
Volume 42, Issue 20 Thursday, February 11, 2016 $1.00 per copy (95¢ + 5¢ G.S.T.)

Combined Thursday Circulation: 38,043     │     519-941-2230     │     mail@citizen.on.ca     │     www.citizen.on.ca

519-216-1756

Marg McCarthy

marg@royallepage.ca  •  www.margmccarthy.com

Broker, SRS – Sellers Representative Specialist

Shelburne Royal LePage RCR 

Top Agent #1
 Sales Volume in

for 2015
To List Call Marg for a 

Free Market Evaluation
Not intended to Solicit or Interfere with contracts already signed

BARRISTER, SOLICITOR & NOTARY PUBLIC

1325 Derry Rd East, Unit 7 (Main Floor)
MISSISSAUGA
(Next to Dixie Guru Ghar, facing Derry Rd)

905.795.1666

FAMILY LAW

CRIMINAL LAW

REAL ESTATE

DECLARATIONS • AFFIDAVITS 
POWER OF ATTORNEY 

NOTARIZATIONS

Divorce, Separation Agreement, Support, Custody

Young Offenders, Shop Lifting, Assault

Sales and Purchases, 2nd Mortgages, Refinancing

Services provided in Punjabi, Hindi & Urdu
Karen Dosanjh

B.A.LL.B.

 Orangeville Council has managed to get 
twice as far in the budget process this year as 
they have last year, with only some of the same 
antics recurring. But the resultant tax levy 
might not be as impressive 
to some as council-
lors’ performance. 
As of the end of 
Monday night’s coun-
cil session, sitting as 
Finance Committee, 
the tax levy is sitting 
at a proposed 2.96 per-
cent increase, or $84.37 
for an average home 
assessed at $344,907.

Monday night’s meeting 
was the fi rst to see a long 
Public Question Period for 
the 2016 deliberations, with 
one resident expressing 
concerns that her property 
taxes were nearly double in 
Orangeville what she paid for 
in Brampton, a situation she felt was inappro-
priate given that the two communities provide 
the same services. 

Mayor Jeremy Williams and Deputy Mayor 

Warren Maycock spoke to the fact that part 
of the reason taxes are higher in Orangeville, 
despite it being a smaller municipality, is a lack 
of infrastructure and commercial assessment.

“I don’t want to say much more, other 
than there are reasons why 
our taxes are much higher 
than other areas, and why 
our water [rate] is much 
higher,” said Mayor Wil-
liams. “We also don’t have 
a lot of the corporate 
options that our neigh-
bours to the south have, 
which makes more of a 
tax burden on the resi-
dents. I don’t like it, but 
it is what it is.”

Deputy Mayor May-
cock added that it has 
to do with how much 
of the Tax Levy can 
be drawn from the 

corporate/industrial 
side of things versus the residents.

“Over 80 per cent of the money the Town 
collects is from the residential taxes,” he 
explained. “In Brampton, from going through 
there and knowing how much industrial and 
commercial businesses there are, it’s probably 

around 55 per cent of the money coming from 
the taxpayers. The burden for the Town paying 
for services to provide is on the [residential] 
taxpayer.”

He added that it’s one of the reasons the Town 
should be focusing on attracting industry, as it 
will help provide a break to local taxpayers. 
Another reason the taxes are high is that the 
Town faces an infrastructure backlog, which 
consultants have informed Council needs to be 
addressed. Although the Town is not in the dire 
situation currently facing the County, it could 
be in a few years if changes aren’t made. 

“We’re falling behind by $1.7 million  a year,” 
said Councillor Scott Wilson, during a dis-
cussion on putting forward more money to 
address priority projects. “If we go for an addi-
tional $300,000 towards that this year, it will be 
in the budget to begin with next year.”

After more discussion, a motion was passed 
to complete the resurfacing of First Street and 
Dawson at an additional $215,000 to come 
from the tax levy. 

While Council made it through the items 
on the agenda, it was decided they would 
hold another Finance meeting on February 
29, allowing residents the time to review the 
approved budget items and express their con-
cerns, prior to sending the budget to a regular 
Council session for approval.

 Latest budget session leaves 
tax increase at nearly 3%

FORE!:       Ian Turgoose and Mike Bowers line up a putt on the ninth hole of Meadowland Golf Club during the Ama-
ranth Lions Club’s annual Chilly Willy Golf Tournament on Saturday, February 6. The annual event features tennis 
balls instead of golf balls and a lot more clothing that is usually seen on a golf course. The event raises funds for 
the Lions Club which is then put back into the community through various projects.
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Three Orangeville homeowners received 
Heritage Community Recognition Awards 
at Town Hall today. The Town of Oran-
geville, along with Heritage Orangeville, 
launched the new awards program this 
year to recognize owners of Orangeville’s 
heritage resources.

The Heritage Community Recognition 
Award was established to recognize, pro-
mote and encourage the preservation, 
ongoing maintenance, restoration, reha-
bilitation, renovation and/or adaptive 
re-use of heritage properties. Each year, 
the award will honour a homeowner who 
put considerable time, effort, resources 
and care into his or her property. A heri-
tage property is any building or structure 
of historical, architectural or cultural sig-
nifi cance that was built before 1920 in the 
Town of Orangeville. In special circum-
stances, other types of properties built 
after 1920 may be considered for this 
award.

The winners of this fi rst-ever award in 
Orangeville are: Nancy Cartmell and Rob-
ert Martin – owners of 22 Bythia Street, 

David Apple – owner of 8 Parsons Street, 
Adam Fariello – previous owner (2010-
2015) of 12 Victoria Street and current 
owners (2015-present) Stan Chang and 
Sarah Ritchie-Chang.

Mayor Jeremy D Williams has pro-
claimed February 15-21, 2016 as Heritage 
Week in Orangeville. Heritage Orangeville 
has chosen the 2016 Ontario Heritage 
theme “Medical Science and Innovation”, 
to recognize developments in health care 
and the rich legacy of medical science and 
innovation within our own community. 
During Heritage Week 2016, communities 
are encouraged to refl ect on how medical 
science and innovation has shaped our 
culture and to remember that our past is 
an important part of our future.

Heritage Orangeville has set up a display 
that can be viewed during regular busi-
ness hours in the atrium of the Town Hall 
throughout Heritage Week. For further 
information about Heritage Orangeville 
please contact Committee Administrator 
Lorena Hurtubise at 519-941-0440 Ext. 
2256 or email lhurtubise@orangeville.ca.

A2 ORANGEVILLE CITIZEN | FEBRUARY 11, 2016

 COMMUNITY CALENDAR
For information on how to include your community 

event in this calendar, please call 519-941-2230
This ad space is provided by Tim Hortons Orangeville 

and is intended for use by non-profit organizations

Wednesday Weekly Meditation class. Princess Margaret Public School. 7pm-8:30pm.
$12 per class or $40 for 4 classes. Info: www.kadampa.ca or call 1-866-523-2672

CAMH-Need someone to talk to about mental health or addiction?
Call 416-595-6111, Mon. to Fri.: 3pm to 9pm. Confidential.

The Natural History of Hockley Valley will be presented by Dan Barcza of Palgrave.
March 8, Orangeville & District Horticultural Society meeting.

Senior’s Centre, 26 Bythia Street, 7-9pm. Guests welcome. www.orangevillehort.org
Scrooge on Vacation - Creative Partners on Stage Players, a collaborative drama program 
between Community Living Dufferin and Theatre Orangeville will present on the Theatre 
Orangeville stage an original play Scrooge on Vacation on Wed. March 9 at 11am and 

Thursday and Friday March 10, 11 at 7pm at 87 Broadway, Orangeville.
Directed by Elizabeth Glenday and written in collaboration with the CPOS actors this play is 
sure to entertain all ages. Tickets are $15.00 and available online at www.orangevilletix.ca 

or by calling the box office at 519 942 3423

Orangeville over 40’s Single Club. Meets every Tuesday at 7pm.
More info call: Pat 519-942-4452 or Ken 519-941-5715.

FIRST EVER HERITAGE COMMUNITY RECOGNITION 
AWARDS IN ORANGEVILLE

Three Orangeville homeowners received Heritage Community Recognition Awards 
at the February 1 meeting of Orangeville Council. The Town of Orangeville, along 
with Heritage Orangeville, launched the new awards program this year to recognize 
owners of Orangeville’s heritage resources.
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Community members recognized as part of Heritage Week

 The Dufferin-Peel Catholic Dis-
trict School Board and the Duffer-
in-Peel Educational Resource Work-
ers’ Association (DPERWA) have 
reached a tentative local Collective 
Agreement, pending ratification by 
both parties.

DPERWA represents approxi-
mately 600 Educational Resources 
Workers (ERWs), 200 Supply Educa-
tional Resource Workers (ERWs) and 
approximately 300 Designated Early 
Childhood Educators (DECEs).

Local negotiations and the ratifi-
cation process are governed by the 
new two-tiered bargaining structure 
outlined in the School Boards Col-
lective Bargaining Act, 2014.

The three-year agreement, Septem-
ber 1, 2014 to August 31, 2017 is in 
accordance with the ratified terms 
of the central agreement “Memoran-
dum of Settlement between EWAO, 
the Council of Trustees -Associa-
tions (CTA), and as agreed to by the 
Crown, dated November 21, 2015.”

 D-P board, resource workers union reach tentative deal
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For more than 40 years, Global Pet 
Foods has actively supported local com-
panion animal charities and local shel-
ter organizations. It is the largest Cana-
dian-owned chain of speciality pet food 
and supply stores. 

From February 12-28, Global Pet Foods 

is hosting their annual “Show Us Your 
Heart” fundraiser. Global Pet Foods Or-
angeville is showing their heart in this 
fundraiser by getting involved in the Or-
angeville SPCA and Animal Alliance of 
Canada - Project Jessie.

Project Jessie focuses on animals in 
the community that are in the greatest 
need – the ones that no one else will help 

– like’Missy, Project Jessie’s latest ‘proj-
ect’ pup. She is a Great Dane cross who 
was found stray. 

Missy is afraid of everything human, 
but is very sweet and gentle and loves 
other animals. 

She is currently in a foster home, 
where her new owner and the resident 
hound dog, Daisy, are teaching her how 
to be a confident and happy dog that she 
is deep down.

Pet parents can show their support by 
visiting Global Pet Foods Orangeville and 
donating as little as $1 which will then be 
matched by Global Pet Foods. You could 
also help in this fundraiser by purchasing 
a paper heart for $5 and Global Pet Foods 
will donate $1 as well as give purchasers 
10 bonus Air Miles. 

All the money raised from this event 
will be donated to local animal shelters 
and pet rescue groups for shelter, care 

and treatment for the animals that need 
it the most.

Small-town pet shelters, like those in 
Orangeville, often struggle to raise the 
necessary fundings to keep open and pay 
every pet’s vet bills. 

Every donation made during “Show 
Us Your Heart” can make a difference to 
pets in need and the people who are car-
ing for them. 

Since its inception, the Show Us 
Your Heart fundraiser has raised over 
$1,000,000 to help care for thousands of 
homeless animals across Canada. There 
is no limit of donations, and every little 
bit goes towards making a huge differ-
ence. 

And for a chance to win great prizes, 
visit www.globalpetfoods.com/showusy-
ourheart2016 and enter the Show Us 
Your Pet Contest by sharing a photo of 
you and your pet.

A4 ORANGEVILLE CITIZEN | FEbRuARy 11, 2016

Request for Quotations

RFQ packages are available at Alder Street 
Recreation Centre, 275 Alder Street, Orangeville, 
Ontario L9W 5H6 or on Biddingo.com
Sealed proposals will be received at the Alder 
Street Recreation Centre at 275 Alder Street, 
Orangeville, Ontario L9W 5H6 until 2:00 p.m. on 
Thursday, February 25, 2016.
Questions regarding this RFQ may be directed to 
Sharon Doherty, Manager of Recreation Programs, 
Parks and Recreation at 519-940-9092 Ext. 4106 
or sdoherty@orangeville.ca.
Lowest or any proposal not necessarily accepted.

Canada Day Fireworks 2016 & 2017

NOTICE TO CREDITORS AND OTHERS
All claims against the Estate of William Ernest 
Staveley, late of the Town of Mono, in the County 
of Du�erin, who died on or about the 17th day of 
January, 2015, must be �led with the undersigned 
Estate Trustee on or before the 3rd day of March, 
2016, therea�er, the undersigned will distribute the 
assets of the said estate having regard only to the 
claims then �led.

Dated at the Town of Orangeville, this 4th day of 
February, 2016.
Karen Yvonne Jones
Estate Trustee
by her Solicitor
Patricia L. Sproule Ward,
Patricia L. Sproule Ward Law O�ce
30 Mill Street, P.O. Box 67
Orangeville, Ontario  L9W 2Z5.
519-941-4559 (Ext. 225)

One of the most difficult things we can 
experience in life, whether personally or 
as a parent, is struggling with the ability to 
learn due to a potentially uncontrollable fac-
tor in our lives. Whether it is simply a strug-
gle to understand, a disorder like dyslexia, 
ADHD (attention deficit hyperactivity disor-
der), autism, sensory processing or anything 
else that affects our learning, an even bigger 
struggle can be to find the support to com-
bat it. 

Excel Learning is a program designed spe-
cifically with that in mind. The organization, 
which operates under the name Excel Stra-
tegic Learning Centre, pursues the goal of 
helping both children and adults overcome 
an array of learning difficulties through pro-
grams in neuroplasticity.

Juanita Pomroy-McLeod, a recent addition 
to the Orangeville community, explained 
that the program isn’t a tutoring tool, but 
rather is designed to help change the way 
one thinks.

“The programs are designed to remap your 
neural pathways,” she said. “When babies 
learn to talk, listen, copy, it’s mapping their 
pathways as they go — if there is something 
that impedes that, such as if the child has 
lots of ear infections so they don’t hear right, 
that impacts their learning capabilities. This 
is built all around neuroplasticity, which is 
basically brain training.”

A former teacher, Ms. Pomroy-McLeod 
witnessed many children falling through the 
cracks because of their learning hindrances. 
While there were all kinds of services, spe-
cial classes, for kids with different learning 
disabilities, none of them really focused on 
developing their abilities to help them learn 
in school.

“Every year, more kids are integrated into 
classrooms with major problems and no 
proper support,” she explained. “The par-
ents are lost and the teachers are lost. After 
so much of it, I decided it was time to stop 

complaining and do something.”
Excel learning employs three ‘methods’ or 

programs, which can be tailored based on 
the needs of the person receiving services. 
The techniques include Tomatis, Cellfield 
and the Interactive Metronome Method, 
which are utilized through a computer or 
tablet, and are designed to focus on differ-
ent types of training. 

These programs have been around for 
30 to 40 years, and despite not becoming 
a highly known about or popular method, 
have never seen a negative outcome. They 
have been used to help students dealing with 
everything from dyslexia, anxiety, stress, 
sensory processing disorders, developmen-
tal delays, and even ADHD, through helping 
the student learn to focus on an individual 
task. 

“There is always some form of improve-
ment in the individual, and it’s usually 
pretty dramatic,” said Ms. Pomroy-McLeod. 
“The program is not just for kids either, but 
designed to help adults as well.”

Her family recently moved to Orangeville 
from Montreal, which has program centres 
dedicated to this kind of learning. They also 
exist in BC, but in Ontario, it is still very 
grassroots. Despite the challenge of  not 
being well-known, Ms. Pomroy-McLeod is 
determined to help both students and adults 
locally who may be struggling because of a 
learning disability. So far, with everyone she 
has worked with, their progress has been 
significant.

“I’ve started with a little girl locally who 
has quite a few challenges, and she has 
already made huge strides,” she said.

Ms. Pomroy-McLeod’s daughter has also 
experienced issues with learning, and she 
has been working on the different programs 
based on her learning needs.

“The differences in my daughter are like 
night and day,” she added.

Each client is evaluated before they begin 
any of the programs, and testing is done in 
the client’s home on their own schedule, 
allowing flexibility for anyone to be able to 

benefit from it. Each of the three methods 
has specific evaluations which are designed 
to help pinpoint strengths and weaknesses, 
as well as target the appropriate learning 
program. 

“One of the really nice things about this 
program is the results tend to be fast,” 
said Ms. Pomroy-McLeod. “Usually, we see 
results in about three days, and the pro-
grams last about three months. The results 
and changes are permanent.”

The programs can range from something 
as simple as identifying shapes and colours, 
to following patterns and instructions. Each 
training program is developed through the 
three techniques, and includes support 
through the process of regular progress 
reports, recommendations for schools and 
teachers, and parental support. 

“The main thing about this is that it is not a 
tutoring program,” said Ms. Pomroy-Mcleod. 
“It’s actually a therapeutic learning program. 
I go to clients’ houses, and provide in-home 
assessments and program access so it’s easy 
for parents and adults who have busy sched-
ules.”

She added that the programs are designed 
to be able to help a number of issues outside 
of learning disabilities as well.

“They’ve been proven to help with people 
who have depression, anxiety, brain injuries, 
as well as adults who have never been able 
to fully develop skills like reading well,” she 
said. “A lot of adults don’t like to admit it, 
but they struggle with reading and it can 
affect their work. The programs can also 
address organization of tasks, especially for 
people who have to manage in a high pres-
sure environment.”

To find out more about Excel Learning 
or to request an assessment, visit www.
excellearning.ca. You can contact Ms. Pom-
roy-McLeod at 519-939-0617 or by email at 
info@excellearning.ca. Excel Learning is 
the only Ontario College of Teachers-certi-
fied and legally licensed practitioner in the 
region.

PHOTO: TABITHA WELLS

Excel Learning program targets learning difficulties
Written By TABITHA WELLS

Global Pet Foods launches ‘Show Us Your Heart’ fundraiser
Written By VICTORIA BOTELHO
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As one of the largest deployed police 
services in North America, the Ontario 
Provincial Police (OPP) is always hir-
ing.  In fact, for the foreseeable future, 
as a result of hundreds of officers getting 
ready to retire, the OPP will be hiring 
even more police officers than usual.

The situation is providing the OPP with 
a rare opportunity to enhance its efforts 
at diversification by developing a virtual 
outreach and awareness strategy that is 
unique and innovative. 

“We aren’t just looking for applicants 
who are interested in a policing career,” 
said Inspector Bryan MacKillop, Direc-
tor of OPP Recruitment. “We are trying 
to link with individuals who know good 
people, reflective of their communities, 
who are looking for a career, but for 
whatever reason, systemic, cultural or 
otherwise, have yet to consider polic-
ing as a career option. We truly want to 
develop a community based approach to 
recruiting.”

To assist in achieving this, the OPP 
Recruitment Unit has enhanced the con-
tents on its social media platforms with 
an aim to educate candidates on meth-
ods of improving their competitiveness 
and to attract anyone interested in pro-
fessional development. 

To showcase the OPP as an ideal career 
choice, recruiters will be providing 
unprecedented global access, via social 
media, to the OPP experience.  

“We will purposefully open the doors 
to the public, on a global scale, elimi-
nate  barriers to accessing what policing 
in the OPP is about, and invite the best 
qualified candidates to come serve our 
communities by joining a police service 
which is second to none,” added Insp. 
MacKillop.  

To achieve this goal, the OPP will be 
using social media, in an unprecedented 
fashion, to smash down barriers ensur-
ing that everyone everywhere has access 
to the information they need to develop 
informed decisions in regards to pursu-
ing policing as a career option.

A virtual ride-along on Twitter last 
Wednesday evening let viewers follow 
an officer on patrol. This Wednesday, a 
“Breaking Barriers” live-stream event 
was hosted with OPP officers from vary-
ing social and cultural backgrounds 
sharing their experiences concerning  
every step of their OPP career. 

Next Wednesday, February 17, Com-
missioner Vince Hawkes will provide 
opening remarks to a live stream OPP 
Recruitment Information Session during 
which OPP Officers will discuss what it 
takes to be a competitive candidate.

All of these social media events will be 
live and interactive with viewers.   

Going forward, these social media 
activities will be recurrent and will 
enhance other general professional 
development information which Recruit-
ing provides to followers on all OPP 
social media platforms. 

OPP supports Safer 
Internet Day

The Ontario Provincial Police (OPP) 
supported International Safer Inter-
net Day and cyber safety awareness by 
encouraging young people and their fam-
ilies to T.H.I.N.K b4 U Send to ensure 
their safety in the online world. 

Marked each Feb. 9, International 
Safer Internet Day was created to pro-
mote safer and more responsible use of 
technology, especially among children 
and young people around the world. The 
theme for Safer Internet Day 2016 was 
“Play your part for a better internet”.

One of the growing concerns associ-
ated with the Internet and mobile devices 
is cyberbullying.  Cyberbullying happens 
when people use computers, cellphones 
or other devices to embarrass, humiliate, 
torment, threaten or harass someone 
else.  

With the rapid advances in technolo-
gies, cyberbullying is happening to more 
and more people every day.

Another increasing concern is the issue 
of self/peer exploitation.  Also known as 
“sexting”, this behaviour is commonly 
defined as youth creating, sending or 
sharing sexual images and/or videos 
with peers via the Internet, social media 
sites and/or electronic devices. 

The OPP is encouraging everyone to 
apply the T.H.I.N.K test before posting or 
sending a cyber message or photo.  If it 
doesn’t pass the T.H.I.N.K test you may 
be breaking the law.

Ask yourself: T. is it true?; H. is it 
hurtful? I.  is it illegal? N. is it necessary? 
K. is it kind?

The OPP will be supporting cyber 
safety awareness by sharing messages 
and resources and encouraging followers 
to be part of the conversation on Twitter 
by using the hashtags #SID2016, #Up2Us 
and #OPPtips.

Police News: OPP 
using social media 

to eliminate barriers
CUT FOR 
CANCER

RE/MAX In The 
Hills Inc/ Home of 
the Chris Richie 
Group stepped up 
to the plate. The 
entire Team either 
shaved their heads 
or wore Pink High 
Lights in support of 
those touched with 

cancer
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Dementia is a general term that relates to 
a variety of brain disorders and Alzheimer’s 
is its most common form. In 2011, 747,000 
Canadians were living with Alzheimer’s 
disease and other dementias. Alzheimer’s 
and other dementias affect more people 
than just those who are diagnosed with it.

On February 1, the planning committee 

of Mono’s Big Day Out (MBDO) presented 
$3000 of the day’s proceeds to the Alzhei-
mer Society of Dufferin County to assist 
with its education and support services.

The Alzheimer Society is the leading not-
for-profit organization in Canada. Estab-
lished in 1999, the local branch has become 
one of 34 in Canada. This organization is 
working to improve the quality of life for 
people who are or have been affected by 

Alzheimer’s and other related dementias. 
“The funds will go a long way in helping 

us to serve the community and the people 
impacted by this disease. We would like 
to thank all those who participated in this 
great event,” said Diane Cowen, Executive 
Director of the Dufferin society.

Through First Link, Family Support, 
Educational Workshops and Caregiver 
Groups, the society helps people with de-
mentia lead a fuller and more dignified life 
so they are not defined by their sickness. 
These programs provide a lifeline of sup-
port to their caregivers and fund research 
for a cure.

Mono’s Big Day Out is a community event 
that is held in September of each year at 
the Mono Community Center. The event is 
organized and run by the people, for the 
people and it celebrates all of the amazing 
aspects and attributes of living in Mono.

Families, musicians, artists, farmers, ar-
tisans, historians, talented kids and various 
restauranteurs all take part and contribute 
to showcasing everything that Mono has 

to offer for this special day. All proceeds 
that are raised at this event are donated to 
selected local charities and projects that 
benefit the town.

The donation “has been made possible 
by the amazing generosity of our commu-
nity,” said Peter King, Chair of the MBDO 
planning committee.

If you’d like to make a difference in 2016, 
Mono’s Big Day Out is looking for new 
members and everybody is welcome. If you 
are interested in meeting some friendly 
neighbours and participating in this great 
community event, contact monosbigday-
out@gmail .com by February 16 to be able 
to attend the group’s meeting on February 
23.

For more information on Mono’s Big Day 
Out or on Alzheimer’s and related demen-
tias, call MBDO’s Jennifer Payne at 519-
925-1851; ASDC’s Executive Director Diane 
Cowen at 519-941-1221 (email dianecowen 
@alzheimerdufferin.org), or go to www.alz-
heimer.ca/dufferincounty for more infor-
mation on Alzheimer’s disease.
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Keynote Speaker: Alan Mallory

Reaching New Heights:
Life Lessons from the 

Summit of Mount Everest

Enjoy hearing international speaker, author and professional 
development coach, Alan Mallory passionately speak about 
leadership and living life to the absolute fullest. Find out 
about his world record setting adventure - a self-guided 
expedition with his family on Mt. Everest. This is sure to 

be an exciting presentation about embracing and working 
through challenges as well as exploring the skills and 

mindsets that allow great leaders and committed teams to 
achieve breakthrough performance. 
Don’t miss this great annual event.

Emcee Neil Aitchison.

THURSDAY, FEBRUARY 18, 2016
11:30am—2:30pm

Best Western Inn & Suites

Tickets: $75 + HST 

Email: info@gdhba.ca Or call: 519-940-6900

2016 INDUSTRY LUNCHEON

TOWNSHIP OF AMARANTH
374028 6th Line, Amaranth, ON L9W 0M6 | Tel: (519) 941-1007 FAX: (519) 941-1802

Email: township@amaranth-eastgary.ca | Susan M. Stone, CAO/Clerk-Treasurer

NOTICE OF SPECIAL COUNCIL MEETING
TOWNSHIP OF AMARANTH OFFICIAL PLAN REVIEW

In accordance with Section 26 of the Planning Act, a Special Council Meeting will be held at the Township 
of Amaranth Offices to provide Council and members of the community with further information and an 
opportunity to discuss revisions that may be required to the Township Official Plan as part of the Official 
Plan Review process. It is anticipated that an amendment to the Official Plan will be brought forward to 
Council for consideration at a later date to be determined.

DATE AND LOCATION OF SPECIAL COUNCIL MEETING
Date: Wednesday March 23rd, 2016
Time: 7:00 p.m. - 8:00 p.m.
Location: Municipal Office - Council Chamber, 374028 6th Line, Township of Amaranth

DETAILS OF THE OFFICIAL PLAN REVIEW
The current Official Plan was adopted by Township Council on December 15, 2004 and approved by the 
Ministry of Municipal Affairs and Housing on October 26, 2005. Official Plan Amendment No. 4 (“OPA 
No. 4”) to bring the Official Plan into conformity with the Provincial Greenbelt and Growth Plans was 
subsequently approved in part by the Ontario Municipal Board on October 17, 2013 with various remaining 
policies being deferred and adjourned before the Ontario Municipal Board. OPA No. 4 constituted Phase 
One of the Official Plan Review.
The purpose of the Special Council Meeting is to commence Phase Two of the Official Plan Review 
pursuant to Section 26 of the Planning Act. Phase Two will address additional matters of provincial 
interest, the 2014 Provincial Policy Statement as well as matters of local interest. It may also address 
those policies from OPA No. 4 that remain deferred and adjourned before the Ontario Municipal Board.
Phase Two of the Official Plan Review may affect lands throughout the entire Township of Amaranth, 
therefore a key map or a description of the affected lands has not been provided.

ADDITIONAL INFORMATION
At the Special Council Meeting, a presentation of the current Official Plan, and areas of concern and 
potential review will occur followed by a question and answer period. You are invited to attend the Special 
Council Meeting to express your views. The Township would like your input to identify areas of the plan 
which may be revised through the review process. Written submissions may also be forwarded to the 
CAO/Clerk-Treasurer at the address shown above.
If you wish to be notified of any future meetings and/or decision(s) of Township Council with respect 
to the Official Plan Review, please submit a written request to the CAO/Clerk-Treasurer at the address 
shown above.
Under the Planning Act, if a person or public body does not make oral submissions at a future statutory 
public meeting (to which additional notice will be given) or make written submissions to the Township 
of Amaranth before the proposed official plan amendment is adopted, the person or public body is not 
entitled to appeal the decision of the approval authority to the Ontario Municipal Board.
Under the Planning Act, if a person or public body does not make oral submissions at a future statutory 
public meeting (to which additional notice will be given) or make written submissions to the Township of 
Amaranth before the proposed official plan amendment is adopted, the person or public body may not be 
added as a party to the hearing of an appeal before the Ontario Municipal Board unless, in the opinion of 
the Board, there are reasonable grounds to add the person or public body as a party.
February 9, 2016 Susan M. Stone, A.M.C.T.

CAO/Clerk-Treasurer

When it comes to shopping, we are being 
told in a more fervent and loud manner that 
shopping local is best. We know why — local 
businesses create a strong economy, and a 
strong economy creates a sustainable, strong 
community. 

But there are other reasons for shop-
ping locally as well, and as Valentine’s Day 
approaches, there is one very large reason one 
should shop at home.

“There is a scam going on out there which 
is designed to fool you into thinking you are 
buying something you are not,” explained 
Chris McCoy, owner of Parsons Florist. “It is 
the busiest time of year for them and we don’t 
want anyone to fall victim to their misleading 
advertising and unrealistic promises.”

This scam involves online tele-florists who 
take orders for floral arrangements, then send 
them to local florists. Only, the image you are 
presented with when you order, the price they 
present, and sometimes even the ability to 
deliver the arrangements are fabricated. 

According to Ms. McCoy, the ‘florists’ being 
contacted are call centres and websites based 
in the U.S. that do not have actual floral shops, 
and charge all arrangements in U.S. dollars. 
Clients are also charged a $20 service fee, but 
even the original cost of the design presented 
isn’t what goes to the florist.

“One of the orders we’ve received was 
for a vase with roses and cut flowers,” said 
Ms. McCoy. “The customer paid $74.95 USD 
online, but we were given the order value of 
$59.99 to fill including the delivery. The value 
of the design they ordered would be $89.00 to 
start with here in Canada. So as a consumer, 
there is no way you will get what you ordered.”

She added that they’ve even had customers 
bring in their bills to show what they had been 
charged by the sites and call centres. Since 
speaking with the Citizen on Tuesday morn-
ing, Ms. McCoy has confirmed they’ve already 
received another three orders from the site, 
and none of them are in Parsons delivery area.

“Yet again yesterday, we received another 
three orders from 1-800 for towns over two 
hours away,” she said. “Vases of roses with 
only $30 to fill the order including delivery! 
Sad to know the sender is expecting the flow-
ers to arrive as they were ordered.”

If you Google 1-800 Flowers, a large number 
of ‘sponsored links’ fill the first page, as well 
as numerous ‘work 
from home’ ads on a 
variety of websites, 
burying the articles 
and reports that have 
surfaced about the 
company. 

In a report listed 
by the New York 
Times in March 2012, 
1-800-Flowers is listed 
as a defendant in a 
lawsuit with multiple 
other online retail-
ers where they were 
accused of having 
‘participated in a cyn-
ical and longstand-
ing scheme to cheat 
their customers out 
of millions of dollars. 
The report also stated 
that a legal filing by 
lawyers in the case 
asserted that the com-
pany “was well aware 
that its customers were getting defrauded.”

One of the online companies that has caused 
problems as an ‘order’ centre is  called Just 
Flowers. If you search them, it’s a little confus-
ing — the .ca version of the site takes you to 
‘listings’ of florists you can contact when you 
click on different categories. The .com ver-
sion however, proclaims to allow you to make 
international orders.

“At one point, they actually had our com-
pany listed with a link above it, which took 
them to the website Justflowers.com,” said 
Ms. McCoy. “Customers would naturally 

assume it was a link to our website. It’s really 
quite a scam.”

And those international orders they prom-
ise? Don’t expect them to end up at the right 
florists. This week alone, Parsons has received 
orders from Conestoga, Elmira and Cam-
bridge, despite Parsons not delivering there. 
Because florists won’t take the companies’ 

orders any more, they 
are sending them to 
florists outside of the 
area in hopes they 
will get delivered. But 
with the cost custom-
ers are paying, send-
ing it to a florist that 
far away will get them 
even less than what 
the money would 
have gotten them 
locally.

“The pricing online 
is only made up to 
look attractive, and 
in no way reflects the 
actual pricing of flow-
ers where you want 
to send them,” said 
Ms. McCoy. “Many 
of these companies 
use something called 
‘drop shipping’, where 
the flowers are left to 
freeze on a doorstep, 

while others use wire services to send the 
orders to local services.”

After a quick visit to justflowers.com and 
selecting a floral arrangement priced at $49.99 
on the site, this reporter created a dummy 
‘order’, then took screenshots for Ms. McCoy. 
The order included a full bouquet flower 
arrangement with roses in a pink vase, and a 
small teddy bear added on for $10. 

But the floral arrangement itself is actually a 
$59.99 starting rate, and Ms. McCoy confirmed 
that while the image shows a full bouquet, the 
pricing is actually for that of a flat bouquet 

(only visible to the front, not all sides). And 
the bear? Parsons doesn’t even have bears that 
small. Had the order been completed, Parsons 
would have received less than $50 CAD to do 
the arrangement, and that would include the 
delivery cost. 

“If you want to send flowers to an actual 
town, do not use search engines to find a flo-
rist,” advised Ms. McCoy. “Call your local flo-
rist first and ask who they would recommend 
sending it to.”

She added that if you do need to do a Google 
search, grab the address listed for the florist 
and enter it into Google maps. Some of these 
companies have caught on, however, and rent 
building space or put their call centres out of 
these locations.

“Use Google Maps and search ‘florist near’ 
or ‘florist in’ and the name of the community,” 
she explained. “[Then] check out the Street 
View on Google Maps to see the shop itself. 
Read the reviews, and call if you can to make 
sure you know the area. We have had 1-800 
Flowers claim to be us to a customer in the 
past, which we addressed immediately.”

In one consumer complaint online, a gentle-
man in the U.S. had ordered a $200 bouquet 
to be sent to his wife for Valentine’s Day, as 
well as took the option to pay an additional fee 
for a guaranteed delivery by 7 p.m. Only, the 
flowers never arrived. He received a notice the 
next day after 6 p.m. that the flowers had been 
delivered, but there were no flowers. Later, the 
company told him they could not guarantee 
delivery on Valentine’s Day. 

“They are really not out to take care of the 
customer,” said Ms. McCoy. “Last year, we had 
some Valentine’s Day orders being delivered 
three days late! That was because they kept 
taking orders for Valentine’s long after florists 
were accepting new orders for deliveries. 
The truly best way to order flowers is to find 
a brick and mortar store, call and speak to a 
designer. Get ideas from their actual website 
of what you like, but give the designer some 
creative licence to make something perfect 
and the freshest.”

Local florist warns of scams used by online ‘tele-florists’
Written By TABITHA WELLS

Mono’s Big Day raised $3,000 for local Alzheimer Society
Written By VICTORIA BOTELHO



It can sometimes be hard to believe that 
social media has only been an active part of 
people’s lives for the past decade. 

With major social networks like Facebook, 
Twitter, Instagram and more acting as a regu-
lar part of our lives, there has been much com-
mentary and criticism over the impact it has. 

A person’s ability to share as much as they 
want or as little as they want can have major 
impacts in all areas of our lives — something 
that was limited when our connectivity to our 
friends consisted of phone calls and in-per-
son conversations. In many workplaces and 
industries, not having a Facebook or Twitter 
account can mean being 
overlooked for a job just 
as much as posting too 
many inappropriate or 
‘TMI’* items can affect 
your employability. 

Not having the right 
security settings, or add-
ing the wrong people to 
your Facebook and Twitter can also mean 
information getting leaked that you were hop-
ing wouldn’t, or accidentally saying something 
you wouldn’t want a specific person to know 
about. 

With all of its benefits of connectivity and 
information sharing, sometimes, it can be just 
a little too much.

At least, that’s what the creators behind the 
new social media endeavour, Just10, believe. 
The network, launched last Thursday, was 
developed with the idea that social media can 
be used to develop greater intimacy and hap-
piness on Facebook, as long as most of your 
‘friends’ aren’t involved. The launch of the plat-
form coincides with International Friendship 
Month, promoting privacy, free expression, 
and — as they proclaim — better friendships. 

“One careless or ill-advised social media 
post can literally ruin your life or career, mean-

ing many say little of substance in fear of 
recrimination,” explained the company in their 
press release last Thursday morning. “Just10 
protects you by allowing you to choose just 10 
friends, and ensuring that all data disappears 
after 10 days. It will never make members’ data 
public-facing or searchable; it’s ad-free, and it 
will never sell or rent subscriber information.”

The platform promises to take free expres-
sion beyond the “Like” button, offering what 
they refer to as ‘Meactions”, which are com-
menting icons that allow users to express a 
range of emotions and responses to what peo-
ple post. Along with their stock Meactions, the 
site does what they claim no others can do 
yet — allows for users to quickly and easily 

upload their own pic-
tures to offer highly per-
sonalized and tailored 
responses and com-
ments.

“We felt that it was 
impossible for people 
to freely express them-
selves if everyone in the 

world is watching and judging,” said Freder-
ick Ghahramani, a privacy advocate and tech 
entrepreneur who led the group of program-
mers and developers responsible for the new 
social media site.

Part of the idea came from his concerns as 
a father, being aware that at some point, his 
own kids will be online and participating in the 
‘social’ aspects of the internet.

“I don’t want my kids’ futures undone by 
something stupid they might say in the heat 
of the moment,” he explained. “And I want 
them to have a safe space online where they 
can freely express their ideas and opinions, 
without fear of being profiled and tracked by 
advertisers looking to exploit their data, hiring 
managers looking to profile their personalities, 
or even jealous exes.”

Social networks have come under scrutiny 
over the years with the sales of personal data 

for research, analytics and advertising, and 
with the increase in online fraud through these 
sites, billions of dollars are being lost every 
year in North America.

While Just10 is designed for anyone who 
wants the ability to share and post what they 
want to a select group of friends, its main goal 
is to be a platform for anyone who values pri-
vacy, such as parents who don’t want to put 
their children at risk, job-seekers, business 
people, activists, change makers, journalists, 
politicians, and celebrities. 

“[It’s for] anyone else who might find that 
expressing a personal opinion or picture could 
come back to haunt them,” wrote the company 

in their release. “It’s also for anyone worried 
about their information being used against 
them by criminals through data breaches and 
fraud.”

While there might not be enough activity to 
sell people on this site just yet, the hilarious 
video released as part of their launch cam-
paign might just be enough to pique one’s curi-
osity and check it out. The video, which can be 
viewed at http://js.tn/MeBL9A, highlights the 
dangers of oversharing on social media in a 
comical way. 

For more information or to check it out, visit 
http://just10.com or download the Just10 app 
on Android and iOS.
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New social network boasts privacy, better friendships
Written By TABITHA WELLS

I don’t want my kids’ 
futures undone by 
something stupid they 
might say in the heat 
of the moment

“



Have you ever wondered what it would 
be like to turn part of Broadway into a giant 
waterslide? If you’re one of the people who 
has, and even if you haven’t, that idea will be 
turned into a reality this summer. Thanks to 
365 Sports, a company that began in Oran-
geville before moving to Blue Mountain and 
becoming a nationwide success, a 1,000-foot 
slide will be lining the main street in July.

The concept of ‘city’ slides has grown in 
popularity over the last few years, but began to 
rise in popularity once Slide the City began to 
move north and crossed the Canadian borders. 
But why should one U.S. company have all the 
fun? After 365 Sports obtained the go-ahead to 
move forward with their own slide, they began 
marketing the Urban Slide, a way to bring this 
new, popular event to more locations in Can-
ada, and help raise funds for local communi-
ties. 

“These events cost the town no money, raise 
funds for local charities and organizations, 
and allow all residents to have a great day,” 
explained Jesse Fulton, one of the founding 
members of 365 Sports. “That’s what keeps us 
happy, making sure we can run a successful 
business in Canada and making sure we can 
give back to the communities is a major focus 
of that.”

When 365 Sports was created, in partnership 
with two other Orangeville residents and Mr. 
Fulton, it was to create a multi-sports facility in 
conjunction with the Alder Street Recreation 
Centre. But when the Humber lands deal fell 
through, and the post-secondary institution 

announced their intention to stay a  longer at 
the rec centre, the business shifted to focus 
more on events and marketing. 

“One day, I still will build that facility,” prom-
ised Mr. Fulton in an interview Tuesday eve-
ning.

Urban Slide is only one of many events the 
company has been taking to Canadians across 
the nation. They are the brains behind the 5k 
Foam Fest ‘funcore’ runs, the Gromination Ski 
and Snowboard Festival, the former Icarus 
Skate/Snow Throwdown in O-Town events, 
and more. 

With each event, they partner with either 
a local group or organization to help support 
them through proceeds. Although it hasn’t 
been announced who will benefit in Oran-
geville, there have been discussions with 
groups like the Rotary Club. 

“It can be stressful, but it’s also a really fun 
job at the same time,” said Mr. Fulton. “Being 
able to do this and raise funds for organiza-

tions that need it, that’s important. A wise man 
once told me that it’s not what you have while 
you’re here, but the wake you leave when you 
are gone.”

Last week, Mr. Fulton spoke with Orangeville 
Council regarding the proposed event, provid-
ing information on proposed locations and 
dates. Part of the proposal included the possi-
bility of hosting it in conjunction with Ribfest, 
although no official discussion had been had 
between 365 Sports and the Rotary Club at that 
point. The locations being considered included 
Alder Street, First Street and Broadway.

“This being our first year with the slide, 
we decided to keep it in Ontario,” Mr. Fulton 
explained to council. “The Urban Slide is a 
great event, includes lots of physical activity 
and a high economical impact for the hosting 
community. Rather than going to major cities, 
we wanted to go to smaller municipalities, 
where a community could rally around the 
event, and the event rally around the commu-
nity.”

With his history in Orangeville, he felt this 
would be a perfect community to host it in. 
And Mayor Jeremy Williams must have thought 
so as well, as the whole process to work with 
the town and bring the issue before Council 
started from a single phone call to the Mayor. 

“He helped align us with the right people 
and put it together, because he felt [the event] 
would bring value to the community,” said Mr. 
Fulton. 

Mayor Williams expressed his support of 
the event at Council, as well as the depths 365 
Sports goes to in order to ensure it is a safe, fun 
event for everyone.

“We don’t often see these cool, interesting 
things come to us, and sometimes they come 
with a concern for safety and liability,” said 
Mayor Williams. “I am blown away with the 
level of effort [365 Sports] goes to — every-
thing from lifeguards to engineers, making 
sure there is a safe flow of water. This is a big 
event and it costs us virtually nothing.”

The Urban Slide that 365 Sports has pro-
cured is a 1000 ft slide with three lanes, and 
typically sees 6000 people in attendance. The 
slide can handle two to three people per lane 
at a time, spaced out to a safe distance, with 
a slide pool at the bottom where lifeguards 
monitor it throughout the day. People come 
to slide within their assigned ‘heats’, helping 
keep it fair and move people along throughout 
the day.

“It’s a great interactive, social, and fun day,” 
said Mr. Fulton. “The event is massive, and 
when we bring it to a community one of the 
perks is people don’t have to travel to make it. 
It’s just the fun of it all — being outside, social-
izing, getting some exercise.”

Safety is a major component for the event, 
and along with going the distance on their end 
to increase safety. For each event they obtain 
a series of permits from both the Town, as well 
as the TSSA (Technical Standards and Safety 
Authority), and their slide has been custom 
engineered to fit all of the TSSA’s needs and 
conditions.

And while the event will go on rain or shine, 
Mr. Fulton assured Council they are prepared 
to handle just about anything.

“If there is lightning, we take proper proto-
col,” he explained. “We also work with a group 
which brings in a satellite emergency team. 
[They] work with local ambulance and emer-
gency services to make sure we are operating 
safely. Public safety is our number one prior-
ity, especially when it comes to little kids, big 
slides and lots of people.”

Although no official decisions regarding a 
date or where the group would have to host 
the slide were made, Council voted last Mon-
day to allow the event to occur. Following the 
meeting, Mr. Fulton and his team met with the 
Rotary Club, Town staff and the BIA to work 
out the details, and a date was set for Saturday, 
July 23.

“We were initially looking at the 16th to align 
with Ribfest, but there were some concerns on 
the Rotary Club’s part that an event of this size 
could dilute theirs, which we don’t want to do,” 
said Mr. Fulton. “We want their event to be a 
success.”

365 Sports still has to work with the Town to 
co-ordinate and solidify the date from that end, 
but plans are currently in the works to run the 
slide from the base of the Orange Lawrence 
Statue to just before the Tim Horton’s drive-
way on Broadway. 

“We’re blown away with the support we 
have had from Council and the Town’s Event’s 
Committee,” Mr. Fulton said in his interview 
with The Citizen. “Thanks to the Mayor and 
Councillor Kidd, and everyone who has sup-
ported us, we received unanimous votes from 
Council. We deal with lots of different councils 
in different municipalities for all our events, 
and it’s always great to see a community in line 
with doing awesome things within it.”

Advance passes are available for purchase 
at http://www.theurbanslide.ca/, where costs 
range from a starting rate of $10 per person for 
a single slide, up to $150 for a ride all day fam-
ily pass. More information about the event is 
also available on their website.

“At the end of the day, everybody wins, espe-
cially in the town,” said Mr. Fulton. “It’s like 
the reward at the end of the chore. It’s every-
thing you want in a sunny day of fun. The sheer 
size of it and it being a new thing — that’s the 
attraction to it; it’s a unique event. The all ages 
component is a good thing to do. As a parent 
always looking for fun things to do with my 
kid. This would fall into that category.”
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SALON SERVICES

ESTHETICS SERVICES

RETAIL SERVICES

• SPA MANICURES
• SPA PEDICURES
• GEL NAILS AND  
   SHELLAC
• FACIALS

• FULL BODY &   
   FACIAL WAXING
• THREADING
• MAKE-UP
• EAR PIERCING

• GOLDWELL
• KMS
• STYLING TOOLS
• SKIN CARE   
   PRODUCTS

GIFT CERTIFICATES 
AVAILABLE AND 
REDEEMABLE AT 
ALL 3 LOCATIONS

MON-FRI 9AM-8PM • SAT 9AM-6PM • SUN 11AM-4PM • FREE CONSULTATIONS AVAILABLE

WE HAVE HAIR EXTENSIONS IN AMAZING COLOURS!
PINK, PURPLE, TURQUOISE AND MORE!

• CUTS
• COLOURS
• PERMS
• FOILS

• OMBRE
• DIPPING
• HAIR EXTENSIONS

88 FIRST STREET

ORANGEVILLE
519.940.7113

NEXT TO STAPLES

CUTS AND CURLS
19 MAIN STREET
GRAND VALLEY
519.928.3253

THE BARBER CREW
400 TOWNLINE
ORANGEVILLE
519.941.2739

(ALL OCCASIONS)

18 Robb Blvd. Unit 3
Orangeville, ON

Toonie Days
February 3rd until  

February 27th

Wednesday-Friday
10:00 AM until 6:00 PM

Saturday
10:00 AM until 4:30 PM

Buy 2 or More and 
Choose from  

65,000 Books
$2.00 each

Some Restrictions apply

519-941-3763 

PHOTOS COURTESY 365 SPORTS

Council clears way for waterslide on Broadway

Written By TABITHA WELLS
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Caledon council is maintaining the position 
that the environmental assessment study on 
the GTA West Corridor should be resumed im-
mediately.

Councillors last week ratified the motion 
passed the previous week as council sat in the 
Planning and Development Committee.

Peel Regional councillors have dealt with a 
similar motion, but they took out references 
that called on the Province to resume the study 
immediately. Instead, Regional councillors 
asked for a meeting with Transportation Minis-
ter Steven Del Duca and Regional Chair Frank 
Dale and the Mayors of Caledon, Brampton 
and Mississauga to discuss the importance of 
the Corridor and completion of the study.

The Province announced in December that 
it was suspending work on the environmental 
assessment of the Corridor that traverses Cale-
don as it runs from Highway 400 west, through 
town and south into Brampton and Halton Re-
gion.

The motion passed by Caledon council 
noted that the government established the 
Corridor 10 years ago as a conceptual goods 
movement corridor in the Growth Plan for the 
Greater Golden Horseshoe. One of the conclu-
sions so far is that a new 400-series highway 
will likely be needed along the Corridor. The 
preamble of the motion also stated that the 
Town has incorporated the study area in its 

planning, including matters concerning the 
Coleraine West Employment area in Bolton, 
and that approved developments in the study 
area are being held up.

“Failure to deliver the GTA West Corridor 
will lead to more wasted time for commuters 
and delayed goods movement, which wil ulti-
mately damage our overall economic competi-
tiveness,” the motion stated.

The motion also calls for a meeting with Mr. 
Del Duca and Mayor Thompson to discuss the 
importance of the Corridor.

Council also tacked an amendment to the 
end of the motion, calling on the mayor to 
write the minister, stating that Dougall Avenue 
in SouthFields Village has been identified as 
a “main street” collector road in the Mayfield 
West Secondary Plan and that the town sup-
ports access being granted from it to Highway 
10.

Councillor Rob Mezzapelli opposed the mo-
tion. He stated he’s always been cautious when 
it came to the study, and he wanted the Prov-
ince to rationalize why it halted it.

Mayor Thompson observed that the minister 
has been asked that a couple of times.

Referring to the letter the mayor is going to 
send, Councillor Doug Beffort urged him to tell 
the Minister of the impact to residents if the 
proposed road doesn’t go through, in light of 
the work that’s already been done.

Councillor Jennifer Innis pointed out mem-
bers of the public and other stakeholders have 

already contributed to the study.
“It doesn’t mean that we’re going to build a 

highway next year,” she said, adding they just 
want the study to proceed. “I think they owe it 
to our residents and stakeholder groups.”

“The sudden suspension of the environ-
mental assessment for the GTA West Corridor 
leaves the Town of Caledon and neighbouring 
municipalities hanging in terms of our planning 
process for this area,” Mayor Thompson said. 
“The GTA West Corridor included solid plan-
ning for goods movement for the region, pub-
lic transit, commuter traffic and would help 

us plan for future employment and residential 
growth. We’re at a standstill.”

“Our development is halted in the study area 
of the GTA West corridor, millions of dollars 
have been spent at all levels of government 
to date, and so we are calling on the Minis-
try to continue with the GTA West Corridor 
Study immediately,” he added. “The Town has 
withheld approved developments in the EA 
Study area since 2012. This land is effectively 
blocked, and we have no explanation, despite 
trying repeatedly to get information on why the 
study is suspended.”

Caledon repeats call to continue study of GTA West Corridor
Written By BILL REA

Ontarians can celebrate Family Day 
at the Hockey Hall of Fame, where a 
thrilling experience awaits the entire 
family – simulation games, theatres, 
the greatest collection of hockey arti-
facts anywhere in the world, and best 
of all, hands-on access to hockey’s Holy 
Grail, the Stanley Cup.

Up to a maximum of four youths (13 
and under) will be admitted free with 
the purchase of one regular price adult 
admission.

Hockey Hall of Fame admission must 
be purchased on-site. 

The offer is valid on Monday, Feb-
ruary 15, 2016 only and cannot be 
combined with any other promotional 
offers.

You can combine your visit to the 
Hockey Hall of Fame with a meal at 
Lone Star Texas Grill’s new downtown 
Toronto location, 212 King Street West 
– a short walk from the Hockey Hall of 
Fame. 

Each visiting child will receive a 
voucher for one free kids meal with 
the purchase of an adult entrée at Lone 
Star Texas Grill.

KIDS FREE at the Hockey Hall of 
Fame on Family Day, Feb. 15
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What do bicycles and home décor 
have in common? If you ask two young 
Dufferin entrepreneurs, they’d tell you 
it’s all about starting with a strong 
foundation. 

For Jeff Lemon and Jamie-Lee Hig-
ginson, the decision to start their busi-
nesses in Dufferin and take advantage 
of supports available has resulted in 
business  growth both locally and be-
yond. 

Jeff Lemon is the owner of Cycling 
Elements, a community-focused bicy-
cle shop in Orangeville.  

Jeff started his cycling business on 
Broadway in 2012.  The store’s wel-
coming environment and Jeff ’s vast cy-
cling knowledge met a true need in the 
community.  As a result, the business 
quickly outgrew the space and had to 
relocate to a larger space. 

His new location on Wellington Street 
boasts a shop for bicycle repairs, a 
beautiful retail space, and a driveway 
for testing out the latest models.  On 
any given day, you can find Jeff enthu-
siastically offering advice on every-
thing from how to size a bike to where 
to ride, even in the winter.  

Jeff is also actively involved as a 
mentor for the Orangeville & Area 

Small Business Enterprise Centre’s 
(SBEC) Starter Company program for 
young entrepreneurs.  

As an alumnus of the Starter Compa-
ny program, Jeff brings an understand-
ing of the ups and downs of starting a 
business as well as the importance of 
excellence in customer service.  

During Jeff ’s time as a Starter Com-
pany entrepre-
neur, he prepared 
a business plan 
that yielded him 
a $5,000 grant, 
which he utilized 
to expand his mar-
keting efforts.

Jamie-Lee Hig-
ginson is the owner and designer at 
Prim Pickins, a home décor business in 
Melancthon. 

Prim Pickins’ designs can be found in 
retail stores across Canada, including 
Sears and Home Hardware as well as at 
local craft shows and boutiques.  

Jamie-Lee is a current Starter Compa-
ny entrepreneur who recently received 
a grant of $5,000 that she will use to 
help increase efficiencies in product 
manufacturing.  

Jamie-Lee also recently made her 

television debut, pitching her business 
on CBC’s Dragons’ Den.  In an episode 
that aired on December 9th, Jamie-Lee 
wowed the Dragons and secured a deal 
for $150,000.  Her success in business 
is due to her fiery, get-it-done attitude 
combined with her extraordinary de-
sign talent and knack for making cus-
tomers feel like friends.  

Jeff and Ja-
mie-Lee are only 
two of many en-
trepreneurs under 
age 30 who are 
living and running 
prosperous busi-
nesses in Dufferin 
County.  

The hard work and success of each 
of these local young entrepreneurs has 
not gone unnoticed and their determi-
nation sets a great example to aspiring 
young entrepreneurs everywhere. 

Jeff and Jamie-Lee each took some-
thing they were passionate about and 
created successful business ventures 
they continue to work at each day. 
These young business owners were 
able to couple their entrepreneurial 
spirt with the training, mentorship 
and grants offered through the Starter 

Company program to expand their en-
terprises and become even better busi-
ness owners.   

Starter Company is offered by the 
Orangeville & Area SBEC in partner-
ship with the Province of Ontario.  The 
program provides young entrepreneurs 
with the opportunity to create, inno-
vate or expand their businesses with 
the help of successful local business 
mentors, high quality training opportu-
nities and potential grants of up to $5 
000.  

The success of Starter Company to 
date is a testament to the importance 
of mentorship and training and the 
high calibre of young talent that can be 
found in this community. 

If you are a young entrepreneur with 
a great new business idea or are ready 
to expand your small enterprise, please 
contact Youth Entrepreneurship Co-or-
dinator, Elizabeth Bryan at 519-941-
0440 Ext. 2757 or ebryan@orangeville.
ca. 

Applications for the Starter Company 
program are accepted year-round and 
can be found at http://orangevillebusi-
ness.ca/start-or-grow-a-business/ser-
vices-for-youth/starter-company-pro-
gram/.

Youth entrepreneurship alive and well in Dufferin County

Liz Ruegg, President & CEO of Head-
waters Health Care Centre (HHCC) an-
nounced her retirement via press release 
Monday afternoon, following a 40-year ca-
reer of assisting patients and serving the 
community. According to the announce-
ment, she will retire in the fall of 2016.

“Liz is a passionate advocate for safe, 
quality health care that puts patients and 
families first,” said Rob Hamilton, Board 
Chair at HHCC. “And to that end, [Liz] has 
been tireless in her commitment to ensur-
ing this community has the services they 
need, close to home.”

During the final 10 years of her career, 
where she worked at Headwaters, five of 
them were spent as President and CEO. 
Throughout her time in the role, Ms. Ruegg 
worked to help in the building of innova-
tive and strategic partnerships across the 
region, which have led to the enhancement 
of cancer care, dialysis, mental health and 
other specialty services that were in need 
at the hospital. 

Her leadership with the Central West 

Local Health Network (LHIN) is described 
as strategic, helping to transform health 
care services in municipalities such as 
Shelburne. The Central West LHIN was 
able to bring together community organi-
zations and health care providers, forming 
the Shelburne Centre for Health, which 
ensures area residents can continue to re-
ceive vital care within their community.

“I have been fortunate to have spent my 
career in health care, and to work along-
side people who use their time, talents and 
energy every day to make an extraordinary 
difference in the lives of patients and fami-
lies,” said Liz Ruegg.

Her leadership also helped with Headwa-
ters receiving approval from the Ministry 
of Health and Long-Term Care to expand 
the existing hospital and redevelop por-
tions of it. This development will allow 
Headwaters to increase access to care in 
the community, and will be the first expan-
sion the hospital has had since it opened 
in 1997. 

“With the outstanding dedication of our 

staff, physicians and volunteers and with 
the support of our loyal community, Head-
waters is poised for success and in continu-
ing to deliver on its vision of an Exception-
al Experience Every Time,” said Ms. Ruegg.

Ms. Ruegg will be continuing to serve in 
her position until Fall 2016. The Headwa-
ters Board of Directors will lead a recruit-

ment process through a search committee, 
aimed at finding a new President and CEO.

“We thank Liz for her many years of ded-
icated service to Headwaters Health Care 
Centre and to the community, and we wish 
her all the very best as she embarks on this 
exciting new chapter in her life,” added Mr. 
Hamilton.

Liz Ruegg to retire as Headwaters Health Care Centre’s CEO

On February 23, the Dufferin-Peel 
Catholic Institute for International Edu-
cation will host an information session 
for parents and students interested in 
International Student Programs at Duf-
ferin-Peel Catholic schools.

The session will provide an overview 
of the board’s International Student 
Program, Summer ESL Credit Program, 
Student Exchange Program and the 

community supports available to new-
comers.

The information session will take 
place at St. Kateri Tekakwitha Catholic 
Learning Centre located at 3566 South 
Common Court in Mississauga from 
7:00 to 9:00 p.m.

 For more information, contact Rita 
Borg, Principal - International Educa-
tion at 905-412-3341, ext. 31460.

Info session set for parents, students 
interested in International programs 



 Family Day is next Monday in On-
tario and five other provinces, and to 
celebrate the event the Canadian Ski 
Council has come up with a Grade 4 & 
5 SnowPass that will be accepted at 
150 ski resorts, including the Hockley 
Valley Resort in Mono.

The Grade 4 & 5 SnowPass provides 
students in grade four or five with the 
chance to ski three times each at the 

resorts. It’s open to winter enthusi-
asts of any calibre, especially begin-
ners, costs just $29.95 and is valid for 
two years if the child is in grade four 
(and one year if the child is in grade 
five). 

All you need to do to apply is go 
online to www.snowpass.ca ,  upload 
your photo, proof of age and make 
your payment and the SnowPass will 

be mailed directly to you, along with 
a temporary SnowPass that you can 
begin using right away.  

Winter sports are important to Ca-
nadians and what better way to pass 
the winter months than to find a sport 
you can do all together. Being a part 
of a sport can aid in the development 

of a child’s confidence, lead to new 
opportunities for their future, and is 
also a great way to keep them active, 
healthy and happy. 

Skiing and snowboarding also pro-
vide an opportunity for children to 
make new friends with similar inter-
ests.  The exhilaration they will feel 
as they conquer a run they didn’t think 
they could do or improving their tech-
nique is like no other!

 The Grade 4 & 5 SnowPass is a na-
tional program and is valid at 30 re-
sorts in Ontario, 57 in Quebec, 8 in 
Atlantic Canada, and 1 in so no matter 
where you live, everyone can take ad-
vantage of this fantastic offer. 

The Canadian Ski Council is a not-
for-profit association founded in 1977 
that works on behalf of its member 
organizations to increase participa-
tion in recreational skiing and snow-
boarding in Canada.

 Arts
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SHOWTIMES FOR FRIDAY, JAN 29 TO THURSDAY, FEB 4, 2016

DOORS OPEN FRIDAY @ 6:15 PM, SATURDAY @ 10:45 AM,
SUNDAY @ 11:30 AM, MON-THURS @ 6:15 PM

ORANGEVILLE, FAIRGROUNDS SHOPPING CENTRE 85 FIFTH AVE. - (519) 941-2333
KUNG FU PANDA 3 3D CC/DVS (PG) NO PASSES 
FRI,TUE 7:00, 9:30; SAT-SUN 12:00, 5:00, 7:30, 10:05; 
MON,THURS 6:30, 9:00; WED 6:35, 9:00

NORM OF THE NORTH CC/DVS (G) FRI,TUE 7:10; SAT 12:15, 
2:40, 7:40; SUN 12:15, 2:40, 5:10, 7:40; MON,WED 6:35

STAR WARS: THE FORCE AWAKENS 3D CC/DVS (PG) 
FRI,TUE 6:40, 9:50; SAT 12:40, 6:40, 9:50; SUN 12:45, 
7:00, 10:10; MON,WED 6:45, 9:20; THURS 6:45, 9:25

THE REVENANT CC/DVS (14A) FRI,TUE 6:30, 9:55; SAT 
11:30, 3:00, 6:30, 9:55; SUN 1:00, 3:00, 6:30, 9:55; 
MON,WED 6:30, 8:50; THURS 1:10, 6:30, 9:00

THE 5TH WAVE CC/DVS (PG) FRI,TUE 6:50, 9:50; SAT-SUN 
1:15, 4:00, 6:50, 9:35; MON,WED-THURS 7:00, 9:40

THE 5TH WAVE CC/DVS (PG) STAR & STROLLERS 
SCREENING THURS 1:00

THE FINEST HOURS 3D CC/DVS (PG) NO PASSES 
FRI,TUE 7:25, 10:10; SAT-SUN 1:30, 7:20, 10:10; MON,WED 
6:45, 9:30; THURS 1:20, 6:45, 9:40

DADDY’S HOME CC/DVS (PG) FRI,TUE 9:30; SAT-SUN 10:00; 
MON,WED 9:50

THE BOY CC/DVS (14A) FRI,TUE 7:30, 10:00; SAT 5:10, 7:10, 
9:40; SUN 12:30, 4:30, 7:10, 9:40; MON,WED 7:00, 9:45; 
THURS 6:40, 9:45

KUNG FU PANDA 3 CC/DVS (PG) NO PASSES SAT-SUN 2:30

STAR WARS: THE FORCE AWAKENS CC/DVS (PG) SAT-SUN 
3:50; STAR & STROLLERS SCREENING THURS 1:00

THE FINEST HOURS (PG) NO PASSES SAT-SUN 4:30

HAIL, CAESAR! (PG) NO PASSES THURS 7:00, 9:35

THE METROPOLITAN OPERA: TURANDOT () SAT 12:55

PIXELS (PG) SAT 11:00

Feb. 18, 19, 20, 26, 27 – 2016

By Kind Permission Of 
Samuel French Inc.

Evening Show - 8:15pm
Matinee – Feb. 27 – 2:15pm
Dinner Theatre – Feb. 20 – 6:30 pm

“A 
MURDER IS 

ANNOUNCED”

 THE CALEDON  TOWNHALL PLAYers
PRESENTS 

TIME IS  
RUNNING 

OUT! 

foul 
play!

THE FINAL 
CURTAIN! 

THE CLASSIC 
Miss Marple 

Mystery
A Murder Mystery by

AGATHA CHRISTIE
ADAPTED BY:

LESLIE DARBON

Location: 18365 Hurontario St.,
Box Office: 519-927-5460
Book On-Line at
www.calendontownhallplayers.com

       Directed by: Kim Blacklock

 A well-known personality in this commu-
nity, Bernadette Hardaker has become the 
new general manager of Theatre Orange-
ville. Over the next six weeks of transition-
ing, she will replace Marilyn Logan, who 
has resigned after 10 years on the job.

Seated around the table in the board 
room of the Information Centre, where 
the theatre has its offi ce, were Ms. Harda-
ker, publicist Vicki Langille, David Nairn, 
Theatre Orange ville’s Artistic Director 
and myself. It was an opportunity to talk 
to them all about the job, something of the 
theatre’s future and the part that Ms. Har-
daker is to play in it.

Mr. Nairn explained that plans of succes-
sion for the executive of the theatre have 
been instituted. 

“It has been in the works for the last 18 
months. The Board of Directors insisted on 
the process. It’s our responsibility to have 
a succession plan,” he said.

Not so much with a mind to unexpected 
or otherwise resignation/retirement but, 
further, in the event of the executive being 
suddenly removed by accident or illness, a 
plan is place for the sake of continuity in 
the running of the theatre.

“The theatre that I came to [as a patron] 
in 2006 – this is so much more a mature 
organization,” said Ms. Hardaker. “Marilyn 
handed me a strategic plan and goals.”

“It’s time for us to do it again,” Mr. Nairn 
announced. “It needs to be a living docu-
ment – we keep it on our desks and we’ll be 
spending real time to look over our goals. 
With the Board, it has been a fi ve-year plan 
but it needs to be a three-year plan.”

He told Ms. Hardaker, “You’re coming on 
board at a great time.” 

Pleased that we were having this conver-
sation, she commented, “It’s good for peo-
ple to know that this is not a fl y-by-night 
place – it’s a real organization, something 
inherently stable.”

“Yet, it’s [what we produce] ephemeral – 
we sell dreams and hope and injury – the 
human condition – we have to ask the right 

questions without giving the answers. This 
is about what are those questions,” Mr. 
Nairn philosophized. 

He added, “In rehearsals, I have only the 
why question – why?” Refl ecting further, 
“Then there’s also the question: why not?”

Speaking 
of which, 
we went on 
to ask Ms. 
H a r d a k e r 
why she was 
interested in 
this job.

“I thought 
there was 
this creative 
opportunity 
in my own 
back yard,” 
she replied, 
“I’d be crazy 
not to apply. 
I had no idea 
what they 
wanted but 
if I didn’t try 
for it...”

For some 
years now, 
Ms. Har-
daker has 
been writing 
the biog-
raphies of 
local people 
at their commission under the name of 
her company, LifeStories. She told us that 
every story takes a long time and many 
interviews. 

“You see a lot of a person doing those 
interviews and become friends, really,” she 
related. Right now, she has “been scram-
bling” to fi nish two books that she has been 
working on before her start day with the 
Theatre next Tuesday, February 16. 

Asked if she will continue with that, she 
replied, “Yes, but to a minimal extent, some-
thing like one a year. We have arranged that 
I have time for my writing.”

“It’s essential that we have that time too,” 
Mr. Nairn confi rmed. “Just as Vicki might 
take a week and do a course, you need that 
time.”

Speaking about the attraction of working 
for and with the Theatre Orangeville team, 

Ms. Hardaker 
said, “One of the 
most exciting 
things for me – I 
love the idea of 
being part of a 
team. I’ve been 
working on my 
own for the last 
several years 
and I’m really 
looking forward 
to the collegial-
ity. This is one 
of the things I 
miss about the 
CBC.”

Ms. Harda-
ker worked for 
nearly 20 years 
with CBC Radio 
as a broad-
caster, morning 
show host, asso-
ciate producer 
and native 
affairs writer/
broadcaster.

The theatre is, 
above all, a col-

laborative art form, as Mr. Nairn pointed 
out. “Otherwise, it can’t work.”

Although exciting and a chance to be 
very involved with one of the premier 
creative forces in the region, the job is a 
demanding one. It entails participation in 
several committees, overseeing most of 
the theatre’s business, especially the con-
tracts with the actors and employees, the 
fi nancial aspects, engaging with the board 
of directors, administrative and daily oper-
ations of the theatre.

“I have to read the CTA [Canadian The-
atre Agreement],” Ms. Hardaker men-

tioned.
This document, familiarity with which 

is essential, is the foundation for negotia-
tions between the theatre as a member of 
the Professional Association of [English 
speaking] Canadian Theatres (PACT) and 
Equity, the actors’ union to which every-
one involved in professional theatre must 
belong. The CTA outlines responsibilities 
of all parties, as well as the conditions 
under which actors, including child actors, 
may be engaged. The labour laws are taken 
into account by the text of the CTA.  

“She has to be conversant with it,” com-
mented Mr Nairn.

“It’s a large learning curve,” she admit-
ted. “I’m thrilled that I have six weeks with 
Marilyn,” who is staying on for that time 
to teach Ms. Hardaker the job. “But I don’t 
fi nd it daunting because this is a very sup-
portive team.”

Mr. Nairn was likewise encouraged about 
the future of working with Ms. Hardaker: 
“We have a lot to do – a lot of work with 
the young people in this community, some 
of whom are disadvantaged for one reason 
or another.”

The announcement of Mrs. Logan’s resig-
nation went out as a press release and was 
followed by an advertisement for the job of 
General Manager in the local papers.

“We had excellent applicants but our fi rst 
application came from West Bengal, India,” 
Mr. Nairn said. “I’ve been here 17 years and 
I’ve had to go through this only twice. All 
of the candidates were from this commu-
nity.”

In her days of political campaigning one 
way or another, Ms. Hardaker said, “I’ve 
knocked on a minimum of 20% of the doors 
in Orangeville. I’ve been all over Dufferin and 
Caledon. I ran municipally in 2010. I loved it 
because I love meeting people – it’s given me 
an understanding of this community.”

Married for 28 years and a mother of 
three daughters, the eldest of whom is in 
university, Ms. Hardaker says she’s ready 
to help bring more people into the theatre: 
“I think people need to know what they 
have here.”

PHOTO: CONTRIBUTED

 Bernadette Hardaker named Theatre Orangeville GM
Written By CONSTANCE SCRAFIELD

 Hockley Resort among 150 accepting Grade 4, 5 SnowPass on Family Day

AVAILABLE AT YOUR LOCAL LCBO
HOCKLEYBEER.CA

PURE.
GENIUS.

This is

GOOD
BEER



 Starting next week, Shelburne’s Tipling 
Stage Company will stage Norman Foster’s 
famous fi shing play, The Great Kooshog 
Lake Hollis McCauley Fishing Derby.

With a cast of familiar faces and new in-
ductees, this hilarious Foster play will open 
with a preview next Thursday, February 18, 
opening night February 19 and continue un-
til Saturday, February 27. It promises to be a 
wonderful evening of entertainment.

We had the chance to speak to the Direc-
tor, Jean Jardine Miller, who is also the com-
pany’s president. She loves directing Norm 
Foster’s plays. “He doesn’t write loads of 
stage direction, so you’re free to make your 
own variation of the play, so actors listen to 
what you say.” 

She went on to remark, “I believe in hav-
ing the actors develop their own characters, 
not to necessarily lock them into what I see. 
I fi nd it frustrating when I’m acting if I’m 
going in a direction with a character for the 
director to come in with an opposing view.”

The premise of this comedy is about a 
rather pompous investment banker, James 
Bell, who arrives in the town of Kooshog 
Lake, where his car breaks down, just in 
time for the annual Fishing Derby. Repair-
ing the car is possible once the necessary 
parts fi nally come in but the fi shing derby is 
much more in the minds of the populace and 
James is stuck there for the weekend.

Naturally, this is a Norm Foster comedy 
with all the great laughs and upsets one 
would hope for. The characters James meets 
in the town might just as soon see him gone 
but they are equally stuck with him and, so, 

in the way of small town Ontario hospitali-
ty, James is offered a chance to join in the 
Great Kooshog Lake Hollis McCauley Fish-
ing Derby. This is certainly not what he had 
in mind for his weekend.

Darrick Rosborough is James Bell, back 
to the Tipling stage as audiences will be glad 
to see. He has appeared in other plays with 
the TSC as well joining the Caledon Town 
Hall Players last year in their production of 
Baggage.

The set for the action of the play is pri-
marily on the front porch of the General 
Grocery Store, of which the owner is Sienna 
Grey, played by Michelle Graham. In spite of 
a broken heart, Sienna is a laid-back sort of 
person. Although she has been involved as 
back stage crew for other TSC productions, 
this is Ms Graham’s acting debut.

Said Ms. Miller, “I wanted her to do this 
part – I think she is Sienna. She is just loving 
doing it too.”

Performing a role that is quite diverse for 
her is Kelly McDowell as Rhonda Borkow-
ski, who is very taken with the new man in 
town. Having done more conservative roles 
in several other plays with TSC, Ms McDow-
ell is “very excited by the challenge of play-
ing such a completely different type of char-
acter” in this production.

Kirk Douglas, the local townsman with 
the jokey name, is portrayed by Paul Welch. 
Mr. Welch has taken part in other produc-
tions on stage with the TSC. In addition, his 
skills in set design, building and his artistic 
fl air with the painting are also much appre-
ciated by the company. 

The town’s antique dealer, Melanie Morn-
ingside is offered to us by Sahayla Smith. 

She is a local Shelburne singer/songwriter, 
who is making her acting debut as well. In-
deed, this is her entrée into the Tipling Stage 
Company. In her off-stage life, she is a visu-
al artist and runs the open mike at the Main 
Street Cafe in Shelburne

Jean Jardine Miller has a long history 
with community theatre back to her early 
teens as well as directing radio and televi-
sion commercials in her long career in ad-
vertising. She has been very active with the 
TSC for the six years that she has been with 
them, acting, directing and set designing.

Said Ms. Miller, “I was in the advertising 
industry for years and then, freelancing. I fi -
nally decided to give up my mortgage in the 

city and come up here where properties are 
more reasonable. I was always involved in 
community theatre since I was 13. This is a 
great and very funny play by Norm Foster. 
We are having a lot fun putting it together.”

The Great Kooshog Lake Hollis McCauley 
Fishing Derby by Norm Foster production 
is staged at the Grace Tipling Hall. Evening 
performances Feb. 18, 19, 26 and 27 at 8:00 
and a matinee Feb. 21 at 2:00 p.m. Tickets 
online www.tiplingstagecompany.com or 
by phone 519-925-2600.

Coming up next, in May, with the Tipling 
Stage Company is Murder Mistaken, a peri-
od play written by Janet Green and directed 
by Bev Nicolas.
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ACROSS
1. Mention
5. Low voice
9. Period of watching
14. Awestruck
15. Bridle
17. Sidestep
18. Printing method
19. Connect
20. Chute material
21. Kind of silkworm
22. Tom Cruise, for one
23. Old French coin
25. Var.
26. Photographic opportunity
28. Norm’s drink
30. Intense
32. Footless creature
34. Ease off
37. Kind
39. Diving position

40. Frisky
42. Mislay
43. Trim of nonlean parts
45. Hit the ____
46. Dash
47. Tropical bird
48. Thoughtful sound
51. Door clasp
52. Linen vestment
53. Louisiana swamp
55. Additionally
56. Sample of voters
58. Say forcefully
60. Harden like bone
62. Miniature
63. Aristocrat
64. Chip
65. Poetic part
67. Snagged
71. Rookie socialite
74. Wire measurement

75. Coil of yarn
78. Fray
79. Elicit
81. African nation
83. Peel, as fruit
84. Finch
85. Slander
86. Staff member
87. Work with dough
88. Dole out
89. Santa’s vehicle

DOWN
1. Nose parts
2. Greek marketplace
3. Design
4. Freud’s topic
5. Sheet of cotton
6. Voice part
7. Sheriff’s badge
8. Not sweet,as wine

9. Locale

10. Trailing vine

11. Festival

12. Admired one

13. Let use

15. Spanish ranch

16. Antelope

22. Precinct

24. Transfer

27. Promo producers

29. Twilled fabric

31. Hammer end

32. Timber tree

33. Terse

35. Sake

36. Brazen

37. Empty inside

38. At hand

41. Spelling mistake

42. Bound

44. Filament

49. Lunar body

50. Guitarist, e.g.

51. Japanese verse form

54. Drill

57. “Blue Hawaii” handout

58. 18-wheeler

59. Baby food

61. Read a bar code

66. Adjust

68. Coveted chalice

69. Throng

70. Blazer material

71.	Office	furniture	item

72. Exact

73. Tiresome one

75. Mall happening

76. Purl’s companion

77. Rim

80. Korean auto maker

82. Group of whales

83. Dads

  

CROSSWORD
PUZZLE NO. 446

SOLUTION ON PAGE  A17

Copyright © 2008, Penny Press

UGLY FURNACE CONTEST
OUR

IS ON NOW
Send us a picture of you and your ugly 

furnace to:
don@donsheatingandcooling.com

or drop o� at our showroom, and you’ll be 
entered in a draw for a $200 gi� certi�cate 

at Rustik Local Bistro. And right now 
when you purchase a Daikin Hi-e�ciency 

gas furnace, Don’s Heating & Cooling 
will give you 300 dollars o� the purchase 
price, plus up to $1200 in Daikin rebates 

and up to $650 in OPA rebates. Financing 
available on your gas bill.

For details, call us at:
(519) 942-1568 or visit

donsheatingandcooling.com

48 Centennial Road, Unit 13
Orangeville • 519.942.1568

donsheatingandcooling.com

Making your
house

like home
 feel

Adult & Children
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of Dentistry in Orangeville

877-719-3399
OrangevilleSmiles.com

75 Fifth Avenue, Orangeville
Dr. Robert vanGalen General Dentist

519-941-5801

Water Softener &  
Purification Specialist
283 Broadway, Orangeville
PRESENT COUPON

BUY ONE 18L U-FILL & RECEIVE SECOND FREE
519-941-9120

 Foster’s Great Kooshog Lake Hollis McCauley Fishing Derby to open 
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Written By CONSTANCE SCRAFIELD

 It’s no secret that over the last decade 
roller derbies have gone from an obscure 
new idea to one of the exciting new sports 
for both participants and observers. 

Orangeville’s fi rst fl at track roller derby 
league, the Orangeville Roller Girls, came 
into being in 2011. 

Inspired by the Toronto Roller Derby 
girls who attended the 2011 SLUTWALK, 
an annual protest against victim-blaming in 
sexual assault and harassment situations, 
local resident Ashley Button began to pur-
sue the possibility of starting a league here. 

Now, the league has grown to include 
multiple teams with a number of partic-
ipants. The league is not-for-profi t, sup-
ported by the participants through monthly 
dues. 

On Saturday night, the Orangeville Roller 
Girls (ORG) will be kicking off their 2016 
season with a double-header at the OAS 
Event Centre in the fairgrounds, with Pulp 
Affl iction taking the fi rst game of the night 
against the Hamilton Harlots. 

The second game will be a co-ed match 

between the ORG’s newest team, the ORG 
All Stars: Misfi t Militia, and the Toronto 
Men’s Roller Derby team, the Outrage.

Roller derby is one of the few sports these 
days that is full contact, and is described 
as requiring both guts and brains to par-
ticipate. It is identifi ed as one of the fast-
est-growing sports in North America, with 
1250 teams — several hundred of which are 
in Canada. 

The local Misfi t Militia started out in 
Alliston, but disbanded to join the ORG and 
create a new all-star team, making Oran-
geville the third-highest-ranked league in 
the nation, outranking Toronto, Ottawa, 
Kitchener-Waterloo, Calgary, and Edmon-
ton, to name a few. 

The All-Star team’s captain, Renata 
‘Renny Rumble’ Loranca, explained that 
the sport is unique, and has required partic-
ipants to stay on top of training, fi tness and 
dedication to get the team where it is today.

“It’s a team sport in every way, so we 
decided that we were going to commit to 
the team, to each other, and to the sport 
as it grows,” she said. “We work extremely 
hard and our training is intense. Every 

game, every scrimmage, and every practice 
is an opportunity to improve.”

Unoffi cially, the ORG all-star team is 
ranked 30th in the world, and one of its  
goals this year is to become fully certifi ed 
with the international governing body of 
the sport, The Women’s Flat Track Derby 
Association. Once they have achieved 
that designation, the team’s goal will be 
to obtain one of the coveted spots in the 
top 40 ranking of teams around the world. 
If they make it to the top 40, the team will 
have a chance at competing in the interna-
tional championships. 

Julia Young, the ORG’s league president, 
believes that this year will be a great one 
for the league and the community, as it 
sees the ORG become a contender at the 
national level.

“I’m exited that the opportunity to tap 
into everyone’s full potential right now is at 
our fi ngertips,” she said. “We all have the 
amazing ability to be knockout athletes. It’s 
great to be able to keep the hometown feel, 
and hone the all-star skill.”

This year promises to be a great one, with 
lots of news surrounding the league, both 

with their all-star team and regular mem-
bers. The B-team, Pulp Affl iction, will be 
taking their fi ght to teams around the GTA 
and beyond, acting as the heralds to let 
them know Orangeville and its surrounding 
areas have a tough population of women, 
combined with a proud sports tradition. 

Their home-team, Fox Force Five, will be 
working with the ‘fresh meat’ of the group, 
helping skaters fi nd their legs and learn the 
game. 

“The small-town roots of ORG make it 
a very close-knit and supportive environ-
ment, whether you are joining for fun or 
to pursue something more competitive,” 
said Steph ‘Spoonsie Q’ McDonald, league 
membership director. “We welcome all lev-
els and strive to create an environment of 
camaraderie and positive attitude. It’s the 
perfect opportunity to make new friends 
and learn a challenging, fun sport.”

Registration night for the 2016 season 
will be Monday, February 22 at 7:30 p.m. 
For more information, check out the Oran-
geville Roller Girls on Facebook, or send 
them an email at info@orangevilleroller-
girls.com.

 Orangeville Roller Girls launch 6th season Saturday
Written By TABITHA WELLS
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  The late Hunter S. Thompson, founder 
of what was called Gonzo journalism, 
had this to say about the much-ma-
ligned U.S. primary election system:

“The genetically vicious nature of pres-
idential campaigns in America is too 
obvious to argue with, but some peo-
ple call it fun, and I am one of them.”

Me too.
I grow a tad weary every election cycle 

reading smug Canadian pundits snorting 
about the “circus” that is the seemingly 
endless U.S. presidential marathon, the 
basic tenet being that our system is far 
more refi ned and, not only that, some-
how it is more democratic to boot.

Not in my view. Quite the reverse.
It is true, as critics point out, that Amer-

ican political hopefuls must raise millions 
upon millions in order to even be in the mix 
for their respective party nomination. But 
while the numbers are obviously smaller 
in Canada – given the fact our population 
is a little more than 10 per cent of their 
population – the fact is, our system takes 
a pile of money to succeed as well. 

That’s just the way it is, not only here 
but throughout the democratic world.

I admit freely to being an incurable political 

junkie, one who checks the latest standings 
of the candidates on U.S. websites every day 
and rarely misses a debate. To me, that’s 
more fun than the Super Bowl (although, 
being a baseball and golf junkie too, it doesn’t 
outrank the World Series or the Masters.)

But we digress.
Many hands have been wrung for months 

now because the billionaire blowhard Don-
ald Trump has been leading the public 
opinion polls by a signifi cant margin.

How, people cry, can such a crude man 
– not to mention a race and gender bater 
– like Trump possibly become president 
of the United States? But the odds are, he 
can’t. And he can’t because of, not despite, 
the system where all candidates have to 
weather countless debates, caucuses and 
other state-wide elections before party 
delegates fi nally settle on their candidate.

The thing about national polls in these 
things is that – at least until the general elec-
tion – there is no national election happening. 
Instead, it’s an internal party matter. And yes, 
he’s leading lots of those polls too, but when 
you break down the results of all the other 
candidates, Trump has a signifi cant following 
but there is no room for him to grow and, 
once the others are weaned out, and it gets 

down to just Trump and one or two others (my 
hope is that Marco Rubio ultimately gets the 
nod), and then you will see a different result.

Compare that to our system, where, for 
the most part, individual party members 
have little – usually no – say, in the ultimate 
outcome. Compared to the exposure U.S. 
candidates must endure, our leadership 
hopefuls enjoy a virtual walk in the park.

In Canada, most political parties at both the 
federal and provincial levels have adopted a 
system whereby all registered party members 
get a vote. That replaced the old system of 
an open convention, where candidates were 
grilled by party delegates, and forced to speak 
under pressure, followed by furious horse 
trading leading up to an ultimate winner.

To me, the old system was far superior 
to the new one. At least we got to see the 
candidates performing under pressure – an 
important talent for a leader, wouldn’t you 
think? Now, it’s just a matter of who has the 
cash to convince more people to sign up for 
your hopeful. It’s also far more boring than 
the old convention was. But there you are.

And just as the Republican hopefuls are 
being exposed – warts and all – time and 
again, the same is true on the Democratic 
side. Again, it’s because of their system 

requiring a sus-
tained campaign of 
wooing delegates 
in order to achieve 
the fi nal blessings.

In Canada, a 
candidate with Hil-
ary Clinton’s credentials – and money 
– would be a mortal lock for a nomination 
and could easily escape the kind of pub-
lic scrutiny and accountability for her past 
actions that she is currently fi ghting.

Somebody like Bernie Sanders couldn’t 
possibly make his case – and undermine hers 
– in Canada the way the much more open 
and democratic U.S. system allows him to do.

Clinton may ultimately carry the Demo-
cratic hopes – she likely will – but at least 
her fellow Democrats have the opportunity 
to register their complaints about her, an 
opportunity that only a relative handful of 
insiders would have under our system.

So to me, once again, when it 
comes to which system is more dem-
ocratic – not to mention a lot more fun 
to watch – I’ll take the U.S. system.

Pity we don’t adopt it. That way, 
we’d get leaders – for good or ill – 
that each party really wants. 

 The U.S. system is really better CLAIRE HOY
NATIONAL AFFAIRS

 “Hey Rob, come over here, I’d wanna talk 
to you.”  So said my quite superb landlord, 
Harvey, as I was out watching my small 
children by the street last November of a 
morning.  He has a keen eye for politics; 
he wanted a brief election “wrap” before 
making his trek to Florida; and, he knows I 
write this column.  He – in his early 70s and 
a strong talker – asked:  “So what did you 
make of the election?”   But, before I could 
answer, he continued, “It’s so embarrass-
ing to have Justin be Prime Minister, such 
an amateur... I mean, what does he know 
about anything, anything real, hmm....”  

My thoughts on this were not, then, print-
able in a fi ne, upstanding family newspaper 
such as this.  Harvey continued, somewhat 
confessionally, sotto voce:  “You know, I 
voted for the father..(agonizing pause)..
several times.”  I wasn’t sure whether he 
was looking for forgiveness, or absolution, 
or understanding, thus I waved my left hand 
in the air beside his vehicle as though to 
command away any lingering fretful spirits.  

Finally, able to get a word in edgewise, 
I said laughingly, “So this is your fault!  I 
was too young to vote for Pierre ’though he 
sure did have that charisma ‘thing’ going 
on.”  I concluded to Harvey, however, I was 
still well-and-truly mulling over the results, 

picking the meat from the bone as it were.
In my column last week it appeared 

inadvertently that I had called the late Prime 
Minister Pierre Trudeau a “Eutrophic.”  He 
may have been, as long as this neologism 
means a member of a cold, remote, slightly 
seedy, reptilian-type species, of almost 
several metres in length, that liked sun-
ning himself in exotic locales with multiple 
prospective (much) younger mates, that 
was profl igate and unwise in the use of his 
(natural) resources, and that was capable 
of completely changing his colours, espe-
cially when threatened – as P. E. Trudeau 
was, and did change colours while Prime 
Minister in 1975, when he ushered in 
the very wage-and-price controls he had 
theretofore so very recently campaigned 
determinedly and vociferously against.  

My point last week was that, in bringing 
in willy-nilly the new set of “units” – also 
known as the Metric System – in the mid-to-
late 1970s, he, Trudeau-the-First, revealed 
himself as a “Europhile”, thereby more fully 
aligning himself with the egg-headed Euro-
pean bureaucrats and obscurantists out 
of (sorry!) Brussels, Belgium, rather than 
the hearty, baked-bean sorts – our hale, 
hearty and outgoing American fi rst cousins, 
once-removed, our still great neighbours 

to the south, whose economy both dwarfs 
ours and is the crucial driver of ours in so 
many respects, especially as to whether the 
Ontarian economy sinks, swims, or fl oun-
ders as it seems to be doing at present.  

To them, the main street, manufacturing 
and tail-gating Americans, as to Canadian 
Westerners and the Canadian oil patch 
generally, to hundreds of fellow MPs, to 
Her Majesty Queen Elizabeth II, to... Mr. 
Trudeau, pere, gave “the fi nger.”  He knew 
better; or, arrogantly, he thought he did.

Prime Minister Pierre Elliot “Tahitian 
Treat” Trudeau inveighed against our nat-
ural resources quite frequently during his 
long, long, long reign in power, and caused 
these resources’ rugged extractors, sweating 
sawyers, fuming farmers, and hard-working 
harvesters not inconsiderable pain, and con-
siderable losses to their pocket-books by his 
arrogance, his mouthiness, and by his cheap 
shots; and now his son, Prime Minister Justin 
“Sesame Street” Trudeau, is in the process 
of picking up the Liberal branded, electrical-
ly-powered, el-cheapo, made-in-China torch 
(sorry for the Britishism, fl ashlight) and fl ick-
ering its fading light as an unreliable beacon 
that there is a “new Canada”, nicer ’n’ greener 
than that nasty Prime Minister Stephen “Hurry 
Harder, Hurry Har...” Harper’s anyway.  

This remains to 
be seen even if it is 
2016:  Justin, how-
ever, and unfortunately 
like his lovely wife, 
is not really such 
a very good singer 
as all that, although he has made a quick-
but-thoughtful study of the sunny-seeming 
“hymnal” of the McGuinty-Wynne Liberals 
who have created, really, a superbly ever-
green formula for winning elections for 
over a decade now in vote-rich Ontario.  

Mr. McGuinty said more-or-less, when 
Premier, especially early on, “We’ve got to 
stop relying on pulling stuff (“our resources”) 
out of the ground!”  Mr. Trudeau, as Prime 
Minister, has recently announced, in a major 
committed policy statement for him – while in 
tony Davos, Switzerland, the winter play-
ground of the super rich-and-famous – “My 
predecessor (nasty old Harper) wanted you to 
know Canada for its resources.... I want you 
to know Canadians for our resourcefulness.”

Whether resourceful or not, meanwhile 
back in Ontario – on our fl attish, glamourless 
terra fi rma where the majority of us winter per-
force – a basic such as meat (beef) is becom-
ing too expensive to buy regularly at many 
grocery stores for millions (of us) in Ontario.    

 The price of meat (II) ROB BREDIN 
ONTARIO MATTERS

 Zika, the mosquito-borne virus spreading 
through the Americas that has been linked 
to thousands of babies being born with 
underdeveloped brains (microcephaly), is 
just the latest new disease to spread panic 
around the world. And wait! News just in 
that it can be sexually transmitted too!

There is real cause for concern here. 
The virus is almost bound to spread to the 
rest of the world, except those parts with 
winters severe enough to kill off the two 
species of mosquito that bear it, Aedes 
aegypti and Aedes albopicti. And these 
mosquitos are active during the day (unlike 
the Anopheles mosquitos that spread the 
malaria parasite), so insecticide-treated 
bed nets don’t offer much protection.

The World Health Organisation has 
declared a global public health emer-
gency, and the media panic is building: 
fi rst AIDS, now this. We are too many, 
we travel too much, and new pandem-
ics are Nature’s retaliation for our many 
sins. Clearly the apocalypse is upon us. 

Well, no, actually. New diseases have 
been devastating human populations 
for at least 3,000 years, but no modern 
pandemic compares with the Antonine 
Plague of the 2nd century CE, the Jus-
tinian Plague of the 6th century, or the 
Black Death of the 14th century, each 
of which killed between a quarter and 

a half of the populations affected.
The worst pandemic of relatively mod-

ern times was the “Spanish Flu” out-
break of 1918-19, which killed between 
three and fi ve percent of the world’s 
people. It was bad, but it hardly com-
pares with the older plagues.

The slow-moving AIDS epidemic has killed 
about 30 million people since the 1980s, or 
less than half of one percent of the world’s 
current population. Two million people died 
of AIDS in the peak year of 2005, but the 
number of deaths in 2015 was only 1.2 
million. New infections are also falling.

And Zika? So far as we know, it doesn’t 
kill anybody – apart from some of the 
microcephalic babies, about a quarter of 
whom die because their brains are too 
small to control their bodily functions. The 
majority, who do survive, face intellec-
tual disability and development delays

Four-fi fths of the adults who are infected 
experience no symptoms whatever, and 
the fever in those who do usually burns 
out in less than a week. Nor does the 
Zika virus remain in the body perma-
nently: women who have been infected 
are advised to wait six months before 
becoming pregnant (although many 
will probably choose to wait longer).

Zika has been around for quite a 
while. It was fi rst identifi ed in monkeys 

in Uganda in 1947, and the fi rst human 
case was detected in Nigeria in 1954. It 
gradually spread east across Asia, and 
started crossing the Pacifi c early in this 
century. But by the time it reached Bra-
zil last year, it had suddenly mutated 
into a form that causes microcephaly in 
some of the babies of infected mothers.

The link between Zika and microceph-
aly is only statistical for the moment, but 
it is pretty convincing. Brazil had only 150 
cases of microcephaly in 2014, but it has 
had more than 4,000 cases in the past four 
months, and the Zika virus has been found 
in the brains of some of the affl icted babies. 

This recent mutation in the Zika virus 
is not part of the endless seesaw bat-
tle between viruses and human immune 
systems. It is just a random event. It 
doesn’t even make Zika more infectious 
and thereby serve the “purposes”, so to 
speak, of the virus. It just has this deeply 
unfortunate side-effect of damaging the 
development of human embryos. And these 
days we have ways of dealing with it.

Infectious diseases were probably not 
a problem for our pre-civilised distant 
ancestors, but since we began living in 
dense populations highly infectious dis-
eases have been civilisation’s constant 
companions. And for most of our history we 
had no way of controlling these diseases 

except quarantine.
In the past century, 

however, science 
has begun to get on 
top of the problem. 
Killer fl u epidemics 
are still possible 
because the highly unstable infl uenza virus 
can mutate faster than we can create and 
mass-produce the appropriate vaccine, but 
smallpox has been eradicated and polio is 
on the brink of extinction: new polio cases 
have fallen 99 percent in the past 25 years, 
and Africa is now entirely polio-free.

Even the ancient scourge of malaria 
(not a viral disease) is in retreat. Deaths 
from malaria have halved in the past 
15 years, and the new “gene-drive” 
technology opens up the prospect of 
eventual eradication of the disease

Now that Zika has become a problem, 
researchers have started working on a vac-
cine, and in due course one will almost cer-
tainly become available. Another approach 
may be to target the species that propagate 
it by releasing genetically modifi ed sterile 
mosquitoes to reduce the size of the insect 
population. It will take time, and it may be 
necessary to use both approaches, but we 
are not facing a permanent global threat.

The glass is not half-empty. It 
is half-full, and still fi lling up.

 Zika: donʼt panic GWYNNE DYER
OUR WORLD TODAY

 Anyone following the media is constantly 
being reminded how rapidly the world is 
going to hell in a hand-basket.  The obvious 
response is, what can be done about it?  

Behind the news, in actual fact a lot is 
being done, mostly by individuals, fi rst on the 
home front affecting quality of life here, and 
secondly in the process impacting situations 
nationally and internationally.  The key word 
is community. A huge issue both locally and 
nationally is the breakdown of the basis of 
society, the family.  Many across the country 
experience the problem of broken marital 
relationships.  With many women and their 
children suffering from various forms of abuse 
it is necessary for communities to pick up the 
pieces involving both professional aid and vol-
unteer efforts.  Such hardships are primarily 
borne by women, their concerns often involv-
ing desperate searches for alternative living 
conditions for their children.  A considerable 
effort in each community is providing some 
form of relief, such as municipal shelters. 

The contribution of faith communities must 
not be under-estimated. Despite declining 
church memberships in various congrega-
tions they in total provide a backbone for 

building community, assistance for seniors, 
unemployed and underprivileged being 
particularly important.  Volunteerism is basic 
for smooth operations of society in many 
fi elds, social, environmental and economic.  

A current high-profi le example is sponsor-
ship of Syrian refugees.  Many communities 
across Canada have organized groups 
making personal efforts to help even a few 
of the millions of people dislocated from their 
homes by civil strife in the Middle East.  It 
should be noted that faith communities of 
various religions and denominations are 
playing a leadership role in many such efforts.

Local concerns re air and water pollution 
and land productivity tend to predominate.  
For example, considerable volunteer effort 
is needed to protect our streams and riv-
ers.   Major moves such as the Greenbelt 
are primarily the responsibility of provincial 
governments but signifi cant efforts onsite, 
ensuring the aquatic environment, are most 
effectively performed by concerned citizens 
within provincial oversight.  The planting of 
trees helps move precipitation into aquifers 
being released as surface fl ow throughout 
the year.  As trees grow they also sequester 

carbon from the CO2 in the atmosphere in the 
form of wood, a benefi t to mankind worldwide.

Local groups have a signifi cant impact on 
global issues.  One surprising example has 
been grandmother organizations working for 
and with others in Africa through the Stephen 
Lewis Foundation.   Many grandmothers of 
sub-Saharan countries have found them-
selves left with the responsibility of bringing 
up grandchildren who have lost their parents 
due to the HIV/AIDS pandemic.  One can-
not say enough about health-care workers, 
from local communities volunteering over-
seas with Doctors Without Borders, risking 
their lives to provide medical assistance 
in many countries unable to handle a vari-
ety of life-threatening illnesses.  Similarly 
fi refi ghters and emergency services per-
sonnel are owed much on the local scene. 

The bases of success rest in ‘com-
munity’.  Faith communities in total rep-
resent  powerful sources but there are 
many elements comprising success.  

Service clubs, volunteer groups, local 
components of non-governmental organiza-
tions and particularly various arts structures.  
Numerous musical performances, art shows 

and literary groups 
contribute to the 
make-up of community.  
Theatre Orangeville is 
a stirling example, as 
is Tottenham’s Black 
Horse Theatre, where 
there is considerable participation and wide 
attendance.  In education curriculums there 
are important classes beyond the three ‘r’s, 
including music, dance, writing and out-
door experiences learning about the natural 
world.  All bode well for the future of fl our-
ishing communities.  They in turn form the 
kind of structure we hope to see regionally, 
nationally and on the international scene.

One tends to think of big governments 
as the source of action.   It is less easy to 
see the signifi cance of individuals’ contribu-
tion.  Much of what is achieved stems from 
involvement at community levels and in 
fact many of the country’s major problems 
can only be tackled from the bottom up. 
Each of us has something to contribute.  

An expression I have used many 
times in the past has general applica-
tion.  “If it’s going to be it’s up to me”.

DOUG SKEATES 
FROM THE GLOBAL CLASSROOM Building community, building the world



  A plum 
appointment?

 I am writing in regard to the article that the 
Deputy Mayor of Mulmur, Heather Hayes, got 
her “dream job”. She says she isn’t “there to 
judge”.  That surprises me, one has to fi rst 
recognize when they are being judgemental. 
For example, the current Deputy Mayor and 
her mates published a condemnation and 
denouncement in the paper of someone who 
was trying to do a good job. They had no 
business to do something so extreme. Their 
actions were unprecedented, unheard of. 

 As I recall, there was an investigation to 
consider some of those matters, the inves-
tigator was a lawyer, with an ombudsman 
function, a duty to justice. His report, a public 
document, said that she and her mates acted 
“harsh” and “direct” against the former dep-
uty mayor. Hayes disagreed. Holy smokes, I 
would say that she acted like a judge AND a 
jury. Not surprisingly legal action was taken, 
so I am looking forward to hearing about 

other times when the current Deputy Mayor 
was not acting harsh or judgemental.  

Politicians don’t usually fi t well as heads 
of charitable organizations; hmm, must be a 
plum appointment? Until next time . . . 

Old Silver Pen
Jim Pendleton 

Mulmur Township

  Barn fi res 
devastating to all

 There have been a lot of news stories lately 
about barn fi res in Ontario. Without excep-
tion, the stories have been tragic and the 
incidents devastating to these farm families 
in so many ways – with the loss of animals 
being at the very top of that list. Often, a barn 
fi re affects an entire community with neigh-
bours joining together to support each other 
and help clean up the terrible aftermath. Eco-
nomic concerns, while very real, are always 
secondary to the loss of farm animals that 
these farmers have raised and nurtured.

And it doesn’t matter what type of farm 
animals are involved. The dairy farmer who 
milks his or her barn full of cows every morn-
ing and night – and knows each of their indi-
vidual traits – is as emotionally affected as a 
pig farmer, horse owner or chicken farmer 
like me.

Many of the news stories of late have 
focused on one central theme: more needs to 
be done to prevent similar incidents. Ontar-
io’s farming community couldn’t agree more. 
Work is always being done on prevention 
methods and on improved barn designs that 
are better able to withstand such threats. But 
even with the best contingency planning, no 
amount of precaution will ever entirely rule 
out the chance that a fi re may start.

Unfortunately, installing sprinkler systems 
also isn’t a workable solution in many cases 
although that idea has been suggested often 
lately. Farms generally source their water 
from wells with pumps that require electric-
ity. If power is turned off to the barn to fi ght 
the fi re, the wells and water supply would no 
longer operate.

Barn fi res can be one of the most chal-

lenging things that fi rst responders can face. 
Arriving at a structural barn fi re with animals 
poses unique challenges. These can be large 
structures in rural areas with no access to 
fi re hydrants or a continuous supply of water 
for fi refi ghting. Many fi rst responders are not 
familiar with barn design or animal handling, 
making the scene even more dangerous and 
challenging than a typical structure fi re. Add 
to this the fact that barns contain feed and 
bedding materials that are fl ammable (and 
pose potential risks not found in residential 
homes) and the result is almost never good 
– a barn can be completely engulfed in less 
than six minutes - in a rural setting this means 
the barn is usually fully engulfed when the 
fi re department arrives.

Over the last 10 years, Ontario farmers have 
helped to pay for and deliver training to over 
1,000 fi rst responders (including police and 
fi refi ghters) on emergency responses to barn 
fi res and accidents involving livestock. Many 
rural fi re departments, staffed with volunteer 
fi refi ghters, are also organizing barn fi re....

LETTERS TO THE EDITOR

 Jails: where bigger certainly isn t̓ better
 IT WAS LIKELY MORE than 10 years ago 

that work got under way planning a replacement 
for Toronto’s infamous Don Jail and the more 
modern Metro West Detention Centre.

We obviously don’t know what was in the 
minds of the planners in Ontario’s Ministry of 
Correctional Services, but we strongly suspect 
a lot had to do with the bottom line.

Whatever the case, the decision was to 
replace the two jails with a “super” jail that could 
house more than 1,600 prisoners, compared 
with the roughly 600-bed capacity of the Don 
and Metro West.

Stories published while the new jail was being 
built in southern Etobicoke made it sound rel-
atively lavish (at least by comparison with the 
150-year-old Don) with fl at-screen TVs and the 
best of care for inmates who took ill. However, 
reports since the jail began taking in prisoners 
in 2014 seem to portray it as little short of disas-
trous.

In fact, the front page of Monday’s Toronto 
Star included a story about a court proceeding 
at which conditions faced by a convicted drug 
peddler while awaiting trial (and still legally 
presumed innocent) were bad enough for his 
lawyer to be seeking sentencing credit beyond 
the limit prescribed in the Criminal Code as the 
result of the Harper government’s stiffening of 
penalties.

The current Code provision prevents judges 
from routinely giving an offender credit for more 
than a day for each day spent in pre-trial cus-
tody, and in exceptional cases no more than 
a day and a half. Previously, judges routinely 
allowed two days, partly because of provincial 
jails’ condition and lack of rehabilitative pro-
grams but mainly in recognition of the fact that 
after sentencing inmates would normally get 
parole after serving about half their sentences.

In the sentencing hearing, Gregory Chaytor, 
29, who was arrested on drug charges in August 
2014 and spent seven months in pretrial cus-
tody at the Toronto South, has pleaded guilty 
to production of marijuana and possession of 
methamphetamine for the purpose of traffi cking.

The offender says he was subjected to “fre-
quent and ever-increasing” lockdowns at the 

prison, amounting to “arbitrary administrative 
segregation,” and that as a drug addict he didn’t 
get appropriate medical or mental health care.

In the circumstances, he has asked the court 
for an enhanced credit of 1.75 days for each day 
served before trial as a form of compensation for 
the conditions he experienced. 

Jail records provided to the defence sug-
gested the institution was locked down for 43 
days from August 2014 to March 2015, roughly 
20 per cent of the time Mr. Chaytor was incar-
cerated. However, he says his unit was on lock-
down 50 to 60 per cent of the time, during which 
he had limited or no access to showers, fresh 
air, visits with his lawyer and family, or rehabilita-
tive programs. He recalled it having been locked 
down over the Christmas and New Year’s holi-
days in December 2014 and January 2015, and 
said the entire jail was locked down for “almost 
the whole month of February.”

The ministry concedes that staffi ng the prison 
has posed a continuing problem, and no doubt 
one reason for that is the disruptive behaviour 
of inmates.

However, we suspect that much of the prob-
lem at Toronto South relates to its size and the 
fact that it houses a wide variety of inmates, 
many of whom are there simply because they 
couldn’t raise bail money and others who have 
been imprisoned for white-collar crimes and 
pose little or no threat to the public such as to 
require their placement in a maximum-security 
prison.

There must be a touch of irony in the fact that 
someone sentenced to two years less a day in 
a provincial prison for a non-violent crime winds 
up spending all his or her time in a maximum-se-
curity provincial jail while an offender given a 
two-year penitentiary sentence will spend much 
of the time in a minimum-security setting such 
as at the Beaver Creek Institution near Graven-
hurst.

We think serious thought needs to be given 
to  having provincial facilities like the prison farm 
that used to occupy the Dufferin County Forest 
in Mulmur to house non-violent offenders and 
accused persons who are facing trial for rela-
tively minor offences.

 The idea may catch on elsewhere
 WATERSLIDES HAVE BECOME major 

attractions in recent years, albeit mainly in 
places that rely heavily on tourism. But now 
we’re about to see urban slides emerging 
where once we ould have thought it implausi-
ble, and if all goes well we’ll witness the instal-
lation of one on part of Broadway next July.

As you’ll see elsewhere in this week’s 
Citizen, the site chosen by 365 Sports 
is the slope between the town hall and 
the east Broadway fl ats, and the date 

approved by Council is Saturday, July 23.
Our suspicion is that despite the fact 

that the signifi cant costs involved and 
the resultant substantial fees for those 
using the 1,000-foot slide will prevent 
a lot of people from enjoying it, it will still 
be a successful venture and one that 
attracts a lot of visitors to Orangeville.

The novel idea of urban slides is bound 
to fi nd favour in other places which happen 
to have slopes into their downtown cores.
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 No doubt you have noticed, especially if 
you are a patron of the dollar stores, that 
Valentine’s Day is coming (next Sunday, 
gents, in case you haven’t noted it).Well, 
I am all for chocolate and fl owers, saucy 
little bits of underwear, a titillation in the 
air. A romantic dinner in or out, depending 
on the arrangements about washing the 
dishes later (“much later, sweetheart...”) 
and the restaurants appreciate the patron-
age. 

Patricia always reckons Valentine’s 
should be a holiday. “A day celebrating 
love,” she declares, “deserves to be a 
national holiday!”

Of course, she is not talking about just 
romantic love, although she does have 
a terrifi c boyfriend. Her point has always 
been that it all counts. Mother love (par-
don my gush), siblings, friends – all that 
are all to be celebrated on Valentine’s. 

It goes back to the famous story of the 
monk, St. Valentine, who was put in a 
Spanish jail a thousand years ago. How-
ever, rather than brood on his own miser-
ies, Valentine remembered the suffering of 
ordinary people, the poor, the disabused 
and he used to write little notes of love 
and encouragement. He found a way, so 
the story goes, of releasing these notes 

out his cell window so that they could be 
found by anyone walking by and bring a 
moment of light into those lives.

What of our own acknowledgement of 
this important date? 

Maybe, our nation could celebrate Val-
entine’s in this manner: it is a wonderful, 
Canadian thing that we are bringing in 
thousands of refugees, saving them from 
unimaginable horrors in the Middle East. A 
pity that no one can stop that war – those 
wars – who can keep count? 

As a young teenaged Syrian once said 
on a television interview: “We don’t want 
to leave Syria – we don’t want to come to 
your countries – we want to stay here – 
just stop the war!”

Still, they have to come here, there and 
anywhere to get out of the danger and 
the mess. Just imagine Syria, which was 
never a Third World country but one of 
an ancient civilisation with a history going 
back 7,000 years; there are (were?) ruins 
in Palmyra with samples of our fi rst writ-
ings etched into columns; the fabulous 
city of Petra carved out of the red moun-
tains (now partly destroyed, I believe); this 
country was rich in commerce with a pop-
ulation of many reasonably well to do and 
well educated people; now all are reduced 

to nothing but refugees escaping as best 
they can, along a trail of nightmares, with 
nothing left of their lives, which were quite 
decent even under the harsh regime of 
Bashar al-Assad.   

So, we have, with so much of the rest 
of the world, reached out to them and 
are bringing them to what they all hope 
will their new home. This cannot happen 
without diffi culties, some of which have 
not even been considered yet. Those are 
slowly raising their ugly heads in the way 
of bigotry and suspicion, especially from 
the Americans who have reason to be 
fearful of who might come in on that wave 
of immigrants with “rush” stamped on their 
permits.

Back to how Valentine’s Day should be 
a marker for a re-view of an old govern-
ment promise. 

The real diffi culty here will be the back 
lash from or on behalf of people struggling 
to survive in this country: there are Cana-
dians who are poor, homeless, or being 
cut off by the outrageous Hydro in mid 
winter. Worst of all are the Canadian chil-
dren going hungry in this rich, rich country 
that can afford to bring in 25,000 strang-
ers, to rescue them – as we believe we 
should, keep in mind – to house and feed 

them for a year; fi nd 
jobs for them where 
unemployment is an 
increasing problem – 
and so on...

In order to fully jus-
tify our own laudable charity toward peo-
ple in peril coming from abroad, we must, 
at the same time, bring the level of despair 
and poverty under control amongst our 
own citizens. The 1989 promise to end 
child poverty in Canada by 2000, specif-
ically, only ended in an increase to that 
national shame. 

When we fi nally get our act together as 
to what our commercial strengths actually 
are: no longer oil and gas, for which it is 
now not economically viable to increase 
production for new pipelines. Now is the 
time to focus on our inventiveness and our 
brilliance, for when these begin to push 
the economy in new directions, Canada 
will become the economic powerhouse it 
should be.

Meanwhile, as individuals celebrating 
Valentine’s Day, please tell those you 
haven’t told for a long that you love them; 
extend an invitation – for tea, for anything. 
Use the day to indulge in the warm and 
fuzzy. It’s still winter, after all.

 A time to say you love them CONSTANCE SCRAFIELD
WITH YOUR PERMISSION

Continued on pg A17



“There is no fear in love. But perfect 
love drives out fear, because fear has to do 
with punishment. The one who fears is not 
made perfect in love.” 1 John 4:18

 The other night I woke up in the wee 
hours of the morning and clearly heard 
in my spirit, “Perfect love casts out fear!” 
Obviously this is a familiar verse, but since 
it was so clearly spoken I know that God 
wanted to reveal a deeper level of truth to 
me.  

As I lay in my bed pondering what the 
Lord had just spoken, I became aware of 
areas of ongoing fear in my life. Then I 
heard it again; “Perfect love casts out fear!”  
At that moment, I began to experience a 
new awareness of the Father’s perfect love 
toward me. Yes, I have experienced His 
love before, but this was at a deeper level, 
it was fresh, crisp and refreshing.

 We have all been subject to the imper-
fect love that comes from our earthly par-
ents, our spouse, our friends; also, we have 
shown imperfect love to those around us.

Imperfect love can fail us, disappoint us, 
abandon us, and even punish us, but God’s 
perfect love never fails us in any way.

 “My son, do not make light of the Lord’s 
discipline, and do not lose heart when He 
rebukes you, because the Lord disciplines 
the one He loves, and He chastens every-

one He accepts as His son.” Hebrews 12:5-6
 Most of the world has experienced 

being punished for the mistakes they have 
made at one time or another. Because this 
is so commonplace, it is easy to read many 
of life’s trials as punishment from God for 
being imperfect or for falling short, even 
making mistakes.

 One of the differences between disci-
pline and punishment is that discipline 
teaches us how to learn from our mistakes, 
but punishment makes us suffer for those 
same mistakes. Our sufferings are not 
because God is punishing us!  I hope you 
realize this is truly a lie of the enemy that 
has caused many to be trapped in despair, 
fear and a sense of failure.

 Discipline fl ows out of a motive of 
love, protection, respect and honor.  Pun-
ishment often comes from self-serving 
motives of anger, resentment and control. 
God’s discipline is both pure and perfect 
in love.

 If you have been gripped by fear of pun-
ishment, begin to ask the Holy Spirit to 
remove the root of fear and punishment 
from your heart, mind and body.  This fear-
ful reaction to our shortcomings can leave 
us in a state of absolute spiritual paralysis. 
Have you ever experienced harsh punish-
ment? 

This can set up an emotional “default 
reaction” inside that causes you to believe 
that every time you make a mistake, or 
stumble even momentarily, you will be 
punished.  Punishment invokes fear; fear 
sets up a chain reaction of self-survival 
and we begin to protect ourselves from 

God. Yet! God’s discipline leads us lovingly 
out of our mistakes to the very place he 
had intended for us to be. His discipline 
is fully redemptive, treating us as beloved 
children as he corrects us with respect, 
kindness, love and integrity.

 We need to remember this in our par-
enting as well. Punishment almost always 
brings shame and a crushing sense of fail-
ing to please the one in authority, but dis-
cipline brings forth a sense of protection, 
covering, love and respect.

 One controls, and the other one guides.
 If I could only fulfi ll two or three of 

Gods attributes of love I would feel I have 
made an impact in my walk with the Lord 
through my imperfect love, but I long to 
have perfect love like God.

 “Love is patient, love is kind. It does 
not envy, it does not boast, it is not 
proud.  It does not dishonor others, it is 
not self-seeking, it is not easily angered, it 
keeps no record of wrongs. Love does not 
delight in evil, but rejoices with the truth.  
It always protects, always trusts, always 
hopes, and always perseveres.  Love never 
fails.”

1 Corinthians 13:4-8
 I am amazed at how often I fi nd myself 

falling into the momentary false belief that 
somehow God will let me down or not 
come to my rescue because of my imper-
fect love. Most of us have experienced this 
at times.  Perfect love cannot, and will not, 
fail us! 

But, there are times we seem to 
demand that love perform certain actions, 
if not we feel betrayed. However, just like 
a good parent, God will not give us some-
thing that will cause us harm, no matter 
how badly we want it.  We cannot separate 
love and discipline, because discipline 
fl ows out of love.

 I have gone through a few years of tri-
als that have been profoundly diffi cult, yet, 
very refi ning. These trials have brought to 
light areas in my life that needed the Lord’s 
discipline. There were areas that needed 
alignment with God’s desires, so I would 
be able to move forward in the responsibil-
ities God has for me.  Perfect love allowed 
me to experience deep pain in order to 
build character, maturity, and dependency 
on the Lord.

 Though we can only offer the Lord our 
imperfect love, still He responds with His 
perfect love with promises such as Psalm 
91:14-16:

 “Because he loves me, says the Lord; I 
will rescue him; I will protect him, for he 
acknowledges my name.  He will call on 
me, and I will answer him; I will be with 
him in trouble, I will deliver him and honor 
him. With long life I will satisfy him and 
show him my salvation.”

 He is such an amazing Father: so kind, 
so loving! He loves to honor us, rescue us, 
deliver us, and satisfy us.  I can truly say 
that most of the stress in my life comes 
from my own independence (sin), worry, 
unbelief and lack of trust, not God’s 
unfaithfulness.  

He is always faithful even when I am not! 
There are times I demand that things hap-
pen, “Now!” By His grace they do not! 

If only we could walk with Him in per-
fect love and rest, and have the confi dence 
and trust in His promises, life would be so 
different.

 Let the comfort and refreshing of His 
perfect love, align your hearts, renew your 
minds, and refresh your souls.  Allow per-
fect love to cast out all fear!

May God richly bless you! 
Abiding Place Fellowship

Pastor Gord Horsley.

Perfect Love Casts out Fear!

 WESTMINSTER UNITED CHURCH
247 Broadway, Orangeville

941-0381   
Rev. Sandra McLauchlan-Abuja

Worship Service, Sunday School Classes, 10:30 a.m.
www.westminsterorangeville.ca
“Westminster United Church; 

Seeking and Sharing the Love of God”

 BETHEL BIBLE CHAPEL 
419 Main Street East, Shelburne

Sunday Services –  9:30 a.m. Lord’s Supper 
10:45 am Family Bible Hour, Sunday School

Chapel - 519-925-3910 or 519-925-0541
www.bethelshelburne.com     

ALL WELCOME

 St. JOHN’S CHURCH 
Anglican Diocese of Toronto 519-941-1950  

3907 Highway 9 JUST EAST OF ORANGEVILLE

Every Sunday morning
9:00 am All-ages “Child-friendly” Lite Worship 

10:00  am  Sunday School program 
11:00 am Classic Sung Eucharist (or Mass)

anglican@bellnet.ca    www.stjohnsorangeville.ca

 High Country 
United Church

346255 15th Sideroad, Mono
519-941-0972

Pastor Janet Jones
Sundays, 
10:30 a.m.
Worship and 

Sunday School

 Orangeville

CANADIAN REFORMED CHURCH
55 C Line, Orangeville                           

Join us in Worship Sundays  10:00 am and  2:30 pm
www.orangevillechurch.ca          

Rev. Eric Kampen  519-941-3092
Nursery available

 Covenant 
ALLIANCE
CHURCH

www.TheHeartofOrangeville.com

Sundays @ 10:30 a.m.

 Noah’s Park for kids during 
service

3 Zina, 519-941-2707

Tweedsmuir Memorial 
Presbyterian Church

Rev, Harvey Self B.A., M.Div.
6 John St., Orangeville

519-941-1334
You are invited to join us
Sunday Service 10:30 a.m.

(Sunday School and Nursery)
www.tweedsmuirpresbyterian.org

 Sing Old Fashioned Hymns of the Faith
Sunday - 10:30 A.M. & 1 P.M.   Thursday – 7:00 P.M.

 MEETING AT: 
 ORANGEVILLE CHRISTIAN SCHOOL
 553281 COUNTY RD. 16 
 (VETERAN’S WAY)
 519-216-6001

WWW.CALVARYBAPTISTORANGEVILLE.ORG
HEAR OLD FASHIONED, EXCITING BIBLE PREACHING

 CHURCH 
DIRECTORY
Dufferin Area

               New Hope 
              Community 
              Church

690 Riddell Orangeville

519-943-1203
Worship Service 

Sunday 10:30 a.m.
Majors Carson and 

Teresa Decker

 ABIDING PLACE MINISTRIES
A CHURCH WITH A DIFFERENCE, MAKING A DIFFERENCE

Auditorium, Dufferin Oaks, Shelburne
“C” Door off Centre Street

Sunday Services - 10 a.m. & Children’s Church
Bible Study & Prayer -Wed. 7 p.m. @ Pastor’s Home

Pastor Rev. Gord Horsley (519) 925-3651
Come and be blessed, all are welcome!

Grace Church
of the Nazarene
 AT THE MINISTRY CENTRE

736 STEELES STREET, UNIT 3, SHELBURNE
10:00 A.M.  - SUNDAY MORNING WORSHIP

                 AND ACTS FOR CHILDREN
PASTORS: REV. BOB & MAXINE MCLELLAN

       519-925-0560
WEBSITE: WWW.SHELBURNEGRACE.COM

COME GROW WITH US!

 JEHOVAH JIREH
CHRISTIAN MINISTRIES
 “PREPARING THE WAY OF THE LORD”

HWY. #10, 3 KM SOUTH OF ORANGEVILLE
SUNDAYS @ 10 A.M.  WEDNESDAYS @ 7:30 P.M.  

& CHILDREN’S MINISTRY 7:30-9PM
PASTOR: REV. CAROL MCLEAN 942-2338

EVERYONE IS WELCOME!    WWW.JJCM.CA

 

Grand Valley Branch - Mill Street, Grand Valley
Pastor: Elder Del Franks
Co-Pastor: Diane Franks

Church phone: 928-3020   Pastor’s phone: 940-8660
9:45 a.m. - Adult and Children’s Church School

11:00 a.m. Worship Service

 ST. MARK’S ANGLICAN CHURCH
 5 FIRST AVENUE   

519-941-0640    www.saintmark.ca
 Rector: Archdeacon Peter Scott
 Organist: Pam Claridge 

WE INVITE YOU TO WORSHIP WITH US!
               8:30 A.M.   COMMUNION SERVICE

     10:00 A.M.  COMMUNION SERVICE WITH HYMNS
                            (NURSERY AND SUNDAY SCHOOL)

 St. Timothy Roman Catholic Church
519-941-2424  

Corner of Centre St. & Dawson Rd.
Parish Priest - Fr. Sean Lee Lung

Weekend Masses:
Saturday 5 p.m., Sunday 9 & 11 a.m. 

Sunday 6 p.m. (on the 1st, 3rd & 5th of the month)
Weekday Masses: Tues, Wed. 7 p.m., Thur., Fri. 9 a.m.

      Orangeville 
       Seventh-day 

        Adventist Church
21170 Hurontario Street

Caledon, ON  519-939-0302
Please join us on Saturdays!

Bible Class - 9:30a.m. 
Worship Service - 11:00a.m.
Tuesdays - 7:30p.m. - Prayer 

Meeting
www.orangevillesda.org

Last Week’s Online Poll Results

Go to www.citizen.on.ca to vote 
in this week’s poll.

Do you think Council should focus on in-
creasing taxes slowly for infrastructure, 

or wait until later?

This week’s question:
Do you make a big deal about 

Valentine’s Day?

A16 ORANGEVILLE CITIZEN | FEBRUARY 11, 2016

Tweedsmuir Presbyterian Church • 6 John Street, Orangeville

         

Wednesdays, February 10 - March 23
Service: 12:00 noon - 12:30 pm • Luncheon: 12:30 pm - 1:00 pm

 

WEDNESDAY
LENTEN SERVICES & LUNCHEONS

Theme: Lead Me to the Cross

Hosted by Orangeville area churches ($5 suggested donation for lunch)

EVERYONE WELCOME!
Sponsored by the Orangeville and District Ministerial Association

Gospel Services
are being held in the

Horizons Event Centre
633421 Hwy 10, Mono, On

(at the back of Mono Plaza behind Orangeville Furniture)

Wednesday, January 6, 13 20, 27 @ 8 pm
and 

Sunday, January 17 @ 4pm
and 

Wednesday, February 3, 10, 17, 24 
@ 8pm

�e Bible in purity and simplicity
presented reverently and freely.

Questions? (519) 925-6453

EVERYONE WELCOME

 Wednesday, 
February 17, 24 

@ 8pm



Dipping into the past
 125 YEARS AGO

Thursday, February 12, 1891
• A meeting of the businessmen of Shel-

burne interested in a telephone trunk line was 
held in the Council Chamber, Town Hall, on 
Friday evening last. Mr. W. C. Scott of Napa-
nee represented the company. It is proposed 
to run a line from Orangeville to Shelburne. 
The people of Shelburne made a proposition 
to furnish the poles, as the company would 
not put the line through without assistance. 
The offer made has now been accepted by the 
president of the company.

• On Thursday evening of last week, the 
Methodist congregation of Jessopville held a 
tea-meeting and entertainment in the school 
house at that place, the proceeds of which, 
amounting to $40, will go towards the build-
ing of a church. The Shelburne choir fur-
nished good singing, and capital addresses 
were had from Messrs.  F. H. Silk, Dr. Barr, 
MPP, and Rev. H. W. McTavish, of Shelburne, 
and Rev. Mr. Hill, of Grand Valley. Most of 
the building material required for the church 
was also subscribed and promised before the 
gathering broke up. It will take some little 
time to decide the location of the church, as 
several good offers have been made by the 
friends between Jessopville and Shelburne. It 
is understood that a meeting will be held Fri-
day of next week to come to a fi nal decision. 

•  William Humbertson, better known as 
“Billy Buttermilk,” died in the County Jail last 
Wednesday and was laid to rest in the Pot-
ter’s Field the following day. He had been an 
inmate of the jail for several years — one of 
its many pauper guests — and death was the 
result of a natural breaking up consequent on 
old age. The usual coroner’s inquest was held. 

• A young son of Mr. John Kearns nearly 
caused the destruction of the family residence 
on the corner of First and McCarthy streets in 
Orangeville one day last week. He was play-
ing alone in the parlour with some matches 
when he let a burning lucifer fall upon the car-
pet, and both curtains and carpet were soon 
ablaze. The little fellow shut the door of the 
room in which the blaze was located and said 
nothing about the matter, but the fi re was dis-
covered a few minutes later and extinguished 
before doing serious damage. 

100 YEARS AGO
 Thursday, February 10, 1916

• There was a large attendance at the 
recruitment meeting in the Shelburne Town 
Hall last Friday night, many being unable to 
secure seats and having to stand at the door 
or at the side of the platform. Exhibition of 
physical drill by 14 members of Shelburne 
Company of the 164th Battalion, under the 
direction of Lieut. Daniel, proved very cred-
ible indeed and showed that the boys are 
making real progress in their training. A box-
ing bout, with privates Pearson and Deal as 
the gladiators, Capt. Epps as timekeeper 
and Lieut. Daniel “clinch-stopper” followed. 
Lieut.-Colonel Percy Domville, commanding 
offi cer of the 164th Halton-Dufferin Battalion, 
said the battalion that morning had a strength 
of 387 men and about 800 more were needed. 
Germany could only be defeated if enough 
men could be placed in the fi eld against her. 
The real need is men — and then more men 
— and then still more men. Forty-four Shel-
burne-area men had passed the necessary 
examination and been sworn in as members 
of the battalion’s Shelburne Company. 

75 YEARS AGO
Wednesday, February 13, 1941

• Replacing the original 30-day mili-
tary training scheme under the National 
Resources Mobilization Act, the fi rst of a 
new four-month-long training plan will begin 
about March 15, when it is planned to call up 
between 6,000 and 6,500 men and the same 
number each month afterward, according to 
an announcement this week by Prime Min-

ister William Lyon Mackenzie King. Those to 
be called, according to present arrangements, 
are all young men as they reach the age of 21. 
There will be no exemptions, although post-
ponements may be worked out by Boards 
of Review in the different districts. The four 
months would be divided into basic training 
for two months and advanced training for a 
further two months. At the end of the fi rst 
two months those who volunteer and are 
accepted for the Royal Canadian Navy or the 
Royal Canadian Air Force will be withdrawn 
and go to naval or air force schools. The oth-
ers will go to advanced training schools where 
special training will be given in the particular 
arm of the service to which they are posted, 
preference being given as to the branch they 
would like to join – infantry, artillery, signals, 
army service corp or ordnance. After the four 
months and unless the recruit desires to vol-
unteer and is accepted for an active unit, he 
will be posted to a reserve unit and return to 
civilian life, being liable to recall if he should 
be required for active service. 

• George McAllister conducted his fi rst 
sale as a licensed auctioneer on January 29, 
1889. Now Dufferin County’s oldest and best-
known auctioneer, he was born in Erin Town-
ship 83 years ago, his mother having been the 
fi rst white girl born in the township in 1825, 
and his grandfather one of the township’s fi rst 
councillors. 

50 YEARS AGO
Wednesday, February 9, 1966

• In view of many dairy business experts, 
Canadian consumers may be faced with a 
shortage of dairy products. D. B. Goodwil-
lie, of the Dairy Products Division, Canada 
Department of Agriculture, recently forecast 
that Canada could be importing butter before 
the year is out unless there are changes in 
current dairy policies. 

• Oran Willis, of Barrie, Traffi c Safety Co-or-
dinator for District 7 of the Ontario Provincial 
Police, says Dufferin County has established 
a fi ne safety record for the past year where 
children are concerned. With about 50 pub-
lic schools in its rural areas, Dufferin did not 
have one child pedestrian or cyclist fatality or 
accident in 1965, while Simcoe County and 
Muskoka had 40 child accidents in the same 
period in which six children were killed. 

• Bell Canada says dial telephone service, 
direct distance dialing and an enlarged local 
calling area will come into the fi rm’s Dundalk 
exchange early in 1967.  

10 YEARS AGO
Friday, February 9, 2006

• Heavy snowfall and high winds resulted 
in many road closures and cancellations this 
week. Dufferin OPP closed County 124 (for-
merly Highway 24) between Shelburne and 
Singhampton, County Road 11 between Shel-
burne and County 109 (formerly Highway 9), 
County Road 3 (the Orangeville-Fergus road 
and Airport Road (County 18). In many cases 
the roads remained closed from Sunday night 
until Tuesday morning. The OPP reported 
that several motorists were charged for driv-
ing on a closed highway or disregarding the 
road closure signs. 

• Dufferin County has approved a tax 
rate decrease for 2006, but a 13% increase 
in assessments means property owners can 
expect to pay about 6% more this year than 
they did in 2005. Meanwhile, Shelburne rate-
payers will be looking at a 2% increase in 
the town’s portion of their tax bill if council 
approves a recommended budget next Mon-
day. 
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YOUR RENOVATION AND HOME IMPROVEMENT “EXPERTS”

The open design of this elegant two-level executive home 
makes it ideal for entertaining large groups or hosting house 
guests. But it’s also a practical family home, with four bedrooms 
upstairs, plus a den on the main floor. 

For casual events, visitors will gravitate to the kitchen 
where food and drinks can be set out on a raised eating bar 
incorporated into the work island, or served in the bayed 
breakfast nook overlooking the garden. 

For more formal entertaining, a traditional combined dining 
room and living room are located just off the front foyer. 

Room sizes are generous throughout, with plenty of space 
in the family room to accommodate large, comfortable pieces 
of furniture, as well as a big-screen TV and other audio-visual 
equipment. 

The master bedroom features a luxurious ensuite bathroom that 
occupies a bayed-out turret area that is equipped with a soaker 
tub, a separate shower and his and hers sinks. A second full 
bathroom on this level also contains enough space for two sinks. 

Laundry facilities are conveniently situated upstairs, next to 
the bedrooms. A mud room off the kitchen provides space for a 
freezer and a closet for outdoor clothing. 

Special features include a three-sided gas fireplace in the living 
room, a decorative arched wall that separates the family room 
from the dining rooms and a built-in wine cabinet. 

The welcoming exterior boasts oversized arched windows, a 
staggered façade clad in stone and traditional wood siding and a 
covered front entry. 

This home measures 68 feet wide and 53 feet, 9 inches deep, 
for a total of 2969 square feet of finished living space, plus the 
unfinished basement.

Plans for design 7-4-892 are available for $935 (set of 5), 
$1005(set of 8) and $1061 for a super set of 10. B.C. residents 
add 7% Prov. Sales Tax. Also add $35.00 for Priority courier 
charges within B.C. or $65.00 outside of B.C. Please add 5% 
G.S.T. or 13% H.S.T. (where applicable) to both the plan price and 
postage charges.

Our NEW 47TH Edition of the Home Plan Catalogue containing 
over 400 plans is available for $15.50 (includes taxes, postage 
and handling). Make all cheque and money orders payable to 
“JENISH HOUSE DESIGN LTD” and mail to:

TO BE PART OF THIS FEATURE CALL
519-941-2230

HOME PLAN OF THE WEEK
c/o The Orangeville Citizen

#203-151 Commercial Drive, Kelowna, BC V1X 7W2
OR SEE OUR WEB PAGE ORDER FORM ON: www.jenish.com

AND E-MAIL YOUR ORDER TO: homeplans@jenish.com

88 First St #4, Orangeville

Custom Blinds
Custom Drapery
Home Décor

OPEN 7 DAYS A WEEK

519-942-8171
www.focusondecorating.ca

Focus On Decorating

A Uniquely Colourful Decorating Experience!A Uniquely Colourful Decorating Experience!

NO GIMMICKS
NO FLAT FEES!

•  Sofeners & Filters
•  Reverse Osmosis
•  Iron Removers
•  UV Lights
•  •  Wells & Pumps
•  Water Purification

888-349-7971
905-880-5900
519-942-8147

888-349-7971
905-880-5900
519-942-8147

888-349-7971
905-880-5900
519-942-8147

TOLL
FREE
TOLL
FREE
TOLL
FREE

Bolton &
Caledon Area

Bolton &
Caledon Area

Bolton &
Caledon Area

Orangeville &
Shelburne Area

Orangeville &
Shelburne Area

Orangeville &
Shelburne Area

Orangeville Precast  
Concrete Ltd.
When building or  

remodeling, visit us for all  
your brick and stone needs.
633341 Hwy. #10 north of 

Orangeville
www.orangevilleprecast.ca

Phone (519) 941-4050
Fax (519) 941-8028

SNELL’S DELIVERY  
SERVICE

Free estimates, Fully Insured.

Home & Offfiice Moving,  

Tail Lift Truck, Freight Express, 

Heated Warehouse & Storage.

Serving you for 38 years

22 Green Street,  

Orangeville

519-941-9252

ELEGANT TWO-LEVEL EXECUTIVE HOME

www.TwoMenOrangeville.ca

191 “C” Line, Unit 5, Orangeville, Ontario

Providing stress free moving since 1985
Free, no obligation onsite estimates
Over 96% customer referral rating
Trained, courteous, uniformed movers
Complimentary furniture padding & stretch wrapping
Competitively priced boxes & packing supplies
Temperature controlled & secure storage facility

519-941-2636
MENTION THIS AD 
WHEN BOOKING
YOUR MOVE AND

MOVING SUPPLIES!
RECEIVE 25% OFF 

MENTION THIS AD 
WHEN BOOKING
YOUR MOVE AND

MOVING SUPPLIES!
RECEIVE 25% OFF 

519-941-2636
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THIS AD IS PROUDLY SPONSORED BY:

My name is Peter. I am a 6 year old 
neutered male. I am friendly, outgoing 
and I lived with other cats. I have 
been at the centre longer then any 
other animal. So, the centre has 
reduced my adoption fee to only $50 
in hopes of finding my forever home. 
Could it be yours? 

24 ARMSTRONG ST. • 519.941.7690

Peter

Like us on Facebook
Follow us on Twitter@Oville Citizen

education programs for their responders 
so that they better understand how barns in 
their coverage area are built and the types 
of livestock found within. These programs 
also offer the opportunity for farmers in 
their region to highlight potential risks.

Every barn built in Canada must meet 
the standards outlined in the National 
Farm Building Code of Canada. These 
regulations continue to be updated and 
reviewed nationally.  Ultimately education, 
risk prevention and diligence are the keys 
to preventing barn fi res from starting in the 
fi rst place.

While the number of barn fi res in Ontario 
has actually decreased in recent years, 
according to the Offi ce of the Fire Marshal, 
the recent incidents have highlighted to 
everyone how devastating these situations 
can be. The headlines also serve as a con-
stant reminder to farmers to review their 
fi re prevention plans.

Through coordinated efforts and aware-
ness we can continue to reduce the risk 
of barn fi res impacting Ontario farms and 
farmers.

A library of resources on how to prevent 
barn fi res and other livestock emergencies 
is housed online on the Farm & Food Care 
Ontario website at www.farmfoodcare.org

John Maaskant, 
Clinton,

Chair, Farm & Food Care Ontario

Continued from pg A15
Barn fi res
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Now available at the 
Caledon East and Bolton 



Friday night’s game between the Oran-
geville A’s and the Windsor Express 
couldn’t have been more exciting from 
a fan perspective when the entire game 
came down to the final few seconds with 
the A’s trailing by two points.

The A’s took the lead in the first quar-
ter and finished off with an eight point 
gap with 27 points to lead into the second 
quarter.

The Express tied the game with a series 
of three point shots in the second quarter, 
but again the A’s managed to pull ahead 
ended the quarter with a 49-43 lead.

The third quarter turned out to be a 
low scoring quarter with 34 points scored 
between both squads.

The A’s lead was cut to a single point 
with just over six minutes left to play with 
the Orangeville squad rebounding to end 
with a 65-61 four point lead.

The game turned into a tense couple of 
minutes for fans with the scored tied at 86 
in the final minute of the fourth quarter.

An Orangeville foul sent the Express 
to the line with three seconds left on the 
clock and the successful free throws gave 
Windsor a two point lead with 3.3 seconds 
left on the clock.

Orangeville coach Chris Thomas called 
a time out to put a plan together.

With time left for a single attempt, Rick 
Bodiford took the pass and placed the ball 

through the hoop for the three-pointer to 
give the A’s a one point 89-88 win.

“My thought was this, Rick (Bodiford) 
had hit two three’s in front of our bench 
before that,” Said A’s coach Chris Thomas 
of the final setup with Bodiford taking the 
final shot. “I’m a coach that plays a lot by 
feel. Because of the back-to-back (Sun-
day game against Niagara) tomorrow, 
because of the fact we’ve got Niagara, a 

tough physical hard playing team com-
ing in, I wanted to end it with a three. I 
knew in the huddle he was going to make 
that shot. I have faith in all my guys. If we 
would have went for two, we would have 
tied it up and won in overtime - there’s no 
doubt in my mind. Because Rick had shot 
the ball relatively well tonight, it was an 
easy decision. I felt it from him. I saw his 
eyes in the huddle and I knew it was going 

to go in. I give all the credit in the world 
to that kid.”

It was win number five for the A’s after 
11 games into the season.

“Were getting to a point where we fully 
understand who we are, who we need to 
be to be successful. It all starts on the 
defensive end of the court for us. 

SPORTSSPORTS
Thought Of The Week

By Ted Ecclestone

When you think of Ted Ecclestone please don’t 
think of Life Insurance, but when you think of Life 
Insurance, and Investment be sure to think of

Ted Ecclestone. 
Ont. Toll Free 1-877-941-1903

519-941-1903

“If life had a second 
edition, how I would 
correct the proofs.”

- John Clare

YOUR GUIDE TO AREA REAL ESTATE

IN PRINT AND ONLINE!!
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Orangeville A’s centre Erik Copes mixes it up under the basket with a Windor Express player during Friday (Feb. 5) night’s game at the 
Athlete Institute. The A’s left with a 89-88 win after getting the final point with one second left on the clock.

PHOTO: BRIAN LOCKHART

By BRIAN LOCKHART

A’s win in final second over Windsor 
Bodiford sinks the 
three point shot for 
the win

Continued on pg B2

A’s coach Chris Thomas

Local athlete, Michael Bobak was select 
to play in the International Bowl held at 
AT&T Stadium in Dallas, Texas on Febru-
ary 5.

The stadium is home to the NFL’s Dallas 
Cowboys.

Bobak, a former Robert F. Hall Second-
ary School student played for the Bramp-
ton Bulldogs and the Guelph Jr. Gryphons 
as a kicker / punter and linebacker during 
his local minor football career and is now a 
starting kicker / punter at The Kiski School 
in Pennsylvania.

He was selected to participate with fel-
low Canadian football standouts in the 
Bowl game which will feature games at dif-
ferent age levels through the week.

“I am ready to represent Ontario,” said 
Bobak. “We have tons of talent in Ontar-
io and we are going to showcase it to the 
world. I will do everything possible to en-
sure my U17 group will win.”

Bobak believes special teams on the 
squad will have a major impact on the out-
come of the Bowl game..

Noted alumni of the International Bowl 
are Tampa Bay Buccaneers quarterback Ja-
meis Winston and St. Louis Rams running 
back Todd Gurley who both played in 2012 
International Bowl.

Team Ontario played a solid game but 
lost 49-7 to the U17 Team USA.

By BRIAN LOCKHART

Local kicker Michael Bobak punts the ball during the International Bowl held at the AT&T Stadium in 
Dallas, Texas on February 5.  Bobak is a member of Team Ontario and were up against Team USA in 
the U17 game.

CONTRIBUTE PHOTO

Local football player at 
International Bowl
Kicker goes to Dallas to 
compete

The Georgian Mid Ontario Junior C 
Hockey League has moved into the quar-
ter-final round of the 2016 playoffs.

Some results so far have been expected 
with a couple of other series seeing the 
underdog go ahead.

The Alliston Hornets are the first team to 
advance after dispatching the Schomberg 
Cougars in four games straight.

The Hornets wrapped up the series with 
a 7-0 shut-out in game four on Cougars 
home on Monday (Feb. 8) night.

The Hornets have been the dominate 
team by far this season in the GMOHL 
finishing the regular season in first place 
with a 28 point lead over the second place 
Huntsville Otters so the outcome of that 
series with the eighth place Schomberg 
team was pretty much expected. 

Although some fans figured the Cou-
gars would pull of at least one win.

The Hornets outscored the Cougars 
27-9 over four games.

As of Tuesday (Feb.9) night, the Erin 
Shamrocks are leading the Huntsville Ot-
ters 3-1 after winning game number four 
4-1 on Tuesday night. 

The Shamrocks jumped out to an early 
lead winning game one 6-4 and shutting 
out the Otters 4-0 in game two. Hunts-
ville was back in the series winning game 
three 2-1 on Monday (Feb. 7) night.

The Shamrocks are doing a good job of 
keeping the series alive.

At the end of the regular season the 
Otters finished in second place with 44 
points. The Shamrocks finished in the 
number seven spot i with a 14-23-3 record 
for the season.

In the Caledon Hawks / Stayner Siskins 
series the Hawks took a big hit in game 
one when their starting goalie had to miss 
the game due to illness and their second 
goalie was tossed out for a pre-game in-
fraction. The team scrambled to fill the 
net and lost 10-1 in the opening game.

The Hawks rebounded with an 8-2 win 
in the second game. Stayner is now lead-
ing the series 2-1 after a 3-1 win in game 
three.

Long time rivals, Penetang Kings and 
the Midland Flyers are battling it out in 
their quarter-final with Penetang leading 
the series 2-1 after three games.

Midland won the opener but the Kings 
responded with a 4-2 win in game two and 
followed up with a 7-5 win in game three 
of the series.

If series go the full seven games, the 
quarter-final round will be completed by 
February 14, with teams regrouping to en-
ter the even more competitive semi-final 
round of competition.

By BRIAN LOCKHART

Junior C League into 
playoff mode
Eight teams battle it 
out for Georgian Mid 
Ontario championship
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ATHLETE 
WEEK

OF 
THE

JUSTIN BENNETT

WEEK
Team: Shelburne Wolves Midget LL1
Position: Forward
“I like how hard it is and how fast it is. It’s a fun sport to 
play. You’re working a lot hard than some other sports,” Said 
Shelburne Wolves Midget LL1 forward Justin Bennett of why 
he likes the sport.              
Justin has been on the ice for most of his life starting in 
hockey when he was a Tyke.                                                                                                  
This is his final year at the Midget level. Looking forward 
he’s considering playing at the Juvenile level next season.                            
When he’s not on the ice, Justin also plays rugby with the 
team at Centre Dufferin District High School.

207187 Highway 9, Orangeville
519-941-6221 • www.orangevillehonda.com

SUMMER CAMP
SAVE 10% 

REGISTER BY FEBRUARY 15TH

Not for Profit Sports Camp & 
Retreat Facility Since 1967

519-941-4501
www.teenranch.on.ca

HORSES•HOCKEY•SOCCER•EXTREME•BMX

Overnight & 
Day Camp

Boys & Girls, 
Ages 5-18

When we can defend the way we did, 
when we can rebound the way we did 
tonight, we’re always going to be tough. 
When we can defend that way we are 
going to put ourselves in a position to 
win a lot of basketball games.”

The A’s returned to the court the fol-
lowing day to host the Niagara River 
Lions.

After taking an early lead, the game 
turned around for the A’s when they 
traded the lead in the second half.

The game ended with a 93-90 win for 

the River Lions.
The A’s have six road games ahead 

including three games against Atlantic 
Division teams on the coast.

They will return to their home court 
at the Athlete Institute on Sunday, Feb-
ruary 28, to host the London Lightning.

The game is scheduled for 3:00 p.m.

Continue from pg B1

A’s win over Windsor

Juliet Beam                     9  - 14 yrs       3             5            3              3                5th 
Brooke Rutledge             8 – 12 yrs       7              3            4              4                3rd 
Lexie Delisle                    8 – 12 yrs     11             1            9              7                7th 
Meghan O’Mara               7 – 14 yrs       2             1            6              1                1st 
Dakota Miller                  7 – 14 yrs       8         6            9              7                7th 
Samantha Kunst Pacheco   7 – 14 yrs       2           19            4              4              14th 
Victoria Burgess              7 – 12 yrs       9              7            4              2                3rd 
Kennedy Peddie             7 – 12 yrs     10             9             6              4                8th 
Jessica Giles                  6 – 14/15 yrs  1             1             1              2                1st  
Natasha Naismith           6 – 16 +          1             7             6              4                6th 
Payton Bottomley            6 – 13 yrs       2             1             6              5                4th 
Katrina Sawicki               6 – 12 yrs       7             7             8              9                7th 
Brie Kostaszek                6 – 11 yrs       1              1           11              1                1st 
Ava Duchene Meyers      6 – 11 yrs       6              6            9              7                6th 
Elise Noack                     6 – 10 yrs       7             4            3              5                3rd 
Jada Ridgwell                  6 – 10 yrs       5             8            9              6                7th 
Isabelle Schnack            6 – 10 yrs       9            11            7              1                8th 
Brooklynn Downey          6 – 10 yrs     12            14            2             14             14th 
Lyla White                       6 – 10 yrs     11            17            8              4              19th 
Maddy McBride               6 – 9 yrs       10            10            8              7              10th

The Twisters Gymnastics Club competed a the  Second Qualifying Meet 
held at the Milton Springers Gymnastics Club on January 29 - 31. The Club 
fi nished with good results. Top, Payton Bottomley complete a split jump 
during her beam routine. Below, Brie Kostaszek does a straddle jump during 
her fl oor routine..

CONTRIBUTED PHOTO

RESULTS

NAME                   LEVEL / AGE       VAULT      BARS      BEAM      FLOOR      OVER ALL

The Orangeville District Secondary School Bears junior boys basketball team host Our Lady of 
Lourdes in the gym at ODSS on Tuesday, February 9. The visitors were   leading 28-20 at the half 
but widened the lead to take the game 56-35.

PHOTO: BRIAN LOCKHART

The Orangeville A’s take on the Windsor Express during Friday (Feb. 5) night’s game at the 
Athlete Institute. The A’s won 89-88 with a three point shot in the fi nal seconds of the game.

PHOTO: BRIAN LOCKHART

The Alliston Hornets face the Schomberg Cougars in quarter-fi nal Junior C Hockey action. The 
Georgian Mid Ontario Junior C Hocky League playo� s are now underway.

PHOTO: BRIAN LOCKHART

The Orangeville Ice Crushers are current-
ly in the number eight spot of the Greater 
Metrol Hockey League standings.

The Crushers’ weekend game against the 
Shelburne Sharks was called off after the 
Sharks failed to secure ice time at the Centre 
Dufferin Recreation Complext in Shelburne. 

No word on what’s happening with the 
Sharks yet as arena staff would only confi rm 
that the Sharks would not be playing and 
could provide a reason.

The Tottenham Steam are in a solid fi rst 
place position in the Central Division with 
78 points. The Steam have lost only one 
game this season after 40 times on the ice.

The Alliston Coyotes are in second place 
in the Division with 71 points and a 35-3-1 
record.

They are followed by the Bradford Rat-
tlers with 56 points and the Bradford Bulls 
who have 52 points so far. 

In the South Division the Kingsville Kings 
are leading with 72 points and a 36-3 record 
for the season. 

In the North division the South Muskoka 
shield are leading with 69 points.

Ice Crushers in 
number eight spot
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CLEANING SERVICES

FLOORING

2 Nice Ladies
WILL CLEAN YOUR HOUSE, 

APARTMENT OR OFFICE.
REFERENCES AVAILABLE    FREE ESTIMATES

CALL MARGARET
416.738.4454

2 Nice Ladies

REFERENCES AVAILABLE    FREE ESTIMATES

Because Every Pet
Deserves to Be PamperedLuxurious PetSpaLuxurious

NOW OPEN IN ORANGEVILLE
CERTIFIED GROOMER WITH 10+ YEARS
EXPERIENCE WITH VARIOUS BREEDS
HAND SCISSORING
STRESS-FREE VISITS
NATURAL PRODUCTS
APPOINTMENT BASED

1 Paula Court    519-307-1244    www.luxuriouspetspa.com

Dogs & Cats
are both
welcome!

PET GROOMING SERVICES

PSYCHIC READINGS

REAL ESTATE

HomeLife 
Superstars
Real Estage Ltd., 
Brokerage
Independently Owned & Operated

Gian Singh Tung
Sales Representative

Dir: 416-569-2187
O�: 905-792-7800
Email: giantung401@yahoo.ca
Fax: 905-792-9092
2565 Steeles Ave. E., Suite #11 & 12, Brampton, ON. L6T 4L6

7 JAMESTOWN CRT (KING/KENNEDY) AP-
PROX 5MIN NORTH OF BRAMPTON Walk-out 
finished basement. Wooden deck, 9ft ceiling 
on 2nd flr, smooth ceiling on main flr, B/I ap-
pliances, landscaping, extra deep 145X235 ft 
deep lot (backs on to pond). No carpet in whole 
home. 3 car garage & sprinkler system.

INNIS LAKE RD/MAYFIELD RD 3 MIN N OF 
BRAMPTON Prime Future Investment Land 
With Great Home with Finished w/o basement 
On 10 Acres Of Land. Great Custom Kitchen 
With Built In Appliances, Hardwood Floorson 
Main & 2nd Floor. 

$1,449,000

$2,990,000

MOVING/STORAGE

ORANGEVILLE
MINI STORAGE

5 1 9 - 9 3 9 - 7 0 7 0
5 1 9 - 9 4 1 - 3 8 5 2

Ask us how to get  
your FREE month!

42 Green St., OrangevilleCONTAINERS FOR RENT
YOUR SITE OR OURS

YearlyMonthly

*Applicable Taxes • Prices Subject To Change

ADVERTISE

www.beautifullyplanned.ca 416-689-7144 
Wedding Planning

WEDDING PLANNING
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FINANCIAL ELECTRIC

POOL SERVICES

 

 
ECRA/ESA Licence #7010326 

Phone: 519-848-6749 
Cell: 416-890-4219 
Email: az@fimacanada.com 
www.fimacanada.com 
Electrical Work: 
Residential, Commercial, Industrial 

PLC Controls Systems, Generators, Control Panels 
Design, Drawings Approval, Start Up, Commissioning  
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Doug Robinson

519.938.4700
905.584.4222

Chartered Accountant

www.DougRobinson.ca

• US Tax
• Canadian Tax

78 First Street
Orangeville (519) 942-8113

www.d-dpools.com
We are a full service company

Installations, Maintenance & Repair, 
Retail Store and Water Analysis

YOUR LOCAL 
BIG GREEN EGG AND 

WEBER ALLIANCE DEALER

PAVING

COPPERTONE
LTD

COPPERTONCOPPERTONCOPPERTONCOPPERTONCOPPERTONCOPPERTONCOPPERTONCOPPERTONCOPPERTONCOPPERTONEE
LTDLTDPaving

ORANGEVILLE

Complete Paving Service
Asphalt Sealing
Asphalt Paving
Free Estimates
Grading & Excavating
Interlock
Snow Removal

519-941-4246 

Specialists in driveway &
parking lot paving

Locally Owned
& Operated
Duane Breese
Fax (519) 943-1025

PLUMBING

137 Main St. West, Shelburne
www.manaxplumbing.ca

MANAXMANAX

RETAIL &
WHOLESALE STORE

PLUMBING, PUMPS
& WATER SOFTENERS

1-888-349-7971 
519-942-8147 • 905-880-5900

SEPTIC

geminipools.ca • geminilandscapes.ca

519.217.1593 416.936.6469
GTA/TORONTOCALEDON•ORANGEVILLE

POOLS LANDSCAPES CONSTRUCTION

GARAGE DOOR
EXPERTS

GARAGE DOORS

519-942-1956 • 1-800-957-5865  
www.allmontdoors.com

Visit our showroom at  
48 Centennial Road, Unit #20, Orangeville

Every detail guaranteed.

GARAGE DOORS

ADVERTISE DECKS

PROFESSIONAL

WOOD • STEEL • ALUMINUM

DOOR & FRAME
INSTALLATIONS

Compare & Save
on install sales for

interior and exterior doors28 Years Experience
905-584-2844 • 416-931-9039

582335 Country Rd. 17  Melanchthon, ON L9V 2L6  

519.925.0123  www.sentrydoor.ca

Specializing in Commercial/
Residential Garage Doors 

Installation | Sales | Service

Your local door guy

905-857-3830
274 QUEEN ST. S. BOLTON

• POOL OPENINGS & CLOSINGS
• WEEKLY MAINTENANCE PACKAGES
• LEAK DETECTION
• VINYL LINER REPLACEMENTS
• SAFETY COVERS
• PUMPS, FILTERS & HEATERS

• COMPUTERIZED WATER TESTING
• POOL & SPA CHEMICALS
• POOL ACCESSORIES
• ROBOTIC CLEANERS
• SALT & UV SYSTEMS
• POOL REPAIRS

www.breezewoodpools.ca

SGM
Mechanical

PLUMBING • HYDRO/JET
DRAIN CLEANING

FREE ESTIMATES LOWEST RATES647-880-0348
stewartmoncur@gmail.com

Stewart Moncur 
Owner/Operator

SERVICE

Steve Ebdon
Inglewoodpumps@yahoo.com

•  Pump Service  •  Flow and recovery testing
•  Holding tanks & excavating
•  Well rehabilitation & upgrades
•  Well cleaning of bored, dug, and drilled wells
•  Water conditioning  •  WATER SOFTENER DEALS

INGLEWOOD PUMPS ENT. INC.

519-941-1271
519-925-5314

PUMPS

WINDOWS & DOORS

Kulwant Dhaliwal CPA, CGA

Email: kulwantd@kkdcpa.com
www.kkdcpa.com
15246 Airport Road Caledon East, ON L7C2W7

Personal and Corporate income 
tax returns

Financial statements/Notice 
to Reader

Accounting/Bookkeeping, HST 
and Payroll

Tax planning/Business plan/
Budgets

Controllership decision making

(905) 584-5858

Income Tax Filing 
For Individuals 

and 
Small Businesses 

TheMiniOffice.com   519-940-5458
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PROPERTY MAINTENANCE

RENOVATION

LANDSCAPING

OFFICE: 905-859-1046 CELL:416-676-6641
WWW.MFCLANDSCAPING.COM

• interlock/pavers
• decks/fences
• retaining walls
• natural stone
• flagstone
• bobcat services

WWW.MFCLANDSCAPING.COM

• interlock/pavers • natural stone
• decks/fences • flagstone
• retaining walls • bobcat services

Office: 905-859-1046
Cell: 416-676-6641

TREE SERVICES

•Deep Root Fertilizing •Pruning and Removal
•Stump Grinding
•Certified Arborists

•Insect Diagnoses/Control
•Tree Sales and Planting

www.alltrees.ca
519.942.6781

www.MandMQualityHomes.com

“Transforming dreams into reality”
Peter

519-216-5806

BRIAN STEVENSON
RENOVATIONS

BATHROOM
RENOVATIONS
COMPLETE BATHROOM 
REMODELING. SPECIALIZING 
IN CURB-FREE, WALK-IN 
SHOWERS. 
HANDS ON FAMILY BUSINESS 
FOR OVER 35 YEARS.

LICENSED

519-940-8177
OR CELL 416-409-9730
NEWLINERENO@GMAIL.COM

Caledon Renovations
& Contracting

25 years experience
* Bathrooms * Kitchens * Drywall * Trimwork

Call Doug  t: 905-857-4717  c: 416-985-8468
FREE ESTIMATES

SEWINGCHIMNEY SERVICES

geminipools.ca • geminilandscapes.ca

519.217.1593 416.936.6469
GTA/TORONTOCALEDON•ORANGEVILLE

POOLS LANDSCAPING

MGGCHIMNEY
SWEEP

•  CHIMNEY REPAIR
•  INSTALLATION
•  LINERS
•  FIREPLACES
•  INSERTS
•  WOOD STOVES
•  RAIN CAPS
•  INSPECTION
•  ANIMAL REMOVAL

www.mggchimneysweep.com
519-215-2822 •  905-783-7029

Be sure to Validate your local 
chimneysweep to ensure your safety.
Go to www.wettinc.ca for full details.

Jason Sharples

On Site
Repair and

Maintenance

www.reelsharp.ca Able to sharpen push reel mowers

Specializing in
Lawn Maintenance 

Equipment &
Golf Course Equipment

C: (519) 940-6279 www.facebook.com/reelsharp

LAWN MOWER REPAIR

DISPOSAL

BIN RENTALS
JUNK REMOVAL

5 - 20 YRD BINS

www.dropntoss.ca 

416-248-5543 1-844-DNT-TOSS

GRAPHIC/WEB DESIGN

OVER
25 YEARS

EXPERIENCE

FULLY 
LICENCED 
& INSURED

HOLLAND
CHIMNEY & MASONRY

905-460-5596

Chimney Cleaning • Draft Problems • Water Problems
Brick & Block Work • Masonry Restorations • Liners & Pest Screens

TRAILERS

PLUMBING ARBORIST

GLASS & MIRRORS

PALGRAVE GLASS & MIRROR
Designs and Creations to fit your Personal needs

Shower Enclosures, Glass Railings, Mirror Walls & Ceilings

Dave Haney: 416.258.2980 or davehaney@live.ca

www.PalgraveGlassAndMirror.com

CUSTOM DESIGNED

VET SERVICES

SKYLIGHTS
SKYLIGHTS LEAKING?

www.brightskylights.ca
Call Joe at any time  416-705-8635 / 905-898-9185

BRIGHT
SKYLIGHTS

INC.

• Skylights replaced?
• No mess in your home
• Leak-proof - Guaranteed!
• Licensed & Insured
• 10 year Guarantee

MASSAGE/HOLISTIC

LASER TREATMENTS

AMBER LASER
Cosmetic Laser Treatment

DACE ROZENBERGA
www.amberlaserclinic.com
647.400.9954•905.857.0644

CLS (CERTIFIED LASER SPECIALIST)

• Permanent Hair Removal
• Skin Rejuvenation (fade age spots, pigmented lesions, discolouration,   
   freckles, skin tags, warts) 
• Vascular Applications (successfully treat fine facial veins, blemishes,
   spider veins on legs, cherry angioma/little red dots)
• Cellulite and Body Contouring Treatment

...where the journey is the destination

Rental, Sales, Service, Parts & Storage

14124 Hwy 50 Bolton
416.743.4155  1.877.228.2218

@ HEPBURN
TRAILER SALES

5200 Hwy 9, Schomberg
905-939-2279

www.hepburnsales.com
Call Ed - for all your hitch, 

tires, RV & trailer parts needs.

TRAILER PARTS STORE

Check us out on Facebook

RV SALES & SERVICE

CARPET CLEANING

AUTO GLASS

HighTech
Autoglass

We come to your home or work
• Serving  

Dufferin County & 
Surrounding areas 
since 2003

• Prompt,  
professional service Established since 1991
LOU, Owner Operator

519-925-3053
Toll Free

1-866-751-6353

• Auto, Truck, Farm, 
Construction 
Equipment

• Stone Chip experts 
& small cracks

• Store Front & Doors
• Security film
• Insurance claims 

welcome519-925-3053 1-866-751-6353 welcome

10% OFF with this ad (1 per customer)
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REAL ESTATE LAWREAL ESTATE LAW CORPORATE/COMMERCIAL
WILLS & ESTATES

• Purchases
• Sales
• Mortgages / Re-Finance
• Residential / Commercial
• Litigation (Criminal/Civil/Family)

Christopher G. Harrison, B.A. LLB
Barrister & Solicitor

In association with Gilmour Barristers
Offices in Orangeville & Brampton

257 Broadway,
Orangeville L9W 1K6
Tel. 519-941-0218
Fax 519-941-8057

NEW PRICE AMARANTH BUNGALOW 
Located in Amaranth and situated on 96.5 acres, approximately 45 acres of which are tiled. Featuring a 7 
year old Quality Home, raised bungalow with walk out lower level, 3 bedrooms, 2 full bathrooms on main 
level and 1 on lower level. Main floor is an open concept kitchen and living room with radiant floor heating 
and a walk out to deck. Plus a 40’ x 60’ drive shed. This property presents many possible options, come 
and take a look for yourself.

LIVE IN OR RENT OUT Great opportunity in Shelburne to live in or rent out. This two 
storey Victorian, centrally located and featuring one three bedroom, one bath unit 
and one 2 + 1 bedroom, 2 full bath unit. Separate laundry for both units, 2 driveways 
with rear lane access and a single detached garage. Recent updates include Roof, 
Windows and forced air gas furnace. Call for details.

NEW CUSTOM BUNGALOW Quality built METZ home currently well underway, this lovely raised bungalow 
finished on the exterior with stone and vinyl siding, features an open concept main floor and a full walkout 
lower level with 9’ foundation walls, insulated floor and walls and large windows to let the light shine in. 
Attached double car garage with entrance to house via mudroom/laundry room, kitchen with large center 
island, living room/great room with gas fireplace and hardwood floors. Three bedrooms, master with ensuite 
and walk in closet. This home will be move in ready by late spring, call David for details.

COUNTRY BUNGALOW
Only minutes from town on a paved 
road, is this lovely bungalow on a 
1.5 acre lot with attached double car 
garage. Features include hardwood 
floors thru main level, 3 bedrooms, 2 
baths, main floor laundry and more. 
Lower level is a walk out with Rec/
games room, workshop area, and 
lots of storage. Home also features 
geo-thermal heat. Come take a look!

$599,900 

INVESTMENT 
PROPERTIES

CURRENTLY 
WORKING WITH

BUYERS 
LOOKING FOR

• 1 Acre plus properties 
with detached home, 
triple garage and or shop

• Orangeville semi’s 
with income potential for 
Investors

• Freehold Townhomes

Have you ever considered 
buying an investment 
property as a means of 
diversifying your portfolio?

There are many 
considerations and questions 
to ask when it comes to 
investing in Real Estate. The 
Baker Group is here to help 
answer those questions 
and provide knowledgeable 
advice. 

Please call David at 
519-939-8504 for further 
information.

$739,000

$397,900

$487,890
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165 “C” Line, Unit #1, Orangeville

519-942-1000
speedyglassorangeville.ca

LOCALLY OWNED & OPERATED  
FOR OVER 25 YEARS

LONNIE GRATTO, OWNER/OPERATOR

Buick Avenir  
Concept 

KIA Niro Hybrid  
Utility Concept

Hyundai Santa Cruz  
Crossover Truck Concept

Toyota Urban Utility 
(U2) Concept

THE  
FUTURE  
IS HERE!  
Dazzling concepts premier at Auto Show See Page C7

C3-13
n   Vehicle Features

C5 n   Art & the Automobile

n    2016 AutoShow  
Featured Attractions

C15n    Motoring Moment

n   Canadian Motorsport 
Flashback
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HURRY IN.  
ENDS MARCH 1ST

2016 RAV4 FWD LE 
ALL-IN LEASE

$135‡ 
SEMI-MONTHLY

FOR 60 MONTHS AT

2.99 % 
WITH $2,300 DOWN

Includes freight and fees. HST extra.

PLUS UP TO

10,000
AEROPLAN MILES

2016 COROLLA CE 
LEASE OR FINANCE FROM

0% 
APR

PLUS

$ 1,000 
CASH SAVINGS

PLUS UP TO

7,500
AEROPLAN MILES

Jeff Reso
Sales Professional

713003 1st Line E Mono
Orangeville, ON  L9W 5S9

1-888-872-7644
hallmarktoyota.ca

**All-in price of a new 2016 RAV4 AWD Limited (DFREVTA) / 2016 RAV4 Hybrid Limited with Technology Package (DJREVCB) is $39,649 / $43,089. All-in price includes freight and fees (PDE, EHF, OMVIC fee and air condition tax, where applicable). HST, licensing, registration and insurance are 
extra. Dealer may sell for less. *All-in price of a new 2016 RAV4 FWD LE (ZFREVTA) / 2016 RAV4 Hybrid XLE (RJREVCA) is$27,139 / $36,614. All-in price includes freight and fees (PDE, EHF, OMVIC fee and air condition tax, where applicable). HST, licensing, registration and insurance are extra. 
Dealer may sell for less. †3.49% / 3.49% purchase finance APR on a new 2016 RAV4 FWD LE (ZFREVTA) / 2016 RAV4 Hybrid XLE (RJREVCA) for 84 months equals a bi-weekly payment of $168 / $227 for 182 / 182 bi-weekly payments with a down payment or trade equivalent of $0. Cost of 
borrowing is $3,489 / $4,707 for a total obligation of $30,629 / $41,322. All-in finance includes freight and fees (PDE, EHF, OMVIC fee and air condition tax, where applicable). HST, licensing, registration and insurance are extra. Dealer may sell for less. ††0.0% purchase finance APR on a new 
2016 Corolla for 48 months. Representative finance example based on $25,000. 0.0% purchase finance APR for 48 equals a monthly payment of $521 with a down payment or trade equivalent of $0. Cost of borrowing is $0 for a total obligation of $25,000. ‡2.99% on a new 2016 RAV4 FWD 
LE (ZFREVTA) / 2016 RAV4 Hybrid XLE (RJREVCA) for 60 months, equals 120 semi-monthly payments of $135 / $187 with a $2,300 down payment or trade equivalent. First semi-monthly payment due at lease inception. Total lease obligation is $18,489 / $24,728. All-in lease includes freight 
and fees (PDE, EHF, OMVIC fee and air condition tax, where applicable). HST, licensing, registration and insurance are extra. Dealer may lease for less. Based on a maximum of 100,000KM. Additional KM charge of $0.10 / $0.15 for excess kilometres, if applicable. ◊0.0% / 0.0% / 0.0% lease APR 
on a new 2016 Corolla . Representative lease example based on $25,000. 0.0% lease APR for 36 months, equals a monthly payment of $396 with a $0 down payment or trade equivalent. First monthly payment due at lease inception. Total lease obligation is $10,750. Based on a maximum 
of 60,000KM. Additional KM charge for excess kilometres, if applicable. $1,000 Customer Incentive is valid on retail delivery of a new 2016 Corolla CE (BURCEMA) . Offer is valid to retail customers (excluding fleet sales) when leased, financed or purchased from an Ontario Toyota dealership. 
Customer Incentive will take place at time of delivery, include tax and will apply after taxes have been charged on the full amount of the negotiated price. Vehicles receiving Customer Incentives must be purchased, registered and delivered between February 2, 2016 and February 29, 2016. 
Offers are valid between February 2, 2016 and February 29, 2016. and are subject to change without notice. All rights are reserved. Dealer may sell for less. Please see Hallmark Toyota for full details.



ORANGEVILLE CITIZEN | FEBRUARY 11, 2016 C3 

Honda is challenging conventional thinking 
in the pickup truck market with the 2017 Hon-
da Ridgeline truck. Exclusive features, design 
and technology help the 2017 Ridgeline set new 
benchmarks for versatility, capability and com-
fort in a midsize pickup.

Designed, developed and manufactured in 
America, the new Ridgeline will launch in the 
� rst half of 2016.

� e new Ridgeline is based on Honda’s Global 
Light Truck platform with its rigid yet light-
weight unibody construction, next-generation 
ACE™ body structure and sophisticated, fully 
independent suspension, delivering a higher 
level of ride and handling re� nement than con-
ventional body-on-frame designs. � e Ridgeline 
will be powered by a 3.5-liter, direct-injected i-
VTEC™ V-6 engine mated to a 6-speed automatic 
transmission, providing top-in-class powertrain 
re� nement and targeting best-in-class accelera-
tion performance and segment-leading EPA fuel 
economy ratings.

� e Ridgeline also will be available for the � rst 
time in both front-wheel and all-wheel-drive 
con� gurations. All-wheel-drive models will uti-
lize Honda’s i-VTM4™ torque vectoring AWD 
technology, featuring Intelligent Terrain Man-
agement with Normal, Sand, Snow and Mud 

modes, providing robust medium-duty o� -road 
and towing capability with superior on-road, all-
weather handling, traction and performance.

Inside, the Ridgeline boasts the largest, most 
versatile and sophisticated cabin in a midsize 
4-door pickup, featuring high-grade materials 
and � nishes, available leather trim and all the lat-
est technologies that Honda has to o� er, includ-
ing tri-zone climate control, push button start, a 
full-color TFT center meter and available 8-inch 
Display Audio touchscreen with Apple Car Play 
and Android Auto compatibility.

� e Ridgeline bed o� ers pickup users un-
matched versatility in a midsize 4-door pickup. 
At 5’ wide and 5’4” long (5.4 inches wider and 
4 inches longer than the previous generation 
Ridgeline), the 2017 Honda Ridgeline has the 
only 4-foot wide � at bed space (with 48 inches 
between the rear wheel arches) in the midsize 
pickup class, allowing for � at hauling of items like 
plywood sheeting or drywall.

� e composite, UV-stabilized and scratch-
resistant bed also boasts a number of available 
Honda-exclusive features that add to its 
incredible versatility, including an In-Bed 
Trunk™, dual-action tailgate, available 400-
watt AC power inverter and the industry’s � rst 
in-bed audio system.

2017 HONDA RIDGELINE

� e value-packed 2017 Hyundai Elantra o� ers 
leading technology and generous amenities.

� e 2017 Elantra enters its sixth-generation 
with a re� ned design and modern style com-
bined with class-above features, the latest in 
safety and multimedia technology. � e new 
Elantra presents a strong value proposition with 
its all-new e�  cient powertrains for improved 
fuel economy, better ride quality and noise 
insulation and segment-� rst premium conve-
niences that help set it apart from the rest of 
the compact car class.

� e well-appointed Elantra Limited trim o� ers 
a Tech Package that contains the latest multime-
dia technology including eight-inch touchscreen 
navigation with In� nity premium audio system 
and the segment’s � rst application of Clari-Fi® 
Music Restoration Technology. Additionally, the 
available Limited Ultimate package introduces 
premium convenience features to the compact 
class segment such as a segment-� rst integrated 
memory system for the driver seat and outside 
mirrors, and new safety technology all designed 
to enhance driver con� dence and comfort. � e 
Ultimate Package democratizes the technology 
found in class-above vehicles by o� ering a suite 
of advanced safety features including Automatic 
Emergency Braking with Pedestrian Detection, 

Lane Keep Assist System, and HID headlights 
with Dynamic Bending Light.

Both the Elantra SE and Limited trims are 
powered by an all-new 2.0L Nu MPI Atkinson 
cycle 4-cylinder engine providing 147 horse-
power and 132 lb.-� . of torque for smooth pow-
er delivery for every day driving. � is engine is 
paired with either a standard six-speed manual 
or Elantra’s available next generation six-speed 
automatic transmission that delivers a more 
natural and linear driving feel compared with a 
Continuously Variable Transmission that many 
compact car competitors have adopted in recent 
years. � is new powertrain also helps the Elan-
tra SE achieve an EPA fuel economy rating of 33 
mpg combined for improved e�  ciency over the 
previous model. In addition, the fuel-e�  cient 
Eco trim features an all-new 1.4-liter Kappa tur-
bocharged GDI four-cylinder engine with an 
EcoShi�  seven-speed dual-clutch transmission.

� e new Elantra is equipped with seven stan-
dard airbags and is expected to receive a Top 
Safety Pick+ rating from the Insurance Institute 
for Highway Safety (IIHS) and a 5-Star Safety 
Rating from the National Highway Tra�  c Safety 
Administration (NHTSA).

2017 HYUNDAI ELANTRA

he new 2016 Toyota RAV4 boasts a refreshed 
exterior, premium so� -touch interior materi-
als, exciting new technology, advanced safety 
features and more. Embrace a fun, energetic 
drive with your choice of front-wheel drive or 
all-wheel drive models – with RAV4 as your 
partner in play. For all of the bene� ts of RAV4 
and even greater fuel e�  ciency, consider the 
RAV4 Hybrid.

Standard features include:
•  Steering Wheel Audio & Bluetooth Controls
• Cruise Control
• Air Conditioning
•  60/40 Split Folding and 

Reclining Second-Row Seats
• Power Windows
• Toyota’s Star Safety SystemTM
 
Looking at the expansive crossover landscape 

today, Toyota can proudly point to the � rst 
RAV4 as the pioneering model two decades 
ago. � e RAV4 was a new kind of vehicle that 
combined SUV versatility with car-like han-
dling, ride comfort and fuel economy. What 
began as a niche exploded into a category, with 
the RAV4 remaining one of its leaders. � at 
leadership shows once again for 2016 with the 

introduction of the � rst RAV4 Hybrid as part 
of a refreshed RAV4 line that also includes a 
sporty new SE grade.

� e 2016 RAV4 Hybrid brings the number of 
Toyota hybrid models to eight (plus six more in 
the Lexus luxury division). � e RAV4 Hybrid is 
a no compromise vehicle aimed at active young 
couples who put high fuel economy at the top 
of a priority list that also includes utility, style, 
versatility and capability. � e fuel economy es-
timates are expected to be high, as Toyota an-
ticipates to receive EPA ratings of 34 mpg city 
/ 31 mpg highway / 33 mpg combined for both 
2016 RAV4 Hybrid models. � e RAV4 Hybrid 
comes in two premium grades: XLE and Limit-
ed. � e RAV4 gas version comes in four grades: 
LE, XLE, Limited and the new SE.

� e RAV4 gets down the road with authority 
from a 2.5-liter direct-injection four-cylinder 
engine that smoothly delivers 176 horsepower 
at 6,000 rpm and 172 lb.-� . of torque at 4,100 
rpm. It’s teamed to a standard six-speed auto-
matic transmission, and the combination yields 
EPA-estimated fuel economy ratings of 24 mpg 
city / 31 mpg highway/26 mpg combined. With 
Dynamic Torque Control All-Wheel Drive, the 
EPA estimates are 22/29/25 mpg.

2016 TOYOTA RAV 4

Altima, Nissan’s best-selling vehicle in North 
America, has been transformed for the 2016 
model year.

� e 2016 Altima o� ers a wide-ranging list of 
enhancements, including a refreshed exterior 
following the new Nissan “Energetic Flow” de-
sign language introduced on the all-new 2015 
Murano and 2016 Maxima. � e redesign o� ers 
a new lowered muscular front fascia, distinc-
tive V-motion grille, new hood and fenders 
with tailored character lines, and available 
signature LED boomerang headlights and 
Daytime Running Lights.

In addition, the Altima model lineup 
has been expanded for 2016 with a new Altima 
SR grade featuring 18-inch aluminum-alloy 
wheels, smoked headlights, paddle shi� ers, 
rear spoiler, unique suspension tuning and sport 
interior accents.

� e 2016 Altima also o� ers class-leading 
standard fuel economy of 39 miles per gallon 
highway for Altima 2.5-liter engine equipped 
models.

� e list of available Altima Safety Shield 
technologies has also been expanded and in-
cludes Predictive Forward Collision Warn-
ing (PFCW), radar-based Blind Spot Warning 
(BSW), Forward Emergency Braking (FEB), 

Intelligent Cruise Control (ICC) and Rear 
Cross Tra�  c Alert (RCTA).

All 2016 Altima grade levels also feature 
retuned steering and suspension, providing 
greatly enhanced ride comfort, handling and 
quietness. Performance has been re� ned with 
the Xtronic transmission’s third-generation D-
step logic, which simulates traditional automat-
ic transmission shi�  points.

� e new Altima interior design includes a 
new C-stack and cupholder design, available 
5.0-inch and 7.0-inch displays, Zero Gravity 
seats, so� -touch seat and door panel materials 
and custom � nishers – providing a premium 
look and feel throughout.

Upgraded technology features include stan-
dard Siri™ Eyes Free and NissanConnectSM with 
Mobile Apps (except 2.5 grade), available Nissan-
Connect with Navigation and Mobile Apps, and 
NissanConnect Services Powered by SiriusXM® 
telematics (subscription required, sold separately).

With the addition of the new SR model, the 
2016 Altima is available in a choice of sev-
en models – 2.5, 2.5 S, 2.5 SR, 2.5 SV, 2.5 SL, 
3.5 SR and 3.5 SL. � e � ve 2.5-liter models 
feature a 182-horsepower 2.5-liter DOHC 
inline 4-cylinder engine, while 3.5-liter Altimas 
o� er a 270-horsepower 3.5-liter DOHC V6.

2016 NISSAN ALTIMA

/////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////AUTOFEATURE20162016////////////////////////2016////////////////////////////////////////////////2016///////////////////////////////////////////////////2016//////////////////////////////////////////////////////////////////////////////////////////////////////2016///////////////////////////////////////////////////////////////////////////////////////////////////AUTO////////////////////////2016////////////////////////AUTO////////////////////////
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Orangeville
633224 Hwy 10, Mono, ON L9W 5P7

1.888.826.4670 |  www.orangevillenissan.com
SALES HOURS: Monday - Thursday 9am-8pm | Friday 9am-6pm | Saturday 9am-5pm | Sunday Closed 10

10
Hockley Rd.

Cedar Grove Rd.

First St.

74,560 KM • CLEAN CARPROOF
SMOOTH GEARSHIFTS ARE ACHIEVED THANKS TO THE 

2 LITER 4 CYLINDER ENGINE, AND FOR ADDED SECURITY, 
DYNAMIC STABILITY CONTROL SUPPLEMENTS THE DRIVETRAIN. 

ALL OF THE PREMIUM FEATURES EXPECTED OF AN AUDI 
ARE OFFERED, INCLUDING: LEATHER UPHOLSTERY, 

1-TOUCH WINDOW FUNCTIONALITY, POWER MOON ROOF, 
POWER WINDOWS, CRUISE CONTROL, REAR WIPERS, 

AND MUCH MORE.

2012 AUDI A4 PROGRESSIV
STK# N8451A

$19,890
+ HST & LIC

81,870 KM •  LOTS OF TECHNOLOGY FOR THIS 
SPACIOUS 7 PASSENGER SUV. INCLUDING 

2 REAR DVD MONITORS, BOSE STEREO, CLIMATE CONTROLLED 
SEATS, HEATED STEERING WHEEL, REMOTE STARTER 

AND LOTS MORE! SAFETY AND DRIVE CLEAN CERTIFIED! 
CALL AND BOOK AN APPOINTMENT TODAY!

2013 NISSAN PATHFINDER PLATINUM 4X4
STK# N7977A

$28,880
+ HST & LIC

96,000 KM • BRAND NEW MICHELIN TIRES. 
CARGO MATS THROUGHOUT INCLUDING REAR CARGO 
AREA PROVIDE THE CONFIDENCE OF PURCHASING A 
WELL MAINTAINED UNIT ALL THE WAY TO THE REAR 

BUMPER PROTECTOR AT THE TAIL. SO TREAT YOURSELF 
TO A TEST DRIVE IN YOUR SOON TO BE 2011 TOYOTA VENZA 

PREMIUM AND CAPITALIZE ON THE REMAINING 
POWERTRAIN WARRANTY.

2011 TOYOTA VENZA AWD
STK# N8419A

$18,499+ HST & LIC

96,200 KM • COMES WITH WINTER/ SUMMER WHEELS & TIRES. 
FEATURING A 1.6L TURBO ENGINE PAIRED WITH A 

CVT TRANSMISSION WHICH MAKES THIS FUEL EFFICIENT 
AND PERFECT FOR COMMUTERS. WITH LESS THAN 

100,000KM YOU CAN’T GO WRONG! ENJOY THE AWD CAPABILITY 
AND DRIVE RIGHT THROUGH THE WINTER STORMS!

2012 NISSAN JUKE SV AWD
STK# 8394A

$13,799
+ HST & LIC

56,440 KM • CLEAN CARPROOF
 THE CONDUCT OF PERFECTION, IT IS THE 

NISSAN MURANO 2014. FEATURING LESS THAN 60 000 KM, 
THIS 4 DOOR SUV PUTS PRIORITY ON COMFORT, SAFETY 

AND CONVENIENCE. UNDER THE HOOD WE FIND A 6-CYLINDER 
ENGINE DEVELOPING MORE THAN 250 HORSEPOWER, 

WHICH OFFERS A COMFORTABLE AND RELIABLE 
DRIVING EXPERIENCE.

2014 NISSAN MURANO SL AWD
STK# N8383A

$29,699
+ HST & LIC

146,718 KM • JUST ARRIVED AND WON’T BE HERE FOR LONG. 
THIS DODGE JOURNEY LOOKS GREAT! 7 PASSENGER WITH 

LOTS OF LEG ROOM! COMES WITH LEATHER INTERIOR, 
BLUETOOTH TECHNOLOGY, USB INPUT AND MUCH MORE! 

THE AWD CAPABILITIES WILL MAKE YOUR WINTER DRIVING 
A LOT SAFER AND EASIER. COME SEE THIS JOURNEY 

AND YOU WON’T BE DISAPPOINTED.  

2010 DODGE JOURNEY R/T AWD
STK# N8401A

$10,920
+ HST & LIC

O.A.C (On Applicable Credit)

$51,994
+ HST & LIC

NOW HERE!

NEW 
2016 TITAN XD DIESEL

STARTING AT
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TORONTO, Ont. (January 22, 2016) — 
While the cars and trucks themselves 
— new vehicles, concepts, Canadian and 
North American unveils — are the main 
attraction of the 2016 Canadian Inter-
national AutoShow, an exciting lineup 
of feature attractions will inform and 
entertain throughout the 10 days of 
the show.

“The Canadian International AutoShow 
is a truly diverse experience that has 
something for everyone,” says Jason 
Campbell, General Manager of the 
AutoShow. “From art to luxury vehicles 
to the cars you see on TV, the featured 
attractions are the ideal complement 
to the exhibits and displays built by the 
World’s leading manufacturers.”

Among the features that will be at the 
2016 AutoShow:

•  Art and the Automobile presented by 
Cobble Beach Concours D’Elegance 
will display the advertising used to 
entice people to buy some iconic 
classic cars over the first 60 years of 
the automobile.

•  Auto Exotica, always a crowd favourite, 
brings together some of the world’s 
most exclusive automotive brands, 
such as Ferrari, Maserati, Aston Martin, 
Lamborghini, Bentley, Rolls Royce, 
Tesla, McLaren, Pagani and Lotus to 
wow attendees and inspire dreams.

•  The powerful yellow 1969 Corvette 
driven by celebrity TV chef Guy Fieri 
will headline Cars & Stars, a showcase 
of vehicles — and their owners — that 
have gained fame in pop culture.

•  Power, engineering and creativity is on 
display with Hot Rods and Choppers 
featuring Kreater Custom Motorcycles.

•  The Ontario government and the 
Automotive Parts Manufacturers 
Association will help us look at the 
Connected Car and where we are 
headed in the future.

•  The Ford Performance Zone is a 
collection of Ford performance 
vehicles with a basketball themed 
celebration, a nod to the NBA All-Star 
Game at the Air Canada Centre on the 
opening weekend of the AutoShow.

•  This spring will mark the 100th Indy 
500, and to help mark the occasion 
the Indianapolis Motor Speedway and 
Museum is bringing a unique collection 
that showcases some of the iconic 
vehicles that have raced at the 
speedway over the past century while 
highlighting the many Canadians who 
have pursued glory at this fabled race.

•  Street Tuners, led by Eurocharged 
Canada, is a spectacular display of 
luxury performance cars like the Audi 
R8, Mercedes AMG and Ferrari 458.

This is just a start.  Please be sure to 
visit autoshow.ca for more information.

Follow us on Twitter @autoshowcanada 
and join the conversation with the 

hashtag #YourMove. Like us on Facebook 
and check us out on Instagram. 

The Canadian International AutoShow 
will be held at the Metro Toronto Convention 

Centre between February 12th and 21st.

About the Canadian International 
AutoShow With more than 650,000 square 
feet of exhibits, displays and attractions at 

the Metro Toronto Convention Centre, 
the Canadian International AutoShow is not 

only the largest automotive expo in Canada, it 
is also the country’s largest consumer show. 
Boasting more than 1,000 cars, trucks, SUVs, 

concept cars, exotics, classics, motorcycles 
and alternative energy vehicles, 

the AutoShow is a leader in lifestyle, 
technology and all things automotive. 

For more information or to buy tickets, 
please visit www.autoshow.ca.

ART, 
LUXURY 
AND 
CREATIVITY
at the 2016 
AutoShow
Featured attractions 
create a diverse 
experience for everybody

TORONTO, Ont. (January 25, 2016) — Automobiles 
and art have been intertwined almost as long as cars 
have been rolling out of factories.

� e graceful and elegant curves of a car — particu-
larly the classics — lend themselves to the artist’s eye, 
allowing for similar graceful and elegant curves on the 
canvas. And as the design of cars evolved, so too did the 
ads that promoted them. � e dynamic relationship be-
tween vehicles and the art they have inspired is explored 
in depth during Art & the Automobile at the 2016 Ca-
nadian International AutoShow, with a re� ection on the 
art that has been used in the advertising to entice people 
to buy cars over the � rst 60 years of the automobile.

“Over the course of the history of the automobile, 
artists have looked at cars for inspiration for their 
contemporary masterpieces and automobiles are 
considered works of art, all on their own,” says Jason 
Campbell, General Manager of the AutoShow. “It is no 
surprise that relationship spilled over to the marketing 
side. Looking back at how art has been used to sell cars 
is an interesting walk through history.”

Presented by the Cobble Beach Concours d’Elegance, 
this year’s Art and the Automobile traces cars from the 
past with the classic advertising that solidi� ed their stel-
lar reputations. From the early beginnings of typeset 
posters through spectacular hand-drawn renderings 
to moody photographic images, these ads of yesteryear 
also contain some amazing facts and � gures, some out-
rageous claims and some are so focused on lifestyle that 
they don’t even feature the car itself.

Following a timeline of both progressions, most of the 
17 stunning cars in the gallery are set against backdrops 
of the ads that promoted them when they were new.

� ey begin with a specially-designed 1904 Oldsmo-
bile and extend through such landmark cars as the 
� rst American front-wheel-drive 1929 Cord L-29, the 
aerodynamic pioneering 1935 Chrysler Air� ow, the 
style-setting 1953 Studebaker coupe and the Raymond 
Loewy-designed 1963 Studebaker Avanti.

Included in the group are two cars that launched 
companies – a 1908 Mclaughlin-Buick, from which 
General Motors of Canada ultimately developed, and a 

1925 Chrysler that was the � rst product of the Chrysler 
string of companies that survives today as FCA.

Other notable models include a 1915 Cadillac – the 
� rst V-8 – a luxurious 1956 Lincoln Premiere, a 1963 
Buick Riviera and a Canadian-exclusive 1958 Pontiac 
Parisienne.

� e showpieces of the exhibit, from the Grand Clas-
sic era, include a mighty 1930 Duesenberg Model J, a 
luxurious 1931 Cadillac and Chrysler Imperial, a sporty 
1935 Auburn Boat-tail Speedster and an ultra-rare Aus-
trian-built 1938 Steyr.

Rarest of them all is the American LeBaron-bodied 
Isotta Fraschini Tipo 8A SS, one of only two construct-
ed, that took Best in Show honours at the 2013 Cobble 
Beach Concours d’Elegance.

Located on the 700 level of the South Building of the 
Metro Toronto Convention Centre, the 2016 Art & the 
Automobile installation is a collection of � ne cars and 
artistic advertising that’s not to be missed.

Please be sure to visit autoshow.ca for more information. 
Follow us on Twitter @autoshowcanada and 

join the conversation with the hashtag #YourMove. 
Like us on Facebook and check us out on Instagram.

The Canadian International AutoShow will be 
held at the Metro Toronto Convention Centre 

between February 12th and 21st.

About the Canadian International AutoShow
With more than 650,000 square feet of exhibits, 

displays and attractions at the Metro Toronto 
Convention Centre, the Canadian International 

AutoShow is not only the largest automotive expo in 
Canada, it is also the country’s largest consumer show. 

Boasting more than 1,000 cars, trucks, SUVs, concept 
cars, exotics, classics, motorcycles and alternative 

energy vehicles,  the AutoShow is a leader in lifestyle, 
technology and all things automotive. 

For more information or to buy tickets, 
please visit www.autoshow.ca.

Why Did Your Grandfather 
Buy THAT Car?
Art & the Automobile explores the history of vehicle advertising

ABOUT COBBLE BEACH
The Cobble Beach Concours d’Elegance is an annual event held against the stunning natural background on the shores of Georgian Bay, fol-

lowing in the tradition of Concours d’Elegance that once paraded horse-drawn carriages through the parks of 17th-century Paris. Participating 
cars are only permitted to show every four years, so the Concours has an entirely new stable of prestigious cars to wow regular visitors each 
year. The Cobble Beach community in Ontario is a perfect fit for the lifestyle these vehicles evoke, with its award-winning golf course and lush 
landscapes.

The dynamic relationship between 
vehicles and the art they have 

inspired is explored in depth during 
Art & the Automobile at the 2016 

Canadian International AutoShow.

This Cadillac Type 51 V-8 will be featured in Art & the Automobile 
at the 2016 Canadian International AutoShow.

This 1935 Auburn 851 S-C Boattail Speedster 
will be featured in  Art & the Automobile at 
the 2016 Canadian International AutoShow
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Great Things Are Happening at 

PROVIDING THE BEST SERVICE & VEHICLES TO OUR CUSTOMERS

2011 DODGE CHARGER R/T
STK#168029B |  77,126 KM |  20” ALUMINUM WHEELS, BLACKED OUT 
GRILLE WITH R/T BADGING, SPOILER AND PERFORMANCE EXHAUST, 

POWERFUL 5.7L HEMI SITS PAIRED TO AN AUTO TRANSMISSION! 
PERFORMANCE TUNED SUSPENSION, FRONT AND REAR HEATED 

LEATHER SEATS, DUAL CLIMATE CONTROL AND POWER EVERYTHING! 
SUNROOF, NAVIGATION, UCONNECT BLUETOOTH, REAR CAMERA.

$22,400

FOR
60 MONTHS @ 4.99% O.A.C

C.O.B. - $3434

$225BI-WEEKLY

2015 JEEP CHEROKEE TRAILHAWK
STK# 02470 |  19,405 KM |  FRONT TOW HOOKS, BLACKED OUT WHEELS, 

VINYL, ROOF RAILS! 3.2L V6, 9-SPEED TRANSMISSION, 4-WHEEL 
DRIVE SYSTEM, HEATED LEATHER BUCKETS, HEATED STEERING 
WHEEL, PANORAMIC SUNROOF! UCONNECT 8.4 SYSTEM, LARGE 
TOUCHSCREEN, NAVIGATION, STREAM YOUR MUSIC WIRELESSLY, 

HANDS FREE, DUAL ZONE CLIMATE CONTROL, REMOTE START

$35,800

FOR
84 MONTHS @ 4.99% O.A.C

C.O.B. - $7703

$267BI-WEEKLY

2013 DODGE AVENGER SE
STK#168003B |  58,427 KM |  STRIKING BLUE METALLIC PAINT, 

17’’ WHEELS, LED TAILLIGHTS, 2.4L 4 CYLINDER. BLACK CLOTH, 
AUTOMATIC TRANSMISSION, CRUISE CONTROL, 

POWER WINDOWS AND LOCKS WITH A 
CD/MP3 CAPABLE STEREO

$11,800

FOR
72 MONTHS @ 4.99% O.A.C

C.O.B. - $ 2212

$103BI-WEEKLY

2014 RAM 1500 ST QUAD
STK#168072A |  54,943 KM |  BLACKOUT RAM BADGES, PROJECTOR 

HEADLIGHTS, SPORT TAILLIGHTS, 20” BLACK ALLOY WHEELS, 
A MILD LIFT KIT, 5.7L HEMI AND AUTOMATIC TRANSMISSION, 
DUAL BENCH SEATS, UCONNECT BLUETOOTH SYSTEM AND 
AIR CONDITIONING AS WELL! THIS RAM ST ALSO FEATURES 

POWER WINDOWS, LOCKS AND MIRROR.

$32,800

FOR
84 MONTHS @ 4.99% O.A.C

C.O.B. - $7063

$245BI-WEEKLY

2011 DODGE GRAND CARAVAN SE
STK# 157006A |   53,772 KM |  1-OWNER, STONE WHITE, 

ROOF RAILS, WHEEL COVERS AND BODY COLOUR TRIM! 
3.6L, CRUISE CONTROL, POWER WINDOWS AND LOCKS, 

A/C AND HEAT, CD/MP3!! FOR CONVENIENCE, THIS SE ALSO IS 
EQUIPPED WITH THE OPTIONAL STOW N GO

$14,400

FOR
60 MONTHS @ 4.99% O.A.C

C.O.B. - $2229

$146BI-WEEKLY

2015 RAM 1500 LARAMIE
STK#02440 |  13,009 KM |  20’’ CHROME WHEELS, CHROME GRILLE, 

TOW MIRRORS, PROTECTED WITH ITS BEDLINER, BED RAILS! 
5.7L HEMI AND 8-SPEED TRANSMISSION HEATED AND COOLED 

LEATHER SEATING, DUAL ZONE CLIMATE CONTROL, REMOTE START! 
SUNROOF, POWER SLIDING REAR WINDOW, 8.4’’ UCONNECT, NAVIGA-
TION, BLUETOOTH, MEDIA STREAMING, TRAILER BRAKE CONTROLLER 

$45,900

FOR
84 MONTHS @ 4.99% O.A.C

C.O.B. - $9852

$342BI-WEEKLY

2015 CHRYSLER TOWN & COUNTRY TOURING L
STK# 02471 |  20,000 KM |  CHROME ACCENTS, GRILLE, 

ALLOY WHEELS, FOG LIGHTS! 3.6L V6, HEATED LEATHER SEATS, 
POWER SLIDING DOORS AND LIFTGATE, 7 PASSENGER STOW 

N GO SEATING! TRI ZONE A/C AND HEATING, HEATED STEERING 
WHEEL, NAVIGATION, UPGRADED AUDIO, REAR A/C AND 

HEATING, DUAL DVD SCREENS,  SUNSHADES, REMOTE START.

$32,700

FOR
84 MONTHS @ 4.99% O.A.C

C.O.B. - $7043

$245BI-WEEKLY

2015 JEEP WRANGLER UNLIMITED
STK#02432 |  12,623 KM |  BODY COLOUR FENDER FLARES, 
UPGRADED WHEELS, FOG LAMPS, REMOVABLE HARDTOP, 

3.6L PENTASTAR V6, 6-SPEED MANUAL TRANSMISSION, 
EMBROIDERED SEATBACKS WITH THE SAHARA LOGO, 

POWER LOCKS AND WINDOWS, TOUCHSCREEN INFOTAINMENT 
SYSTEM AND AIR CONDITIONING

$38,500

FOR
84 MONTHS @ 4.99% O.A.C

C.O.B. - $8277

$287BI-WEEKLY

Great Things Are Happening at Orangeville Chrysler, Especially the Used Vehicles!
HOT PRE-OWNED VEHICLES

$372HST + LIC 
BI-WEEKLY

FOR
84 MONTHS 4.99%@ O.A.C

C.O.B. - $10,703

2015 RAM 2500 OUTDOORSMAN
STK# 02469 | 310 KM | FINISHED IN MAXIMUM STEEL METALLIC AND FEATURES BODY COLOUR 
GRILLE AND TRIM, FOG LAMPS, 20 PAINTED WHEELS WITH CHROME, 5TH WHEEL TOWING 
PREP PACKAGE, 6.4L HEMI, HEATED CLOTH BUCKET SEATS, HEATED STEERING WHEEL, POWER 
WINDOWS, LOCKS, MIRRORS AND SEATS! UCONNECT 8.4 SYSTEM, WIRELESS STREAMING 
OF MUSIC FROM YOUR PHONE AND HANDS FREE CALLING, CLIMATE CONTROL OPTIONS AIR 
CONDITIONING, REMOTE START, REAR PARK ASSIST AND BACK UP CAMERA.

$49,900

Great Things Are Happening at Orangeville Chrysler, Especially the Used Vehicles!

$22,400

2015 RAM 2500 OUTDOORSMAN
STK# 02469 | 310 KM | FINISHED IN MAXIMUM STEEL METALLIC AND FEATURES BODY COLOUR 
GRILLE AND TRIM, FOG LAMPS, 20 PAINTED WHEELS WITH CHROME, 5TH WHEEL TOWING 
PREP PACKAGE, 6.4L HEMI, HEATED CLOTH BUCKET SEATS, HEATED STEERING WHEEL, POWER 
WINDOWS, LOCKS, MIRRORS AND SEATS! UCONNECT 8.4 SYSTEM, WIRELESS STREAMING 
OF MUSIC FROM YOUR PHONE AND HANDS FREE CALLING, CLIMATE CONTROL OPTIONS AIR 
CONDITIONING, REMOTE START, REAR PARK ASSIST AND BACK UP CAMERA.

FORMER 
AUTO SHOW 

TRUCK
ONLY 310 KMS!

AUTO SHOW SPECIAL

$7500
$1000

CONSUMER
CASH

AUTOSHOW
BONUS

2016 LARAMIE SHOWN

stk# 168012

rangevilleO Chrysler

2016 RAM 1500s INCLUDE

EXCLUDING REGULAR CABS

DUFFERIN COUNTY’S HEADQUARTERS

WITH OUR WIDE SELECTION OF 
IN-STOCK ACCESSORIES

2016 RAM 1500 SPORT 
CREW CAB

$320BI-WEEKLY TAXES-IN
INCLUDES ALL BONUS CASH

0%
72

MONTHS

for

ACCESSORIZE YOUR 
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AUDI H- TRON
High range, swi�  refueling, sporty road 

performance: � e Audi h- tron quattro concept car 
can boast all these virtues. It combines a highly 
e�  cient fuel cell achieving an output of up to 110 
kW with a powerful battery that can provide a tem-
porary boost of 100 kW. � e car can be fully refu-
eled with hydrogen in around four minutes, and is 
then ready to drivefor up to 600 kilometers. � is 
vehicle will only be at the AutoShow on Media 
Preview Day, February 11.

SUBARU IMPREZA
Rather than pursuing design for design’s sake, the 

essence of the Impreza Concept is that it expresses 
a distinctive style that conveys the energy and 
meaningful form of the vehicle -  hinting at the 
design direction of not only of the new Impreza, 
but of Subaru’s future models as a whole.

HYUNDAI ENDURO
A subcompact SUV making its North American 

Debut in Toronto, the Enduro Is inspired by the 
endurance shown during the world’s toughest 
motorcycle rally events. A new interpretation of 
Hyundai’s signature design, the e� ect is the look of 
a crossover vehicle with raised ground clearance 
and SUV- style cladding yet sleek sheet metal with 
aerodynamic air- blades on the pillars give the 
concept a sporty- yet- tough appearance.

KIA NIRO
� e � rst model to be based on Kia’s new dedicated 

eco- car platform, the Niro HUV is set to achieve 
a sub- 90 g/km CO2 emissions rating (combined, 
based on the New European Driving Cycle) thanks to 
its all- new downsized gasoline- electric hybrid 
powertrain. � e slim character line and rear 
windows emphasize the car’s sleek pro� le, while 
allowing greater room for the Niro’s muscular 
wheel arches.

TOYOTA U2

Toyota’s Urban Utility (U squared) concept 
vehicle is perfectly suited for today’s creative class. 

Making its global auto show debut in Toronto, 
the U2 boasts retracting roof panels and a uniquely 
con� gurable rail system for carting around all 
the needs of the mobile entrepreneurs and Makers. 
Toyota’s designers have created a masterful con-
cept that truly embodies the spirit of today’s Maker 
from the inside out.

BUICK AVENIR
A sophisticated and intuitive expression of the 

premium automotive experience, evolved to be 
even more beautiful. Building on a 112- year heritage, 
the Avenir concept strikes an all- new pose that 
projects the design of Buick into the future. � is 
� agship sedan was envisioned to catch your eye 
and keep the driver and passengers surrounded by 
Buick’s signature luxury and technology.

Other concept vehicles slated to be at the 
AutoShow include designs from Mitsubishi, 
Lexus and Nissan — which will also be displaying 
its unique Rogue Warrior, a Rogue equipped with 
a track system.

Please be sure to visit autoshow.ca 
for more information. Follow us on Instagram

@cdnintlautoshow, Like us on Facebook 
and join the conversation on Twitter

@autoshowcanada with the hashtags 
#YourMove and #CIAS2016.

The Canadian International AutoShow 
will be held at the Metro Toronto Convention

Centre between February 12th and 21st.

About the Canadian International AutoShow
With more than 650,000 square feet of exhibits, 

displays and attractions at the Metro Toronto 
Convention Centre, the Canadian International 

AutoShow is not only the largest automotive expo 
in Canada, it is also the country’s largest consumer 
show. Boasting more than 1,000 cars, trucks, SUVs, 

concept cars, exotics, classics, motorcycles and
alternative energy vehicles, the AutoShow 

is a leader in lifestyle, technology and all
things automotive. For more information or 

to buy tickets, please visit www.autoshow.ca.

THE FUTURE OF CAR DESIGN 
Top concept vehicles cater to urban dwellers and the environment

SPECIAL REG SALE

175/65R14 $139.08 $99.95

185/65R14 $148.95 $104.95

205/60R15 $176.32 $124.95

215/65R15 $180.88 $129.95           

215/70R15 $163.40 $109.95

205/50R16 $217.36 $154.95

215/65R17 $212.04 $154.95

  SALE

P195/65R15 INGENS A1 $76.92

P205/55R16 INGENS A1 $82.45

P215/60R16 INGENS A1 $94.62

P225/60R16 INGENS A1 $111.20

P225/65R17 COMFORT A5 $113.04

P265/70R17 COMFORT A5 $158.51

X-ICE XI2

Provides ultimate confi dence 
over many kilometers in the 

harshest conditions.
Excellent control, ability 

and comfort. A good tire for a 
good price. It’s that simple.

220 FIRST STREET (1ST & HWY10), ORANGEVILLE  |  519-941-4135  |  fredstirediscounter.ca
MON TO FRI: 7:30AM-5:30PM • SAT: 7:30AM-12PM

DEEP DISH 
FLOOR MAT SALE

$39.95
 (reg. $59.95)

SPECIAL 
DEAL OF 

THE YEAR!

NEW TO 
ORANGEVILLE

 & FRED’S

ALL SEASON CS5
The CS5 grand touring has innovation 

technologies & is engineered for 
real life performance on real life roads.

P195/60R15 $99.95

P195/65R15 $104.95

P205/55R16 $139.95

P225/65R17 $169.95

P235/65R17 $179.95

P185/60R15 $134.95

P185/65R15 $129.95

P195/60R15 $139.95

P205/55R16 $154.95

P205/60R16 $159.95

QUATRAC 5
THE TRUE 4-SEASON TIRE

The new Vredestein is characterized 
by the sleek, asymmetrical 

design of the tread.

IGENS A1

COMFORT  A5

FEBRUARY MECHANICAL 

SPECIALS
•  All brake work WE pay the TAXES!

• Front Alignment $79.95
•  Oil Changes •  Tune Ups

•  Shocks, Suspension & Steering
•  Truck & Trailer Annual Inspections

•  Exhaust •  Safety Inspections
•  Electrical Repairs

Published By:

Automotive Account Sales Manager
HEATHER ERWIN heather@caledoncitizen.com

Art Director SARAH DIDYCZ

Vehicle Features Written By   ANGELA GISMONDI

Advertising Sales Representatives
ERIN LUCKETT erin@lpcmedia.ca

LORI DARLINGTON  lori@lpcmedia.ca

To advertise in Motoring call, 289-221-6559

TORONTO, Ont. (January 29, 2016) — What lies down the road?

The future is always in question, but the 2016 Canadian International AutoShow provides a look at what car designers 
and manufacturers have in mind for the vehicles that will be hitting our streets in the coming years.

A total of 11 concept vehicles will make their Canadian debut on the show fl oor at the 
Metro Toronto Convention Centre during the 2016 AutoShow, including:
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1-888-319-7607
207171 Hwy #9 East, Orangeville www.macmastergm.com

2016 BUICK 
VERANO

$137   @.5%+HST & LIC
BI-WEEKY
OVER 48 
MONTHS

LEASE INCLUDES 20,000KM/YEAR
OPTION TO PURCHASE $10,615
$1750 LEASE CASH
$500 LOYALTY
COB $344
*BASED ON PURCHASE PRICE OF $25,890

LEASE PAYMENT

NO MONEY 
DOWN

2016 BUICK 
REGAL TURBO 

PREMIUM

$191    @.9%+HST & LIC
BI-WEEKY
OVER 48 
MONTHS

LEASE INCLUDES 20,000KM/YEAR
OPTION TO PURCHASE $13,218
$500 LEASE CASH
$750 LOYALTY
COB $813
*BASED ON PURCHASE PRICE OF $33,045

LEASE PAYMENT

NO MONEY 
DOWN

$209    @.49%+HST & LIC
BI-WEEKY
OVER 48 
MONTHS

LEASE INCLUDES 20,000KM/YEAR
OPTION TO PURCHASE $19,294
$1000 LEASE CASH
$750 LOYALTY
COB $579
*BASED ON PURCHASE PRICE OF $41,645

LEASE PAYMENT

NO MONEY DOWN

$359    @2.9%+HST & LIC
BI-WEEKY
OVER 48 
MONTHS

LEASE INCLUDES 20,000KM/YEAR
OPTION TO PURCHASE $20,553
$1000 LOYALTY
COB $579
$54,095 MSRP
STK #16200

LEASE PAYMENT

NO MONEY DOWN

$183   @.9%+HST & LIC
BI-WEEKY
OVER 48 
MONTHS

LEASE INCLUDES 20,000KM/YEAR
OPTION TO PURCHASE $11,661
$500 LOYALTY
COB $715
*BASED ON PURCHASE PRICE OF $30,305

LEASE PAYMENT

NO MONEY 
DOWN

2016 BUICK 
ENCORE

2016 GMC 
TERRAIN AWD

2016 GMC 
ACADIA AWD

2016 GMC SIERRA 
SLE DOUBLE CAB

$219   @.5%+HST & LIC
BI-WEEKY
OVER 48 
MONTHS

LEASE INCLUDES 20,000KM/YEAR
OPTION TO PURCHASE $16,249
$750 LOYALTY
COB $542
*BASED ON PURCHASE PRICE OF $38,690

LEASE PAYMENT

NO MONEY 
DOWN
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Michelle Ashton
Sales Professional

713003 1st Line E Mono
Orangeville, ON  L9W 5S9

1-888-872-7644
hallmarktoyota.ca

For the month of February, purchase any new Scion 
vehicle and finance it through Toyota Financial Services, 

and don’t make a payment for the first 90 days††.

** Semi-monthly lease offer available through Toyota Financial Services on approved credit to qualified retail customers on leases of new and demonstrator Scion vehicles. First semi-monthly payment due at lease 
inception and next monthly payment due approximately 15 days later and semi-monthly thereafter throughout the term. Toyota Financial Services will waive the final payment. Semi-monthly lease offer can be 
combined with most other offers. Not open to employees of Toyota Canada, Toyota Financial Services or TMMC/TMMC Vehicle Purchase Plan. Some conditions apply. See your Scion dealer for complete details. 
Limited time 0.49% semi-monthly lease offered through Toyota Financial Services on approved credit to qualified retail customers on all new 2016 Scion iM models (KARJEC). Example (applies across Canada except 
Quebec): 2016 Scion iM (KARJEC) with a vehicle price of $23,785 (including $1,695 freight and PDI, and $100 air conditioning charge) leased at 0.49% over 48 months with $625 down payment equals 96 semi-
monthly payments of $128 with a cost of borrowing of $335 and a total obligation of $12,905. $0 security deposit and first semi-monthly payment due at lease inception. Price and total obligation exclude license, 
insurance, registration, fees and taxes. 20,000 km allowance for 12 months, with ability to purchase additional kilometres at $0.05 /km at time of lease inception, and a charge of $0.07 /km for excess kilometres. 
Dealer may lease for less. †† Make no payments for 90 days when you purchase finance a new unregistered 2015 or 2016 Scion vehicle through Toyota Financial Services Canada. Offer applies on approved credit to 
retail customers who purchase and take delivery by February 29, 2016. The first payment will be deferred for 60 days (until the 90th day of the contract) and the finance contracts will be extended accordingly. Interest 
charges will not accrue during the first 60 days of the contract. After 60 days, interest starts to accrue and the purchaser will repay principal and interest over the term of the contract.  All offers are subject to change 
without notice. This offer is not available to employees of TCI/TFS/TMMC, or through the TMMC Vehicle Purchase Plan. Some conditions apply. See your Scion dealer for complete details. ◊ Vehicle purchase offers 
valid from February 2, 2016 to February 29, 2016, are not retroactive and apply to select Scion vehicles only. New vehicle retail purchase/lease. Scion vehicle must be purchased, registered and delivered between 
February 2, 2016 to February 29, 2016. Customers must be an Aeroplan Member prior to the completion of the transaction. Offer subject to change without notice. Some conditions apply. See your Dealer for details. 
®Aeroplan and the Aeroplan logo are registered trademarks of Aimia Canada Inc.
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� e 2016 Envision is an all-new luxury com-
pact crossover with segment-challenging driving 
dynamics, advanced technology, connectivity and 
Buick’s trademark interior acoustics.

Vehicle highlights include:
•  252-horsepower (186 kW) 2.0L turbo en-

gine with stop/start technology, Buick’s � rst 
crossover vehicle application of HiPer Strut 
front suspension and Buick’s � rst active Twin 
Clutch AWD system

•  Effi  ciency-enhancing features including active 
grille shutters and a structure incorporating 
mass-reducing high-strength steel, and an alu-
minum hood

•  Standard heated front seats, rear seats, and 
steering wheel; available cooled front seats

•  Sliding, 60/40-split rear seat, off ering the fl exibil-
ity of more legroom for second-row passengers

•  Standard eight-way power-adjustable front 
seats and four-way-adjustable lumbar

•  Kneeling cushions in the second-row seat en-
able a fl atter load fl oor when the seat is folded

•  Standard tri-zone climate control with rear-
seat controls

•  Programmable power lift gate with hands-free 
operation

•  Active noise cancelation
•  Standard nineteen-inch aluminum wheels

 •  Standard Bose premium sound system
•  Available panoramic moonroof

Designers and engineers were given a clean slate 
to develop the Envision and they employed super-
computer technologies to help make the most of 
the architecture for strength, stiff ness and quiet-
ness. Every aspect of the vehicle’s design and its 
eff ect on refi nement was taken into consideration 
– even the available panoramic moonroof was de-
signed for lower wind noise when open.

Th e clean-sheet design and stiff  structure helped 
eliminate an estimated 10 kilograms (22 pounds) 
of add-on material to create whisper-quiet interior 
acoustics.  

Th e Envision’s interior features a “fl oating,” 
wraparound instrument panel sweeps into the 
door panels, for a fl owing, organic and inviting ap-
pearance that complements the exterior.

Th e large center console storage bin features 
damped dual wing-type doors that provide easi-
er, less-obstructed access and allow the driver or 
passengers – even those in the rear – to access the 
storage bin without disturbing the other.

Th e Envision off ers 360 degrees of available pas-
sive and active safety technology, including 10 stan-
dard air bags, available Automatic Park Assist, avail-
able Surround Vision camera system and Buick’s 
fi rst use of Lane Keep Assist, which is standard.

Th e Envision will be available in showrooms 
this April.

2016 BUICK ENVISION

Delivering unparalleled levels of function-
ality, versatility, technology and bold styling, 
the all-new 2017 Chrysler Paci� ca rede� nes 
the minivan segment with nearly 40 new 
minivan � rsts.

As the original creator of the minivan more 
than 30 years ago, FCA US LLC has trans-
formed the segment with fi rsts – notching 78 
innovations through the � rst � ve minivan gen-
erations. With the introduction of the all-new 
Chrysler Pacifi ca, FCA US adds 37 minivan 
� rsts to its portfolio for an unprecedented total 
of 115 innovations in the segment.

Th e Pacifi ca has been re-engineered from the 
ground up on an all-new platform for class-
leading ride, handling, and noise, vibration 
and harshness (NVH).  It delivers class-leading 
gasoline and hybrid powertrains to the mini-
van segment, with the Pacifi ca Hybrid off ering 
up to 80 miles per gallon equivalent (MPGe) 
in city driving. 

It features a choice of two powerful, effi  cient 
and advanced powertrains – the segment’s � rst 
hybrid vehicle, and the next generation of the 
award-winning Pentastar V-6 gasoline engine, 
which is mated to a segment-exclusive Torque-
Flite nine-speed automatic transmission.

On the Chrysler Paci� ca gasoline mod-

els, the latest iteration of the award-winning 
3.6-liter Pentastar V-6 engine produces best-
in-class horsepower (287) and torque (262 lb.-
ft .), along with unsurpassed fuel economy.

Th e 2017 Chrysler Pacifi ca also brings sculp-
tural styling, beautiful surfacing and highly 
craft ed execution to the minivan segment 
and off ers more than 100 standard and 
available safety and security features, including 
360-degree Surround View camera, ParkSense 
Parallel/Perpendicular Park Assist, Adap-
tive Cruise Control with Stop and Hold and 
Forward Collision Warning-Plus. 

� e new model is the most technologically 
equipped of its kind with available all-new Uco-
nnect Th eater rear seat entertainment, 8.4-inch 
touchscreen display and premium audio sys-
tems. A full array of comfort and convenience 
technologies are also available, including Stow 
‘n Vac integrated vacuum, tri-pane panoramic 
sunroof, handsfree sliding doors and lift gate 
and redesigned Stow ‘n Go seating with Stow ‘n 
Go Assist and Easy Tilt access to the third row 

Th e 2017 Chrysler Pacifi ca is available in six 
models and the Pacifi ca Hybrid in two models. 
Th e Chrysler Pacifi ca will be available in dealer 
showrooms in spring 2016, with the Paci� ca 
Hybrid arriving in the second half of 2016.

2017 CHRYSLER PACIFICA

Th e all-new 2017 GMC Acadia – a reimagined 
crossover aimed at the heart of the midsize seg-
ment  – is designed to off er great versatility and 
re� nement, with more advanced safety technolo-
gies.

Th e new Acadia off ers more effi  cient pow-
ertrains, while continuing to off er three rows of 
seating on most models. � e premium Acadia 
Denali returns, along with a new All Terrain 
model off ering enhanced off -road capability.

� e strategic re-scoping of the 2017 Acadia 
off ers customers a midsize crossover positioned 
between the compact Terrain and full-size Yu-
kon. Depending on the model, it is available with 
fi ve-, six- or seven-passenger seating, while off er-
ing greater maneuverability than the fi rst-gener-
ation model.

� e new Acadia is 700 pounds lighter than the 
current model, which pays dividends at the gas 
pump. A new, 2.5L engine is standard, off ering 
an estimated 28 mpg on the highway for FWD 
models (EPA estimate not yet available; estimate 
is based on GM testing). City fuel economy of-
fered is GM-estimated at 22 mpg (FWD) and is 
bolstered by GMC’s fi rst application of Stop/Start 
technology, which enhances effi  ciency in stop-
and-go driving.

A new, available 3.6L V-6 engine is more pow-
erful and effi  cient than the current model, while 
off ering 4,000 pounds estimated trailering capa-
bility (with the available towing package). It is 

GM-estimated at 310 horsepower (231 kW) and 
25 mpg highway (FWD models).

Both of the Acadia’s new engines feature direct 
injection and variable valve timing, and both are 
mated to six-speed automatic transmissions and 
an electronically controlled drive mode selector.

Th e 2017 Acadia off ers the latest active safety 
features to protect them, as well as the latest tech-
nologies. � e active safety features are designed 
to help make drivers more aware of their sur-
roundings and potential crash situations. � ey are 
available depending on the model and include:

•  New Front Pedestrian Braking
•  New Low Speed Forward Automatic Braking 

(standard on SLT-2 and Denali)
•  New Forward Automatic Braking 

(available on Denali)
•  New Following Distance Indicator
•  New IntelliBeam automatic headlamp high-

beam control
•  New Surround Vision camera system
•  New Safety Alert Seat
•  Forward Collision Alert
•  Lane Keep Assist with Lane Departure Warning
•  Lane Change Alert with Side Blind Zone Alert
•  Front and Rear Parking Assist.

2017 GMC ACADIA

Th e Jeep brand is celebrating 75 years of 4x4 
leadership, military history, and open-air freedom 
and adventure in 2016. As a tribute to this diamond 
anniversary celebration, Jeep is creating distinctive, 
75th Anniversary special-edition models of each 
vehicle in its lineup.

All 75th Anniversary special-edition models 
will be available in Jeep-exclusive Green exterior 
paint (Sarge Green, Recon Green or Jungle Green, 
depending on model), Low Gloss Bronze wheels, 
Bronze and Orange exterior accents, unique inte-
riors, including exclusive seats with embossed 75th 
Anniversary logo or one-of-a-kind Ombre Mesh 
fabric, open-air freedom and a 75th Anniversary 
exterior badge. Each model will be available in Jeep 
dealer showrooms in the fi rst quarter of 2016.

Th e Jeep Wrangler 75th Anniversary edition 
features include:

•  17-inch wheels, front and rear tow hooks, 
Jeep badge and unique front and rear steel 
bumpers, all in Low Gloss Bronze

•  Body-color grille with Low Gloss Bronze grille 
throats and headlamp rings

•  Power dome hood with functional air vents
•  Leather-trimmed heated seats with accent 

sport mesh inserts and accent stitching
•  75th Anniversary grab handle
•  Goodyear Wrangler Silent Armor tires
•   Unique off -road rock rails
•  Available rear locker

•  Jeep Command-Trac 4x4 transfer case with 
2.72:1 ratio

•  Dana 30 front axle and heavy-duty Dana 44 
rear axle

•   3.21 or optional 3.73 axle ratio
•  6.5-inch touchscreen radio with Uconnect 

handsfree phone and SiriusXM Radio 

Jeep Grand Cherokee 75th Anniversary edition 
4x4 models features include:

•  An all-new, unique front fascia, grille and 
headlamps

•  Exclusive 18- and 20-inch wheels, tow hooks, 
grille rings, fog lamp bezels, lower fascia 
applique, roof rail and badges, all in 
Low Gloss Bronze

•  New Gode-Tex seat cloth insert or leather 
trimmed heated seats with embossed 75th An-
niversary logo and Tangerine accent stitching

•  Gloss Black painted body accents, Blind-spot 
Monitoring, power sunroof, and an 8.4-inch 
Uconnect NAV-ready radio 

Jeep Cherokee 75th Anniversary edition 
Latitude model, features include:

•   New 18-inch wheel, badges and trim accents 
in Low Gloss Bronze

•  New Gode-Tex seat insert cloth with Tangerine 
accent stitching

•  Dual-pane sunroof
•  8.4-inch touchscreen radio  

2016 75TH ANNIVERSARY JEEP LINEUP
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AutoShow.ca

THE 2016 CANADIAN INTERNATIONAL AUTOSHOW IS SPONSORED BY

THE CANADIAN INTERNATIONAL AUTOSHOW

FEB. 12 - 21, 2016
METRO TORONTO CONVENTION CENTRE, NORTH & SOUTH BUILDINGS

The CAA Great Gas Giveaway Terms and Conditions: No purchase necessary. For a copy of the complete contest rules, please ask one of the CAA Representatives at the booth. ® CAA trademarks owned by, and use is authorized by, the Canadian Automobile Association.
*Conditions apply. 5¢/L on 80 L of fuel. ™Esso and PRICE PRIVILEGES are trademarks of Imperial Oil Limited. Imperial Oil, licensee.

OVER 1,000 NEW CARS 
AND LIGHT TRUCKS!AND LIGHT TRUCKS!

MASERATI GRANTURISMO

BUY TICKETS ONLINE AT AutoShow.ca

Follow us on:

A support person necessary 
for the attendance of a 

person with disability is 
admitted free.

Please report to the
Disabled / Family Ticket booth

Scan this image to 
join us on SnapChat!

Protect yourself
mayhemfrom

This photo is just for fun, never ever play close to a real car.

Local in Spirit, Global in Care

CIAS2016_Comm_News_Feb11_11X21.5.indd   1 2/8/16   2:28 PM
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Locally Owned
and Operated

for Over 8 Years

BRAKES PLUS
Complete Auto Service

519-940-8521
 324 Broadway,
Orangeville, ON

� e all-new Mazda CX-9 , the high-end mod-
el of Mazda’s new-generation lineup, has been 
tailored for the North American market.

� e three-row midsized crossover SUV fea-
tures the latest SKYACTIV technology and 
KODO—Soul of Motion design.

With the all-new CX-9, Mazda is proposing a 
new kind of a crossover SUV aimed at more ma-
ture families. O� ering an indulgent experience 
of quality and comfort, the model goes beyond 
specs and functionality to support and enhance 
every aspect of customers’ busy and multi-facet-
ed lives—not just their role as a parent. � e lat-
est in KODO design portrays a more premium 
image and the all-new CX-9 o� ers quieter, more 
re� ned Jinba-ittai driving with superb fuel 
economy performance. Designed to meet the 
needs of the modern family, the model o� ers a 
comfortable and well-thought-out cabin space, 
i-ACTIVSENSE advanced safety features and 
the i-ACTIV AWD all-wheel-drive system. It is 
the � rst model to feature Mazda’s new 2.5-liter 
direct-injection turbocharged gasoline engine, 
SKYACTIV-G 2.5T.       

� e SKYACTIV engine series aims to o� er cus-
tomers a combination of outstanding fuel econ-
omy and excellent dynamic performance in ev-
eryday driving situations. Mazda’s development 
philosophy is to o� er this combination across all 
vehicle lines, using the most appropriate engine 
displacement and simplest con� guration of 
technologies for a given vehicle size.

Traditionally, turbocharged engines have 
su� ered from poor dynamic performance at 
low rpms, including turbo lag, and disappointing 
real-world fuel economy. SKYACTIV-G 2.5T 
overcomes these problems with the Dynamic 
Pressure Turbo, the world’s � rst turbocharging
system that can vary the degree of exhaust 
pulsation depending on engine speed, and a 
cooled exhaust gas recirculation (EGR) system 
that allows the engine to maintain the ideal air-
fuel ratio over a wider output range.

Mazda will continue to o� er all customers 
driving pleasure and outstanding environmental 
performance through its SKYACTIV engines 
which aim to achieve the ideal in combustion.

2017 MAZDA CX-9

O� ering just � ve models ranging from small 
to smaller, Scion’s philosophy is to create fun 
and characterful cars that are easy to buy and 
own. Parent company Toyota, which � ip-� ops 
with GM for “largest car company in the world” 
honours, has taken a largely hands-o�  approach 
with Scion, and the resultant youth-oriented 
o� erings have a style all their own. 

Scion is introducing two new models this 
year, including the iM you see here.  Based on 
Toyota’s Europe-only Auris, the car is Scioni� ed 
(sic) with big directional wheels, a body kit and 
other changes that make it a real player in the 
highly competitive “Hot Hatch” segment.

� is � ve-door comes in only one � avour: De-
licious. Scion eschews option packages and trim 
levels in favour of simplicity.  Pick a car, choose 
the transmission you prefer and you’re pretty 
much done. � ere are a limited number of 
optional add-ons and dealer-installed options 
like Navigation, but the car essentially comes 
one way.  And what a way that is.

Motive force comes from a 1.8-liter four-cyl-
inder engine that makes 137 hp and 126 lb-�  
of torque. � e engine is paired with either a 

six-speed manual or a continuously vari-
able automatic transmission (CVT) that fea-
tures a sport mode and manual control  over 
seven pre-programmed ratios. � at is plen-
ty of oomph for this little car, and the per-
formance minded can add upgrades like 
anti-roll bars, lowered springs, and an air 
intake system from TRD (Toyota Racing 
Development). 

� e only interior colour available is black, 
and it features a swath of piano-black trim 
across the well-appointed dash.  � e interior 
feels like a cockpit and all controls are easy to 
use and close at hand. 

� e hot hatch segment is a crowded one, with 
a couple of perennial leaders like the VW Golf 
and the Mazda 3. Toyota has not had a player in 
this � eld since the demise of the venerable Matrix, 
and this Scion has the ability to � ll the gap nicely. 
� e competition should look in their rear-view 
mirrors, because here comes the iM. I’ll take mine 
in Spring Green, thank you very much. 

n  WRITTEN BY Aladin Jarrah

2016 SCION iM
Ford Mustang customers will continue to 

enjoy the pony car’s aggressive styling, re� ned 
chassis and range of powerful engines including 
the 3.7-liter V6, 2.3-liter EcoBoost® and 5.0-liter 
V8, but new options and standard equipment 
added makes the 2016 Ford Mustang even better.

Fans have been clamoring for the return of 
hood vent-integrated turn signals for years, and 
in a nod to heritage Ford is honoring the request, 
bringing back the popular feature as standard 
equipment for owners of the 2016 Mustang GT. 
First o� ered on the 1967 Mustang, secondary 
indicators in the hood vents would come to 
represent an iconic piece of pony car DNA.

Several new packages and options will be 
available for 2016 Mustang GT and Mustang 
EcoBoost®. Returning to the sixth-generation 
Mustang are over-the-top racing stripes di-
rect from the factory. O� ered in black or silver, 
the stripes are available on most color and 
trim packages.

Last seen on the Boss 302, a painted black roof 
option is now available for the EcoBoost-equipped 
Mustang and Mustang GT.

Exclusive to Mustang EcoBoost Premium is 
a fresh take on the Pony Package. With unique 
19-inch polished aluminum wheels, tri-bar pony 
logo on the grille, side stripe and chrome win-
dow surround, the fastback Mustang with Pony 
Package is sure to stand out from the crowd.

For customers a� er a stealthier look, Mustang 

GT will o� er a Black Accent Package. Fastback 
and convertible Mustang GT models with this 
package will showcase special 19-inch black-
painted alloy wheels, black decklid spoiler, dark 
taillamp trim, and 5.0 and pony logos in black.

Mustang GT Premium owners can order 
the California Special Package with a host of 
features including:

•  19-inch ebony-painted 
machined aluminum wheels

•  Ebony leather/Miko suede seat inserts with 
red contrast stitching and embossed logo

•  Unique door panel inserts and premium 
carpet featuring red contrast stitching

•  Unique aluminum dashboard fi nish with 
California Special badge

•  Hood and side stripes
•  Black pedestal spoiler
•  Unique faux gas cap
•  Strut tower brace with unique 

California Special badging
•  Dark taillamp accents
•  Black-painted mirrors, hood vents
•  Performance front splitter
•  Unique grille with tri-bar pony logo

2016 FORD MUSTANG
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www.trilliumford.com
506168 Highway 89 Mono, ON 519.925.5101 • 4589 Industrial Parkway Alliston, ON 705.435.7609

Lease the 2016

F150 XLT XTR
$270† EVERY TWO 

WEEKS

2.49% APR

48 MONTHS

$0 Down

Finance the 2015
Mustang GT

$288† † EVERY 
2 WEEKS

0.00% APR

72 MONTHS

$0 Down

Finance the 2016
Escape SE

$174† † † EVERY 
2 WEEKS

2.49% APR

48 MONTHS

$0 Down

Finance the 2015
Transit

$175† † † † EVERY 
2 WEEKS

4.59% APR

72 MONTHS

$0 Down

FIND YOUR FORD  

Buy the 2015
Fiesta SE
$15,255††††† 

$0 Down
OAC on approval from Ford Credit. Plus HST and licensing. † Offer includes freight and air tax. Excludes taxes and licensing

$1000 due on delivery. Cost to borrow $3332.47. 20,000 kilometre per year mileage limit. $0.16 thereafter. Buy back $21,049.86 plus HST. Stock # H284
†† Offer includes freight and air tax. Excludes taxes and licensing. Cash price $39,057. Stock #G472

††† From $174 every two weeks. Offer includes freight and air tax. Excludes taxes and licensing. Cost to borrow $1218.61. Stock # H029
†††† Transit Connect XLT shown. Offer includes freight and air tax. Excludes taxes and licensing. Cash price $23,870 plus tax. Stock # G352

††††† Offer includes freight and air tax, excludes taxes and licensing. Stock #G692
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Better have that checked! 
I was at an intersection at one of our busy roads recently and spotted to my  
surprise a vehicle’s brake pad laying on the road in front of me. What a scary 
thought to think that may have fallen off a vehicle that you and I may be driving 
with. Surely that driver would know there’s a problem immediately as the brakes 
are not going to work properly. This is one of the basic things a car is checked for 
in a safety inspection. But be aware, as of July 1st 2016, the MTO has mandated 
a stricter more detailed inspection process for all inspection facilities to follow.  
It’s all in an effort to ensure the vehicles on our roads are reliable and safe which in 
the end is safer for everyone on our roads.

n   WRITTEN BY Perry M. Mason   

MOTORING MOMENT CANADIAN MOTORSPORT FLASHBACK

In 1972, Ontario racers Al Mason of Schomberg 
along with King City’s Harry Bytzek and his  
brother Klaus, were approached by BFGoodrich 

Canada with what at that time was considered a 
ridiculous proposition..to race their cars on street 
radials. �e idea was to develop and market a high 
performance radial tire that would stand the rigours 
of top level road racing thus making a marketable  
product for the consumer. So, a�er testing the  
427 Corvette and Porsche 914/6 with these street 
tires called “Radial T/A,s” they struck a deal. So 
for the next three seasons, this duo ran the Eastern  
Canadian Endurance series as well as selected  
regional races. French Canadian racer and journalist  
Jacques Duval was paired with Al in the Corvette, 
Harry and Klaus in the Porsche. A�er three seasons  

of competition, BFG could boast about not one 
tire failure. Mind you, compared to a pure race 
tire, they were very slippery, but seldom needed a  
replacement during the races which lasted between 
three and ten gruelling hours. Due to this develop-
ment, today a large percentage of race cars currently  
compete on performance street radials with great 
success and reliability. �is also has lead to the  
advances in street tire technology which keep us safe 
today. It’s all thanks to pioneers in the �eld such as 
the B.F.Goodrich Tire Company and racers such as 
Al and Harry shown here in their �rst promo shot. 

n   WRITTEN BY Perry M. Mason    

Photo from Mason Racing Archives

The development  
of high performance  
radial tires

DIRECTORY

When buying a used car, you want to know 
you’re buying from someone who not only 
has the knowledge and expertise of what 

they are selling, but can build that sales relation-
ship on trust. With 30 years history in the local au-
tomotive market, Miedema’s Auto Sales can boast 
through their quality of service.

“We don’t buy cars at auctions like many used 
dealers; all of the cars we sell come from local 
trades,” explained Allan Walker, General Man-
ager at Miedema’s. “We like to know where our 
cars came from. The used car market can get a bad 
reputation, but we’ve been around for 30 years, 
and you can’t do that in small towns by doing any-
thing silly.”

Miedema’s was started in the early 70s in Allis-
ton, where it primarily acted as a service station, and 
has grown ever since. Through their business model, 
they were able to provide the kind of service that left 
their customers satisfi ed. Over the last 30 years, Mie-
dema’s Auto Sales continued to grow their customer 
base, allowing them to expand several times, as well 
as acquire a Ford Lincoln franchise. 

As they continued to grow, the business sepa-
rated into Trillium Ford Lincoln Ltd. to focus on 
the Ford Lincoln franchise, and Miedema’s Motor 
Sales Ltd to focus on vehicle rentals and sales of 
off-brand vehicles.

“It all started with Sam Miedema and Jack Van’t 
Spyker in Alliston,” said Mr. Walker. “Our fi rst Or-
angeville location was actually a Budget Rent-A-Car 
on Townline. The rentals would eventually be sold 
as used cars, so technically we’ve always been in the 
used car business.”

From Townline, they moved to Broadway, but 
outgrew that location in 2014. That growth is attrib-
uted to both their ever-growing clientele and the sup-
port of the community around them, allowing them 
to move to a new location on Highway 10 on Janu-
ary 2, 2015. 

“Miedema’s is mostly about customer service,” 
explained Mr. Walker. “We are not about putting 
high pressure on our clients to buy, and we’re all 
about the facts and the truth when it comes to the 
vehicle and its history. We have nothing to hide, and 
our customers appreciate that.”

One of the great things about Miedema’s is that 
they are able to offer a number of different services 
to their clients, outside of used car sales. Along with 
operating a busy auto detailing shop, they also offer 
a variety of automotive accessories and an on-site U-
Haul franchise. 

Through an easy to use website, clients and poten-
tial clients can browse current vehicles available, fi ll 
out a fi nancing application form, and view details on 
the different services they provide.

“We invite you to come and visit us and see what 
it takes to stay in business for over 30 years,” writes 
Miedema’s on their website. “We look forward to 
seeing you at our new location.”

Miedema’s Auto Sales is located at 633201 HWY 
10 in Mono. For more information visit www. http://
miedemasmotorsales.com/.
■ WRITTEN BY Tabitha Wells

AUTOMOTIVE 
DETAILING!

Hours of Operation:
9am - 6pm Weekdays
9am - 4pm Saturdays

Closed Sunday

633201 Hwy 10, 
Mono

519.940.3766

519-940-8521
324 Broadway, Orangeville

• Complete Brake Service For All Makes & Models
• Complete Diagnostic Services
• Starters & Alternators
• A/C Systems
• Complete Tuneups
• Exhaust & Muffler Systems

HOURS OF OPERATION
MONDAY - THURSDAY 8AM - 6PM
FRIDAY 8AM - 5PM
SATURDAY 8AM - 3PM
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Heavy Duty Diesel
Heavy Duty Gasoline

All Light Duty Vehicles

Please Visit Us @ 324 Broadway 
or call: 519-941-7572

Automotive Glass & Accessories

No Appointment
Emission Testing!!• TINTING

• ACCESSORIES &       
   INSTALLATIONS
• TRUCK CAPS
• CLEAR SHIELD
   PAINT PROTECTION
• SPRAY ON TRUCK LINERS
• DETAILING

519-941-4700
281 Broadway, Orangeville

HOURS of 
OPERATION

Mon-Fri 8am-5pm
Sat 8am-1pm

Windshields starting at 
$149.99

Detailing starting at 
$69.99

FREE 
MOBILE 
SERVICE

FREE PICK UP & 
DROP OFF

AUTO, TRUCK, MINING

& CONSTRUCTION EQUIPMENT 

GLASS SPECIALISTS SINCE 1994

Tel. (519) 216-1668
76 Centennial Rd., Unit 4 Orangeville

www.miracleautoglass.ca

We cover up to 100%
of your deductible.

Honesty, trust and great service have 
led to great business for Miedema’s
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