to deliver 
high-quality audio.

The 8.8-inch main console screen 

hosts the Mazda Connect infotainment 
system that allows for easier commu-
nication while you're on the road. Apple 
CarPlay and Android Auto provide your 
connection to the world with fully in-
tegrated music, phone calls, text and 
email messaging.

When it comes to performance, the 
GT version of the Mazda 3 takes it to the 
next level.

With a Skyative-G 2.5 L, 4-cylinder 
engine with Cylinder Deactivation, you 
will have 186 horsepower and 186 lb-ft 
of torque.

With the all-wheel drive system you 

have superior road handling capa-
bilities. The i-Active AWD system uses 
27 sensors to predict changing road 
conditions and distributes power to 
each wheel as needed.

The G-Vectoring control provides out-
standing steering and braking making a 
better, more comfortable ride for driver 
and passengers.

The 2019 Mazda 3 GT AWD is the com-
pact sedan with a sporty, yet refi ned 
appeal, with the performance and han-
dling you expect in the GT class.

n   WRITTEN BY Brian Lockhart

MAZDA CX5 GT SIGNATURE EDITION

MAZDA 3 GT AWD

Style
performance in   a mid-size SUV
luxury&
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THE INSPIRED DRIVE 
EVENT
ON NOW

Featuring the 2019 Mazda CX-5 

Powerful and fuel e  cient. The available Skyactiv-G 2.5 T Dynamic Pressure 
Turbo engine delivers exceptional power for an inspired driving experience.

BEST  MID-S IZE
UTIL ITY  VEHICLE
IN CANADA FOR 2019

GT model shown GT model shown

�Welcome Incentive offer (value up to $1,000) is available to qualifying retail customers who cash purchase/finance/lease a select new, in-stock 2018 and 2019 Mazda model from an authorized Mazda dealer in Ontario between June 1 – July 2, 2019. Amounts vary by 
model: $300 on all 2018 Mazda3/Mazda3 Sport, on all 2019 Mazda6, on all 2019 CX-3 and on all 2018 CX-5 models. $475 on 2019 MX-5 ST GS models. $500 on all 2019 CX-5 models. Maximum $1,000 on all 2018 MX-5 ST/MX-5 RF, on 2019 MX-5 ST GS-P & GT, on all 
2019 MX-5 RF, on all 2018 Mazda6, on all 2018 & 2019 CX-9 models. Welcome Incentive applied before taxes. Some conditions apply. NOTE: Welcome Incentive offer not available on 2019 Mazda3 models. See dealer for complete details. *All-in starting from price for new 
2019 Mazda3 GX (DVXK69AA00)/2019 CX-5 GX (NVXL89AA00) is $19,725/$29,875. As shown, all-in starting from price for new 2019 Mazda3 GT (DVTN89AA00)/2019 CX-5 GT (NXTN89AA00) is $28,025/$39,475. Offer includes freight and P.D.E. of $1,695/$1,895, 
$10 OMVIC fee, $20.00 Tire Stewardship fee (all models – covering the cost to Mazda Canada of collecting and recycling tires) and $100 Air Conditioning charge (where applicable). Offer excludes HST. Offered all-in purchase offers available to retail customers only. 
†Purchase Finance Pricing example for new 2019 Mazda3 GX (DVXK69AA00)/2019 CX-5 GX (NVXL89AA00) is $19,884/$29,934 financed at 1.29%/0.99% over 36/36 months equals weekly payments of $120/$182 with $1,500/$2,000 down payment, cost of borrowing 
is $360/$420 with a total obligation of $20,245/$30,354. As shown, 2019 Mazda3 GT (DVTN899AA00)/2019 CX-5 GT (NXTN89AA00) is $28,084/$39,534 financed at 1.29%/0.99% over 36/36 months equals weekly payments of $174/$244 with $1,500/$2,000 down 
payment, cost of borrowing is $521/$564 with a total obligation of $28,605/$40,098. Finance payments include freight and P.D.E. of $1,695/$1,895, $10 OMVIC fee (all models), $20.00 Tire Stewardship Fee (all models), $100 Air Conditioning charge (where applicable) 
and PPSA of $59.38/$59.38. First monthly payment is due at finance inception. Offers exclude HST. Offered purchase financing available to retail customers only. ††Lease Finance Pricing example for new 2019 Mazda3 GX with Convenience Package (DVXK69CP00)/
2019 CX-5 GX (NVXL89AA00) with a lease APR of 1.20%/1.80% and 78/78 bi-weekly payments of $150/$179 for 36/36 months, the total lease obligation is $13,202/$15,965, including down payment (or equivalent trade-in) of $1,500/$2,000. As shown, Lease Finance 
Pricing for new 2019 Mazda3 GT (DVTN89AA00)/2019 CX-5 GT (NXTN89AA00) with a lease APR of 1.20%/1.80% and 78/78 bi-weekly payments of $183/$227 for 36/36 months, the total lease obligation is $15,735/$19,739, including down payment (or equivalent 
trade-in) of $1,500/$2,000. Lease payments include freight and P.D.E. of $1,695/$1,895, $10 OMVIC fee (all models), $20.00 Tire Stewardship Fee (all models – covering the cost to Mazda Canada of collecting and recycling tires), $100 Air Conditioning charge (where 
applicable), $350 Lease Dealer Service Fee (all models) and PPSA of $59.38/$59.38. First monthly payment is due at lease inception. 20,000 km per year mileage allowance applies; if exceeded, additional 8¢ per km applies (12¢ per km for CX-9 models). NOTE: Leases not 
available on 2019 Mazda3 GX (DVXK69AA00) models. Offers exclude HST. Offered leasing available to retail customers only. Licence, insurance, taxes and down payment (where applicable) are extra and may be required at the time of purchase. Dealer may sell/lease for less. 
Dealer order/trade may be necessary on certain vehicles. Offers valid June 1 – July 2, 2019, while supplies last. Lease and finance on approved credit for qualified customers only. Offers subject to change without notice. Visit mazda.ca or see your dealer for complete details.

RECEIVE UP TO A $1,000 
WELCOME INCENTIVE�

ON SELECT MODELS
2019 CX-9

2019 CX-5  GX
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Electric or hybrid vehicles 
can be smart additions to 
eco-friendly lifestyles. Although 
such cars were once science 
fi ction, EVs are now increasingly 
more common and traversing 
roadways around the world. 
Thanks to several mainstream 
brands offering EVs and hybrid 
models, consumers are more 
informed than ever before about 
the benefi ts of a plugged-in ride. 

Still, even with the wealth of information available, 
some people still may be unsure about what owning 
an EV entails and how to make informed decisions 
when shopping for such vehicles. Going electric 
means thinking beyond the gas station. Here’s how to 
navigate the ins and outs of EVs.

TYPE OF VEHICLE: First consider that not all EVs 
are the same. Hybrid vehicles use a mix of gasoline and 
electricity and tend to have long fuel ranges.  All-elec-
tric cars will only use electricity that is gained through 
charging the vehicle for a certain period of time.

AFFORDABILITY: Consumers can expect to 
pay more for electric and hybrid vehicles than 
gas-powered vehicles. But as  demand increases, 
costs may drop. According to a report from USA 
Today, estimates point to EVs as being as a� ordable as 
gas vehicles by 2021. Another consideration is there 
may be tax incentives for purchasing an EV. Speak 
with a tax professional to see if this is applicable.

ENVIRONMENTAL SAVINGS: Electric cars produce 
no emissions from the tailpipe and reduce dependen-
cy on oil-based fuels. Furthermore, EVs will not need 
oil changes or emissions checks that traditional cars 
require, further saving resources. � e resource Plug in 
Cars says that EVs can also save on fuel costs, ranging 
at 2 cents per mile traveled, compared to 12 cents for 
gas-fueled vehicles.

FILL-UPS: EVs can be charged at home using 
personal charging kits or at charging stations in 
the neighbourhood. Charge times will depend on 
the size of the vehicle and its battery. According to 
� eChargingPoint.com, an EV resource, the typical 
time for an all-electric car using a standard UK home 
wall socket is between 6 and 8 hours. Some new EVs 
can be charged in 30 minutes to an hour at rapid 
charging points.

SOLAR + EVS = SAVINGS: Consumer Reports advises 
that, when EVs are combined with home solar systems, 

“fuel” costs can be completely eliminated. � at � nancial 
gain can be a big motivator for some consumers.
SHORT TRIPS: Individuals who travel 80 miles 
or less per day may � nd pure electric vehicles 
advantageous. � ose who have to go further should 
consider hybrids that o� er greater range. However, 
Tesla, Chevy and Nissan EVs have recently moved 
beyond the 200-mile range before requiring a charge.
CHARGING STATIONS: A report from University 
of Michigan researchers using data from the 
Department of Energy suggests that there are now 
roughly 16,000 public electric vehicle charging 
stations with about 43,000 connectors in the 
United States. ChargeHub, with information from 
the Canadian Automobile Association, states there 
are a total of 6,473 EV chargers across Canada.

Electric and hybrid vehicles could be the wave of 
the future as more people embrace the convenience 
these cars o� er. 

A beginner’s guide to 
ELECTRIC & HYBRID CARS

HYBRID   ELECTRIC&

If you’re thinking of buying 
a new vehicle that is powered 
by electricity or is the hybrid 
variety, a new government 
program will be worth 
taking a look at.

The federal government’s new three-year, 
$300 million incentive program will apply to 
battery electric, plug-in hybrid, and hydrogen 
fuel-cell vehicles. The fact that hybrids are now 
included adds a signifi cant number of vehicles to 
the eligibility list.

The program’s offi cial name is the Incentives 
for the Zero-Emission Vehicles (iZEV) Program 
and it is due to go into effect on May 1, of 2019. 
Announced in the March federal budget, the pro-
gram is part of the government’s commitment 
to a zero-emission vehicle strategy they want in 
place by 2040.

That doesn’t mean any electric vehicle owner 
will be able to get a rebate though. There are a 
few guidelines involved.

A government website currently lists 27 ve-
hicles that are eligible for the a rebate.

Car manufacturers include Audi, Chevrolet, 
Chrysler, Ford, Honda, Hyundai, Kia, Mini, Mitsubi-
shi, Nissan, Toyota, Volkswagen, and Smart. Some 
manufacturers have two or three models eligible, 
while some only have one model the fi ts the bill.

Currently there are only three models of hy-
drogen fuel-cell cars being produced and they 
are in select markets. Hyundai and Honda have 
fuel-cell cars with Toyota leading the way in that 
technology with plans to produce more.

To be eligible for the incentives, a passenger 
vehicle must have a base-model manufactur-
er’s suggested retail price of less than $45,000 
for vehicles with six or few seats, and less than 
$55,000 for vehicles with seven or more seats.

If a vehicle does have six or less seats, you can 
still apply for the incentive if it is a higher priced 
model because it is a higher trim level – as long 
as the suggested retail price is $55,000 or less.

The incentives will be meted out based on the 
type of vehicle.

For fully electric vehicles, long-range PHEVs, 

and hydrogen fuel-cell vehicles, owners can 
receive $5000. That will be stacked on top of re-
bates offered in British Columbia and Quebec. If 
you live in Ontario you’re out of luck as the prov-
ince cancelled its rebate program.

If you purchase a shorter-range PHEV, you 
can receive $2500.

As of now, only vehicles purchase on or after 
May 1, will qualify. The federal government has 
not yet announced how rebates will be distrib-
uted but has the the information should be avail-
able by April 30, 2019.

For business owners, this could be a real help 
if they are running a fl eet. Small business own-
ers will be able to write off up to $55,000 per year 
for zero-emission vehicles.

According to a government spokesperson, the 

program is designed to encourage people to buy 
electric vehicles citing research that shows the 
top reason people aren’t buying electric is be-
cause of the current cost. Offering a rebate, they 
say, will be the incentive for some people to take 
the plunge and by a fully electric or hybrid vehicle.

New electric and hybrid vehicles are get-
ting better all the time and the ‘anxiety range’ 
that stopped a lot of people from going electric 
is starting to go away as new vehicles increase 
their range almost every year.

If you have been thinking of going electric, this 
rebate program just might be the incentive you 
need to give up your gasoline powered car.
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2020 Toyota Prius Prime
Shown in Blue Magnetism

Government offers incentive 
program for electric vehicle buyers
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Save up to

$5,000*
Rates from

0%*OR

*on select models. Offers end July 2, 2019.

Visit us today at 633222 Highway 10 N. 
OrangevilleVW.ca  •  519-941-3317

FULL CHARGE in 2.5 hours 
on a 240-volt charger and in 

12 hours on a 120-volt charger.

Tailor your drive with 
NORMAL, ECON and SPORT

driving modes.

Intuitive TECHONOLOGY, SAFETY and 
DRIVE ASSISTANCE allows 

you to focus on your adventure.

for day-to-day drives on battery power, 
& tap into the gas-powered engine for longer trips.

CHARGE UP

75 KM ALL-ELECTRIC RANGE RATING

Volkswagen leading 
the way in electric vehicles
If you’ve been following 
the trend of electric 
vehicles, keep your eye 
on Volkswagen.

At the Frankfurt Motor Show in 2018, Volkswagen 
led the way with a full line-up of electric vehicles. 
With plans to introduce more than 20 electric cars 
by 2025, Volkswagen is seriously moving forward to 
the electric-powered age of automobiles. 

� ey are planning to produce an electric vehicle 
with a range of up to 600 kilometres which should 
relieve any ‘range anxiety’ that has caused hesitation 
from some consumers choosing electricity as the 
sole means to power their vehicle. 

� e company has released information on their 
ID series of concept vehicles which include sedans, 
compact, and even a VW van. 

Volkswagen is also placing serious emphasis on 
driving technology with a focus on self-driving 
cars in the future. Autonomous vehicles may be a 
ways o� , but Volkswagen is putting a lot of research 

into the technology with importance placed on 
passenger safety.

� e 2019 e-Golf is Volkswagen’s all-electric 
version of the popular compact car.

Fully electric, the e-Golf provides clean e�  cient 
power, plenty of torque and silent operation. 

With a range of 201 kilometres, the e-Golf is 
a commuter’s dream car. It produces 214 lb-�  of 
torque that will take you from zero to 100 km in just 
9.6 seconds.

� e Golf is loaded with standard and available 
technology to make every trip a pleasure to be be-
hind the wheel. 

Orangeville Volkswagen, on Highway 10, is mov-
ing into the electric age to keep up with consumer 
demand and the future of the automotive world.

� e Orangeville dealership now has two electric 
vehicle charging stations on-site to serve their cus-
tomers. � is includes a ‘fast charge’ station for a 
quick power up.

Volkswagen is leading the industry in electric ve-
hicle technology and the next few years should see 
some big changes in the automotive world.

n   WRITTEN BY Brian Lockhart

The 2020 Honda Clarity 
plug-in hybrid is all 
about effi ciency while 
maintaining style and 
luxury in a sedan.

The Clarity is a head turner on any 
street. With a low profi le and unique design 
elements, its wide aerodynamic body helps 
with fuel effi ciency.

Sleek contours blend with a sloping roof and 
hood to create a stunning exterior visual.

From distinctive LED headlights to striking 
LED taillights, everything about the Clarity 
says style.

When you take your place behind the wheel 
the fi rst thing you will notice is how spacious 
the passenger cabin feels. With its wide body 
the Clarity creates a comfortable space for 
both driver and passengers.

High-quality materials are used throughout 
with wood grain fi nish and chrome style accents.

When you’re driving you are surrounded 
by technology with an 8-inch centre console 
touchscreen and available Honda Satellite-
Linked navigation system.

Standard driver assist functions include 
Adaptive Cruise Control with Low Speed Fol-
low, Honda LaneWatch blind spot display, and 
Lane Keeping assist.

Active safety systems include standard Col-
lision Mitigation Braking System, Forward 

Collision Warning, Lane Departure Warning, 
and Road Departure Mitigation.

When it comes to effi ciency the Clarity has 
outstanding range in a hybrid vehicle.

The standard 1.5 L, 16 valve Atkinson cycle 
DOHC 4-cylinder gas engine is paired with 
an electric motor to produce a combined 
212 horsepower.

On electric power alone you can travel up 
to 76 km.

The combined range is up to 547 km making 
long trips easy and convenient.

In Ontario, the Clarity is listed as an eligible 
vehicle under the province’s electric vehicle 
rebate program providing up to $5000 for 
some buyers.

The Clarity is available in two models – 
the Plug-in and the Touring trim level.

The 2020 Honda Clarity is the mid-size 
sedan that offers luxury and style while 
providing highly effi cient transportation.
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2020 HONDA CLARITY 

2019 Volkswagen e-Golf All-Electric 
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HWY 9

HWY 10

Kennedy Rd.

3511 HWY 9 Orangeville
519-942-0101 
www.ParkerMitsubishi.com 
Text our sales team directly at 1-226-887-1379

PARKER MITSUBISHI / 519-942-0101 / SALES@PARKERMITSUBISHI.COM
1 $2,500 extra EV consumer rebate applicable on 2018 Outlander PHEV models purchased and delivered between June 1, 2019 and June 30, 2019. Consumer rebate will be deducted from the 
negotiated price after taxes and will take place at time of purchase. Available at Plug-In Hybrid Electric Vehicle certified Mitsubishi Motors dealerships. * As of October 2018. Full $10,500 rebate 
includes: $1,000 conquest rebate, $2,500 Dealer Delivery Rebate, $2,500 EV Mitsubishi Rebate, $3,000 Parker Mitsubishi Rebate and up to $1,500 Demo Discount. After April 30th  2019;  claiming 
the EV Rebate will convert from a Mitsubishi Corporate Rebate to the Federal Government EV Rebate and collection of the rebate is the sole responsibility of the customer¶ The full $10,500 
Rebate is conditional on the customer buying the vehicle cash or on a standard rate finance. For sub-vented low interest rates through Mitsubishi the maximum applicable rebate is $5,500. 
Actual efficiency will vary depending on conditions such as external elements, driving behaviours, vehicle maintenance, and lithium-ion battery age. Based on Natural Resource Canada’s 
testing methodology. ¤ Vehicles may be shown with optional equipment and/or accessories. ** Whichever comes first. Regular maintenance not included. See dealer or mitsubishi-motors.ca 
for warranty terms, restrictions and details. Some conditions apply. 

EVEN MORE 
SAVINGS.

Don’t wait! 
Get up to $12,500 off 

in-stock 2018’s! 

Get plug-in efficiency and SUV versatility
with the Mitsubishi Outlander Plug-In Hybrid Electric Vehicle.

/  Canada’s Best-Selling Plug-in Hybrid Electric SUV*
/  Save on gas with electric drive mode 

(Electric economy 3.2 Le/100 km City/Highway combined¶) 
/  Performance and handling with Super All-Wheel Control 
/ Seats for 5 and ample cargo space 
/  DC Quick Charging in less than 30 min (up to 80% battery)

2018 OUTLANDER PHEV GT¤

On select models | 182 bi-weekly payments | $0 down payment | total credit costs $7,255
Including Mitsubishi $10,250 reduction

4.99%
FOR

84
MONTHS

$45,197.74
TOTAL OBLIGATION

FINANCE FOR AS LOW AS 

$255.66
BI-WEEKLY +TAXES & LIC

$39,998Cash Purchase 
from as low as

+ HST 

2019 OUTLANDER PHEV¤

On select models | 182 bi-weekly payments | $0 down payment | total credit costs $6,709
Including Mitsubishi $0 reduction

2.99%
FOR

84
MONTHS

$61,502
TOTAL OBLIGATION

FINANCE FOR AS LOW AS 

$332.31
BI-WEEKLY +TAXES & LIC

$54,199Cash Purchase 
from as low as

+ HST 

4.5 74 Total Reviews

CONSTRUCTION  

STARTS IN  

SEPTEMBER 2019!
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One year after opening 
Parker Mitsubishi on Highway 9, 
just east of Orangeville, 
the staff at Parker have 
established a dealership based 
on great customer service, 
quality vehicles, and 
involvement in the community.

“It's a family owned and operated dealership,” 
said Dealer Principal, Adam Allard, “We're keeping 
that family feel here. I love that and our custom-
ers love it to. Obviously our Google rating shows 
that. We want to thank Du� erin County for their 
incredible support. We over-achieved on our 
targets. � e Mitsubishi brand has been well 
received in the community. It really is a brand 
where people feel comfortable making their second 
biggest investment.”

Parker Mitsubishi has achieved a 4.5 star rating on 
Google which rates businesses on sales, service, and 
a� er-sales service making them at par with the top 
ranked dealerships in the region.

Mitsubishi increased their sales by 28 per cent last 
year across Canada demonstrating that consumers 
have faith in the product and the Mitsubishi name.

� e dealership has been very active in the 
community with a Christmas toy drive for Toys 
for Tots, helping Family Transition Place, taking 
part in the Lions Club golf tournaments, the Shel-
burne Flame of Hope Tournament, and with the 
Headwaters Health Care Foundation.

“� ere's been a lot of reinvestment into the 
community and that has contributed to our success,” 
Adam said.

� e big news this year will be the construction of 
an entirely brand new dealership building. Plans are 
to get the shovels in the ground in September.

� e entire lot will be completely re-done with 
a two-story facility built in the stunning new 

Mitsubishi building design
“Our sales capacity will grow, our service capacity 

will grow, the whole customer experience will grow,” 
Adam said. “� ere's so many things we will be able to 
do with the new infrastructure.”

� e new building will have a full transparency 
design with customers even being able to see 
their cars in the service shop from the customer 
lounge area.

“� is building will be one of the sharpest on 
the automotive strip,” said Patrick O'Donovan, 
Parker Mitsubishi Director of Marketing. “We are 
trying to di� erentiate between us and the other 
players. We're community involved and we're 
family run. We focus on trust and transparency. 
It's the Parker way.”

When it comes to Mitsubishi vehicles, the 
Outlander PHEV is the SUV that has been mak-
ing waves in the automotive industry ever since it 
was introduced.

It has become the number one selling plug-in SUV 
in the world.

� e 2019 Outlander PHEV is beautifully designed 
both on the inside and with its nicely contoured 
exterior, however it is this vehicle's capability and 
e�  ciency that is the real star of the show.

� is is the SUV that eliminates range anxiety in 
electric vehicles and delivers incredible savings when 
it comes to fuel.

“� e fact that this is an SUV is what makes it 
di� erent from other plug-in hybrids,” Patrick said. 
“You see a lot of cars or small compacts, but this is a 
four-wheel drive that can operate in four-wheel drive 
in electric mode.”

� e Outlander allows you to plug-in directly to a 
power outlet at your home making for easy overnight 
charging – especially for commuters who who drive 
a short distance and could use electric power for 
the entire ride.

With hybrid technology comes smart e�  ciency 
through three automatically selected driving modes. 
� ere is EV Drive Mode, Series Hybrid Mode, and 
Parallel Hybrid Mode, that perform based on the best 
e�  ciency while you're on the road.

� e Outlander PHEV is the only plug-in hybrid 

electric vehicle with 100 per cent EV 4WD capability 
feature All-Wheel Control that ensures safe, secure 
handling no matter the road or weather conditions.

With a hybrid vehicle you never have to worry 
about range anxiety. If you do run out of electric 
power you can easily continue on your way with 
the regular engine.

A hybrid vehicle reduces your cost of ownership 
thanks to a lack of moving parts in an electric 
motor and the regenerative braking that greatly 
reduces wear and tear on a normal braking system.

You'll also be eligible for a rebate of up to $2500 
through government programs for new electric and 
hybrid vehicles.

Taking your place behind the wheel, you will 
appreciate the interior space and well cra� ed 
passenger cabin.

� e Outlander is equipped with the latest in driver 
assist technology including Blind Spot Warning with 
Lane Change Assist, and Rear Cross Tra�  c Alert.

� e Forward Collision Mitigation with 
pedestrian detection uses both camera and laser 
radar to help prevent potential collisions with a 
vehicle or pedestrian while Adaptive Cruise Control 
helps you maintain a safe distance by using radar to 
judge distances between you and the vehicle ahead.

� e best way to experience the 2019 Outlander 
PHEV is to visit Parker Mitsubishi and take one out 
for a test drive to feel the instant torque of electric 
power and the smooth ride of a superior suspension.

Parker Mitsubishi has even installed a electric 
plug-in station right at the dealership.

To celebrate their � rst successful year in 
Orangeville, Parker Mitsubishi will be hosting an 
anniversary party on Saturday, June 22, at their 
Highway 9, location with fun for the whole family.

Proceeds from the event will go to Family 
Transition Place in Orangeville.

Visit Parker Mitsubishi to see the 2019 Outlander 
PHEV and the rest of the exciting Mitsubishi line-up 
of vehicles.
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CONSTRUCTION 

STARTS IN 

SEPTEMBER 2019!

FEEL AT HOME 
like family with Parker Mitsubishi
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Global EVs being 
pushed ahead by auto giants

Within the last decade, 
consumers have been 
shifting in signifi cant 
numbers towards electric 
vehicles and vehicles with 
alternative fuel systems 
for propulsion.

Rising fuel costs due to fuel availability, global 
political events and rising carbon taxes on our 
federal level have pushed consumers even quicker 
to rid themselves on fossil fuel dependence within 
their daily commute. 

While 10-15 years ago, electric and hybrid ve-
hicles did not have the greatest all-electric range, 
modern EVs have improved quite signifi cantly with 
higher ranges being able to cover daily commutes 
and more and even some longer travel. A greater 
infrastructure of charging nationwide and even 
within North America is making electric transpor-
tation much more feasible very quickly.

 With this rise of infrastructure, better range 
with better battery technology and more affordable 
battery packs, the demand for electric vehicles has 
seen very large growth, with companies like Tesla, 
Chevrolet with the Bolt and many more. Now the 
global automotive giants have seen that this de-
mand for vehicles has come much sooner, com-
panies are pushing ahead the launches of their EV 
lineups. General Motors announced a few years ago 
that they will have 20 electric models by 2023 being 
full EVs, hydrogen fuel cell hybrid and the potential 
for another alternative hybrid. The Bolt has seen 
great success for GM and Chevrolet, with a great 
range and a price that is more affordable. GM has 
also announced signifi cant investments in retooling 

plants for production of these new electric vehicles 
very soon. Volkswagen also has announced its EV 
future, 70 new EV models through the Volkswa-
gen Group within the next decade from Audi, VW, 
Porsche and many more. Volkswagen has also 
been showing off its ID line of electric vehicle con-
cepts over the last 3 years, with many of these con-
cepts going into production over the next few years 
including an electric Microbus. This week, Toyota 
also announced that they are pushing ahead their 
launch of their EV lineup by 5 years, originally start-
ing in 2025, this lineup will start rolling out in China 
and Japan next year in 2020. This lineup includes 
6 new EV models, a compact sedan, crossovers, a 

van and another vehicle for the everyday consumer. 
The compact crossover has also been engineered 
in joint with Subaru, so expect some EVs in their 
near future as well. 

 With many of these EV vehicles being family 
vehicles such as cars and crossovers, there is also 
an EV future for pickup trucks as well. Companies 
such as Tesla, Rivian, GM and Ford have all an-
nounced EV trucks in their future within the next 
decade. Many luxury automakers have also re-
leased new EV vehicles and lineups that are releas-
ing within the next few years. The EV future is now 
here, expect big changes within the next 5 years 
with cost, range and accessibility.

BY DAVID MURPHY
MOTORING CONTRIBUTING WRITER

Same day service in-store or mobile

We pay up to 100% deductible

Stone chips are FREE*

100% warranty included

8875 George Bolton Parkway, Bolton, ON  L7E 4K2

905.951.8700
star.bolton.9@gmail.com

We stand for quality.

Lowest price guarantee,
will match or beat

a written quote.

Free Mobile Service

Lifetime Warranty

Against

Any Leakage

All Materials are DOT approved

GLASS
AS LOW AS

189.99

*For customers with Comprehensive Insurance

It is one of the most 
popular mid-size SUVs 
on the market and now 
it has been completely 
redesigned with a new 
hybrid model available 
that provides style, 
capability, and effi ciency.

� e 2020 Ford Escape is the fourth generation 
of this vehicle that combines urban convenience 
with rural adventure.

� e new hybrid model has a 2.5 L, inline 
4-cylinder Atkinson gas engine that is paired 
with two electric motors that operate with a 
continuously variable automatic transmission.

Combined they produce 198 horsepower and of-
fer a range of about 900 km on a single tank of gas.

With this kind of performance, range anxiety 
with hybrid vehicles pretty much disappears.

� e new Hybrid o� ers that e�  ciency with 
all the other features you expect in a quality 
Ford SUV.

� is all new Escape is beautifully designed 
with a sloping hood and and roof and nicely 
contoured lines along the body molding.

From its distinctive front grille and fascia 
with wrap-around headlights to the stylish 
tailgate, the new Escape has a sporty pro� le with 
a touch of re� nement.

When you get behind the wheel of the Escape 

you are surrounded by technology.
� ere are � ve di� erent drive modes that 

improve your experience when you are the pilot.
Normal, Eco, Slippery, Sport, and Deep Snow / 

Sand drive modes modify the electronic stability 
control and traction control systems.

An available heads-up display provides 
important information right on the windshield 
in the driver's line of sight so you can keep your 
eyes on the road.

With Ford Co-Pilot 360 technology, you are 
never alone even when you're the only person in 
the vehicle.

� is is an advanced suite of standard driver-
assist functions that include Blind Spot Informa-
tion System with Cross-Tra�  c Alert, Pre-Colli-
sion Assist with Automatic Emergency Braking, 
Auto High-Beam headlamps, Lane-Keeping Sys-
tem, and a rear-view camera.

� e 2020 Ford Escape Hybrid provides all the 
capability and convenience of an SUV wit the ef-
� ciency and cost savings of a hybrid vehicle.

2020 FORD ESCAPE HYBRID

Auto News
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2020 Hyundai Palisade

Visit Orangeville Hyundai on Highway 9, just east of Orangeville to see the 
Palisade, the Ioniq, the Kona, and the the entire line-up of quality Hyundai vehicles.

DRIVEN BY PASSION for the prod-
uct and integrity when dealing with cus-
tomers, the sta�  at Orangeville Hyundai 
welcome their local area customers and ex-
tend that welcome to people from around 
the region by providing service that makes 
it worth the drive to Orangeville.

A� er 13 years at the corner of High-
way 9 and 2nd Line, Orangeville Hyun-
dai has established itself as a premier 
Hyundai dealership and a solid com-
petitor among the line-up of dealer-
ships along Highway 9.

Orangeville Hyundai was the � rst 
Hyundai dealership in Canada to win 
the prestigious auto industry Signature 
Series Award in 2013. � is award cer-
ti� es a dealership as being a top per-
former in terms of industry practices 
and processes.

� e e� ort to achieve this level of au-
tomotive acumen was spearheaded by 
Orangeville Hyundai Marketing Man-
ager, Eric Richards.

� e dealership won this award again 
this year.

When referring to the dealership's 13 
years in operation, General Manager 
Adam Allard said “� is dealership has 
been a big part of this community for 
13 years. A lot of happy customers have 
come through this door. � e Hyundai 
brand is really on the rise. It's the fastest 
growing mainstream brand in Canada 
right now.”

When it comes to the Hyundai brand, 
Mr. Richards said he has seen � rst hand 
the quality, cra� smanship, and detail 
that goes into building Hyundai vehicles.

“� e superstructure that came out in 
2016 – insurance rates actually went 
down because the safety ratings went 
through the roof,” Mr. Richards said. 
“� e philosophy is that whatever Hyun-
dai does, they want to be the best.”

When it comes to luxury, hybrid, and 
electric vehicles, Hyundai is at the forefront 

of both premium quality vehicles and e�  -
cient hybrid and electric technology.

“No matter what part of you journey 
you are in when it comes to electric ve-
hicles, we have a vehicle for you,” Mr. 
Richards said.

2020 HYUNDAI PALISADE
� e 2020 Hyundai Palisade is the all 

new full size premium SUV designed to 
be as stunning to look at and drive as it 
is accommodating.

With seating for eight passengers the 
Palisade sets a new standard for full-
size vehicles.

Designed with a bold stance and ag-
gressive appearance, the Palisade deliv-
ers maximum appeal just by being on 
the road.

Inside there is plenty of room even 
when you are fully loaded. Premium 
quality materials surround the passen-
ger cabin with attention given to even 
the minor details.

With a premium vehicle comes pre-
mium features that provide peace of 
mind, all the time.

Standard safety features include For-
ward Collision – Avoidance Assist and 
Adaptive Cruise Control with Tra�  c 
Stop and Go.

Available features include Safe Exit 
Assist, Ultrasonic Rear Occupant Alert 
with BlueLink Noti� cations, Rear 
Cross-Tra�  c Collision Avoidance, and 
Blind-Spot Collision-Avoidance Assist.

� e Hyundai Palisade is the full-size 
vehicle that delivers full-size luxury and 
capability.

If you think it's time to experience a 
hybrid or fully electric vehicle, you're in 
for a treat with Hyundai.

2019 HYUNDAI IONIQ
� e 2019 Hyundai Ioniq is the four-

door sedan that is available as a hybrid 
or purely electric vehicle.

Designed to be sporty yet practical, 
the Ioniq lets wave to passing gas sta-
tions without having to stop and � ll up.

With the Ioniq hybrid you can travel 
up to 1,000 kilometres on a single tank 
of gas. A 1.6 L, GDI engine is paired 
with an electric motor for outstanding 
fuel e�  ciency.

� e vehicle automatically selects gas 
or electric or a combination of both to 
provide maximum e�  ciency based on 
driving conditions.

With the Ioniq all electric model, the 
powertrain has been engineered to pro-
vide practical everyday driving on a single 
charge. You will love the feel of instant ac-
celeration provided by electric power.

� e electric Ioniq comes with all the 
standard features and available technol-
ogy of the hybrid but with the added 
bonus of never having to stop for fuel 
and the lower cost of ownership that 
only an all electric vehicle can provide.

THE 2019 HYUNDAI KONA
� e 2019 Hyundai Kona is setting a 

new pace for fully electric vehicles.
� e all electric Kona is capable of 

achieving an incredible 415 kilometres 
on a single charge, with zero emissions, 
making this small crossover a commut-
er's dream vehicle.

You can charge this vehicle right at 

your home making for a convenient 
overnight � ll up.

With three drive modes you can select 
how the Kona responds at the touch of 
a button.

Select Comfort and Eco for conser-
vative power delivery or Sport mode 
which boosts the torque level for a more 
dynamic driving experience – especial-
ly on hilly or curvy roads.

� e Kona is beautifully designed for 
urban driving. Manoeuvrable and agile, 
the Kona feels like a passenger car with 
the higher perspective of an SUV giving 
you the best of both worlds.

Filled with technology including 
Apple CarPlay and Android Auto, an 
available heads-up display projects im-
portant information in the driver's line 
of sight so you can keep your eyes on 
the road.

Beautifully styled with clean lines and 
a sporty contour, the Kona looks good 
on any city street or rural highway.

� e 2019 Hyundai Kona electric, is 
the versatile and stylish compact SUV 
that delivers incredible performance 
and power while allowing you to save 
on the cost of fuel and maintenance.

n   WRITTEN BY Brian Lockhart

ORANGEVILLE HYUNDAI  It's worth the drive to Orangeville
2019 Hyundai Kona

2019 Hyundai Ioniq
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◊Leasing offers available O.A.C. from Hyundai Financial Services based on a new 2020 Elantra Essential manual/2019 Tucson 2.0L Essential FWD/2019 Santa Fe 2.4L Essential FWD/2019 Tucson 2.0L Essential FWD with an annual lease rate of 1.49%/1.99%/2.49%/0%. Total lease obligation is $12,123/
$16,136/$22,532/$12,177. Weekly lease payment of $40/$65/$75/$78 for a 60/48/60/36-month walk-away lease. Down payment of $1,595/$2,545/$2,995/$0 and first monthly payment required. Trade-in value may be applied to down payment amount. Lease offer includes Delivery and Destination 
charges of $1,705/$1,805/$1,905/$1,805, levies and all applicable charges (excluding HST). Lease offer excludes registration, insurance, PPSA, license fees and dealer admin. fees of up to $499. Fees may vary by dealer. $0 security deposit on all models. 16,000 km allowance per year applies. Additional 
charge of $0.12/km. †Finance offers available O.A.C. from Hyundai Financial Services based on new in-stock 2019 Elantra GT Preferred manual models with an annual finance rate of 0%. Cost of borrowing is $0. Selling price is $22,429. Weekly payments are $86 for 60 months. $0 down payment required. 
Trade-in value may be applied to down payment amount. Finance offers include Delivery and Destination charge of $1,705, levies and all applicable charges (excluding HST). Finance offers exclude registration, insurance, PPSA, license fees and dealer admin. fees of up to $499. Fees may vary by dealer. 
♦Price of model shown: 2020 Elantra Ultimate Intense Blue/2019 Tucson Ultimate AWD Aqua Blue/2019 Santa Fe 2.0T Ultimate Turbo AWD is $29,587/$40,137/$47,037. Price includes Delivery and Destination charges of $1,705/$1,805/$1,905, levies and all applicable charges (excluding HST). Prices 
exclude registration, insurance, PPSA, license fees and dealer admin. fees of up to $499. Fees may vary by dealer. ♦◊†Offers available for a limited time and subject to change or cancellation without notice. Vehicle colour is subject to availability. Delivery and Destination charge includes freight, P.D.I. 
and a full tank of gas. Dealer may sell for less. Inventory is limited, dealer order may be required. Offer cannot be combined or used in conjunction with any other available offers. Offer is non-transferable and cannot be assigned. No vehicle trade-in required. Visit www.hyundaicanada.com or see dealer 
for complete details. ††Hyundai’s Comprehensive Limited Warranty coverage covers most vehicle components against defects in workmanship under normal use and maintenance conditions.  ∇Android Auto™ is compatible with Android phones running Android Lollipop or newer. Android Auto may not 
be available on all devices and is not available in all countries or regions. Additional apps may be required. Visit www.android.com for further details and any applicable limitations. Android and Android Auto are trademarks of Google Inc. ‡Apple CarPlay™ works with iPhone 5s, iPhone 5c, iPhone 5 and 
later models running the latest version of iOS 7 and above. CarPlay™ may not be available on all devices and may not be available in all countries or regions. Visit www.apple.com for further details and any applicable limitations. Apple, Apple CarPlay and iPod are trademarks of Apple Inc. ™/®The Hyundai 
name, logos, product names, feature names, images and slogans are trademarks owned or licensed by Hyundai Auto Canada Corp. All other trademarks are the property of their respective owners. For further details, terms and conditions visit www.hyundaicanada.com/buyright or your local dealer.

hyundaicanada.com

That’s the H-Factor.TM

2020 ELANTRA
Lease the Essential

manual for only At For

months with 
$1,595 down◊

Weekly
1.49% 60 $40

Standard key features include:

  5.0" touch-screen and rearview camera 
  Bluetooth® hands-free phone system 
  Manual air conditioning

2019 TUCSON
Lease the 2.0L 

Essential FWD for only At For

months with 
$2,545 down◊

Weekly
1.99% 48 $65

Standard key features include:

  7.0" touch-screen with rearview camera 
  Android AutoTM∇ & Apple CarPlayTM‡

  Front 3-stage heated seats

2019 SANTA FE
Lease the 2.4L 

Essential FWD for only At For

months with 
$2,995 down◊

Weekly
2.49% 60 $75

Standard key features include:

  7.0" touch-screen with rearview camera 
  Android AutoTM∇ & Apple CarPlayTM‡ 
  Roof rack side rails

Ultimate model shown ♦

Ultimate model shown ♦

Ultimate model shown ♦

Year††5 Warranty

Year††5 Warranty

Year††5 Warranty

ON SELECT MODELS.

LEASE◊

 OR 

FINANCE†

FROM0% 

ORANGEVILLE Highway #9 East, Orangeville

519-943-0232 • 1-866-943-0232
www.orangevillehyundai.com

2 Line EH
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H
eart Lake Rd.

HWY 9

All New 2020 Palisade coming 
soon!

All New 2020 Palisade coming soon!
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